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NEW YORK — Agean PR has partnered with real estate broker and TV
personality Ryan Serhant on a course focused on building a personal GLOBAL WINNERS

brand. “How to Build Your Personal Brand” covers three steps in creating a
personal brand — building a core identity, creating consistent content,
and leveraging PR, the latter of which is taught by Agean founder Alyssa Latest
Garnick. The five-hour course targets individuals in real estate and sales,
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NEW YORK — LifeSci Communications has rolled out new branding
designed to reflect its comprehensive strategic communications programs
that support healthcare innovation from discovery to commercialization.
The agency’s evolution comes on the heels of 60% revenue growth in the
past 12 months, driven by expansion in the size and scope of its offerings.
The agency’s team has grown in tandem, with headcount rising to more
than 65 in its fourth year of operation.

NEW YORK — PRSSA has added Nazareth College in Rochester, New York
and the University of Mississippi to its network of chapters

worldwide. Under the guidance of experienced faculty advisers and in
coordination with local PRSA Chapters in Rochester, N.Y. and Memphis,
Tennessee, respectively, the students will have opportunities to further
their education, gain valuable career advice and experience, as well as
access a variety of monetary scholarships.
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