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Sotheby’s International  Realty ®

NOTEWORTHY STATS

The Sotheby’s International Realty brand’s innovative and exclusive marketing campaigns 
with our dynamic digital marketing partners continue to drive leads to our network.

Extraordinary Campaigns, 
Extraordinary Results.

 Executive Summary

14 6,0 0 0,0 0 0
IMPRESSIONS

Q1 drove the highest volume of 
impressions, since Q4 2015

4 2 6,0 0 0
CLICKS

Q1 had the second largest volume 
of clickable paid clicks, when 
looking back as far as 2015 Q1

0. 37 %
CTR

Comparing to Q1 2018, the CTR 
increased by 60% YoY (0.20% vs 
0.37%)

HIGHLIGHT: The highest driver of clicks was Juwai with 43% and Mansion Global with 17%.



14,916,086
IMPRESSIONS

13,257
CLICKS

0.09%
CTR 

2018 CTR benchmark range 

0.05%  -  0.24%

1,353,379
IMPRESSIONS 

3,226
CLICKS

0.24%
CTR 

2018 CTR benchmark range 

0.10%  -  0.36%

2,459,176
IMPRESSIONS 

30,726
CLICKS

1.25%
CTR 

2018 CTR benchmark range 

0.56% - 1.79%

Q 1  S ta t s



45,290,010
IMPRESSIONS

56,802
CLICKS

0.13%
CTR 

2018 CTR benchmark range 

0.18%  -  0.32%

ELLEvated Entertaining Article #1

5,371,984
IMPRESSIONS 

3,198
CLICKS

0.06%
CTR 

2018 CTR benchmark range 

0.04%  -  0.20%

853,285
IMPRESSIONS 

3,086
CLICKS

0.36%
CTR 

2018 CTR benchmark range 

0.33% - 0.70%

Q 1  S ta t s

This campaign only 
ran for the month of 
February. 



Overall James Edition had the strongest 
performance for the GPS unit with a CTR of 4.6%, 
153% higher than the campaign average.

1,232,578
IMPRESSIONS

6,333
CLICKS

0.51%
CTR 

2018 CTR benchmark range 

0.08%  -  0.19%

Q 1  S ta t s

Juwai continues to reach an engaged 
audience, driving 43% of the total Q1 clicks.

8,492,010
IMPRESSIONS 

111,967
CLICKS

1.32%
CTR 

2018 CTR benchmark range 

1.03%  -  3.08%

7,751,668
IMPRESSIONS 

70,300
CLICKS

0.91%
CTR 

2018 CTR benchmark range 

0.54% - 1.30%



Overall James Edition had the strongest performance 
for the GPS unit with a CTR of 4.6%, 153% higher  
than the campaign average.

43,563,629
IMPRESSIONS

28,385
CLICKS

0.07%
CTR 

2018 CTR benchmark range

0.01% - 0.12% 

38,527
IMPRESSIONS 

128
CLICKS

0.33%
CTR 

2018 CTR benchmark range

0.20% - 0.31% 

1,915,067
IMPRESSIONS 

10,074
CLICKS

0.53%
CTR 

2018 CTR benchmark range 

0.07% - 0.12%

Q 1  S ta t s



8,322,988
WATCH TIME

Watch Time in minutes  
for Q1 of 2019

5,117,988
VIEWS

88,253
VIDEO LIKES

33,455
VIDEOS SHARED

119,374,494
LIFETIME CHANNEL

Watch time

7,689,412
VISITS

31,809,593
PAGE VIEWS

1 9 4 k  
CURRENT CHANNEL SUBSCRIBERS

OVER

sothebysrealty.com

TRAFFIC DRIVING 

TOP 5 
C O U N T R I E S 
US, India, Canada, UK, Italy

TOP 5 
C I T I E S  O U TS I D E  T H E  U S
London, Toronto, Indore,  
Patna, Jaipur

SEM
Search Engine Marketing

TOP 5 
R E F E R R I N G  S O U R C E S
Facebook, YouTube, Pinterest, Zillow, Mansion Global

In Q1 2019 our paid search 
campaigns received over 

242,000,000
IMPRESSIONS

Our campaigns has driven clicks  
to sothebysrealty.com of over

4,120,000
CLICKS 

These efforts this quarter  
have resulted in

21,300
CONVERSIONS

http://www.sothebysrealty.com/eng


89,531
LIKES AT THE END OF Q1

1,140,462

IMPRESSIONS IN Q1 2019

Auckland, New Zealand

Brand Exceeds $112 Billion

Southampton, New York

THREE
TOP

FB POSTS Q1
(pictured from left to right)

202k
FOLLOWERS

THE 
@SOTHEBYSREALTY 

INSTAGRAM ACCOUNT 
NOW HAS OVER

Follow us on 
Instagram at 

@sothebysrealty

INSTAGRAM STORIES

6 0 k
IMPRESSIONS IN 

Q1 2019

20 k
MORE THAN 

Q4 2018

https://www.facebook.com/124657343464/posts/10157544833678465/
https://www.facebook.com/permalink.php?story_fbid=10156453726398465&id=124657343464
https://www.facebook.com/permalink.php?story_fbid=10156718877673465&id=124657343464
https://www.facebook.com/124657343464/posts/10157549275753465/
https://www.facebook.com/permalink.php?story_fbid=10156453726398465&id=124657343464
https://www.facebook.com/permalink.php?story_fbid=10156718877673465&id=124657343464
https://www.facebook.com/124657343464/posts/10157529568193465/
https://www.facebook.com/permalink.php?story_fbid=10156453726398465&id=124657343464
https://www.facebook.com/permalink.php?story_fbid=10156718877673465&id=124657343464
https://www.instagram.com/p/BuG53afAt4c/
https://www.instagram.com/p/Bt3c_iWDX-o/
https://www.instagram.com/p/Bvjfe19gVsT/


IN Q1 OF 2019

 5 0 0 
POSTS 

 1 8 4 k 
ENGAGEMENTS

Our first quiz asked 

those who interacted 

with it questions about 

their interior design 

preferences. 37% of 

takers ended up in 

Eco-Friendly homes,  

the most of any  

other style! 

QUIZ  
RESULTS  
ARE IN!
What suits your taste?

23.5k
FOLLOWERS AT THE  
END OF Q1

OVER

 1 1 k  
FROM Q4 2018

UP

BLOG
TOP POST OF THE QUARTER
1.4M VIEWS TO DATE

https://www.riddle.com/showcase/182635/narrative
https://www.sothebysrealty.com/extraordinary-living-blog/explore-bruce-willis-33-million-turks-caicos-paradise/
https://www.sothebysrealty.com/extraordinary-living-blog/explore-bruce-willis-33-million-turks-caicos-paradise/
https://twitter.com/sothebysrealty/status/1110606141900406789
https://twitter.com/sothebysrealty/status/1082717371872280581
https://twitter.com/sothebysrealty/status/1084465422408261638


IMPRESSIONS

The number of times an ad is displayed on 

a search engine like Google. Or in online 

advertising, how many times an ad is displayed.

CLICK-THROUGH RATE  (CTR)

The number of clicks an ad receives divided 

by the number of times your ad is shown 

(impressions).

CONVERSIONS

These begin with a user clicking on one of 

our online ads, then being transferred to 

sothebysrealty.com. From there, they either 

fill out the email form or click through to the 

broker’s website.

CLICK

The action a user takes to click on your ad online 

or after they’ve typed in a search term.

RUN-OF-SITE (ROS)

An advertising buying option in which ad 
placements could appear on any pages of a 
targeted site.

Glossary of Terms

This stat report, as well as all archived reports are located on ACCESS:

https://access.sir.com/
NOTE: This document is for internal purposes only and should not be shared with anyone outside of the Sotheby's International Realty Network.

https://access.sir.com/
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