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WALDORF ASTORIA IS A REGISTERED TRADEMARK OF HILTON INTERNATIONAL HOLDING LLC, AN AFFILIATE OF HILTON WORLDWIDE HOLDINGS INC. (“HILTON”). THE RESIDENCES ARE NOT OWNED, DEVELOPED, OR SOLD BY HILTON AND HILTON DOES NOT 
MAKE ANY REPRESENTATIONS, WARRANTIES OR GUARANTIES WHATSOEVER WITH RESPECT TO THE RESIDENCES. THE DEVELOPER USES THE WALDORF ASTORIA BRAND NAME AND CERTAIN WALDORF ASTORIA TRADEMARKS (THE “TRADEMARKS”) UNDER 
A LIMITED AND NONEXCLUSIVE LICENSE FROM HILTON. THE LICENSE MAY BE TERMINATED OR MAY EXPIRE WITHOUT RENEWAL, IN WHICH CASE THE RESIDENCES WILL NOT BE IDENTIFIED AS A WALDORF ASTORIA BRANDED PROJECT OR HAVE ANY RIGHTS 
TO USE THE TRADEMARKS.
 
NO FEDERAL AGENCY HAS JUDGED THE MERITS OR VALUE, IF ANY, OF THIS PROPERTY. THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE. 
THESE DRAWINGS ARE CONCEPTUAL ONLY AND ARE FOR THE CONVENIENCE OF REFERENCE. THEY SHOULD NOT BE RELIED UPON AS REPRESENTATIONS, EXPRESS OR IMPLIED, OF THE FINAL DETAIL OF THE RESIDENCES. UNITS SHOWN ARE EXAMPLES OF 
UNIT TYPES AND MAY NOT DEPICT ACTUAL UNITS. STATED SQUARE FOOTAGES ARE RANGES FOR A PARTICULAR UNIT TYPE AND ARE MEASURED TO THE EXTERIOR BOUNDARIES OF THE EXTERIOR WALLS AND THE CENTERLINE OF INTERIOR DEMISING WALLS 
AND IN FACT ARE LARGER THAN THE AREA THAT WOULD BE DETERMINED BY USING THE DESCRIPTION AND DEFINITION OF THE “UNIT” SET FORTH IN THE DECLARATION OF CONDOMINIUM (WHICH GENERALLY ONLY INCLUDES THE INTERIOR AIRSPACE 
BETWEEN THE PERIMETER WALLS AND EXCLUDES INTERIOR STRUCTURAL COMPONENTS). THE AREA OF THE UNIT AS DEFINED IN THE DECLARATION IS LESS THAN THE SQUARE FOOTAGE REFLECTED HERE. ARTIST CONCEPTUAL RENDERING

A HOME ABOVE ALL ELSE

Waldorf Astoria Residences Miami is where high concept 
design intersects with the utmost in convenience, technology 

and beauty down to the most minute detail. 

Live life as one with breathtaking backdrops of the downtown 
Miami skyline, Miami Beach and the Atlantic Ocean.

 
Let your frame of mind be uplifted all while knowing the 

place you now call home is an experience in transcendence 
truly unrivaled anywhere else in the city.

Jr. Suites, 1, 2, 3 and 4-Bedroom Residences from $1M

305 602 9211     waldorfresidencesmiami.com

Sales Gallery     400 Biscayne Blvd, Miami, FL 33132
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This kitchen
started here.

The Sub-Zero, Wolf, and Cove Showroom is a creative and collaborative space. 
Chef demonstrations and interactive products will inspire you, while 
knowledgeable consultants will guide you through your entire kitchen project. 
Delicious moments, spent cooking with the ones you love, start here.  

S C H E D U L E  A  S H O W R O O M  A P P O I N T M E N T 

3711 NE 2nd Avenue, Suite 200, Miami, FL 33137• 786-431-3907• subzero-wolf.com/miami
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IN THE NOW

Point of View
This year’s lineup at Art Miami is 
illuminating, to say the least.   1 6

Fanfare
Where to go, what to see, and how to 
best enjoy this winter season.   1 8

It’s a Wrap
Our holiday gift guide.   2 0

Frock Essentials
Local style maven predicts the future 
of fashion’s must-haves.   2 2

Fresh Picks
Notable locals share some of their 
favorite places and things.   2 4

Charleston’s Chronicles
Charleston blends Old World 
charm and cosmopolitan 
sophistication.   2 8

Neck of the Woods
What to do and see in Aventura 
and Aspen.   3 0

NOTEWORTHY

The Platt-astic Show of 
Reverie and Rock
Ben Platt’s tour hits Fort Lauderdale.   5 8

Diving In
Your in-depth guide to the crown 
jewel of epicurean delights.   5 9 
 
Rising Star
Chef Adrianne Calvo dishes on what it 
takes to rise above the rest.   6 0 

Rock This Boat
Azimut Yachts proves that the mega 
boat trend is here to stay.   6 2

For the Love of Food
Celebrity chef Rocco DiSpirito 
cooks for a higher purpose.   6 4

Rolling the Dice
The art of Monégasque living.   6 5 

Brave New World
NFTs are the convergence of 
passion for culture aficionados 
and crypto enthusiasts.   6 6 

Sidekicking
Tim Gunn gets to the bottom
of stylish things.   6 8

Change Maker
Miami architect champions 
sustainable design and resiliency.   7 0

Inn Style
Check in at Cheval Blanc Paris.   7 2

SOUTH FLORIDA 
PROPERTY 
COLLECTION    7 5

LAST WORD    9 6
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YACHTS 

Bringing Together The World's Finest Brands 
To Offer The Best Yachting Experience. 

@OcEANALEXANDER" @cRu1sERsvAcHTs 0AOUILA

MarineMax Miami 
700 NE 79th St. Miami, FL 33138  

(786) 547-2847  |  jorgecamaraza@marinemax.com
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FEATURES

Sundazed
 Floridian fashion designers  put 
together a  sartorial signature 
that’s pure Sunshine State.   3 4

Katie The Great
A country girl at heart, Katie 
Lee’s latest cookbook is an 
homage to a simpler life.   4 2

On Cloud Wine 
The splendor of Italy’s Chianti 
region packs a punch.   4 6

The Power of Patronage
Meet Miami’s most 
dedicated collectors.   5 2

ON THE COVER
Lauren Layne wears 
the best of local 
fashions. Scan the QR 
code for details on the 
property featured in 
our fashion cover story. 

Our fashion feature was shot at the 
unforgettable Berkshire Hathaway 
HomeServices EWM Realty 
listing located at 94100 Overseas 
Highway in Tavernier, Florida.
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Liquid gold.

Sip, Savor and Share Cincoro Tequila Responsibly. Cincoro Tequila ©2021, 40% Alc./Vol. Imported by Cinco Spirits Group LLC, Miami, FL

SHOP.CINCORO.COM@CINCORO
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“The first time I saw 
the Chihuly glass 

sculptures lit up at night 
at the Fairchild Tropical 

Botanic Garden. 
It was absolutely 
mesmerizing.”

“Walking through 
the vast exhibits at 
The Met made me 
feel connected to a 
world much greater 

than myself.” “My visit to Ouro 
Preto in Brazil, a 

village smaller than 
Central Park, that’s 
home to 13 churches 
featuring Baroque 
architecture and art.”

What is your most 
memorable art 

experience?

“The Puppy by Jeff Koons at 
the Guggenheim Bilbao.”

“Having the chance 
to see one of Joan 

Miro’s Constellations 
that was in the private 
collection of a prolific 

collector here in 
Miami. It’s one of the 
rarest privately held 

works I’ve laid eyes on.”



Product availability may vary by location. ©2021 California Closet Company, Inc. All rights reserved. Each franchise independently owned and operated.

THE PAXTON COLLECTION
Flawless functionality. Superior craftsmanship. Exclusive design.
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/ word to the wise

STEPHANIE
DAVIS SMITH

A writer and editor 
who was formerly on 
staff at GQ and SELF 

magazines, Stephanie 
has written for Gourmet, 
Domino, Details, Allure, 

Brides, The Atlanta 
Journal-Constitution, 
Atlanta Magazine,  

and msn.com.

‘tis the season of art
South Florida’s most anticipated time of year is here! 

People from all over the country — and the world — are 
becoming more comfortable with traveling again, and our 
unique corner of the nation is at the top of everyone’s list. 
Starting with Art Week Miami, we anticipate welcoming 
hundreds of thousands of visitors who will tour our many 
art, culinary, and lifestyle events set to take place from 
now until March of 2022. It’s as much fun for our out-
of-town guests as it is for our South Florida community! 
Our real estate market also benefits from this season of 
events. Visitors fall in love with South Florida and the 
unique lifestyles it has to offer. Many of those looking to 
make South Florida their new home — or new second, 
third, or fourth home — often approach one of our 

Associates at Berkshire Hathaway EWM Realty. It’s also a 
great time to offer your home for sale if you want to take 
advantage of the market. This has been a historic year for 
real estate, and we expect much of that momentum to 

continue moving into 2022. In the following pages, you’ll 
see exclusive and custom curated content to help you get 
the most out of this sublime season, but also stay in tune 
with the latest trends in the world of luxury and ultra-
luxury. We know you’ll enjoy your experiential tour of 

South Florida, and hope you make your way to Art Miami 
where interactive art from Carlos Crus-Diez will be on 
display for the very first time. It promises to be an artful 

experience. See you at the fairs! 

– Ron Shuffield, President & CEO
Berkshire Hathaway HomeServices EWM Realty

TIM LATTERNER
In the past few years 
Tim has worked as an 
editor at Architectural 
Digest, Haute Living, 

Gotham, and Hamptons 
magazines. His work 
has appeared in GQ, 
Condé Nast Traveler, 

Vice, Evening Standard, 
Martha Stewart Living, 

and Apartment Therapy. 

DUNCAN QUINN
Duncan Quinn has 

shared his thoughts on 
luxury, cars, motorcycles, 

spirits, and cigars in 
publications worldwide. 

In his other life, Duncan’s 
eponymous bespoke 

tailoring atelier has 
attracted suit lovers, 

Pulitzer Prize winners, 
Oscar winners, and 
entrepreneurs of  

every flavor.

merry & bright
Who doesn’t love winter in South Florida? Judging by the 

crazy-hot real estate market, not many can resist the charms of 
the Sunshine State, especially this time of the year. Some come 
for the beaches and an enviable lifestyle. Others, like me, make 
this a seasonal home for the impressive lineup of events that 
delivers in more ways than one. This issue of Lifestyles focuses 
on all the great stories that make this the season of wonder, 
with a lot of great real estate thrown in the mix. From holiday 
gift ideas to Art Miami’s highlights to a masterful look at the 
lure of caviar, we put together tips on how to optimize this 
season. Speaking of the arts, our feature, titled “The Power of 
Patronage,” celebrates local collectors and their passion for 

cumulating oeuvres close to their hearts. Then, we take you on 
a trip through the Italian region of Chianti to discover what 

makes Lamole di Lamole Chianti Classico such an oenological 
standout. No doubt Katie Lee, a TV food critic, cook, and the 
subject of our celebrity profile, could speak with authority 
on Chianti Classico’s impressive bouquet. Instead, she opens 
up about being a new mom, a cookbook author, and a media 
personality while managing her busy life. Finally, you may 

recognize Lauren Layne, our cover star, from many magazines 
and runways. Here, she lends her considerable allure to 

help us showcase not only a stunning Berkshire Hathaway 
HomeServices EWM Realty waterfront property in the 

Keys; we think no one wears Florida-based fashion designers 
profiled in “Sundazed” quite like her. Lots to do and lots to read 
this festive season. Wishing you a merry and a healthy one!

– Anetta Nowosielska, Editor-in-Chief  
Lifestyles South Florida



Mercedes-Benz of Cutler Bay
10701 SW 211th Street    |    305.251.0345    |    MBCutlerBay.com

Where the Turnpike meets 211th Street, adjacent to Southland Mall

Mercedes-Benz of Coral Gables
300 Almeria Avenue    |    305.445.8593    |    MBCoralGables.com
On the corner of Salzedo and Almeria, 3 blocks south of Miracle Mile

The all-new Mercedes-Benz EQS will be
arriving in dealerships early 2022.

Give us a call or visit us online to schedule your test drive.

We believe 
in making a 
difference.
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POINT OF VIEW  “Anticipate an interactive installation where sound and light are integrated,” Nick Korniloff shares enthusiastically. 
That is how Art Miami’s executive vice president and director describes a collective of never-before-seen works by the late Venezuelan artist Carlos 
Cruz-Diez, one of the highlights of this year’s fair. “Some of his earlier works that have been held close by his family are now about to be exposed. 
So, this was simply the proper opportunity for a partnership, and the Cruz-Diez Foundation decided that they wanted to do this with us. We could 
not be more honored nor elated!” Quite the coup, considering the two-year pandemic related art hiatus that could have wrecked this preeminent 

and seasoned event. However, the interval proved to be industrious for Art Miami. Having met Cruz-Diez many times, Korniloff saw the 
opportunity to connect the late artist with a captive audience. “After the dialogue I had with the family, I came to understand what it meant for them 
and for us, too,” he adds. “It was a mutual perfection.” Although the immersive experience is not available for purchase, a range of Cruz-Diez pieces 
will be up for sale through Miami- and Paris-based Galeries Bartoux. Keep an eye out for a large-scale, never-seen, four-panel Fernando Botero 
painting. It is said to be one of the most important oeuvres he ever executed. Brought in from a private collector’s estate through Art of the World 
Gallery, the piece is exemplary proof that Art Miami’s assembly of renowned galleries, proven primary artists, and blue-chip works is the real deal. 

BY ERIN MICHELLE NEWBERG

Art Miami will feature Cruz-Diez’ never-before-seen interactive installations.



Saint Clair Cemin, World as Flow, 2012, Stainless Steel, 51 x 51 x 51 in, Waterhouse & Dodd, New York

INTERNATIONAL 
   CONTEMPORARY + MODERN 
      ART FAIRS

          TICKETS AVAILABLE ONLINE ONLY:  
             ARTMIAMI.COM
                 CONTEXTARTMIAMI.COM

  Be sure to also visit Art Miami | CONTEXT   
                       +ONLINE, a curated digital exhibition offering       
                            dedicated acquisition rooms, powered by
                                   Hook, which will run concurrent with the 
                                      in-person fairs.

L I V E + O N L I N E

APPLY FOR VIP STATUS:
WWW.ARTPBFAIR.COM
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MIAMI ART WEEK
Experience the most prestigious art 
show in North America at the Miami 
Beach Convention Center along 
with other satellite fairs across 
the city. Hundreds of the world’s 
leading international modern and 
contemporary art galleries display 
artworks by over 4,000 artists, 
including paintings, sculptures, 
installations, photography, film, 
video, and digital art. Visitors can 
find works ranging from editioned 
pieces by young artists to blue-chip 
masterpieces. November 30 through 
December 4, 2021. 

THE BAL HARBOUR SHOPS 
FOR ART BASEL
Hear and see a world-class sound 
system curated with a wide array 
of music. For Miami Art Week, 
these shops will feature a “sonic 
sculpture” music installation. 
Designed and manufactured by 
some of the world’s most deluxe 
audio purveyors, Oswalds Mill 
Audio and Miami’s Soundlux 

Audio will feature OMA’s 
newest speaker design, the first 
prototype for the world-renowned 
Guggenheim Museum of Art 
in New York City, currently on 
exhibit there. From November 30 
through December 23, 2021.

NSU ART MUSEUM FORT 
LAUDERDALE
“The Art of Assemblage” will 
feature sculptures created with 
repurposed materials such 
as scrap metal, broken shells, 
tattered fabrics, and discarded 
toys. The exhibit will include 
works by John Outterbridge, 
Vanessa German and Pablo Cano, 
Christian Holstad, Ernesto Neto, 
and Jessica Stockholder. The 
exhibit will also feature pieces 
from the museum’s collections 
of African and CoBrA art. From 
November 21, 2021, through 
February 13, 2022. 

PALM BEACH FOOD  
& WINE FESTIVAL
Join celebrity chefs at the 14th 
Annual Palm Beach Food & 
Wine Festival. Experience food-
centric events, wine tastings, 
and cooking demonstrations 
spotlighting culinary talents. 
This year’s lineup includes more 
than 20 events including multi-
course sit-down dinners, grand 

tastings and Crafting Cocktails, 
“an educational mixology class 
hosted by The Parched Pig’s chef 
Tim Lipman and mixologist Katy 
Galluccio.”  From December 9 
through December 12, 2021. 

MIAMI INTERNATIONAL 
BOAT SHOW
This year’s event returns to 
the Miami Beach Convention 
Center and includes VIP 
exclusive amenities and new 
education programs, including 
in-water components. “Our 
plan for 2022 will build on that 

legacy to offer new and exciting 
components, such as the Pride 
Park activation and an upgraded 
on-land exhibition,” shared Frank 
Hugelmeyer, president of the 
National Marine Manufacturers 
Association. From February 16 
through February 20, 2022.  

THE FOOD NETWORK & 
COOKING CHANNEL SOUTH 
BEACH WINE & FOOD 
FESTIVAL PRESENTED BY 
CAPITAL ONE
Get your palate ready for “one 
of America’s favorite gourmet 
gatherings.” The star-studded 
Festival will include more than 
70 events across three counties, 
serving up fabulous food, 
showcasing culinary talent, and 
recognizing Guy Fieri as the 2022 
honoree. Come and experience a 
variety of food, music, wine, and 
entertainment. From February 24 
through February 27, 2022.

/ in the now
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Where to go, what to 
see, and how to best 
enjoy this winter season.

BY CHARLOTTE TRATTNER
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Why I Give:
Michael and Valerie Katz
A commercial real estate expert, Michael 
Katz knows a thing or two about building 
for success – which is why he is Baptist 
Health Foundation council chair for Miami 
Cancer Institute, part of Baptist Health. 
“I realized it should be my purpose to 
give what I can,” he says. “I just love 
thinking about how I can contribute to the 
Foundation and to the Institute.”

He is also involved in programs like 
the HEAT. HELP. CURE. Bounce Back 
from Cancer TM, which raises funds for 
research at the Institute. “It’s a way to get 
across, in a different form, the mission 
of Baptist,” he says, “and also to raise 
awareness that Baptist is here to serve.”

But while Miami Cancer Institute is 
his philanthropic focus, Michael also 
believes in spreading the word about 
Baptist Health’s other specialties, such 
as cardiovascular, neuroscience and 
orthopedics. “Baptist has all these 
different Centers of Excellence – it’s not 
just limited to one. And that’s a great 
story to be told.”

Photo by Lynn Parks

Join the Katzes in offering hope and healing  
for cancer patients and their families.     
BaptistHealth.net/GenerosityHeals or 786-467-5400.

“Baptist is just 
  a shining star.”
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it’s a wrap
With the season of giving upon us, 

behold a selection of standout trinkets 
for everyone on your list.

BY THE EDITORS

EBike by n+ Mercedes-Benz 
EQ Formula E Team, available 

at www.nplusbikes.com.

The Diamond Edit 
by 111Skin, available 
at www.111skin.com.

Kravitz Grand 
piano by 

Steinway & Sons, 
available at 

Steinway Piano 
Gallery, Miami. Alpaca lace-effect 

belted cardigan by 
Brunello Cucinelli, 

available at 
Brunello Cucinelli, 

Bal Harbour Shops.
Cincoro Extra Añejo Tequila, 
available at Beach Wine & Spirit.

Crespo Leo luggage by Dolce&Gabbana, 
available at Dolce&Gabbana, Miami.

Rowing machine by Hydrow, available at www.hydrow.com.

Trench coat 
by Stòffa, 

available at 
www.stoffa.co.

Graphical Scarf in 
Black by Louis Vuitton 

Men’s available at Louis 
Vuitton, Aventura.

Kitcho water pen by 
Montegrappa, available at 
East Coast Jewelry, Miami.

LM Perpetual EVO in 
Titanium by MB&F, 

available at Westime 
Miami, Miami.



Weekend stay at Atlantis Paradise Island.

Facciata 
Quattrocentesca 

console by Fornasetti, 
available at 

www.fornasetti.com.

Flower subscription 
by FLOWERBX, 

available at  
www.flowerbx.com.

Silk scarf by Asprey, 
available at Asprey, Miami.

Bird on a Rock 
by Tiffany & 
Co, available 
at Tiffany & 
Co., Miami.

Darby Rose 
perfume by 

Chantecaille, 
available 

at Neiman 
Marcus, Bal 

Harbour 
Shops. 

Louis Vuitton Objets 
Nomades Cocoon by 

Fernando & Humberto 
Campana, available at 
Louis Vuitton, Miami.

Versailles: From Louis 
XIV to Jeff Koons by 

Assouline, available at 
www.assouline.com.

Gucci 100 purse, available at Gucci, Miami. 

Nudo rings by 
Pomellato, available at 
Pomellato, Aventura.

Bon Bon multicolored 
crystal bag by Jimmy 

Choo, available at Jimmy 
Choo, Merrick Park.

Souvenir charm 
bracelet by 

Zimmermann, 
available at 

Zimmermann, Bal 
Harbour Shops. 
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MOODBOARD

frock essentials 
One local style maven predicts the future of sartorial  
must-haves with her “Top Five” picks.

BY ANETTA NOWOSIELSKA

F rom a Burberry trench to a Chanel 2.55 handbag, some iconic pieces are 
an irrefutable part of a timeless wardrobe. Over the years that sacrosanct 
selection has evolved to include items of the moment that turned out to be 

multi-generational keepsakes. For the future of fashionable investments, we turned 
to Denisa Palsha — an influencer, front row regular, and Vogue Czechoslovakia’s 
editor-at-large — for her take on the next wave of enduring must-haves.  

/2 CHAIN CASSETTE BAG BY 
BOTTEGA VENETA. “Bags 
are back in the game as 

the ‘it’ accessory that 
glamorizes even the most 
casual look. This bag has 

had great momentum and is 
an influencer obsession. In 
my opinion, it has potential 
to be the Chanel 2.55 of the 
future for its modern appeal 
and endless color choices.”

SILK LOGO SCARF BY DIOR. “Few accessories 
are as iconic as a silk Dior logo scarf. Not only 
is it the perfect accent to finish a look when 

tied around the neck, but silk scarves worn as 
headwear have been trending the last few years 
and this year it topped the trend charts again!”

/1

PLAID SUIT BY TOMMY 
HILFIGER. “Every 

season there seems to 
be a new take on pants 

suits, and plaid is an 
all-time classic! It feels 
modern, communicates 
confidence, and is fun 
to style for different 
occasions. It is my 

go-to item for dressing 
to impress.”

/3

DIAMOND SNEAKERS BY JIMMY CHOO. 
“Since comfort isn’t going anywhere, 

it’s safe to say fashion sneakers 
are here stay. My choice is Choo’s 

diamond sneakers.”

/5

/4
CASHMERE SWEATER DRESS BY BRUNELLO CUCINELLI. 
“Cashmere is a true ‘comfort zone’ all year around. It’s 
season-less, elegant, cozy, and travels well. Sticking 
to the neutral color palette, this sweater dress is a 

wardrobe essential either paired with military booties 
or dressed up with a fitted blazer and a pair of heels.”



Developed by
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Favorite meal? Antipasto di Mare Crudo, the seafood platter 
at Sapore di Mare in Coconut Grove. It reminds me of Italy. 
Best place to shop? Europann Saint-Tropez for the men’s 
resortwear. It feels like you are in one of those beach boutiques 
in Saint-Tropez. Preferred activities? That is easy: playing 
tennis with my family. My wife is a professional tennis player, 
and my children play every day. We are a tennis family. Must-
read book? The Idiot by Dostoevsky; it’s the second-degree 
humor. You can’t always take yourself too seriously.  Miami’s 

best-kept secret? Mamma Leone Bakery in Midtown. In my 
opinion, the best thing on the menu is the Italian toast. On your 
travel agenda? Milan. I lived there for 20 years before coming to 
Miami. I miss it all the time and have plans to travel there soon. 
Favorite interior design tips? You must look for alignment. 
Consider all your furniture aligning to the walls and windows, 
and you can’t forget the tiles. Consider placing a sofa in the 
middle, try to take a mathematical approach. This will provide 
visual satisfaction; it’s all about symmetry. 

/ in the now
FRESH PICKS

stylish 
alignment

As the director of communications for Roche 
Bobois Paris, Julien Bigan’s style cadence is off 
the charts. Not one to think inside the box, his 
professional and sartorial cues extends way 

beyond convention. Behold his favorite things. 

BY CHARLOTTE TRATTNER



300 PALERMO  |  CORAL GABLES, FLORIDA  |  305.576.6243  |  IVETTEARANGO.COM

LIC.# IB941 / ID151
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Favorite homeware fix? I love to browse Country French 
in South Miami. I can’t resist beautiful dinnerware. On your 
travel agenda? I love traveling to Europe, but I don’t go often 
enough. The Italian countryside is magnificent, and I love the 
food and wine. My family also spends a lot of time in Key West 
and the Bahamas boating and spearfishing , so those places are 
special. Dining picks? I love Whisk and Frenchies Diner. 
Both are intimate and have wonderful food. As I said earlier, I 
love Italy, and Bellini in the Grove gives a sense of being there. 
“In the Know” spot? There are so many answers to this, but 
I grew up going to Stiltsville. While there are less homes there 

now, I still believe it is one of the coolest places in Miami. You 
can sit out there and watch a storm pass by; it’s just beautiful.  
Favorite ways to give back? I am very involved in my 
church, St. Thomas. I also love Shake-a-leg , Breakthrough 
Miami, The Junior League and Beaux Arts. They all do amazing 
work for the community! Best shoes to wear to a listing? 
I am a Jimmy Choo fanatic! On your nightstand? Love is the 
Way by Bishop Michael Curry and The Year of Dangerous Days: 
Riots, Refugees and Cocaine in Miami 1980 by Nicholas Griffin. 
I love to read, so I probably answer this question differently 
every month. 

/ in the now
FRESH PICKS

heeled and 
ready

It takes a top realtor at Berkshire Hathaway 
HomeServices EWM Realty and a Miami native 
to know a finer thing when she sees it. With 30 
years of real estate experience and quite the 
fashion prowess, Ashley Cusack champions 

refined living. Here is where she finds it. 

BY CHARLOTTE TRATTNER



+ 1 (242) 702 8788 | sales@bhhsBahamasRealEstate.com | www.bhhsBahamasRealEstate.com

Berkshire Hathaway HomeServices
Bahamas Real Estate

Capital Union Financial Center, Lyford Cay, New Providence

Paradise is at your fingertips, just a quick 30-minute flight from Miami. 
700 islands. Let us find you a place where you can lose yourself.

A member of the franchise system of BHH Affiliates, LLC
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charleston’s 
chronicles
This Southern jewel blends Old World charm and 
cosmopolitan sophistication into a style that’s all 
its own. We asked one local expert to translate.

BY ANETTA NOWOSIELSKA

• 2
4 

HO
URS IN CHARLESTO

N: A FIRST-TIMER’S GUID
E 

In the Holy City, the region’s often 
knotty history is as ever present as 
the steeples that dot the skyline. With 
its unique architecture, horse-drawn 
carriages, and cobblestone streets 
lined with grand oaks, Charleston 
may march to the beat of yesteryear’s 
drum yet nothing about this city feels 
stuck in the past. The Charleston of 
today is brimming with alluring options. 
We tapped Kim Hopkins, owner of 
an eponymous travel agency and a 
seasoned journalist, for popular local 
sights that define her favorite city. 

DO The best neighborhood to stroll through 
is the residential section known as South of 
Broad to peek at quaint carriage houses, 
lush gardens, and grand estates. Don’t miss 
Zig Zag Alley and Rainbow Row — a pretty 
stretch of pastel homes that dates back to 
the 18th century. getyourguide.com 

LOUNGE  Camellias, 
Charleston’s premier 
Champagne bar, features an 
extensive collection of bottles 
and by-the-glass offerings 
paired with a selection of 
caviar and desserts. Break out 
your old-school dance moves 
at The Commodore, a retro 
dive club with a bluesy vibe. 
“It’s very intimate. It’s got a 
cool little stage and has great local, live music and dancing. 
So much fun,” shares owner and “Southern Charm” star, 
Shep Rose. hotelbennett.com; thecommodorechs.com

SHOP A King Street staple for more 
than 20 years, Worthwhile is located in 
the old “general store” McIntosh Seed 
House. The offering here is eclectic, 
and you’ll find everything from Isabel 
Marant to cool local brands, plus a great 
selection of home goods and beauty 
products. shopworthwhile.com

STAY Zero George Hotel 
is made up of five restored 
historic homes that converge 
around a quaint courtyard. 
The architectural details of the 
property showcase all the charm 
of old Charleston, paired with 
oversized contemporary rooms. 
The original 1804 carriage house 
plays host to the charming lobby 
and open kitchen, where you can 
watch award-winning executive chef Vinson Petrillo hosting 
cooking classes and a small bite happy hour. zerogeorge.com 

EAT Leon’s Poultry and 
Oyster Shop is a relaxed joint 
serving oysters, Southern-
style seafood, famous fried 
chicken, and cold beer in a 
rustic, retrofitted auto body 
shop. Chez Nous, a southern 
French-style gem, is nestled 
in an 1835 historic home 
with a cozy bar and a menu 
announced daily on Instagram.  
leonsoystershop.com;
cheznouschs.com

Make Charleston living a full-time experience with the help of our local Berkshire Hathaway 
HomeServices Carolina Sun Real Estate office. Contact 843-388-8118 to learn how. 



What are your responsibilities at Ocean Bank? As the Executive 
Vice President and Head of the Corporate Lending, I am responsible 
for a wide variety of business financial matters. These range from 
oversight of loan portfolio performance, new loan production, 
customer relations, internal reporting and nearly everything in 
between. Ocean Bank also specializes in business loan, commercial real 
estate and residential lending, all of which are prominent and ever-
expanding business sectors in our greater South Florida community. 

Ocean Bank is known as a local lender. Is that an asset or a 
challenge? Because we are disciplined and well resourced, Ocean 
Bank can service many of the same loans as “mega-players.” However, 
our true advantage lies in our personal relationships, flexibility and local 
expertise. We believe these are important relationships, and we treat 
them as such. That means we fill the gap between smaller banks, which 
may be limited in their financing ability, and larger national or global 
players who tend to overlook smaller deals or foreign investors. Our 
sweet spot is transactions between two million and fifty million dollars. 

What are some of the lasting effects of last two years on the 
lending industry? Nobody knew when the rebound would happen. 
We were quick to provide meaningful assistance to customers 
impacted by the pandemic. We were very fortunate that many of 
our clients in hospitality and other affected industries performed well 
despite market-wide challenges. In turn, their quick rebound meant we 
had more resources available to help other current or potential clients. 
We never stopped lending.  

What we do not know yet, is how the future of business travel and 
office demand will shape up with the new workplace environment. 
It’s always a challenging market, even under normal circumstances, 
and the shift to at-home or remote work will definitely be a factor. 
At the same time, businesses and entrepreneurs have been moving 
to South Florida in record numbers over the past several years, and 
there is a strong likelihood much of that available supply will be 
absorbed. We have not seen a new influx in foreign investors yet, 
with current foreign travel restrictions but that will also figure largely 
in the future of South Florida. 

What are some of Ocean Bank’s most exciting products? We have 
very competitive commercial loan programs across all product types; 
especially construction lending. We continue to look at opportunities in 
new markets in Central and Southwest Florida. 

How does Ocean Bank stand out in a crowd of competitors? Our 
personal relationships with our customers, both big and small. We do 
the little deals and big ones, too. We don’t turn business away even 
if it’s a small transaction. Those seemingly small relationships often 
transform into bigger ones. We grow together in that success. Most of 
our large customers started out with us decades ago as small accounts, 
and as they’ve grown, we’ve become an extension of their families. 
In some cases, we are working with second and third generations 
of families. We’ve grown up together, doing deals. That’s what I like 
about banking. You see something that starts out as a small idea and 
eventually it grows to become a huge endeavor.

LENDING A HAND
HOW ONE LOCAL BANK EMERGED AS THE INSTITUTION OF CHOICE 

FOR CLIENTS RIDING THE POST PANDEMIC WAVE.

SPONSORED CONTENT 

EDDIE DIAZ 
Executive Vice President &

 Head of Corporate Lending

305-569-5444  |   EDIA Z@OCEANBANK .COM

Member FDIC
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NECK OF THE WOODS

Morning Fuel “For breakfast, 
Poppycock’s Café is an essential 
and easy go-to spot! Go for the 
original oatmeal pancakes. It’s 
the best fuel for a day of hiking 
or skiing. But don’t forget to 
grab a coffee from Local Coffee 
House across the street.” 665 E 
Cooper Ave; 614 E Cooper Ave.

Weekend Adventures  
“A charming and funky biking 
adventure, riding the Rio 
Grande Trail to Woody Creek 
Tavern makes for an awesome 
weekend activity. This locals’ 
joint has unmatched fish tacos 

and a mean spicy margarita!” 
2858 Upper River Rd,  
Woody Creek.

Style Wise “My first stop for 
shopping in Aspen is always 
the classic Ralph Lauren. 
I usually pop in to see my 
favorite stylist, Adrian, who 
holds the most timeless, unique 
Western pieces for me.”  
501 E Cooper Ave.

Do Gooder “A charity close to 
my heart is the MLT Foundation, 
in memory of my husband’s 
sister, Mikaela. The foundation 

honors her life and is partnered 
with St. Mary’s Hospital for 
Children to continue her  
legacy and carry out her vision 
of empowering individuals  
with special needs.”  
mltfoundation.com

Best of Both Worlds “People 
say ‘go for the winter but stay 
for the summer.’ The weather 
makes it a magical place for all 
of the best outdoor activities. 
My favorite way to describe it is 
‘unreal,’ but it’s also totally real. 
The city is ‘close to heaven but 
down to Earth.’”

Outdoor Bound When in the 
mood to relax, you’ll find Tick 
at Glory Hole Park, but when 
she’s craving fun, she is hitting 
the slopes. 520 S Original St.

Aspen at Night “My favorite 
date night spot is the Aspen 
original, Cache Cache. The 
food and the ambiance are  
the best in town. Then I follow 
that with live music at The Belly 
Up, a small and mighty music 
venue with big-name acts and 
talent. I can’t wait to DJ here 
soon. It’s a personal goal!”  
205 S Mill St; 450 S Galena St.

sun & snow
Pamela Tick, the multi-hyphenate DJ, 
content creator, and serious fashionista, is 
always in tune with “what’s hot.” Here is  
how she gets into the Aspen vibe. 

BY CHARLOTTE TRATTNER 

as
pen, colorado

Loving Aspen? Our local Berkshire Hathaway HomeServices 
Colorado Properties office is on-hand to help you find 
exceptional mountain homes. Contact us at 970-476-0476.
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NECK OF THE WOODS

shore 
thing
When Cindy Orlinsky, a serial 
entrepreneur, attorney, and 
broker-associate at Berkshire 
Hathaway HomeServices EWM 
Realty, isn’t working on her next 
big real estate deal, she kicks 
back in Aventura, a city she has 
called home for over 27 years.

BY CHARLOTTE TRATTNER 

Caffeine Kick “I have tried all 
the coffees around and vote 
Juice and Java as having the 
greatest cappuccino in town. The 
best is when the owner is there 
and makes the most delicious 
blend. He knows just how I love 
it.” 20335 Biscayne Blvd.

Fashion Fix “Aventura Mall 
has it all and it’s right in our 
backyard! You can find the 
coolest, cutting-edge brands 
mixed with the big box 
stores on your next shopping 
excursion.” 19501 Biscayne Blvd.

Great Outdoors “Weekend 
mornings you will find me 
at a Pilates class or running 
the Don Soffer Aventura Trail 
the locals call “The Loop.” 
Evenings are with the family 
and I love spending time with 
them on a boat, cruising down 
the intercoastal.” 

Giving Back Orlinsky sits on 
the Board of the Ellie’s Army 
Foundation and is the chairman 
of the Ellie’s Army Dirty Socks 
5K Walk-a-thon where, along 
with and her husband, she 
hosts a huge community 
fundraiser in Aventura. This 
year’s event will be held 
February 27, 2022 with the 
traditional start at the Aventura 
Library.” elliesarmy.org

Medium Rare At Bourbon 
Steak Miami by Michael Mina 
“you get a five-star restaurant 
with a hint of casualness. There 
is an elegant bar scene, fun 
social vibe and delicious food.” 
19999 W Country Club Dr.

Something for Everyone
“With three square miles of 
waterfront property, finest 
of luxury buildings and 
single family home gated 
communities, a private country 
club with two 18 hole golf 
courses Aventura is a city that 
truly feels like a close-knit family 
with a five star lifestyle.”

av
entura, florida
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BRIGHT, BOLD, AND FREE, WE CALL ON FLORIDIAN BRIGHT, BOLD, AND FREE, WE CALL ON FLORIDIAN 

FASHION DESIGNERS TO PUT TOGETHER A SARTORIAL FASHION DESIGNERS TO PUT TOGETHER A SARTORIAL 

SIGNATURE THAT’S PURE SUNSHINE STATE.SIGNATURE THAT’S PURE SUNSHINE STATE.  

PHOTOGRAPHY BY ANNA GUNSELMANPHOTOGRAPHY BY ANNA GUNSELMAN

STYLED BY ANTHONY BERMUDEZ  STYLED BY ANTHONY BERMUDEZ  

dazeddazed

Model, Lauren, wears 
tulle blue gown by House 
of MUAMUA, available at 

Lulu Laboratorium, Miami.  





Opposite page: Yellow caftan by Kaftan Queen, available at kaftansstore.com; large disk earrings by Krelwear, available at Krel Atelier, Miami. This page: lush interior garden and koi 
pond at Tavernier’s Orchid Cove Estate; oversized straw hat by Vault Mode, available at Vault Mode, Miami. 



This page: blue sequin pant set by House of MUAMUA, availble at Lulu Laboratorium, Miami; the waterfront property faces Florida Bay and picturesque sunsets. 







Opposite page: white, recycled leather dress by Jhoan Sebastian Grey, available at jhoansebastiangrey.com. This page: Orchid Cove Estate features dense gardens and is home to 
unique species of flora. Bias green gown by Michelle Farmer, available at Michelle Farmer Collaborate, Palm Beach. Shot on location at 94100 Overseas Highway in Tavernier, listed by 
Jason Zarco of Berkshire Hathaway HomeServices EWM Realty. Visit ewm.com or scan the QR code on page 10 to see more of this spectacular property.M
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West Virginia native  
Katie Lee is charmed 

by the simpler life, 
and her cooking 

style celebrates it. 



KATIE THE GREAT
A country girl at heart, Katie Lee’s latest cookbook is an homage to a simpler life that’s big on flavor and soul. 

BY DIRK DESOUZA  /  PHOTOGRAPHY BY LUCY SCHAEFFER



Ninety-two miles east of Manhattan in the postcard lushness of 
Southampton, Katherine Lee of Milton, West Virginia, completely 
gets the unbreakable threads of roots in a tapestry of queenly 
trappings. A Southern belle, known nationwide as Katie Lee Biegel, 
her purses are armed with hot sauces, ready for unleashing down-
homey tang while jaunting from The Bahamas to Biloxi, from 
Monterey to Miami. As host of cooking shows “The Kitchen,” “What 
Would Katie Eat?,” and “Beach Bites,” flavor isn’t just her job, it 
represents her textbook trajectory of The American Dream — from 
obscurity to celebrity chef whose gumption, talent, and beauty 
propelled her to culinary stardom. From mega-rural mill country to 
Long Island millions, she’s come a long way.

“West Virginia is so beautiful, but terribly underrated. With so 
much hiking, white-water rafting, and skiing, the focus of West 
Virginia really should be tourism. An eye toward the future.” Her 
mom is still there, as are her roots. Alluringly, when Katie speaks, she’s 
present and thoughtful, decisive and real. She means it. 

Cooking in her kitchen-turned-TV-studio alongside husband 
Ryan Biegel, they create killer cauliflower and chorizo tacos, looking 
lovely together, awash in almond flour tortillas and napa cabbage.  A 
TV producer with Bradley Cooper-esque looks, Ryan’s also good 
on camera when not working behind the scenes on Bravo’s “The 
Real Housewives of New York City” or Netflix’s “Somebody Feed 
Phil.” While producing “Streets of Dreams” with Marcus Lemonis in 
Miami’s Little Havana, Katie told Ryan to hit Sanguich De Miami. 
They married at sunset on Italy’s dreamy Amalfi Coast in 2018, and 
now share 1-year-old daughter Iris Marion. Katie chose Iris’ first 
name, while Ryan contributed her middle epithet, an homage to 
Indiana Jones’ strong love interest in Raiders of The Lost Ark. 

“I spent the entirety of the 2020 quarantine at home pregnant, 
then gave birth during Coronavirus. My silver lining was being able 
to enjoy my pregnancy with zero FOMO, comfortable and relaxing 
with Iris,” Katie shares about her journey. “I had so much quality time 
with her.” Filming from home for various shows, armed with GoPros, 
tripods, and ring lights, the new mom didn’t miss a beat. “With Iris, 
life is definitely different. My priorities have changed and shifted. I 
love being a mom. I’m completely obsessed with her.” 

This year-long Hamptons lockdown didn’t just produce a child; 
it inspired Katie to pen her fourth cookbook, It’s Not Complicated, 
released in March. In the notorious world of tough-crowd Amazon 
commentary, Katie’s latest book of recipes and kitchen tips rates 4.7 
out of 5 with over 1,300 reviews. The book’s muse is a surprising pick: 
the film writer, producer, and director Nancy Meyers. With romantic 
comedies like It’s Complicated, What Women Want, and Something’s 
Gotta Give, Meyers’ sophisticated, relatable, approachable take on 
family life inspired Katie. “It’s the sense of comfort in her movies. I 
love how I feel when watching them and wanted to create an everyday 
cookbook with food that makes you feel comforted. Easy to make, 
relaxed, delicious food for a Tuesday night dinner, or a casual dinner 
party with friends.” 

On the book’s cover, a brunette-fresh Katie radiates with bright-
eyed youthful dewiness flanked by simple white wine and pasta atop a 
rustic wooden table. Like her personal spaces at home, neutral colors 
of dreamy whites, tans, and light woods permeate the accompanying 
photography, which includes a trip to a Hampton’s farmer’s market. 
When it comes to gardening, one might wonder if the chef has 
illustrious beds of vegetables, berries, and herbs growing in her 
backyard to create some celebrity chef version of farm-to-table utopia. 
Her answer is a resounding and sensible “no.” “I leave farming to the 
pros. It’s tough, time-consuming work, and it’s expensive to get things 
right, so the local farmer’s market is absolutely the place to go.”

Fresh produce aside, being a celebrity chef in the Hamptons has 
its perks. Just down the street in East Hampton lives the legendary 
Ina Garten, the Food Network’s Barefoot Contessa, who invites 
Katie for lunch to make gourmet pizzas. “Hanging out and cooking 
with Ina at her house was everything you can imagine and more.” 

With the South Beach Wine & Food Festival approaching in 
February, Katie is reminded of the whopping 15 festivals she’s 
attended in the past, helming live cooking demonstrations, hosting 
dinners, and posing for non-stop photo ops. “I love, love, love going 
to Miami and seeing my other chef friends. It’s like a high school 
reunion,” she says. Katie’s particularly close with Bobby Flay, and 
keeps in constant contact with her “The Kitchen” co-hosts Geoffrey 
Zakarian, Jeff Mauro, and Sunny Anderson. “One year during Bubble 
Q, I made my Logan County Burgers and another chef ate seven of 
them. They’re a thin, grilled cheeseburger, like a patty melt. I then 
decided to make them at the New York Wine & Food Festival Burger 
Bash and they won.” 

Food fest aside, Katie knows Miami well, having wintered here 
months at a time for years. “I love the energy, the pulse, and the 
richness of the culture of Miami.” When in town, she can be spotted at 
The Four Seasons at The Surf Club, Cecconi’s at SoHo Beach House, 
and Matador Room at The Miami Beach Edition. This country girl 
may love the country, but make no mistake, Katie is a city girl, too.  

N





The splendor of Italy’s Chianti region packs a punch, 
and at Lamole di Lamole the proof is in a bottle. 

BY ANETTA NOWOSIELSKA

On Cloud Wine
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The sun is beginning to set over the 
rolling hills and a canopy of grapevines 
in Chianti, the Tuscan wine region 
stretched between the two medieval 
cities of Florence and Siena. Its copper 
hue cloaks over the vast patches of 
linden trees and cypresses swaying 
to an afternoon breeze that clears 
summer’s stifling heat. Olive groves 
and neatly lined up vines stretch as far 
as the eye can see. Cliffside roads are 
narrow and winding here; traffic signs 
point to the potential danger should 
the bewitching scenes of unbearable 
beauty seduce drivers with a wondering 

gaze. Reaching the Lamole di Lamole 
estate, a hillside winery dating back to 
the mid-fourteenth century, is truly an 
all-sensorial experience, much like the 
complex and lively wine it produces.

Beatrice Marino, the estate’s wine 
expert and tour guide, sympathetically 
excuses my motion-sickness-induced 
nausea. “Don’t worry. The road is not 
easy, and we are difficult to find,” she 
says, quickly switching to the matter at 
hand: Sangiovese, the local grape. A little 
on this multifarious varietal that defines 
the hills of Lamole, known as one of 
the cradles of fine Chianti Classico. 

Derived from Latin for “Jupiter’s blood,” 
Sangiovese is Italy’s most planted red 
grape and is grown as far south as 
Campania and Sicily and as far north as 
Lombardy and the Veneto. Yet, despite 
its ubiquity, Sangiovese is quite scarce 
outside of Italy. A fussy grape to grow, it 
can produce lively, almost fizzing young 
reds with juicy, cherry-like flavors, as 
well as more concentrated, long-lived, 
oak-matured reds with superb, savory  
flavors and great finesse. Such is the case 
with Lamole di Lamole’s wines, which, 
as I will soon discover, deliver vigor and 
intensity in spades. 

Picture this.





Since Roman times, the land here 
has been prized and guarded for its 
flavorful crops. In the Middle Ages, 
the Gherardini family from Florence 
built a large castle to control the area. 
The fortress now lies in ruin, except 
for its cellars, which are used to store 
the barrels and where Lamole di 
Lamole wine undergoes its maturation 
process. What’s behind the profile of 
one of Chianti Classico’s most revered 
terroirs? In the great sea of clay that 
covers central Tuscany, Lamole is an 
unexpected island of diverse stones and 
sand that mix together into a chaotic yet 
fecund polychrome soil contained by 
miles of dry-stone walls. The bulwarks’ 
function is vital. Not only do the walls 

stop erosion of soil, they reflect sunlight 
that stimulates photosynthesis and 
retain heat throughout the night. “The 
sun and ventilation at this altitude 
makes for even ripening and prevents 
dehydration of the grapes,” Beatrice 
explains while encouraging me to taste 
the berry directly from the vine. The 
results are indeed sweeter and richer in 
acidity, yielding a Chianti Classico that 
is well tempered yet filled with moxie. 

The entire production process 
is equally remarkable. Viticulture 
at Lamole di Lamole is organic 
and thoughtful. Grape picking is 
meticulous, improved by the usage of 
optical scanners. The organic compost 
used is derived from vine prunings 



and stalks, while the stimulation of 
the vines’ immune system is a result of 
natural alchemy that involves seaweed, 
aloe, and propolis. Ageing in wooden 
barrels takes place inside vessels that 
are larger than usual, resulting in a 
reduced intrusion on the wine’s profile. 
This all-encompassing effort requires 
constant activity and many hands on 
deck. “Lamole is a small village, and 
it seems as if everyone who lives here 
works here, too,” Beatrice adds.

Of the estate’s three variations of 
Chianti Classico, she likes the Riserva 
the most. And I have to agree, but for 
a very different reason. Its restrained 
bouquet will go very well with the wild 
boar ragu I intend to devour at one of 
the restaurants I spotted on my way up 
to the village. “For this wine we only 
use local Sangiovese and Canaiolo 
grapes, so the Riserva feels like the most 
honest and humble expression of this 
area,” she explains, pointing out that the 
other wines contain non-native berries 
like the stern Merlot or the hefty and 
tannic Cabernet Sauvignon. “Riserva 
really feels like it’s the people of Lamole 
in a bottle,” Beatrice adds, and I sense 
she hopes her humor transcends any 
language barriers that may lie between 
us. It does, and suddenly everything 
feels more intentional; from trekking 
up the hills to finding this gorgeous spot 
to tasting the bold, earthy finish of the 
Riserva that has just rocked my socks off. 

It’s getting dark and misty, and 
connecting anything “humble” to the 
landscape’s grandeur — peppered with 
flickering lights of nearby villages — is 
a challenge. Much to my epicurean 
delight, the wine Beatrice pours into 
my glass tastes deeply personal and 
rich, a fitting homage to the land that 
bred it.  
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The The 
Power Power 
of of 
Patron-Patron-
ageage

Meet Miami’s most 

dedicated collectors.

By Erin Michelle Newberg

photography by nick garcia
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Remi & Oti Roberts 
Oti Roberts credits his mother with his cultural penchant. “She 
made us want to surround ourselves with African culture, from 
playlists that include African music to the films we watch,” says the 
managing director at Morgan Stanley. “The bottom line is that it 
didn’t make sense to reflect on visual art that we couldn’t relate to, 
and we wanted to infuse our kids with a sense of belonging.”

Of Nigerian descent and Saudi Arabian raised, the couple 
reconnected at the University of Miami. Travel and appreciation for art 
that depicts the African Diaspora is one of the many bonds that defines 
this couple, who  calls Coral Gables home. Their procurement quest has  

taken them to art fairs in Miami, New York, and London. The reason is 
pragmatic. “This is how we developed relationships with gallerists,” Oti 
adds, “and close friendships with Mikhaile Solomon, the founder of the 
PRIZM Art Fair, that are essential in our collecting journey.” 

The result is a collection that began with a piece titled “Talibae 
Dreams” by Alexis Peskine and includes works by Marcellina Akpojotor, 
Dennis Osadebe, and Sthenjwa Luthuli. The dream is to own, one day, 
pieces by Njideka Akunyili Crosby and Kehinde Wiley. Until then, 
they are dedicated supporters of galleries in Lagos, Rele Gallery in 
particular, as well as many of the institutions in South Florida.
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Carolina Garcia Jayaram & Vivek Jayaram
Way before they met, Carolina founded LegalArt back during her law 
school days. She created the non-profit organization for Miami-based 
artists like Frances Trombly, FriendsWithYou, Jen Stark, and Naomi 
Fisher, who bartered their work for legal counsel. Together with Vivek, an 
intellectual property lawyer who shares her love for the arts, their Miami 
Beach home is a testament to the couple’s aesthetic. “Our inspiration as 
a couple is rooted in the arts, and is a result of what connected us,” says 
Vivek. “We’ve continued that philosophy with our children.” 

With music on a permanent rotation, their home showcases an 
eclectic yet sophisticated design approach. Pieces scattered around  

 
include the Ligne Roset Togo sofas, Knoll tables, Tom Dixon Noguchi 
lighting, carpets purchased in Morocco, and objects purchased in 
Mexico, a place of their frequent travels.

This multi-cultural family supports local galleries like David 
Castillo, Nina Johnson, and Mindy Solomon. “Sometimes we buy 
from artists directly, if they do not have representation,” Vivek shares. 
Their collection includes works by Sanford Biggers, Derrick Adams, 
Pepe Mar, Xaviera Simmons, Judy Chicago, and Nadia Waheed, and 
it reflects a shared point of view. “If we walk into a gallery separately,” 
Carolina laughs, “we somehow always like the same piece.”
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Tara & Jack Benmeleh 
It only makes sense that the common 
passion between Tara and Jack is rooted 
in culture. After all, they were officially 
introduced at The Bass museum and their 
first date took place at Pérez Art Museum 
Miami. As their romance bloomed, so 
did their art collection. “When you start 
collecting you don’t know much,” Jack 
shares. “And then you learn, and it is 
certainly an experience. In the beginning 
we only bought local, and now we have 
expanded our horizons and buy regularly 
from international galleries.” The learning 
curve worked, and the results are impressive. 
As the ultimate validation of their curatorial 
savvy, two pieces, a Guadalupe Maravilla 
Healing Gong and a Jared McGriff painting, 
will be loaned out to museums in Norway 
and Fort Lauderdale. 

 “Our curating process has changed over 
time,” explains Tara. “In the beginning, 
it was about visual attraction, and then 
we got to the point where we asked 
ourselves whether the work will create an 
impact on the viewer and society.” Today 
their acquisitions showcase innovative 
artmaking and storytelling and join a 
collection at their Design District home 
that includes a lineup with serious gravitas. 
“Some highlights of our existing collection 
are artists like Matthew Barney, Tomm El 
Saieh, Josh Smith, Sayre Gomez, Pepe Mar, 
and Jordy Kerwick.” Much like the couple’s 
personality, their collected pieces reflect fun 
and positivity, “because, after all, our goal 
in life is to be happy and to spread that joy, 
and, for us, art is the key to that fulfillment.”
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Zuly & Rafael Perez
At the beginning of their courtship Zuly was more of a “cocktail 
person.” But her love for mixology soon gave way to Ralph’s love 
of wine. “We started taking this hobby ‘seriously’ just 15 years 
ago,” Ralph shares. “Seriously” is an understatement. The couple, 
who are two of the biggest private wine collectors in the United 
States, built a cedar and onyx cellar the size of two bedrooms 
in their Coral Gables home to accommodate an ever-growing 
assemblage of rare and fabulous finds. Within this temperature- 
controlled haven lies a lot of wine amassed not for its cachet, 
rather for the felicity it brings. “We absolutely enjoy it, and a few 
nights per week we independently choose a bottle that we are in 
the mood for,” adds Ralph. “We are focused on enjoying countries  

 
and flavor profiles, and we take turns choosing.”  The cellar is 
pure perfection. Two chandeliers light the space that features a 
wooden table imported from California. As for the bottles, they 
are categorized and displayed by country, region, and bank. 
White, handwritten rings around the nose of each bottle note 
the wines’ year, rating, and origin.

Boasting unique Ports, some dating back to late 1800s, a jaw-
dropping selection of Bordeaux, and decades-old premier Grand 
Cru Classe bottles, the collection may appear sacrosanct. Perez 
couldn’t disagree more. “We do not believe in collecting to hoard,” 
Ralph explains. “Rather, we do this because we enjoy it — after all, 
we never know what tomorrow will bring.”
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Carole & Oscar Seikaly
Before Carole and Oscar met, each had a unique passion for all things 
“beautiful.” As a young professional, Oscar would spend a considerable 
chunk of his salary on tribal art while living in Saudi Arabia. Carole did 
the same, working for Christian Dior in Paris. 

Once they married, merging their styles came easily. “The one thing 
we always have agreed upon is art,” Carole explains. “We choose together, 
and he does all of the backend work.” Today, their collection includes 
over 400 pieces by artists from 80 countries. It is as varied as it gets, and 
their Bay Point home is the perfect canvas for it. Their motto is to buy 
what they love. That affection extends to Rufino Tamayo, Roberto Matta,  

 
Wifredo Lam, and Diego Rivera. They also own works by Kehinde Wiley, 
Piotr Uklański, Amy Sherald, Lynette Yiadom-Boakye, Yoshitomo Nara, 
Carlos Betancourt, Rashid Johnson, Yinka Shonibare, Mark Bradford, 
and Gordon Parks. “What we built reflects our fascination with history,” 
adds Oscar. “That includes colonialism, racial and ethnic discrimination, 
women’s rights, child labor, and all social issues that are ever-evolving 
globally.” Their continued fascination with the arts has extended way 
beyond the walls of their home. Both are involved in such institutions as 
The Centre Pompidou in Paris, the Pérez Art Museum Miami, The Bass 
museum, and the Institute of Contemporary Art, Miami.  
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Ben Platt’s tour of his 
new album, Reverie, is 
Fort Lauderdale bound. 

/noteworthy
THE PLATT-ASTIC SHOW  
OF REVERIE AND ROCK

Maybe you know him from a Tony Award–
winning performance in Dear Evan Hansen, 
or from the small screen with leading roles in 

shows like “The Politician” or anecdotal chats on 
late-night talk shows. Ben Platt is everywhere. 
Period. And considering the expert level of his 

Kunsthandwerk (ahem, craft), that’s a great thing. 
For Platt’s next act, the multi-hyphenate talent 
is launching a coast-to-coast tour to promote his 
new album, Reverie, covering 27 cities through 
next April. For this Sophomore album, Platt 
has extended himself past the raw talents he’s 
used on stage to create something that feels less 
like a showcase of his abilities and more like a 
fully constructed pop album. The 13 tracks are 
heavily inspired by a 1980’s sound, with many of 
the melodies echoing influences of Culture Club 
and synthesizers to complement lyrics that are 
rooted in early A-ha. The Reverie Tour starts in 
Orlando at the Amway Center before moving to 
Fort Lauderdale’s Hard Rock Hotel & Casino and 
Tampa’s Amalie Arena. After Florida, the tour 

will continue on to historic stages from New York 
City’s Madison Square Garden to Los Angeles’ 
The Hollywood Bowl. In between all of the tour 
dates, Platt also has plenty of other projects in the 
works. While the world waits with bated breath 
for news of another season of “The Politician,” 

the film adaptation of Dear Evan Hansen’s release 
is planned for later this year, not to mention his 
turn as Charley Kringas in Stephen Sondheim’s 
Merrily We Roll Along. With so much going on, 
The Reverie Tour may be the only way to see 

Platt up close and personal.

BY TIM LATTERNER
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diving 
in 
Your in-depth guide to the crown 
jewel of epicurean delights.

BY JEN KARETNICK

F or an average caviar connoisseur, enjoying the roe is the easy part. Ordering it is often times a challenge. 
So much to consider. What are the differences 

between Sevruga, Osetra, and Beluga? Where the caviar 
is sourced from? Does the price determine quality? With 
the help of Caviar Russe’s director of operations, Edward 
Panchernikov, we get to the bottom of this piscatorial puzzle.

First thing’s first. There’s a difference between roe and 
caviar. You can refer to the eggs of any fish or mollusk, 
even snails, as “caviar” colloquially. But caviar generally 
refers to the eggs from sturgeon species as opposed to 
those from salmon, flying fish, or shad, which should be 
called roe. “Beluga produces large and grey caviar,” explains 
Panchernikov. “Osetra produces medium to large eggs 
with light hues and a distinctly buttery flavor. And Sevruga 
produces small and fragile eggs, but with an amazing 
creamy, briny flavor.” These best-known types come from 
the Caspian Sea, which borders several countries including 
Russia and Iran. But there are almost three dozen kinds of 
sturgeon found around the world, from China to the U.S. 
“Other, lesser-known species of sturgeon produce great 
caviar as well, such as the Siberian and Pacific sturgeons,” 
adds Panchernikov.

DYNAMIC DUOS 

Pairing caviar with 
Champagne is a 

classic. After all, luxury 
deserves more luxury. 

Try a Ruinart Blanc 
de Blanc for citrus 

and floral notes plus 
persistent, delicate 
effervescence that 
will clean the palate 

of caviar’s buttery and 
briny flavors.

Chilled vodka, crisp 
and clean as new linen, 

is another traditional 
match. You can make 

this pairing more 
interesting by sipping 
Belvedere Lemon & 
Basil. The citrus and 

herbal flavors are 
forthright yet subtle 

without compromising 
the subsequent bite  

of caviar.

Think out of the tin 
with sake. Smooth 

and dry, with a 
complexity of flavors 

that range from sweet 
to salty, ice-cold sake 
complements a wealth 
of delicacies from the 
sea, including caviar.

Back in 2005, when the largest sturgeon became 
drastically overfished and put at risk of extinction, 
the U.S. banned import of Caspian Beluga. The trade 
foresaw this unfortunate development and established 
aquaculture farms in Europe, Australia, and even here 
in Florida. China moved into the gap and became a 
major caviar player, exporting its river sturgeon variety 
called Kaluga, often repackaged under other brand 
names. “If the country of origin isn’t on the label,” 
Panchernikov says, “the producer is likely China.” The 
water the sturgeon swim in and the food they consume 
affect the quality of the eggs they produce. In the case 
of Caviar Russe, the purveyor sources its caviar only 
from “an aquaculture farm in Germany that focuses 
on sustainable sturgeon farming and implementing 
practices that optimize the quality of the caviar they 
produce,” Panchernikov explains. 

It’s tempting to say Beluga, the most expensive of 
all varieties, is the best. One of the reasons for its steep 
price tag is the fact that the sturgeon takes up to18 years 
to reach maturity, resulting in hefty upkeep costs. In 
the end, the costliest caviar may not necessarily be your 
favorite. It really comes down to your palate. When 
ordering ask questions and be frank about your budget. 
Caviar mongers don’t want to put you off with snooty 
replies and bad advice. Instead, they are looking to hook 
you for a lifetime of gourmand pursuits.

A proper set up for the 
ultimate caviar experience 
includes bubbly and a myriad 
of delicious accroutrement.
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CHEF- ING

rising 
star
One local chef spills the 
tea on what it takes to be 
on the cusp of stardom. 

BY JEN KARETNICK
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FLAVOR PICKS 
Food chaser 

extraordinare, Calvo 
shares her most 
memorable bites  

and delights. 

1/ The Surf Club Martini 
The Surf Club 

 Surfside, Florida 

2/ Aji Relleno
Kin Toh 

Tulum, Mexico 

3/ Croquetas 
Islas Canarias Restaurant  

Miami, Florida 

4/ Market Chop Salad  
The Beverly Hills Hotel 
Beverly Hills, California 

5/ King Crab 
Rustic Inn Crabhouse 

 Fort Lauderdale, Florida

A fter launching her 
YouTube series titled 
“Searching for Maximum 

Flavor with Chef Adrianne,” 
opening of several restaurants, and 
working on an MBA from Harvard 
Business School, it’s tempting to 
call chef Adrianne Calvo a rising 
star with lots on her plate. Yet, she 
is not hung up on labels, nor their 
reflection on her hard work dating 
back to her high school culinary 
classes in Chicago. “I am just so 
grateful and happy to be doing what 
I’m doing,” she says. “Even more 
so now during these crazy times. 
That’s all the charge-up I need!”

She has always required little 
else but appreciation for life’s 
quirks to fuel her drive. A Johnson 
& Wales graduate, with stints at 
the Mandarin Oriental, Miami, 
and in Napa Valley with Thomas 
Keller and Cindy Pawlcyn, Calvo  
self-published her first cookbook, 
Maximum Flavor, in 2005. Two 
years later, she had sold enough 
books to foot the bill for her 
first venture, Chef Adrianne’s 
Vineyard Restaurant and Wine Bar, 

influenced by Calvo’s time in wine 
country. In addition to opening the 
instantaneously popular Forte on 
Miami’s Miracle Mile, she found 
the time to move her Vineyard 
and Wine Bar to the former 
Devon Seafood & Steak location. 
This shuffle took place just two 
months after the re-opening of the 
hurricane-damaged Redfish Grill 
at the historic Matheson Hammock 
Park . All that, plus she shifted her 
local/seasonal/sustainable concept 
Cracked by Chef Adrianne from a 
pop-up to permanent location. 

With so many moving pieces, 
what hasn’t changed is Calvo’s 
dedicated fan base that follows 
her from restaurant to restaurant, 
location to location. “Most have 
grown up with me and have been 

on this journey alongside me from 
day one,” she explains. “They get as 
excited as I do when I open a new 
spot and flock over!”

Still, despite a growing  profile, 
or maybe because of it , Calvo is still 
on the verge of being discovered, a 
place she finds motivating. “I love 
it!” she admits. “That means there’s 
still a lot of work to be done!”

“Most (fans) have grown 
up with me and have 
been on this journey 

alongside me from day 
one. They get as excited 

as I do when I open a 
new spot and flock over!”

From left: Adrianne 
Calvo is one to watch; 
Redfish Grill at the historic 
Matheson Hammock Park.
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PASTIME

rock this boat
This fall, Azimut Yachts dominated the Cannes 

Yachting Festival, proving that the mega boat trend 
is not slowing down any time soon.

BY STEPHANIE DAVIS SMITH

The interiors of 
Azimut Grande 

Trideck celebrate 
clean lines, 

exquisite details, 
and seamless 

fusion with 
exterior elements. 
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T he privately owned, Italian-rooted Azimut 
Yachts recently celebrated 

50 years in business. They put a 
feather in their cap by also cleaning 
house at the World Yachts Trophies 
2021 with six awards.

The grande dame of this 
new fleet is the Azimut Grande 
Trideck. “Clients are raving about 
the exterior and interior design,” 
shares Jorge Camaraza, director of 
sales and marketing at MarineMax 
Miami. And why shouldn’t they 
be? “Designers Alberto Mancini 
and Achille Salvagni surpassed 
expectations by staying true to the 
Azimut aesthetic and crafting a 
world-class mega yacht.”

The Grande Trideck is considered 
a 3+1 because of its cascading three 
decks and its capacious open stern 
accommodations that feel more 
like a beach club than simply the 
rear of a boat. On the bow lies a 
Jacuzzi with a removable shade. If 
you missed its sleek, over-the-top 
interiors in Cannes, you may have 
caught it wowing stateside at the Fort 
Lauderdale International Boat Show 
in October.  

While it was fantastic to have 
in-person events again and to show 
off the beauty and craftsmanship of 
the Azimut lineup IRL, the pandemic 
didn’t exactly slow sales. In fact, 
there has been a nice uptick in 
commissions since it hit.

“COVID-19 made everyone 
realize that true freedom and 
enjoyment lives beyond four 
walls,” says Camaraza. “The 
demand is unprecedented.” It’s 
too early to give hard stats, but 
Camaraza intimates the backlog is 
growing exponentially. 

Maybe it’s because the yachts 
built today provide the ultimate 
escape to be enjoyed intimately 
with family and friends, sans 

other cough-prone travelers, with 
incredible service to boot . “Today’s 
modern technology and evolution 
of design create a private, luxurious, 
and mobile environment that 
unlocks the freedom of travel to 
explore,” says Camaraza.  

 Camaraza is most excited about 
the Azimut 53 Flybridge because it’s 
accessible to such a wide audience. 
“Part of the carbon tech design 
series allows for expanded volume 
within its length category,” he adds. 
“Engineered and powered by 
Volvo, the IPS pod system allows 
for better placement of propulsion 
and efficiency of space, allowing for 
a full-beam master bedroom with 
wall-to-wall windows that make the 
Azimut 53FLY an excellent choice 
for entry-level or seasoned yacht 
enthusiasts to enjoy in any waters 
around the world.”

For those who want to easily live 
aboard a vessel, the new Azimut 
68 Magellano combines a trawler-
style hull design and a design-
forward interior, making it the right 
choice for long trips. In Cannes, 
“those clients who were ready to step 
up to a larger vessel lined up and 
patiently waited to get on board,” 
reports Camaraza. These are the 
kind of clients ready to enjoy time at 
sea without sacrificing anything that 
they may be leaving back on land.  

The bonus? Clients don’t have 
to worry about their investment 
because Azimut’s service network 
is unmatched and provides a 
three-year warranty called “Peace 
of Mind.” It covers everything from 
bow to stern, even third-party 
equipment on board. 

Worried you might miss the boat? 
If you’re ready to jump, then do it. 
As each day passes, orders for these 
new vessels come in and delivery 
dates extend out, leaving those who 
hesitated in deep waters. 
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BACK OF THE HOUSE

F or Rocco DiSpirito — James 
Beard Award-winning chef, Food 
Network star, South Beach Wine 

& Food Festival headliner, and the author 
of 14 cookbooks, including five New York 
Times bestsellers — food means community. 

Growing up in Queens, NY, he got a job 
at a pizzeria at the age of 11 for one reason: 
to be able to make enough money to buy 
KISS’ Love Gun album. But the joke was on 
DiSpirito. In his first week, this chef-to-be 
earned enough money to buy that record 
and enjoy a day out with his mom on 
Coney Island on his dime. DiSpirito also 
found something money couldn’t buy.  
He found his calling.

“When I worked at that pizzeria, I 
learned that the simple act of slicing a 
piece of pizza and filling a fountain soda 
could make someone so happy, and it 
stuck with me,” DiSpirito says. “I’ve lived 
in that moment for 40 years, and I’ve never 
worked in another industry since.”

This love for making people smile has 
been evident in more ways than one. He 
has become a major advocate for healthy 
living, debunking myths about food and 
weight loss along the way. That dedication 
led DiSpirito to “The Biggest Loser,” where 
he helped to shape the food programming.
Today, DiSpirito’s commitment to better 
choices can be found in a namesake line 
of  superfood supplements and snacks 
available through his website. 

DiSpirito has seen similar goodwill 
in restaurants and people who work in 
them over the past year and half. “Without 
the restaurant community in New York 
City during the pandemic, I don’t know 
that we would have come back so fast. 
The restaurants that fought to stay open 
and continue to serve food, they built 
communities and brought them together,” 
DiSpirito recalls. “Food is powerful. I’ve 
always felt so lucky that I get to play in this 
kind of work.”

for the love of food
Forget fame, celebrity chef Rocco DiSpirito cooks for a higher purpose.

BY JENNIFER AGRESS

Fourty years in the 
culinary arts has kept 
chef Rocco DiSpirito 
happy and humble.
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rolling the dice
The art of Monégasque living.

BY DUNCAN QUINN

I am in Monte-Carlo, an old and dear 
friend of a venue, pondering the art of 
life. Perched on my terrace at the Hôtel 

de Paris Monte-Carlo, I’m looking down upon 
what some might say is the most famous casino 
in the world. Originally opened in 1858 as “Les 
Speluges,” by 1863 the Grimaldi family set up 
a new company to run it , Société des Bains de 
Mers et du Cercle des Étrangers, in partnership 
with a French stock-trader-come-casino-whizz 
named François Blanc, who had taken Europe’s 
gaming scene by storm. Monsieur Blanc created 
the infrastructure for the aristocracy and idle 
rich to travel to Monaco, the parties and balls 
to entice them, and the gaming rooms to amuse 
them. As part of his genius plan to have every 
gambler of note make pilgrimage to the green 
baize of his Chemin-de-Fer baccarat, blackjack , 
and other gaming tables, he also changed the 
name of the area where the casino sits to honor 
his business partner and co-founder of SBM: 
Prince Charles Grimaldi. And thus, the casino 
became the Casino de Monte-Carlo.

As I prepared for an evening in the company 
of beautiful people, I laid out my understated 

Audemars Piguet Royal Oak on the dresser, 
next to the Vesper Martini I had requested. 
After a quick sip, I pondered the cufflink 
array before me, from the sublimely simple 
to the outlandishly ridiculous. With the devil 
of perception being in the details, I had to 
carefully consider the message I was sending. 
Having decided on the beautifully cut, one-
button, single-breasted navy herringbone 
suit with the high-peaked lapels, I opted for a 
classic midnight blue, woven silk dobby tie and 
matching socks with my simple 120s 2-ply white 
cotton shirt. The cufflinks would be a secret 
nod to Michael Caine’s character Jack Carter in 
the classic late 1960’s film noir, Get Carter. 

We’re being swaddled in an ultimate level 
of service which apprehends every need from 
afar, but the art of luxury is the art of living. So, 

I always try to bear in mind the wise words of 
the Irish wag Oscar Wilde: “[Cynics] know the 
price of everything and the value of nothing...” 

With that thought in mind, we head to 
the sweet embrace of Michelin-starred chef 
Yannick Alleno for dinner at the nearby 
Hôtel Hermitage. On a beautifully designed 
terrace overlooking the port, surrounded by 
landscaped plants and canopies, I am greeted 
by a snappily dressed maître d’, ready to escort 
me to my appointed seat. I take in the lighting , 
scents, and scene around me as a coup of the 
finest Krug Champagne alights in my palm as 
if by magic; as well as the plethora of supercars 
clocked on the brief walk here in the failing 
sunlight, which kisses the water and the 
superyachts in the port in a way only the Côte 
d’Azur can.

From left: Duncan Quinn enjoying life’s pleasures; the plethora 
of supercars parked outside of Hôtel de Paris Monte-Carlo.
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A s the Christie’s virtual gavel dropped in London in June, real life gasps drifted 
into diodes across the stratosphere as 

the final bid flashed. The winning number was 
an astounding $69 million for an original Beeple, 
née Mike Winkelmann, the American artist who’d 
spent 13 years weaving 5,000 daily digital photos 
of his artsy life into a vast, one-of-a-kind novel 
collage. The auction victor received the entirely 
digital Everydays: the First 5000 Days as an NFT 
(non-fungible token), an impenetrable golden 
ticket sitting within the Ethereum blockchain. The 
work is only accessible via private key comprised 
of 64 random hexadecimal characters. What 
is Ethereum? A cryptocurrency. What is the 
blockchain? A publicly transparent, unhackable 
network of computers scattered across continents 
controlled by everyone and no one. A new 
medium has arrived — artwork of an unmistakable 
creator and ownership provenance that is 
uncopiable. Goodbye Pollocks’ drips, hello Beeple’s 
bits. Cue the wonderment; cue the confusion. 

Ever the capitalists, Miami’s art world is 
downing this newfound non-fungible digital 
elixir like magnums of Ruinart. SCOPE, the 
contemporary Miami Art Week mainstay now 
celebrating its 20th anniversary, collaborated 
with digital marketplace YellowHeart to create 
an ultra-limited series of NFT-minted VIP 
tickets embedded with exclusive digital artwork 
inside. The Institute of Contemporary Art’s 
July acquisition of Larva Labs’ teeny 24x24 
pixel NFT, CryptoPunk 5293, marked the first 
blockchain artwork to enter a major art museum 
collection worldwide. Gallerist Marc Billings 
of Blackdove launched an NFT art commerce 
platform, beaming hundreds of works by dozens 
of international artists onto ultra 98" 4K “digital 
canvases” mounted in collectors’ homes.  

The 2021 gold rush of NFTs has seismically 
shaken the creative world. Elon Musk’s baby 
mama, musician Grimes, crafted a limited 
series of 10 fantastical NFT videos coupled 
with original music that sold for $6 million. 

Actress Mila Kunis and husband Ashton 
Kutcher created the animated web comedy 
series, Stoner Cats, exclusively for 10,000 
Stoner Cats NFT holders who each paid $800. 
The inventor of the world wide web, English 
scientist Tim Berners-Lee, netted $5.4 million 
for an NFT of his original 9,555 lines of internet 
source code written in 1990.

Experts note that NFTs help shift power back 
to the artists. As the value of digital merch and 
memorabilia skyrockets, NFT ticketing decimates 
scalpers, and musicians get paid handsomely for 
their works. Beyond the promising financials and 
a fringy appeal of this unit of stored data, to many 
there is an empirical meaning that defines this 
revolutionary representation of digital files.

“The symbolism, the history, the fact that 
they’re coming from the creator is what makes 
NFTs valuable,” says Cassandra Hatton, global 
head of popular culture at Sotheby’s, the leader 
in NFTs auctions. “There are lots of people who 
collect things for exactly those reasons.”

Through a first-of-
its-kind auction at 

Christie’s, Beeple sold 
an NFT for $69 million.

brave 
new 
world
Mind boggling non-
fungible tokens are the 
convergence of passion 
for culture aficionados 
and crypto enthusiasts.

BY DIRK DESOUZA
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Gloria has severe congenital 
kyphosis, a condition of the 
spine, and has undergone 
corrective surgery at 
Nicklaus Children’s Hospital.

Scan with phone  
to make a donation

Gloria deserves 
a chance at a 
healthy future.

Please Give.

Donate today to help children right here in South Florida.
Make a one-time or monthly gift at give.nicklauschildrens.org 
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sidekicking
Tim Gunn, the ever-charming fashion authority, 

continues to champion young designers while calling 
out his industry on its shortcomings. We speak with 

Gunn about fashion’s next chapter, pajamas out in the 
wild, and what it’s really like working with Heidi Klum. 

BY STEPHANIE DAVIS SMITH

This page: Tim Gunn with co-host Heidi Klum; 
guiding contestants on “Making the Cut;” 
Opposite page, clockwise: Gunn at work; checking 
out contestants’ collections; the co-producers. 
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Speaking of the pandemic, I’ve seen all 
those pajama-clad people in the airport and 
grocery stores. Do you believe Americans 
are ready to ditch their loungewear? This 
old fuddy-duddy is making a declaration: with the 
exception of a fire in the middle of the night, pajamas 
should never leave your home. How did it happen 
that people began to think that sleepwear can go 
anywhere? I suppose it’s equivalent to the legging-
as-pants phenomenon. I still scratch my head in 
disbelief. I fully subscribe to clothes being a form of 
semiotics; that is, the clothes we wear send a message 
about how the world should perceive us. This is a 
long-winded way of saying I hope we can bring some 
sobriety to how we present ourselves to the world. 
We look our best when our clothes fit us.
 
You’ve been outspoken about the 
industry not being inclusive enough. 
Is that changing in any real way post-
pandemic? I’ve never understood the fashion 
industry’s shunning of inclusivity. When I became 
chair of the fashion department at Parsons in 
August 2000, I observed that all of the dress forms 
in the studios were sizes 4, 6, 34, and 36. It caused 
quite a stir when I brought in larger sizes. It’s 
relatively easy to design for tall, skinny people, 
because practically anything looks good on them. 
It’s an altogether different challenge when you 
embrace inclusivity. Yes, the industry is definitely 
getting better, but it still has a long distance to go.

How were your hosting duties with Heidi 
different on “Making the Cut” than on 
“Project Runway?” “Making the Cut” was the 
show Heidi and I dreamed of doing. We have the 
greatest affection for “Project Runway,” but the 
show’s success was an obstacle to change. When 
“Runway” began, it was seminal; it was on the cusp 
of the rise of young, entrepreneurial designers, 
and the show was all about supporting that. The 
fashion industry has evolved considerably since 
the show’s beginning. Today, it’s not just about a 
pretty dress. It’s about a larger rubric of moving 
parts: design, certainly, sourcing and production, 
marketing and public relations, team management, 
and — hovering over all of this — branding. Those 
elements define “Making the Cut.” Furthermore, 
on “Project Runway,” Heidi and I had such separate 
roles that we were rarely together on camera. On 
“Making the Cut,” we were joined at the hip!

You and Heidi have such great chemistry. 
How has your relationship evolved 
over, what is it, 17 years? We taped the first 
season of “Project Runway” in 2004. So, yes, 17 
years! In the beginning, I was terribly shy and 
deferential to everything pertaining to Heidi and 
her supermodel stardom. By the way, she’s even 
more breathtaking in person. Over the years, I’ve 
become more relaxed — and confident — in her 
presence, to the point where we’re really like an 
old married couple. 

Everyone was obsessed with “Making 
the Cut.” Was filming season two radically 
different than season one? Other than featuring 
abundantly talented designers, seasons one and two 
couldn’t be more different. In season one, we traveled 
around the world, literally. New York, Paris, Tokyo, 
and back. Our intention was to visit fashion capitals 
of a diverse nature and use their cultural richness for 
inspiration for the designers. Our plans for season 
two followed this same template. Then came the 
pandemic, and our plans were thwarted — no travel of 
any kind. Accordingly, we found a spacious ranch in 
Malibu that offered different locations, a large indoor/
outdoor studio space, and accommodations for all 
100 of us. Now that the season is out and streaming,  
I can proudly assert it worked!

“This old fuddy-duddy is making a 
declaration: with the exception of a fire 

in the middle of the night, pajamas 
should never leave your home.”
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change
maker

A champion of sustainable design, 
architect David Harper continues 

to make buildings ever more 
resilient and environmentally 
friendly one decade at a time.

BY JEAN NAYAR  
PHOTOGRAPHY BY DAN FORER

Given the many hats he wears, it’s hardly 
surprising that no two work days are 
alike for David Harper. Today, the 

Miami-based architect might be meeting with 
his colleagues at the design and engineering giant 
SNC-Lavalin’s Atkins on a potential acquisition. 
Tomorrow, he could be jetting off to Toronto or 
Paris to advise his clients on how to reduce the 
carbon footprint of their new building projects. 
And the next day, it’s likely he’d be sitting in 
on a dean’s advisory board meeting at Florida 
International University, where he serves on the 
institution’s President’s Council. “I like to stay busy 
and keep the plates spinning,” he says with a smile.

Considering Harper’s upbringing in Atlanta, 
his role as an influential architect and global 
advisor on the built environment seems almost 
foreordained. “I told my dad I was going to be an 
architect when I was 10 years old,” Harper says. 
“He was in construction, and I was with him 
on a job site when I saw some men in suits with 
drawings and I asked him, ‘Who are they?’ He 
said, ‘They’re the architects, and they tell us how to 
build.’ And I said, ‘I’m going to be an architect.’”

About a decade later, while he was in 
architecture school at the University of Miami 
in the early ‘70s, Harper was exposed to the 
escalating gas prices, limited fossil fuel supplies, 
and energy conservation issues of the day 
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that sparked his interest in sustainable design, 
which would later propel his career forward and 
enable him to make a significant mark not only 
on buildings in South Florida but also on projects 
around the world. 

Honored as the 2019 Sustainable Design 
Architect of the Year by the Miami chapter of the 
American Institute of Architects, Harper is also 
widely recognized for his impact on sustainable 
residential design in South Florida, beginning 
with the design of his own home, Domus Alba, 
in Pinecrest where he lives with his wife, Jennifer. 
Completed in 2014, the home produces its own 
energy, was the first residential structure in Florida 
to meet LEED Gold for Homes standards, and 

sparked the broader trend in sustainable design in 
South Florida practiced among builders today.

Although much of what is touted now as green 
design in luxury residential structures is little more 
than lip service, says Harper, he sees the movement 
as a positive step in the right direction and suggests 
that if both members of the profession and 
policymakers were to work more closely together, 
progress could be swifter and more efficient. “Further 
reform of building codes can encourage innovation 
and state-of-the-art applications on things like 
permeable versus non-permeable driveway surfaces, 
roof overhangs for window shading, and xeriscape 
landscaping, where the codes often haven’t kept up 
with the advances in technology,” he says.

Yet, with the many inroads already made and 
certain goalposts set for the future, he’s convinced 
that sustainable design will be de rigueur in the 
decades ahead. Bolstered by a growing educated 
public, Harper also sees the value of sustainable 
design — in everything from transit systems, 
airports, and automobiles to commercial 
buildings and housing — becoming more widely 
embraced in the near term. “There are enormous 
opportunities for sustainable design,” he says. And 
with the passionate interest in the environment 
among today’s global youth, he predicts 
sustainably designed homes and buildings will be 
the norm by 2050. “Young people have so much 
enthusiasm,” he says. “The future is bright.”

Opposite page: Harper’s take on environmentally 
friendly architecture. This page, clockwise: thoughtful 
arrangements that maximize the indoor-outdoor 
synergies; David Harper; the architect’s home produces 
its own energy; another look at the Harper residence. 
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inn style
LVMH’s first hotel in Paris mixes reserved 
elegance with modern temper for results  

that are sublime in execution and 
extraordinary in grandeur. 

BY KASIA DIETZ

L auded for its position within some of France’s most prestigious enclaves — 
notably St. Barths, Courchevel, and Saint-Tropez — this past September 
the Cheval Blanc Maison took its first urban turn straight into the heart of 

Paris. Far from the Golden Triangle of the 8th arrondissement, Cheval Blanc Paris 
aims to prove that luxury hospitality isn’t solely dictated by its district. This plush 
address set within an Art Deco building overlooks the Pont Neuf, Paris’ oldest 
and most celebrated bridge dating back to 1607. In contrast to the neighboring 
Belle Époque department store, La Samaritaine, where pomp meets play and over 
600 luxury brands invite admiration, LVMH’s first hotel to open in the French 
capital evokes a more contemporary spirit.

The spacious sunlit lobby of this living masterpiece imagined by the renowned 
New York interior designer Peter Marino was outfitted to complement a large blue 

/  7 2
LIFESTYLES SOUTH FLORIDA

/ noteworthy
SUITE L IFE



/  7 3
LIFESTYLES SOUTH FLORIDA

abstract canvas by the French artist Georges 
Mathieu, painted circa 1978. Vibrant works 
by Brazilian-American artist Vik Muniz 
decorate another wall while retro-style 
couches are accented by the hotel’s signature 
golden hues. The art tour continues with 
lithographs by Sonia Delaunay lining the 
upper hallways leading to the 72 rooms — 
most of which are suites boasting views of 
the Seine. Front row seats from an enclosed 
winter garden offer a glimpse into Parisian 
life, with the hum of motorbikes and gliding 
riverboats providing the distant soundtrack.

A destination for gourmands with the 
most discerning taste, Cheval Blanc Paris 
hosts four restaurants, including Milanese 
hot spot Langosteria, where both the 
cuisine and the staff are authentically Italian. 
In culinary contrast, Michelin-starred 
chef Arnaud Donckele sets a poetic French 
scene at restaurant Plénitude. A sweet and 
savory story with bread at the helm is told by 
chef Maxime Frédéric at the more laid-back 
Limbar, which transforms into a sleek bar by 
night. High up on the seventh floor, brasserie 

Le Tout-Paris buzzes with life from its 
modish interior to the vast terrace capturing 
bird’s-eye views of the City of Light. 

Below ground, the Dior spa invites 
guests into a haven of hedonism with 43 
face and body treatments, some inspired 
by the Dior Prestige line. With a bathrobe 
fashioned in Dior style and a beauty 
ritual including Couture Dream, mode is 
omnipresent. The 30-meter-long swimming 
pool at Seine level hypnotizes with 
undulating waves of blue and green mosaic 
tiles while scenes bordering the river are 
projected along the walls. The latter, a work 
by Franco-Israeli artist Yorame Mevorach, 
also known as Oyoram, reveals the pulse 
of Paris that, much like the hotel itself, will 
leave a lasting impression.

Opposite page: the view on Pont Neuf. This 
page, from left: bedroom interiors are a study in 
sophistication; the hotel is set within an Art Deco 
building; sleek and modern bathroom setting.

DIOR SPA 
STANDOUTS 

Every Dior treatment 
begins with a shot of 

Eveloum, an all-natural 
beauty elixir leading to 
an even more radiant 

after-glow.

The six treatment suites 
are meticulously 

designed in concert with 
Dior’s aesthetic DNA, 
from a starry sky to 

elevated beds.

The perfect complement 
to any of the beauty 

treatments is a visit to 
the hair salon, where 

Rossano Ferretti reveals 
every woman’s inner 

aura with his signature.



Ten Exclusive Tri-Level Townhomes
IN THE HEART OF CORAL GABLES

3 Unique Floor Plans  •  Deluxe European Appliances  •  Terrace and Patio  •  Eleven-Foot High Ceilings

Elevators  •  Four-Car Garage  •  Generator-Ready

SALES CENTER

739 ALMERIA AVENUE, CORAL GABLES, FLORIDA 33134
305.329.2116

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY THE DEVELOPER TO A BUYER OR LESSEE. 
Obtain the property report required by federal law and read it before signing anything. No federal agency has judged the merits or value, if any, of this property. This offering is made only by the Prospectus for the condominium and no statement should be relied upon if not made in the Prospectus for an offer to sell, or solicitation of offers to 
buy, the condominium units in states where such offer or solicitation cannot be made. We are pledged to the letter and the spirit of U.S. policy for the ach ievement of equal housing throughout the nation. We encourage and support an affirmative advertising and marketing program in which there are no barriers to obtaining housing on the 

basis of race, color, sex, religion, handicap, familial status or national origin.
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What makes your team a success? All 
of us at The Monica Betancourt Group 
share the fundamental values of honesty 
and integrity in every aspect of our 
work. We also work really well together 
on a personal level. That friendly, 
supportive environment makes it easy 
and a pleasure to collaborate and 
deliver on our commitment to give each 
of our clients the “Top 1% Experience” at 
every price point. We work seamlessly 
as a team and truly enjoy helping 
people find their perfect Miami home 
upon which to build a happy life. 

What goes into deciding what makes 
a house a perfect addition to your 
sales inventory? The biggest factors 
are the Sellers accepting the conditions 
of the market and the comparable 
properties being offered in their area, 
understanding what Buyers realistically 
want, and being willing to make any 
necessary improvements prior to listing 
or being willing to offer a credit to the 
Buyers for any serious issues that need 
to be addressed. 

How do you keep your team members 
happy and engaged? Respect and 
appreciation are fundamental. My team 
works hard and always goes the extra 
mile for our clients. I recognize that and 
make sure to let them know on a regular 
basis how valuable they are as individuals 
to our success, which we measure by our 
clients’ happiness. It’s also worked well 
to provide frequent opportunities to learn 
and grow, such as bringing them along on 
new and interesting listing presentations 
and property tours, providing conference 
tickets and webinar registrations, and 
more. In turn, this serves our clients with 
service and expertise that is always 
advancing and expanding. 

What’s the most important room in 
the house? It all depends on what 
individual clients value most, and it’s 
one of the many reasons we have an 
in-depth conversation (or two) with 
Buyers before we take a single step 
to start looking for a home for them. 
We can’t know what will be their 
“perfect home” until we know what 
is most important to them personally. 
Sure, it’s common for people to want 
an amazing kitchen or sanctuary-like 
master suite and bath. A large, bright 
family room is also a big favorite. But 
it might not even be a room at all that 
a Buyer is most interested in — these 
days, especially, it could be a big 
outdoor recreation and entertainment 
space with a pool or enough room 
to build one. So again, first we listen, 
then we search.

Do you have any tips to easily make 
a home more desirable? Certainly a 
thorough cleaning and decluttering 
inside and out is Step 1. After that, 
taking an honest look at items that 
may be in notable need of fixing or 
sprucing up and are fairly affordable 
to do so are next. Staging the home 
is critical. It’s one of our specialties 
and we have a spectacular design 
partner who always works wonders to 
transform homes. We have a wide and 
wonderful network of some of Miami’s 
best real estate professionals who 
we bring in to serve and support our 
Buyers and Sellers every step of the 
way along their real estate journey.

MONICA S. BETANCOURT
305.632.7248
monica@monicabetancourt.com 
MonicaBetancourt.com

Succeeding in the Pursuit of Happiness
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COCONUT GROVE, MIAMI

STARTING AT $900,000
LINDSAYMCMINN.EWM.COM

Come Home to Mr. C
Modern European elegance finds its home in Coconut Grove. Mr. C Residences offers a contemporary take on classic European living 
with high end hospitality and 5 star service.  This 20-story boutique project is comprised of 2 towers with residences ranging from 1 to 3 
bedrooms, and a limited number of 4 or 5 bedroom opportunities. Amenities include a signature Mr. C branded restaurant, La Bottega, 
which offers in home dining, butler and housekeeping services, a lifestyle and nautical concierge, body and mind wellness center, in 
addition to a curated art collection and timeless interiors designed by Meyer Davis.  It is Old World sophistication and modern comfort 
infused with the maritime tradition of Coconut Grove paired with four generations of the Ciprianis’ perfectly serviced lifestyle experience.  
The project has broken ground with an estimated delivery in 2023.  Contact Lindsay for more details and remaining availability.

LINDSAY MCMINN
305.769.8465
McMinn.L@ewm.com

WE BROUGHT THE BUYER
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58 LA GORCE CIRCLE, 
MIAMI BEACH

OFFERED AT $28,000,000
ESTHERPERCAL.COM

The Finest New Construction Estate On La Gorce Island in Miami Beach 
If you know, you know! The spectacular tasteful home exceed all expectations about quality, exquisite bespoke 
finishes, with intricate attention to details culminating in a home to “wow” all your senses. The collaboration 
between Brett Palos Development, Bart Reines Luxury Homebuilder and Argent Interior Architecture and Design 
continuously delivers the finest homes with exceptional architectural proportions and unrivaled elegance 
celebrating ease and comfort. This 7 bedroom, 8 full bath + 2 half-bath waterfront home in exclusive guard gated 
La Gorce Island offers 8,945 sq. ft. of interior living space on an 18,000 sq. ft. waterfront lot with 100’ of water 
frontage. The residence will be ready for delivery the 1st quarter of 2023 and well worth the wait!

ESTHER PERCAL
305.674.4022
esther@estherpercal.com

  TAKE A VIDEO TOUR AT 58LAGORCECIRCLE.COM



7 9  /  SOUTH FLORIDA PROPERTY COLLECTION

375 NORTH HIBISCUS DRIVE, MIAMI BEACH

$24,000,000 FOR A FINISHED HOME;
$11,900,000 FOR THE LAND NOW
NELSONGONZALEZ.COM

NELSON GONZALEZ, PA
305.674.4040
Nelson@NelsonGonzalez.com

New Construction Waterfront Mansion on Hibiscus Island
Ultra-modern waterfront located on Hibiscus Island will offer refined luxury living and serene views of the bay and Miami’s 
Edgewater skyline. This new construction is a collaboration between Paulo Bacchi of Artefacto Home and developer Todd M. 
Glaser, with modern architecture by Kobi Karp. The home will feature 8 bedrooms, 9.5 baths, exceptional living areas, gourmet 
kitchen, master suite, superior finishes, deluxe baths, and high ceilings. To maximize use of the deep 175-foot lot, there will be a 
main house sited by the 90 feet waterfrontage and a guesthouse with a 3-car garage by the front! The backyard will be equipped 
with waterfront amenities, pool, cabana, summer kitchen. New elevated seawall and a multiple boats dock are already built. 
Estimated completion 2022. Opportunity to buy the vacant lot now and build your own custom home. Call Nelson for more info.

  TAKE A VIDEO TOUR AT INSTAGRAM.COM/NELSONGONZALEZMIAMI
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  TAKE A VIDEO TOUR AT ORCHIDCOVEESTATE.COM

94100 OVERSEAS HIGHWAY,
TAVERNIER

OFFERED AT $19,500,000
JASONZARCO.COM

Paradise Found in The Keys 
The Orchid Cove Estate is one of the most special waterfront properties in the U.S. and the Florida Keys. Featuring 
more than 1,000 feet of ultra-private beaches and waterfront, the retreat is replete with exotic orchids, lush 
landscaping, and a nature trail. The beachfront compound spans 14.5 acres with a 1.9-acre private cove beach and an 
enchanting 1/4 mile tree-lined entrance. Grand coral entrance, footbridge, waterfalls and Koi ponds. Inside, breathtaking 
water views abound — complemented by a myriad of unique living spaces, such as a library, theater, wellness room, 
and chef’s kitchen. Elevator, 5-car garage, full generator system, a boathouse, guest villa, and private dockage. Total of 
8 bedrooms and 14 bathrooms with 8,951 total sq. ft. of interior living area with 24,479 total sq. ft. of living space.

JASON ZARCO
305.975.4061
jason@jasonzarco.com
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831 NORTH VENETIAN DRIVE, MIAMI

OFFERED AT $16,900,000
NELSONGONZALEZ.COM

NELSON GONZALEZ, PA
305.674.4040
Nelson@NelsonGonzalez.com

New Modern Waterfront on Venetian Islands in Miami
Venetian Islands dream bayfront home with striking contemporary architecture offers 75 feet of waterfrontage and serene views 
of the water and Miami’s Edgewater skyline! Inside the 6,396-sq. ft. home, open-concept living areas with custom Italkraft kitchen 
flawlessly connect with the spectacular backyard equipped with a pool, cabana, summer kitchen, and an oversized pier dock for 
docking your yacht. Excellent floor plan with 2 bedrooms down and 5 up – all with en-suite baths, walk-in closets, and terraces. 
Opulent master suite with lavish bath that will take your breath away! The upper family room is perfect for family gatherings and 
movie nights. Beautiful finishes, wood floors, high ceilings, music system, security cameras, 2-car garage. This luxury home is 
situated on a 11,250-sq. ft. lot on residential North Venetian Drive, minutes from the best of Miami and Miami Beach.

  TAKE A VIDEO TOUR AT VENETIANISLANDSWATERFRONT.COM

UNDER CONTRACT
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3681 FLAMINGO DRIVE, MIAMI BEACH

OFFERED AT $13,900,000 OR 
LEASE $89,000/MONTH
NELSONGONZALEZ.COM

Grand Mediterranean Waterfront Estate 
Magnificent waterfront estate on Flamingo Drive with grand architecture by famous architect, Carlos Schoeppl! 
Secluded with lush landscaping and high privacy hedges, this gated 32,000-sq. ft. property will welcome 
you with an impressive estate entrance leading to the main house. Inside the 7-bed, 7.5-bath house you will 
find expansive living areas with original details and oversized arched windows, marble kitchen with high-end 
appliances, media room, formal dining room, with 5 large bedrooms upstairs — including a master suite with 
modern bath and 3 walk-in closets. Outside, idyllic porches surrounded with flourishing vegetations, corral stone 
waterwall, huge pool with spa, dock with a boatlift, and significant 100 feet of waterfront. The entire home is 
7,360 sq. ft., 9 bedrooms, 9.5 baths, with 2 detached guests-suites with kitchenettes, 2-car garage, and a carport.

NELSON GONZALEZ, PA
305.674.4040
Nelson@NelsonGonzalez.com

  TAKE A VIDEO TOUR AT INSTAGRAM.COM/NELSONGONZALEZMIAMI
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32 SUNSET KEY, KEY WEST 

OFFERED AT $8,400,000
32SUNSETKEY.COM

Escape to Paradise! 
Sunset Key is a 27-acre luxurious residential private island and resort in Key West. Accessible only 
by ferry, you can be on the island in just 7 minutes if you are a homeowner or have a guest issued 
pass. There are only 48 homes on the island along with 44 rental cottages operated by Sunset Key 
Cottages/Opal Resort, chosen by readers of Travel + Leisure as “one of the 500 best properties in 
the world in 2021.” The Key West-style home boasts 6 bedrooms, 7 baths, separate guest house, 
private beach, and pool with waterfalls and slide overlooking Mallory Square. Sunset Key offers 
a unique lifestyle and your on-island homeowner privileges include tennis, spa, gym, premium 
restaurant, and concierge services. Come escape to paradise in this incredible home and island! 

MARIA C. BRADLEY, PA 
305.785.5585
bradley.m@ewm.com
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6490 SW 106TH STREET, PINECREST

OFFERED AT $5,700,000
6490SW106STREET.COM

Exquisite Designer’s Estate
Like a page out of Architectural Digest, this 6-bedroom residence and carriage 
house are renovated to perfection. Highlights include custom millwork and 
cabinetry, wide-plank oak floors, vaulted open beamed ceilings, full house 
generator, 3 car garage, and more. The elegant foyer entry reveals a graceful 
staircase, and the light filled living room and dining room are an entertainer’s 
dream. The gourmet kitchen boasts custom cabinetry, 2 Sub-Zero refrigerators, 
Wolf range, and a large marble island. Serene and luxurious, the primary suite offers 
every modern comfort. Magnificent landscaping, wraparound veranda perfect for al 
fresco dining, and heated saltwater pool complete this extraordinary residence.

LESLIE JONES
305.794.9790
leslieflemingjones@gmail.com

MEG DEL VALLE
305.753.2325
megd926@bellsouth.net
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7855 SW 83RD COURT, MIAMI

OFFERED AT $4,995,000
7855SW83CT.COM

Resort Style Living in South Miami
Discover this compound on a cul-de-sac near Baptist Hospital complete with 7 door, 15 car air-conditioned 
garage with automatic lifts. This estate suits a multi-generational family with 5/6 in the main home plus a 
full 2/2 apartment featuring a living room and kitchen. The master suite overlooks the landscaped gardens 
and boasts fine finishes, high ceilings, walk-in closets, separate gym and onyx bathroom with double sinks, 
spa tub and shower. Live and entertain indoors and out with a theatre that seats 11, a walk-in 500 bottle 
wine cellar and bar, billiard room, tennis court, pool and patio with summer kitchen. A tropical oasis with 
landscaping of varied blooms and assortment of mature palms that frame this extraordinary 53,291-sq. ft. lot.

JEANNIE MONTES DE OCA
305.965.9242
jeannie@miamiluxuryresidential.com
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1425 BRICKELL AVENUE, #47E,
MIAMI

SOLD AT $3,995,000
SCOTTSHUFFIELD.COM

Exclusive 5-Star Living in the Heart of Brickell
Exclusive 5-star living in the heart of Brickell at the Four Seasons Residences Miami. Enjoy sleek and spacious 
interiors highlighting striking skyline and bay views from every room. This coveted E-Line residence has 
undergone a full renovation including kitchen with Euromobil Italian cabinetry, dolomite stone counters, and 
Miele and Sub-Zero appliances. Expansive primary suite includes bath with steam shower and Hansgrohe fixtures 
as well as large custom closets. Open living spaces and large bedrooms are connected with Control4 Smart 
Home System. Four Seasons residents enjoy world-class amenities including two swimming pools, Equinox gym 
membership, spa, two on-site restaurants, and reciprocal benefits at Four Seasons properties across the world.

SCOTT SHUFFIELD
305.726.3133
shuffield.s@ewm.com

  TAKE A VIDEO TOUR AT FOURSEASONSMIAMI47E.COM

SOLD
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5901 NORTH BAYSHORE DRIVE, MIAMI

OFFERED AT $12,950,000
ESTHERPERCAL.COM

Majestic Estate In Historic Guard Gated Morningside
Located on a gated 31,100 sq. ft. corner lot surrounded by manicured lawns and 100’ of wide bay waterfront, 
this estate features 5,229 sq. ft. of living area, a gourmet eat in kitchen, formal and informal living spaces, 
office, family room, media room, and more. Volume and vaulted ceilings, impact windows and doors, 
hardwood floors, and water views are highlighted throughout the home. Wonderful lay out with 4 bedroom 
suites, including a private master suite with covered terrace, walk in closets, master bath with separate 
shower and spa tub. The backyard hosts a heated pool and jacuzzi, new dock, cabana bath, outdoor bar with 
fully equipped summer kitchen, and dining area. Ideal for boaters and fans of bay views and green spaces.

ESTHER PERCAL
305.674.4022
esther@estherpercal.com

  TAKE A VIDEO TOUR AT 5901NBAYSHOREDR.COM

636 PALM DRIVE,
HALLANDALE BEACH

OFFERED AT $6,500,000
SCOTTPATTERSON.COM

Premier, Custom Waterfront Estate in Golden Isles
A home perfect for the avid boater. 7BR/7.5BA waterfront estate with 85’ of water 
frontage, dock, and boat lift with no fixed bridges and ocean access. Over 6,000 sq. 
ft. of living space spanning two stories and offering two family rooms, expansive and 
state-of-the-art gas kitchen, breakfast area, and more. The exterior boasts a sprawling 
covered terrace/outdoor living room, heated pool/spa, deck and gazebo. Located within 
the gated enclave of Golden Isles, enjoy being just minutes from world-class shopping, 
dining, and two major international airports. It’s South Florida living at its finest!

SCOTT PATTERSON
954.661.8871
scott@scottpatterson.com
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1425 BRICKELL AVENUE, 
#55B & #55CD, MIAMI

SOLD AT $5,200,000
SCOTTSHUFFIELD.COM

Expansive Combined Units in the Exclusive Four Seasons Brickell 
Four Seasons combined units 55CD and 55B provide panoramic views above the skyline of Brickell, 
Downtown Miami, and Biscayne Bay. Providing about 5,400 square feet of living space, 10-foot ceilings 
and three balconies, this spectacular opportunity will excite even the most discerning buyers. The Four 
Seasons brand has earned its reputation for white-glove services and the finest amenities in the world 
and Four Seasons Miami represents just that. Four Seasons residents enjoy world-class amenities 
including two swimming pools, Equinox gym membership, spa, two on-site restaurants, and reciprocal 
benefits at Four Seasons properties across the world.

SCOTT SHUFFIELD
305.726.3133
shuffield.s@ewm.com

307 HOLIDAY DRIVE, HALLANDALE BEACH

OFFERED AT $4,499,000
SCOTTPATTERSON.COM

Boater’s Lifestyle Home
Looking for a contemporary waterfront estate that is sleek, energy efficient, and primed 
for outdoor living? Marvel at this 4BR/4BA home boasting 4,684 adj. sq. ft. with bright, 
sun-filled living spaces. High-style and high-tech features include solar panel roof system, 
modern kitchen offering waterfront views, private owner’s suite with spa-like bath, and 
resort-inspired outdoor area with heated pool, large patio, and expansive lawn. Large, full-
service composite dock with 85’ of no-wake, deep water and no fixed bridges to the ocean 
make this South Florida paradise in the gated enclave of Golden Isles a boater’s dream! 

SCOTT PATTERSON
954.661.8871
scott@scottpatterson.com

WE BROUGHT THE BUYER
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7441 SW 66TH STREET, MIAMI

OFFERED AT $2,495,000
SCOTTSHUFFIELD.COM

Entertainers Dream on Lush Acre
Entertainer’s dream offers 5 beds/5.5 baths on lush builder’s acre on a quiet cul-de-sac street. Designed by the 
original owner architect, current owners have modernized this stunning residence while keeping its captivating 
vaulted ceilings and hideaway-like charm. Upgrades include a contemporary kitchen with Wolf appliances, 
impact windows/doors, and a large owner’s suite. Perfect for hosting events, the home also features a posh 
pool and spa, gorgeous back patio, expansive backyard, gated driveway with covered carport, and a charming 
1 bed/1 bath guest cottage with kitchenette. Great location with easy access to all of Miami via the Palmetto 
expressway, and close proximity to top-rated school and hospitals. Make this one-of-a-kind home yours today!

SCOTT SHUFFIELD
305.726.3133
shuffield.s@ewm.com

19 SOUTH GORDON ROAD, FORT LAUDERDALE

OFFERED AT $3,900,000  
PLATINUMHOMESFORTLAUDERDALE.COM

Live The Good Life — Las Olas Isles Waterfront 
Waterfront 4 bedroom 4 1/2 bath home located in the Las Olas Isles of Ft Lauderdale. No fixed bridges to the ocean.
This custom built home has all the bells and whistles. Magnificent kitchen with gas cooktop, separate wet bar that 
includes a wine cooler and ice maker. The oversized 9’x5’ island is great for entertaining. Master bedroom includes 
a coffee/wet bar area as well as an oversized balcony. Temp controlled wine room, putting green, gas heated pool 
and spa, outdoor summer kitchen, natural gas house generator, composite wood boat dock to accommodate up 
to a 45’ boat with 100 amp power and water as well as storage for your paddle boards and kayaks. Floating dock 
allows easy access to water. Located within walking distance to Las Olas shops and restaurants as well as the beach.

BARBARA A. SAVALLI
786.325.2225
platinumluxuryrealestate@gmail.com

SOLD



9 0  /  SOUTH FLORIDA PROPERTY COLLECTION

14251 MUSTANG TRAIL,
SOUTHWEST RANCHES

OFFERED AT $1,499,000
SILVIAICAZAREALTOR.COM

Florida Country Living at its Best! 
Beautiful home in the town of Southwest Ranches. Enjoy nature from the moment you drive in 
on a Date Palms canopied road. This 2.36-acre landscaped lot has mangoes, avocado trees, 
and plenty of land to bring your horses and pets. The home features a spacious floor plan—four 
bedrooms, two bathrooms, formal dining, and a living room area. The large kitchen and family 
room opens up to a wraparound porch and a delightful pool area. Large stable with space for 
three horses, detached carport for three cars. This home is located with easy access to highways, 
schools, and shopping centers. Come and enjoy this secluded nature retreat within the city.

SILVIA ICAZA GROUP
786.488.4245
sicazarealtor@gmail.com

  TAKE A VIDEO TOUR AT VIMEO.COM/615506461

7800 SW 86 COURT, MIAMI 

OFFERED AT $1,275,000
EMMAG.EWM.COM

Luxurious Remodeled Smart Home in Kings Creek 
Luxurious remodeled home located on a cul-de-sac, comes with fully integrated smart-home 
capabilities, a fully redesigned kitchen and bathrooms, custom-built closets, new impact 
doors and windows throughout. Wine lovers can entertain enjoy the vine covered pergola, 
with wine cellar and wet bar featuring a true summer kitchen. A chic entertaining home and 
masterfully designed, spacious pool and patio area and basketball court. Additional features 
are too many to mention, plus an alarm and camera security system. This remodeled luxury 
home is the perfect illustration of the fusion of luxury and technology.

EMMA GARAVITO
305.487.2337
garavito.e@ewm.com
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Stunning fully renovated, private and gated residence located on exclusive Sunset 
Island I. 7,725-sq. ft. interior, 20,000-sq. ft. lot with 100’ of waterfront. 7 bedrooms, 8.5 
bathrooms, impact windows and doors, guest house, 2-car garage, balconies, heated 
swimming pool, outdoor kitchen and BBQ, outdoor shower, private dock with boat lift.

2767 SUNSET DRIVE, MIAMI BEACH
OFFERED AT $19,250,000  |  DAVIDHUNTSOLOMON.COM

Gated Waterfront Estate on Sunset Island I

DAVID HUNT SOLOMON
305.542.1131
david@davidhuntsolomon.com

Fabulous open bay views located on the premier Venetian Islands. Waterfront 
vacant lot (10,833 sq. ft.) with 60’ of waterfront. Floor plans and renderings for 
a new contemporary single-family residence in-process. Mindful, elegant, and 
sustainable design-driven architecture by Touzet Studio.  

415 EAST RIVO ALTO DRIVE, MIAMI BEACH
OFFERED AT $8,800,000  |  DAVIDHUNTSOLOMON.COM

Waterfront Lot for Immediate Development 

DAVID HUNT SOLOMON
305.542.1131
david@davidhuntsolomon.com

Enjoy this alluring oasis on gated Belle Meade Island. This stunning residence offers 6 
bedrooms, 5.5 bathrooms, 3,943-sq. ft. of living area, 100’ of waterfront on a 15,600-sq. 
ft. lot. Residence features a gourmet kitchen, rooftop deck, oversized private dock with 
boat lift, guest house, whole-house generator, and heated swimming pool and spa.

861 BELLE MEADE ISLAND DRIVE, MIAMI
OFFERED AT $5,480,000  |  DAVIDHUNTSOLOMON.COM

Waterfont Oasis on Belle Meade Island

DAVID HUNT SOLOMON
305.542.1131
david@davidhuntsolomon.com

3 bedroom/3.5 bath, 3,120 sq. ft. luxury residence at One Bal Harbour offers white 
glove service, 24 hour-valet, beach service, and full concierge. Residence’s features 
include ocean view, granite floors throughout, open terrace, 10’ ceilings and a private 
elevator that opens into a private foyer. Close to Bal Harbour shops and restaurants!

10295 COLLINS AVENUE, #603, BAL HARBOUR
OFFERED AT $4,200,000  |  GISELACACCIAMANI.COM

Spectacular Waterfront Unit at One Bal Harbour

GISELA CACCIAMANI
305.733.0795
cacciamani.g@ewm.com
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Situated on a prestigious street, this gated custom-built home features 
7 bedrooms and 7.5 bathrooms is nestled on an immense 61,419-sq. ft. 
lot and boasts over 8,600 adj. sq. ft. Electric gates, impact windows, 
home generator, lit tennis court, and pool with detached pool house. 

12100 SW 60TH COURT, PINECREST
SOLD AT $3,300,000  |  ASHLEYCUSACK.COM

Spacious Pinecrest Tennis Estate

ASHLEY CUSACK
305.798.8685
ashley@ashleycusack.com

SOLD

  TAKE A VIDEO TOUR AT 12100SW60COURT.COM

Classic estate in north Pinecrest for those with the finest of tastes. With a building area 
of about 10,000 square feet, this estate defines sophisticated and comfortable living. 
Soaring ceilings, marble floors, indoor and outdoor kitchens, and resort-style pool are set 
amongst the botantical backdrop of oaks and palms for quintessential South Florida living.

10700 SW 67TH COURT, PINECREST
SOLD AT $3,300,000  |  SCOTTSHUFFIELD.COM

Mediterranean Estate in North Pinecrest

SCOTT SHUFFIELD
305.726.3133
shuffield.s@ewm.com

WE BROUGHT THE BUYER

This historically designated 4 bedroom/4 bathroom masterpiece has been beautifully 
updated while maintaining its grace and integrity. Situated on a 13,500-fully gated sq. ft. 
lot, the home boasts impact glass, full house generator, high-end appliances, 2 fireplaces, 
2 laundries, saltwater pool and 2017 roof. This is that special home of your dreams.

1400 CORAL WAY, CORAL GABLES
OFFERED AT $2,995,000  |  ASHLEYCUSACK.COM

Absolutely Stunning Colonial Gables Home

ASHLEY CUSACK
305.798.8685
ashley@ashleycusack.com

  TAKE A VIDEO TOUR AT 1400CORAL.COM

This 4BR/5.5BA residence in Hollywood is an indoor/outdoor paradise on a 
15,000 sq. ft. corner lot. The 4,159 adj. sq. ft. interior features impact windows 
and doors, light-filled living spaces and remodeled chef’s kitchen. Heated pool, 
covered terrace, summer kitchen, and new dock make it a perfect family home!

901 DIPLOMAT PARKWAY, HOLLYWOOD
OFFERED AT $2,995,000  |  SCOTTPATTERSON.COM

Enjoy Open, Southeast Water Views

SCOTT PATTERSON
954.661.8871
scott@scottpatterson.com
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Welcome to “Deco Cove!” Nestled on a lush and private cove just one block from 
Kennedy Park, this 3BR/3.5BA home offers unique living spaces, Miami Deco 
design, and direct ocean access. Features include an office, gym, dock, impact 
glass, smart home system and prime location near top shopping and dining.

3510 ROCKERMAN ROAD, COCONUT GROVE
OFFERED AT $2,950,000  |  VINCENTIMBURGIA.COM

Deco-Inspired Waterfront Estate in Coconut Grove

VINCENT IMBURGIA
305.525.5711
vincent@vincentimburgia.com

Striking design in this mid-century modern home in coveted northeast 
Pinecrest. White, bright, and modern kitchen, marble bathrooms, new 
pool, and complete impact windows. Equipped with solar panels, 
security cameras and gates for eco-friendly and secure living. 

11001 SW 64TH AVENUE, PINECREST
SOLD AT $2,475,000  |  SCOTTSHUFFIELD.COM

Family Home in Pinecrest is Eco-Friendly Haven

SCOTT SHUFFIELD
305.726.3133
shuffield.s@ewm.com

SOLD
UNDER CONTRACT

  TAKE A VIDEO TOUR AT 1015BAYAMO.COM

Lovely home on beautiful tree-lined street. This 4 bedroom 3,544-sq. ft. 
home has it all! Lovely private yard with pool beneath the principle bedroom 
balcony and paved covered patio, beautifully updated kitchen, office, 
marble and hardwood floors, fireplace, laundry room, and 2 car garage.

1015 BAYAMO AVENUE, CORAL GABLES
OFFERED AT $2,150,000  |  ASHLEYCUSACK.COM

A Piece of Charleston in South Gables

ASHLEY CUSACK
305.798.8685
ashley@ashleycusack.com

This sleek, 3BR/4.5BA waterfront home offers 2,720 adj. sq. ft. of open living 
spaces and is nestled on a wide, 85’ x 135’ corner lot in a gated enclave of Golden 
Isles. Features include impact windows and doors, new flooring and bathrooms, 
oversized owner’s suite, covered terrace, pool and backyard area with dockage.

536 HIBISCUS DRIVE, HALLANDALE BEACH
OFFERED AT $2,650,000  |  SCOTTPATTERSON.COM

Contemporary Waterfront Home in Golden Isles

SCOTT PATTERSON
954.661.8871
scott@scottpatterson.com
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Waterfront home located in gated Biscayne Point. Residence offers 3 bedrooms, 
2 bathrooms, 1,898-sq. ft. living area, 9,000-sq. ft. lot with 60’ of waterfront. Fully 
renovated with impact windows and doors, 2 covered patios, gourmet kitchen, 
utility/laundry room, 1 covered car-port, circular driveway with ample yard space.

1355 DAYTONIA ROAD, MIAMI BEACH
OFFERED AT $2,149,000  |  DAVIDHUNTSOLOMON.COM

Renovated Waterfront Home in Biscayne Point

DAVID HUNT SOLOMON
305.542.1131
david@davidhuntsolomon.com

PENDING SALE

180 degrees of unobstructed view of the ocean and city. 3BD+ Den/3.5BA. Wraparound 
terrace throughout the unit. Miele appliances. Beautiful crystal-white porcelain floors 
and carpet. Gorgeous views from east to west in a beautiful building where you can 
enjoy a hotel-service swimming pool, tennis court and gym among other amenities.

2127 BRICKELL AVENUE, #2702, MIAMI
SOLD AT $1,770,000  |  EMMAG.EWM.COM

Spectacular View 

EMMA GARAVITO
305.487.2337
garavito.e@ewm.com

SOLD

Oversized 1,838 sq. ft. 2/2 split plan in a gated community of Key Colony. Amenities 
include beach access, tennis courts, pools, and gym. The unit has an eat-in kitchen 
with granite countertops, pantry, s/s appliances, wine cooler, and large laundry 
room. Two entrances into the unit for convenience. Assigned parking and valet.

251 CRANDON BOULEVARD, #523, KEY BISCAYNE
OFFERED AT $1,150,000  |  MARIABRADLEY.EWM.COM

Desirable Oceansound Spacious Condo

MARIA C. BRADLEY, PA 
305.785.5585
bradley.m@ewm.com

Bay and city views from this elegant and updated flow-through 
style residence offering 3 bedrooms and 3.5 bathrooms in one 
of Miami’s most iconic buildings. Enjoy more than 2,900 sq. ft. 
of glamorous living, plus oversized balconies and grand style.

720 NE 69TH STREET, #7N, MIAMI
OFFERED AT $1,100,000  |  ESTHERPERCAL.COM

Breathtaking Views from Palm Bay Towers

ESTHER PERCAL
305.674.4022
esther@estherpercal.com
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Fully updated with impact windows and modern kitchen 
while maintaining its mid-century style, this residence is sure 
to impress even the most discerning of buyers. A stone’s 
throw from Shops at Merrick Park, Plaza Gables, and more.

239 FLUVIA AVENUE, CORAL GABLES
OFFERED AT $1,095,000  |  SCOTTSHUFFIELD.COM

Urban Oasis in the Heart of Coral Gables

SCOTT SHUFFIELD
305.726.3133
shuffield.s@ewm.com

This 3BD/3BA modern house built in 2005, offers gorgeous marble floors, 
high ceilings, open spaces, and a wrap-around terrace, perfect for sunbathing. 
Great area for riding your bicycle to enjoy the streets and architecture. This 
modern house in the charming historic city of Coral Gables is a must-see.

612 ALCAZAR AVENUE, CORAL GABLES
SOLD AT $985,000  |  EMMAG.EWM.COM

Unique Opportunity in Coral Gables

EMMA GARAVITO
305.487.2337
garavito.e@ewm.com

SOLD

Spacious, 1,694-sq. ft. loft style condo located in the heart of 
South Beach/SOFI neighborhood. 2 bedrooms, 2.5 bathrooms 
with front porch and exterior patio. Features include: laundry, 
heated swimming pool, and 2 covered parking spaces. 

828 3RD STREET, UNIT 203, MIAMI BEACH
SOLD AT $910,000  |  DAVIDHUNTSOLOMON.COM

Two-Story Loft Style South of Fifth

DAVID HUNT SOLOMON
305.542.1131
david@davidhuntsolomon.com

SOLD

Love this updated, 2 bed/2 bath oceanfront condo with breathtaking ocean and 
city views. Enjoy cooking and entertaining from the open kitchen, which flows 
into the spacious living area. Extra storage/parking. New lobby entrance by 
Steven G Interiors. Close to Hollywood Boardwalk and Ft. Lauderdale airport.

2301 SOUTH OCEAN DRIVE, #1007, HOLLYWOOD
OFFERED AT $650,000  |  JAYSONKOCH.COM

Beautiful Oceanfront Condo in Hollywood

JAYSON KOCH
305.987.3680
koch.j@ewm.com

  TAKE A VIDEO TOUR AT TROPICALMIAMIREALESTATE.COM

LILIA R. PIEDRAHITA
305.962.2202
piedrahita.r@ewm.com



ready.set.eat.
Emmy award-winning television host and natural foods chef Daphne Oz constantly keeps our 

taste buds sizzling. Through her friendly demeanor and serious cooking chops, Oz developed a 
cult following of over 1 million fans eager to follow her tips and ideas. As she heads back to the 
studio to film the next season of “The Dish,” Oz gets candid on all-things food, fun, and family.

BY SYDNEY SADICK   /  PHOTOGRAPHY BY TINA SARGEANT

You in three words. Curious, fun, and mother-hen. Your dream job back 
when you were a kid? There was a time when I wanted to be a vet, a spy, 
and, ultimately, a doctor. Eventually became television host and cook. First 
food memory? I was the oldest of four children and always spent my 
time in the kitchen. I loved to eat! It was natural to find a way to make 
[food] happen professionally in my life. Your major at Princeton 
University? Near Eastern Studies. And your food philosophy is... 
My healthy moments should feel as celebratory as my indulgent ones! 
Name three best meals. The most amazing fresh fish tacos and 
onion rings with a cocktail in Hawaii; a perfect roast chicken with 
thin shoe fries; and dollar slice pizza with my husband on a NYC 
corner. How many days a week do you cook? On average, 
four to five full meals each week. Last thing that made you LOL? 
My littlest daughter Gigi is such a riot. She and my other kids invented 
a game where they bartered for sea glass while picking up shells on the 
beach. There was one piece everyone wanted, and Gigi said it was 
hers. She did this shoulder shrug and said, “my sea glass!” Got to 
love a 2-year-old daring people to fight. Best advice from 
your dad, Dr. Oz? “You can’t catch the ball when you’re 
not standing on the field.” He’s all about the analogies, and 
this is a useful one. If you had to invite three people to 
lunch... I’m going British! Winston Churchill, Nigel Watson, 
and Princess Diana. Your spirit animal? A dolphin. They’re 
smart, playful, and live with no-fear, which are my three goals. 
Plus, they’re always in gorgeous locations! Most random 
item in your kitchen? A jade Buddha head that used to be 
part of my crystal garden, but it’s slowly been stolen by my 
children, so this is all that remains. The key to balancing 
life with four kids is... Knowing when you need alone time 
to take a breather and knowing how to structure ways for them 
to entertain each other. My dad was in medical school when I 
was born and gone from 5am to 10pm . Our time together was 
short but concentrated and full of so much fun and him really 
being present. My mom was always holding the fort. Biggest 
misconception about you? When I was originally on 
“The Chew,” people thought of me as “the healthy one,” and if 
you’re the healthy one, you never indulge.
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