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Brandon Martinez has been a mortgage lender for
14 years. He has co-owned West Coast Funding,
for the last 10 years.

Brandon has an incredible 24-hour-a-day, 7-days a week work
ethic and is willing to do whatever it takes to help his clients
achieve their home financing goals. The level of personalized
service he offers his clients is not seen in today’s market.

Brandon works with the top real estate agents in San Diego
County due to the fact that he is 100% Available, 100%
Dedicated, 100% of the Time.

LOAN PROGRAMS

+ Federal Housing Administration Loan (FHA)

» Federal Housing Administration Streamline Loan (FHA)
* Veterans Administration Loan (VA)

* VA Interest Rate Reduction Finance Loan (IRRRL)

+ Conventional Loans

* Jumbo Loans

» Bank Statement Programs

« Foreign National Loans

+ Lender-Paid Mortgage Insurance Options (LPMI)

4275 Executive Square #410, La Jolla CA 92037

BRANDON

HOME OF THE 10 DAY CLOSE
LD Available, [P Dedicated, [ iLED Of The Time

BMartinez@gowestcoastfunding.com 619.609.3517

TESTIMONIALS

“Brandon Martinez has been the Superman of lenders! He
has gone above and beyond for our clients to make sure they
have A+ service. He has closed many of our sales in 10-15
days and even closed some in 7 days! It's amazing to see him
work and know that he does it with his whole heart.

With Brandon and Rachel, we know they will come through for
us - always going the extra mile to make sure our buyers and
sellers feel at ease during each transaction.

We are thrilled to call him part of our team and to be able to
work alongside such a dedicated person in his field.”

Patti McKelvey
Coldwell Banker West

SERVICES

Same day pre-approvals
48-hour full loan approvals

Licensed in Arizona, California, Colorado, |daho,
Texas, and Washington

www.gowestcoastfunding.com

MARTINEZ

ETERAN-OWNEp

Meet Curtis

Curtis Kelley has been providing
exceptional inspections with JRIG
for 4 years. Curtis obtained his BS
degree in Criminal Justice with a
minor in Sociology from SDSU.
After his degree he practiced real
estate for 3 years. He later became
a home and auto claims adjuster
for 7 years. With a background in
real estate, Curtis understands the
delicate nature of the realtor’s
fiduciary duty. He also has a
heightened attention to detail
after his time as a claims adjuster.
As an inspector; he values
informing the client without
causing alarm. In his free time,
Curtis enjoys spending time with
his wife and 3 children; enjoying
outdoor sports as well as
competitive BMX tournaments.

CALL 619-684-1444 TODAY TO SCHEDULE YOUR INSPECTION!
www.JRInspections.com
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PROVIDING PEACE OF MIND
ONE INSPECTION ATATIME

A home is the biggest purchase you and your clients' will ever make, so it’s
important to understand the condition of your investment. Let John
Robinson’s Inspection Group provide the thorough inspection you and
your buyers and sellers can expect and a report you can rely on.

Customer Conveniences « Infrared-Certified® for Thermal Imaging Inspections
Weekend Appointments Available « Personal Checks and Credit Cards Accepted
Fully Insured (GL and E&O) « Discounts for Public Servants,

Military & First Responders « Se Habla Espaiiol
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Curb 360 Writer & Editor Writer
Photographer

If you are interested in contributing or nominating Realtors for certain stories, please email us at Info@SanDiegoRealProducers.com.
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PREFERRED PARTNERS

6 - May 2019

This section has been created to give you easier access when searching for a trusted real estate

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.

These local businesses are proud to partner with you and make this magazine possible.

Please support these businesses and thank them for supporting the REALTOR® community!

ATTORNEYS AT LAW
Hoffman & Forde

Schuyler VV. Hoffman, Esq.
(619) 546-7880
HoffmanForde.com

BOOKKEEPING

Brazil Bookkeeping
Candy Brazil

(619) 481-4157
BrazilBookkeeping.com

CLIENT AND
REFERRAL GIFTS
Sharp Retention
Eric Gillman

(858) 342-1175
SharpRetention.com

CUSTOM HOMES
Flagg Coastal Homes
John O’Brien

(619) 227-1499
Flagg.com

DESIGN & REMODEL

The California Home Company
Henish Pulickal

(858) 380-8765
CalHomeCo.com

ESCROW SERVICES
Foundation Escrow
Natasha Keitges

(858) 527-5967
FoundationEscrow.com

New Venture Escrow
Courtney Louis

(858) 229-9035
NewVentureEscrow.com

West Coast Escrow
Staci Pawlowski

(858) 204-8400
WestCoastEscrow.com

HOME INSPECTION

3B Property Inspections
Scott Snow & Steve Brenner
(760) 960-3032
3BlInspections.com

John Robinson’s
Inspection Group

John & Randa Robinson
(619) 684-1444
JRInspections.com

INSURANCE

Alta Vista Insurance

Seth Arruda

(858) 522-0476
AltaVistalnsurance.com/RealEstate

Farmers Insurance
Jasmine Corona
(619) 358- 5383
JasmineCorona.com

INSURANCE & FINANCIAL SERVICES
BFI Insurance

Heather Brandt Gastelum

(619) 346-3820

BFlinsurance.com

Sara Freund Insurance & Financial
Services, Inc.

Sara Freund

(858) 254-5110
Freundlylnsurance.com

1847 Financial
Tedd Meyer

(215) 588-2006
1847Financial.com

INTERIOR DESIGN
Milburn Group
Brian Milburn

(619) 886-5387
MilburnGroup.com

MARKETING

Real Estate Marketing of CA
David Collins

(858) 254-9619
RealMarketing4You.com

Steezy Digital
Jeffrey Brogger
(760) 208-5041
Steezy.Digital.com

Jason Holdinski
Hyper-Farmer

(888 972-6646
TheHyperFarmer.com

MORTGAGE BROKER
Griffin Funding

Bill Lyons

(888) 721-0003
GriffinFunding.com

MORTGAGE LENDER
AmeriFirst Mortgage
Jason Gordon

(619) 200-8031
GordonMortgage.com

Caliber Home Loans
Megan Sawamura
(858) 876-2506

CaliberHomelLoans.com /MSawamura

Cornerstone Mortgage

Greg Wynn

(619) 550-9885
CstoneMortgage.com/Gwynn

Cross County Mortgage
Rodrigo Ballon

(858) 735-0255
RodrigoBallon.com

Cross Country Mortgage

Tracy Campagna & Michael Cain
(619) 732-6112
CrossCountryMortgage.com/San-
Diego-CA-4016/Michael-Cain/

Guaranteed Rate
Nick Maglio

(858) 220-4193
Rate.com/NickMaglio

Eagle Home Mortgage STAGING:

Carla Silva Everything Creative Designs
(619) 288-2723
EagleHM.com/CarlaSilva

Carol Kaplan

(619) 972-8442
EverythingCreativeDesigns.com
West Coast Funding

Brandon Martinez TAX RESOLUTION/PREPARATION
(619) 609-3517 AM Tax Rx
GoWestCoastFunding.com Ann Marie Meingast
(858) 408-5846
Veterans United Home Loans AMTaxRX.com
Kevin Heffernan
(314) 605-6619

SanDiego.VeteransUnited.com

TERMITE & PEST CONTROL
Cartwright Termite

Rob Cartwright

(619) 250-2013
CartwrightPest.com

MOVING SERVICES
Ruff & Ready Moving
John Ruff & Kenneth Williams
(951) 834- 3539 Spartan Termite
RuffandReadyMoving.com Cody Frost

(916) 241- 5389
PRIVATE/ HARD MONEY
SilverBack Capital TITLE SERVICES
Dave Simmons Ticor Title
(916) 996-4621
SlvrbackCapital.com

Ryan Lipsey
(619) 454-9366
RyanLipsey.com

MILBURIN

ol P

Fine Custom Furnishings and Lighting

Full Service Interior Design
www.Milburngroup.com // (619) 886-5387
CONSULTATION BY APPOINTMENT

SERVICE AND DISCOUNTS
FOR YOUR CUSTOMERS.

As a professional in the real estate and lending industry, you want to provide the very best experience for
your customers. Helping your customers with their insurance need shouldn’t be complicated. As an
agent from one of the largest personal lines property and casualty insurance group, I'd like to help you by
offering your customers:

TRANSACTION COORDINATOR
Agent File, Inc.

Daniel Coffman

(619) 373-3136

Agent-File.com

The Alchemy Company
Anna Lovec

(619) 861- 3215
AlchemyTC.com

VIDEO & PHOTO PRODUCTION
Foxhouse Media

Kevin Daniels

(702) 539-7595
FoxHouseMedia.com

Curb 360
Dominic Kawaja
(310) 433-3467
Curb360.com

WildGlass Photo
Erick Gonzalez

(619) 451-0219
WildGlassPhoto.com

® Evidence of Insurance forms on short notice and on time
m Fast, dependable service
m Competitive rates and a variety of discounts*

= Top-quality coverage options for your customers

Farmers® offers everything from home insurance to business insurance, and having one person available
to answer questions for your clients just makes life easier.

Call me and let’s discuss what | can do for your customers.

619.501.6400

Jasmine Corona Insurance Agency

Your Local Agent | CA License # 0136015,0F60338

2900 4TH AVE STE 202 m

SAN DIEGO, CA92103 q

JGUERRERO 1@FARMERSAGENT.COM

https://agents.farmers.com/jguerrero1 F A R M E R S
INSURANCE

*Restrictions apply. Discounts may vary. Not available in all states. See your agent for details. Insurance is underwritten by Farmers
Insurance Exchange and other affiliated Insurance companies. Visit farmers.com for a complete listing of companies. Not all insurers
are authorized to provide insurance in all states.

www.realproducersmag.com -
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P> publisher’s note

By: Jessie Wright

Hello, San Diego Real Producers community. 1. To our knowledge, the MLS’s

Y
-

. . . \ 4
are not communicating with each other. ‘e, e

We’d like to take a moment and communicate more 2. Which association your license is associated

. . . . . : ) | .
about our local MLS and our rankings. We aim to with matters. For example, if you are associ- . \ - | | B \ PROCE E Ds BE N E FIT

pull the most accurate data, and we’re continually ated with NSDCAR and you are pulling from P ')
asking Realtors, brokers, and office leaders for the SDMLS, information does not show up or can - E ANG E L WI NGS INTE RN ATION AL
most effective way to pull standings. be incorrect. R 2 .
3. To our knowledge, off-market deals will never . . " ‘ = 3 SO X
After talking with numerous Realtors and brokers, make it to the MLS. This is pretty straight- Y - ’.
we have several agents saying the MLS is not the forward, and most Realtors understand that
most accurate way to report data. We hear from the MLS is not a direct reflection of true sales
many agents that using title records and the county volume and units. /
recorder is a better way of measuring statistics, so : : ") JRAS WAl
that’s what we did in last months issue. Our goal in printing stats to give a snapshot. = 2 4 oy . : - . ¥ . . \
The challenge is we don’t have one MLS in San Know that our intentions are of the highest integri- ] | . 4 WANT’IN ON TH E SPQNSQRSHOP.A.OPS?
Diego; we have several. ty -- and we are ever-grateful for the community we ; . | : =
are building. The overall mission with Real Produc- 3 . | ' _ - TEXT 85 8 25 5- 1142 ‘ g

As you know, Sandicor dismantled in the last quarter ers is simple: to create a community of reciprocity, ‘ ] N
of 2018, NSDCAR and PSAR are now combined and communication, and collaboration among the top
operating in a separate MLS called CRMLS (Califor- producing Realtors in San Diego.
nia Regional Multiple Listing Service), and SDAR is
now SDMLS (San Diego Multiple Listing Service). With Love,

Jessie Wright

The challenge is there are several variables.




y

[ &
f Service™
ERRY

-

..._h... s
C e
O Qo
Q5= 5
=Rt

A
(L
A
)

-

b
-
.
-~

! h.\t* \
'
by == \
-

.‘.}i : T"i
e i

e
¥l

-...l.""

&= T
-

rising star
By: Dave Danielson
hoto Credit: Dominic Kav




Dreams followed by plans and actions
become results. A perfect example of

this truth is Kimo Quance.

As head of the Kimo Quance Group
(Team Members: Christa Curtin,
Jennifer Miller, Morgan Flynn and
Lorene Pearcy) with Keller Williams,
he represents a relentless spirit of
service — a quality that’s always been

part of him.

Beginning Spark

“Growing up, I was always involved

in some type of entrepreneurship as a
kid,” he remembers. “I had a lemonade
stand, and I went door to door, with
my own lawn mowing business, as well
as washing windows in people’s hous-
es. Even from early on, I remember
just always saving money and earning
my own way. It’s just something that

has been ingrained in me.”

As Kimo grew, he took his spirit of
service to a new level — serving in the
United State Coast Guard after grad-
uating from high school. As he ended
his service, he earned his associates
degree with his eyes set on the sky.

“At that point, what I really wanted
to do was to become an air traffic

controller,” he recalls.

But economic circumstances

intervened.

“I went to apply for air traffic control-
ler school, but they had put a freeze
on hiring and on accepting new stu-
dents into the program,” he explains.
“So my plans were on hold, and I
thought what am I going to do now?”

Path of Performance
As an outgoing, persuasive man, Kimo
was very good with people. A friend

had an idea.

“My friend was in the car business,

and he said you should come sell

12 - May 2019

cars,” Kimo says. “He saw something in me I didn’t
see myself. I was a little hesitant, not being sure I
wanted to work for a commission. Finally, I thought
let’s do this.”

Kimo stepped onto the lot. His friend was right.
Kimo had a knack. Soon, he outsold the other deal-
ership veterans and received salesman of the month

in his second month.

“At that point, I knew sales was for me,” Kimo
explains. “I did that for five years until the

economic downturn.”

The car business was hit hard, and Kimo took a

position in a university call center as a recruiter.

“The more people you recruited, the more you
made. I was in control of my destiny like the car
business. And I really liked that. My efforts were
my reward,” Kimo says. “I worked the phones about

eight hours a day.”

Again, Kimo’s winning way with people was clear.
Whether in person, or on the phone, Kimo built a

reputation for results.

New Career Home
The whole time, Kimo had his thoughts on another

potential career move — into real estate.

“When I was 24, I bought my first house, and I
had had some rental properties,” he says. “It just

seemed like a natural thing to move to

the next step and become a realtor.”

So in 2013, Kimo earned his real
estate license. He knew what kind of

agent he wanted to be.

“I had a terrible experience buying
my first house. There was so much I
didn’t know. I always remember that,
and it’s crystal clear every time I'm
working with a buyer,” Kimo points
out. “I remember how the process of
buying a house is so overwhelming.
So when I'm working with buyers, I
really take time to explain things that
I wish my realtor would have ex-

plained to me.”

As Kimo transitioned into real estate,

he followed a careful plan.

“Because I knew the transition
was going to be difficult I knew
Ineeded a plan. When I was
working in telemarketing, I was
making six figures, so I wasn’t
just going to walk away without
a plan,” he explains. “I bought
a duplex. I moved into one side
and rented out the other side to
make sure the property was go-
ing to support itself, so I didn’t

66

I remember how

the process of
buying a house is so
overwhelming. So
when I’m working
with buyers, I really
take time to explain
things that | wish my
realtor would have
explained to me.




have any kind of rent or
mortgage payment.”

As Kimo prepared for his real estate
career, he took two months to re-
charge. He traveled to Australia and
Thailand, spending the time reading
all he could about real estate and

working out.

When he came back, he was ready.
Kimo had set aside six months of sav-

ings to prepare for the transition.

“I just wanted to set up all my
finances, so that I could give
myself the opportunity to be suc-
cessful,” Kimo recalls.

It didn’t take six months before he
gained traction, conducted his first

transactions and was on his way.

In his first years, Kimo has built a
reputation for results in the region.
He’s also taken his efforts to the
screen — appearing on three episodes
of HGTV’s House Hunters show.

And that was just the start. Kimo
was also part of a writing team that
penned the best-selling real estate
book entitled, “SOLD: High-Powered
Insights from Real Estate Experts.”

Enjoying the Journey

If you think Kimo spends time bask-
ing in his achievements, think again.
Instead, there’s always a new job to

be done.

“My wife tells me I don’t enjoy
my successes enough,” Kimo
smiles. “But I don’t like to rest. I
keep on pushing. Success isn’t a

destination for me. It’s continuing to be bet-
ter. If I continue to see improvement, then I
feel successful.”

One of Kimo’s greatest joys is spending time with

his wife and his two sons.

As he says, “My wife and I feel so blessed that she
is able to be a stay-at-home mom, and our goal is
to send our kids to private school to be able to give

them a great start in life.”

Looking ahead, Kimo is enjoying his journey with a

spirit of service that is truly relentless.

“I’ve never felt like real estate has been work,
because Ilove what I do so much. I enjoy
being in control of my destiny and reaping the
rewards of my efforts,” he emphasizes. “And
then it’s super rewarding at the end when my
clients’ homes close. Seeing that joy on their
faces is a great feeling. It just doesn’t get old.”

CARTWRIGHT

TERMITE & PEST CONTROL, INC.

gl

A Famdly Ouned, & Openated (ompany

Serving California Since 1962

14 - May 2019

G 619.442.9613 «

‘ fermite@cartwrightpestcom

YOUR REAL ESTATE
TERMITE EXPERTS

www.ClosingTableMastermind.com

WEST COAST
ESCROW'

First in People First in Service®

West Coast Escrow
represents the best in
service and resources.
Located throughout
Southern California, we’re
a part of the community
and are committed to
helping our customers
achieve the American
Dream of homeownership.

PERSONALIZED
SERVICE

SETTLEMENT
EXPERTISE

REPUTATION
OF INTEGRITY

Tamara Shoemaker \{/EST (COAST

First in People First in Service

Call/Text: 760.703.5475
tamara.shoemaker@westcoastescrow.com

ESCROW

WAY MORE
THAN A HOME
~ INSPECTION

Check/Cash/
Credit Accepted

Fully Digital Appliance NXT Structural 90-Day
Online Reports RecallChek Warranty Warranty

With Videos & Mold Safe
and Pictures

5-Year Roof 100% SewerGard
Leak Warranty Satisfaction Warranty
Guarantee

10% Discount
For Military

All active, veteran & retired

Residential | Commercial | Sewer Scope | Mold & Air Quality | Thermal Imaging

Buying a new home is an exciting and sometimes stressful time for
buyers. Our goal is to communicate with our clients in a way that
makes them feel comfortable and informed. We provide a detailed and
easy-to-understand inspection report. We also provide incredible value
for our clients buy offering the latest in cutting edge tools, technology,
and the industries best warranties and services.

info@3Blnspections.com 3B PROPERTY

B 8464-607-6313 )

www.realproducersmag.com - 15



Luxury Home Staging & Interior Design in the San Diego area.
REAL ESTATE STAGING | INTERIOR REDESIGN | STAGING CONSULTING
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www.everythingcreativedesigns.com | 858-693-4907 | office@everythingcreativedesigns.com

Only 8% of people can name their realtor after 4 years. Puta
SYSTEM In place TODAY to brand YOUR name with clients FOREVER!

e GIVE/CUTCO!
R CiNever/ConsumedJ//Used|Dally)Forever)
Y g g, @ elHighlQualityl&Guaranteed|Forever,
e Bt Engraved|withiyourlinfo

(+1100%Tax|Deductiblelas|Marketing|
ClincreaseiToplof Mind &{Client|Retention}

SHAR Contact Eric to get your Gift System in Place “'d"'JT"‘('EG'

o REIENTION (858) 255-1142 « Eric@SharpRetention.com = oo ot

FLAGG
COASTAL HOMES

Thank you, John O’Brien and Flagg Coastal Homes for hosting lunch to connect
C QA S A some of the best coastal Realtors in San Diego.
Flagg Coastal Homes was rated the #1 Residential Design/Build Firm in the

? \ G N County by sandiegoarchitects.org.

The goal was to bring coastal agents together to share trends, building materials

and construction techniques ideally suited for the coastal environment.

L AN— N C H E Q N This was the first event of this kind and we look to do this again next year.

www.realproducersmag.com - 17
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“The way you do anything is the way you do everything.”
Anna Lovec’s vision for a transaction coordination company was
born out of many years spent working in the trenches. From the
time she was a teenager to the years spent as a jack-of-all-trades
in a real estate office, Anna has been willing to get her hands
dirty to get the job done.

“I dug holes and installed signs for our listings (we had anywhere
from 75-100 at any given point), and I was on-call two or three
weekends a month,” Anna says, reflecting on her days as a real es-
tate office assistant. “Yes you read that right; I drove our company
truck around with a hole digger and dug holes and installed heavy

a** signs. I only had two or sometimes four days off a month.”

“I say all that to reiterate that behind success is most
often a lot of hard work and dedication,” Anna adds.

Digging Deep: The Roots of Hard Work
Anna has been working since she was only 14 years old, and she

still draws the values her parents instilled in her.

“My parents made it non-negotiable that regardless of
your job you give it 110%. My dad always says, ‘The way
you do anything is the way you do everything.’ Whether it
is making your bed or performing brain surgery, if you’re
gonna take the time to do it, you might as well do it to the
very best of your abilities.”

After graduating from San Diego State University with a degree
in business marketing and communications, Anna used the first
half of her twenties to find her passion and purpose in the world.
In 2006, she began her real estate career in lending. When the

20 - May 2019

market crashed just two short years later, she moved to the real
estate sales side, landing a job at a brokerage. During her almost
four years in the real estate office, Anna learned every nook and

corner of the business. As she says, “no job was beneath me.”

“I did all of the typical tasks you might think of: managed listings,
wrote up contracts and coordinated transactions, facilitated the
weekly office meetings, interviewed potential licensees who were
interested in working with the company, ran the payroll, calcu-
lated all commission checks for the office, prepped listings for
showings, and accompanied showings.” And in the meantime, she

obtained her real estate license and began selling as well.

During this time, Anna really began to settle into the business.

Or, as she says “It all clicked.”

The Alchemy Company

After about 3.5 years of immersing herself in the world of real
estate, Anna came to recognize that her greatest strength was

creating and implementing systems to handle large volumes of

transactions.

“I had truly become a paperwork expert. I knew how to
work harder than everyone else and provide extraordi-
nary customer service. It was time I go out on my own
and create the best transaction coordinating company in
the business.”

So seven and a half years ago, The Alchemy Company was born.

Back in 2011 when Anna launched her business, the concept

of a transaction coordination company was still new. In an

effort to cross all of the t’s and dot her i’s, Anna made sure to
do everything by the book. She obtained her broker’s license
and dedicated herself to working hard to grow her brand name

every single day.

“The thing that makes us the most different and what we

pride ourselves in is our level of customer service. We’re

fun and friendly, and we communicate well. We’re easy to
work with,” Anna explains.

“All of a sudden I'looked up, and it’s 2019; today my company is
made up of 10 incredible women, and we have the largest market

share of clients/files in San Diego.”

The success Anna has enjoyed with The Alchemy Company has
allowed her business and her life to thrive. In 2019, The Alchemy
Company is rolling out listing coordination services.

“Finally,” Anna affirms, “a place for agents to turn to contract out
this piece of their business.” Listing coordination services will
allow agents the opportunity to concentrate more of their time on

selling, rather than paperwork.

“We can handle listing your property for you and then
turn it over to your current TC once it’s in escrow, or we
can take you from listing to close under one roof. We are
very excited to be able to offer this service to the market
and can’t wait to see where it goes,” Anna explains.

Earning their Keep

“We earn every deal,” Anna says. “Our clients are our
teammates, and we work tirelessly on their behalf. We
want our clients to look like superstars, and for every-

one they work with on a transaction to know that they
have chosen the most skilled and talented vendors avail-
able to them.”

For more information, visit www.AlchemyTC.com.

184 /Financial

Partner with us.
Invest in your clients.

We help your clients protect their wealth
and their home. We ensure they leave a
legacy behind for those they love.

| /

Tedd Meyer

ADVISOR

=T

(619) 736 - 3349
tmeyer@1847financial.com

Committed to service, integrity
and professionalism.

www.realproducersmag.com - 21
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As Owner/Realtor of Select Premier Properties,
Victoria Sandoval feels joy knowing her clients
trust her — knowing they rely on her to watch out
for their interests, to support them and to help

them reach their goals.

This commitment even shows up in her email
address, which begins with “RelyOnVicky...” It’s
no coincidence. You see, she understands the true

value of having someone to rely on.

That example literally embraced her from the very
start of her life — through the unconditional love
and support of her grandmother. In fact, Victoria
was named after her grandmother. And the two

proved to be as close to each other as their names.

Together in Everything
Growing up in Chula Vista, Victoria gathered many
fond, vivid memories of her grandmother, including

a love of baseball and bowling.

“She drove me to school every day. I learned to
drive in her car. And when I got behind the wheel,
she held on for dear life,” she smiles. “When I
went to the movies with friends, she would scrape
through her purse, counting her coins to make sure

T had enough for a ticket. She was my mother.”

Through the ups and downs of life, Victoria could

rely on her grandmother.

As she grew, Victoria dreamt of becoming a re-
porter, then a flight attendant. But soon after high

school, she became a mother.

When others doubted her future, Victoria’s grand-
mother stood by her. And she would tell her grand-

daughter three simple words — “You show them.”

“My grandmother was always the voice of love and support in my
life,” she says. “I had my first child at 19. And my daughter was

my motivation to get ahead.”

Drive to Make a Difference
As a single mother, Victoria entered the financial world as a bank
teller, then as a loan officer. Her drive propelled her to other

opportunities, as well.

“I wanted something where I could earn based on my efforts. So 1

thought about real estate,” she recalls.

Soon, she was taking an elevator to an upper floor in a high-rise
overlooking downtown San Diego. She entered a conference

room an interviewed for a role as a junior loan processor.

“I remember the people who were interviewing were talking in
what seemed like a foreign language, with all of these unfamiliar

financial terms,” Victoria says. “It was intimidating.”

They sensed her confidence and Victoria got the job. Day by day,
she worked her way through the terminology and jargon of real

estate transactions.

“I wanted it so bad. And I didn’t let anything get in my
way,” she explains. “So at night, I would look up words I
didn’t understand and learn the terminology. If you want
something, you’ll find a way.”

Building a Legacy
After becoming a loan processor, she earned her real estate
license, opening a mortgage real estate office with her partner

in 2006.

Soon, the real estate bubble burst, and Victoria worked diligently

through the foreclosure market.

With time, growth returned and success mounted. She worked

for several large real estate companies and learned what she
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wanted. And four years ago, she opened Select Pre-

mier Properties with her husband, Abel.

“We have worked to incorporate the best of
everything here,” she says. “We have a family
atmosphere, our team members are very
close, and we help each other grow. We have
sales meetings every Monday.
And we’ve incorporated inno-
vative technology to help sell
homes quicker — and we build
strong client relationships.”

The results speak volumes. In fact,
her office of 20 agents sells more
than 100 homes a year, with Victoria
making up 30 to 40 herself.

In the process, Victoria has earned
several illustrious honors, including
being named the 2017 Top Agent by
Top Agent Magazine. She was also
listed among San Diego Woman
Magazine’s Women of Distinction. In
addition, Property Spark ranked her at
number 70 among the nation’s top 100

real estate agents on social media, in-

“You want someone who is supporting, has enough ex-
perience to help you, doesn’t see you as a number, and
doesn’t see you as competition,” she points out. “And
every time you hit a wall, remember your why and stay
focused on your goal. Perseverance is key.”

The “why” for Victoria is clear: her husband, Abel, and children Is-
abel and Danny. The four enjoy staying
active with hiking, tennis and more. In
fact, Victoria and Abel are marathon

runners. They also watch scary movies

and discover new restaurants together.

The family also gives back at Father
Joe’s Village, feeding the hungry, as
well as adopting a family during the
holidays and beyond.

For Victoria, it’s all part of building

success in life that is ongoing.

“We all have goals, but we can
get so caught up in them, that we
don’t enjoy the journey. I want to
embrace the present,” she says.

| LOVE CLIENT
RELATIONSHIPS. THEY'RE Commitment that Shows

cluding among the top 15 in San Diego. VERY REWARDING. | GET Victoria’s grandmother passed a few
TO MAKE A DIFFERENCE
years ago. But her love and support
. . . IN THEIR LIFE,” VICTORIA
Her passion for success begins with SAYS. “AND WITH MY have not.
those around her. RELATIONSHIP AS AN o .
OWNER WITH THE AGENTS As Victoria says, “She was the reason
“I love client relationships. IN OUR OFFICE. | LOVE why I am where I am, and why I care so
They’re very rewarding. I get to HELPING THEM ACCOMPLISH much. I have her heart. Every time I ran
make a difference in their life,” THEIR GOALS. a marathon, or passed a test or did any-

Victoria says. “And with my
relationship as an owner with
the agents in our office, I love
helping them accomplish their goals. When
I started in the business, it took me twice as
long, because I didn’t have a mentor. I know
how difficult it was. And I don’t want any of
my agents to struggle the way I did.”

Victoria encourages new agents entering the field
to find that mentor.
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thing, she was the first person I called. I

always wanted to make her proud.”

And her grandmother’s loving advice is something Victoria still

relies on today.
“You show them.”

She has. She is. And she will.
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We're on a Mission to Serve.

Veterans United Home Loans of San Diego
provides your military clients with the best
homebuying experience possible!

v Complimentary credit consulting for clients with
credit concerns

v FREE mobile app for agents with real-time updates on
Veterans United accounts

v First-hand military knowledge and experience

v’ 4.8/5 average customer satisfaction rating*

Work with Veterans United of San Diego to give your
military clients the homebuying experience they deserve!

4m~ Veterans United. (619) 296-5626

=  Home Loans of San Diego SanDiegoVU.com

8885 Rio San Diego Dr #135, San Diego, CA 92108. Veterans United Home Loans of San Diego is a VA
izwm approved lender; Not endorsed or sponsored by the Dept. of Veterans Affairs or any government
agency. NMLS# 1907 (nmlsconsumeraccess.org). Licensed by the Department of Business Oversight
under the California Residential Mortgage Lending Act. *hased on 681 post-closing surveys
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TRUST & ESTATES REAL ESTATE BUSINESS LAW

33 Fifth Avenue, Suite 225 * San Diego, CA 92103
Phone: (619) 546-7880 * Fax: (619) 546-7881 * www.hoffmanforde.com
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We offer
Local Virtual
Real Estate Agent
Assistant
Services

Agent File, Inc.

Reaol Cstats Transaction Cocrdination Services

GRANNY FLAT ADU BUILDERS
CALLUS TODAY FOR A FREE CONSULTATION | QUALITY BUILD & AFFORDABLE PRIGE

858 6%3 /812 &

#WeDoThat CSLB: 1044138

——

Contact us about AFI's
broker transaction

management solutions!

888.862.1346
www.Agent-File.com

#02065989

1 @TheCalHomeCo
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FLAGG COASTAL HOMES - Salutes the Best

Flagg Coastal Homes

and Real Producers o e

teamed-up to honor R _ ?} '

the Top Coastal ’3 ¥ 572 da Bel |1 B
Brokers in 2018 at a {‘

special luncheon at N \‘

The Brigantine Del Mar.

AWARD WINNING
CoAasTAL HOMES

www.flagg.com
619 435 1800

Close in as few as 10 DAYS with
a sighed purchase agreement!

Your new We can give your clients the advantage Today’s housing market is competitive. In addition
- they need to buy the home they want — to negotiating the right offer, closing quickly is
favorlte ; _ before someone else does critical. Sellers won’t waste time waiting for clients

agent-i n-law. i to get approved. With FastTrack Credit Approval,

your clients will be Credit Approved and can clear

Crosscountry conditions before they’ve found a home.

B

| Newl 2Ti _ - 1Y . ” More than a Mortgage
Sara E Freund, Agent ewlywed? Time to combine kL @ FoLLOW US @SDMORTGAGECOUPLE

Insurance Lic#: 0K12185 insurance plans and review
503 N Highway 101 Suite B your coverage. As your local

Solana Beach, CA 92075
® Bus: 858-350.0700 agent, I'm here to help life The sawamura Team
go right” MEGAN SAWAMURA SONNY ALQUIZAR

LET’S OPEN THE DOOR TO HOMEOWNERSHIP FOR YOUR CLIENTS

LET’'S TALK TODAY. Loan Consultant - NMLS # 972639 Production Partner - NMLS # 1591708
direct: (858)876-2506 office: (760)652-8014 Fe TRACY CAMPAGNA MICHAEL CAIN
cell/text: (650)492-1722 sonny.alquizar@caliberhomeloans.com ! \} . .
megan.sawamura@caliberhomeloans.com A Loan Officer ,s Loan Officer
R D 858.380.4057 ) D 858.309.5942
CAL' BER tracy.campagna@myccmortgage.com n michael.cain@myccmortgage.com
e HOME LOANS NMLS215364 NMLS1062241

760 garden view ct #220 | encinitas, ca 92024

& State Farm® CrossCountry Mortgage, Inc. | 4655 Executive Dr., Ste. 300 | San Diego, CA 92121 | NMLS3029 NMLS1437924

This piece is for professional realtor use only. It is not intended for consumer use. Licensed by the Department of Business Oversight
,,,,,,,,,,, under the California Residential Mortgage Lending Act. lllinois Residential Mortgage Licensee. All loans subject to underwriting approval.
Certain restrictions apply. Call for details. NMLS3029 (www.nmlsconsumeraccess.org) GPPORTUNITY

1708151 State Farm, Bloomington, IL e aResidential Mortgage Lending Act R
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Jenny Yin

~picPoint Properties

FROM CHINA TO SAN DIEGO:
FINDING HER WAY

p» feature story

By: Zach Cohen
Photos: Nav Productions

‘7l am not working for commission. I work for

my clients.”

After seven years in real estate, Jenny Yin is making
a third massive leap of faith in her career: going out
on her own to form her own brokerage. With over
$50 million in sales in 2018 and over $200 million in
sales for her career, she’s positioned herself to create
a successful brokerage in her home market. And
while the change requires courage and determina-

tion, Jenny has certainly been here before.
Across the Ocean: From China to San Diego

1998. That was the year that Jenny packed her bags
with her husband, Andy, and moved from her home
country of China to the United States. Andy always
had a dream of getting his Ph.D. in the United States.
‘When he got accepted to the University of California

San Diego, Jenny joined him on the journey.
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“It was very difficult,” Jenny recalls. “For my hus-
band, it was pretty easy because he got a scholarship
to come here. For me, I was coming with a visa of a
spouse. My visa application was rejected twice. I ap-
plied three times. The third time the consulate was
sick, and the replacement gave us the visa. It was a

tough process for me back then, twenty years ago.”

At 26 years old, Jenny came out to San Diego newly
married, looking for a new career, and trying to get
a handle on the English language all at the same
time. “I could read and write,” Jenny recalls, “but
not too well. We didn’t use it often. So pretty much
for talking [in English], I learned after I got here.”

On Computers and People Skills: From Engi-
neering to Real Estate

In China, Jenny was a teacher at a professional

school. In San Diego, she enrolled in engineering




classes at San Diego State University and eventual-

ly earned a master’s degree in computer science.

Jenny began her career in software engineering in
2001 and stayed in the field for over a decade until
she finally left in favor of real estate in 2014. Her
love for real estate had begun years earlier, by a
combination of luck and a willingness to be of assis-

tance to a friend.

“One of my friends wanted to purchase an investment
property and asked me to help her,” Jenny explains.
“She was my neighbor in San Diego before she went
back to China. She could
not find anybody she
trusted. She found a

REALTOR®, but always ‘ ‘

“I got licensed because of my friend, but she was
not my first client,” Jenny recalls. “After I got my
license, one of my friends referred her co-worker
to me. I bought her a $200,000 house in Murrieta,
Riverside in 2011. It was a tough market at that
time and I had to submit many offers for her to get
one accepted. During the transaction, I worked
closely with her and get the property closed
smoothly. She was very thankful for my patience
and hard work so she referred a couple of friends

to me.”

The fact that to this day, Jenny has never
advertised and all of
her clients are referral-
based speaks to her

willingness to go above

asked me to go with her and beyond.

because she was afraid After I became an agent,

the REALTOR® wouldn’t I found that I really like it “I did not know that

be trustworthy. The RE- . . I can do well in real
ALTOR® just opened the and enjoy helplng peOple. estate... After I became

door, and I would explain I always hoped that I Could an agent, I found that I

everything to her. So she

asked me to get a license

start my own business.

really like it and enjoy
helping people. I always

and buy her a property.” HOWGV@I', I wasn’t sure what hoped that I could start
kind of business I would my own business. How-

To help out her friend, ever, | wasn’t sure what

Jenny did just that. start. Real estate opened up kind of business

Upon getting licensed, my mind and provided me I would start. Real es-

she had no intentions
of being a full-time real

estate agent.

“Originally, I just wanted to help her, and maybe
make a little extra money to buy clothes. I never
thought I would be a full-time REALTOR®. It’s a

surprise to me as well,” Jenny says with a laugh.
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with the opportunity.

tate opened up my mind
and provided me with

the opportunity.”

Jenny fell in love with the chance to not only run
her own business but help others in the process.
She considers her clients to be friends beyond their

dealings in real estate alone.

66

It’s most
rewarding when
my clients felt
they were helped

by me and I

gain trust from
my clients and
become friends
with them.

“It’s most rewarding
when my clients felt
they were helped by me
and I gain trust from
my clients and become

friends with them.”

As she opens up her
brokerage, Jenny aims
to draw on the same
skills that have made
her successful in her
seven years as an agent
and team leader. “I am
still learning myself, but
one thing I learned from
my previous experience
is to start a team you
need to learn how to
share, not only how to
benefit from your team

members.”

Efficient, proactive, and
customer-focused, Jen-
ny is poised to carve out
a niche within the local

real estate world.

“It’s a new challenge,

and I will try my best.”
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v MORTGAGE OF CALIFORNIA IN YOUR FUTURE?

We Believe in building a better, SURERICIMESEIOW experience T
real estate agentSrandRhEI@OUVELSIEand sellers. ) )
—— 5 STAR Zillow Review

“Carla and her team stepped in and got my purchase done fast. I'm happy to
l ’ say Team Silva made this happen!... 'm 110% satisfied. | definitely recom-

mend Carla and her amazing team to anyone looking to purchase a home!
Thank you so much for making my dream a reality!”

— Susan E. San Diego, CA October 2017

carla Silva Loan Officer

NMLS #1214049
858.432.9548 cell 16465 Via Esprillo, Suite 150 .

-:\ | 858.618.4958 office San Diego, California 92127
. = g \ CarlaSilva@eaglehm.com  EagleHM.com/CarlaSilva
’(/‘ NEW VRTOE N | —— ' VISIT EAGLEHM.COM/CARLASILVA TO GET PRE-QUALIFIED TODAY!

!J ESCROW

For more information on our four locations

o 5 . \
p/ease visit our WebS/te | ! Eagle Home Mortgage of California - NMLS # 252392. Licensed by the Department of Business Oversight under the California Residential Mortgage Lending Act. RMLA # 4130383. Certain
restrictions apply. This is not a commitment to lend. Applicants must qualify. © 2018 Lennar Cor n and Eagle Home Mortgage, LLC. All rights reserved. Eagle Home Mortgage and the Eagle

www.NewVentureEscrow.com ‘ i
g wsms — logo are U.S. registered service marks or service marks of Lennar Corporation and/or its subsidiaries. For complete licensing information, please visit [https://eaglehm.com/page/licensing]
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r into results

RUPF & ReaDY
MOVING

AND
STORAGE

www.ruffandreadymoving.com A/M TaxRx

TAX RESOLUTION

Local & Long Distance ® Commercial Relocation N e
Corporate Relocation ¢ MilitaryStorage agency just got betrer,
Packing ® Unpacking ® White Glove Service v e A R B
Piano Moving ® Haul Away

USE DlSCOUNT < ] . Ruff and Ready Moving is a local moving TAX P LAN N I N G,
CODE Yo :" s < company that specializes in the Temecula, PREPARATION

Orange County, and San Diego areas as well as

wowus e — serving all of California and the sur-rounding AND RESOLUTION

AT CHECKOUT ' ; states. We pride ourselves on combining
traditional moving skills with superior
(858) 408 - 5846

REAL ESTATE techniques and expertise - that's what @
| taxrx.com 2
g o= separates us from the rest. annia@’am Pasriek Tutmer. Bennion Devills Hormies -
VISUAL MEDIA S - WWW.amtaxrx.com { 2

EXPERTS |\ =g L | -544-GET-RUFF (1-844-438-7830) San Diego, CA HYPER'FARMER
_ =) Servicing Nationwide e o)

43169 Via Dos Picos, Temecula, CA 92590 | 313 N. Melrose Drive #G, Vista, California 92083
www.ruffandreadymoving.com | RuffandReadyMoving@gmail.com

WWW.CURB360.COM
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TOP 200 STANDINGS

Teams and Individuals Close date Jan 1, 2019- April 1, 2019

Based on MLS data in San Diego County. Sorted by Volume

Rank First Name Last Name List# List$ Sale# Sale$ Total # Total $

1 Laura Barry 6 32,725,492 5 19,214,166 " 51,939,658
2 Jason Barry 2 14,000,000 5 29,721,750 7 43,721,750
3 John Reeves 31 17,254,950 51 25,694,650 82 42,949,600
4 Alan Shafran 21 20,762,539 15 12,819,002 36 33,581,541
5 Greg Noonan 5.5 17,403,750 5 13,971,054 10.5 31,374,804
6 Daniel Beer 30.5 18,462,700 16 10,815,750 46.5 29,278,450
7 Christie Gray 39 20,083,150 12 5,502,500 51 25,585,650
8 Scott Aurich 6 16,713,750 3 7,501,250 9 24,215,000
9 Rocky Tracy 19 12,913,684 13 8,487,385 32 21,401,069
10 Mark Schultz 26 19,677,363 2 1,254,340 28 20,931,703
N Michael Cady 6 16,320,000 2 3,635,000 8 19,955,000
12 Talechia Plumlee-Baker 9.5 11,086,500 7 7,747,000 16.5 18,833,500
13 Lisa Sanshey-Beaudin 18 15,185,469 5 3,627,525 23 18,812,994
14 Melissa Goldstein Tucci 18 10,590,500 " 7,234,000 29 17,824,500
15 Chad Dannecker 9.5 6,446,300 12 11,064,503 215 17,510,803
16 Dane Soderberg 5 8,766,500 45 8,036,082 9.5 16,802,582
17 Steven Cairncross 6 9,571,750 3 7,110,000 9 16,681,750
18 Emma Lefkowitz 8 5,788,500 15 10,702,850 23 16,491,350
19 Jennifer Anderson 5 8,153,200 4 8,254,127 9 16,407,327
20 Max Folkers 15 8,295,500 n 8,048,000 225 16,343,500
21 Robert Antoniadis 5 8,525,000 4 6,305,000 9 14,830,000
22 Linda Daniels 2 2,670,000 5 11,693,050 7 14,363,050
23 Patti Mckelvey 16 10,082,000 7 4,176,800 23 14,258,800
24 Gregg Phillipson 14 7,534,900 " 6,430,500 25 13,965,400
25 llana Huff 10 8,616,000 7 5,004,000 17 13,620,000
26 Delorine Jackson 2 5,541,250 2 7,462,500 4 13,003,750
27 General Nonmember 0 0 24 12,759,989 24 12,759,989
28 Jesus Villavicencio 13 9,107,802 5 3,591,287 18 12,699,089
29 Gregg Neuman 8 5,836,350 10 6,855,500 18 12,691,850
30 Lyle Caddell n 8,712,000 6 3,935,000 17 12,647,000
3 Carolyn Yarbrough 5 4,728,500 5 7,366,665 10 12,095,165
32 Gloria Silveyra-Shepard 2 6,145,783 2 5,566,666 4 11,712,449
33 James Jam 4 5,660,000 4 6,009,000 8 11,669,000
34 Krystal Lane 5 7,214,000 4 4,231,000 9 11,445,000
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Rank First Name Last Name List # List$ Sale # Sale$ Total # Total $
35 Catherine Gilchrist-Colmar 1 2,700,000 8,715,000 5 11,415,000
36 John Cabral 2 4,800,000 6,165,000 5 10,965,000
37 Mike Mccurdy 35 6,300,000 4,625,000 5.5 10,925,000
38 David Rudd 12 8,104,287 2,785,000 16 10,889,287
39 Garrett Lund 9 9,091,190 1,531,000 " 10,622,190
40 Richard Stone 8 9,056,691 1,384,900 10 10,441,591
4 Mark Hoiseth 9 9,414,371 999,900 10 10,414,271
42 Nicolas Jonville 12.5 10,393,450 6] 12.5 10,393,450
43 Debbie Carpenter 2 3,225,000 6,971,000 5 10,196,000
44 Rebecca Austin 13 7,275,965 2,888,950 18 10,164,915
45 Maxine Gellens 5 8,037,625 2,076,500 8 10,114,125
46 Polly Watts 19 9,933,600 6] 19 9,933,600
47 Justin Brennan 5 5,881,698 4,043,485 8 9,925,182
48 Zachary Sensenbach 14 8,080,350 1,695,000 17 9,775,350
49 Ruth Ann Deetz 1.5 3,337,500 6,425,000 5.5 9,762,500
50 Ever Eternity " 6,884,000 2,575,000 12 9,459,000

Disclaimer: Information is pulled directly from the San Diego County Recorder and Public Records. New construction, commercial or numbers not reported to MLS
within the date range listed are not included. Transactional reporting is not static, as numbers vary based on the way they are reported by the Realtor. Some teams
may report each agent individually. San Diego Real Producers does not alter or compile this data, nor claim responsibility for the stats reported to/by MLS and the
San Diego County Recorder. Data is based on San Diego County only, and may not match the agent’s exact total volume for 2018.

AMERIFIRST FINANCIAL, INC.

PROTECT YOUR
TRANSACTION®

Buying a home
doesn’t have to be stressful!
How PYT works:

« Loans underwritten up front by an actual Underwriter

- Approvals safeguarded & backed by a
monetary assurance of $15K (or $20K)*

- Allows agents, buyers, & sellers to enter into

contract with confidence that financing is secure

« Allows shorter escrow periods

The Gordon Mortgage Group is dedicated to providing peace of mind
with a monetary performance assurance of $15K for qualified buyers.*

*$20K for those that serve our communities

(Includes qualified nurses, first responders, teachers, and veterans)

Jason Gordon
Branch Manager | Mortgage Loan Officer
NMLS 259027

0: 858.461.7007 | M: 619.200.8031
F: 888.392.7699 | jgordon@amerifirst.us

www.GordonMortgage.com

AmeriFirst Financial, Inc.
NMLS 145368 | CA-DBO 4130901

11440 W. Bernardo Court, Suite 300
San Diego, CA 92127

Ask me how to use
PYT to get your
buyer’s offers
accepted by leveraging
our loan commitment!

. .
===AMERIFIRST
FINANCIAL, INC.
GORDON MORTGAGE GROUP

EQUAL HOUSING
OPPORTUNITY

www.realproducersmag.com - 37



Al

Hello, San Diego Real Producers community.

‘We’d like to take a moment and communicate more
about our local MLS and our rankings. We aim to
pull the most accurate data, and we’re continually
asking Realtors, brokers, and office leaders for the

most effective way to pull standings.

After talking with numerous Realtors and brokers,
we have several agents saying the MLS is not the
most accurate way to report data. We hear from
many agents that using title records and the county
recorder is a better way of measuring statistics, so

that’s what we did in last months issue.

The challenge is we don’t have one MLS in San

Diego; we have several.

As you know, Sandicor dismantled in the last quar-
ter of 2018, NSDCAR and PSAR are now combined

Heather Brandt

Personal & Commercial
Insurance Specialist

(619) 537-6685
BFlinsurance.com

CA License #0M24599 | AZ License #1147835 | NV License #3160827 | TX License #2293219
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Diego

and operating in a separate MLS
called CRMLS (California Regional
Multiple Listing Service), and SDAR
is now SDMLS (San Diego Multiple
Listing Service).

The challenge is there are

several variables.

1. To our knowledge, the MLS’s
are not communicating with
each other.

2. Which association your license is
associated with matters. For ex-
ample, if you are associated with
NSDCAR and you are pulling
from SDMLS, information does
not show up or can be incorrect.

3. To our knowledge, off-market

deals will never make it to the

MLS. This is pretty straightfor-
ward, and most Realtors under-
stand that the MLS is not a direct
reflection of true sales volume

and units.

Our goal in printing stats to give

a snapshot.

Know that our intentions are of

the highest integrity -- and we are
ever-grateful for the community we
are building. The overall mission with
Real Producers is simple: to create a
community of reciprocity, communi-
cation, and collaboration among the
top producing Realtors in San Diego.

‘With Love,
Jessie Wright

YOU, the client.

' «Builders Risk
«Real Estate E&O

«Business Liability

« Errors and Omissions
« Umbrella, Homeowners
« Auto Insurance

« Workers Compensation «and much MORE!

« Commercial Auto

Over 35 Years
of Experience

Our team is available
24hrs a day!

BRANDT
FINANCIAL INSURANCE

A
EED e LS

CrossCountry
/

More than a Mortgage

B A\ RODRIGO
\: BALLON

About Our Products

Jumbo financing up to $30 million

About Rodrigo Ballon

Rodrigo has been in the mortgage business for

fifteen years, helping more than 3,700 families ) . ) .
Primary residences, second homes, and investment properties
achieve the best financing on their home loans.

He provides clients with all mortgage options and Bank statement/asset-based lending programs

helps them put together a well-designed financial FICO scores down to 560 may be accepted

plan. Because of his experience, attention to

detail, and 24-hour dedication, clients continue to Bankruptcy, foreclosure, and short sale programs

choose Rodrigo as their mortgage professional. Down payment options as low as 3%

As a national top producing originator, Rodrigo

. ) . 5% down to $3 million
has been recognized locally and nationally for his ? $

production and performance within the industry.

Foreign borrower programs

TOGETHER we’ll help clients get the homes they want.

Rodrigo Ballon, Branch Manager

ca. 858.751.7765
visit RodrigoBallon.com

CrossCountry Mortgage, Inc.
4655 Executive Dr., Ste. 300, San Diego, CA 92121

SCOTSMAN GUIDE
Top Loan Originator

#6 LATINO MORTGAGE ORIGINATOR
in the nation

12 13 14 15 16 17

NMLS3029 | NMLS1437924. Rodrigo Ballon NMLS272011. For professional real estate agent use only. Not for consumer use.
All loans subject to underwriting approval. Certain restrictions apply. Call for details. Licensed by the Department of Business
Oversight under the CA Residential Mortgage Lending Act. NMLS3029 (www.nmlsconsumeraccess.org).
*With a signed purchase agreement.
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TOP 200 STANDINGS

Teams and Individuals Close date Jan 1, 2019- April 1, 2019

Based on MLS data in San Diego County. Sorted by Volume

Rank First Name Last Name List# List$ Sale # Sale$ Total # Total $ Rank First Name Last Name List# List$ Sale # Sale$ Total # Total $
51 Alexa Walker 6] 6] 13 9,378,000 13 9,378,000 67 Karen Van Ness 3 5,093,000 1 3,020,000 4 8,113,000
52 Jay Becker 3 5,894,500 2 3,425,000 5 9,319,500 68 Tami Fuller 8 6,785,000 1 1,255,000 9 8,040,000
53 Kellie Martinez 17 9,181,900 6] 6] 17 9,181,900 69 Ken Pecus 4 4,901,000 2 3,120,000 6 8,021,000
54 Jeff Grant 45 2,839,500 6 6,314,000 10.5 9,153,500 70 Jackson Campbell 4 4,518,000 5 3,471,525 9 7,989,525
55 Ivan Cazarez 7 3,706,750 10 5,332,500 17 9,039,250 7 Michael Sabourin 1 6,081,593 4 1,872,177 15 7,953,770
56 Eileen Anderson 5 5,937,000 2 2,985,000 7 8,922,000 72 Paige Marvil 45 3,961,750 4 3,979,000 85 7,940,750
57 Elizabeth Reed 3 3,959,000 2 4,892,600 5 8,851,600 73 Rachel Gardner 13 6,825,800 1 1,060,000 14 7,885,800
58 Brunilda Zaragoza 1 1,967,250 3 6,635,000 4 8,602,250 74 Miguel Molina 9 4,595,600 9 3,288,000 18 7,883,600
59 Jim Bottrell 7 3,381,000 10.5 5,204,500 175 8,585,500 75 Benjamin Ryan 2 4,056,250 2 3,809,000 4 7,865,250
60 Bobby Martins 6 6,751,500 4 1,738,000 10 8,489,500 76 Mark Kniffing 75 4,370,500 6 3,407,000 13.5 7,777,500
61 Steven Lincoln 6 6,704,000 2 1,727,000 8 8,431,000 77 Alli Urguby 3 1,731,200 10 6,004,000 13 7,735,200
62 Adam Loew 2 3,020,000 3 5,330,000 5 8,350,000 78 Robert Colello 7 3,595,000 7 4,105,000 14 7,700,000
63 Pompeyo Barragan 3 2,797,000 7 5,489,000 10 8,286,000 79 Min Sun 3 2,578,000 7 4,996,400 10 7,574,400
64 Victoria Mazon 0 0 1 8,252,267 1 8,252,267 80 Rebecca Roman 7 4,976,865 2 2,554,000 9 7,530,865
65 Jeremy Beauvarlet 12 7,321,500 1 920,000 13 8,241,500 81 Jenny Yin 0.5 426,000 9 7,064,000 9.5 7,490,000
66 Johnathan Ferreira 15 4,520,291 4 3,622,500 55 8,142,791 82 Bob Kelly 1.5 6,374,900 15 1,10,000 13 7,484,900
83 Anne Schreiber 6 7,469,000 6] 6] 6 7,469,000
84 Serri Rowell 45 2,527,000 9 4,915,900 13.5 7,442,900

Disclaimer: Information is pulled directly from the San Diego County Recorder and Public Records. New construction, commercial or numbers not reported to MLS
within the date range listed are not included. Transactional reporting is not static, as numbers vary based on the way they are reported by the Realtor. Some teams 85 H. Christian Castner 25 2,680,000 4 4,750,000 6.5 7,430,000
may report each agent individually. San Diego Real Producers does not alter or compile this data, nor claim responsibility for the stats reported to/by MLS and the

San Diego County Recorder. Data is based on San Diego County only, and may not match the agent’s exact total volume for 2018. 86 Joanne Krause 6 3,334,900 4 4,084,000 10 7:418,900
87 Kip Boatcher 25 3,255,000 2 4,150,000 45 7,405,000
88 Patrick Mercer 5 4,654,010 3 2,695,000 8 7,349,010
From Your B rowser to Your DOO r Ste p 89 Angelite Armento-Mcwhorter 0 0 8 7314400 8 7,314,400
www_24H0urP05tGard_cnm 90 Suzanne Kropf 7 7,182,500 0] 0] 7 7,182,500
91 Catrina Russell 8 4,867,165 3 2,304,300 " 7171,465
92 Sandra Chenoweth 5 4,980,000 3 2,132,000 8 712,000
93 Darin Triolo 6.5 4,750,680 2 2,300,000 8.5 7,050,680
94 Julie Kang 0 0 7 7,048,000 7 7,048,000
95 Sam Rasoul 3 2,535,750 45 4,510,250 75 7,046,000
_ v ikl | : 96 Mark Marquez 5 5,553,000 1 1,460,000 6 7,013,000
"\\ : X e & . 97 Tanya Brooking 1 1,742,500 45 5,252,898 5.5 6,995,398
@ 24 Hou r POStC a rd ! I @ B . { 98 Sharon Quisenberry 1 5,862,300 2 1,123,000 13 6,985,300
1 POWERED BY REAL MARKETING FSICEIGS-DU%) o L Moore s semos 1 w0 5 6979000
100 Jonathan Minerick 12 6,906,900 0 0 12 6,906,900
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Mlll'l'(] ry - ~Za= ALTERNATIVE DOCUMENT LLOANS
— N To HELP OUR AGENT PARTNERS

DiSCOUﬂT -~ CrIEFIN FUNDING C1LOSE MORE DEALS
0%
Off

Escrow Fee with
Military ID

* No Tax Returns Required Interest Only Options Available
e Use Other Income to Qualify (Bank Statements, 600 FICO Score
Assets or Rental Income) 55% Debt-To-Income (DTI)

e Up to 90% Financing to $1.5MM Non-Warrantable Condos OK

—

V.

y -

ﬂuﬁ:r e
Michael Varni Colby Freer & f Sidney Glddlngs &

S llerT OFiitaer Sarah Howell, Kamryn Howard,
» Sr. Loan Officers ’; | 4 Sr. Loan Officers
619-200-7087 < N
michael@griffinfunding.com / by, 619-930-9012 ‘ 619-274-8213
NMLS# 1150304 ( . 92@griffinfunding.com elite@griffinfunding.com
NMLS# 1319705 / 1333968 NMLS# 1667204 / 1286064

Find out what keeps our clients coming back

Rancho Bernardo | Mission Valley
(858) 815-5040 (619) 327-2140

www.foundationescrow.com | www.foundationnorth.com @

7 UNLEASH THE POWER OF THE POPBY
/ @E}> WITHOUT WASTING ANY OF YOUR TIME
N

“Made me look like a pro!”

“Strong, trustworthy...dependable.”

thoughtful, hand-made gifts, custom branded for your

- .
IV\ a S t e r l ' I I n d team, delivered by “your feam” Every. Single. Month.
ACCOUNTANTS, LLC o 9 :

Choose from two Send us your most  Engage your prospect
monthly gift options stratigic target list  with the delivery photo

“Stellar, professional service.”

MAKE YOURSELF UNFORGETTABLE =M.
Automate your lead follow up and
win your prospect’s emotional loyalty
LEVERAGE YOUR RESOURCES
Independent Transaction Coordinators Focus on your VIP's and let us tackle
You Can Count On the prospects you don't have time for
DOUBLE YOUR CONVERSION
Consistent gifting gains trust and
creates a tactfully slight obligation

THE ALCHEMY COMPANY
A Transaction Brokerage

www.mastermindaccountants.com D L v R D
1 facebook.com/mastermindaccountants

REFERRAL MARKETING STRATEGIES

[@) @mastermindaccountants

(619) 481-4157 Friends of Jessie special: 10% OFF your 1st month
Candy@mastermindaccountants.com www.deliveredstrategies.com | 877-222-0339 | hire@deliveredstrategies.com
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TOP 200 STANDINGS

Teams and Individuals Close date Jan 1, 2019- April 1, 2019

Based on MLS data in San Diego County. Sorted by Volume

Rank First Name Last Name List # List$ Sale# Sale$ Total # Total $ Rank First Name Last Name List # List $ Sale# Sale$ Total # Total $
101 Jenn Blake 4 3,486,250 4 3,402,500 8 6,888750 135 Eugenia Garcia-Ovies 3 3,785,000 2 2,155,000 5 5,940,000
102 John Husar 2 2,038,000 3 4,838,000 5 6,876,000 136 Tamara Sherer-Strom 3 2,587,000 3 3,292,000 6 5,879,000
103 Zandra Ulloa 8.5 4,460,500 5.5 2,387,000 14 6,847,500 137 Jordan Beal 25 1,788,500 3 4,079,939 55 5,868,439
104 Chase Cromwell 4 2,538,000 8 4,262,400 12 6,800,400 138 Ross Clark 1 1,450,000 3 4,415,000 4 5,865,000
105 Glen Henderson 9 5,027,400 3 1,723,150 12 6,750,550 139 Janet Fuller 0 0 5 5,839,000 5 5,839,000
106 Susan Mullett 1 6726700 0 0 1 6726700 140 Melissa Steele 1 502,500 10 5,317,400 11 5,819,900
107 James Boyd 3 5,086,309 1 1,580,654 4 6,666,964 141 Jesse Ibanez 1 775,000 85 5,034,750 95 5,809,750
108 Ken May 3 4,483,500 2 2158,500 5 6,642,000 142 James Berntsen 3 2,535,750 55 3,248,750 85 5,784,500
109 Laura Lothian 5 3,680,000 5 2,952,500 10 6,632,500 143 Julie Feld 3 4,544,630 1 1,215,000 4 5,759,630
110 Robert Yu 4 3,941,500 3 2665000 7 6,606,500 144 Daniel Berthiaume 0 0 9 5,746,200 9 5,746,200
m Joshua Krause 2 3,443,000 2 3145,000 4 6,588,000 145 Lisa Duncan-Hadzicki 2 3,150,000 2 2,592,500 4 5,742,500
12 David Zvaifler 7 5,476,388 2 1,075,000 9 6,551,388 146 Karen Pado 35 4,051,000 1 1,600,000 4.5 5,651,000
13 Ray Mccleary 13 6,545,000 0 0 13 6,545,000 147 Matt Davies 3 2,862,500 2 2,780,000 5 5,642,500
14 Felipe Arias 1 2100,000 5 4,407,000 6 6,507,000 148 Melvina Selfani 4 2,710,000 5 2,894,000 9 5,604,000
15 Stephanie Lloyd 45 2,764,500 5 3,731,000 95 6,495,500 149 Curtis Knopp 3 2,452,500 3 3,120,000 6 5,572,500
116 Jeremy Paul 8.5 4,811,350 2 1,625,000 10.5 6,436,350 150 Debbie Mccauley 2 3,523,750 2 2,045,000 4 5,568,750
17 Susan Meyers-Pyke 2 2,438,250 2 3,880,000 4 6,318,250

18 Ixie Weber 0 0 8 6,298,775 8 6,298,775

Disclaimer: Information is pulled directly from the San Diego County Recorder and Public Records. New construction, commercial or numbers not reported to MLS
19 Mauro Gonzalez 12 5,860,000 1 406,000 13 6,266,000 within the date range listed are not included. Transactional reporting is not static, as numbers vary based on the way they are reported by the Realtor. Some teams
may report each agent individually. San Diego Real Producers does not alter or compile this data, nor claim responsibility for the stats reported to/by MLS and the

120 Darin Charp 4 3,684,000 2 2,570,000 6 6,254,000 San Diego County Recorder. Data is based on San Diego County only, and may not match the agent’s exact total volume for 2018.

121 Justin Roberts 4 2,405000 8 3,827,000 12 6,232,000

122 Bryan Hill 10.5 5885300 1 329,000 1n5 6,214,300 :

123 Rose Oropesa-Ford 8.5 4,383,100 4 1,811,000 12.5 6,194,100 Reac,, "e W he’ I, 's ’n our

124 Gregg Whitney 2 2,915,000 2 3,275,000 4 690,000 g y

125 Sean Zanganeh 4 2,819,388 6 3,346,500 10 6,165,888 real es'ate bus’"ess -3

126 Darrell Keliinoi 5 3,947,000 3 2173,000 8 620,000 : ® ey

127 Chris Heller 8 5038200 15 1,072,000 95 6,110,200 Pa""er Wlﬂl the fOp insurance agency i San D’e J) - lt avl S 1. a

128 Jim Klinge 25 3546600 2 2,561,000 45 6,107,600 4L 1.

129 Vincent Morris 4 3,572,000 1 2,520,000 5 6,092,000 hGe’ a frels (LUE ,pror’f’vday andlfandOUt > i iA Y

130 Pamela Ratcliffe 5.5 3223000 4 2,858,000 95 6,081,000 why we f e he ’Op cnoice ror SD ~Reg _.P foaucer. =

131 Patrick Marelly 75 5,723,000 1 321,000 8.5 6,044,000 o .

132 Shannon Hagan 2 3,254,915 2 2747700 4 6,002,615 Helpmg yOU r each 1[4 helghts . :

133 Mary Anne Stevens 3 3955000 2 2,025,000 5 5,980,000 h:’ ; o r .

134 Markee Lashley " 5,961,600 6] 6] " 5,961,600 ISIf — -f b 24‘2] 24
Yaltavis f amsur aﬁﬂef ] avistainsurance.com
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"CODY AND HIS TEAM HAVE PROVIDED A LEVEL OF CUSTOMER SERVICE THAT IS
RARELY SEEN ANYMORE. NO DELAYS, EXCELLENT COMMUNICATION, AND VERY
ACCOMMODATING OF CLIENTS THAT LIVE IN ANOTHER STATE. AS A REAL ESTATE
AGENT, | WOULD ENCOURAGE ALL MY COLLEAGUES TO REACH OUT TO CODY AND
HIS TEAM OF PROFESSIONALS FOR YOUR TERMITE REPORTS AND REPAIRS.

FROM THE FIRST CALL TO COMPLETION IN LESS THAN 48 HOURS. AS A PRIVATE
HOMEOWNER | WILL NOT HESITATE TO USE AND RECOMMEND CODY. 5 STARS!"

KELLY

CoDY FROST

OWNER/INSPECTOR

682 BAUER PLACE, VISTA, CA 92081
CFROST4455@GMAIL.COM
LICENSE# PR7824

TERMITE
INSPECTIONS

24 hour turnaround
on all reports!

By: Henish Pulickal

In 2004 I bought my first condo in Chicago when
I was 24 years old. I really didn’t know anything
back then! I didn’t get a home inspection before I
bought the home, nor did I get a home warranty.
Maybe that was my Realtor’s fault, but I don’t like
to pass the buck. I should have been smart enough

to know better.

The day I was moving in my A/C condenser died
and I had to pay $3,500 out of pocket to replace it.

Ouch. Painful lesson.

Fast forward 15 years and we just bought a new
house for my family. Obviously, I got a thorough
home inspection and crawled around in my attic and
on my roof with our preferred home inspector, Bryan
Finley. Side note, the inspector told me, “You're the

only Realtor that will get on a roof with me!”

HOME

WARRANTIES
ARE TOTALLY

WORITH T

(He’s flashing a “2” with his fingers
because that’s the second roof we were

on together that week!)

After closing, I had a lot of minor
repairs to get done, so I hired special-
ists to fix various appliances, valves
and other miscellaneous parts. All
the repairs were going well, and I
commented to my new marketing
manager, Lesley about the work I was

having done.

She said, “Why aren’t you filing claims

with your home warranty?”

Ireplied, “I heard they are impossible
to get a claim paid and I need these
repairs done ASAP, I don’t have time

to wait around.”

“It’s worked great for me and we’ve
got a lot of repairs and new applianc-

es from a home warranty.”

Hmm, I was listening to the rumor

mills and the truth may have been the

opposite! I heard it was difficult to

file a claim and they always find some
reason to deny the claim. Regardless,
I filed a claim for my hot water heater
that started leaking three weeks after

moving in.

A plumber came out the next day,
confirmed the water heater was

shot and within a day, the claim was
approved. I was paid ~$1,100 towards
the purchase of a new water heater.
Wow, that was a good enough experi-

ence to write about!

I did have to take cold showers for
two days, but perhaps there’s some
health benefit for that (i.e. Wim Hof).

There are 2 morals to the story:

1) don’t believe everything you hear
- find out for yourself.

2) home warranties are great! Get
one to protect you from expen-
sive repairs for the 1st year of

your home ownership.
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TOP 200 STANDINGS

Teams and Individuals Close date Jan 1, 2019- April 1, 2019

Based on MLS data in San Diego County. Sorted by Volume

Rank First Name Last Name List # List$ Sale # Sale$ Total # Total $ Rank First Name Last Name List # List$ Sale # Sale$ Total # Total $
151 Jeff Underdahl 8 4,352,192 2 1,193,000 10 5,545,192 185 Mukesh Jain 3 1,931,000 6 3,079,500 9 5,010,500
152 Drew Auker 7 4,815,000 1 720,000 8 5,535,000 186 Tyson Lund 35 4,022,900 1 979,000 45 5,001,900
153 Vince Moon 3 2,400,000 4 3,088,500 7 5,488,500 187 Russ Eskilson 6 4,985,000 6] (6] 6 4,985,000
154 Greg Goodell ] ] 7 5,460,000 7 5,460,000 188 Faruq Darcuiel 7.5 4,970,750 6] (6] 7.5 4,970,750
155 Teri Hill 1.5 1,372,500 4 4,072,000 5.5 5,444,500 189 Caroline Singer 8 4,963,700 6] (6] 8 4,963,700
156 Francisco Lopez 35 2,088,000 6 3,349,000 9.5 5,437,000 190 John Copeland (6] 6] 7 4,939,000 7 4,939,000
157 Deniese Ossey 45 2,700,500 4 2,722,500 85 5,423,000 191 Lisa Susca 3 2,765,000 3 262,000 6 4,927,000
158 Huda Diab 3 1,794,000 6 3,589,000 9 5,383,000 192 Michael Goh 2 1,625,000 3 3,300,000 5 4,925,000
159 David Crowell 35 3,075,255 3 2,283,000 6.5 5,358,255 193 Carole Downing 35 2,617,500 35 2,301,500 7 4,919,000
160 Stephanie Cowan 35 2,559,200 4 2,797,000 7.5 5,356,200 194 Chad Hughes 5 2,549,037 4 2,359,000 9 4,908,037
161 Willem De Ridder 3 1,616,000 6 3,692,500 9 5,308,500 195 Marilyn Comiskey 2 2,442,000 2 2,442,000 4 4,884,000
162 Ryan Branco 5.5 4,295,500 2 986,000 7.5 5,281,500 196 Brett Bendinelli 2 1,399,000 2 3,465,000 4 4,864,000
163 Edith Broyles 4 3,260,000 3 2,009,000 7 5,269,000 197 Kristy Younghusband 6] 6] 7 4,846,000 7 4,846,000
164 Dino Morabito 2 2,219,300 2 3,044,000 4 5,263,300 198 Kurt Wannebo 25 2,053,750 35 2,789,900 6 4,843,650
165 Kyle Whissel 6 4,249,500 1 1,000,000 7 5,249,500 199 Gina Schnell 1 1,660,000 5 3,176,999 6 4,836,999
166 Jonathan Mann 10 4,533,000 1 702,000 " 5,235,000

167 Mike Aqgrawi 5 1,690,000 8 3,537,000 13 5,227,000

168 Tim Barker 25 1,182,250 4 4,026,000 6.5 5,208,250

Disclaimer: Information is pulled directly from the San Diego County Recorder and Public Records. New construction, commercial or numbers not reported to MLS
169 George Lorimer n5 4,394,450 2 780,000 13.5 574,450 within the date range listed are not included. Transactional reporting is not static, as numbers vary based on the way they are reported by the Realtor. Some teams
may report each agent individually. San Diego Real Producers does not alter or compile this data, nor claim responsibility for the stats reported to/by MLS and the

170 Amy Kroepel 5 3,099,000 3 2,058,000 8 5157000 San Diego County Recorder. Data is based on San Diego County only, and may not match the agent’s exact total volume for 2018.

7 Janice Clements 2 1,325,000 5 3,808,500 7 5,133,500

172 Laura Sechrist Molenda o] o] 6 5,128,000 6 5,128,000 v t d # l L d

173 Judi Reimer 9 5,094,880 0 0 9 5,094,880 o e e n e ' o n
174 Francine Finn 2 1905500 5 371,500 7 5,077,000 Ia n e t e a 't h

175 Cindy Waasdorp 5 4040000 1 1,030,000 6 5,070,000 G reg Wyn N p eee
176 Ernie Macmanus 3 2,560,000 2 2,510,000 5 5,070,000 169 Saxony Rd. #1153 Bv mv Mom!
177 Jd Esajian 4 2,660,000 5 2,392,500 9 5,052,500 Encinitas. CA 92024

178 Cristian Crabb 7 5,050,000 0 0 7 5,050,000 NMLS: # 276890

179 April Halvarson 4 2,439,500 3 2,610,000 7 5,049,500 Company NMLS: # 173855

180 Chris Martin 1 405,300 3 4,640,000 4 5,045,300 greg@cstonemortgage.com

181 Joe Corbisiero 0.5 151,500 9 4,893,000 95 5,044,500 www.lendergreg.com

182 Jaimie Bennett 0 0 8 5,036,990 8 5,036,990 (61 9) 550'9885 : i

183 Dan Conway 5 5,025,800 6] 6] 5 5,025,800 C()merstone
184 Kyle Crabb 8 5,016,973 0 0 8 5,016,973 MORTGAGE GROUP

Your “Special" Lending Partner
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Video Marketing

Top Producing Real Estate agents across the world are
using video to achieve a variety of different goals.
Video excels primarily as an educational tool in
the home buying process but also helps the
agent with getting social media exposure. It's no
secret that video marketing has taken the social
media world by storm. Video allows you to in-
crease the time spent by visitors on your site,
build trust and credibility with potential clients.
Engage your audience with video marketing.

guaranteed Rate | The Home

Purchase Experts’

NICK MAGLIO - THE PRO’S PRO.

Here’s what some of the top industry deal makers are talking about.

It’s so refreshing to work with Nick and
his team. Nick is always responsive and
has a lot of different loan products and
options to help buyers with their needs.
He’s always providing updates during
the transaction and the loan is one less
item | worry about when working with
Nick.”

= Vince Crudo, Realtor
Willis Allen Real Estate

| have been working with Nick for over
a decade! Many of our transactions are
very complicated. Nick and his team
work like a well-oiled machine, typically
beating the deadlines that are set, taking
the stress out of the equation, making
me look like a superstar in the eyes
of my demanding clients. Nick
so impressed me with his
knowledge that | used

Nick is the best of the best. He’'s my
secret weapon, if he says it’s done it gets
done’”

- Ben Biggs, Realtor, & VA Expert
Discher Group at Canter Brokerage

Nick and his team are the best
mortgage partners in the business!”
= Andrew Canter, President & CEO
Canter Companies

Nick is always available, present and
knowledgeable and | feel confident
knowing he will do whatever he can to
get the deal closed””

= Mia Parsons, Realtor,
Douglas Elliman Real Estate

| have worked with Nick on my
personal home loans and many client’s
loans. He is professional and goes above
and beyond my expectations! | always

1403 %

D H E I N l] U I R I E S ' my house. He s a super- have complete confidence he will get the
THAN THOSE WITHOUT?

= Ross Clark, Realtor

him when | purchased

- Karen Dow, Realtor

Berkshire Hathaway Douglas Elliman Real Estate

When performance matters, contact Nick.

scHEuLE Youn FREE
CONSULTATION TODAY

619.888.0505

WWW.NAV-PRODUCTIONS.COM

Nick Maglio
VP of Mortgage Lending

7777 Fay Avenue Suite 201
La Jolla, CA 92037

guaranteet@9

T=eaun vouswsenoen Nick Maglio NMLS ID: 632853; CA - CA-DB0632853
NMLS ID #2611 (Nationwide Mortgage Licensing System www.nmlsconsumeraccess.org)* CA - Licensed by the Department of Business Oversight, Division of Corporations under the California Residential Mortgage Lending Act Lic #4130699

Contact Nick today:
O: (858) 200-4417 C: (858) 220-4193
Rate.com/nickmaglio

The Home nick.maglio(@rate.com
Purchase Experts®
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RYAN LIPSEY

Make our team
Your team for Title!

Our solutions-based approach
helps you keep it Positive!

..

SELVINSYOUTZIILIERSIDUSINESS
BuildingiNeedsisince 2001
Residential mmercial ~urcnase

c ;‘\‘i" Al ICC

619-454-9366

u

X | ryanlipsey@ticortitle.com

@ | ryanlipsey.ticorsales.com

Q | 22/5 Rio Bonito Way #160 » San Diego CA 92108

Increase outreach. Increase referrals. Increase conversion.




