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Time it took for 232 Main Street to 
go into contract, versus the market 

average of 18 months

Current Listing Volume

Total Sold in 2018 Lifetime Sales Volume 

Record Breaking Sale in
Bridgehampton in 2018

Number of Properties Sold in 2018

3MO $83M

$101M $1.5B

21$23M

Breitenbach Team: By the Numbers
AS OF NOVEMBER 2018



The Process

Position & Package

The Breitenbach team, will first develop the narrative 

for the property, creating a unique brand that 

translates into a one of a kind experience for potential 

buyers. This includes creation of all relevant digital 

assets such as social content, website, video, brochures 

and digital narratives. This step can be done pre-

construction.

Strategic Planning & Implementation 

With the new assets, The Breitenbach team will 

carefully strategize and execute a multi-tier distribution 

plan that will reach the intended audience. This 

includes campaigns targeting individuals searching 

for homes in specific Hamptons hamlets, retargeting, 

display and programmatic campaigns across the 

internet and social media platform, and relevant print, 

editorial, and media partnerships.

Sell

Sales & marketing go hand in hand. Alongside 

the marketing campaigns, the Breitenbach Team 

will implement the relevant open house schedule, 

communications and broker management, ensuring 

the property gets maximum exposure through the 

community and direct to buyer.

An innovative marketing & selling
approach for luxury real estate, created
by the Breitenbach Team
The Breitenbach team provides a full-service marketing and 

branding platform, establishing a first-of-its-kind multi-

channel selling approach.
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Intelligent Digital Marketing

We can promote your listing on platforms like Facebook and

Instagram, using data and industry experience to showcase

your property to the right people at the right time.

Precise 
targeting

We find the most 
likely buyers for 
your property using 
exclusive data.

Optimized 
performance

We perform continuous 
testing to deliver the 
most successful ads.

In-Depth 
Analytics

We track and measure 
the results of every 
campaign for continued 
optimization.

Why paid advertising matters

Reaches passive buyers
Drives more private tour requests
Brings more open house visitors
Accelerates the transaction timeline
Improves chances of competing offers
Can drive a higher purchase price



Case Study: 232 Main Street, Sag Harbor

Development opportunity established, marketed, 
and sold by the Breitenbach Team



Case Study: 232 Main Street, Sag Harbor

When a small, tear down property on Main Street in Sag Harbor be-

came available, Matt Breitenbach was quick to approach potential 

investors knowing it was a time sensitive and rare opportunity. The 

location, size of lot, and comparable properties meant that this was 

truly a unique and potentially lucrative opportunity to build a luxury 

new construction in the heart of Sag Harbor.

Partnering with the Compass distribution network, The Breitenbach 

Team developed and executed a top-tier marketing approach for 

this property which included a custom narrative, videos, targeted 

emails, social and digital content, and a website for the property. 

This website provided in-depth information on property amenities, 

key design features, and an overview of the unique team that was 

behind the build and design of the home – including a local builder, 

local interior designer, landscape architect, and The Breitenbach 

team. Agile and efficient, the Breitenbach Team leveraged a com-

bination of traditional tactics with smart and innovative strategies, 

including 1:1 strategic broker communication and an aggressive 

open house schedule.

The property was featured across all of The Breitenbach social 

and digital channels, several Hamptons-based editorial outlets, and 

emailed to a targeted group of top brokers and active buyers in the 

New York City area.

Within three months, 232 Main Street had more than 600 individuals 

walk through the property and went into contract.

The Story



Case Study: 232 Main Street, Sag Harbor

2-Page Listing Ad Spread
Hamptons Magazine

Editorial Spread for
232 Main Street

Custom Property
Brochure



Case Study: 232 Main Street, Sag Harbor

Custom Property Website



Custom Property Video

(click to view)

Case Study: 232 Main Street, Sag Harbor

https://www.youtube.com/watch?v=aRk0RFqLDEg


The Breitenbach Difference

With a reputation built on collaborating with some of the 

world’s most successful and high net-worth individuals, the 

Breitenbach Team combines a truly innovative approach 

to buying and selling real estate with the work ethic and 

attention to detail expected from those who are accustomed 

to only the highest-quality service. 

Thanks to local expertise and unparalleled knowledge of the 

region, as well as the drawing power of one of the industry’s 

youngest rising stars, Matthew Breitenbach, the team has 

quickly established itself as one of the most formidable 

boutique agencies in the United States. With well over 

$1 billion in combined sales, the team maintains an air of 

humility and discretion when working on its clients’ behalf in 

the high-end luxury real estate market. 

Agile and efficient, the Breitenbach Team leverages smart, 

innovative strategies that frequently yield record-breaking 

results. The team brings strong backgrounds in architecture, 

design, digital marketing, finance, construction, and contract 

negotiation to the table, making them a valuable partner for 

luxury real estate buying, selling, and investing.
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At the forefront of modern marketing, Compass takes a multi-

pronged approach to the digital promotion of your property.
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1.9M+

Average monthly page views 
on Compass.com, where 
your property's critical selling 
points are presented via an 
intuitive, searchable platform

15K

Luxury agents worldwide who 
receive our monthly Compass 
Connect newsletter featuring 
our highest-end exclusives

800+

Partner websites to which 
your listing is automatically 
syndicated for maximum 
digital coverage



Discovering
Compass

fi
modern real estate platform



The Compass Advantage
Compass takes a tech-driven, personalized approach, combining 

a collaborative agent community, in-house creative agency, and 

the industry’s most tenured leadership team. 

Our rank in average 
agent sales volume 
among national 
brokerages

#1
Average monthly page 
views on Compass.com

1.9M+

Our company 
valuation, with $1.2B 
in financing raised 
to date

$4.4B
Compass designers, 
creative producers, 
and marketing 
strategists hailing 
from top brands

150+

Our leaders hail 
from the world's 
most innovative 
companies:



A Nationwide Network
Since our launch in 2012, we’ve aimed to simplify the real 

estate process, one market at a time. With 140+ offices 

across 20+ regions, Compass is the country’s fastest-growing, 

most innovative brokerage.

Number of Compass 

agents nationwide

7000+
Number of our 

major markets

20+
Our brokerage rank 

in all active markets

Top 5

Number of 

Compass offices

140+
Total sales volume 

to date

$30B
Value of current 

Compass exclusives

$6.8B



Global Presence
Owing to a considered geo-targeting strategy, 

Compass listings have a digital presence 

in over 50 nations around the world.

Our international 
impressions per year

3.8B
Countries to which 
Compass syndicates 
listings

51
Unique international 
users on compass.com 
per year

1.7M

International real 
estate syndication 
portals

78
Potential international 
social impressions 
each year

1.8M



Breitenbach Team
631.255.6221 

breitenbachteam@compass.co
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