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After manmy sncocessful years working in the
enterninmend business, David Luksn was
looking for 3 caresr chamge. “T just wasn't
feeling comtent with what I was doing, and
ar the time I had several fmends in the real
estate indusmy. I had aleay:s had a passion
for real sctate gFrowing up, o7y mOom Was 3
conactor and mestor, so I was Zoing to
522 properties with her and waiching as she
would fix them up and flip them [ evenmally
decided to take the leap and oy out a com-
pletely new career. Here I am ten years later
and it really hat besn the perfect fit™

Drawid has been recognized 2= a top producng agent almost
frome the stare, and currenily leads 8 small team at KW Lox-
wry Homeas Intermationsl, 3 company that he choss becanse
they share his commitment to excellence and providing cli-
ents with an excepiional customer exparience. Diavid zoes
wherever los clients need him o primsnty focmses oo Los
Angales County, from MMalibu to Downtown Los Angelac,

Ome of the keys to David’s smccess has bean his open and
honest copwmomicstion His swaight forwardness is what
keeps hic clients not only coming back, tut recommending
him 1o their friends and family. as well. With this approach,
it's o surprise that David has earned 2 remarkable §5%: rate
of repeat and referral business. “T have a reputanon for being
brutally homest. I'm not here to jost make a sale I'm here 1o
zmide and advise my clients through the process, m ordar to
belp them make the best decisions. I'm also g hard workes
and make myself avsilable to them as mmch as posable I
alwiys sdy there are a lot of good azents our there, and what
sets 15 spar is the we put our chient’s needs above our oam

DAVID LUKAN

This 150°t about getting 3 commizsion check,
it's ghout helping our clients achieve their
real esmate moals. When yvou focus on that the
money will come ™

David's sbove and beyvond approach alzo
applies to his comprehencive marketing
approach when it comes to his lisungs. “We
spend a lot of ime gefong the propery show
ready, and I take a hands on approach with
that step. Omce that is done, I bring in 8 pro-
fessional photographer and then we create
1 marketing plan that guarantess maxdinmom
exposire, while really targeting who I believe to be the most
likely noyers. Everything is very specific to the proparty and
we've had amazng results with this approach ™

Diavid is acove in his conmmumity and swpports several char-
itable orpsmizstions m the cify, mcluding ones that help the
homeless snd animal rescue. He is also a big supponter of the
arts. When he jsn’t working, David, an avid car enthosizst
emjoys going to car shows and on road mips. He also loves
exploring hic state and his city as wall, Tying new restmo-
rants and enjoying all that Los Angales has to offer

Diavid would like to continne building his team and wants to
become more involved with development projects throwsh-
out the city. “Twant to keep doins what I'm doing and boild
upon the fundareental values ['ve estsblished with my team
always puiting the chient first I love what I do. Helping my
clients find the parfact hoome, or sell their home for top dol-
lar is zo safisfying Enowing that I've made people happy
anid that I've given them an experience that exceaded thedir
expectanons 15 what keeps me going. ™

To learn more c:boui David Lukan
call 805-403-4935, email davidlukan@kw.com, or visit pcgestates.com/default.aspx
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