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Joe grew up the oldest of seven kids in central 
Illinois. When he was in high school, the family 
moved to Palatine and has been in the area since. 
He studied accounting at DeVry University, but 
after graduation wasn’t sure what area of business 
he wanted to go into. During college, he worked 
with his dad at his painting company while trying to 
figure out what to do next.

He also watched his entrepreneurial uncles run 
their own businesses with interest. One uncle 
founded the prominent Michael Anthony Salons 
in Chicago. Another uncle owned a successful sa-
lon in the suburbs. On his mom’s side, his grand-
father owned and managed a siding and windows 
business in Arizona.

“I always knew at some point I was going to run my 
own business,” says Joe. “I just didn’t know where 

or how. I’ve tried and dabbled in many things, but it 
always came back to real estate for me.”

Joe eventually settled into a job in the corporate 
world. His work required frequent travel, so when 
he and his wife started thinking about a family, 
the idea of being local and working with the com-
munity was exciting. Real estate came to mind 
immediately. When he approached his wife about 
becoming a REALTOR®, Joe was caught off guard 
by her reaction.

“She was so supportive and said I would be good at 
it,” says Joe. “Usually she is the type of person who 
asks, ‘Really? Are you sure?’ That’s how I knew it 
was the right decision.”

Soon after, Joe found out his brother also decided 
to get his real estate license. The two went through 

Growing up in a new development community, Joe Piraino was given an 

early behind-the-scenes look at real estate. “I would take walks through 

the homes after the construction crews left for the day and pretend to 

design the homes and pick out my favorite features. When there were 

open houses, I would walk through to see how different they were. I had no 

idea real estate would become my job. As a child, it seemed impossible.”

Joe creates fun and creative marketing campaigns, 
including this billboard.



courses together, supporting 
each other throughout the jour-
ney. For Joe, it took some time 
to build up his client base in 
the first year. He found success 
through building awareness and 
developing referrals with social 
media, billboards, and unique 
local promotional events.

“I would pick a restaurant close 
to an open house and have them 
sponsor with food,” he says. 
“For one with Chipotle, I called 
it ‘Build A Burrito, Buy A Home.’ 
I think we had about 15 people 
show up. The awesome thing 
is I sold the house at the open 
house. It makes others enjoy 
visiting the property and keeps 
it entertaining for me, as well.”

Joe didn’t realize exactly how 
well he was doing that first 
year. But as sales mounted, he 
was surprised to receive an 
award from Baird & Warner for 
his performance.

“I actually won the Rookie of 
the Year award and had no idea 
I even qualified for it,” says Joe. 
“During my first year, I closed 
$7 Million. There were amazing 
agents in the office doing $20 
Million and $30 Million, and I 
was just fortunate they were 
willing to spend time with me 
and help me get my process 

Pictured: Joe with Yiota and 
their first child, Penelope

down. When I met with one of the very top agents 
in my brokerage he said, ‘You have it. You’re going 
to do well.’ That’s all I needed to hear to affirm my 
decision.” Now in his second year, Joe has already 
risen to the top 15% nationwide, according to 
HomeSnap. He’s had multiple monthly Outstanding 
Producer awards from Baird & Warner.

Aside from staying active and visible in the com-
munity, Joe has used his personal experience with 
connect with customers. In 2012, Joe and his wife 
built their first home, so he often shares his learned 
lessons to prospective buyers and sellers. “Build-
ing a home is a fun and interesting adventure,” he 
laughs. “Every person has their own ideas and opin-
ions about how it should look. Through my experi-
ence, I’m able to advise on the process for a lot of 
clients who are thinking about new construction 
and for existing homes as well.”

When Joe is not working his business, he and his 
family enjoy traveling. His wife, Yiota, had their 
first child, Penelope, in 2019. Together, they have 
enjoyed bonding during this year’s extra at-home 

time. Yiota and her family are from 
Greece so they’ve enjoyed visiting 
relatives that still live there. They 
also enjoy watching baseball together, 
and Joe loves golfing with his uncles 
and cousins when there is extra time. 
As a librarian, Yiota is also closely 
involved in the community, and Joe 
often joins her at local programs.

As Joe considers the future of his 
real estate career, he is determined to 
keep every part of the process fun and 
enjoyable. “Everyone’s situation is 
different right now,” says Joe. “I feel 
like everybody is tired of hearing the 
word ‘uncertainty,’ so I choose to stay 
positive often using humor to lighten 
the mood. During uncomfortable 
scenarios, we’ll just work through it 
together. We all need a calming voice 
when everything else seems crazy.  
I want to be that for my clients.”
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