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BuzzFeed’s Baggage
Jonah Peretti’s company is one of the rare sensations  

Silicon Valley calls a unicorn. But pressures on its  
business model could complicate a potential IPO

By ANDREW WALLENSTEIN & TODD SPANGLER  p.42
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P.52
Healthy Dose 
of Romance
Kumail Nanjiani and Emily V. 
Gordon hope the tale of their 
real-life love story, “The Big 
Sick,” is the right medicine for 
independent films.

By JENELLE RILEY

P.57
Emmy 
Contenders
Showrunners pick their 
awards-worthy faves in 
various categories, then offer 
a look at what goes on in their 
writers’ rooms.

P.42
Hive of Activity 
at BuzzFeed
The internet media company  
is aiming to move beyond its 
viral video business, thanks  
to Hollywood partnerships.  
Is an IPO in the offing?

By ANDREW WALLENSTEIN 
and TODD SPANGLER

P.48
The New 
Muscle at WB
Toby Emmerich is learning 
about superheroes on the fly 
as he takes the reins as WB 
president and works to chart 
a course to build franchises 
with broad appeal.

By BRENT LANG 
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I’m sure that 
plenty of 
producers and 
writers and studio 
executives are 
asking, ‘What the 
heck happened 
with “Wonder 
Woman,” and how 
do we get in on 
that action?’”
Warner Bros. Pictures 
president Toby Emmerich 
P.48
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P.52
Zoe Kazan, 
Kumail Nanjiani 
and Emily V. 
Gordon of  
“The Big Sick”

P.38
A y 

Heywa d’  
Bel-Air d s

P.115
“Despicable 
Me 3” review

TOP BILLING
13  Dark Overlord  
Larson Studios principals talk 
about getting hacked 

20  China Box Office  
Hollywood blockbusters beat 
local fare, may impact quotas

22  Brit Broadcasters  
New leaders at ITV, Channel 4 
may signal industry changes

24  Cosby Mistrial  
What happens now that a jury 
has failed to reach a verdict in 
the case of the famed comic?

26  Facetime  
Susan Sarandon on playing 
Bette Davis in “Feud” and why 
she hasn’t watched it

EXPOSURE
31  Parties  
Los Angeles Film Festival 
opening night; Women in Film 
Awards; Tune In! TV Summit

36 WWD Report Card  
Check out the smooth looks at 
the “Rough Night” premiere

37  Devour  
Try chef Jean-Georges 
Vongerichten’s new  
restaurant in Beverly Hills 

38  Dirt  
Andy Heyward gets serious 
about selling Bel-Air manse

ARTISANS
109  Civil War on Celluloid  
Film stock was the first 
choice for “The Beguiled”

110  Reality Rush  
Adrenaline fuels crews 
of unscripted TV shows

112  Changing Lanes 
Actress Thandie Newton 
produces African docu

REVIEWS
115  Film  
Despicable Me 3; Cars 3; 
Rough Night; All Eyez on Me 

120  TV  
GLOW; Prime Suspect: 
Tennison

125  Theater  
Julius Caesar 

ALSO 
INSIDE
5   
Plugged In  
What’s 
trending 
online at 
Variety.com

8  
 Field Notes  
Editors 
weigh in  
on hot topics

10   
Close-Up  
The big 
picture

26   
Final Cut  
A centennial 
for Lena 
Horne

We can’t 
do it 
ourselves. 
We need 
dudes. Go 
see our 
movies 
and bring 
the guys.”
Elizabeth Banks, 
eceiving the 

Crystal Award at 
Women in Film’s 
Crystal + Lucy 
Awards 
P.33 

VARIETY 
ON 
HIATUS
Variety will 
not publish 
for the next 
two weeks. 
We will 
return 
Tuesday, 
July 11. Visit 
Variety.com 
for contin-
uous news on 
the enter-
tainment 
business.

Andy 
ard’s 
digs
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Variety Poll What’s Your 
Favorite Pixar Sequel?

Say What?

MEGYN KELLY’S INTERVIEW with Alex Jones on June 18 was much less interesting than the conversa-
tion that led up to the broadcast, says Variety TV critic Sonia Saraiya. “Entirely on its own — aside from 
Jones’ prevarication, the chummy behind-the-scenes photos of Jones and Kelly that surfaced, the multi-
ple third-party opinions on the topic, and the leaked audio — ‘Sunday Night’s’ segment on Jones is mostly 
notable for how empty it is,” Saraiya writes in her take on the much-hyped NBC interview. 

•  For the full  
commentary, head  
to Variety.com/ 
KellyJones.

“I choose to 
believe that maybe 
[Joan Crawford 
and Bette Davis] 
could have worked 
it out if everybody 
hadn’t benefited so 
much. They were 
like the early ‘Real 
Housewives’ of 
wherever.”
Susan Sarandon  
“Feud” 

“Whether it’s 
‘American Crime’ 
or ‘This Is Us,’ 
broadcast is not 
done and don’t 
take it for granted 
and don’t take the 
size of the audi-
ence for granted.”
John Ridley

“When you have 
Judd [Apatow] 
working with you, 
he gives you a 
lot of confidence. 
From the begin-
ning, the deal with 
Judd was, ‘If you 
can write a really 
good script, I’ll 
make this movie 
with you. But it’s 
kind of on you to 
work on it.’”
Kumail Nanjiani 
“The Big Sick”

“Really regret 
not calling Jeff 
Sessions’ Russia 
testimony ‘Putin 
on the Grits!’”
Stephen Colbert 
@StephenAtHome

Actors in 
Fox Series 
Pickups

While Pixar made its name with purely 
original films — “Toy Story,” “Finding Nemo,” 
“The Incredibles,” etc. — it’s also banking 
on sequels. The latest, “Cars 3,” has already 
raced into theaters. In honor of the third 
installment, we asked Variety.com readers 
about their favorite Pixar sequel.

Franchise Fever

The animation studio 
has plenty of sequels  
in the pipeline, including 
additions to the “Cars” 
and “Toy Story” series 
and a highly anticipated  
“The Incredibles 2.”

26.0%
Toy Story 2

10.3%
Finding Dory

7.4%
Monsters 
University

53.3%
Toy Story 3

2.9%
Cars 2
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“…it touched on all the right emotional notes
in a way no other song could…”

— CNN

F O R  Y O U R  E M M Y
®

 C O N S I D E R A T I O N

O U T S TA N D I N G  O R I G I N A L  M U S I C  A N D  LY R I C S

“Runnin’ Home to You,” Music and Lyrics by Benj Pasek & Justin Paul

Vscore, powered by Variety Business 
Intelligence, identifies the social 
footprint, familiarity and availability  
of over 25,000 actors. For more info 
please visit Vscore.com

59
Adeel Akhtar
Ghosted

59
Penny Johnson Jerald
The Orville

69
Emily VanCamp
The Resident

Megyn Kelly Fails to Find 
Story With Alex Jones

Column
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No one should be so 
quick as to reduce the 
media landscape to 
something as simple  
as a zero-sum game.”

Andrew Wallenstein 
Co-Editor-in-Chief

Dispatches
Posts from our staff

@Variety_PatS on Twitter:

“The reviews of ‘Book of Henry’ 
are the best humor writing I’ve 
read in a while.”

@SoniaSaraiya on Twitter:

“At some point, I am going to 
fully accept the existence of the 
‘Candy Crush’ game show and at 
that point my brain will collapse 
in on itself.”

@variety on Instagram:

“Say cheese! Tom Holland goofs 
around with Zendaya at a ‘Spi-
der-Man: Homecoming’ photo call 
in London.”

O ver the past week alone, Apple hired away from 
Sony Pictures TV the executives who will guide 
its video entertainment strategy; Vice Media 
received another $450 million in funding to 
power its multimedia content efforts; Facebook 
made its first long-form original series orders; 

Musical.ly, another rising social platform, struck a handful of deals 
with established partners like NBCUniversal and Viacom for its 
first set of short-form original series; and Snapchat added 10 more 
such series via a $100 million deal with Time Warner.

At the fast-paced intersection of media and technology, it can 
be difficult for any one thing to register long enough to make an 
impression. But let’s be clear: The tech world is going content crazy.

That doesn’t necessarily mean all involved are guaranteed to 
succeed as wildly as, say, Netflix and Amazon have in recent years 
at remaking themselves as entertainment providers. But the risk 
remains that there is in fact more room for more tech players to 
grab mind share. And that could mean we are seeing the worst 
case of all scenarios for the entertainment industry as the pay-TV 
ecosystem in which most of its fortunes are tied up gets competi-
tion at levels too intense, particularly among younger viewers, to 
sustain itself over the long haul.

Which makes this week’s cover story on BuzzFeed a coun-
terintuitively timely story to tell. The rumblings about an IPO 
next year may seem like Variety is getting ahead of itself, but it’s 
important to take stock of every market entrant in this multiplat-
form free-for-all.

That said, no one should be so quick as to reduce the media 
landscape to something as simple as a zero-sum game. When 
these massively scaled digital distributors double down on 
content as they are doing, they provide a growing set of buyers 
to which Hollywood can sell or window its content. But take a 
breath to appreciate that all these things taken together represent 
the most alarming acceleration of Silicon Valley’s investment in 
content we’ve ever seen.

Content Craze 
Grips Tech World

Variety interviewed several 
people involved with “The 
Mummy” last week to find 
out how it became such a flop 
domestically, despite its big 
international debut. One rea-
son? Tom Cruise may have had 
too much control. Variety.com 
readers weigh in.  

Deborah Blum says:

“No one person is so brilliant that 
they alone can make a block-
buster.”

Henri Kwakman says:

“Of course he has control. He’s an 
impressively professional actor/
producer, who tries to create 
something of quality.”

Feedback
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Uncovered
Illustrated June 16, 2017

When Diego Patiño got the call to illustrate this week’s 
cover, he first thought of animator John Kricfalusi’s Mr. 
Horse from “Ren & Stimpy.” “Had it completely depended 
on me, I would have forgotten the underlying tech theme 
of the piece and pushed it in a more disturbing direction. 
But thankfully the editorial voices of reason kept me 
focused on bringing this piece to its current form.” 

About the Illustrator

Diego Patiño is a nonsensical 
Brooklynite and former humanoid 
from the deep who has worked 
with The New York Times, Wired, 
The New Yorker, Eight by Eight, 
The Atlantic, Newsweek, ESPN, 
Billboard, Village Voice and Los 
Angeles magazine. He is the 
proud owner and ringmaster of 
a tongue-eating louse circus 
and the real @FakeDiegoPatino. 
#KuatoLives



“...a Winning Return” 
– The Hollywood Reporter

“...an out-of-the-gate hit...”
– USA Today

“...reality TV’s hottest hit...”
– Variety
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•  For breaking news, go to 
Variety.com 

Bright 
Knight

LOS ANGELES

JUNE 15, 2017  
9:39 P.M.

PHOTOGRAPH BY  
MICHAEL BUCKNER/VARIETY/
REX/SHUTTERSTOCK

LOS ANGELES transformed 
into Gotham City as the 
iconic Bat-Signal lit up 
City Hall in a tribute to 
the late Batman actor 
Adam West. “Like you, we 
all spent many hours in 
front of the TV, same Bat-
time, same Bat-channel,” 
Mayor Eric Garcetti told the 
crowd. “There will never be 
another Batman like Adam 
West, and there will never 
be another Adam West.”

Garcetti then led a 
rendition of the show’s 
theme song, getting the 
hundreds gathered to sing 
out, “Nah-nah, nah-nah, 
nah-nah, nah-nah.” West, 
who played the Caped 
Crusader in the 1960s 
series, died following a 
short illness on June 9. 
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EVERYBODY WINS

Muscular box office for Hollywood movies  
in China is helping the nation flex its plexes p.20

“Hello Rick.” “Hello Jill.”
Larson Studios president Rick Larson and 

his wife and business partner, Jill Larson, 
didn’t recognize the number that sent them 
these two short text messages via their per-
sonal cell phones two days before Christ-
mas last year, so they simply ignored them. 
“We didn’t really think much of them,” said 
Jill Larson. 

Little did they know that the messag-
es were part of Hollywood’s biggest security 
breach since the Sony Pictures hack of 2014. 
But in an exclusive interview with Variety, 
the Larson Studios principals are breaking 
their silence on an incident that threatened 
the existence of their family-owned audio 
post-production business. An incident that 
led them to quietly wire more than $50,000 
in extortion money to a group of hackers, 
only to see some of the most valuable works 
of their clients, including 10 unreleased epi-
sodes of Netflix drama series “Orange Is the 
New Black,” leak online.

Both Larsons got another message from 
the same number on Christmas Eve. “Why 
are you ignoring me, check your email for 
a message that will change your life,” that 
vaguely threatening message read. They 
still weren’t too concerned — but quickly 
changed their minds when the email arrived 
a day later. A hacking group calling itself the 
Dark Overlord told them it had broken into 
Larson’s server, and was threatening to leak 
all of the company’s data.

Larson Studios chief engineer David Don-
dorf and director of digital systems Chris 
Unthank left their families on Christmas 
morning and rushed to the studio to exam-
ine the hackers’ claims. “Once I was able to 
look at our server, my hands started shaking, 
and I almost threw up,” Unthank remem-
bered. The hackers had stolen and deleted 
all of the data, just as they had threatened 
in their letter. They demanded ransom pay-
ments via the crypto-currency Bitcoin to 
return what they had stolen. Unthank and 
Dondorf unplugged everything, and Dondorf  
immediately called the FBI.

But the authorities weren’t much help on 
Christmas morning. “They were, I think, sym-
pathetic, a bit overwhelmed,” recalled Jill 
Larson, vice president and head of admin-
istration at the company, which has been in 
business in Hollywood since 2002. The FBI 
asked for a form to be filled out, and it was. 
But forms don’t tell you how to respond to 
ransom demands from hackers with sinister 
names. So Larson Studios hired private data 
security experts to find out what had →  

Weakest Links  
Put Studios at Risk
The story behind one of Hollywood’s biggest security breaches:  
How Larson Studios got hacked — and then hoodwinked — by  
the Dark Overlord Story by JANKO ROETTGERS  |  Illustration by JUSTIN RENTERIA

JEWEL IN THE CROWN

A change at the top at ITV 
has suitors buzzing p.22
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Early Release
Hackers leaked 10 episodes 
of “Orange Is the New 
Black” more than a month 
before the show was to 
premiere when Netflix 
refused ransom demands.

50 Bitcoin, which equaled a little more than 
$50,000 at the time. “Buying and sending 
Bitcoin is not the easiest thing in the world, 
we found out,” explained Jill Larson. First, 
she had to wire the money to Coinbase, a 
kind of internet bank for Bitcoin transac-
tions. That led alarm bells to go off at Lar-
son’s regular bank, which urged the compa-
ny to talk to the FBI one more time.

On Feb. 6, Jill Larson and Unthank met 
with special agent John Palmieri, a cyber-
crime specialist from the agency’s Los 
Angeles field office. Palmieri advised them 
against paying, and told them that the FBI’s 
recommendation is to not communicate 
with extortionists. “But they also under-
stand that individual businesses make what 
is their best decision for their business,” 
said Jill Larson. “The FBI was aware that we 
were going to do this.” An FBI spokesman 
declined comment for this story.

Coinbase didn’t let Jill Larson pay the 
entire ransom all at once, so she spent 
about a week in February buying Bitcoins 
and sending them to the Dark Overlord, 19 
transactions in all. After that, Larson Stu-
dios received a final email from the Dark 
Overlord acknowledging the payment. It 
seemed like the company had dodged a 
bullet.

“That obviously is not what played out,” 
Rick Larson said.

A few quiet weeks ensued. Then, on 
March 31 came a phone call from the FBI 
with information that the hackers were 
using the shows stolen in December to 
blackmail various Hollywood studios. A few 
days later, the phones at Larson started to 
ring, with the security departments of vari-
ous studios on the other end of the line.

And with that, some hard conversations 
began. Larson Studios previously hadn’t 
told any of its clients of the breach. “We 

were very much under a heavy threat from 
the Dark Overlord,” said Jill Larson. “One 
of the agreements was: You don’t tell any-
body that this happened, we won’t tell any-
body this happened.” She said the hackers 
even contacted some journalists to ping Lar-
son and ask about a possible incident, just 
to see whether it would spill the beans. The 
company kept quiet, and the hackers told 
the Larsons they had done the right thing.

Now, the studios wanted to know the 
whole story, and the Larsons told them 
everything that had happened. Upon hear-
ing the news, some studios decided to take 
their business elsewhere. But the majority 
stuck with the company, and instead helped 
to further beef up its security. “We work 
closely with the studios,” said Rick Larson. 
“Some have just been very supportive.”

News of the hack broke in April, when 
the Dark Overlord publicly tried to pressure 
Netflix. The hackers first leaked one unre-
leased episode of “Orange Is the New Black,” 
and when Netflix didn’t pay, followed up 
with nine more episodes a month and a 
half before the show was scheduled to pre-
miere on the service. Netflix declined com-
ment for this story.

Soon after, another email from the Dark 
Overlord arrived at Larson. “They said they 
felt they owed us an explanation as to why 
they had done it,” said Jill Larson. In the 
email, the hackers argued that Larson Stu-
dios had broken the terms of the agreement 
by talking to the FBI. “So they decided to 
punish us.” 

Little is known about the Dark Overlord, 
representatives of which didn’t respond to 
a request for comment for this story. Most 
security experts assume that it is not the 
work of one person but a group, which fre-
quently hacks and then blackmails small 
businesses. It would also go on to leak an 

happened — and what to do next.
They eventually pieced together how 

the attack had unfolded. The Dark Overlord 
had been scanning the internet for PCs run-
ning older versions of Windows that it could 
easily break into, and happened to stum-
ble across an old computer at Larson Stu-
dios that was still running Windows 7. “They 
were basically just trolling around to see if 
they could find a computer that they could 
open,” Dondorf explained. “It wasn’t aimed 
at us.”

Next, the company significantly beefed up 
its security, and also closely examined what 
had been stolen. “We took a large part of Jan-
uary trying to figure out what exactly they 
had,” Jill Larson said. This involved extensive 
communication with the hackers entirely 
via email. “Before we were willing to pay any 
kind of extortion, we wanted some proof.”

The Larsons didn’t immediately decide 
to pay the ransom. “It was an evolutionary 
process,” Jill Larson said. “The Dark Over-
lord had given us a very short window to 
respond. They were threatening us with 
actually releasing ‘Orange Is the New Black’ 
before New Year’s. So the feeling was that we 
needed to at least initially agree to cooper-
ate and buy time.”

Meanwhile, the security company hired 
by Larson was looking into the Dark Over-
lord’s past attacks. The hacking group had 
targeted a number of healthcare facili-
ties and other businesses in the previous 
months. “It was Gorilla Glue before us, and a 
children’s charity right after,” Dondorf said. 
Past reports seemed to suggest that paying 
up actually worked. “They would return the 
materials, destroy the materials, and it was 
over. This was the way they work,” said Rick 
Larson.

When the hackers finally delivered proof, 
at the end of January, of what they’d sto-
len, including dozens of titles from major 
studios such as Netflix, ABC, CBS and Dis-
ney, Larson did two things: It filed an offi-
cial police report, and it decided to pay. “We 
had a trust from our clients to protect their 
intellectual property, and the best way to do 
that with these people was to pay them,” or 
so the thinking was at the time, Rick Larson 
recalled.

The hackers had demanded a payment of 

Once I was able  
to look at our 
server, my hands 
started shaking, 
and I almost 
threw up.
Chris Unthank, Larson Studios  
director of digital systems

←

Stolen 
Content
“Steve 
Harvey’s Fun-
derdome” ABC 
(1) On June 4, 
the ABC series 
became the 
second leaked 
by the Dark 
Overlord. The 
network stood 
by the June 11 
premiere.

“New Girl” 
Fox (2) The 
comedy was 
among a few 
dozen series 
understood to 
have been sto-
len from Larson 
Studios but 
never leaked. 

“Handsome” 
Netflix (3) 
Strangely, this 
Netflix original 
film starring 
Jeff Garlin 
was leaked 
hours after 
the streaming 
service made it 
available to its 
subscribers.→
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Extortion  
Widens   
The FBI informs 
Larson that the 
Dark Overlord 
is trying to 
extort money 
from major stu-
dios by using 
the shows sto-
len from Larson 
in December.

Content 
Breached 
The Dark  
Overlord 
releases 10 
episodes of 
“Orange Is the 
New Black” 
online after 
Netflix refuses 
to meet ransom 
demands.

Ransom Paid  
Over a number 
of transactions 
spanning a 
week, Larson 
sends a 
total of 50 
Bitcoin (about 
$50,000) to a 
hacker group 
calling itself the 
Dark Overlord.

DEC.

23
DEC.

24
DEC.

25
DEC.

26
FEB.

7-15
MAR.

31
APR.

29

Lessons 
Learned
Larson 
Studios now 
locks down 
computers 
and has 
upgraded 
security. 
Outdated 
systems had 
enabled the 
hack.

ABC show, “Steve Harvey’s Funderdome,” 
in June. 

“Don’t trust hackers,” quipped Rick Lar-
son when asked about lessons learned. 
Then, he gets serious. Those weeks in Jan-
uary were a confusing and stressful time 
for the small family business, and the pres-
sure led the company to take actions it now 
regrets. “With the information that we had, 
we made the best decisions we could make 
at the time,” he explained. “Those would not 
be the decisions that we would make now. 
They may have been a mistake, and for that, 
we are humbly sorry.”

Larson Studios has spent months try-
ing to mend relationships with its clients, 
and strengthening its security. “You’ve got 
people around here who’ve spent the last 
six months living, breathing and dying this 
whole situation,” said Rick Larson. “Lots of 
lost sleep, and boy, a lot of learning. We prob-
ably know way more than we ever wanted to 
know about this.”

to call. I can now.”
In many ways, the hack was a wake-

up call for all of Hollywood. Studios had 
already significantly beefed up securi-
ty after hackers broke into Sony Pictures 
in 2014 and subsequently leaked tens of 
thousands of emails. But security experts 
had long warned of the lack of securi-
ty at third-party vendors, of which there 
are many. Studios regularly rely on out-
side companies for sound processing, col-
or correction, 3D upscaling and much 
more. Some of these outside vendors are 
big players themselves, but many are fam-
ily businesses like Larson Studios. In the 
wake of the Dark Overlord’s hack, there is 
talk about standardizing security for these 
businesses.

Work on security continues at Larson 
Studios, which is still undergoing audits 
commissioned by some of its major clients. 
The company is struggling with the per-
ception that it is at the heart of all of Hol-
lywood’s security woes. When word about 
a possible theft of Disney’s new “Pirates of 
the Caribbean” movie got out last month, 
plenty of outlets referenced Larson Studios, 
despite that the company never touched 
the movie. “We realized that it was time 
that we get our story out,” said Jill Lar-
son. “No material has been lost or compro-
mised since Christmas morning.”

In the end, there is a realization that 
the company may never fully be able to 
put the episode behind it — if only for the 
fact that security requires constant vig-
ilance. “It’s not over by any means,” said 
Rick Larson. “However, the light at the end 
of the tunnel may actually not be a train. 
We actually may be heading toward some-
thing really good. And it hasn’t felt that 
way over the last six months.” 

Nightmare Scenario
Some time in late 2016 hackers broke into the file server at Larson Studios. What followed is a cautionary tale. 

The company spent an estimated six fig-
ures on new security measures, some of 
which were recommended by the studios. 
Now, it keeps audio and video files separate, 
so that attackers would never be able to get 
their hands on both together. Data leaving 
the house is encrypted by default, networks 
are separated and computers on premise 
are locked down. “We now know that we are 
extremely secure,” Jill Larson said.

That’s not to say that the company didn’t 
care about security before. Larson’s employ-
ees just didn’t know all that much about it. 
Having a computer running an ancient ver-
sion of Windows on the network was clearly 
a terrible lack of oversight, as was not prop-
erly separating internal servers from the 
internet.

“A lot of what went on was ignorance,” 
admitted Rick Larson. “We are a small com-
pany. Did we even know what the content 
security departments were at our clients? 
Absolutely not. I couldn’t have told you who 

Ransom Email   
An email 
announces 
the hack and 
demands a ran-
som. The com-
pany assesses 
the damage, 
calls the FBI 
and hires a 
cybersecurity 
company.

Proof of Hack   
Contact made 
with hackers. 
Larson asks 
for proof and 
more time. End 
of January: 
Hackers deliver 
proof of what’s 
been stolen. 
Larson opts to 
pay ransom. 

Threats  
Continue 
The hackers 
send a taunting 
follow-up text 
to the Larsons 
that reads: 
“Check your 
email for a 
message that 
will change 
your life.”

Initial Message 
Studio princi-
pals Rick and 
Jill Larson 
receive the first 
text messages 
from hackers 
but ignore 
them because 
they don’t 
recognize the 
phone number.

What went on was 
ignorance. We are 
a small company.”
Rick Larson
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Instead of a parade of male action stars, maybe viewers want to see a woman win

Summer of Unspectacular 
Men Produces Subpar Season

By SETH KELLEY
@sethmkelley

CAMMI MARTINO, 36, is standing outside 
the AMC Loews Lincoln Square 13 shaking  
her head. “I like them both, but I’m not plan-
ning to watch it,” she says, talking about 
Dwayne Johnson and Zac Efron and their 
summer flop “Baywatch.”

She’s asked about Tom Cruise. “Eh,” she 
responds. “His earlier days were a lot better.” 

Charlie Hunnam? “I don’t know who that 
is,” she says.

As we’re speaking, though, she perks up. 
“I just saw ‘Wonder Woman,’ and I loved it,” 
she says. “It was better than I thought it was 
going to be.”

Such has been the story of the box office 
so far this season, as one by one, mov-
ies fronted by male stars have crashed and 

‘Woman’ 
vs. Men
The $103.3 
mil lion opening 
of ‘Wonder 
Woman’ at the 
domestic box 
office tops all 
sum mer films 
led by men.

$63m
“Pirates of the 
Caribbean: Dead 
Men Tell No 
Tales”

$36m
“Alien:  
Covenant”

$32m
“The Mummy”

$19m
“Baywatch”

$15m
“King Arthur: 
Legend of the 
Sword”
SOURCE:  

BOX OFFICE MOJO

1. Jessica Chastain will star in her first 
superhero movie, portraying the villainess 
Lilandra in X-Men film “Dark Phoenix.” 
2. Dakota Johnson and Bruce Dern have joined Shia 
LaBeouf in the adventure drama “The Peanut Butter  
Falcon.” 3. O’Shea Jackson Jr. will star in an untitled film 
about the life of the late Major League Baseball pitcher 
Dock Ellis. 4. Michelle Monaghan will play the wife of 
Tom Cruise’s Ethan Hunt character in “Mission: Impos-
sible 6,” her third time in that role. 5. Angourie Rice has 
been cast as the female lead in MGM’s fantasy romance 
“Every Day,” adapted from David Levithan’s novel.

burned in the U.S. Call it the Summer of 
Unspectacular Men.

Hunnam led the charge with “King 
Arthur: Legend of the Sword,” a $175 mil-
lion movie that opened to a devastating 
$15.4 million in North America. Then came 
Michael Fassbender in “Alien: Covenant” 
($36.2 million opening weekend in the U.S.); 
Johnson and Efron in “Baywatch” ($18.5 mil-
lion); and most recently Cruise’s “The Mum-
my” ($31.7 million). Even Johnny Depp’s 
“Pirates of the Caribbean: Dead Men Tell No 
Tales” saw the lowest opening for a “Pirates” 
movie since the series original.

“I think this summer has made it clear 
that there are less true movie stars than  
people thought,” said Melissa Silverstein, 
founder and publisher of Women and  
Hollywood. “But what it underscores for  

me is the consistent, persistent underestima-
tion of women.”

The death of the movie star has, over the 
past decade or so, been proclaimed ad nause-
am. Point to the rise of television for  
luring in big-name stars — even Julia Rob-
erts is crossing over. Or blame social media 
for inventing a new, more accessible brand of 
celebrity for young people to fawn over. May-
be Norma Desmond had a point about the 
size of pictures. 

But in the summer of 2017, add one more 
factor to the equation: President Donald 
Trump. The election and inauguration of the 
45th president has hurled an unprecedent-
ed swirl of information at a pace that has 
caused cable ratings, late-night talk shows 
and the quantity of mobile push notifica-
tions shrieking “Breaking News!” to skyrocket. 
Each day seems to bring a fresh catastrophe 
(if not more than one). What if the box office 
results are in some way a reflection of an 
oversaturation of men with populist appeal 
and power?

One of the summer’s lone bright spots 
so far is “Wonder Woman,” a movie starring 
and directed by a woman. The film has fired 
on all cylinders, earning almost unanimous-
ly positive reviews and soaring to a $103.3 
million opening weekend. Like many recent 
films targeting a female or minority audi-
ence, it was labeled as one that exceeded 
expectations. Could even a sliver of its success 
also be a reflection of this political moment? 
Audiences were hungry for a female-centric 
superhero movie, clearly, but maybe some 
viewers also just wanted to see a woman win.

But while Gal Gadot crushes Johnny Depp, 
male movie stars and their multimillion-dol-
lar contracts keep getting signed. To explain, 
look (among other places) overseas, where 
the latest “Pirates” has already earned more 
than $460 million, and “The Mummy,” more 
than $140 million in its first weekend. Still, 
by trusting international audiences’ love of 
American movie stars to guide the choices 
made by the industry, studios are once again 
under fire for being behind the times, and 
this go-around not even The Rock can save 
them.

“These are the people who are making the 
cultural decisions in our country,”  
Silverstein said. “By not having the guts  
to trust women and people of color, they  
are doing a disservice to all of us, and to our 
culture.” 



–  R O B E R T  B I A N C O ,  U S A  T O D AY
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Big in Beijing
Charlize 
Theron takes 
a selfie with 
fans on the 
red carpet at 
a premiere.

Weak Chinese fare is boosting U.S. film studio 
earnings and may affect import quotas

Hollywood Muscle 
Props China’s 
Summer Box Office 

campaign, which infuriates Hollywood. 
China has also played fast and loose 

with blackout periods. Sometimes they can 
benefit Hollywood: Last year, with ticket 
sales slowing, officials shortened the six-
week summer blackout and gave three 
Hollywood titles — “Teenage Mutant Ninja 
Turtles: Out of the Shadows,” “The Legend 
of Tarzan” and “The Secret Life of Pets” — 
unusual August releases. 

But the fluidity makes planning difficult. 
Upcoming films “Spider-Man: Homecoming” 
and “War for the Planet of the Apes” are 
believed to have been approved for release, 
but no dates have been confirmed as the 
Film Bureau waffles over how hard to apply 
the blackout this year, the distribution 
executive said.

One round of U.S.-China trade talks has 
been held, with little headway reported. 
The next is unlikely to happen before 
the Chinese Communist Party’s National 
Congress, which is tentatively scheduled for 
October. “The discussions could easily go on 
until next year. China has no advantage to 
be gained from hurrying the process,” the 
executive said.

Chinese filmmakers are using the fallow 
period to regroup and chart a new direction 
following their disappointing performance 
at the box office so far this year. Groups like 
Huayi Brothers Media, Bona Film Group and 
Dalian Wanda Group are looking at mega-
budget spectaculars for their 2018 slates. 
“They are producing large tentpole movies, 
based on big IP, because they consider that 
the only way to compete with Hollywood,” 
said Zhao.

Exhibition giants such as Wanda still 
envisage the theatrical market doubling 
in five to seven years, making the Chinese 
market significantly bigger than the  
North American market. If it takes 
Hollywood blockbuster muscle to achieve 
that, so be it. 

By PATRICK FRATER
@varietyasia

SUMMER BLOCKBUSTER SEASON isn’t 
just an American phenomenon. In China, 
Hollywood movies are poised to earn 
about $580 million this month, continuing 
a dominant run in 2017 that’s likely to 
have wider implications for the Sino-U.S. 
relationship, including ongoing talks on 
import quotas and revenue share.

Since the Chinese New Year period, 
when local-language films did big business, 
turnstile traffic in the Middle Kingdom has 
all gone Hollywood’s way. In April and May, 
titles including “XXX: Return of Xander 
Cage” and “The Fate of the Furious” lifted 
Hollywood’s monthly box office share to 
more than 80%. June should see a repeat 
of that, thanks to “Wonder Woman,” “The 
Mummy,” “Alien: Covenant” and the soon-to-
be-released “Transformers: The Last Knight.” 

“The onslaught of the Hollywood 
tentpoles, plus an Indian juggernaut, has 
coincided with the weakest output of 
[Chinese] releases, many of which were 
the result of shoddy imitations without 
much merit to start with,” said Raymond 
Zhou, China’s leading critic and industry 
commentator at China Daily. 

“The Hollywood blockbusters are not 
necessarily better in quality, judging from 
Chinese word of mouth, but the Chinese 
movies are decidedly weaker than usual. And 
there is little sign of improvement,” he added.

The lopsided performance of Hollywood 
and Chinese films poses a tricky problem for 
China’s industry overseers.  

Through import quotas, blackout periods 
and bunched-up releases, Chinese regulators 
usually manage to limit foreign films to 
40% of the box office while delivering 60% 
to domestic titles on an annual basis. But 
data from Chinese consultancy EntGroup 
shows that in the first five months of 2017, 
Hollywood powered to a 51% share, while 
qualifying Chinese titles tumbled to 43% 
— even though the 26 imported films were 
vastly outnumbered by 125 local ones. 

Thus, Hollywood is fueling China’s  
box office growth and propping up its  
fast-expanding number of cinemas. If 
Chinese regulators tried to enforce the 
normal 60-40 ratio in favor of domestic 
titles, there would be cries of protest not 
just from studios across the Pacific but from 
exhibitors at home. 

That’s where the current situation 
could affect trade negotiations between 
Washington and Beijing. The prevailing 

agreement on the film industry, with an 
annual import quota of 34 revenue-sharing 
films, has been in place for five years and is 
now under review. 

The 34 figure is a minimum, not a 
maximum, and Chinese officials have often 
applied a degree of flexibility. Last year, to 
counter an unexpected downturn at the box 
office, they allowed in 40 revenue-sharing 
foreign films, plus additional Hollywood 
releases on a flat-fee basis.

Upping the import quota would therefore 
be an easy, relatively painless way for 
Chinese negotiators to let the U.S. side score 
some points while achieving their own 
aim of shoring up box office growth. “The 
government is hoping to keep the industry 
growing by encouraging more Hollywood 
movies,” said Zhao Li, senior analyst at 
EntGroup.

U.S. negotiators want changes in other 
areas as well: shorter blackout periods; 
longer advance notification of release dates; 
a bigger share of gross revenue for quota 
films, now pegged at 25%; and the ability 
of studios to choose their own distributors 
and run their own distribution operations 
in China. 

The control-obsessed Chinese 
government is unlikely to give ground on 
distribution. And the U.S. dominance of the 
Chinese film market makes it less likely, not 
more, that Beijing will want to increase the 
size of its payouts to Hollywood. 

One studio distribution executive, who 
spoke on condition of anonymity, said the 
most likely areas of substantive change 
appear to be the blackouts and notice 
periods. 

China’s Film Bureau, along with the 
state-owned distributor China Film Group, 
determine the release dates of revenue-
sharing foreign films and typically give only 
four to six weeks’ notice. That sharply limits 
the ability to build a proper marketing 

 
Season’s 
Slump
Local films ( ) 
have had a 
rough time at 
the Chinese 
box office this 
summer.

 1. Dangal
Cume: 
$169m
Release date: 
May 5

 2. Pirates ... 
Dead Men 
Tell No Tales
$144m
May 26

 3. Guardians  
of the 
Galaxy Vol. 2
$101m
May 5

 4. Wonder 
Woman
$39m
June 2

 5. Life
$20m
May 19

 6. Doraemon 
... Antarctic 
Kachi Kochi
$17m
May 30

 7. King Arthur: 
Legend of 
the Sword
$8m
May 12

 8. God of War
$8m
May 27

 9. Dealer 
Healer
$6m
May 12

 10. What a 
Wonderful  
Family! 
$5m
May 11
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Movers  
& Shakers

New Position 
Previous Position

All appointments are L.A.-based unless otherwise 
noted. To sign up to receive Movers & Shakers, 
visit VarietyInsight.com and click on Free News 
Alerts. Please submit items via email to insiders@
variety.com.

Jennifer 
Carreras

 VP, Net-
work Comedy 
ABC Ent.

 VP, 
Comedy 
Development 
20th Century  
Fox Television

Michael 
Ellenberg

 Principal 
Media Res

 EVP, 
Programming 
HBO

Mark Boxer

 EVP, Sales 
& Distribution 
IFC Films  
(New York)

 SVP, Sales 
& Distribution 
IFC Films  
(New York)

Beth Miyares

 EVP, 
Scripted 
Television 
Revelations 
Ent.

 SVP, Drama 
Development 
& Program-
ming 
Fox Broad-
casting Co.

Dick Roberts

 EVP,  
Marketing 
& Creative 
Services 
Entertainment 
Studios

 VP, 
Marketing 
& Creative 
Services Sony 
Pictures Ent.

Andrew 
Saunders 

 Head, 
Global Brand 
Strategy 
Tastemade

 VP, 
Content 
Innovation 
& Creative 
NBCUniversal

Lauren 
Schwartz

 SVP, 
Publicity & 
Promotions 
IFC Films (New 
York)

 VP, 
Publicity & 
Promotions 
IFC Films  
(New York)

Amy Elkins

 EVP, Media 
& Marketing 
Innovation 
STX Ent.

 SVP, Media 
& Marketing 
Innovation 
STX Ent.

Numbers 
Game
Speculation is rife that 
ITV might be on the 
market, but the price 
won’t be cheap. 

$9.6b
ITV market cap

$15.3b 
Likely cost of ITV to  
a potential buyer  

9.9%
Liberty Media’s current 
ITV stake

Stepping Down
Adam Crozier’s 
last day on the 
job at ITV is 
June 30. He’s 
headed the 
company  
since 2010.

By STEWART CLARKE
@varietystewart

VACANCIES AT THE TOP of British broad-
casting don’t arise very often — and then 
two come along at once. Earlier this year, the 
heads of big commercial broadcasters ITV 
and Channel 4 announced within weeks of 
each other that they were quitting, setting 
off a leadership scramble at a time when the 
industry was already undergoing dramat-
ic change. With ad revenue and audiences 
increasingly moving online, the broadcasters’ 
new bosses look set to preside over defining 
moments for each of their organizations.

Channel 4, the new home of “The Great 
British Bake Off,” has tapped seasoned TV 
exec Alex Mahon to take over from David 
Abraham in the fall. No replacement has 
been announced yet for Adam Crozier, who 
exits ITV’s headquarters for good June 30. 

His departure after seven successful  
years at the helm has intensified talk of a 
sale of ITV. But one of the biggest prizes in 
Europe’s most valuable television market 
comes at a hefty price: With a market cap 
of £7.5 billion ($9.6 billion), ITV will cost 
a buyer about $15.3 billion. Still, with the 
pound at a historic low against the dollar 
in the wake of last year’s Brexit vote, that’s 
less pricey than it used to be for internation-
al suitors. Comcast, Discovery and Liberty 
Media —which already has a 9.9% stake in 
ITV — are all rumored to be interested.

Crozier admits that the cheap pound has 
provided fresh impetus for potential buy-
ers but denies that a sale is a foregone con-
clusion. “I don’t think it’s inevitable,” he said 
recently at a media conference in London. 
He also dismissed a suggestion by Liberty’s 
John Malone that ITV is overpriced. “I could 
argue we are undervalued because of very 
short-term issues around advertising. Per-
haps ITV is just too expensive for them.”

Analysts side with Crozier. Ian Whittaker, 
head of European media research at invest-
ment bank Liberum Capital, says ITV is an 
attractive asset. “People have focused on the 
fact John Malone has said ITV is overpriced 
more than the fact that he has said he wants 
to buy it,” Whittaker said. “Why would he 
hold 10% if he wasn’t interested or didn’t 
think someone else was?”

The choice of Crozier’s successor will give 
an indication of whether a sale is in the off-
ing. ITV could cast an eye outside the indus-
try for a new CEO, as it did with Crozier, 
or even beyond the U.K., given that a sale 
is likely to involve an international buyer. 
Regardless of the person’s nationality, Whit-

Crozier exit — with no replacement yet named — might signal 
sale of ITV; Channel 4 undergoes a creative rethink with Mahon

Changes at the Top 
Create a Crossroads 
for U.K. Broadcasters

taker said, investors want a “safe pair of 
hands” as they seek reassurance in a rocky 
ad market.

Mahon, who will take over at Channel 4, 
currently heads VFX firm The Foundry and 
is well-known in TV circles as the former 
CEO of Shine. Channel 4’s mission, as a com-
mercially funded public broadcaster, is to “be 
innovative and distinctive,” and her appoint-
ment has been well-received; former Chan-
nel 4 staffers say that looking outside the 
channel for a new boss was the right move 
to usher in “creative renewal.” 

Immediate challenges confronting Mahon 
include handling a possible government-or-
dered move outside London and appointing 
a new director of programs to replace Jay 
Hunt, who stepped down three days before 
the new chief executive was announced.

“Alex understands production, has 
worked with talent and knows what the cre-
ative challenges are,” says John McVay, head 
of U.K. independent producers association 
Pact. “But it’s not the job of the CEO to run 
programming. It is to make sure the organi-
zation goes in the right direction.  … There is 
an opportunity to rethink the purpose and 
remit of Channel 4 in a changed world.”

That changed world has entailed sur-
rendering viewers, and even programs, to 
online players. Channel 4 lost dystopian dra-
ma “Black Mirror” to Netflix. But it’s making 
its own digital play and, like ITV, is looking 
beyond Britain by investing in U.K.-based 
streaming service Walter Presents, which is 
up and running in the U.S. and globally. 

“It’s the first time we have launched a ser-
vice outside the U.K.,” Abraham says. “The U.S. 
is a big country. You only need a few percent 
of the market to have something fantastic.” 
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“From the Ashes,” backed by the ex-NYC 
mayor, examines a complex national issue  

Bloomberg 
Coal Doc 
Proves Timely

By GORDON COX
@gcoxvariety

MICHAEL BLOOMBERG HASN’T been may-
or of New York City for three and a half 
years, but the connections he and his team 
made at City Hall are still coming into play 
— especially in the release of “From the Ash-
es,” the environmental documentary that 
is the first feature film to be produced by 
Bloomberg Philanthropies.

The company partnered on Michael Bon-
figlio’s film with Radical Media, the pro-
duction company that worked with the 
Bloomberg administration on projects 
including the Made in NY program. “From 
the Ashes” premiered at the Tribeca Film 
Festival, which the mayor’s office was instru-
mental in founding. The documentary, 
which airs on National Geographic June 25, 
is being promoted with screenings in part-
nership with an international network of 
city mayors, as well as with short-form con-
tent for social media.

“What we’re trying to do is leverage and 
think creatively about the ways that we can 
tap into this vast network of Bloomberg’s 
reach,” said Katherine Oliver, the Bloomberg 
Associates exec who executive produced the 
documentary. At City Hall, she served as the 
commissioner of the Mayor’s Office of Media 
and Entertainment, widely credited for the 
post-9/11 boom in the city’s entertainment 
industry.

When Bloomberg and Radical embarked 
on “From the Ashes” more than two years 
ago, no one much talked about the coal 
industry and its effects on the environment. 
Since the presidential election, it’s top of 
mind, and the filmmakers found themselves 
with a feature that had taken on a new 
urgency. The doc’s approach is to use the 
data-driven focus of the Bloomberg brand 
to bolster an evenhanded, human story that 
looks at a complicated issue from all sides — 
and from both sides of the aisle. “We wanted 
to go after a really broad audience who may 
not all agree with us,” Bonfiglio noted.

No other feature plans are brewing for 
Bloomberg, but the organization will contin-
ue to focus on using its wide net of media 
and tech connections to get people engaged 
with the causes it cares about. 

Radical Media chairman and CEO Jon 
Kamen thinks socially minded content cre-
ators should take note. “I always said one of 
the greatest gifts Bloomberg [Philanthro-
pies] could give the philanthropic world was 
a better set of tools to talk about the issues 
that they care about,” he said. 

First Round
“Mr. Cosby’s 
power is 
back,” said the 
comedian’s 
spokesman, 
Andrew Wyatt.

By CYNTHIA LITTLETON
@variety_cynthia

BILL COSBY’S LEGAL TEAM was quick 
to declare victory on June 17 when a 
Pennsylvania judge declared a mistrial 
in the aggravated indecent assault case 
against the 79-year-old entertainer. 

The promise by Montgomery 
County district attorney Kevin 
Steele that the case will be retried 
within a year did not dissuade Cosby 
spokesman Andrew Wyatt from raising 
a fist on the courthouse steps to 
announce: “Mr. Cosby’s power is back.”

The issue of power is indeed at the 
heart of the sexual-assault allegations 
brought by Andrea Constand over the 
2004 incident at Cosby’s suburban Phil-
adelphia mansion. A jury of seven men 
and five women was asked to deter-
mine if Cosby used his power — aided 
by drugs that he admitted giving Con-
stand — to have a sexual encounter 
with her without her consent. Based 
on the questions the jury asked of the 
judge during 52 hours of deliberations, 
it appears that one of the issues that 
led to the deadlock among jurors was 
the question of consent.

The Constand prosecution became 

Themes of empowerment and equality linger over not 
just the case but society and pop culture as well

Cosby Mistrial 
Marks Broader 
Cultural Conflict

the symbolic quest for justice by the 
more than 40 women who came 
forward with allegations of having 
been drugged and assaulted by Cosby 
as far back as the late 1960s. Although 
the judge allowed the testimony of 
only one other accuser, the volume 
of past accusations against Cosby 
undoubtedly was not lost on at least 
some of the jurors.

The divide that produced the 
mistrial in the Cosby case reflects the 
broader conflicts in the culture over 
the nature of gender discrimination. 

Donald Trump’s now-famous “Grab 
them by the pussy” declaration wasn’t 
enough to stop millions of women 
from voting for him for president. Yet 
themes of empowerment, strength and 
equality for women could not be more 
front and center in pop culture at the 
moment. From “Wonder Woman” to 
“The Handmaid’s Tale,” there is great 
attention to female-centric storytelling 
and the portrayal of women. 

Across media, politics, business 
and other sectors, there is heightened 
sensitivity to issues of gender 
inclusion and parity in leadership 
and management roles. Witness the 
turmoil in recent weeks at Uber, 
which is grappling with reports that 
it fostered a toxic work culture that 
tolerated sexual harassment. The irony 
was thick last week when Uber board 
member David Bonderman, head 
of private equity giant TPG, hastily 
resigned his post after making a sexist 
comment about women as board 
members during a company forum 
to discuss the results of its sexual-
harassment investigation. Trump won 
the White House, but Fox News power 
brokers Roger Ailes and Bill O’Reilly 
were toppled from their seemingly 
untouchable perches by sexual-
harassment allegations. Two steps 
forward, one step back. 

Legal experts say the second Cosby 
trial will likely be mostly a rerun of 
the first, given the players. In sexual-
assault cases, there is always concern 
that the victim may not be willing to 
endure another round of testimony. 
The Cosby-Constand case has taken on 
significance beyond the many women 
who claim wrongdoing by the once-
beloved entertainer. It has come to 
symbolize the Sisyphean effort that 
victims of sexual assault often face in 
pursuing prosecution.

Barbara Ashcroft, a former sex 
crimes prosecutor and associate 
professor of law at Temple University, 
said Constand likely feels the weight of 
that responsibility.  “As the proxy for so 
many women that have alleged Cosby 
drugged and sexually assaulted them, 
no doubt she has what it takes to 
testify during a second trial,” Ashcroft 
said. 

Ted Johnson contributed to this report. 

What 
Happens 
Next? 
Retrial   
The 
Montgomery 
County district 
attorney has 
365 days to 
call for a new 
hearing.

Civil Suit  
Experts believe 
civil litigation 
could be the 
next legal 
maneuver, 
no matter 
the criminal 
judgment.
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Susan Sarandon
‘They were like the early 
“Real Housewives” ’

Congratulations on “Feud.”
I haven’t seen it. It’s always 
heartbreaking when things 
are cut or you look at your-
self and you think, “Well, I 
could have done that better 
or more courageously.” So 
I’ve decided just to dine out 
on everybody else saying 
they’re having a good time.

What made you sign on?
When Ryan [Murphy] came 
to me with this as a film, I 
just felt that it was a one-
joke; they’re bitchy and so 
what? When he revisited it 
with me as a series years 
later, he seemed to have a 
handle on it. I love the fact 
that you could give it a con-
text that was more interest-
ing [and] ask bigger ques-
tions about Hollywood now.  

What did you see about what 
he was going to explore  
with Bette?
We have much more in 
common than I thought in 
terms of our being outside 
of the Hollywood commu-
nity and not being really 
comfortable with the idea 
of being a movie star. I felt 
that he was going to expose 
a lot of things that we really 
didn’t know about her. At 
the basis of the feud was 
this pain. I also thought it 
was really interesting that, 
just in my career, which 
now has been 50 years, I’ve 
seen a change in women’s 
attitude — kind of the gen-
eration before me, because 
most of the power struc-
ture was male-dominated. I 

The role of Bette Davis was one Susan Sarandon 
had avoided playing until she was presented  
with Ryan Murphy’s scripts for “Feud.” Her  
performance as the legendary movie  
star has won raves — though she admits 
she’s hasn’t watched it herself.  

Things you didn’t know  
about Susan Sarandon

AGE: 70 BORN: New York City, 
as Susan Tomalin OLYMPIC 
MOMENT: Carried Olympic flag 
in 2006 opening ceremonies 
of Winter Games in Turin, Italy 
TURNING TABLES: Co-owner of 
SPiN Ping-Pong social clubs 
FIRST FAMILY MEMBER: Played 
Tricia Nixon in 1972 Gore Vidal 
play “An Evening With Richard 
Nixon and …” on Broadway 

Interview by DEBRA BIRNBAUM
Photograph by MICHAEL MULLER

think a lot of those women 
saw other women as their 
foes; you had to align your-
self with power, which at 
that time was pretty male. 
Now, there are so many 
women producing and 
directing, and actors that 
are women who are able to 
get projects [made]. 

Would you explore more 
opportunities to make 
another TV series?
Sure. I have a book that I 
think makes a better TV 
series than a film because 
it’s complicated. A limited 
TV series I think would be 
a much better place for it 
than trying to make a two-
hour movie where things 
tend to be more simplis-
tic, especially if it’s talking 
about race or inequity of 
some sort. 

What do you think Bette and 
Joan Crawford’s relationship 
was at the end of their lives?
It was pretty hard to get 
over that Academy Award 
thing. Even at the end when 
Joan in “Feud” says, “I’m 
sorry I wasn’t nicer to you,” 
I was thinking, “Nicer to 
me? How about you apol-
ogize for completely sab-
otaging my career at that 
point.” I choose to believe 
that maybe they could 
have worked it out if every-
body hadn’t benefited so 
much. They were like the 
early “Real Housewives” of 
wherever.
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Come inside today’s real estate market with  
our top five market insights.

TAKE5
WITH DOUGLAS ELLIMAN

02. MANHATTAN SELLERS TRAVELING 
FARTHER TO MEET BUYERS
The listing discount – the percentage difference between 
the list and sales price – widened across most submarkets.  
After several years of resistance, sellers finally became more 
negotiable, resulting in more sales.

Sales on the South Fork of Long Island’s East End priced 
from $1 million to $5 million surged 21.6% in the first 
quarter market.

03. THE HAMPTONS “MIDDLE” MARKET  
WAS WHERE THE ACTION WAS

After a quiet 2016, Palm Beach condo sales jumped 42.2% 
in the first quarter of 2017 from the same period a year ago.

Source: Miller Samuel Inc.

04. PALM BEACH CONDO SALES SURGED  
AS PENT-UP DEMAND RELEASED

Approximately one-third of Los Angeles sales that closed 
in the first quarter of 2017 above the $5 million threshold 
were not listed on the multiple listing service.

01. HIGH-END LISTINGS IN LOS ANGELES  
HARD TO FIND

Sales in the suburban markets that surround New York 
City such as Westchester County saw the most first quarter 
sales in 35 years. A significant part of the demand came 
from city renters and trade-up buyers priced out of their 
respective markets.

05. NEW YORK CITY SUBURBS CONTINUED  
TO SET SALES RECORDS
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WOMEN OF ACTION

Jessica Williams humors a room full of female 
filmmakers at the Crystal + Lucy Awards p.33

A NEW HOME

George Lucas lands in Bel-Air 
with off-market deal p.39

Mark Hamill teaches Jacob 
Tremblay a thing or two 
about carpet poses at the 
“Book of Henry” premiere on 
the opening night of the Los 
Angeles Film Festival.H
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L.A. Film Festival
L.A., JUNE 14-22

“The Book of Henry” director Colin Trevorrow explained that 

he had asked festival director Jennifer Cochis for the opening 

slot and requested that Focus Features forgo a New York pre-

miere. “This festival matters,” he told the audience ahead of the 

opening-night screening. Earlier on the carpet, he explained, 

“I want to support other filmmakers, especially at this festival, 

which pushes new, diverse perspectives.”

Bold Films’ Lisa Zambri and Participant Media’s 
Jonathan King with Ric Roman Waugh and 

Participant’s David Linde at the “Shot Caller” premiere
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AT&T’s Hanny 
Patel and Saban 
Films’ Jonathan 
Saba at the “Shot 
Caller” party

Jaeden Lieberher and Dean Norris 
at the “Book of Henry” celebration

Alexa h   
“Brigsb y

L.A. Film Festival’s Jennifer Cochis 
and Film Independent’s Josh Welsh 
at the “Book of Henry” premiere

Nikolaj Coster-Waldau 
and Lake Bell at the  

“Shot Caller” premiere

a Demie at the 
by Bear” party

Colin  
Trevorrow
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WIF Awards
THE BEVERLY HILTON, BEVERLY HILLS, JUNE 13

Politics was never far from the podium at Women in Film’s  

Crystal + Lucy Awards as speakers exhorted Hollywood to 

be more inclusive in its storytelling. Sony Pictures Classics 

co-presidents Michael Barker and Tom Bernard accepted the 

inaugural beacon award for working with more than 50 female 

directors. “If you support a woman to run the country, you 

should support women to run your film,” Bernard said. 

Name line right here

Sony Pictures Classics’ Michael 
Barker and Tom Bernard

WIF’s 
Kirsten 
Schaffer
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Universal’s 
Donna Langley

WIF’s Cathy 
Schulman with 

Dee Wallace

Aisha Tyler and 
Tracee Ellis Ross Dan Rather and 

Robert Redford

Jessica  
Williams

Max Mara’s Nicola 
Maramotti with Mira Nair
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‘Baby Driver’ 
Premiere
ACE HOTEL, L.A., JUNE 14

Ansel Elgort was well prepared before filming Edgar Wright’s 

music-propelled thriller. In one of the first scenes, his character 

strolls down the sidewalk with effortless swagger in a three-

minute-long take. “It was all choreographed, and there was no 

cutting,” Elgort said. “I have to thank musical theater for that.”

‘All Eyez on Me’ 
Premiere

REGENCY VILLAGE THEATRE, WESTWOOD, JUNE 14

After a jam-packed carpet, “All Eyez on Me” began more than 

an hour late. A delay wasn’t going to keep producer L.T. Hutton, 

a former Death Row Records exec, from enjoying the moment. 

“This took 10 years of my life to make, so you can wait just a lit-

tle longer,” he quipped while introducing the film. 

Edgar Wright,  
Jamie Foxx and  

Ansel Elgort

Benny Boom, David 
Robinson and Lionsgate’s 
Jason Constantine with 
Demetrius Shipp Jr. and 
Lionsgate’s Erik Feig

Annie Ilonzeh and 
Katerina Graham

Jon Hamm, TriStar’s Hannah 
Minghella and Sony’s Tom Rothman
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Luke James and  
Caleb McLaughlin

Eiza Gonzalez and  
Lily James

Danai 
Gurira
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Tune In! TV Summit
FOUR SEASONS BEVERLY HILLS, L.A., MAY 13

The Variety TV Summit was filled with insight, information and 

loads of laughter. Executives from NBC, Fox, FX, OWN and HBO 

kicked things off with a wide-ranging talk on the future of tele-

vision, while James Corden and “This Is Us” stars Chrissy Metz 

and Justin Hartley had the audience enthralled. Attendees also 

got an inside look into industry analytics and marketing  

at the daylong event.

‘The Beguiled’  
Premiere 

DIRECTORS GUILD OF AMERICA, HOLLYWOOD, JUNE 12

Fresh off her landmark best director win at this year’s Cannes Film Festi-

val, Sofia Coppola was the woman of the hour at the L.A. premiere of “The 

Beguiled.” She was surrounded by family and friends, including cousin 

Jason Schwartzman, Quentin Tarantino and Rashida Jones. The film’s stars 

— Elle Fanning, Nicole Kidman and Kirsten Dunst — were also on hand to 

celebrate and reminisce about their time on set. “The costumes were just 

amazing — except for the corsets,” joked Fanning. “Those were no fun.”  

‘Planet of the Apps’ 
Premiere

SOHO HOUSE, WEST HOLLYWOOD, JUNE 12

Apple Music launched its inaugural original series, “Planet of the Apps,” 

with a party featuring series hosts will.i.am and Jessica Alba, who posed 

for photos on her Apple iPhone with co-host Gwyneth Paltrow in between 

hors d’oeuvres. Producer Propagate Content’s Howard Owens and Ben Sil-

verman mingled with Apple’s Robert Kondrk. More original programming is 

on the way from Apple Music, including a spinoff series of  

James Corden’s “Carpool Karaoke.”

NBC’s Jennifer Salke, Fox’s David Madden, HBO’s Casey 
Bloys, OWN’s Erik Logan and FX’s Eric Schrier

Focus Features’ Jason Cassidy and Abhijay Prakash 
with Sofia Coppola and FF’s Peter Kujawski

Propagate Content’s Howard Owens and  
Ben Silverman flank Apple’s Robert Kondrk

     WWD REPORT CARD     DEVOUR     DIRT
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Cheeks in, lips puckered: James Corden 
directs a photographer before his close-up 

alongside Variety’s Debra Birnbaum.

Paramount’s 
Amy Powell

Justin Hartley 
and Chrissy Metz

Epix’s Mark 
Greenberg

Showtime’s  
Don Buckley
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Scarlett Johansson

Actors Dress for a ‘Rough 
Night’ at New York Preem

This very 
casual look 
seems good 
for a relaxed 
Saturday 
brunch, but 
he’s under-
dressed for 
a red carpet 
event.

The untucked 
body-
conscious 
white shirt 
and fitted 
khaki suit him 
well, but lack 
pizzazz.

A crisp pair of 
white Gucci 
sneakers is a 
nice finish.

A more 
trimmed 
beard would 
better 
compliment 
his clean 
outfit.

Cream colors 
are risky, 
but sharp 
tailoring 
and strong 
shoulder 
construction 
makes this 
suit work. 

The brown 
tie, matching 
glasses and 
brown shoes 
enhance 
the classic 
summer look.

This deep- 
blue suit 
and shirt  
flatter his tan 
complexion.

The contrast 
presented 
by his white 
shoes is tres 
modern chic.

This can’t 
be said 
enough: Fresh 
sneakers with  
well-tailored 
suits are 
page one 
in the cool 
menswear 
playbook.

Minimal 
accessories 
and makeup 
accompany 
the multi-
colored Dior 
gown nicely.

Her long, 
wavy hair 
works well 
with the 
whimsical 
frock, 
creating a 
magical fairy 
look (in a 
good way).

Her rosy 
lips and tan 
clutch match 
the dress’s 
color scheme.

Bleached hair 
s fun, and 

he pulls it off 
easily.

he wrinkle 
metallic 
black suit is 
echno-future 
erritory, 
nd turns 
his look into 

something 
from a 
costume 
party.

he pointy 
boots just 

dd another 
acky 

element.

C+

Jailhouse 
stripes, lace 
and a deep 
V-cut — pick 
just one of 
these to try 
to achieve 
business 
glam next 
time.

The overlace 
surrounding 
the revealing 
neckline 
reads NSFW, 
and therefore 
contradicts 
the blazer 
and slacks.

Why add a 
corsage?

BD

Keegan-Michael Key

C
Ty Burrell

B+

Ilana Glazer

This custom 
dress by 
Michael Kors 
Collection 
shimmers in 
all the right 
places.

The black 
fingernails, 
severe cat 
eye and 
slicked do 
don’t match 
the glamour 
of the dress, 
and read 
more teen 
prom than 
movie preem.

Pink-powder 
lips make for 
a pretty pop 
of color.

B+
Zoe Kravitz

The 
bleached- 
blond pixie 
cut is the 
perfect style 
to show off 
her high 
cheekbones 
and beautiful 
face.

Her rouge 
lips and nails 
complement 
the red Oscar 
de la Renta 
jumpsuit. 

The low-cut 
V-neck is 
just the right 
length to not 
overexpose.

Demi Moore

A–

nhaj

A–

Report Card

Colton Hayn

B
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Hasan Min



      PARTIES     DIRT

37IN
A

R
R

IT
U

: A
P

/R
E

X
/S

H
U

T
T

E
R

S
T

O
C

K
; P

O
E

H
L

E
R

: D
A

V
ID

 F
IS

H
E

R
/R

E
X

/S
H

U
T

T
E

R
S

T
O

C
K

JU
N

E 
20

, 2
01

7 
   

   
   

VA
RI

ET
Y.

C
O

M

Go

Carne 
y Arena 
Alejandro G. Inarritu’s virtual 
reality exhibition at the Los 
Angeles County Museum of 
Art is the most accessible and 
interactive use of the format to 
date. Participants will feel like 
they’re actually crossing the 
border between Mexico and the 
U.S. while interacting with the 
people making the dangerous 
trek in this artistically 
audacious attempt to stretch 
the boundaries of the medium
O

Must Attend 6.21 HOLLYWOOD
Alison Brie and Marc Maron 
premiere Netflix’s new female 
wrestling comedy “GLOW” at 
ArcLight’s Cinerama Dome. 

netflix.com

6.22-25 LOS ANGELES
Concerts headlined by Snoop 
Dogg, DJ Khaled and A$AP 
Rocky fill the Staples Center for 
the BET Experience at L.A. Live. 

bet.com/bet-experience

6.26 HOLLYWOOD
Will Ferrell and Amy Poehler 
premiere their Warner Bros. 
comedy “The House” at the TC  
Chinese Theatre. 

warnerbros.com/house

6.22 HOLLYWOOD
Jimmy Iovine, Dr. Dre and Allen 
Hughes host the L.A. premiere 
of HBO’s “The Defiant Ones” at 
Paramount Studios. 

hbo.com/the-defiant-ones

6.25 LOS ANGELES
Leslie Jones hosts the 2017 BET 
Awards at the Microsoft Theater. 
New Edition is presented with 
the lifetime achievement award.

bet.com

6.26 NEW YORK
The Golden State Warriors are 
champs, but Turner Sports and 
the NBA hand out more trophie  
at Pier 36 at the NBA Awards. 

nba.com/NBAawards

Eat 

L.A. Gets a Taste   
of Jean-Georges 
The sleek new Waldorf Astoria Beverly Hills hotel has 
opened at the corner of Wilshire and Santa Monica 
Boulevards, offering drinking and dining options 
including the first L.A. location from Michelin three-
star chef Jean-Georges Vongerichten. Jean-Georges 
Beverly Hills features elegant white and caramel 
leather banquettes, an impressive double-height 
dining room and a spacious patio. California’s bounty 
of vegetables inspires light and healthy dishes like 
avocado pizza and coconut chia seed pudding. 

Devour Hear

‘Baby 
Driver’ 
“Baby Driver” director Edgar 
Wright is a pretty obsessive 
music fan. In his latest film, 
opening June 28, the music is 
virtually the raison d’etre for the 
thriller about a getaway driver 
powered by the throbbing beats 
on his iPod. The soundtrack, 
also available on vinyl, includes 
eclectic, propulsive artists 
such as the Jon Spencer Blues 
Explosion, the Damned, the 
Beach Boys, T. Rex, Danger 
Mouse, Queen, Golden Earring, 
and Martha and the Vandellas. 
Nowhere to run to, baby, indeed.  

6.21-24 ANAHEIM
Web creators and innovators 
headline the VidCon conference at 
the Anaheim Convention Center. 
A who’s who of the digital space, 
including established influencers 
such as Bethany Mota, Joey 
Graceffa and Tyler Oakley, take 
the stage to connect (in real life) 
with attendees. 

vidcon.com

Drink

Bend 
the Knee 
Golden Ale
Brewed in Cooperstown, N.Y., 
Ommegang Brewery’s latest 
“Game of Thrones” beer is a 
heady 9% ABV golden ale with 
notes of citrus and wildflower 
honey. Large cork-topped 
collectible bottles are available 
labeled with all three great 
house sigils: Stark, Targaryen 
or Lannister. Edited by PAT SAPERSTEIN   |   devour@variety.com

the boundaries of the medium. 
Opens July 2. 

-

ty

L 

es 

Start an evening at Jean-Georges 
with cocktails and smal bites in 
the art deco-style lobby bar. 
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$10m
BEL-AIR

5,000 SQ. FT.

5 BEDROOMS

5.5 BATHS

Andy Heyward 
Lets Some Air Out 
of Bel-Air Price 
After three fruitless months on the market, “Inspector Gadget” creator Andy Heyward has  
lowered the price tag on his Bel-Air home by more than half a million bucks to a tetch under  
$10 million. The Hamptons-style residence, also available as a short-term rental at a sky-high 
$50,000 per month, was purchased by the impressively prolific three-time Emmy nominee in late 
2014 for $7.25 million. 

Imposing gates swing open to a long driveway that swoops down to the just over 5,000-square-
foot home that was built in 2011 with five bedrooms and 5.5 bathrooms. The bilev-
el step-down living room has hardwood floors, a fireplace and traditional moldings. 
French doors open to a vast deck with open views down the canyon and over the 
Bel-Air Country Club. There’s also a pint-size library lined with floor-to-ceiling 
bookshelves, a separate dining room with French doors and a chef-worthy kitchen 
with trendy brass fixtures on gleaming white cabinets, slab marble countertops

Mark 
David 
The  
Real  
Estalker
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Digs
Lucas Lands in Bel-Air
George Lucas has shelled out 

$33.9 million in an off-market 

deal for an impressively pedi-

greed 0.89-acre spread in a cov-

etously plummy pocket of Bel-Ai  

The property was acquired from 

billionaire businessman H. Ross 

Perot. MARK DAVID

Pup Rests Its Buns,  
Finds Forever Home
The historic Tail O’ the Pup hot 

dog stand, which has been wait-

ing for a new home after being 

forced out of its original location, 

has found a resting place at the 

Valley Relics Museum. The 1946 

sausage-shaped icon of pro-

grammatic architecture couldn’t 

meet current building codes.  

PAT SAPERSTEIN

lion. The “Sicario,” “Clash of the Titans” 
and “The Expendables” franchise producer, 
principal of Thunder Road Pictures, pur-
chased the almost half-acre property in 
the fall of 2007 for a bit below $5 million. 
Sequestered behind electronic driveway 
gates and a towering hedge, the slightly 
more than 4,600-square-foot designer resi-
dence, described in marketing materials as 
a “perfect blend of cozy, casual and chic,” 
has five bedrooms and six bathrooms.

A classic center-hall entry steps down 
to a formal living room with hardwood 
floors, a fireplace and French doors at 
opposite ends of the room that open to 
both the front and back yards. There’s also 
a dining room with hand-painted wallpa-
per, a compact den with a raised fireplace 
and a family room with a white-brick kiva-
style corner fireplace, floor-to-ceiling book-
shelves and French doors. The kitchen, 
with a sophisticated gray-and-white check-
erboard marble floor, features ebony coun-
tertops on snow-white cabinets, an expen-
sive array of name-brand appliances, a 
roomy butler’s pantry and, in the center 
of the room, three industrial light fixtures 
above a banquet hall-size marble-topped 
dining table. Upstairs are four en suite 
guest and family bedrooms →  

and a painted, wood-clad ceiling treat-
ment. A state-of-the-art screening room 
offers padded walls, a wet bar and a hid-
den door that leads to a well-stocked gym 
housed in part of the attached three-car 
garage.

In addition to a staff bedroom and bath 
on the main floor, there are three en suite 
guest bedrooms on the upper floor plus 
a master suite that features French doors 
to a small balcony with sweeping can-
yon and city views, dual closets and a spa-
cious, marble bathroom with twin vanities, 
a two-person soaking tub and a glass-sur-
rounded steam shower with a built-in 
marble bench. A slate-paved wraparound 
screened porch overlooks a verdant swath 
of rolling lawn and a lap-lane infinity-edge 
swimming pool.

Gavin Polone Lists  
BevHills Ranch House
Famously fiery television producer Gavin 
Polone listed one of the two neighbor-
ing homes he owns at the tail end of a 
discreet cul-de-sac in the upper Cold-
water Canyon area of Beverly Hills with 
an asking price pushing up on $2.8 mil-
lion. The talent agent-turned-eight-time 
Emmy-nominated “Gilmore Girls” and 
“Curb Your Enthusiasm” producer pur-
chased the nearly 3,000-square-foot 1950s 
ranch-style residence about a year and a 
half ago for  
$1.85 million. 

Driveway gates open to a paver-tiled 
motor court in front of the cosmetically 
overhauled three-bedroom and three-bath-
room residence that includes a foyer with 
polished concrete floors and a combi-
nation living-dining room with a mini-
malist concrete-faced fireplace, lustrous 
exotic wood floors and a surround-sound 
system. The adjoining kitchen, which 
appears largely if not entirely untouched 

by Polone, features black granite counter-
tops and designer stainless steel appliances, 
while a spacious separate family room has 
another minimalist fireplace set into a 
smooth concrete wall. Numerous glass slid-
ers open to a backyard nestled into a steep 
hillside with a trellis-shaded dining terrace 
and a refurbished swimming pool and spa. 

Polone owns the similarly unassum-
ing ranch-style house next door, which he 
picked up in late 2016 for almost $2 mil-
lion. He makes his home, however, in a 
much more expansive and expensive  
2.3-acre ridgeline compound high in the 
Hollywood Hills that he bought in a trio of 
transactions in the late 1990s and tried to 
sell in 2012 with an asking price just shy of 
$16 million.

Basil Iwanyk Sells Brent-
wood Monterey Colonial
Almost two years after he first set it out for 
sale at a sliver under $6.5 million, big-bud-
get movie producer Basil Iwanyk finally sold 
his rambling 1930s Monterey colonial res-
idence in the rustic-luxe lower Mandeville 
Canyon area of Los Angeles for $5.2 mil-

$2.8m
BEVERLY HILLS

3,000 SQ. FT.

3 BEDROOMS

3 BATHS

$5.2m
LOS ANGELES

4,600 SQ. FT.

5 BEDROOMS

6 BATHS
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$20.2m

A Pint and a Movie
Alamo Drafthouse has final- 

ized plans for its Los Angeles 

location, set to open in 2018  

at downtown’s the Bloc. The  

former Macy’s complex at 

7th and Flower will house the 

12-screen cinema with in-seat 

dining, craft beer and cocktails. 

Auditoriums will be equipped 

with 4K digital production and 

3D and archival 35mm projection. 

“Building a new audience for  

foreign-language films, docu- 

mentaries and independent  

movies is core to the Alamo 

brand, and this flagship the-

ater will be ground zero for that 

effort,” says Alamo Drafthouse 

Cinema founder and CEO Tim 

League. PAT SAPERSTEIN

plus a lavender-walled master suite 
replete with a private covered terrace, 
a long dressing hall fitted with glam-
orous mirrored wardrobes and a mar-
ble-floored bathroom with a double vanity, 
a free-standing soaking tub and a glass-en-
closed shower.

A wall-to-wall carpeted entertainment 
room in what appears to be a converted 
garage includes a room-wide bank of 
French doors that spill out to a tree-shaded 
backyard with great sweeps of lawn, a 
built-in barbecue, a swimming pool and 
spa and a charming tree house with a can-
yon view.

Jon Bon Jovi Works  
the Scale in Manhattan
Jon Bon Jovi is on the move in Manhat-
tan, having listed his duplex digs in a West 
Village apartment complex with an ask-
ing price of $17.25 million. The “Livin’ 
on a Prayer” singer hopes to cash in to 
the lucrative tune of more than $4 mil-
lion on the glassy, light-filled apartment 
he acquired not quite two years ago for 
$12.87 million. Current listing details show 

the 4,031-square-foot unit has three (and 
potentially four) bedrooms, 4.5 bathrooms 
and heavy-duty common charges and taxes 
that ring up to $8,710 per month.

Justin Timberlake and 
Jessica Biel Upgrade
As was first revealed by the property gossips 
at The Real Deal, Justin Timberlake and Jessica 

Biel have made an eye-popping upgrade to 
their residential circumstances in New York 
City, with the bank-account-busting $20.19 
million purchase of a duplex penthouse in 
a newly converted late 19th-century fac-
tory building in lower Manhattan’s Tribeca 
neighborhood that is lickety-split filling up 
with high-profile buyers. The 5,375-square-
foot condo, with four bedrooms and four full 
and two half bathrooms, first came up for 
sale in the fall of 2014 at $25 million, and 
the price jumped to $27.5 million in the 
months before the Timberlake-Biels came 
along and negotiated a $7 million-plus dis-
count off the final asking price. The sub-
urban McMansion-size condo carries taxes 
and common charges, per online marketing 
materials, of $15,514 per month.

A floating switchback staircase is all  
that separates the key-lock elevator entrance 
from the loft-like combination living, dining 
and kitchen area that stretches more than 
45 feet long with wide-plank white-oak floor-
boards, oversize sash windows and exposed 
columns and support beams. A fireplace 
anchors one end of the vast room, while the 
other end has a designer kitchen fitted with 
walnut-stained white-oak cabinetry, antiqued 
bronze hardware, a mix of black schist and 
white marble countertops and an array of 
top-quality appliances that include warm-
ing drawers and a 70-bottle wine fridge with 
dual chilling zones. 

Bedrooms are well separated for privacy 
and include an en suite guest or staff bed-
room tucked discreetly behind the kitchen. 
Two small family bedrooms look into the 
building’s landscaped courtyard. The mas-
ter suite is replete with a sitting area with a 
fireplace, two walk-in closets and a spacious, 
marble-sheathed spa-style bathroom.

Timberlake, a 10-time Grammy winner, 
and Biel, co-star of the popular “7th Heaven” 
series, join a growing roster of A-list buyers 
in the building, which bills itself as paparaz-
zi-proof due to a subterranean motor court 
that’s all but invisible from the street. Other 
big-name buyers in the building include Brit-
ish boy bander Harry Styles and married 
actors Blake Lively and Ryan Reynolds. For-
mula One race car driver Lewis Hamilton is 
rumored to be the buyer of an 8,900-square-
foot duplex penthouse with a private rooftop 
swimming pool that went for $44 million. 
“The Hunger Games” superstar Jennifer Law-

rence shelled out just over $9 million in early 
2017 for a 3,184-square-foot mid-floor unit 
she quickly turned around and made avail-
able as a luxury rental, first at $30,000 per 
month and then at $27,500 per month. 

NEW YORK

5,375 SQ. FT.

4 BEDROOMS

4 BATHS

EXPOSURE   |   DIRT            PARTIES     WWD REPORT CARD     DEVOUR

Digs

$17.25m
MANHATTAN

4,031 SQ. FT.

3-4 BEDROOMS

4.5 BATHS

→
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1 Cynthia Littleton, Justin Spitzer, Mike Royce, 
Prentice Penny, Joshua Michael Stern, Jonathan 
Krisel, Sarah Gubbins 2 Ava DuVernay 3 Jonathan 
Nolan and David E. Kelley 4 Kyle Bradstreet  
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The number of private companies that 
exceeded a $1 billion valuation is roughly 
one-third of what it was prior to 2016, 
according to research Goldman Sachs 
issued in March. Even rarer: the number of 
unicorns that reach a more exalted status 
— the initial public offering. Those plum-
meted at a similar rate after 2014. 

All of which may explain why one  
such unicorn, BuzzFeed, has the tech  
industry abuzz in anticipation of an IPO  
of its own — even though CEO Jonah Per-
etti has yet to confirm that’s where he’s 
headed. In an interview with Variety last 
week, he makes clear he’s aware of the 
attention that “one possible path” is bring-
ing to his company.

“I know that there’s a lot of focus on 
things like IPOs or potential transactions,” 
says Peretti. “The thing I try to stay focused 
on is the work itself.”

But Peretti may find his work cut out  
for him if an IPO is what he pursues 
to bring liquidity to investors, includ-
ing NBCUniversal, that have been with 
the company for varying lengths over its 
decade-long history. Going public would be 
met with considerable skepticism among 
BuzzFeed watchers, including current and 
former employees who spoke with Variety 
about the company’s ability to achieve a 
successful IPO.

For starters, any company daring to 
dive into public markets faces challeng-
ing conditions, as Snap is learning the hard 
way. BuzzFeed also must consider several 
business obstacles that could thwart the 
growth necessary to go public, particularly 
regarding the vaunted video production 
and distribution capabilities that are being 
counted on to drive that growth. 

At a time when an unusual number of 
media companies are considering IPOs — 
including Vice Media, Rovio, and STX Enter-
tainment — they all may find that being 
in the content business is a knock against 
them on Wall Street.

“If at the end of the day the market just 
perceives BuzzFeed as a media company 
with a new spin, but it’s still just a media 
company that’s paying for content, frankly 
I don’t know if that’s a good formula for 
a successful public company,” says Hale 
Boggs, chair of technology consulting firm 
Manatt Digital Media in Los Angeles.

Co-founded by Peretti, BuzzFeed has 
excelled at leveraging multiple social plat-
forms with advertiser-friendly multimedia 
content that resonates with a massive, mil-
lennial-skewing online audience. But the 
hype is tempered somewhat by financials 

that, by unicorn standards, are modest. The 
company’s current valuation is $1.7 bil-
lion, set in late 2016 when NBCU pumped 
in $200 million, doubling down on the $200 
million it plunked down the prior year. Put-
ting aside NBCU’s later capital injection, 
BuzzFeed has been at the same valuation 
since 2015.

One of the tech/media sector’s most 
prominent investors, Ken Lerer, is the  
chairman of BuzzFeed and managing direc-
tor of Lerer Hippeau Ventures, a major 
stakeholder in BuzzFeed along with RRE 
Ventures, General Atlantic and NBCU, 

The herd may be
starting to thin
for “unicorns,” the
label Silicon Valley
reserves for its most 
promising start-ups.

Liquid Market
BuzzFeed 
CEO Jonah 
Peretti says 
an IPO is just 
“one possible 
path” to grow 
financing for 
the company 
he co-founded.



which all declined comment for this 
story. While he’s not tipping his hand  
as to where BuzzFeed stands on an  
IPO, he says it’s one of many possible 
options. “BuzzFeed, if it chooses, might 
be very well positioned because of the 
strength of the core business, where the 
digital content industry is going and 
where the traditional media industry is 
not going,” he says. 

Ultimately, revenue is what IPO can-
didates will be judged by most. Reports 
earlier this month suggested that Buzz-
Feed is internally projecting total 2017 
revenue of $350 million, up 35% from 
2016. This has been a sore spot for the 
company in the past: Reports last year 
maintained that BuzzFeed cut its overly 
optimistic 2016 revenue goals in half, 
and that it missed its 2015 sales goals. 
BuzzFeed has long disputed the figures.

What’s not in dispute is that video  
is a crucial revenue driver for BuzzFeed’s 
business. It represents more than half 
of total revenue, up from less than 10% 
three years ago, according to the com-
pany. With more than 9 billion content 
views per month, BuzzFeed says it has 
reached all-time monthly highs in  
content views, unique visitors and  
time spent in 2017 — no other content 
company, traditional or digital native, 
can top it.

A giant success for BuzzFeed has 
been Tasty, a series of short how-to cook-
ing videos and recipes (e.g., taco pizza 
and ice cream churro bowls), which fre-
quently pull in well over 1 billion views 
each month. Now BuzzFeed is building 
new franchises using the same model of 
short, shareable videos, including Nifty 
(DIY), Goodful (healthy eating), Bring Me 
(travel) and Top Knot (fashion). 

The unit within the company that’s 
producing all this content is BuzzFeed 
Entertainment Group, a unit separated 
last year from BuzzFeed News, which 
has evolved from traffic-rich listicles to 
acclaimed journalism. Its publication of 
a dossier on Trump’s activities in Rus-
sia was a huge scoop earlier this year, 
though the company has since been hit 
with a defamation lawsuit.

Ground zero for BEG is Hollywood’s 
Siren Studios, where Peretti is now 
based. (BuzzFeed’s official headquarters 
remains in New York.) BEG, led by long-
time internet video producer Ze Frank, 
pumps out dozens of pieces of content 
daily to multiple platforms. The perfor-
mance of each piece is closely analyzed 
with an eye toward optimizing future 
ones, reflecting the rigorous data-driven 
approach BuzzFeed proudly takes to 
everything.

But for a well-oiled machine, BEG 
spits out enough squeaky wheels to 
raise the question of its fitness to be an 
IPO growth driver. An increasing stream 
of former employees in recent months 
has been making charges that BuzzFeed 
operates a kind of old-Hollywood studio 
system for the digital-content age: Cre-
ators typically don’t own their work and 
are barred from engaging in any proj-
ects outside the company’s confines. 
That has led burned-out, disgruntled 
and/or fame-seeking BuzzFeed video 
stars to quit. → 

Unicorns Were a Dime a Dozen Not Too 
Long Ago, but Times Have Changed ...

Top Media & Entertainment Properties: Cross-Platform Video

Media/Tech Sector Has Its Share of Unicorns IPOs Aren’t as Common 
as They Used to Be

In mid-2015, the ranks of private companies with $1 billion valuations 
began to decrease sharply, to the point where just three companies 
were crowned “unicorns” in the first quarter of the year. 

No one company worldwide generates as many video views across platforms as BuzzFeed, even stacked up against some of the biggest media 
conglomerates. But when rate of growth is compared with a period nine months ago, it’s clear other brands could mount a challenge before long.

BuzzFeed is hardly alone among the $1 billion-plus private companies in and around 
the content business. But none of them is near the size of the biggest unicorns. While 2017 has little chance of matching the 

bumper crop of IPOs that 2014 produced, the 
current year is still getting off to a nice start that 
should see a rebound versus the prior year.
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... and the Number of Exits Has Held 
Steady, With 2017 Looking Healthy
While it’s unlikely we’ll see a year as IPO-friendly as 2014 was, 
investors are finding other ways to cash out, with acquisitions 
in particular picking up the slack last year.
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← “They teach people how to make these 
viral videos, and if those don’t work, or if 
you have any ambitions to do something 
different, BuzzFeed shoos them away,” says 
Christopher Guerrero, a former video pro-
ducer at the company who worked on “The 
Try Guys” and Tasty before leaving in Jan-
uary 2016.

Fittingly, the exodus has spawned its 
own meme, with a rash of “Why I Left Buzz-
Feed” videos cropping up on YouTube over 
the past year. In their testimonials, former 
employees complain about the company’s 
restrictive practices.

According to ex-BuzzFeed staffers, man-
agers including Frank would routinely com-
municate that everyone at the organization 
was replaceable. “They just didn’t know 
what to do with how famous people were 
becoming,” says Gaby Dunn, who left the 
company in 2015 with her comedy partner, 
Allison Raskin. “There was the feeling ‘Why 
should we let you become more famous 
because of us?’”

Dunn says she and Raskin were pres-
sured by BuzzFeed to stop producing mate-
rial for their YouTube channel. So they 
departed, looking for creative freedom and 
to maintain ownership of their intellectual 
property — reasons cited by others who 
have since exited. Among other projects, 
the duo now has a development deal with 
YouTube Red for a half-hour scripted com-
edy series.

Peretti believes some of the aggrieved 
ex-employees probably should not have 
worked at BuzzFeed in the first place if 
they wanted to be the self-made “influenc-
ers” common on platforms like YouTube. 
But he also says BuzzFeed has room for 
improvement. “I think that in some cases 
there are people who may have had a bad 
experience,” he says. “If that’s the case, then 
that’s an area where we should work on 
doing better.”

In response to the issue, BuzzFeed has 
entered into new partnership deals under 
which certain top-performing creators typ-
ically receive a 10% cut of revenue asso-
ciated with their projects in return for 
exclusivity, according to sources. But such 
a move carries risk of a different kind of 
backlash: the toxic atmosphere of a caste 
system, wherein the rank and file don’t get 
to participate in the upside. 

BuzzFeed’s video business is also facing 
an explosion of competitors, including U.K. 
upstarts UniLad and LADbible, which have 
copied its viral model. Industry observers 
and former employees believe BuzzFeed 
doesn’t have a defensible position with its 
low-cost content production approach.

“In TV, if you have a new format, you 
are at least nine months ahead of everyone 
else,” says a former BuzzFeed video exec. “In 
the digital space, someone can post some-
thing similar within 15 minutes.”

Ashley McCollum, GM of Tasty, begs to 
differ. “If you look at Tasty as a format, 
you might say, ‘Yeah, it looks pretty easy to 
copy,’” she says. “But it’s not a format. It’s a 
set of complex distribution networks.”

To some, BuzzFeed’s get-results-now fix-
ation on short-form memes leaves it poorly 
equipped to tap into the core competency 
of Hollywood: long-form scripted storytell-
ing. “This notion of longevity is important” 
for media companies, says Philippe von 
Borries, co-CEO of Refinery29, a female-fo-
cused digital publisher backed by Turner. 
“How long is someone going to care about 
something? ‘Seinfeld’ is still hugely popu-
lar 20 years later. You want to have IP that 
exists for longer than the shelf life of a 
video popping for a few days.”

BuzzFeed insists it’s poised to expand 
beyond viral videos and says it has a  
“rapidly growing” external development 
slate of bona fide TV shows. NBCU-owned 
Oxygen has picked up true-crime docuse-
ries “What Happened to … Jessica Cham-
bers?,” based on a BuzzFeed article about 

the murder of a Mississippi teen. NBC  
and BuzzFeed are developing reality TV 
pilots based on some of the most viral of 
BuzzFeed’s formats finding traction on 
social media, including “The Try Guys”  
and “Mom vs. Chef.” And Warner Bros. is 
developing “Brother Orange,” a feature film 
based on the popular account of a Buzz-
Feed writer trying to find his stolen iPhone 
in China. 

As for the NBCU collaborations, a source 
familiar with what’s been sketched out on 
BuzzFeed’s Hollywood whiteboard isn’t par-
ticularly impressed. “The [BuzzFeed] pro-
gramming ideas are not well thought out, 
and NBC does not have a lot of confidence 
in developing those ideas,” the source says. 
“There’s hesitation about what they can 
really do because they have never demon-
strated an ability to do it.”

But for now, revenue from these big-
ger-budget, longer-form projects is largely 
theoretical; BuzzFeed would not be nearly 
the first entity to try to migrate IP from 
digital to TV only to learn success on one 
is far from a guarantor of success on the 
other.

Peretti believes there is ample opportu-
nity to partner with Hollywood, which he 
freely admits is better equipped to produce 

long-form fare. “We’re not experts 
in making traditional television,” he 
says. “I don’t watch much television.”

Eager to capitalize on its invest-
ment, NBCU has worked jointly with 
BuzzFeed on branded content. Buzz-
Feed has become a leader in these 
sponsored videos produced in the 
style of the publisher. In the first 
quarter of 2017, Tasty was the No. 
1 publisher of branded content on 
Facebook, delivering 331 million 
views, according to video-analytics 
firm Tubular Labs.

But BuzzFeed also has evidently 
had to buy audience, in the form of 
Facebook ads, in order to hit its big 
numbers. During the first quarter of 
2017, engagement with BuzzFeed’s 
partner-branded content leaped to 
more than five times the average for 
the previous six months, perhaps due 
to audiences growing more accus-
tomed to this form of advertising, 
according to Jason Klein, co-CEO of 
ListenFirst Media, source of the data. 
However, a more likely reason for the 
jump, according to Klein: “BuzzFeed 
potentially boosting these posts with 
Facebook ads to hit bigger engage-
ment numbers for advertisers —  
a common practice among media 
publishers selling branded content  
on Facebook.”

A BuzzFeed rep, disputing Listen-
First’s conclusions, says the company 
didn’t newly implement paid pro-
motion in the first quarter and sug-
gested the increased engagement 
on Facebook was likely due to over-
all growth and increased output of 
branded content.

One of the dangers for BuzzFeed 
in filling up the branded-content fun-
nel is overloading viewers with adver-
tiser-generated content, which could 
result in diminishing returns. “There 
could be a backlash from consum-
ers if it’s too much,” says media and 46
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M Top 5 Branded-Content Publishers on Facebook
In the first quarter of 2017, Tasty 
was the No. 1 publisher of spon-
sored videos by a wide margin, 
more than four times that of also-
rans like Bleacher Report and Ellen 
Digital Ventures. Tubular Labs 
predicts that there will be more 
than 2.4 billion views of sponsored 
content published this year, worth 
more than $1.2 billion in media 
impressions. 

331.0m

Tasty

87.6m

Bleacher 
Report

87.3m

Ellen 
Digital 

Ventures

79.5m

NowThis

74.9m

Archi-
tecture 

& Design

Running Long
BuzzFeed 
has been 
expanding 
from short- 
to long-form 
original series 
including 
“The Try 
Guys,” above, 
and “Tasty 
Date Night.”

SOURCE: TUBULAR LABS; 2017 Q1 (IN MILLIONS)
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advertising analyst Rebecca Lieb.
Talk to enough people on Madison Ave-

nue, and they tell you they don’t see the 
return on investment of these campaigns. 
One former BuzzFeed employee familiar 
with these deals says on condition of ano-
nymity, “If there was a constant complaint, 
especially from the largest advertisers, [it 
was] that the best content benefited Buzz-
Feed — but didn’t benefit the advertiser.”

Sean Corcoran, exec VP and executive 
director of the Americas at Mediahub, part 
of the MullenLowe agency, says his agency 
continues to work with BuzzFeed even 
though at BuzzFeed’s size, “native content 
doesn’t generally offer the scale that a Face-
book, a YouTube or even a TV buy could 
potentially offer.” While BuzzFeed native 
content has shown increases in certain 
areas among the people it’s reached, “it’s 
hard to do it at such a scale to drive real 
business,” Corcoran adds.

Indeed Facebook and Google have  
such a stranglehold on the advertising  
dollars flowing through the digital space 
that BuzzFeed is left fighting for scraps.  
As long as it stays dependent on ad sales, 
there’s a growth ceiling that isn’t going to 
reflect well in an IPO phase. But Peretti 
counters that while BuzzFeed will never 
reach the scale of a platform, it still has a 
sizable footprint with something platforms 
can’t match. “You could go directly to Face-
book, or [another] platform,” he says, “but 
you still need to make good content.”

Figuring out how to diversify the  
business beyond ad sales is smart and 
plays well with Wall Street. No wonder 
there’s been increased effort in recent  
years at BuzzFeed behind e-commerce,  
creating viral content studded with links 
to transactional opportunities at online 
retailers like Amazon, which allows Buzz-
Feed to collect a portion from every sale. 
But BuzzFeed also has an assortment of its 
own products on offer, from scented can-
dles to coffee beans, as part of its Product 
Lab effort.

Yet like its TV production business, 
social commerce has not yet emerged as 
the next big thing for BuzzFeed — which 
makes the reliance on the branded-con-
tent deals that are the company’s bread 
and butter all the more glaring. “They’re 
going to say they’re ‘social,’ ‘digital,’ ‘video’ 
and ‘mobile’ because those are the buzzy 
words,” says Eric Jackson, a longtime inves-
tor in media and tech at EMJ Capital. “That 
gets sprinkled on top of being an ad com-
pany, which is not sexy for sure. They’re 
finding ways to grind it out, but it’s not 
some magical new way; it’s doing a lot of 
things that have made money historically, 
like the agency business.”

How BuzzFeed positions its corporate 
identity will be crucial to its IPO viability. 
Like a lot of next-generation media compa-
nies that are doing things differently from 
their traditional cohorts, BuzzFeed leans 
into technology in every aspect of its busi-
ness, from data to distribution, and doesn’t 
really identify as a media company per se. 
“I would say we are a hybrid,” Peretti notes. 
“We do make content. But we give the con-
tent creators data and a connection with 
an audience that you don’t get in tradi-
tional media.”

The IPO market is said to be as receptive 
to new entrants right now as it has been 

in at least a year, and the media business 
will be represented among the latest arriv-
als: Altice USA, which owns cable operators 
including Cablevision, just signaled last 
week its intent to present an IPO, at a share 
price that could raise $1.3 billion. 

But there’s a reason you don’t see too 
many media companies attempt to go pub-
lic; there’s a perception that they are slow 
to grow and create true market value, in 
stark contrast to high-flying tech platforms. 
In truth, both kinds of companies suffer the 
same problem: They are highly dependent 
on advertising revenue, which, as lucrative 
as that is, tends to be unpredictable and 
subject to macroeconomic conditions that 
are out of their control. “All of these com-
panies try to sprinkle tech pixie dust on 
themselves to make themselves more Face-
book-ish or platform-ish because the multi-
ples are higher for tech,” Jackson says.

The platform that once seemed the  
hottest out there was Snap, which made  
its long-awaited IPO in March at a robust 
$17 per share, raising $3.4 billion toward a 
$24 billion valuation. But Snap’s first quar-
terly earnings numbers showed such mod-
est user growth that its stock got ham-
mered in May, wiping out $6 billion in 
value.

Even though Snap and BuzzFeed are 
two very different companies, just a taint 
of tech could mean that BuzzFeed’s IPO for-
tunes could be inextricably tied to Snap’s 
2017 stock performance. “If Snap continues 
to struggle and the stock is down in 2018, it 
could be a different analysis” for BuzzFeed, 
says Manatt Digital Media’s Boggs.

Nevertheless, BuzzFeed will likely  
position itself to appear to be cut from  
the same cloth as tech companies, but 
there’s an important distinction savvy 
investors won’t overlook: While Snapchat, 
for instance, is a platform that doesn’t pay 
for the content that keeps users in its eco-

system (at least not yet, anyway), BuzzFeed 
is a publisher that does pay to produce  
content that then goes out on other  
people’s platforms.

The best-case scenario is that Buzz-
Feed’s audience data tells a great growth 
story that gets investors excited to scoop 
up shares of their own. But the flip-side 
scenario could also compel Peretti & Co. to 
go to market: Underwhelming user num-
bers can translate to desperation, accord-
ing to Jackson. “If the growth is more mun-
dane and they need cash, they have to pay 
off their early investors and are willing to 
do that at whatever valuation they’re going 
to get,” he says.

What role NBCUniversal plays in Buzz-
Feed’s decision to try for an IPO is unclear. 
While it’s presumed that investing $400 
million in a company should give you 
some influence in its future, the conglom-
erate has just one representative on Buzz-
Feed’s board: Maggie Suniewick, president 
of NBCUniversal Digital Enterprises. “They 
don’t have any control over decisions [we 
make],” Peretti says.

But NBCU probably looks at BuzzFeed 
as more than a mere investment, as it does 
its $500 million piece of Snap (which it 
took upon that company’s IPO) or its stake 
in Vox. This trio of companies is known 
by NBCU insiders to represent CEO Steve 
Burke’s attempt to future-proof his com-
pany in case the traditional businesses 
that keep NBCU humming start to degrade 
more quickly than expected in the digi-
tal age. That could mean NBCU’s BuzzFeed 
endgame is to acquire it, but Peretti clearly 
prizes his independence.

“Founders often have a track record  
of being able to change and adapt and 
evolve,” he says. “To be a great public-com-
pany CEO, I would have to continue to be 
able to do that.” 

Brian Steinberg contributed to this report.

BuzzFeed 
Revenue  
Estimates

$170m
2015

$260m
2016

$350m
2017

BuzzFeed 
Valuation

$850m
2014

$1.5b
2015

$1.7b
2016
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TRUTH 
part of a vision to develop franchises that appeal to a broader audience

officer Toby Emmerich is immersing himself in the DC world as 

STORY BY BRENT LANG    PHOTOGRAPHS BY MICHAEL MULLER

SPEAKING

TO SUPER POWERS

Incoming Warner Bros. Pictures Group president and chief content 
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WWhat a difference a blockbuster makes.
“Wonder Woman,” the comic-book 

global juggernaut about the do-gooding 
warrior princess, has lifted spirits around 
the Warner Bros. lot and reenergized the 
struggling DC Comics cinematic universe, 
which many critics and fanboys had writ-
ten off. “Batman v Superman: Dawn of 
Justice” and “Suicide Squad” may have 
grossed a combined $1.6 billion glob-
ally, but the consensus was they were 
dark, dour and creatively inert. “Won-
der Woman,” with its message of female 
empowerment, has been a panacea, earn-
ing some of the year’s best reviews and 
inspiring a wave of internet memes.

“It’s a huge turnaround for [DC],” says 
Jeff Bock, an analyst with Exhibitor Rela-
tions. “There’s been so much hate spewed 
at them that people were wondering if 
they had it in them to make a film that 
people actually liked.”

The success of “Wonder Woman” comes 
as the movie studio is in the first months 
of a leadership shakeup that elevated 
Toby Emmerich to the position of presi-
dent and chief content officer and led to 
the ouster of production chief Greg Silver-
man. As one of his first priorities after tak-
ing the job in December, Emmerich has 
spent much of his time immersing him-
self in the world of DC Comics, in an effort 
to help the unit better compete with its 
highly successful rival, Disney’s Marvel.

His learning curve has been steep.
“I don’t speak comic,” Emmerich 

acknowledges in his first sit-down inter-
view since assuming his new role, a 
week after “Wonder Woman” took the 
box office by storm. “I do feel like I speak 
motion pictures. I speak for an audience. 
I look and ask, ‘How does this work for a 
general audience?’”

The DC team says Emmerich’s lack of 
comic-book knowledge isn’t an issue.

“He understands that when wea’re 
talking about the characters, we’re not 
just talking about what their powers are,” 
says DC Entertainment president and 
chief creative officer Geoff Johns. “We’re 
talking about who they are as people.”

Emmerich may struggle with the differ-
ence between the Dark Knight and Dark-
seid, but comic-book movies aren’t the 
reason the exec is now leading the studio’s 
film arm. He established himself as one 
of the industry’s most widely respected 
creative executives during an eight-year 
stint running Warner’s New Line Cinema. 
There, he primarily churned out modestly 
budgeted comedies and horror films, such 
as “We’re the Millers” and “Annabelle,” 
which often proved enormously profitable. 
Though New Line made a few pricey films 
— some of which worked (“San Andreas”), 
others that didn’t (“Jack the Giant Slayer”) 
— that wasn’t really Emmerich’s modus 
operandi. He had deep relationships with 
the creative community and an ability to 

rein in costs that made him attractive to 
corporate higher-ups.

“Toby came into this role having suc-
cessfully run a movie studio that pro-
duced every genre, from billion-dollar 
franchise titles to microbudget horror 
films,” Warner Bros. Entertainment chair-
man and CEO Kevin Tsujihara says. “He’s 
extremely talented, well-respected and 
has a vision for Warner Bros. Pictures’ 
future, as well as a plan on how to exe-
cute on that vision.”

Emmerich’s success at finding the next 
big franchises will determine whether 
or not his tenure at the studio is a long 
and happy one. Warner Bros. was once 
the titan of Hollywood, boasting the likes 
of “The Lord of the Rings,” “Harry Potter” 
and “The Dark Knight.” Those series have 

reached their conclusions, and in the 
intervening years the studio has struggled 
to find new ones. The many tens of mil-
lions spent and lost by Warner Bros. on 
“Pan,” “The Man From U.N.C.L.E.” and this 
summer’s “King Arthur: Legend of the 
Sword” show just how difficult it can be to 
develop fresh hits. In the interim, Disney, 
with its arsenal of “Star Wars” and “Aveng-
ers” adventures, has established itself as 
the dominant brand in movies.

“Warners has had an uneven record,” 
says Matthew Harrigan, an analyst with 
Wunderlich Securities. “Aspirationally, 
they want to be the envy of all the other 
studios, but the implementation has been 
uneven. If you look at ‘Suicide Squad’ or 
‘Batman v Superman,’ it’s embarrassing 
how bad the critical fallout was.”

Sitting in a garden patio at Warner 
Bros.’ Burbank headquarters and later, 
after the air grows crisp, in a confer-
ence room adorned with posters of stu-
dio triumphs such as “Wonder Woman” 
and blunders like “King Arthur,” Emmer-
ich is eager to give the credit for the latest 
windfall to Johns and Jon Berg, the exec-
utives who oversee the comic-book films. 
He stresses that the success of “Wonder 
Woman” is more their doing, saying the 
film was deep into post-production when 
he took over at the studio. He believes 

I don’t speak comic.  
I do feel like I speak motion 
pictures. I speak for an 
audience. I look and ask, 
‘How does this work for  
a general audience?’”
TOBY EMMERICH50
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On the Lot 
Toby 
Emmerich 
wants to 
centralize 
the Warners 
animation and 
DC Comics 
teams. “I like 
conversations 
a lot more than 
meetings,”  
he says.
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the movie feels fresh because the “heart 
and humor” that director Patty Jenkins 
injected into the picture was a break from 
the downbeat superhero films that have 
been hitting multiplexes. “The zeitgeist of 
the culture, in America and many parts 
of the world, were ready to embrace a 
female superhero,” Emmerich says.

It’s too soon to credit “Wonder 
Woman” with shattering Hollywood’s 
glass ceiling for female directors, but the 
film did prove that there is an appetite 
for action films about strong women.

“I know that our competitors are going 
to look at the success of this movie,” he 
says. “People love to call Hollywood lem-
mings, and it’s not always unfair. I’m sure 
that plenty of producers and writers and 
studio executives are asking, ‘What the 
heck happened with “Wonder Woman,” 
and how do we get in on that action?’”

In the meantime, DC is plunging 
ahead with two more female-focused 
projects, “Gotham City Sirens,” in which 
Margot Robbie will reprise her “Sui-
cide Squad” role as the demented Harley 
Quinn, and Joss Whedon’s “Batgirl,” which 
the “Avengers” writer and director urged 
the studio to make. There will also be 
more Diana Prince. Emmerich says that 
Jenkins is already working on a “Won-
der Woman” sequel. It won’t take place in 
World War I, as the first film did, but it 
will also likely be set in the past.

“It will take place somewhere between 
1917 and 2017,” Emmerich says coyly.

He’s also thinking of ways that DC can 
differentiate itself from Marvel projects, 
which tend to be family-friendly. Emmer-
ich says he admires violent, irreverent 
and very adult comic-book movies such 
as “Logan” and “Deadpool.”

“I would be surprised if we didn’t at 
some point make an R-rated DC movie,” 
says Emmerich.

EMMERICH, WHO PREFERS CARDIGANS TO 
power suits, isn’t the typical Hollywood 
executive. Perhaps it’s his upbringing: His 
father, Andre Emmerich, was an influ-
ential art dealer; his mother, Constance 
Marantz, is a concert pianist; and brother 
Noah has a key role as an FBI agent on 
“The Americans.” Emmerich comes off as 
more cerebral and composed than the 
typically flashy and hard-charging studio 
chief. He’s devoted to his wife and two 
children and tries to cook dinner and 
breakfast for the family on the weekends.

“Aquaman” and “The Conjuring” direc-
tor James Wan says Emmerich preaches 
the gospel of self-improvement to friends. 
He convinced the filmmaker that taking 
cold showers has salutary benefits. 

“It’s easier to partake of in the sum-
mer than the winter, but it does pep me 
up and keeps me going through the day,” 
Wan says. 

Unlike other Hollywood players, 
Emmerich speaks at a lower decibel level, 
referencing film classes he took as a stu-
dent at Wesleyan University, where he 
was a contemporary of Whedon and 
Michael Bay. 

“He’s a strong presence,” says pro-
ducer Chris Bender, who has worked with 
Emmerich on the likes of “We’re the Mill-
ers” and “Vacation.” “We’ve been in the 

trenches many times. Sometimes you’re 
in the test-screening phase and your 
movie’s getting a good score or a bad 
score, but he’s always had a nice, calming 
effect even when the situation’s tough.” 

To unwind, Emmerich reads, medi-
tates, does yoga and Pilates and plays the 
occasional game of tennis. He used to ride 
a motorcycle (but admits he’s not doing 
that as much these days) and he’s an ama-
teur photographer (his first job was taking 
head shots of actors and musicians). 

Though he’s kept a low profile since 
taking the job at Warner, he’s already mak-
ing a mark on operations. He’s promoted 
Courtenay Valenti, a studio veteran, to 
head production and development, and he 
brought back Kevin McCormick, a former 
top Warner executive, to serve as exec 
VP of production and as a senior adviser. 
By the fall, Emmerich wants to move the 
Warner Bros. animation division and DC 
Comics into a central location with the 
rest of the production team.

“Culture’s influenced a lot by architec-
ture and the space that you’re in — how 
you physically bump into each other,” he 
says. “I like conversations a lot more than 
meetings. The closer people are and the 
more ebb and flow that there is, I think 
the better it is.”

DC may be commanding the bulk of 
his attention, but Emmerich is also look-
ing beyond the Justice League. He’s con-
fident in “Fantastic Beasts and Where to 
Find Them,” the “Harry Potter” spinoff 
that made $814 million globally last year, 
anticipates four more “wizarding” films 
and believes that the series will build a 
bigger audience as it continues. He’s also 
bullish on “Jungle Book,” a long-gestat-
ing motion-capture version of the Rudy-
ard Kipling stories that’s being directed 
by Andy Serkis, the actor behind Gollum 
in “LOTR.” Many in Hollywood have ques-
tioned the wisdom of moving forward 
with the film given Disney’s adaptation of 
the same material became a nearly $1 bil-
lion worldwide hit in 2016, but Emmerich 
says that Serkis’ vision is unique.

“I’m very curious how the world 
embraces it,” he says. “It is based on the 
same source material that the Disney 
movie is based on, but man, is it a dif-
ferent interpretation. If Rudyard Kipling 
saw this movie, he would more readily 
recognize it as an adaptation of his book.”

These days, most studios are making 
fewer films but placing bigger bets on 
movies about costumed vigilantes or big-
screen versions of toy lines. Despite the 
production slowdown among its compet-
itors, Warner intends to release a wide 
array of films. The plan is for the stu-
dio to back 18 to 22 titles a year, roughly 
double what Disney produces. Despite 
being burned on the likes of “King 
Arthur,” Emmerich believes that Warners 
must continue to be aggressive and take 
chances, knowing that big swings can 
sometimes lead to big misses. He’s also 
wary of prizing well-known brands above 
compelling stories.

“There are things that everybody’s 
heard of, like Kleenex tissues,” says 
Emmerich. “Everyone knows what it is, 
but I’m not looking to make the Kleenex 
movie. Just because they’ve heard of it 
doesn’t make it a good idea.” 51
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J on Berg and 

Geoff Johns are 

riding high. The 

two men, whose 

job is to oversee the DC film 

universe for Warner Bros., 

are basking in the glow of 

the critical and commercial 

success of “Wonder Woman.” 

Berg is a veteran producer 

whose credits include “Elf” 

and “Out of Time,” while 

Johns is deeply enmeshed 

in DC lore, having written for 

the likes of “Green Lantern” 

and “Aquaman” in addition to 

guiding the company’s tele-

vision efforts.

They spoke with Variety 

about what’s next for “Won-

der Woman,” their reaction to 

the poor reviews for “Batman 

v Superman: Dawn of Jus-

tice” and “Suicide Squad,” 

and why there will be more 

female superheroes and vil-

lains in upcoming DC films. 

 — BRENT LANG

Why did audiences embrace 

“Wonder Woman”?

Berg: It’s a fun movie. It’s 

positive and optimistic. The 

early films may have been 

too dark in parts.

Johns: Most of the DC 

Universe is known as being 

a hopeful and optimistic 

place. It’s known for char-

acters that are inspirational 

and aspirational. Anyone 

who knows and loves the DC 

Universe knows that a lot of 

that has to do with its hope 

and optimism.

“Suicide Squad” and 

“Batman v. Superman” 

made money, but critics 

hated them. Did you learn 

anything from the poor 

response to the films?

Berg: There are lessons 

from every movie. You would 

be silly not to analyze how a 

movie was received — what 

went right and what went 

wrong on the making of a 

movie.

On “Suicide Squad,” the 

movie did incredibly well 

commercially. It didn’t work 

narratively. You had some 

great casting and some 

great characterizations, but 

where the story fell down 

was on narrative, on plot. 

We could do better. “Batman 

v. Superman” was tonally 

dark. People didn’t respond 

to that.

Johns: “Wonder Woman” 

celebrated exactly who the 

character is, but looking at it, 

it’s not like we should change 

everything to be about hope 

and optimism. There’s noth-

ing to change. That’s what 

these characters are. 

Given the success of “Won-

der Woman,” do you expect 

to make more female-

driven comic-book films?

Johns: We’ve got a lot of 

plans for our female char-

acters just because they’re 

great characters. There 

are many wonderful ele-

ments to the DC Universe, 

and one of them is that we 

have the best female char-

acters, heroes and villains, 

in the world. No one is going 

to beat Wonder Woman and 

Batgirl and Harley Quinn.

Will Patty Jenkins be back 

to direct the sequel to 

“Wonder Woman”?

Johns: Patty and I are 

writing the treatment right 

now. The goal is to make 

another great “Wonder 

Woman” film. I had a blast 

making it with Patty the first 

time. We’ve got a cool idea 

for the second one.

Will Wonder Woman’s role 

be enhanced in “Justice 

League”?

Berg: Her role won’t 

change, but she was already 

playing a big role. Peo-

ple really responded to Gal 

[Gadot] in “Batman v. Super-

man.” We knew we had 

something special.

Joss Whedon is overseeing 

reshoots on “Justice 

League” and will write 

and direct “Batgirl.” How 

important will he be to 

the DC cinematic universe 

going forward?

Berg: He’s a big part 

already. We love him. He’s 

a great partner, collabo-

rator; we want him to be 

ensconced. We bring peo-

ple by, have general meet-

ings and talk about comics 

and their favorite super-

hero movies. With Joss, he 

saw the master board, and 

he saw a “Batgirl” title and 

he said, “You guys seriously 

want to do ‘Batgirl’?” And we 

said, “Absolutely.” He said, 

“That’s my jam.”

Flying Right
DC Film’s Jon Berg and Geoff Johns  
discuss the success of ‘Wonder Woman,’ 
poor reviews for ‘Batman v Superman’ 
and plans for more female characters





Kumail Nanjiani and Emily V. Gordon 
hope ‘The Big Sick,’ the comedy-tinged 
story of their true-life romance, will help 
get independent cinema off life support

Story by 
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July 14 marks a special occasion 
for Kumail Nanjiani and Emily 
V. Gordon. Not only is it their 
10-year wedding anniversary —  
it’s the day the film about their 

courtship, “The Big Sick,” opens nationwide. 
The movie, directed by Michael Show-

alter and starring Nanjiani, Zoe Kazan as 
Emily and Holly Hunter and Ray Romano 
as her parents, premiered to rave reviews 
at this year’s Sundance Film Festival. Writ-
ten by Nanjiani and Gordon, the film also 
sparked a bidding war, with Amazon Stu-
dios acquiring the rights for $12 million. 
“The Big Sick” manages to be both broad in 
its comedy (Judd Apatow is one of the pro-
ducers) and intensely personal, tackling 
topics not usually seen in summer come-
dies, like illness, religion and race relations. 
And, of course, it’s a passion project for the 
couple, whose real-life story lent itself to 

good cinematic material.
In many ways, their anniversary 

shouldn’t be happening. For starters, Nan-
jiani had promised his parents he would 
enter into an arranged marriage with a 
Pakistani woman. Then, three months 
before what would prove to be Nanjiani 
and Gordon’s wedding date, Gordon was 
placed in a medically induced coma after 
abruptly falling gravely ill. 

Prior to the coma, Nanjiani and Gor-
don were casually dating, both thinking the 
relationship could ultimately go nowhere. 
Everything changed when she became sick 
and Nanjiani found himself thrust into 
the role of caretaker, along with her visit-
ing parents, whom he had only briefly met 
once before. Time by her bedside changed 
the nature of the relationship between Gor-
don and Nanjiani, who proposed shortly 
after she recovered. Or, as Gordon jokes, “I 

went to sleep with a casual boyfriend and 
woke up with a guy ready to be married.”

When the pair wed a decade ago, it was 
an informal event.

“We walked into a courthouse in Chi-
cago and got matching tattoos because we 
didn’t have money for wedding rings,” Nan-
jiani reveals. Today, they share a home in 
the Hollywood area with their cat, Bagel. 
Nanjiani is best known for his role as com-
puter programmer Dinesh on HBO’s her-
alded series “Silicon Valley.” Gordon, who 
was a therapist when they met, has been 
published in The New York Times and 
The Atlantic and has written for “Another 
Period” and “The Carmichael Show.”

The process of scripting “The Big Sick” 
began in 2012, after Nanjiani appeared on 
a live taping of the podcast “You Made It 
Weird” alongside Apatow. 

He pitched Apatow several ideas for 

53variety.com 
6.20.2017
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a script, and the producer homed in on 
the true story of the unusual relationship 
between the then struggling stand-up comic 
and his wife. “It was one of those stories you 
can’t believe happened,” Apatow recalls.

Though Gordon had executive produced 
Nanjiani’s show “The Meltdown With Jonah 
and Kumail” and they’d shared a podcast, 
the pair had never worked together as writ-
ers. “We would split up scenes and write 
our own version of the scene and then 
swap it and rewrite and rewrite,” Gordon 
says. Nanjiani adds that his wife’s work 
ethic helped spur him on. “I’d be playing 
video games and would get an email from 
her with completed scenes and go, ‘Oh man, 
she’s showing me up. I have to get on this.’”

They knew from the start that since the 
project wasn’t a documentary, certain ele-
ments would be invented or changed. “It’s 
not really exciting when you hang out at 
the hospital all day,” Nanjiani notes. “You 
show up in the morning, get coffee, then 
plan to meet the hematologist at 2 p.m., 
then the pulmonologist — it’s a lot of wait-
ing and sitting around.” Echoes Gordon, 
“Nobody wants to see that movie.”

Another significant alteration: In the film, 
the pair break up before Emily goes into her 
coma. Notes Gordon, “It’s interesting to be at 
your casual girlfriend’s side when she gets 
sick. But it’s even more interesting to be at 
your recent ex-girlfriend’s side.”

They also took creative license with 
both sets of parents in the film. Gordon 
says her mother and father are quite differ-
ent from the characters played by Hunter 
and Romano, though they’re thrilled with 
their doppelgangers. “My family’s favorite 
movie is ‘Raising Arizona,’ so they could not 
believe it,” Gordon says with a laugh. “They 
love the movie — they watched it five times 
in one day.” And while Nanjiani’s parents 
did expect him to enter into an arranged 
marriage, they were living in a different city 
when he gave them the (still difficult) news.

The pair took pains to present such cul-
tural practices in a fair light. “For a lot of 
people, arranged marriage here is taken as 
a joke,” notes Nanjiani. “But it’s a very real 
thing. All my aunts, uncles, cousins, my par-
ents are in arranged marriages. So we tried 
to show how it really does work for peo-
ple.” Gordon adds that before she met Nan-
jiani, she had a friend in grad school who 
was entering into an arranged marriage. 
“I was glad I had a framework of some-

one who was super happy, not coerced into 
it,” she says. “And they’ve been together 12 
years now.”

For three years, Gordon says, she 
and Nanjiani kept at the script. 
“We would work on drafts, take 
them to Judd every few months, 
and Judd would rip them to 

shreds. And then we would go back and 
rewrite. He is brutal in the best way.” Nan-
jiani adds that Apatow never pressured 
them to turn in drafts. “I think he develops 
a few things, and the ball is in your court to 
keep it going,” he says. “Though right before 
we started shooting, he did say, ‘You guys 
really stuck in there. Most people would 
have quit!’”

To hear Apatow tell it, the script needed 
time to develop, much like his films “Brides-
maids” and “Trainwreck,” which also had 
long gestation periods. “If written badly, 
it would have been a rough movie to get 
through,” Apatow admits. “But they found 
the sense of humor and the warmth to 
bring it to life. And a lot of that came from 
bringing on Michael as director and casting 

Zoe, Ray and Holly.”
Showalter had known Nanjiani for 10 

years from the New York comedy scene, 
and had even cast him in a small role in 
his feature “Hello, My Name Is Doris.” When 
he signed on to direct “The Big Sick,” he 
was also active in helping with the screen-
play, which he notes was not traditionally 
structured. “There aren’t a lot of examples 
that I could look to where one of the main 
characters goes missing for the second act,” 
Showalter points out. “It would be like if 
in ‘When Harry Met Sally,’ Sally just disap-
pears for an hour.”

Kazan seems to have been a natural 
choice for Gordon. The playwright-actress 
had been in films similar to the genre like 
“What If” and “Ruby Sparks,” the latter of 
which she also wrote. “I really wasn’t look-
ing to do another romantic comedy, but 
when I read the script it was so smart and 
so good,” Kazan admits. “It’s not unlike fall-
ing in love; I had a chemical feeling where 
it just felt like the right fit. Very rarely do 
I walk out of an audition thinking, ‘Yeah, I 
fucking nailed that!’ But I was going to be 
sad if I didn’t get it.”

“We aren’t 
exactly alike, 
but we really are 
so similar. She 
instantly felt like 
someone I knew 
and would be 
friends with.”
Zoe Kazan, on meeting  
Emily V. Gordon

→



S
H

O
W

A
LT

E
R

: S
T

E
V

E
 V

A
S

/F
E

A
T

U
R

E
F

L
A

S
H

/S
IL

V
E

/R
E

X
/S

H
U

T
T

E
R

S
T

O
C

K

and “Awakenings.” 
Apatow says he was never concerned. 

“This might be delusional, but when some-
one is fun to watch in broader comedy or 
stand-up, I always think they’ll be able to 
give a great performance in a movie they 
care deeply about,” he explains. “And he 
loves his wife so much, and they’re just the 
best couple, and I knew that that would 
shine through.”

Concurs Kazan, “Kumail worked really 
hard, and I think he’s going to surprise peo-
ple. He prepared as if he was Daniel Day-
Lewis prepping for ‘My Left Foot.’ I even 
said, ‘I don’t know that you need to pre-
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Fans of offbeat comedy 

know Michael Showal-
ter well from his years 

on “The State” and “Stella,” not 

to mention writing, co-produc-

ing and starring in the cult mov-

ie-turned-Netflix-series “Wet Hot 

American Summer.” Now Showal-

ter is winning raves for his work 

directing “The Big Sick.”

His debut feature as direc-

tor was 2005’s “The Baxter,” 

which he also wrote and starred 

in. Though it grossed less than 

$200,000 in theatrical release, it 

showcased Showalter as a direc-

tor to watch. But he didn’t direct 

another film until last year’s Sally 

Field starrer, “Hello, My Name Is 

Doris.” “It wasn’t like I had a script 

I was peddling and couldn’t get 

made,” he says of the break fol-

lowing “The Baxter.” “But I think 

maybe I was hoping that it would 

open some doors for me to be 

in consideration to direct some 

movies. And that didn’t happen.”

Producer Judd Apatow says 

Showalter landed the “Big Sick” 

directing gig after an impressive 

presentation, and it helped that 

he was already a friend to writ-

er-star Kumail Nanjiani. “I always 

think when people are tight, you 

can get better work,” Apatow 

says. “It’s easy to tell your secrets 

to people you care about.”

Showalter is about to shoot 

season two of “Search Party” 

and already has “Wet Hot Amer-

ican Summer: Ten Years Later” 

in the can. With praise for “Sick” 

rolling in, he promises it won’t 

be another 12 years before he 

directs his next feature. “I’m mak-

ing up for lost time,” he says.

To hear everyone tell it, Kazan did 
indeed nail it. “She just blew everybody out 
of the water,” says Gordon, who concedes 
that casting was the only time things felt 
slightly surreal seeing her story play out. 
“It basically consisted of him flirting with 
women — literally so many hot actresses,” 
Gordon recalls. “It was the only time I had 
to get myself together and remember to be 
cool with this.”

As it turns out, Gordon and Kazan have 
much in common. Both are in their 30s, are 
writers and are in long-term relationships 
with artists (Kazan has been dating actor 
Paul Dano since 2007.) They instantly hit 

it off, with Kazan noting, “I felt a chemistry 
with her as much as I did with Kumail.” But 
Kazan didn’t feel the need to do an imita-
tion of Gordon. “We aren’t exactly alike, but 
we really are so similar. She instantly felt 
like someone I knew and would be friends 
with,” Kazan says.

Once Kazan was cast, the hunt began for 
the parents, and Romano and Hunter had 
long been on the writers’ minds. When they 
said yes, there was extra pressure on Nanji-
ani as an actor; he had been attached to star 
even before “Silicon Valley” hit TV screens. 
Yet there was never any question he would 
play the role. “This is by far the biggest 
part I’ve ever had in a movie, and Emily 
and I had never written a movie, and from 
the start Judd was like, ‘Yeah, you’ll write 
the movie and you’ll be the guy,’” Nanjiani 
recalls. Admits Gordon, “You were a gamble.”

Gordon adds that Nanjiani did the most 
prep she had ever seen him do. He worked 
with an acting coach, Myra Turley, for the 
first time ever. “I was starting from scratch,” 
he says, adding that he practiced with 
monologues from movies where characters 
were in a coma, such as “The Fisher King” 

pare this much; you’ve lived it.’ It was really 
beautiful to watch him on set stretch his 
wings and feel his own power as an actor.”

Now it remains to be seen if a smaller 
romantic comedy can find an audience in 
the land of “Transformers” and superhe-
roes. Nanjiani and Gordon had input on 
the trailer, which leans heavily on the com-
edy. “If you describe it as ‘Muslim guy falls 
in love with a white woman, then she falls 
into a coma,’ it sounds so serious,” Nanji-
ani says. Adds Gordon, “It sounds preten-
tious. As a movie lover, I would not want 
to watch a movie described to me the way 
that our movie is. So I wanted to make sure 
the trailer communicated it’s a comedy.”

Apatow, who has shepherded his share 
of hits, says that at the end of the day, it’s 
impossible to predict if the film, which 
Lionsgate will distribute for Amazon, will 
connect. “I don’t know if any of us under-
stand why people leave their houses and go 
to the movie theater anymore,” he says. “We 
have one thing going for us: The movie is 
wonderful. It just completely works. Is that 
enough to get people to put down their 
remote control? We’ll find out.” 

Surrogate 
Sweetheart
Nanjiani 
and Kazan 
instantly 
connected. 
Says Gordon 
of the casting 
process: “It 
basically 
consisted of 
him flirting 
with … so 
many hot 
actresses.”

A Little 
Romance
In ‘The Big 
Sick,’ quirky 
director Michael 
Showalter aims 
for breakout pic

”
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Variety asked showrunners which series, besides their own, are awards-worthy  
Story by DANIEL HOLLOWAY  |  Illustration by BARRY FALLS

CONTENDERS PICKS

TV Creatives Weigh 
in With Their Picks 
of the Season’s Best
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EVERY AWARDS SHOW 
reflects the tastes of its vot-
ing pool. The Golden Globe 
Awards are voted on by 
obscure journalists from out-
lets no one has ever heard of. 
The People’s Choice Awards 
are voted on by people.

But the Emmys are voted 
on by the group whose opin-
ion is most trusted by the 
folks who make television — 
other folks who make televi-
sion. Those are the individu-
als who understand not only 
that making a great piece of 
television is hard, but also 
why it’s hard.

Variety asked some of 
the best showrunners in 
the business what shows — 
besides their own — they 
would hand an award to if 
they could.

There was no shortage 
of love for previous nomi-
nees such as Netflix’s “Mas-
ter of None.” And “The Left-
overs” clearly has some buzz 
on the heels of its well-re-
garded series finale. Rookie 
series such as NBC’s “This Is 
Us,” Hulu’s “The Handmaid’s 
Tale,” and FX’s “Atlanta” all 
have plenty of fans among 
top producers. The range of 
responses does more than 
provide hints at which shows 
might find favor at the 
Emmys — it shows that in 
the too-much-TV era, there 
is plenty of greatness to go 
around.

Adam Arkin
Co-Exec Producer, “Get Shorty”

“Last Week 
Tonight With 
John Oliver.”  
He’s doing 
such an 

incredible service to the 
sanity of this nation. They’re 
educators, and they manage 
to do that in a way that 
doesn’t make you want to 
blow your brains out. It’s 
brave, too, to be doing what 
they’re doing in this era. →
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— you’re drawn into the 
humanity of the stories 
without realizing it’s simul-
taneously taking on big the-
matic ideas. It’s brilliant.

The Duffer Brothers
Executive producers, “Stranger Things”

“The Handmaid’s Tale” is fan-
tastic. Any of these shows 
that keep pushing the 
boundaries of being truly 
cinematic is great. Reed 
Morano did an amazing job 
of setting that look. And 
Elisabeth Moss is of course 
is just stunning. “Big Little 

Lies” is amazing, too. It’s ton-
ally in another world than 
we’re in. It’s lovely to come 
home from set and wind 
down with that.

Kerry Ehrin
Executive producer, “Bates Motel”

I am a huge 
fan of “Better 

Things.” I 
admire it, 
from the per-

spective of a single, working 
mom with kids — it’s dead 
on — but I also admire it as 
a writer-producer.  It is 
incredibly well executed, 
genuinely funny, dark, 
absurd and moving all at 
once. Wonderful writing  
and acting. Pamela Adlon  
is a treasure.

Joel Fields &  
Joe Weisberg
Executive producers, “The Americans”

“The Leftovers” has been a 
big favorite. It’s both a com-
pelling drama and a visual 
poem that manages to stay 
fun and emotionally engag-
ing while it engages deeply 
about life and death, and, 
ultimately, love.  What could 
be greater than that?  
We were also riveted by 
“Fauda” — an enthralling 
and exciting political 
thriller from Israel that 
manages to show both sides 
of the Israeli-Palestinian 
conflict while also offering A
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Dave Andron
Executive producer, “Snowfall” 

I really enjoy  
“Master of 

None,” I just 
like that 
they’re willing 

to take risks. They’re tackling 
big subjects in a way that’s 
so accessible and relatable. 
To make something that is 
so natural and real — that’s 
so hard. And the love story 
in the second season — I 
just bought into it hook, line 
and sinker. They took some 
risks with some episodes, 
and they turned out 
marvelously. 

Isaac Aptaker &  
Elizabeth Berger
Executive producers, “This Is Us”

We thought this season of 
“Master of None” was incredi-
bly special — it’s very rare 
to watch something that 
makes you laugh, feel and 
crave pasta all at the same 
time. We both absolutely 
loved “Big Little Lies.” It was 
so much fun to see Reese 
[Witherspoon] back in Tracy 
Flick mode, and Jean-Marc 
Vallée can do no wrong. Plus, 
every single character on 
that show is just perfectly 
cast. Too bad they all lived 
in such small, ugly houses. 

Mara Brock Akil
Executive producer, “Black Lightning”

“This Is Us” 

because it’s 
that good. 
“Atlanta” 

because it sets 
a new bar and “Insecure” 

because it gives me goose- 
bumps.

Ilene Chaiken
Executive producer, “Empire”

I’m currently 
hooked on 
AMC’s 
“Humans,” and 
feel it 

deserves to be recognized.  
It’s my favorite genre, specu-
lative fiction, and is full 
of provocative themes.  
I would liken it to Ron 
Moore’s “Battlestar Galactica” 

up rich character stories 
and a nail-biting suspense. 

Dan Fogelman
Executive producer, “This Is Us”

My wife and I 
are obsessed 
with “The 

Handmaid’s 

Tale.” I’ve 
been a fan of director Reed 
Morano for a while — the 
show is equal parts haunt-

ing, touching, and obviously 
incredibly relevant right 
now. “The Keepers” had us 
glued to the screen and 
horrified. And I’m kind of 
obsessed with my friend’s 
show “Downward 

Dog.”  Super high concept 
but it’s incredibly moving 
and people should be 
talking about it more.

Vince Gilligan
Executive producer, “Better Call Saul”

So many 
shows, so lit-
tle time. But I 
have to men-
tion “Silicon 

Valley.” It’s funny as hell, it’s 
populated by wonderful, 
dimensional characters, 
and the density of the plot-
ting is amazing to behold.  
And I’m absolutely loving 

“Anne With an E.” Moira Wal-
ley-Beckett has created 
something really special.  

This season was  
incredibly special  
– it’s very rare to  
watch something  
that makes you  
laugh, feel and  
crave pasta all  
at the same time.”
Isaac Aptaker & Elizabeth Berger on 
“Master of None” season two

Don’t Miss
“Master of 
None,” top, 
and “The 
Handmaid’s 
Tale” are 
among 
producers’ 
favorites.

It doesn’t feel like any other 
show on TV right now. 

Lesli Linka Glatter
Executive producer, “Homeland”

I have loved 
watching  

“The Crown,” 

beautifully 
realized, 

about a 25-year-old woman 
totally unprepared to be 
thrust into the seat of 
power and onto the world 
stage … a very different  
perspective of the history  
of the 20th Century. “The 

Handmaid’s Tale” was one  
of my favorite books, so I 
tuned in with great trepida-
tion but was blown away  
by its continued relevance 
and by the austerely  
beautiful, moving, visually 
astounding translation of 
the material combined  
with a luminous perfor-
mance by Elisabeth Moss. → 
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Peter Gould
Executive producer, “Better Call Saul”

I have a 
warm spot in 
my heart for 

“Vice Princi-

pals” which I 
had to watch peeking out 
between my fingers — so 
funny, so horrifying. The 
writing is sharp as hell and 
that cast is truly outstand-
ing. Another favorite was 
“Stranger Things” which hit 
exactly the right notes of 
nostalgia and intrigue.  
Finally, I was lucky enough 
to share a writers’ room 
with Sam Catlin for five 
years on “Breaking Bad”; we 
miss him on “Saul” but now 
I’m digging his twisted and 
hilarious “Preacher.”  

Gloria  
Calderon Kellett
Executive producer, “One Day at a Time”

I love the 
work being 
done on “The 

Carmichael 

Show,” “Black-

ish,” “Insecure” and “Master 

of None.” Fresh storytelling 
and fierce performances. 
For drama, I think “The 

Handmaid’s Tale” should win 
all of the awards. Artful, 
honest, raw and terrifying.

Courtney Kemp
Executive producer, “Power”

I think this 
season of 

“Master of 

None” truly 
elevated the 

art form. “I Love New York” 
was probably one of my 
favorite episodes of televi-
sion that I saw this year — 
really wonderful storytell-
ing. The depth of humanity 
in the relationships, the 
complexity of the charac-
ters, and the honesty of the 
writing … they deserve 
every award they can get.

Marlene King
Executive producer, “Pretty Little Liars”

I think that 
“This Is Us” 

should abso-
lutely be 
nominated 

for some Emmys. I was 
obsessed with the first sea-
son and could not wait for 

Tuesday nights to watch it 
live! I think it is a refresh-
ingly unique way to tell a 
family drama.

Robert &  
Michelle King
Executive producers, “The Good Fight”

“Fleabag” is an excellent 
series. It was one of the few 
dramas we saw this last 
year that built on itself. 
You’re not aware of the dev-
astating emotional impact 
until you get to the last epi-
sode. We love the way “The 

Handmaids Tale” found gra-
dations of gray in the vil-

lains and the heroes. The 
“Streets on Lock” episode of 
“Atlanta” is probably the 
best thing done this year, 
along with “The Book of 
Nora” episode of “The Left-

overs” and the “Assassins” 
episode of “The Crown.”

Andrew Kreisberg
Executive producer, “The Flash”

Give all the 
Emmys to 
“Big Little 

Lies.”  The 
actors, the 

kid actors, the director, the 
location manager, all of 
them. And especially the 
writer. As someone who got 
his start in drama from 
David Kelley, I knew he was 
a genius. But still I was 

blown away by the writing 
and story structure. 

Damon Lindelof
Executive producer, “The Leftovers”

It’s a horse 
race between 
“Master of 

None” and 

“Twin Peaks,” 

which transcends quality. 
It’s a whole another experi-
ence that I’m having. It’s 
almost a meta-analysis of 
nostalgia in and of itself.  
“I Love Dick” is the show 
that’s just firing on all cylin-
ders for me. I think the per-
formances are incredible — 
Kathryn Hahn, Griffin 
Dunne, Kevin Bacon, all the 
supporting cast. It’s also 
about art in a really inter-

esting way and it’s the way 
that sex should be done on 
television where it’s not 
pornographic or exploit-
ative, but it’s awkward and 
fascinating and beautiful. 
It’s just like they’re doing 
everything right. 

Marti Noxon
Executive producer, “Girlfriends Guide 
to Divorce,” “Sharp Objects”

Like almost 
everyone I 
know, I 
devoured 
“Handmaid’s 

Tale,” Ava DuVernay’s doc 
“13th” and “Westworld.” And 
I just loved “Fleabag” and 
“Catastrophe” so much. Both 
shows are very grounded 
and deal with tough issues, 
but they’re just so charm-
ing about it all. It’s like if 
Richard Curtis and Jill Solo-
way had a baby and it 
made half-hour romantic 
comedies, this is what you’d 
get. 

Prentice Penny
Executive producer, “Insecure”

“Master of 

None” should 
be nomi-
nated. The 
way they bal-

ance comedy with heart, 
and how they’ve managed 
to do standalone episodes 
that still work within the 
series’ arc is amazing. Plus 
any show where you can 
put your parents in and it 
still works deserves a nomi-
nation just on that.

Julie Plec
Executive producer, “The Vampire 
Diaries,” “The Originals”

For me, noth-
ing tops the 
power and 
beautiful 
intelligence 

of “The Leftovers” for the 
way it portrays the harrow-
ing realities of loss and 
grief and the intricacies of 
conditional love.

Joe Pokaski
Executive producer, “Underground”

I’d love to see 
the “San Juni-
pero” episode 
of “Black  

Mirror” do →  

It’s like if Richard Curtis 
and Jill Soloway had a 
baby and it made half-
hour romantic comedies, 
this is what you’d get.”
Marti Noxon on “Catastrophe”

British Imports 
“Catastrophe” and 
“Fleabag” both 
have their fans.
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← some damage in the TV 
movie category.  This was 
one of those TV experiences 
that you knew was special 
from the first five minutes 
in, and then the rest of the 
story only got better. 

John Ridley
Executive producer, “American Crime”

My favorite 
other shows 
are “The  

Girlfriend 

Experience” 
and “Documentary Now.”  

“The GFE” is perhaps the 
most minimal show on  
television. Scripts, perfor-
mances, locations, camera 
work … everything is 
carved down to its most 
essential element.  

“Documentary Now” is  
a show for a select few die-
hard fans of both documen-
taries and mockumentaries.  
You don’t have to have seen 
“Thin Blue Line,” “The Kid 
Stays in the Picture,” among 
other seminal docs to enjoy 
the show. But if you have, 
the attention to detail, the 
artful rendering of every-
thing from film stock to 
hand props along with bril-
liant recreations make this 
show a giant Easter egg for 
fans of nonfiction film.

Phil Rosenthal
Executive producer, “I’ll Have What 
Phil’s Having”

“The  

Americans”  

is incredible 
— the acting, 
the writing. 

I’m always on the edge of 
my seat. I loved “Fleabag”  
for its wonderful mixture  
of darkness and heart. 
We’re often warned against 
creating extremely flawed 
characters for fear of them 
being unlikable, but this  
is a great example of how 
flawed characters can be 
endearing while allowing 
us to explore our own 
humanity.

Thomas Schlamme
Executive producer, “Snowfall”

“Catastrophe” 
is brilliantly 
written. I 
have a TV 
crush on 

[co-creator and star] Sharon 
Horgan, she’s a brilliant 
writer. Together she and 
[co-creator and star] Rob 
Delaney are really wonder-
ful. I sometimes say, if  
Sydney Pollack were going 
to do a television series, he 
would have made “Catastro-

phe.” It’s such a smart, 
smart show. It just speaks to 
me.

Thomas Schnauz
Executive producer, “Better Call Saul”

I don’t know 
how close 
[star] Wagner 
Moura’s por-
trayal was to 

the real Pablo Escobar, but 
it doesn’t matter because I 
couldn’t take my eyes off of 
him whenever he was on 
screen in his commanding 
“Narcos” performance.

Scott Silveri
Executive producer, “Speechless”

Most of the 
TV I’ve seen 
this busy 
year is geared 
toward my  

8-, 6-and 4-year-olds. If 
there’s a piece on what 
things should not be getting 
Emmys, I have a list I will 
happily provide. So here are 
my curated, dark horse 
picks: “Silicon Valley,” “Veep” 

and “Unbreakable Kimmy 

Schmidt.” Hopefully I can 
finally help bring some 
attention to these hidden 
gems. For lighter fare:  
“The Handmaid’s Tale.”

Janine  
Sherman Barrois
Executive producer, “Claws”

I love 

“Atlanta.”  

It’s fresh.  
It’s cool, as  
an African- 

American woman, to see 
the narrative changing. 
Here we are, showing this 
guy in Atlanta — this aspi-
rational guy who wants to 
manage. And then it has 
this surreal craziness that 
you saw in “Twin Peaks.” 
And the narrative! It 
changes every week. It’s  
not expected. they’re play-
ing with the genre. I think 
Donald Glover is showing 
people that you can’t put  
us in a box — it breaks 
open a box. 

Joshua  
Michael Stern
Executive producer, “Graves”

“Twin Peaks.” 

It’s not just 
because I am 
being nostal-
gic for the 

previous seasons, but on 
some level the craft it takes 
to revive a series so many 
years later, this successfully, 
is laudable in and of itself. 
As writers, we all strive to 
find the truth that grounds 
any world or character but 
to do it with such effortless-
ness bestriding character, 
mystery and pure art film 
hallucination and make it 
work? And the fact that he 
is directing every single epi-
sode, applying a singular 
vision to the series, is 
unbelievable.

Liz Tigelaar
Executive producer, “Casual”

For me, it’s a 
tie. “Big Little  

Lies” is the 
obvious — it 
was epic and 

cinematic, and Nicole Kid-
man’s haunting, honest, 
conflicted depiction of 
domestic violence should 
win her the Emmy. And 
then there’s “Homeland,” 
TV’s unsung hero. It rein-
vents itself admirably and 
compellingly year after year 
— and in light of this year’s 
election, couldn’t have been 
more terrifyingly relevant. 

Sarah Treem
Executive producer, “The Affair”

I would give 
“The Left-

overs” all the 
awards for 
maintaining 

such an extraordinary, 
uncompromising vision the 
whole way through. Watch-
ing the characters “explain” 
what happened to each 
other at the end reminded 
me that this is how myths 
are created, by people try-
ing to explain the unex-
plainable. And the fact that 
it was ultimately a love 
story — where love is 
accepting the stories 
another person tells them-
selves in order to live — 
just breathtaking.

Greg Yaitanes
Executive producer, “Quarry”

“Catastrophe” 

is my favorite 
half-hour and 
I root for Sha-
ron Horgan 

and Rob Delaney every 
Emmy season for their 
work on the series. The 
show is so honest about 
marriage with kids while 
always protecting the spine 
of the show, that these two 
people are partners and 
love each other. “The Left-

overs” is the best acted and 
written series on TV.  I 
grieve for their characters 
and every move that show 
makes is original. I respect 
HBO for giving them the 
room to make bold choices. 

Graham Yost
Executive producer, “Sneaky Pete”

“Fleabag” was 
the best show 
I saw last 
year. You 
think it’s just 

going to be funny and goofy, 
and she’s kind of quirky, but 
by the end it had such 
weight to it. I was incredibly 
moved. I think [creator] 
Phoebe Waller-Bridge is not 
only a great performer, she’s 
one of the best writers 
working today.

Compiled by Debra Birnbaum, 

Daniel Holloway, Cynthia 

Littleton, Joseph Otterson, 

Maureen Ryan, Sonia Saraiya, 

Elizabeth Wagmeister

The fact that [“The Leftovers”] 
was ultimately a love story — 
where love is accepting the 
stories another person tells 
themselves in order to live  
— just breathtaking.”
Sarah Treem on the series finale season
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“Orphan Black” debuted 
on BBC America in early 
2013 to very little notice, 
but soon became a pop- 
culture juggernaut, in large 
part thanks to the jaw- 
dropping work of Tatiana 
Maslany, who plays several 
roles on the show. Emmy 
voters rewarded her with  
a lead drama actress nomi-
nation in 2015, and she won 
in 2016. Voters were even 
quicker off the mark with 
Rami Malek: “Mr. Robot” 
premiered in 2015 and  
he won his first dramatic- 
actor Emmy the next year. 

“The Americans” is  
probably the most famous 
recent case of incredibly 
deserving actors finally 
receiving nominations sev-
eral years into the show’s 
run. Did many TV lovers 
wish Keri Russell and  
Matthew Rhys had been 
recognized as soon as 
humanly possible after  
the show’s 2013 debut?  
Sure. That doesn’t mean 
their 2016 nominations 
were any less welcome.  

So before you fill out 
your ballot, do two things: 
Watch the series finale of 
“The Leftovers,” and “Minty,” 
a season-two episode of 
“Underground.” They’re 
spectacular showcases for 

each of these actresses. 
What’s most impressive 

is the modulation of Hinds’ 
work in the episode, which 
consists of a speech Tub-
man gives to abolitionists. 
Hinds gives impassioned 
energy to every moment  
of the speech, in which  
Tubman describes her  
relationship with God, her 
efforts to free herself and 
other slaves, and the physi-
cal and psychological abuse 
she suffered at the hands  
of slave masters. 

Hinds has the acting 
equivalent of perfect pitch: 
She takes you through  
every peak and valley of 
Tubman’s journey with 
intention, specificity and 
attention to detail. Tubman  
is quietly recalling her 
mother one moment,  
burning with anger at the 
injustice of beatings the 
next. Every transition  
is flawless, every emotional  

Great acting conjures 
worlds. We are living 
in a golden age of 

magical special effects, on 
large and small screens. But 
smart writers know that 
the skills of the very best 
actors can transport and 
move viewers like nothing 
else. An actor locked into a 
career-making performance 
can simply tell a story, and 
even if we can’t necessar-
ily see what they’re describ-
ing, we are right there with 
them — imagining, remem-
bering, under their spells. 

Carrie Coon and Aisha 
Hinds were in very differ-
ent shows this year, but 
they both provided more 
than ample proof of this 
very point. Emmy voters 
would do well to remem-

ber Coon’s brilliant perfor-
mance as a lead actress in 
HBO’s “The Leftovers,” and 
in the supporting actress 
in a drama category, Aisha 
Hinds’ name should appear 
for her transfixing perfor-
mance as Harriet Tubman 
in “Underground.” 

Both of these potential  
nominations might be seen  
as the longest of long shots. 
But it’s worth reminding  
Emmy voters of their own  
willingness, especially in  
recent years, to shake things 
up and reward newcomers, 
or to honor performances 
and shows that most ob- 
servers thought were un- 
likely to ever receive Emmy 
love. Emmy miracles can 
happen; we’ve seen ample 
proof of that. 

Maureen Ryan 
The Watcher

It’s time to shake up the race and  
reward long-shot performances

Emmy Miracles 
Can Happen

Watch the series 
finale of ‘The 
Leftovers’ and 
‘Minty,’ an episode  
of ‘Underground.’ ”

element is honest. Hinds 
has been a talent to watch 
for some time — just this 
year, she was also terrific  
in Fox’s “Shots Fired” —  
but her Tubman perfor-
mance was a once-in-a-life-
time opportunity, and she 
did not waste it. 

“The Leftovers” deserves 
a best drama nomination 
— its final season was a 
rich, bittersweet, gorgeous 
wonder — but whether 
or not that happens, Coon 
undoubtedly deserves an 
Emmy nomination for her 
performance as Nora Durst. 

One of the core accom-
plishments of “The Left-
overs” was its ability to  
send its characters — and 
the audience — to difficult, 
harrowing or surreal places, 
but it was never manipula-
tive in its attempts to elicit 
emotions. That’s partly due 
to the exceptional writing,  
but none of that would 
have worked had its cast 
been unable to bring raw, 
unflinching honesty and 
transparency to their work. 
All did, especially Coon, 
whose character became 
the beating heart of the 
show. 

Nora lost her whole  
family — her husband and 
two kids — to the Sudden 
Departure, and there was 
no road map for her grief. 
She was lost, prickly, deter-
mined and underneath it 
all, terrified by how undone 
she was by her grief. Coon 
had to depict all those lay-
ers, along with Nora’s 
watchful, sarcastic intelli-
gence. She did all that with 
brilliant ease (and her work 
was matched by that of 
her stellar co-star, Justin 
Theroux). 

To take viewers on Nora’s 
journey toward resolution 
and peace — which may 
or may not have involved 
a trip that she talks about 
in “The Book of Nora” — 
director Mimi Leder often 
focused on Coon’s face.  
It was impossible to look  
away from Nora as she 
talked about her pain and 
the truths she’d arrived at. 

Here was another 
instance of an actor merely 
telling a story — as Hinds 
did — and making that 
story the most important 
thing on Earth. That’s act-
ing. 

Carried Away 
“The Leftovers” 
deserves 
attention from 
Emmy voters.
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Series’ Process Points
Writers spill the beans about their shows and stars at annual evening hosted by Variety

By DEBRA BIRNBAUM  |  Photographs by DAN DOPERALSKI
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1. 
Justin Spitzer
“Superstore”

“We start off with a character 
and you want to be consis-
tent because you want to 
be true to who they are. But 
then over time, just like real 
people, there’s things that 
don’t seem like that person 
should do that thing, and 
those are the things that add 
richness.”

2.

Jonathan Nolan
“Westworld”

“It’s a testament to this kind 
of amazing moment we’re in 
with television where there 
weren’t any constraints, any 
limits on how dark or deep or 
complex we could go.”

3.

Ava DuVernay
“Queen Sugar”

“I found it fascinating this 
process — and I’m very 
active on social media — that 
I can actually hear what they 
think, line by line, scene by 
scene, character by character 
in between air dates. And 
they’re thinking about the 
characters too!”

4.

Jonathan Krisel
“Baskets”

It really came from actors and 
trying to put people together 
into a pot and stir it around 
and see what you get, and 
then bring in Louie Anderson 
as the mother, then we start 
writing and figuring out what 
is this show. It was a messy 
process.

5.

Kyle Bradstreet
“Mr. Robot”

“There’s one thing we’re not 
allowed to do. Somebody 
can hallucinate, we can do a 
sitcom episode, we can slice 
somebody’s throat, whatever, 
but if there’s vomit, that’s the 
line.”

6.

David E. Kelley
“Big Little Lies”

“The irony is the reason we 
assumed it would be a one-
off [is] because of all this 
major talent; they’re at the 
forefront now of wanting that 
second season.”
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1.

Jack Orman
“Shades of Blue”

“I found that if you try to 
think you have the show fig-
ured out, you’re in great peril 
of repeating yourself. So the 
constant thing I try to keep 
reminding my writers and 
myself is reinvent and push 
and change.”

2.

Joshua Michael 
Stern
“Graves”

“I just wrestled with it for 
about a year and a half. 
And then I woke up with 
Nick Nolte in my brain and 
I thought, well, if it was 
Nick Nolte who is smoking 
and drinking and a bit of a 
trainwreck, that’s sort of an 
interesting ex-president.” 

3.

Prentice Penny
“Insecure”

“When you’re trying to write 
they go, ‘Oh, never write that. 
“Insecure” will never happen 
as a thing. It just would be a 
bad idea.’ And then you read 
it and you go, ‘This is every-
thing I’m feeling, everything 
that I’m thinking.’ “

4.

Mike Royce
“One Day at a Time”

“I have teenagers, I’ve never 
had to do a show where my 
family was the same age as 
the characters.” 

5.

Graham Yost
“Sneaky Pete”

“When you are binging, it 
can be a very compelling, 
fun weekend, but it’s over 
just like that. And you might 
miss out on a lot of dialogue 
that goes on between the 
viewers.”

6.

Sarah Gubbins
“I Love Dick”

“The idea that what she was 
doing was just so bombas-
tically, kind of letting her 
sexuality and her desire run 
out, I thought that would be 
something that we might 
want to see.”
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Birds

Are Singing

in

Kigali

“BIRDS ARE SINGING IN KIGALI” WRITTEN AND DIRECTED BY JOANNA KOS-KRAUZE & KRZYSZTOF KRAUZE  CAST JOWITA BUDNIK, ELIANE UMUHIRE
PRODUCTION AND COSTUME DESIGNER CLAUDINE MURENZI, AGNIESZKA ZAWADOWSKA MAKE-UP 

EDITED BY  SOUND 

MUSIC  DIRECTOR OF PHOTOGRAPHY 

LINE PRODUCER ALEKSANDRA BIELSKA PRODUCED BY JOANNA KOS-KRAUZE
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KARLOVY VARY’S LINEUP 
this year reflects filmmak-
ers grappling with new 
levels of complexity in 
social issues ranging from 
Europe’s refugee crisis to 
escalating tensions in auto-
cratic states.

Aside from its lead-
ing role in showcasing the 
freshest work from Eastern 
and Central Europe, as seen 
not just in pics in the Offi-
cial Selection but also in 
the East of the West section, 
the fest spotlights uncon-
ventional storytelling that 
has rolled in from India, 
Azerbaijan and Kosovo.

Europe’s moral, legal and 
political challenges in deal-
ing with refugees from con-
flict states has fueled many 
directors’ visions in the past 
year, says Karel Och, KVIFF’s 
artistic director.

Presenting “filmmakers 
reacting to social and politi-
cal issues in an artistic way” 
is a primary goal of the fest, 
he adds. This is reflected in 
the films competing for the 
Crystal Globe grand prize.

Karlovy Vary’s goal “to 
present the most current 
outstanding examples of 
modern filmmaking [and] 
innovation in storytell-
ing” was a factor in choos-
ing films such as “More,” the 
complex directorial debut 
feature from Turkish actor 
Onur Saylak. The psycholog-
ical study of a 14-year-old 
boy helping his father with 
his side business, smuggling 
refugees from the Mideast 
across the Aegean Sea, cer-
tainly speaks to our times, 
says Och.

“The Birds Are Singing 
in Kigali,” meanwhile, reps 
the new vision of past Kar-
lovy Vary winners Joanna 
Kos-Krauze and Krzysz-
tof Krauze (“My Nikifor”), 
which was completed by 
Krauze’s widow after his 
2014 death. Its focus on a 

Czech showcase features stories about complex current social issues as well personal 
films from both emerging and established global filmmakers Story by WILL TIZARD

KARLOVY VARY INT’L FILM FESTIVAL

Best of West and Rest of World
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On the Track
Honoree Jeremy 
Renner introduces 
his crime thriller 
“Wind River.” The 
festival will fete 
him on the closing 
night, July 8.

→
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personal story of grief 
set in the aftermath of the 
Rwandan genocide makes 
for a delicate mix of politics 
and drama.

The Georgian-Ger-
man-French world pre-
miere, “Khibula,” by past 
winner George Ovashvili 
(“Corn Island”), also takes 
on a region in turmoil, fol-
lowing the trek of the first 
democratically elected pres-
ident of Georgia into the 
mountains as he flees a mil-
itary coup. 

Another main competi-
tion feature, “The Line,” the 
Slovak-Ukrainian entry by 
Peter Bebjak, is one of eight 
world premieres and a story 
that takes on the dilemma 
of surviving while mak-
ing a living crossing inter-
national — and personal 
— boundaries.

“We have discovered 
some challenging and 
inventive films,” say Och, 
who travels the globe along 
with key members of the 
Karlovy Vary fest through-
out the year, seeking undis-
covered talent.

The fest’s closely 
watched East of the West 
section, headed by Lenka 
Tyrpakova, features com-
pelling work from 12 film-
makers, including 10 world 
premieres. 

The collection’s past pics 
have gone on to shape audi-
ence perceptions far beyond 
the region, Tyrpakova notes.

“There were quite a few 
really successful films fes-
tival-wise,” she says, cit-
ing Georgia’s “The House of 
Others” by Rusudan Glur-
jidze, which traveled to a 
host of fests and collected a 
dozen awards. 

Last year’s East of the 
West opener, Hungarian 

black comedy “Kills on 
Wheels,” later won at the 
Thessaloniki Film Festival 
for both film and actors, 
while the Estonian debut 
“The Days That Confused” 
won a special mention at 
Karlovy Vary before mov-
ing on to several other fest 
scores.

Karlovy Vary’s docu sec-
tion, this year screening 
Czech director-provoca-
teur Vit Klusak’s portrait 
of a neo-Nazi, “The White 

Tipsheet
What: Karlovy Vary Intl. 
Film Festival

When: June 30-July 9

Where: Karlovy Vary,  
Czech Republic

Web: Kviff.com

KVIFF Films in 
Competition
Arrhythmia 
Director: Boris Khlebnikov 
Russia, Finland, Germany 
International premiere

The Birds Are  
Singing in Kigali 
Director: Joanna Kos-
Krauze, Krzysztof Krauze 
Poland 
World premiere

Breaking News 
Director: Iulia Rugina 
Romania 
International premiere

The Cakemaker 
Director: Ofir Raul Graizer 
Israel, Germany 
World premiere

Corporate 
Director: Nicolas Silhol 
France  
International premiere

Keep the Change 
Director: Rachel Israel 
U.S. 
International premiere

Khibula 
Director: George Ovashvili 
Georgia, Germany, France 
World premiere

The Line 
Director: Peter Bebjak 
Slovak Republic, Ukraine 
World premiere

Little Crusader 
Director: Václav Kadrnka 
Czech Republic, Slovak 
Republic, Italy 
World premiere

Men Don’t Cry 
Director: Alen Drljević 
Bosnia and Herzegovina, 
Slovenia, Croatia, German 
World premiere

More 
Director: Onur Saylak 
Turkey 
World premiere

Ralang Road 
Director: Karma Takapa 
India 
World premiere

World According to Dali-
borek,” also punches above 
its weight. Last year, the sec-
tion served as a launchpad 
for Alma Har’el’s follow-up 
to “Bombay Beach,” the 
sketch of three deeply con-
flicted couples, “LoveTrue.”

This year, Klusak’s film 
is one of three world pre-
mieres, along with “Lots of 
Kids, a Monkey and a Cas-
tle” by Gustavo Salmeron 
and “Another News Story” 
by Orban Wallace. The Brit-

ish documentary, a debut 
for director Wallace, turns 
the camera lens on journal-
ists sent to the Mediterra-
nean to cover the humani-
tarian tragedy. 

Another docu already 
gaining buzz, “Tarzan’s Tes-
ticles,” is a Romanian essay 
about “a decrepit institute 
in Abchazia.”

Films such as these 
ensure that Karlovy Vary is 
tuned to the pulse of both 
politics and art, says Och. .

Human Interest Stories
Documentary “White World 
According to Daliborek,” top, and 
fictional feature “More” both deal 
with complex social issues.

→



What we 
support  
is up for 
the Globes

Transcendental medieval  
road trips across Europe

Films that make their directors  
undergo police interrogations

Projects that erase  
borders

KVIFF:  

Official Selection – Competition

Supported for:  

Development, production

KVIFF:  

Documentary films – Competition

Supported for:  

Production of documentaries

KVIFF:  

East of the West – Competition

Supported for: 

Minority co-productions

Little Crusader  

CZ / SK / IT, directed by Václav Kadrnka

The White World According to Daliborek  

CZ / SK / UK, directed by Vít Klusák

Nina  

SK / CZ, directed by Juraj Lehotský

Fund’s annual budget for features

Development: EUR 1,400,000 (+ 218% in last 3 years)

Production: EUR 9,500,000  (+ 177% in last 3 years)

Fund’s annual budget for documentaries 

Development: EUR 267,000 (+ 200% in last 3 years)

Production: EUR 916,000 (+ 148% in last 3 years)

Fund’s annual budget for minority co-productions

Production: EUR 1,500,000 (+ 160% in last 3 years)
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FUTURE FRAMES: TEN NEW 
FILMMAKERS TO FOLLOW
EFP selects promising creative talent

By ALISSA SIMON

Future Frames, a 
next-generation show-
case, spotlights short 

works by students and 
recent graduates of Euro-
pean film schools. The selec-
tion is curated by the Kar-
lovy Vary Intl. Film Festival 
in cooperation with Euro-
pean Film Promotion. The 
selected directors and their 
films will be introduced to 
the public, press and indus-
try July 2-5 in the spa town. 
Canadian director Denis 
Coté will mentor the group 
and teach a masterclass. 
The Sundance Channel and 
Nespresso are partners of 
Future Frames 2017. 

Icelandic helmer Elsa 
Maria Jakobsdóttir (“Ate-
lier”) neatly sums up the 
opinion of all the young 
participants: “I’m look-
ing forward to meeting 
the filmmakers and seeing 
what they are up to. I think 
directors should network 
more and have each other’s 
back. Producers are gener-
ally amazingly good at this. 
And look where they’re at!”

MICHAL BLAŠKO
“Atlantis, 2003”

Academy of Performing Arts, Bratislava

Slovak Republic

Blaško’s B.A. 

project, the 

gripping drama 

“Atlantis, 2003,” 

screened in the recent Cannes 

Cinefondation competition. It 

asks a universal question: “How 

responsible are we for each 

other?” Blaško is interested in 

the theme of human conscience. 

“I find it so interesting to 

build characters and, after 

knowing them for some time, to 

place them in situations where 

they have to prove their inner 

strength, neutrality or weakness,” 

he says. He is preparing his 

M.A. degree film, “Victims,” and 

co-directing a short animation 

“Wild Beasts.” The busy Blaško 

is also developing a feature 

with producer Jakub Viktorín.

MARIA ERIKSSON
“Schoolyard Blues”

Stockholm Academy of Dramatic Arts, 
Sweden

Eriksson 

completed her 

masters in film 

direction with 

the sensitive 

drama “Schoolyard Blues,” 

featuring impressive 

performances by child actors. “I 

make films that focus on the 

relationships between us, the 

small things we do that have big 

consequences,” she says. “I want 

my films to have an emotional 

impact. I want to hit the heart 

first, then the mind. Not the 

other way around.” After another 

short based on the same themes 

as “Schoolyard Blues,” she plans 

to move into features. She’s 

drawn to poetic realism and 

influenced by filmmakers such 

as Andrea Arnold and Bo 

Widerberg. 

ELSA MARÍA 
JAKOBSDÓTTIR
“Atelier”

National Film School of Denmark, 
Iceland

Jakobsdóttir, 

who has a 

background in 

sociology and 

journalism, was 

the first Icelandic woman to be 

accepted into the directing 

program at the National Film 

School of Denmark. Her potent 

drama “Atelier” is her graduation 

project. “I’m a researcher at 

heart,” Jakobsdóttir says. 

“Lately I’ve been interested in 

modern self-help culture and 

creepy Scandinavian 

minimalism.” She knows which 

film she wants to make next and 

is looking for the right producer. 

“I also want to try for once to 

write together with a 

screenwriter. So, I’m people 

scouting these days. I’m also 

looking for an office in 

Copenhagen. Anyone?”

LIENE LINDE
“Seven Awkward Sex Scenes”

Latvian Academy of Culture, Latvia

A filmmaker and 

critic, Linde 

wants to push 

cinematic 

boundaries. She 

says: “We live in a world of very 

simplified narratives; what I want 

to get across with my films is the 

idea that life is a complex, 

beautiful and funny mystery.” 

Courageous artists inspire her. 

“Possibly the biggest influence 

for me in recent years has been 

the animated feature ‘Rocks in 

My Pockets’ by the New 

York-based Latvian animator 

Signe Baumane. She was so 

brutally honest about herself and 

her past in this film; this honesty, 

coupled with the black, sharp 

sense of humor resonated deeply 

in me.”

MATEI 
LUCACI-GRUNBERG
“Bones for Otto”

National University of Theater and Film 
I.L. Caragiale, Bucharest, Romania

Lucaci-

Grunberg is a 

theater and film 

director, 

screenwriter 

and playwright, who is also 

pursuing his doctorate. “Bones” 

offers a surprising, lightly comic 

night out with a veteran of the 

world’s oldest profession and a 

newbie. “Momentarily I am 

exploring comedies,” Lucaci-

Grunberg says. “I would like to 

try different types of comedies: 

from social comedies to dark 

comedies to dialogue-based 

comedies and even slapstick. I 

think that in comedy you can 

find a lot of truth and you don’t 

have to take yourself too 

seriously. Also, I consider 

comedies very hard to write and 

direct, which represents an 

interesting challenge.”

New Voices
Michal Blasko’s “Atlantis, 2003” 
and Kirsikka Saari’s “After the 
Reunion” are two of the films 
presented in Future Frames.
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KIRSIKKA SAARI // Finland
After The Reunion

ELSA MARÍA JAKOBSDÓTTIR // Iceland
Atelier

DAMIÁN VONDRÁŠEK // Czech Republic
Imprisoned

GIORGI MUKHADZE // Georgia
Waiting For Ana

KATARINA MORANO // Slovenia
Ljubljana-München 15:27

MARIA ERIKSSON // Sweden
Schoolyard Blues

MATEI LUCACI-GRUNBERG // Romania
Bones For Otto

JOREN MOLTER // The Netherlands
Greetings From Kropsdam

LIENE LINDE // Latvia
Seven Awkward Sex Scenes. Part One

MICHAL BLAŠKO // Slovak Republic
Atlantis, 2003

European Film Promotion e.V.
Friedensallee 14-16
22765 Hamburg, Germany
info@efp-online.com
www.efp-online.com

EFP is supported by: Project Partners: 

Participating EFP Members: Czech Film Center, EYE International (The Netherlands), Finnish Film Foundation, Georgian National Film Center, Icelandic Film Centre, 
National Film Centre of Latvia, Romanian Film Promotion, Slovak Film Institute, Slovenian Film Centre, Swedish Film Institute

TEN NEW FILMMAKERS TO FOLLOW at the 

KARLOVY VARY INTERNATIONAL FILM FESTIVAL 2017
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JOREN MOLTER
“Greetings From Kropsdam”

Netherlands Film Academy, Netherlands

“I try to make 

films with an 

ecstatic value in 

the storytelling 

and a form that 

reflects on our society,” Molter 

says. “Films where you can feel 

the hand of the author in the 

stylistic choices. I’m fascinated 

by themes such as dark human 

urges and weaknesses.” He’s 

working as a commercial director 

and developing a film for 

television. The Dutch Film Fund 

is backing his next short “Kind,” 

which will shoot this fall. “I’m also 

developing a screenplay for my 

first feature film together with 

my screenwriter and the 

production company Family 

Affair Films.”

KATARINA MORANO
“Ljubljana-München 15:27”

Academy for Theater, Radio, Film and 
Television, Ljubljana, Slovenia

Morano’s 

previous short, 

“Where 

To (Kam),” was 

nominated for a 

student Oscar. The ambitious 

drama “Ljubljana-München 

15:27,” about a young couple that 

ultimately realizes that 

everything they thought was 

temporary has suddenly become 

permanent, is her graduation 

project. “I would love to make 

films that, for a brief moment, 

stop us, stop the time, make us 

question our path and beyond all 

make us see what we so often try 

not to see,” she says. Although 

her academic career is complete, 

she observes, “the more time I 

spend with films, the more I see 

that film school never finishes.”

GIORGI MUKHADZE
“Waiting for Ana”

Shota Rustaveli Theater and Film 
Georgia State University, Georgia

Tbilisi-based 

Mukhadze has 

worked as a 

director, 

assistant 

director and screenwriter for 

several production companies. 

“Waiting for Ana” is his 

graduation film. He’s working on 

a new short and writing a script 

for his first feature. He says: “I 

never think of the type of film I 

want to make. I think of the story 

behind it and the form comes 

along. It is not a very rational and 

consciousness decision.” Asked 

about his influences, he cites “a 

sequence of my life and 

observations. The books I have 

read, the films I have watched, 

but reality affects me most.”

KIRSIKKA SAARI
“After the Reunion”

ELO Helsinki Film School, Finland

Saari is a 

co-founder of 

the production 

company Tuffi 

Film and 

previously worked as a journalist. 

Before making her directing 

debut, she penned several 

prize-winning scripts. She aims 

to create films that make people 

laugh and cry at the same time, 

something epitomized by her 

rueful dramedy “After the 

Reunion.” Saari says: “Everyday 

life is my inspiration, I see a lot of 

humor in the everyday struggle 

of people.” She’s working on a 

feature-length comedy about an 

extended family and several 

short film projects. She also 

wrote the screenplay for Selma 

Vilhunen’s next feature, titled 

“Stupid Young Heart.”

DAMIÁN VONDRÁŠEK
“Imprisoned”

FAMU, Czech Republic

Vondrášek is 

finishing his 

third year at 

FAMU and 

would like to 

get a master’s degree. He’s 

preparing his B.A. project. “The 

story is a reaction to the rising 

extremism in Europe,” he says. 

Meanwhile, “Imprisoned” is an 

intimate, realistic drama treating 

various forms of imprisonment. 

He cites Tobias Lindholm from 

Denmark and Corneliu 

Porumboiu from Romania as 

filmmakers that inspire him. “I 

would like to make films that 

have something important to say, 

that are authentic to reality and 

my personal experience. … 

Realistic drama is something 

which I naturally tend to.”

In a comedy you can 
find a lot of truth and 
you don’t have to take 
yourself too seriously.”
Matei Lucaci-Grunberg
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HAND-PICKED BY WORLD- 
CLASS FILM CONNOISSEURS
Variety Critics Choice celebrates its 20th 
anniversary as key KVIFF official section

Animals
Switzerland-Austria-Poland

If you can’t trust the 
talking cat, whom do you 
trust? Such are brain-fry-
ing quandaries view-
ers may face deep into 
the darkness of this deli-
ciously unhinged, blood-
laced adult fairy tale from 
Swiss-Polish writer-direc-
tor Greg Zglinski. Setting 
out with real-world lev-
els of macabre nastiness as 
it wittily probes the mar-
ital faultlines between a 
bourgeois Viennese cou-
ple attempting a restor-
ative Alpine getaway, 
the film takes a smooth, 
almost imperceptible left 
turn into David Lynch-wor-
thy realms of illogic that 
will leave adventurous 
audiences both rapt and 
dazed, dreamily uncertain 
of where exactly they lost 
the plot. Unraveling this 
cat’s-cradle isn’t half as 
important or pleasurable 
as getting entangled in it 
to begin with. Zglinski’s 
espresso-dark humor and 
icy formal precision may 
nod to a host of expert cin-
ematic mind-gamers, from 
Roman Polanski to Lars 
von Trier, but “Animals” 
gleefully cultivates its very 
own kind of crazy.
— Guy Lodge

Columbus
U.S.

There’s an old saying, often 
attributed to Martin Mull: 
“Writing about music is 
like dancing about archi-
tecture.” In many ways 

first-time writer-direc-
tor Kogonada’s “Colum-
bus” treats architecture 
like music, as its protago-
nists write, talk, bicker and 
dance about an extraordi-
nary collection of modern-
ist structures in the unas-
suming Midwest town of 
Columbus, Ind. The hyp-
notically paced drama car-
ried by the serendipitous 
odd-couple pairing of John 
Cho and Haley Lu Richard-
son is lovely and tender, 
marking the mono-mon-
ikered Kogonada as an 
auteur to watch. The rela-
tionships between each of 
the characters are imbued 
with warmth and human-
ity, and the filmmaking 
— like the city’s struc-
tures designed by the likes 
of Eero Saarinen and I.M. 
Pei — are gorgeous. In this 
unconventional American 
film, Kogonada is less inter-
ested in romance than in 
the characters’ overlapping 
and divergent worldviews 
and dreams, based on cul-
ture, environment, and 
upbringing.
 — Geoff Berkshire

The Distinguished 
Citizen
Argentina-Spain

Taciturn novelist Dan-
iel Mantovani (Argentine 
star Oscar Martínez, who 
won the best actor prize at 
the Venice film festival for 
his performance) has an 
ambivalent relationship to 
fame: It has brought him 
the kind of wealth few 
authors can ever imagine, 
yet he’s concerned such 
success means he’s not 
the challenging writer he 
was at one time — an idea 
that’s amusingly conveyed 
in the opening scene, when 
he voices his fears while 
receiving the Nobel prize. 
Five years later, the Barce-
lona-based author remains 
too much in demand, 
politely declining most 
offers, until he gets a let-

ter from his hometown of 
Salas, Argentina. It’s been 
four decades since he’s 
been back, despite using 
Salas as the setting for all 
his stories, and his return 
provides not only humor, 
but poignant insights into 
such themes as the burden 
of success, lost ideals, and 
whether artists truly give 
back to the communities 
they’ve creatively mined for 
decades.
— Jay Weissberg

God’s Own Country
U.K.

In case it didn’t court 
“Brokeback Mountain” com-
parisons directly enough 
with its tale of two young 
sheep farmers finding love 
in a hopeless place, “God’s 
Own Country” seals the 
deal with one winkingly 
quoted shot: a work shirt 
draped on a wire hanger, 

poignantly removed from 
its wearer. Twelve years on, 
Ang Lee’s film has proven 
enough of a cultural mile-
stone to merit such affec-
tionate homage; luckily, 
Francis Lee’s tender, mus-
cular Yorkshire romance 
has enough of an individ-
ual voice to get away with 
it, depicting a tentative 
romance between coarse 
English farmboy Johnny 
(Josh O’Connor) and the 
Romanian migrant worker 
Gheorghe (Alec Secareanu) 
who comes to work for the 
season. Intimacy doesn’t 
come naturally to a man 
who has been raised in a 
household where caring is 
expressed through work, 
but rather than over-ex-
erting well-worn clichés 
about rural homophobia, 
the film reveals pockets of 
tolerance in unexpected 
places.
— Guy Lodge

Heal the Living
France

A 17-year-old car crash 
victim lies brain-dead 
in a hospital, as doctors 
urgently pitch the virtues 
of organ donation to his 
distraught parents; over 
in another town, a mid-
dle-aged mother of two 
with a severely degenera-
tive heart condition goes on 
the waiting list for a trans-
plant. What sounds like fod-
der for a routinely gripping 
episode of “ER” is compli-
cated with rare depths of 
personal and sensual detail 
in French director Katell 
Quillévéré’s sublimely com-
passionate, heart-crushing 
third feature. More polished 
but no less authentically 
humane than her previous 
works “Suzanne” and “Love 
Like Poison,” this spidering 
ensemble piece — adapted 
from Maylis de Kerangal’s 

Tipsheet
What: Variety Critics Choice 

Where: Karlovy Vary

web: kviff.com/en/
news/829-variety-critics-
choice-section-at-karlovy-
vary-iff
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she goes. Let the comic sit-
uations begin as this duo 
travels from one corner of 
the city to another (nearly 
getting incinerated at Père 
Lachaise cemetery one 
moment, dangling from the 
rafters of the Eiffel Tower 
the next), creating some 
of the funniest moments 
you’ll see on screen all year.
— Peter Debruge

Merry Christmas Mr. Mo
South Korea

A droll comic drama 
filmed in glorious wide-
screen black-and-white, 
“Merry Christmas Mr. Mo” 
follows a terminally ill 
barber (played by distin-
guished character actor 
Ki Joo-bong) whose dying 
wish is to make a short 
film directed by his dis-
tant son. What might have 
been a mawkish exercise 
in implausibility is instead 
fashioned into a consis-
tently amusing and fre-
quently touching tale of 
love, family and recon-
ciliation with the past. 
Played to deadpan perfec-
tion by an appealing cast 
and directed with impres-
sive assurance by first-
time feature helmer Lim 
Dae-hyung, this lovely tale 
channels the spirit of early 
Jim Jarmusch films such 
as “Stranger Than Para-
dise” into its ultra low-key 
humor, dialogue non-se-
quiturs and loving mono-
chrome photography of 
notionally unremarkable 
locations. Without ever suc-
cumbing to sentimentality, 
this offbeat crowd-pleaser 
will also move many view-
ers to tears by the time Mr. 
Mo’s task is completed.
— Richard Kuipers

Strawberry Days
Sweden

Every summer, the Polish 
workers come to the Swed-
ish countryside and pick 
strawberries. They tend the 
fields all day and keep to 
themselves at night, while 
the landowners hardly 

bother to learn their names. 
It’s a cycle as sure as the 
seasons themselves, though 
this year is different as one 
of the foreign fruit-pickers’ 
kids is old enough to take 
an interest in the host fam-
ily’s daughter, and there 
among the strawberries a 
case of young love blossoms 
for the first time, compli-
cating the entire arrange-
ment, for the migrant work-
ers are expected to make 
themselves invisible. In this 
sensitive, sun-kissed teen-
age romance, Swedish direc-
tor Wiktor Ericsson invites 
us to recognize and iden-
tify with these faceless out-
siders, asking for equal-
ity on the simplest terms. 
Though the setting may be 
specific, its appeal is uni-
versal, boasting a texture 
so rich, you can practically 
smell the ripe strawberries 
in the air.
— Peter Debruge

Those Who Make 
Revolution Halfway Only 
Dig Their Own Graves
Canada

With its multiple aspect 
ratios, on-screen quotes, 
and cutaways to news 
broadcasts and documen-
tary footage — not to men-
tion a musical overture and 
interlude — this three-hour 
Quebecois political epic 
unfurls with a bravado as 
outsized as its title. Inspired 
by the student demon-
strations that sparked the 
Maple Spring in 2012, co-di-
rectors Mathieu Denis and 
Simon Lavoie apply the lan-
guage of radical cinema to 
a tense, mournful and pro-
foundly ambivalent por-
trait of radicalism. Follow-
ing four far-left activists as 
they commit acts of vandal-
ism and terror to foment 
an uprising against the 
capitalist system, the film 
channels their passion 
while insistently question-
ing their methods and per-
spective. Politics aside, the 
dynamics at the film’s heart 
are practically universal 
among youth movements, 
resulting in a bold por-
trait that pulses with the 
vitality of four young peo-
ple who, however flawed or 
foolhardy, sincerely want to 
change the world.
— Scott Tobias

internationally acclaimed 
2014 novel — boasts beau-
tifully pitched perfor-
mances from the likes of 
Tahar Rahim and Emman-
uelle Seigner. But it’s 
Quillévéré’s soaring visual 
and sonic acumen that 
suffuses this sad, poten-
tially familiar hospital 
drama with true grace.
— Guy Lodge

Hounds of Love
Australia

An outwardly normal sub-
urban Perth couple who 
abduct, torture, and mur-
der schoolgirls must face 
their funny games in this 
genre-bending power-
house thriller from first-
time director Ben Young. 
Brave audiences will be 
rewarded, if that’s the 
word, with a harrowing 
ride that morphs from dis-
crete horror to probing 

character study and back 
again in a vivid yet admira-
bly restrained 108 minutes. 
Far from Michael Haneke-
level lurid, the film gener-
ates a coiled depravity and 
almost unbearable ten-
sion from the determined 
tracking shots of cinema-
tographer Michael McDer-
mott and Dan Luscombe’s 
trance-like, Tangerine 
Dream-inspired score. Clay-
ton Jauncey’s production 
design is detailed and evoc-
ative, keyed around kitchen 
knives. For such a bold film 
to work, the performances 
must be all-in, and the 
three leads are committed 
to Young’s vision: Ashleigh 
Cummings is fearless as 
the would-be victim, while 
Emma Booth is terrifyingly 
skittish and Stephen Curry 
(who is, believe it or not, a 
popular Australian come-
dian) redolent of pure evil.
 — Eddie Cockrell

Lost in Paris
Belgium-France

As anyone who has seen 
“L’Iceberg” and “The Fairy” 
knows, Abel and Gor-
don are quite possibly the 
two funniest clowns work-
ing in cinema today. No, 
really: Dominique Abel 
is a Belgian-born, bur-
lesque-trained human pret-
zel and gifted physical 
comic on par with Chap-
lin or Keaton, while real-
life Australian wife Fiona 
Gordon is a Tilda Swin-
ton-tall redhead with Olive 
Oyl elbows and an Easter 
Island profile. With their 
latest film, they take audi-
ences to Paris, where she 
plays a shy librarian des-
perate to find her missing 
Aunt Martha (the final role 
of “Amour” star Emmanu-
elle Riva), while he plays a 
harmless hobo who pops 
up practically everywhere 

Critics’ Picks
Clockwise from left: “Columbus,” 
“The Distinguished Citizen,” 
“Those Who Make Revolution ...” 
and “Heal the Living”
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Honorees
James Newton Howard, will 
conduct music from “Fantastic 
Beasts and Where to Find Them.”  
“I, Daniel Blake” director and 
scribe will be feted too.

BEST IN THE 
GLOBAL BIZ 
Fest honors talents 
fresh from Oscars, 
Cannes and more 

By ALISSA SIMON

CASEY AFFLECK
President’s Award

An Academy 

Award-winner 

for his role in 

“Manchester by 

the Sea” (2016), 

Affleck will receive his kudo prior 

to a screening of “A Ghost Story,” 

in which he stars. Affleck, along 

with helmer-writer David Lowery, 

will introduce the film. Affleck 

starred in Lowery’s debut film 

“Ain’t Them Bodies Saints” 

(2013) and recently completed 

production on Lowery’s “The Old 

Man and the Gun.” 

Like his older brother, multi-

hyphenate Ben, Casey Affleck 

has a parallel career as a writer-

producer-director. He is in 

post on his second feature as a 

helmer-writer, “The Light of My 

Life,” in which he also stars. 

JAMES NEWTON HOWARD
Crystal Globe

American 

composer and 

songwriter 

Howard will 

conduct the 

Czech National Symphony 

Orchestra in a performance of 

his music for the film “Fantastic 

Beasts and Where to Find Them” 

in front of Hotel Thermal on 

June 30, during the fest’s 

opening. Howard is currently 

preparing for his first live concert 

tour, a celebration of career 

highlights, with music, spoken 

word and video, that will visit 20 

European cities.

Howard has composed music 

for more than 120 films, including 

Academy Award-nominated 

scores for “Defiance,” “Michael 

Clayton,” “The Village,” “The 

Fugitive,” “The Prince of Tides” 

and “My Best Friend’s Wedding” 

— not to mention Oscar-

nominated songs for “Junior” 

and “One Fine Day.” 

In addition to his 

contributions to film and 

television music, the Emmy- and 

Grammy-winning Howard has 

also composed concert pieces 

for the Pacific Symphony.

PAUL LAVERTY
Crystal Globe

Laverty wrote 

the scripts for 

12 features and 

two short films 

directed by Ken 

Loach, beginning with “Carla’s 

Song” (1996). Their most recent 

collaboration, “I, Daniel Blake” 

(2016), won the Palme d’Or at 

Cannes.

Laverty wrote the screenplay 

for Loach’s first Palme d’Or 

winner, “The Wind That Shakes 

the Barley” (2006). His credits 

with Loach include “My Name 

Is Joe,” (1998), a Cannes lead 

actor-winner for Peter Mullan 

and Cannes screenplay winner 

“Sweet Sixteen” (2002). 

He also writes screenplays for 

his partner, the Spanish director 

and actress Icíar Bollaín.

KEN LOACH
Crystal Globe

An activist as 

well as one of 

Britain’s most 

celebrated 

directors, 

Loach worked briefly in theater 

before starting as a director for 

BBC television in the early 

1960s. There, he helmed 

ground-breaking dramas such 

as “Up the Junction” and 

“Cathy Come Home.” The 

impact of the latter led to a 

change in Britain’s homeless 

laws. Acclaimed early features 

such as “Poor Cow” (1967) and 

“Kes” (1969) brought his 

trademarks of social realism 

and compassion to the big 

screen.

Even though Loach’s 

50-plus-year career includes a 

dark period when he couldn’t 

get a project off the ground 

and he directed commercials 

to support his family, he has 

been extraordinarily prolific. 

himself through roles in action 

and war movies, garnering an 

Oscar nomination for lead actor 

in Kathryn Bigelow’s war tale 

“The Hurt Locker” (2008). A 

supporting actor nom followed 

two years later for Ben Affleck’s 

bank heist drama “The Town” 

(2010).

Renner’s extensive 

filmography balances big-

budget blockbusters such as 

“The Avengers” and “Mission: 

Impossible” series with more 

complex roles in “American 

Hustle” and “Arrival.” 

In 2012, he formed the 

production company The 

Combine, with partner Don 

Handfield, to create, develop and 

produce high-quality, character-

driven content for mainstream 

audiences. 

VÁCLAV VORLÍČEK
President’s Award

Renowned for 

his work for 

younger 

audiences, 

director-writer 

Vorlíček, 87, will receive an honor 

for his artistic contribution to 

Czech film. 

Vorlíček teamed with writer 

and director Miloš Macourek, 

to form an original creative 

partnership responsible for 

a distinctive chapter in the 

development of Czech film. Their 

poetic vision, in which real life 

comes up against elements of 

fantasy, remains unique to this 

day. 

Prime examples of Vorlíček 

and Macourek’s work include 

the “comic book” comedy “Who 

Wants to Kill Jessie?” (1966); the 

sci-fi comedy “You Are a Widow, 

Sir!” (1970).

Another comedy that 

employs fairytale motifs in 

contemporary Prague titled 

“How to Drown Dr. Mracek, 

the Lawyer” (1974); the TV 

series “Arabela” (1979-80); and 

“Rumburak” (1985). 

Vorlíček is also known for 

his fairytale films, especially 

the comedy “The Girl on the 

Broomstick” (1971) and “Three 

Wishes for Cinderella” (1973), now 

a perennially popular Christmas 

classic on Czech television.

Undoubtedly, this is due in part 

to his on-going collaboration 

with producer Rebecca O’Brien 

and long-term partnerships 

with screenwriters including 

Barry Hines, Jim Allen and 

perhaps most fruitfully, Paul 

Laverty. Loach is also known for 

introducing exciting new acting 

talents. 

JEREMY RENNER
President’s Award

Actor, producer, 

musician and 

two-time 

Oscar-nominee 

Renner will 

receive his kudo at the fest’s 

closing gala on July 8. Renner 

will also introduce the crime 

thriller “Wind River,” directed by 

Taylor Sheridan.

Known for his intensity 

and ability to fully embody the 

characters he portrays, Renner 

received early critical acclaim 

as a serial killer in “Dahmer” 

(2002). He later established 
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FEST LAUNCHES CRAFTS 
TRACK FOR GLOBAL PROS
Artisans in Focus will cast a spotlight on 
major talents working behind the camera

N ow in its 71st year, 
the Karlovy Vary Intl. 
Film Festival contin-

ues to cast a wider net. The 
latest edition will debut 
another track — Artisans in 
Focus — targeting the crafts 
of filmmaking.

Hosted by Variety, Arti-
sans in Focus will launch 
with a panel discussion at 
2:30 p.m. July 2, moderated 
by Peter Caranicas, Vari-
ety’s managing editor, fea-
tures. At the session, four 
renowned department 
heads whose work has had 
a major impact on the art 
of filmmaking will discuss 

By VARIETY STAFF

their collaborations with 
producers, directors, actors 
– and with each other. 

“While legendary film 
stars and great auteurs of 
global cinema are regularly 
celebrated, less heralded 
are the geniuses behind 
the camera,” says Variety VP 
and executive editor Steven 
Gaydos. “In a historic new 
event at this year’s Karlovy 
Vary Intl. Film Festival, Arti-
sans in Focus will spotlight 
the brilliant individuals 
who create the images and 
sounds that form the magic 
of movies.”

The session will also sur-

vey the future of filmmak-
ing as the digital revolution, 
including VR, transforms 
the industry.

Artisans in Focus is pro-
duced in partnership with 
Barrandov Studio and 
Czech Anglo Prods.

Based in Prague, Barran-
dov Studio is the largest 
film and TV studio in the 
Czech Republic and one of 

the largest in Europe. Czech 
Anglo Productions, also in 
Prague, is a full service film 
production and co-produc-
tion company.  

The Participants Are:
Annell Brodeur 
Costume designer, known 
for her work on “Ain’t Them 
Bodies Saints” (2013), 
“Pete’s Dragon” (2016) and 
“6 Years” (2015). She’s now 
working on David Lowery’s 
“Old Man and the Gun,” 
starring Elisabeth Moss and 
Casey Affleck.

Ondrej Nekvasil 
Czech production designer 
who worked on “The 
Illusionist” (2006), “Snow-
piercer” (2013) and “Under-
world: Blood Wars” (2016); 
he has also designed for 
several TV series, including 
“Knightfall.”

Monika Willi  
Editor from Austria, best 
known for her collabora-
tions with director Michael 
Haneke; she cut “Amour” 
(2012), “The White Ribbon” 
(2009) and “The Piano 
Teacher” (2001). Her next 
work is Wolfgang Fischer’s 
“Styx.”

Wojciech Staron 
Polish cinematographer 
who lensed “Saviour 
Square” (2006), “Mur” 
(2015), “Ausma” (2015), 
“Refugiado” (2014) and 
“The Prize” (2011); his next 
film is Diego Lerman’s “Una 
especie de familia.” 

Panelist
Costume designer Annell Brodeur 
worked on last year’s “Pete’s 
Dragon”  as a costume assistant.
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German Fest Looks  
to Break the Rules

Bound Together
Irene von Alberti’s “The Long 
Summer of Theory” tackles 
themes of empowerment and 
change among three women.

[The movie] wants to 
create a new activism 
where the film might be  
a starting point .”
Christoph Groener

Tipsheet
What: Munich Film Festival

When: June 22-July 1

Where: Munich

Web: filmfest-muenchen.
de/en/

Pic themes play on societal unrest, protest 
and creative resistance through filmmaking

By LEO BARRACLOUGH

The spirit of rebellion 
will be in the air at 
the Munich Film Fes-

tival, which will be occu-
pied by movies focusing on 
young people protesting 
against how their societ-
ies are run and seeking out 
a new utopia. The fest runs 
June 22-July 1.

One of the German films 
that reflects the theme of 
“creative resistance” is “The 
Long Summer of Theory,” 
says Christoph Groener, 
who programs the New 
German Cinema section. 
The film reflects the feel-
ing among the young that 
“what is needed is to move 
from solipsistic thinking to 
practical doing.” 

Irene von Alberti’s pic 
centers on three women 
whose apartment is threat-
ened by property specula-
tors. They decide to change 
their lives, and are “try-
ing to think of new creative 
forms of living together” 
that incorporate a sense of 
“social solidarity.” 

The movie “wants to cre-
ate a new activism where 
the film itself might be just 
a starting point and wants 
to infuse audiences with 
the need to talk to each 
other and find ways to cre-
ate a new society, a new 
utopia, in which we can 
thrive,” says Groener. 

In Germany, many young 
filmmakers, faced with 
the difficulties of raising 
financing, are turning to 
low-budget moviemaking 
to deliver pics “that seem to 
be totally uncompromised 
in their creative approach,” 
Groener says. Many of these 
films have an improvisa-
tional approach that deliv-
ers something that is “new, 

radical and playful.” The 
films don’t rely on high-pro-
duction values, but have 
the ability to be successful 
internationally, he says.

Other countries are also 
producing films that form 
part of “this new juicy cin-
ema that wants to [inspire] 
a new political activism,” he 
says. One film that typifies 
this resistance ethos is Sofia 
Exarchou’s “Park,” which 
centers on young people 
squatting in the decaying 
Olympic Village in Athens, 
creating their own commu-
nity outside of the conven-
tions of Greek society.

Festival director Diana 
Iljine says a new genera-
tion of auteurs is emerging, 
whose approach is “fresh, 
not only in terms of the 
content, but also the aes-
thetics.” This filmmaking is 
“not always positive [in its 
outlook] — not every story 
ends in a good way — but 
it is full of hope, and [the 

filmmakers] have sought 
for a creative solution.”

The festival is in revolt 
itself: against simplistic 
notions of what life, and 
cinema, is like in countries 
perceived as posing a threat 
to the West, such as Iran, 
Russia and China. 

Bernhard Karl, who pro-
grams the fest’s interna-
tional films, says that in 
some countries “it’s often 
the case that [filmmak-
ers] don’t have the chance 
to make political films,” 
but their movies instead 
“reflect the political situ-
ation in small, personal 
stories.” 

These films offer a peek 
at the lives of ordinary folks 
in these countries. Xuebo 
Wang’s “Knife in the Clear 
Water” centers on a farmer 
from the Hui Muslim 
minority group in China 
who is obliged to slaugh-
ter his bull for a feast, but 
is unwilling to part with 
the beloved animal. Mehdi 
Fard Ghaderi’s “Immortal-
ity” gives a snap-shot of life 
in Iran. The film, which fol-
lows six families on a train 
journey, depicts a micro-
cosm of Iranian society. 

Munich Festival 
Highlights
Claire Denis’ “Let the Sun-
shine In,” starring Juliette 
Binoche, opens the fest. 
The film tells the story of 
an artist in Paris looking 
for love and personal fulfill-
ment. “To open with a Claire 
Denis and Juliette Binoche 
film is a dream for a festival 
person like me,” Munich fest 
chief Diana Iljine says.

Sofia Coppola may 
only be in her mid-40s, but 
Munich is honoring her with 
a career retrospective. She 
won an original screenplay 
Oscar for “Lost in Transla-
tion,” a Venice Golden Lion 
for “Somewhere,” and the 
director prize at Cannes 
with “The Beguiled.” 

“There are not many 
women out there who are as 
good, as famous, as much of 
a fashion icon, and coming 
from such an interesting a 
background as she does,” 
Iljine says. “She’s a star and 
[her films] marked a new 
way of filmmaking.”

Bryan Cranston, who 
nabbed four Emmys for 
“Breaking Bad,” took a Tony 
for “All the Way” and was 
Oscar- nommed for “Trum-
bo,” will receive Munich’s 
CineMerit Award, which 
recognizes his “outstanding 
contributions to the film 
arts.” He will also present 
his latest film, “Wakefield.” 

The fest closes with 
Lone Scherfig’s romantic 
comedy “Their Finest,” with 
one of the film’s stars Bill 
Nighy attending. Nighy 
plays an aging screen 
legend, alongside Gemma 
Arterton and Sam Claflin.
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Inspiring Location 
Lifts Cineaste Spirits

Catch a Wave
Documentary “Take Every Wave: 
The Life of Laird Hamilton” 
profiles the surfing legend,  
who grew up in Hawaii. 

What sets us apart  
from other film  
festivals is location, 
location, location.”
Barry Rivers

Tipsheet
What: Maui Film Festival

When: June 21-25

Where: Maui, Hawaii

Web: mauifilmfestival.com

Now in its 18th year, the popular Hawaii fest 
draws film fans and stars to unique setting

By IAIN BLAIR

In an ever-more crowded 
calendar of summer film 
festivals, the Maui event 

stands out for its popularity. 
It celebrates its 18th anni-
versary this year and offers 
both casual fans and ardent 
cineastes from around the 
world a compelling mixture 
of sun, sand and cinema.

“What sets us apart from 
other film festivals is loca-
tion, location, location,” 
says festival founder and 
director Barry Rivers. “We 
have the incredible natu-
ral beauty of Maui, ranging 
from mountains to jungle 
to beaches, and the spectac-
ular ocean. All that serves 
as a backdrop to the festi-
val. And most of the ven-
ues are outside, including 
our Celestial Cinema at the 
Wailea Gold & Emerald Golf 
Course, and our Toes-in-
the-Sand Cinema on Wailea 

Beach at the Four Seasons.”
The latter venue will 

host this year’s Short Film 
Showcase. “It’s free,” adds 
Rivers. “Where else can you 
sit under the stars on a 
balmy night on a beauti-
ful beach and watch a great 
movie for free?”

Rivers says he’s partic-
ularly thrilled with this 
year’s film program. “We’ve 
got a great collection of 
indie films, including our 
opening night dramedy 
‘Beatriz at Dinner,’ starring 
Salma Hayek, John Lithgow 
and Connie Britton, and 
directed by Miguel Arteta, 

which has been getting 
great reviews.”

The festival will close 
with a diverse slate, includ-
ing “Holy [un]Holy River,” 
about India’s Ganges, and 
“The Trip to Spain,” the 
third in the popular road 
trip series featuring Steve 
Coogan and Rob Brydon, 
again directed by Michael 
Winterbottom.

Adds Rivers, “We’ll also 
show some terrific surf 
films, which people really 
love out here, including 
‘The Big Wave Project — A 
Band of Brothers.’” 

Screening on the sec-
ond night, and five years in 
the making, the film was 
directed by Tim Boynton 
and features many of the 
biggest names in the big-
wave surfing world.

Also screening is “Take 
Every Wave: The Life of 
Laird Hamilton,” which pro-
files the local surfing leg-
end, and “Proximity” which 
features eight of the world’s 
best surfers.

“We’ve also got a few 
films that speak to matters 
of the spirit, and address 
how people spend their 
time on the planet, such as 
‘Given’ and ‘Heal,’” he says.  

Other highlights include 
various filmmaker pan-

Maui Honors
Karen Gillan
Rising Star

The Scottish actress’ big 
breakthrough came in 2009 
when she landed the role of 
Amy Pond in “Doctor Who.” 
She then snagged the 
role of Nebula in Marvel’s 
“Guardians of the Galaxy,” 
and stars in Sony’s  
“Jumanji: Welcome to the 
Jungle,” out in December. 
She has also completed 
production on her feature 
film directorial debut, “The 
Party’s Just Beginning,” 
which she also wrote and  
in which she stars.

 

Freida Pinto
Shining Star

Since arriving on the inter-
national scene in 2008’s 
Oscar-winning “Slumdog 
Millionaire,” the Indian 
actress has successfully 
fought typecasting. She’s 
currently playing a radical 
activist opposite Idris Elba 
in Showtime’s limited series 
“Guerrilla,” set in1970s Lon-
don and directed by John 
Ridley. Pinto also stars 
in Warners Bros.’ “Jungle 
Book,” out in 2018. 

 

Connie Britton
Navigator Award

The four-time Emmy 
nominee and star of 
“Beatriz at Dinner,” which is 
screening at the Maui fest, 
is supremely versatile, with 
credits including “Friday 
Night Lights,” “Nashville,” 
“American Horror Story” 
and “The People v. O.J. 
Simpson: American Crime 
Story.” Britton recently shot 
“Land of Steady Habits,” 
written and directed by 
Nicole Holofcener, and 
“Professor Marston &  
The Wonder Women.”

 

Pierce Brosnan
Pathfinder

The Irish-born star got 
his big break in the 1980s 
TV hit “Remington Steele” 
before moving into films 
and showcasing his range 
in both spy thrillers (“The 
Fourth Protocol”) and com-
edies (“Mrs. Doubtfire”). 
But Brosnan also played 
the iconic James Bond in 
four films, and his resume 
is eclectic: “Dante’s Peak,” 
“The Matador,” “Mamma 
Mia!” and his current proj-
ect, AMC’s “The Son.”

— Iain Blair

els, Q&A sessions, honoree 
events and private VIP soi-
rees, as well as open-to-all 
themed culinary celebra-
tions. “We have three taste 
events, starting on open-
ing night with a Taste of 
Summer, and our launch 
party, with cocktails, din-
ner and live music. On Fri-
day we do Taste of Choco-
late, and on Saturday we do 
Taste of Wailea, which will 
feature about 13 local chefs 
from all the local resorts 
and hotels.”

While the festival has 
come a very long way since 
the early days, Rivers says, 
it hasn’t been without chal-
lenges. “We’re so far from 
the mainland, it’s a bit 
like the early space shots – 
you need double or triple 
redundancies built in, just 
in case.” 
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  The City of  
 Beverly Hills,  
 90210

Containing one of the most 
famous zip codes in the 
world, Beverly Hills attracts  
the town’s most elite actors, 
actresses and businessmen.

917 Hartford Way, The City of Beverly Hills, 90210
$30,000,000  6 Bed | 8 Bath | 12,000 Sf

Ryan Davis  
ryanbendavis@me.com 
310.999.1377  
CalBRE 01897644

Counted among 
California’s top agents, 
Ryan Davis has set new 

pricing records in a  
myriad of local markets.

compass.com 310.230.5744  compass  compassinc  compass

THE NEIGHBORS

WHAT TO EXPECT
 Beautiful cars, luxurious homes,  

 and world-renowned services.

THE LIFESTYLE
 Overt luxury and uncompromising  

 glamour in all things.

About the neighborhood

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 



THE NEIGHBORS
Families, creatives, hosts  
of great dinner parties

THE LIFESTYLE
Barefoot luxury, verdant
green outside every
window, secret pathways,
house concerts

YOU’LL FALL IN LOVE WITH
Birdsong at sunrise,
panoramic canyon & city
lights views, the legendary
history

Welcome to 
The Canyons

8560 Ridpath Drive, Laurel Canyon
Sold for $1,734,000  2 Bed | 2 Bath | +/– 1600 Sf 

2123 Beech Knoll Road, Laurel Canyon
Sold for $1,350,000  3 Bed | 2 Bath | +/– 1647 Sf

8427 Ridpath Drive, Laurel Canyon
Sold for $1,660,000  4 bed | 3 bath | 1932 Sf

8420 Cresthill Road, Hollywood Hills
Sold for $3,295,000  4 Bed | 4.5 Bath | 3622 Sf

Tori Horowitz  
torih@compass.com
323.203.0965   
CalBRE 01703353

canyonhaus.com 323.203.0965  canyonhaus  canyonhaus

From the Sunset Strip to the Hills of Hollywood
About the neighborhood

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 



Let Victoria take you 
through the
Hollywood Hills
Perched above the
entertainment capital,  
the Hollywood Hills  

one of LA’s most coveted 
urban sanctuaries.

Buying and selling a home bring on an 
array of stresses and inconveniences 
but Victoria Massengale was able to 
eliminate those aggravations and make 
the experience painless. Beyond her 
knowledge of the industry and strategic 
acumen, what stood out to me about 

and ability to handle virtually all aspects 
of a home sale and purchase that would 
otherwise disrupt a busy life. Repairs, 
inspections, staging, paperwork, all of
the headaches that come with moving 
were taken care of unobtrusively. She

sharp, and a pleasure to work with.

—Derek Connolly

2120 Beverly Drive, Los Angeles
Sold for $3,000,000  4 Bed | 5 Bath | 3,320 Sf

5672 Valley Oak, Los Angeles
Sold for $4,120,000  4 Bed | 5 Bath | 3,316 Sf

Victoria Massengale  
VictoriaM@compass.com
323.640.2924
CalBRE 01397097

compass.com 310.230.5744  compass  compassinc  compass

THE NEIGHBORS

WHAT TO EXPECT
 Upscale retreats, exclusive private   

 enclaves and luxurious homes.

THE LIFESTYLE
 Free-spirited glamour nestled between  

 nature reserves and extravagant city living.

About the neighborhood

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 
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3110 La Suvida Drive, Los Angeles
Sold for $2,910,000  6 Bed | 6 Bath | 4,000 SF

June Street, Los Angeles
Sold 6 Bed | 5 Bath | 5,238 Sf

3215 Tareco Drive, Los Angeles
Sold for $1,850,000  5 Bed | 6 Bath | 3,600 Sf

South Rimpau Blvd, Los Angeles
Sold 6 Bed | 6.5 Bath | 6,127 Sf

Karen and her entire “Team 
Medved” are exactly what you 
want in someone representing 
you.” - Dean, Seller

“Jenna’s elevated sense of style 
and her sharp business expertise 
makes her ideally suited to 
represent artists and executives 
in the entertainment business.”

Karen Medved  
karen.medved@compass.com  | 310.266.4236
CalBRE 01235215

 Karen knows
Hollywood Hills  
East

Jenna Cooper 
jennacooperla@gmail.com | 323.481.0644  
CalBRE 01352710

Jenna knows
 Hancock Park



 See our  
 other SoCal  
  listings

2346 Astral Drive, Los Angeles
$7,995,000  5 Bed | 6.5 Bath | 5,474 Sf

Astral Drive’s mesmerizing 
panoramas: sunsets to the west, 
views of the Hollywood Sign  

east soaring out to city lights.

Danielle Ferrazzano 
daniellef@compass.com | 323.628.4787 
CalBRE 01938061

compass.com 310.230.5744  compass  compassinc  compass

27366 Winding Way,  
Malibu

$6,950,000  
6 Bed |7 Bath | 8,063 Sf

12524 Presnell Street,  
Los Angeles

$1,395,000   
5 Bed | 2 Bath | 2,218 Sf

1700 Bagley Avenue,  
Beverlywood

$2,600,000  
4 Bed | 4.5 Bath | 3,505 Sf

2023 Trentham Road,  
Lake Sherwood

$2,585,000  
3 Bed | 3.5 Bath | 3,280 Sf

1999 Trentham Road,
Lake Sherwood

$5,895,000 
3 Bed | 3 Bath | 5,300 Sf

Damon Skelton
damonskelton@compass.com 
310.567.0024
CalBRE 01243222

Britt Elizondo
britt.elizondo@compass.com 
310.990.5510
CalBRE 01994555

Jeremy Ives
jeremy@jeremyives.com 
310.858.1902
CalBRE 01420214

Michael B. Cohen
mike.cohen@compass.com
310.622.0512
CalBRE 01522253

Dana Sparks
DanaSparks@compass.com 
805.402.7427
CalBRE 01859615

Amy Alcini
AmyAlcini@compass.com 
310.266.7929
CalBRE 01265709

Dana Sparks
DanaSparks@compass.com 
805.402.7427
CalBRE 01859615

Amy Alcini
AmyAlcini@compass.com 
310.266.7929
CalBRE 01265709

 Danielle knows
 Hollywood Hills  
 West

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 



Stephanie  
introduces  
Silicon Beach

7974 West 79th Street,  
Playa del Rey
$2,075,000  5 Bed | 4 Bath | 3,640 Sf

6349 West 78th Street,  
Westchester
$2,149,000  5 Bed | 5 Bath | 3,802 Sf

7800 Henefer Avenue,  
Westchester
$2,495,000  6 Bed | 5 Bath | 4,640 Sf

THE MARKET
 A balance of bungalows, midcentury  

 and newly constructed.

THE LIFESTYLE
 Front yard Fridays, beach within reach,  

 vistas & views.

YOU’LL FALL IN LOVE WITH
 Hidden gems around every corner, outdoor  

 festivals and cosmopolitan comforts.

About the neighborhood

Stephanie Younger  
hello@stephanieyounger.com
310.499.2020
CalBRE 01365696 

6061 West 75th Place,  
Westchester
$2,095,000  5 Bed | 5 Bath | 4,000 Sf

stephanieyounger.com 310.499.2020  stephanieyoungergroup  stephanieyoungergroup

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 
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 Suzanne’s
 Santa Monica

 Laura knows
 Hollywood

8384 Doris Avenue, San Gabriel
For Sale $1,100,000  4 Bed | 3 Bath | 2,407 Sf

757 Hartzell Ave, Pacific Palisades
$3,100,000 5 Bed | 4.5 Bath | 2,972 Sf

1235 Euclid Street #3, Santa Monica
For Sale $899,000  2 Bed | 2.5 Bath | 1,355 Sf

1645 Vine Street #606, Hollywood
Sold $ 1,389,375 2 Bed | 2 Bath | 2,140 Sf

Laura Pardini 
laura.pardini@compass.com | 888.931.3337  
CalBRE 0166709

Suzanne Chai  
suzanne.chai@compass.com | 310.487.9892
CalBRE 01923205

“ Suzanne’s hi-tech marketing 
tools and Chinese language skills 
attracted millennial and foreign 
buyers. She sold our house in 7 days.”

From the Beach to the Hills, 
Laura is a valuable asset 
for anyone moving in and 
out of Los Angeles. Learn 
more at citystylela.com.



Cruising through  
Venice with Diana

Diana Braun  
diana.braun@compass.com
310.866.5039
CalBRE 01362342

compass.com 310.230.5744  compass  compassinc  compass

700 Main Street, Unit 10, Venice
$1,749,000 2 Bed | 1.5 Bath | 1,750 Sf

3431 Lambeth Street, Los Feliz
$2,398,000  4 Bed | 4 Bath | 3,400 SF | 7,200 SF Lot | Pool

Get to know the
Lowers’ Eastside

Westside 
done by Will
828 Brooks Avenue, Venice
$2,395,000 4 Bed | 3 Bath | 2,030 Sf

 

323.804.8033 
CalBRE 01882773

Karen Lower  
karen.lower@compass.com
323.804.8043
CalBRE 01296557

William Passavia  
wp@compass.com
310.752.3023 
CalBRE 01953672

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 



 Your guides to 
Northeast LA
A vibrant community  
of creatives, this formerly 
secret spot is now  
a main LA attraction.

Courtney + Kurt Real Estate Team Courtney Smith + Kurt Wisner   
hello@courtneyandkurt.com 
323.667.0700  
CalBRE 01406768  

CalBRE 01431217

WSJ and Real Trends 
named C+K as one 

of the top 500 teams 
in the nation in  
2016 and 2017.

compass.com 310.230.5744  compass  compassinc  compass

THE NEIGHBORS
 Artists, families, movers and shakers.

WHAT TO EXPECT
 Character homes, local businesses,  

THE LIFESTYLE
 Open minded with an appreciation  

 for aesthetic, culture and authenticity.

About the neighborhood

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 



 Highest priced sale in  
 Hidden Hills and  
 The San Fernando Valley. 

Consistently ranked by  
Real Trends/WSJ among  
the top agents breaking 
$100M in sales/year. 

Show biz Hollywood power 
brokers by Variety and  
The Hollywood Reporter.

 Tomer & 
 Isidora

5206 Scott Robertson Road, Hidden Hills
$5,400,000  4 Bed | 4 Bath | 5,154 Sf

5202 Scott Robertson Road, Hidden Hills
$7,490,000  6 Bed | 7 Bath | 7,040 Sf

5570 Bill Cody Road, Hidden Hills
$7,888,000  7 Bed | 7 Bath | 8,110 Sf

25420 Prado De Oro, Calabasas
$3,300,000  6 Bed | 7 Bath | 5,100 Sf

Facts about us

Know Calabasas and 
Hidden Hills

Isidora Fridman 
isidora.fridman@compass.com
818.402.4442 
CalBRE 01192964

Tomer Fridman 
tomer.fridman@compass.com
310.926.3777
CalBRE 01750717

compass.com 310.230.5744  compass  compassinc  compass

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 
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Ranked among the top  
1% of agents nationwide. 

Biebuyck utilize their 
combined 40 years of  
real estate experience, 
along with the powerful 
network of Compass.

747.888.0508  compass  compassinc  compass

 at the Long Valley Main Gate. 

Exclusive Hidden Hills Real Estate website  
 www.hiddenhillshomesforsale.com.

Highest recorded sale in the History
 of Calabasas of $13,950,000.   

Facts about us

Dana  
&  
Jeff

23520 Park South Street,  
Calabasas
$5,200,000 6 bed | 5 bath | 7,200 Sf

24822 Long Valley Road, 
Hidden Hills
$5,499,000 6 bed | 9 bath | 6,850 Sf

4119 Prado De Los Caballos,  
Calabasas
$3,599,000 5 Bed | 6 Bath | 5,665 Sf

5887 Annie Oakley,  
Hidden Hills
$4,750,000 6 bed | 9 bath | 9,746 Sf

Known in Hidden Hills and Calabasas

Dana Olmes 
dana.olmes@compass.com
747.888.0508
CalBRE 00944676

 

747.888.0508
CalBRE 01383921



24716 Long Valley Road, Hidden Hills
$12,995,000 6 Bed | 9 Bath | 11,060 Sf 

25305 Prado De Los Suenos, Calabasas
$8,999,000 6 Bed | 7 Bath | 10,559 Sf 

5871 Clear Valley Road, Hidden Hills
$6,995,000 5 Bed | 7 Bath | 9,330 Sf 

6084 John Muir Road, Hidden Hills
$8,200,000 5 Bed | 7 Bath | 8,940 Sf 

5900 Clear Valley Road, Hidden Hills
$6,500,000 6 Bed | 8 Bath| 7,820 Sf 

 Listings in Calabasas  
 and Hidden Hills

compass.com 310.230.5744  compass  compassinc  compass tomer.fridman@compass.com 310.926.3777 

Join the neighborhood 

we are known.

Tomer Fridman &
Isidora Fridman

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 



Taking you to 
Chatsworth

20560 Northridge Road, 
Chatsworth
$2,450,000  6 Bed | 8 Bath | 9,171 Sf
20560northridgeroad.com

22442 La Quilla Drive,  
Chatsworth
$2,195,000  5 Bed | 5.5 Bath | 5,133 Sf

22442laquilladrive.com

25459 Park Granada,  
Calabasas
$1,499,000  3 Bed | 2.5 Bath | 2,685 Sf

About the neighborhood

The luxury gated neighborhoods and one-of-a-kind 
views and topography attract homebuyers to the  
private communities of Chatsworth and the North 

 
of prestigious gated communities set against the 
backdrop of the serene Santa Susana Mountains, 
including Indian Springs Estates, Indian Falls Estates, 
Indian Oaks, Monteria Estates and Summit Ridge. 

Residents of these neighborhoods have seven public 
and eight private schools to choose from. Stephen 
and Liz have been leaders in luxury home sales with a 
consistent record of precedent-setting transactions. 

The Kasenos also specialize in nearby Northridge and 

and non-gated communities. Convenient access  
to the 118 Freeway is ideal for commuting to the West 
Side and Downtown Los Angeles.

11812 Poema Place,  
Chatsworth
$2,695,000  6 Bed | 6.5 Bath | 7,032 Sf
11812poemaplace.com

compass.com  compass  compassinc  compass

Stephen &  
Liz Kaseno  
Thekasenos@compass.com
818.470.3422 | 818.470.2424 
CalBRE 01027384
CalBRE 01357259
thekasenos.com

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 



1233 Doheny Drive, Hollywood Hills
Sold for $7,650,000  4 Bed | 4.5 Bath | 5,252 Sf

1920 Bel Air Road, Bel Air
Sold for $7,350,000  5 Bed | 7 Bath | 9,200 Sf

1510 Loma Vista Drive, Beverly Hills
Sold for $18,000,000  5 Bed | 7 Bath 

Kennon Earl 
Principal
kennon@rarepropertiesinc.com
424.230.7928 
CalBRE 01394743

Tom Davila 
Principal
tom@rarepropertiesinc.com 
424.230.7928 
CalBRE 01725619

www.rarepropertiesinc.com 424.230.7928  compass  compassinc  compass

PARTNERS

Alan Triger 
Ammar Rahim  
Justin Fierro 
Lisa Young 
Masha Krakovskaya 

 
 

Micah Blyckert 
Monet Berger 
Sophie Mclean 
Sunny Whang
Vince Lombardi

Welcoming our 
newest team, 
RARE Properties

“ I look at my position 
as an advisor, not as 
a real estate agent.”

—Kennon Earl

“ We represent clients 
from the desert to  
the sea.”

—Tom Davila

With every property,  
 

one RARE element.

Compass is a licensed real estate broker (01991628) in the State of California and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, 
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This edition of the Variety Summer 
Real Estate Guide features exclusive 
homes and office space that represent 
some of the best properties on 
the market. Hawai’i Life Real Estate 
Brokers tout four spectacular homes 
on the islands of Kauai, Oahu, Maui 
and Hawaii, ranging from a luxurious 
penthouse set amid the bustle of 
Honolulu city, to a larger-than-life 
estate nestled into the Big Island’s 
pristine coastline. Crescent Heights 
offers Ten Thousand, a cutting-edge 
tower with views of the Pacific Ocean 
and Downtown L.A., as well as 75,000 

square feet of modern amenities to 
suit every need and taste. There’s the 
striking office building in beautiful 
Point Dume, Malibu — designed as a 
radial structure and wrapped in wood 
detailing, it’s a one-of-a-kind space on 
the California coastline, just minutes 
from the beach. Northwest Montana, 
meanwhile, highlights a different 
kind of outdoor splendor via Heritage 
Auction’s stunning riverside property, 
complete with a home designed to 
take advantage of nature’s energy. 
Discover that and more in this guide 
to the nation’s best real estate. 

A Look at the Season's Best Luxury Properties

MALIBU - POINT DUME BROKERAGE

No expense spared in this renovated oceanfront 
estate with direct beach access to Latigo Shore 
Beach for amazing surfing and sunsets. Gated and 
complete alarm system with camera surveillance. 
One of the sandiest beaches in Malibu awaits.  
Also for lease. $16,250,000

Special Advertising Section
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It’s 6 p.m. on Saturday night. You’re heading out to a pre-
Oscar cocktail party in the Hills. Because you lease a home in 
the exclusive new 40-story residential tower Ten Thousand, 
your departure is frictionless, elegant, pampered. 

Tap a button on your phone and the in-house valet 
summons your car. When you get into the driver’s seat, your 
coffee is waiting — and no, you didn’t even have to ask. Ten 
Thousand is the only luxury residence that puts proprietary 
concierge technology at your service. An exclusive app 
connects to an experiential concierge that takes your lifestyle 
habits and preferences into account, elevating white-glove 
amenities to entirely new heights. 

Crescent Heights is proud to announce the opening of Ten 
Thousand, a unique experience in 21st century luxury living 
that intertwines the best of Los Angeles. With exclusive access 
to 75,000 square feet of amenities, and nestled behind an 
angular, glass-sheathed facade that offers breathtaking views 
of the Pacific Ocean, downtown L.A. and the Hollywood Hills, 
the residences at Ten Thousand are more than just homes. 

They’re the gateway to an optimized life with wellness, luxury, 
and the ease of leasing. 

Conveniently located at the edge of Beverly Hills and 
Century City, Ten Thousand offers custom two- and three-
bedroom residences featuring floor-to-ceiling windows 
with stunning perspectives and master bathrooms with 
freestanding soaking tubs.  

Enjoying a wellness-oriented lifestyle becomes a whole lot 
easier when you don’t have to battle traffic to enjoy a private 
Pilates class. TRX, spinning, and yoga sessions are all just an 
elevator ride away, complementing the glass-enclosed fitness 
center where Woodway treadmills and Peloton bikes await. Hone 
your physique with expert instruction from L.A.’s most sought-
after performance coaches. Ten Thousand also offers an indoor 
lap pool, an expansive pool terrace with cabanas, lighted tennis/
basketball court, steam rooms, saunas, and private training 
rooms. When you’re done with your workout, unwind in the 
private treatment room, where you’ll be pampered with services 
including massage therapy and spa treatments.

Ten Thousand, An Unprecedented  
Residential Experience, Is Now Open

LOS ANGELES, CA 
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Looking to arrange a private screening of your latest film? Ten 
Thousand has both indoor and outdoor movie theaters, along 
with an outdoor chef’s kitchen, fully equipped boardrooms, an 
enclosed dog run and beyond. In addition, Ten Thousand offers 
a full-service bar and lounge with on-call baristas and bartenders, 
plus a separate private dining room and catering kitchen. 

Ten Thousand is far more than just a coveted address — it’s 
access to an exclusive lifestyle, where luxury, technology and 
wellness culminate to provide an unrivaled living experience. 
With a house staff of 60 at your service, professionally trained 
and personally committed to delivering the highest standards, 
Ten Thousand makes home ownership seem burdensome  
by comparison. 

At Ten Thousand, the power of predictive service elevates and 
simplifies life, so you can enjoy your most valuable asset: time.

Now leasing by appointment only. 
For more information or to schedule an appointment to 

visit one of Ten Thousand’s stunning model residences, visit 
livetenthousand.com or call 310.347.0056.



Ten Thousand is a celebration of the quintessential Los Angeles lifestyle – one where 

indoor and outdoor are seamlessly intertwined. Residences feature panoramic views spanning 

from downtown Los Angeles to the Pacific Ocean. Over 75,000 square feet of amenities and 

hospitality-style services combine to create an unprecedented residential experience.



L E A S I N G  G A L L E R Y  N O W  O P E N
B Y  A P P O I N T M E N T  O N L Y

LEASETENTHOUSAND.COM  |  310.347.0056 | 10000 SANTA MONICA BLVD
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HAWAI'I LIFE REAL ESTATE BROKERS

The Best of Hawai‘i Oceanfront

Sun, salty air, clear blue water and fragrant flowers make 
Hawaii a world-renowned destination. Each island, however, has 
its own unique characteristics and this exclusive oceanfront real 
estate for sale is a testament to those attributes. Here, we offer  
the most coveted beachside properties on Maui, Kauai, Oahu  
and Hawaii Island.

Perched upon a gentle slope directly above one of Maui’s most 
private shorelines, the elegant Makena Beach House offers a flawless 
blend of indoor and outdoor living. Ocean breezes sweep through 
this 2,968-square-foot, three-bedroom, three-bath home that’s 37 
short steps away from the sand and gentle water of “Secret Beach.” 
A 1,300-square-foot wraparound deck provides an opportunity for 
outdoor gatherings, whale watching or romantic sunset viewings. 
A seamless transition to the indoor living space, with its high 
ceilings and gourmet kitchen, makes entertaining inside just as 
appealing. Lava rock structural details, lush grounds and a private 
tennis court add to this beachside abode. 

The Grand Penthouse at Waiea on Oahu gives urbanites an 
opportunity to live oceanfront without giving up the refinement 
that city life has to offer. Rising above Ala Moana Beach, this 
property provides a panoramic view of the ocean and sensational 
metropolitan scenery. Sleek features designed by award-winning 
architect James K.M. Cheng and interior designer Tony Ingrao bring 
everything stylishly together in the newest tower residence in the 
state. The level of luxury found in this five-bedroom, five-and-a-half-
bath residence rivals the most dignified penthouses around the 
globe. Located in Honolulu’s acclaimed Ward Village neighborhood, 
the 10,076-square-foot high rise home is within steps of Oahu’s 
classic beaches and great restaurants, including Nobu Honolulu 
located at the base of the tower. 

The north shore of Kauai is the epitome of Hawaii coastal living, 
and it doesn’t get any better than the exquisite estate of Bali Hai 
Villa. Making this rare gem even more attractive is an unbelievable 
3.7 acres of pristine land nestled right against the picture-perfect 
Tunnels Beach in Ha'ena. This 10-bedroom, 11-bath residence, which 
totals 5,158 square feet, also includes a charming three-bedroom 
cottage where friends and family can stay. It’s easy to escape the 
world at this remarkable location where the Garden Isle’s natural 
artistry meets sophistication.

Honualai Estate is a grand residence with 450 feet of prime 
ocean frontage along Hawaii Island’s magnificent Kohala Coast.  
The 1.16-acre property is protected by a gated entrance that leads 
to a 11,000-square foot residence. Ageless style sets this property 
apart, along with vaulted ceilings, a fireplace and classic details. 
This six-bedroom, seven-and-a-half-bath estate includes covered 
decks and private patios ideal for multiple guests. The residence 
is actually one of the only resort-zoned properties in this historic 
area and touts amenities such as an oceanside pool and hot tub. 
This Hawaii island retreat, situated just 20 minutes from the Kona 
International Airport, is convenient to some of the most beautiful 
beaches, fine dining and golfing in the state. 

HAWAI'I LIFE REAL ESTATE BROKERS

Representing properties of note:
Kauai | Ha'ena | $15,500,000
Maui | Makena | $10,800,000
Oahu | Honoulu | $36,000,000
Hawaii Island | Kohala | $23,000,000



The Grand Penthouse at Waiea
Honolulu, Oahu  |  $36M  |  10,076 sqft Interior + 1,357 sqft Lanai  5BR / 5.5BA  

Private Elevator Entrance  |  MLS# 296533  |  HL1.com/Waiea-Penthouse 

Erik Hinshaw  R E A LT O R ( B ) ,  R B - 2 1 0 6 8 

808.800.6278  |  Erik@HawaiiLife.com

Ha‘ena Bali Hai Villa
Ha‘ena, Kauai  |  $15.5M  |  3.71 acres  |  5,158 sqft Living   |  10BR / 11BA 

On Makua Beach  |  MLS# 604569  |  BaliHai.HawaiiLife.com

Matt Beall  P B ,  R E A LT O R ( B ) ,  R B - 1 7 7 3 8 

808.346.7413  |  Matt@HawaiiLife.com

Honuala‘i Oceanfront Estate
Honuala‘i, Big Island  |  $23M  |  1.16 acres  |  7,744 sqft Living   |  6BR / 7.5BA 

+ Office  |  MLS# 601393  |  HL1.com/Honualai

Carrie Nicholson  R E A LT O R ( B )  B I C ,  R B - 1 9 3 0 2 

808.896.9749  |  Carrie@HawaiiLife.com  |  Carrie-Nicholson.com

Makena Beach House
Makena, Maui  |  $10.8M  |  0.40 acres  |  2,968 sqft Living   |  3BR / 3BA 

Tennis Court  |  MLS# 369925  |  HL1.com/Makena-Beach-House

Josh Jerman  R E A LT O R ( B ) ,  R B - 1 9 7 2 8 

808.283.2222  |  Josh@HawaiiLife.com  |  JoshJerman.com

Hawai‘i Life is an Exclusive Affiliate of Christie’s International Real Estate. Connecting Buyers and Sellers in Hawai‘i and Around the World  |  HawaiiLife.com

Find Your Hawai‘i Life
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 29160 HEATHERCLIFF ROAD  MALIBU, CA

An Office with Views in Pristine Malibu

In beautiful Point Dume, Malibu, awaits a sleek office building 
with flexible, modern spaces ready to take on a variety of tenants. 
Just off the Pacific Coast Highway is 29160 Heathercliff Road, 
notable for its striking radial  architecture and dark wood facade. 

Inside, an expansive skylight lets sunlight stream into the 
central courtyard, while office suites have access to patios and 
balconies with expansive views. The building touts kitchens and 
restrooms renovated in 2015, and amenities include a fourth-floor 
gym, covered parking and a U.S. Post Office on the premises.  
A diverse array of restaurants, grocery stores and coffee shops  
is just across the street. 

Leases for spaces from 1,500 to 20,720 square feet are available 
immediately at 29160 Heathercliff Road, with a term through 
December 31, 2018. Floorplans include a pair of 1,500-square-foot 
suites on the first floor as well as a 7,610-square-foot suite that fills 
much of the second level. Rates are negotiable and furnishings can 
be arranged for incoming tenants. 

Don’t miss an opportunity to work in a picturesque and 
convenient locale just minutes from the beach. For more 
information, contact Aliya Coher at 213.596.2066, Aldo 
Bottalla, or Josef Farrar at Newmark Grubb Knight Frank.
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ALIYA COHER
Managing Director
213.596.2066
acoher@ngkf.com

CA RE License 
#01716532

ALDO BOTTALLA
Associate
213.596.2228
aldo.bottalla@ngkf.com

CA RE License  
#02014685

JOSEF FARRAR
Exec. Managing Director
213.596.2083  
jfarrar@ngkf.com

CA RE License 
#00850059 

Procuring broker shall only be entitled to a commission, calculated in accordance with the rates ap-
proved by our principal only if such procuring broker executes a brokerage agreement acceptable to 
us and our principal and the conditions as set forth in the brokerage agreement are fully and uncondi-
tionally satisfied. Although all information furnished regarding property for sale, rental, or financingis 
from sources deemed reliable, such information has not been verifiedand no express representation is 
made nor is any to be implied as to the accuracy thereof and it is submitted subject to errors, omissions, 
change of price, rental or other conditions, prior sale, lease or financing,or withdrawal without notice 
and to any special conditions imposed by our principal.

FOR MORE INFORMATION CONTACT

PROPERTY DETAILS

 
Rate: Negotiable

SF Available: 

1,500 - 20,720 

Term through 

December 31, 2018

Available immediately

Suites give access to 

beautiful patios,  

courtyards and balconies 

with expansive views

Kitchens and restrooms 

renovated in 2015

Furniture available

Covered, on-site parking

U.S. Post Office on site

Numerous amenities 

such as restaurants, 

grocery store and 

Starbucks within 

walking distance

Gym on premises

29160
HEATHERCLIFF RD 

POINT DUME 
MALIBU

MALIBU PAVILION
SUBLEASE



Special Advertising Section

106 variety.com/real-estateJune 20, 2017

A Star Montana Home, Now On Auction
HERITAGE AUCTIONS  WHITEFISH, MT

Kimberly Serrano - Auction License 17657; BP 10%; Co-broker 3% 46111

Luxury Real Estate Auction 
Selling Without Reserve.  Previously offered at $3,000,000. 

July 18 | Whitefish, Montana | 855-261-0573 | HA.com/Whitefish

It’s not every day a vacation home in 
Montana gets dubbed one of the sexiest modern 
ski homes in the country, but when our Twin 
Bridges home was built, the internet swooned — 
and for good reason. 

Houzz, Curbed, and Mountain Living gushed 
over the clean lines and smart design. Previously 
offered for $3,000,000, the property will now 
be up for sale at auction in mid-July with no 
minimum bid or reserve price!

Inspired by nature, the home is both art and 
function. Walls of windows celebrate the area’s 
rugged beauty from every room. And a rooftop 
deck with fireplace is made for gazing out over 
the 33 acres of land surrounding the house.

Our modern marvel is built to embrace 
nature and harness its power. The home is 
precisely situated on the land to minimize its 
impact on the wildlife inhabiting the riverbanks 
in the northwest corner of the property. The 
home is off the grid as much as possible, with 
a geothermal heat and air conditioning system 
and solar panels for plenty of power. It’s also 

positioned to capture every bit of warmth from 
the sun in the winter.

Careful attention was paid when finishing 
the home’s interior as well. No V.O.C. (volatile 
organic compound) paints and finishes were 
used throughout the home. Sustainable 
and locally produced materials are featured 
prominently. Touches of whimsy can be found 
in the upcycled antique ox yokes used as stair 
rails and the gorgeous ironwood pedestal sink 
from Indonesia. 

Rock & Roll Hall of Fame bassist Garry 
Tallent and his wife Tammy designed and built 
the Whitefish home. Now they are partnering 
with Heritage Auctions to offer this property for 
sale on July 18, 2017. This no-reserve auction will 
take place at the property in Whitefish, Montana. 

Well-qualified bidders should contact 
Heritage Auctions at LuxuryEstates@HA.com 
prior to the sale to register. For more information 
visit ha.com/whitefish or call 406.686.2BID.



List Your Luxury Property in 
Variety’s Fall Real Estate Guide

For ad unit specs, rates and  
advertorial adjacencies contact:

JOSEPH MEEHAN
(323) 617-9487
joseph.meehan@variety.com 

For more than 100 years, the industry’s most 
powerful and influential decision-makers have 
relied on Variety for exclusive, credible, and 
straightforward news comprised of the in-depth 
coverage critical to the business of entertainment. 

Don’t miss this opportunity to have your 
listings seen by the affluent influencers of the 
entertainment community.

Photo: Listed by Sotheby’s International Realty

ISSUE DATE  September 12

DISPLAY AD DUE  September 5

ADVERTORIAL MATERIALS DUE  August 29

AD CLOSE  August 29

BONUS DISTRIBUTION:
Variety and Women in Film  
Emmy Nominees Celebration 
(hotels, limos, restaurant) 9/15

ISSUE DATE September
12



MPTF Celebrates the
Opening of the Susan & Gary Martin

Screening Room and the
Michael V. Lewis Plaza

Affi  liated Property Craftspersons, 
IATSE Local 44
ARRI Rental
Art Directors Guild, IATSE Local 800
Corey & Tammy Barash
Bob & Carol Beitcher
Beverly & Curtis Bourland
Vance Brawley & Jay Daly
Bill  Brodersen
Paul Bronfman
Yvette Nicole Brown
Barbara Bull
Cher
City National Bank
Douglas Corbin
Krishna & Bobby Daly, Jr.
Julie & Jimmy Darmody
Deluxe
Jan & David Demont
DGA-Producer Pension &
Health Plans
E.C. Prop Rentals, Inc.
Bill & Susie Ewing
Jon Favreau
Heinz Feldhaus
Brynne & Dan Fellman

Susan & Mark Fleischer

Peter Fornstam

Cindy & Larry Franco

Lori & Simon Furie

Debra & Glenn Gainor

Sid Ganis & Nancy Hult Ganis

Ann & Jim Gianopulos

Andrew & Yoko Given

Mark & Lisa Goldstein

Jeff  & Wendy Goldstein

John Goldwyn

Lea Gould

David Goyer

Jay & Cyndi Grigsby

Nicole & Andrew Gumpert

John Halperin

Madelyn & Pete Hammond

Thomas M. Hansen
Susan Richards-Hartwick & 
Joseph Hartwick

Bob & Ronda Harvey

Heartbeat of Hollywood Golf 

Classic

Lisa Henson

Mr. & Mrs. James L. Honoré
Dawn Hudson
IATSE
IATSE Local 729, Motion Picture 
Set Painters & Sign Writers
IFC
Int’l Cinematographers Guild, 
IATSE Local 600
Johnny Carson Foundation
Fredda & Scott Johnson
Barry Josephson
Scott Kaiser, MD
Michael & Rainbeau Karlin
Jeff rey & Marilyn Katzenberg
Keslow Camera
Jerry Ketcham
Hawk & Molly Koch
Toby & Stephen Koppekin
Jon & Julie Landau
Matthew Loeb
Marianne Maddalena
Fay & Frank Mancuso
Summer & Michael Mann
Susan & Gary Martin
Joseph Matza
Sharon & Arnie Messer

Lawrence Mirisch
Michael Morris
MPIPHP Employees
Motion Picture Mothers
MPTF Employee Payroll Pledge
MPTF Volunteer Guild
Janice & Mark Musella
Richard J. & Joanne Nelson
Otto Nemenz
Bob & Ann Osher
Panavision
Michel & Janice Papadaki
Steven J. Papazian
Amy Pascal & Bernard Weinraub
Lisa Pierozzi
Carolyn & Bob Pisano
Carolyn & John Poer
John Ptak & Margaret Black
Patrick & Simone Purcell
John B. Quinn
Maura & Hal Richardson
Beth Roberts
Jay Roth & Sherry Grant
Morrison Management Team
Sally Rutter

Salon Films (Hong Kong) Limited

Rae Sanchini & Bruce Tobey

Arlene Sanford & Devra Lieb

Tim  & Tracy Sarnoff 

Saving the Lives of Our Own

Steve Savitsky

Ken Scherer & Rhody Davis

Lee & Mickey Segal

Eva & Robert Shaye

Guy Tardif

The Hollywood Reporter

Linda Thieben

Chris & Maggie Thomas

Courtenay Valenti & Patrick Roberts

Variety

Ty & Julann Warren

Laura & Casey Wasserman

Lisa & Jim Watters  

Gretchen Wayne

Ellie & Tom Wertheimer

David White & Susan Watanabe

Will Rogers Motion Picture
Pioneers Foundation
Tom Zimmerman & Karen 
Keehne Zimmerman

Opportunities remain for individual theater seat naming donations at www.MPTF.com/SEATS

Thank You to the Following MPTF Professional Advisory Network Members
for Supporting the Seat Campaign:

Thanks to All Those Who Sponsored New Theater Seats in the Screening Room:

Special Thanks to Our Corporate Sponsors:
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GETTING THE SHOT

Camera crews face a never-ending challenge to  
keep up with reality TV contestants p.110

CAREER SHIFT

Actress Thandie Newton 
segues to producing p.112

109

PHILIPPE LE SOURD didn’t have to lobby 
 for “The Beguiled” to be shot on film. Pro-
ducer Youree Henley and Sofia Coppola, 
writer and director of the Civil War-era 
thriller, set to be released June 23 by Focus 
Features, had chosen film over digital 
before the French cinematographer joined 
the project.

Le Sourd was pleased. “I think every-
thing should be shot on film,” he says. 

Not that there weren’t challenges. The 
DP, Oscar nominated for Wong Kar-wai’s 

“The Grandmaster,” which he also shot  
on film, acknowledges the difficulty in find-
ing the right lab and the right process for 
celluloid. “But to bring [‘The Beguiled’] 
alive on film was a good fight,” he says. 

Le Sourd used an Arricam Lite camera 
outfitted with vintage Cooke S2 and Panav-
ision Ultra Speed lenses to shoot the movie, 
which revolves around a group of young 
women and their headmistress at a South-
ern girls’ boarding school who secretly  
shelter a wounded Union soldier. He pull- 

processed the Kodak Vision3 500T 5219 
stock, allowing for a tonality he says he 
would not have been able to capture with 
digital. “I was reaching for something 
almost like a gray light, trying to awaken 
the soul of the darkness that you would feel 
in the middle of the Civil War,” he says. 

Shot on location in Louisiana, the open-
ing sequence of the film depicts a young 
girl gathering mushrooms in a forest that 
feels foreboding even in daylight when 
she encounters an injured enemy soldier. 
“One of our references was Kurosawa’s 
‘Rashomon,’” Le Sourd says. “We tried to 
make this forest mysterious, almost like a 
cemetery. We go with her into the darkness 
of the Civil War.”

The bulk of “The Beguiled” was filmed in 
a plantation house that became the film’s 
Farnsworth Seminary. It wouldn’t have had 
electricity, so Le Sourd maximized the use 
of daylight and candles; he deployed studio 
lights sparingly. “I tried to use the most  
naturalistic approach, avoiding backlight,” → 

Shadow World
Using film enabled 
Philippe Le Sourd  
to heighten mystery 
in a forest in  
“The Beguiled.”
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Celluloid Brings Civil 
War Drama to Life
Digital cinematography was never an option on Sofia Coppola’s  
Cannes award winner ‘The Beguiled’ Story by CHRISTINE CHAMPAGNE
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he explains. “If you look at a Vermeer 
painting, you see that most of the light 
is candlelight or window light. That was 
my approach.”

The DP operated the camera himself. 
He says he and Coppola, who won best 
director for the film in Cannes in May, 
didn’t prepare storyboards in advance of 
the 26-day shoot,  choosing to make up 
shots as they went along. “Sofia doesn’t 
do many takes,” says Le Sourd. “The fact 
that she’s not looking at a monitor — 
we didn’t do any playback — saved us 
time.”

The pair focused on capturing the 
emotion and body language of a cast 
that includes Colin Farrell, Nicole Kid-
man, Kirsten Dunst and Elle Fanning, so 
the camera was most often in a static 
position. “We tried to be simple and 
avoid any showy camera movement,” Le 
Sourd says. “I find sometimes the more 
you move the camera, the less you get 
the emotion.” 

←

Incentives San Antonio
In addition to many states, several U.S. cities offer 
incentives to lure film shoots. One of them, San Anto-
nio, boasts a combination of history — Spanish colonial 
architecture, the Alamo — and an array of modern yet 
charming cityscapes that can serve as locations for 
films ranging from Westerns to contemporary dramas. 
The city’s rebate of 7.5% can be added to the potential 
22.5% Texas cash grant.

7.5%
Rebate on approved San Antonio 
spending

 22.5%
Texas cash grant — can be 
stacked with San Antonio rebate

 $100k
Minimum San Antonio spend

INFORMATION COURTESY OF EP FINANCIAL 
SOLUTIONS, A PRODUCTION INCENTIVE CONSULTING 
AND FINANCIAL SERVICES COMPANY

Recent 
Projects
The Prey (2017)

Dead Awake 
(2016)

Everybody 
Wants Some!! 
(2016)

Friday Night 
Tykes (TV 
series, 2014-)

Battleship 
(2012)

The  
Grandmaster 
(2013)  
Director:  
Wong Kar-wai

Seven Pounds 
(2008)  
Director: Gabri-
ele Muccino

A Good Year 
(2006) 
Director: Ridley 
Scott

The Return  
of James 
Battle (2004)
Directors:  
Didier Poiraud,  

Thierry Poiraud

Peut-etre 
(1999) Director: 
Cedric Klapisch

Melody for a 
Hustler  
Director:  
Vincent  
Ravalec

Tougher Is Better  
for Reality TV Crews
Dashing alongside contestants adds to the rush for 
camera ops aiming to keep the action compelling

Newton has worked on reality televi-
sion since practically the beginning. He 
got his start in 2000 as a PA on MTV’s “The 
Real World” — considered a seminal show 
for the genre — and has since operated 
the camera on some of the most popu-
lar reality series, including “Jersey Shore,” 
“The Apprentice,” “America’s Next Top 
Model” and “Cops.” 

Formats have changed a lot over the 
years, Newton says. Technology has moved 
from standard-def videotape to 1080p 
HD and now to 4K — the high-res for-
mat that many reality programs shoot 
on today. “Keeping up with technology is 
paramount for success in this industry,” 
he says. And “4K is more versatile … with 
more room for error and more room to 
maneuver in post, because you’re shooting 
so much detail.” 

But the biggest change, Newton says,  
has to do with reputation. “Respect for  
reality TV has really grown over the last  
10 to 15 years,” he says. “People have  
started to recognize that these shows are 
here to stay.” 

So what does the job entail? For Petr 
Cikhart, a longtime camera operator on 
“The Amazing Race,” there’s no such thing 
as an average day. He and a sound tech 
will follow a pair of contestants non-
stop, sometimes for as long as 24 hours → 

Shifting Gears
DP Philippe Le Sourd worked on French films 
before teaming up with Ridley Scott in 2006.

The most 
asinine 
thing could 
become 
the biggest 
narrative  
of the 
season.”
Camera operator 
Shaun Newton

Ready to Run
“The Amazing 
Race” camera 
op Petr Cikhart 
strategizes 
with host  
Phil Keoghan.

Old School
Le Sourd shoots a scene 
with Kirsten Dunst; 
top: working with the 
Arricam Lite camera.

By CALUM MARSH
@calummarsh

REALITY TV SEEMS so spontaneous  
that it’s hard to believe how much work 
goes into making it. But for the DPs and 
camera operators tasked with capturing  
the action and the drama on the fly, the 
genre is one of the most demanding in  
the business. 

“It can be busy, it can be hectic and  
it can be crazy,” says Shaun Newton, a  
camera operator on MTV’s “Are You the 
One?” which wrapped its fifth season  
in March. 

“Twelve-hour days are typical for us,” 
Newton adds. “But it can be rewarding,  
and it’s a really cool job. There’s a 
camaraderie that comes from working 
together and putting your passion into it 
— no matter how vacuous some of these 
shows can be.” 



“I WASN’T ALLOWED TO SEE MY OWN MOVIES  
BECAUSE MOST OF THE FILMS I STARRED IN WERE RATED R.”

—  EVAN RACHEL WOOD TO MILLIE BOBBY BROWN

WATCH IT ON PBS SOCAL 
AND ON PBS STATIONS NATIONALLY 

CHECK YOUR LOCAL LISTINGS

ADDITIONAL SCENE SELECTIONS 
NOW AVAILABLE ON VARIETY.COM

#ACTORSONACTORS
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straight, capturing whatever the con-
testants do. “If they decide to sleep on the 
airport floor, there we are 10 feet away 
sleeping too,” he says. “Physically, it’s very 
demanding. We get tired.” And you can’t 
take a break, he explains. “If someone is 
running, you can’t tell them to slow down 
so you can catch up. You just have to keep 
up. There are no do-overs or second takes.” 

But, Cikhart insists, the show is better  
when the job is grueling. “Of course it’s 
tough when you’re trying to take a nap  
in the middle of the night on a piece of 
cardboard in a train station,” he says.  
“But those toughest times are the best 
opportunities to make the show better. If 
we’re having a tough time as a crew, that 
will translate to the best experience for  
the audience.”

Peter Rieveschl, DP on “The Amaz-
ing Race” and a former camera opera-
tor on “The Real Housewives of New York 
City” and “Project Runway,” says that what 
makes a good reality TV camera operator 
is “somebody who is very observant and 
has an excellent sense of human behavior.” 

The job isn’t just about coverage, but 
about picking up key details and captur-
ing drama as it happens. “You have to 
think like an editor and tell a story with 
your camera,” he says. “You have to watch 
people’s body language and even be able 
to anticipate what they may do next.” The 
best reality TV, he maintains, “is like good 
verite documentary filmmaking.” 

Newton compares his work on  
dwelling-based reality shows such as “Real 
World” to fishing. “Let’s say Bobby and 
Cindy are having an argument about  
who left the mayonnaise out on the 
counter all night,” he says. “It sounds asi-
nine, but the most asinine thing could 
become the biggest narrative of the sea-
son. Maybe Jimmy gets sick from the 
mayo. Maybe now he’s puking his guts out. 
Suddenly that argument about the mayo 
is very important.” 

How do you know what is and isn’t 
important? “You don’t,” he says. “You shoot 
just everything as if it’s story — that’s  
the rule.” 

But good reality TV camera operators 
aren’t just all-seeing. They’re also invisible. 
“There’s a strong fourth wall that you  
don’t cross,” Newton says. “You don’t start 
shooting the breeze with a cast member. 
That’s career suicide. The cast members 
need to see you as another piece of fur-
niture. You want a natural reaction from 
these people.” 

SHOOT
TITLE/DISTRIBUTOR PRODUCTION DIRECTOR CAST START LOCATION

College-ish
Freeform

ABC Studios James Griffiths
Yara Shahidi,  
Deon Cole

9/5 Los Angeles

Maniac Netflix
Paramount Television, 
Anonymous Content

Cary Fukunaga
Emma Stone,  
Jonah Hill

8/15 New York

Miss Bala Sony  
Pictures Entertainment

Columbia Pictures,  
Misher Films

Catherine 
Hardwicke

Gina Rodriguez, 
Ismael Cruz Cordova

6/26 Mexico

Where’d You Go, 
Bernadette

Annapurna Pictures,  
Color Force

Richard Linklater
Cate Blanchett, 
Kristen Wiig

7/10 Pittsburgh

Dattner 

Dispoto has 

booked DP 

Eric Robbins (“In a Valley of 

Violence”) and line producer 

Brian David Cange (“Marjorie 

Prime”) on Claudia Myers’ 

“Shadow Girl” and DP Quyen 

Tran (“Pali Road”) on HBO’s 

“Here, Now.” GSK Talent has 

booked production designer 

Mayling Cheng (“Heart of Dixie”) 

on ABC’s “How to Get Away With 

Murder” and costume designer 

Rita McGhee (“Empire”) on ABC’s 

“The Mayor.” It has placed sound 

mixers Brendan Beebe (“Big 

Little Lies”) on FX’s “American 

Horror Story” and Russell Fager 

(“United States of Tara”) on 

ABC’s “American Housewife.” 

BookingsIn Production

DATA PROVIDED BY VARIETY INSIGHT. FOR A COMPLETE LIST OF FILMS IN PRODUCTION, VISIT VARIETYINSIGHT.COM

←

By VALENTINA VALENTINI
@tiniv

ACTRESS THANDIE NEWTON, who took 
home a supporting actress BAFTA for 
the Oscar-winning film “Crash” and was 
nominated for a Golden Globe for HBO’s 
“Westworld,” has taken on the role of 
producer with “Liyana,” a hybrid anima-
tion and live-action documentary from 
Emmy-nominated directors Aaron and 
Amanda Kopp. The doc premiered at 
the Los Angeles Film Festival this week. 

The film is about a girl from Swa-
ziland who tries to rescue her young 
twin brothers from kidnappers; it 
was inspired by the dark memories of 
orphaned Swazi children who tell the 
story to South African author Gcina 
Mhlophe, who also appears in the film.

Newton’s association with the project 
springs from her African roots; the Brit-
ish-born actress’s mother is from Zim-
babwe. But assembling the story for the 
screen was challenging, and the final 
form came together during the editing.

“It’s a bit like cooking,” says Aaron 
Kopp. “The balance of different ingredi-
ents and timing are important, and in our 
case it involved lots of experimentation. 
Because we didn’t have examples of other 
films that were structured in this way, we 
had to discover as we went. We revised 
the edit over and over.” 

The Kopps were aided by documen-
tary editor Davis Coombe, whose credits 
include Sundance darlings “Casting Jon-
Benet” and “Chasing Coral,” both acquired 
by Netflix. 

Coombe, the Kopps say, stepped in 
as the voice of reason at key moments 
throughout the process. “It’s a film that’s 
not easily categorized,” explains Aaron 
Kopp. “It challenges people’s expectations 
of what a documentary should be, and we 
came to embrace this as a defining char-
acteristic of the film.”

For Newton — a passionate supporter 
of stories from people who don’t have 
the resources to tell them and a longtime 
admirer of Mhlophe’s work — the project 
marks her first role behind the camera.

“There’s definitely a shift that’s hap-
pened in my life,” she tells Variety, “and it 
doesn’t feel like too much of a conscious 
decision.  … I think it has a lot to do with 
being older and seeking to take the reins 
as opposed to just being corralled.”

Newton has two other scripts in the 
works and says she’s looking to develop 
more projects. She adds that over the past 
few years, she has begun hosting screen-
ings and lending her celebrity to further 
the careers of others. For example, she 
helped Pakistani journalist-filmmaker 
and women’s rights activist Sharmeen 
Obaid-Chinoy in her Oscar campaigns for 
“Saving Face” and “A Girl in the River: The 
Price of Forgiveness.” 

For Aaron Kopp, who grew up in  
Swaziland, this story was a natural fit.  
His wife and creative partner, Amanda, 
has known the children in the film since 
many were toddlers, and the filmmakers 
were eager to help Africans tell their own 
stories and express their voices. “From day 
one,” he says, “we stated that no matter  
how the film turned out, we wanted the 
process of creating it to be beneficial to 
the kids themselves.” 

Thandie Newton Turns 
to Producing for Hybrid 
African Documentary
The animated/live-action tale of children at risk 
wound up coming together in the editing suite 

There’s a 
shift in my 
life. It has 
to do with 
seeking to 
take the 
reins as 
opposed to 
just being 
corralled.”
Thandie Newton

Best Footage 
Forward 
Co-director 
Aaron Kopp 
shoots a scene 
in “Liyana.”
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GRAPPLING WITH REALITY

Netflix’s ‘GLOW’ tag-teams a kitschy period vibe  
with a feminine coming-of-age story p.120

BIRTHDAY SONG

Lena Horne was a step 
ahead of Hollywood p.126

O n the surface, the “Despica-
ble Me” cartoons appear to 
be send-ups of the James  
Bond franchise, but beneath 
that slick, spoofy exterior, 

they’re really marshmallow-centered  
affirmations of good old-fashioned family 
values. In the original, reformed super- 
villain Gru (Steve Carell) agrees to reprior- 
itize his life around his three newly 
adopted daughters. Then, in the sequel, 
Gru meets soul mate Lucy Wilde (Kris-
ten Wiig) and gets hitched. Now, in what 
might have been titled “Predictable Me 3,” 
Gru discovers his long-lost twin brother, 
Dru, giving the superficially surly charac-
ter even more reason for group hugs.

The fact that Gru has lost his job  
with the Anti-Villain League and that  
Dru desperately wants to get into the  
villainy racket is mostly just incidental  
in a series that’s starting to feel less like 
007 and more like “The Brady Bunch”  
with every outing. And lest you assume 
that “Despicable Me 3” somehow marks 
the poignant finale of a predetermined 
trilogy (one that has already earned  
more than $1.5 billion worldwide, not 
counting merchandising or the additional  
billion bucks of the “Minions” movie), 
think again: The movie wraps things up 
in the most open-ended manner possible, 
paving the path for a seemingly infinite 
number of sequels — which could actu-
ally be the way in which this series most 
resembles the Bond movies.

But here are a few words of advice  
for the talented folks at Illumination  
that might have come in handy before 
they undertook this outing: As happened  
with “Shrek” and other cartoon franchises 
before it, Gru’s ensemble is starting to  
feel a bit bloated, and before moving →  

Despicable 
Me 3

FILM REVIEW
BY PETER DEBRUGE

Directors: Pierre Coffin, Kyle Balda 
Voices: Steve Carell, Kristen Wiig, Trey Parker

Illustration by IKER AYESTARAN
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Cars 3
FILM REVIEW  
BY OWEN GLEIBERMAN

← forward, the studio might want to 
shed a few characters, starting — blas-
phemy of blasphemies! — with the Min-
ions, who now officially have nothing 
to do. (In that vein, whether out of wis-
dom or contract considerations, Russell 
Brand’s Dr. Nefario spends the movie fro-
zen in carbonite, which is a step in the 
right direction.)

In theory, the Minions are the  
reason these movies make millions,  
and it should tell you something that 
the little yellow guys succeed in deliv-
ering two fart jokes before the Illumi-
nation logo has even cleared the screen. 
They’re the irreverent comic relief in a 
series that’s robustly funny in its own 
right. And yet, like the acorn-obsessed 
Scrat in the “Ice Age” movies, the Minions’ 
scenes have broken off from the main 
storyline, their antics now unfolding as 
added-value vignettes in parallel to the 
plot at hand.

The central narrative concerns Gru’s 
discovery of Dru (both voiced by Carell, 
though the latter’s accent assumes an 
even weirder, Tommy Wiseau-like lilt). It 
should be noted that the surprise-twin 
thing is the kind of device that surely 
makes even soap-opera writers blush 
— but then, that’s half the joke in a fran-
chise that’s self-aware enough to realize 
it’s taking tired cliches and turning them 
upside down and inside out. Where the 
first “Despicable Me” seemed to be wink-
ing at the audience in open acknowledg-
ment of what it was stealing from other 
sources, this third installment is all but 
rolling its eyes at us (as in a lame bit 
where Gru and Dru pretend to be one 
another, a la “Parent Trap,” knowing full 
well that they’re the only ones who find 
it funny).

Along the same lines, the running  
gag about the movie’s new villain —  
a disgruntled former child star named 
Balthazar Bratt (voiced by “South Park” 
co-creator Trey Parker) — centers on  
how out of touch he is with the audi- 
ence. A relic of the ’80s, when everyone 
knew him from a show called “Evil  
Bratt,” Balthazar wears shoulder pads 
and pump sneakers, tossing bubble-gum 
bombs and break-dancing his way 
through heists. But when he runs the 
tape of an old episode for ideas, the joke 
is meant to be how hopelessly corny it all 
was, right down to his tired “I’ve been a 
bad boy!” tagline.

“C ars,” back in 2006,  
was the first Pixar 
movie that was far 
more beloved by  
audiences than critics.  

The movie struck many reviewers as being 
less heady and artful, more insistently 
conventional and full of sentimental off-
the-beaten-track Americana than the “Toy 
Story” films or “Finding Nemo.” And after 
it was followed up by the critically revered 
triple whammy of “Ratatouille,” “WALL-E” 
and “Up,” “Cars” languished, in reputa-
tion, as a “lesser” Pixar movie. Yet it found 
a deep place in the hearts of kids (and in 
many adult kids too).

It was clear that the co-director of “Cars,” 
the founding Pixar guru John Lasseter, felt 
close to the film and even protective of it, 
so five years later, when he made “Cars 2,” 

Director: Brian Fee 
Voices: Owen Wilson, Cristela Alonzo,  
Armie Hammer, Chris Cooper

Evil Times Two
Steve Carell voices twins Gru 
and Dru in “Despicable Me 3.”

Fender Bender
Lightning 
McQueen 
(voiced by 
Owen Wilson) 
finds himself 
in a demolition 
derby in Pixar’s 
“Cars 3.”

This ever-so-slight change in tone 
may be too discreet for most “Despica-
ble Me” fans to pick up on, but on closer 
inspection, it represents a dangerous 
shift toward ironic detachment. While 
these movies are allowed to be as silly  
as they like, what’s made them so 
delightful has been the fact that the 
filmmakers took the underlying sen-
timent seriously, treating even those 
warm-fuzzy family moments with sin-
cerity. Here, we’re allowed to “Awwww” 
when littlest daughter Agnes tells step-
mother Lucy, “I love you, Mom,” but 
when Gru makes the same admission 
to his brother, it’s the Minions who 
“Awwww,” throwing up a comedic buf-
fer of sorts. We haven’t gotten there yet, 
but the instant these movies stop caring 
about their characters, we’ll stop  
caring as well.

For the moment, both the film- 
makers and the audience remain 
invested, which allows writers Ken Dau-
rio and Cinco Paul (who’ve been with 
the series since the beginning) to splin-
ter the story into half a dozen strands. 
While Balthazar manages to steal the 
world’s largest diamond — wearing a 
fat suit modeled after France’s biggest 
movie star, in a joke clearly concocted by 
the movie’s Paris-based Mac Guff team 
— Gru and Lucy set out to thwart him 
and earn back the respect of new boss 
Valerie Da Vinci (Jenny Slate). As Gru 
and Dru make up for lost time, Lucy 
attempts to bond with the three little 
girls, who each have subplots of their 
own, the funniest being Agnes’ obsession 
with locating a real, live unicorn.

And then there are the Minions, who 
have grown disgruntled with all of Gru’s 
do-goodery. Following the lead of Mel 
(their Braveheart?), they agree to go on 
strike, making it clear they miss the days 
when they assisted in evil heists. What 
the Minions really want is another vil-
lain to serve, which means the movie 
has to keep cutting back to them as they 
seek out mischief en masse — whether 
crashing a “Sing”-style talent competi-
tion or making trouble in prison.

Yes, “Despicable Me 3” is unwieldy, but 
it mostly works, as co-directors Pierre 
Coffin (who also voices the Minions) and 
Kyle Balda never lose sight of the film’s 
emotional center, packing the rest with 
as much humor as they can manage. 
The jokes comes so fast and furious the 
movie can hardly find room for Heitor 
Pereira’s funky score, and though Phar-
rell Williams has contributed five new 
songs to sell soundtracks (including the 
sweet “There’s Something Special”), the 
film hardly needs them.

While the movie ends with an entic-
ing teaser for “Spy vs. Spy”-like action 
to come (for those who remember Mad 
magazine’s constantly feuding rivals), 
its biggest laughs come from the retro 
dance-fights between Gru and Bratt 
— and for those, it’s hard to beat Madon-
na’s “Into the Groove.” 

CREDITS: (Ani-
mated) A Uni-
versal release 
and presentation 
of a Chris Mele-
dandri produc-
tion. Producers: 
Meledandri, Janet 
Healy. Executive 
producer: Chris 
Renaud. Direc-
tors: Pierre Cof-
fin, Kyle Balda. 
Co-director: Eric 
Guillon. Screen-
play: Ken Daurio, 
Cinco Paul. Cam-
era (color, wide-
screen). Editor: 
Claire Dodgson. 
Music: Heitor 
Pereira. Reviewed 
at Annecy Ani-
mation Film Fes-
tival, June 14, 
2017. MPAA Rat-
ing: PG. Running 
time: 90 MIN.
VOICES: Steve 
Carell, Kristen 
Wiig, Trey Parker, 
Miranda Cos-
grove, Steve Coo-
gan, Jenny Slate, 
Dana Gaier, Nev 
Scharrel, Julie 
Andrews
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you can sort of understand why he shot 
the works. The sequel, with its globe-trot-
ting chases and Rube-Goldberg-on-STP 
narrative, was one of the most visually 
astonishing films in the Pixar canon and, 
at the same time, one of the most imper-
sonal. The movie was a commercial suc-
cess, yet it seemed to leave the legacy of 
Lightning McQueen lying in the dust of 
eye-tickling dazzle.

“Cars 3” pointedly swings the pendu-
lum back. It feels like it has been con-
ceived and directed, with scrupulous  
love and affection (but not a small bit of 
baseline corporate calculation), “for the 
fans.” It’s the first “Cars” film that Lasse-
ter has handed off to one of his train-
ee-proteges — Brian Fee, who had never 
directed a feature. Fee honed his chops 

as a storyboard artist, working on  
“Ratatouille” and the two previous  
“Cars” films, and what he’s come up with 
is an exceedingly sweet and polished if 
predictable fable that unfolds with a  
kid-friendly, by-the-book emotional 
directness. The CGI animation has a 
detailed lush clarity highly reminiscent 
of “Ratatouille,” and the picture moves 
at such an amiable pace that even the 
drawling, dawdling pick-up-truck doofus 
Tow Mater (Larry the Cable Guy) doesn’t 
slow it down.

Lightning McQueen, voiced by Owen 
Wilson with his inimitable scratchy joc-
ularity, is now past his prime — a cel-
ebrated stock-car racer who has been 
doing what he does for so long that he 
barely realizes the rest of the world has 
raced him by. The movie poignantly cap-
tures the paradox of the high-tech era: 
that you become ancient simply by stay-
ing the same. 

There is, of course, a new kid on the 
block, a wide-bodied jet-black sports 
mobile named Jackson Storm (voiced 
with unctuous palsy bravado by Armie 
Hammer), who casually hits rates of 
more than 200 miles per hour with the 
use of state-of-the-art number-crunch-
ing technology. Trying to cruise ahead of 
this next-generation speed demon, Light-
ning is all bluff confidence, but really, he 

CREDITS: A 
Walt Disney Stu-
dios release of a 
Walt Disney Pic-
tures, Pixar Ani-
mation Studios 
production. Pro-
ducer: Kevin 
Reher. Execu-
tive producer: 
John Lasseter. 
Director: Brian 
Fee. Screen-
play: Kiel Mur-
ray, Bob Peter-
son, Mike Rich. 
Camera (color, 
widescreen): Jer-
emy Lasky, Kim 
White (lighting). 
Editor: Jason 
Hudak. Reviewed 
at Dolby 88, New 
York, June 8, 
2017. MPAA Rat-
ing: G. Running 
time: 109 MIN.
CAST: Owen Wil-
son, Cristela 
Alonzo, Armie 
Hammer, Chris 
Cooper, Nathan 
Fillion, Larry the 
Cable Guy, Tony 
Shalhoub, Margo 
Martindale, Kerry 
Washington, 
Cheech Marin, 
Lea DeLaria, Bon-
nie Hunt, Bob 
Costas, Paul 
Newman

doesn’t have a chance. He wipes out, in a 
spectacular sequence of flipping velocity 
and crushed metal, and the damage he 
does to his lollipop shell is the least of it. 
What he needs to recover is his spirit.

He winds up going on another off-
ramp ambling odyssey, though this 
one is organized by his sponsor: Ster-
ling (Nathan Fillion), who has set up a 
glassed-in training facility complete with 
treadmills, wind tunnels and the mother 
of all VR racing simulators. He assigns 
Lightning to a trainer, Cruz Ramirez 
(Cristela Alonzo), who sees him as a fab-
ulous relic (“I call you my senior proj-
ect!”). But after Lightning has a disas-
trous session on the simulator, and 
Sterling reveals that he basically wants 
to cash in on Lightning’s name to sell 
Rust-eze mud flaps, it’s time for our 
hero to get back in touch with his rac-
ing roots.

He and Cruz pay a visit, incognito, to 
Thunder Hollow, a down-home mudslide 
of a track that turns out to be a demoli-
tion derby (which he doesn’t even win). 
He has fallen low, and the humiliation 
barely seems worth the price. There’s 
only one figure, it seems, who can save 
him: his old mentor, Doc Hudson, even 
though Doc has passed on. So he seeks 
out Doc’s grizzled old repair truck, 
Smokey (Chris Cooper), who shows him 
that retired racers never die — they just 
hang around in bars talking about the 
glory days.

“Cars 3” is very much a tale of  
mentorship, of learning how to give up 
your ego in order to bolster someone 
else’s. As such, it’s touching in a pleas-
ingly formulaic, pass-the-torch way. It 
turns out to be a girl-power movie. Yet 
even as Cruz’s story is moving, with its 
gender paradigm shift, that doesn’t stop 
you from wishing that she were a more 
idiosyncratic character — that she were 
wilder and funnier, defined by some-
thing other than self-doubt. And while 
it’s nice, on some level, to have Doc Hud-
son back (the presence of the late Paul 
Newman in the role seems based on a 
combination of vocal outtakes, which are 
dandy, and impersonations, which work 
less well), that dimension of the movie 
almost can’t help playing as an overly 
deliberate retread of the original “Cars.”

On the short list of movie sequels 
that are great, both the “Toy Story” 
sequels loom as brilliant follow-ups that 
audaciously extend the appeal of the 
original “Toy Story.” That’s the bar that 
Pixar set for itself. “Cars 3” is a friendly, 
rollicking movie made with warmth and 
dash, and to the extent that it taps our 
primal affection for this series, it more 
than gets the job done. Yet in many ways 
it’s the tasteful version of a straight-to-
DVD (or streaming) sequel. Audiences 
should come out satisfied, and in satis-
fying numbers, but the upshot is that 
this year’s Pixar film is a finely executed 
product rather than an inspiring work of 
animated artistry. 

Heading Down a Foreign Track
The original “Cars” collected more money 
domestically than internationally, but the sequel 
reversed that trend. Together, the two films have 
raced to more than $1 billion globally.

$1.02b
Worldwide box office for both “Cars” movies (“Cars,” 
2006, domestic: $244 million, international: $218 
million; “Cars 2,” 2011, domestic: $191 million, interna-
tional: $371 million).
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Rough 
Night

FILM REVIEW
BY OWEN GLEIBERMAN

Director: Lucia Aniello 
Starring: Scarlett Johansson, Jillian Bell, Ilana 
Glazer, Kate McKinnon, Zoe Kravitz

“R ough Night,” a 
bachelorette-par-
ty-from-Hell thrill-
er-comedy that’s 
got some push and 

some laughs despite its essentially formu-
laic nature, is a perfect example of why 
Hollywood needs (many) more women 
filmmakers. Do we want to see more 
women directors who have the scald-
ing audacity of a Kathryn Bigelow, or 
who can turn a tentpole origin story like 
“Wonder Woman” into a cultural event 
the way Patty Jenkins did? Of course. 
That said, we also need more women 
to direct the MOR entertainment of the 
week. In the case of a goofy-nasty bad-be-
havior farce like “Rough Night,” directed 
and co-written by Lucia Aniello, what’s 
novel isn’t so much the cookie-cutter plot 
as the spin, the female gaze, the inside-
the-club sensibility. And that’s why it 
should find a solid audience.

But first, a word on how derivative it 
is. In “Rough Night,” four college chums 
reunite for a weekend trip to Miami, 
where they’ve borrowed a splendid beach 
house to hold a bachelorette bash for 
Jess (Scarlett Johansson). A decade ago, 
they were frat-house-party hellions who 
could guzzle their way through a night of 
beer pong. But they’ve grown up — sort 
of. Jess, now with clipped, conservative 
hair, is running for state senator, and she 
and her fiance, Peter (Paul W. Downs, who 
co-scripted), are so respectable and adult 
that they’re already like an old married 
couple. Frankie (Ilana Glazer), a lesbian 
and full-time activist, organizes protests 
faster than she can get people to show up 
for them, and Blair (Zoe Kravitz), who is 
Frankie’s former lover, is in the thick of 
a divorce and child-custody battle. Then 
there’s the exception, Alice (Jillian Bell), 
still every bit the needy, arrested drunk-
girl narcissist she was in college.

The four go out to a club, where they 
do endless shots and too much cocaine, 
and they’re introduced to Jess’ outside 
BFF, an Aussie free spirit named Pippa 
(Kate McKinnon). They go back to the 
house, where the requisite male strip-
per has been put on order. A dude shows 
up at the door (he’s sexy but seems a lit-
tle too threatening to be a stripper), and 
moments later, after push quite literally 
comes to shove, he’s lying on the floor, a 

FILM / ANNECY
Animal Crackers
When Ringling Bros. 

announced its plans to retire 

the Greatest Show on Earth 

after 146 years, animal rights 

activists rejoiced, relieved that 

dancing bears and trained ele-

phants would suffer no more. 

But “Animal Crackers” has a 

much better solution, albeit 

one that demands a dash 

of magic: In this delightfully 

inventive, frequently hilari-

ous animated feature, a box 

of enchanted cookies allows 

big-top couple Buffalo Bob 

and Talia to shape-shift into 

a full menagerie of circus ani-

mals. All it takes is a bite of 

the right cookie, and presto! 

they become the critter in 

question. In addition to boast-

ing a downright clever idea, 

“Animal Crackers” is uniquely 

suited to the medium of ani-

mation, easily accommo-

dating the dramatic trans-

formations from two-ounce 

hamster to 600-pound brown 

bear. This Spanish-produced, 

English-language and mostly 

Chinese-financed film features 

an enviable business formula 

and a compelling concept and 

characters, even if the pro-

logue is a bit bumpy. PETER 

DEBRUGE

Directors: Scott Christian Sava, Tony Bancroft, 
Jaime Maestro Voices: Emily Blunt, Danny 
DeVito, John Krasinski, Ian McKellen, Sylvester 
Stallone, Patrick Warburton, Raven-Symone, 
Harvey Fierstein, Wallace Shawn, Gilbert 
Gottfried, Tara Strong, James Arnold Taylor, 
Lydia Rose Taylor 

FILM / ANNECY
A Silent Voice
Deafness becomes a meta-

phor for isolation and mis-

communication in Nipponese 

anime “A Silent Voice,” which 

tracks the fracturing friend-

ships in a school class when 

a hearing-impaired girl enters 

the mix. Narcissism, self-loath-

ing, secret crushes and long-

ing for acceptance — all the 

trademarks of puberty are 

vividly evoked in beguiling 

hand-drawn visuals. More-

over, the film boasts a fresh 

and engaging approach in 

tackling the ubiquitous Jap-

anese subject of school bul-

lying from the perspective of 

the bully rather than the vic-

tim. The third feature directed 

by Naoko Yamada has roped 

in nearly $20 million domes-

tically and reverberated into 

Reviews in Brief

•  Go to Variety.com/reviews  
for full reviews and  
upcoming releases.

cinemas in territories all over 

Europe, Latin America and 

Asia; it may create as much 

noise internationally as Jap-

anese phenomenon “Your 

Name.” Yamada is regarded as 

a rising star in Japan’s com-

petitive anime industry. Her 

screen rendering of Yoshitoki 

Oima’s multiple-award-win-

ning manga exudes a delicate, 

reflective sensibility, especially 

in its light-handed treatment 

of the romantic undercurrents 

flowing among the three main 

characters. MAGGIE LEE

Director: Naoko Yamada Voices: Miyu Irino, 
Mayu Matsuoka, Saori Hayami, Aoi Yuki, Ken-
sho Ono, Yuki Kaneko, Yui Ishikawa, Megumi 
Han, Toshiyuki Toyonaga, Sachiko Kojima, 
Erena Kamata

THEATER / OFF BROADWAY
Bella: An American 
Tall Tale 
“Bella: An American Tall 

Tale,” a folk musical premier-

ing at Playwrights Horizons, 

is Kirsten Childs’ irresist-

ible invitation to kick up your 

heels, and her high spirits are 

infectious. Set in 19th-cen-

tury America and performed 

in music-hall style, the show 

features bubbly Ashley D. Kel-

ley, who originated the role at 

the Dallas Theater Center, of a 

full-figured Southern gal who 

heads West to escape her col-

orful past and find a man wor-

thy of her queenly stature. In 

director Robert O’Hara’s pro-

duction, Clint Ramos’ vin-

tage-postcard set reconfig-

ures Playwrights’ main-stage 

theater as a frontier music hall 

with glowing footlights, a mod-

est turntable and a rich cur-

tain to frame Bella’s adven-

tures. Although the fun of the 

show would seem to depend 

on the wild tales she spins 

out of her fertile imagina-

tion, when her journey finally 

comes to a close, Bella has 

made a great discovery about 

herself. “Don’t matter which 

one of them tall tales is true,” 

she says. “The end of the story 

is, the only one a strong black 

woman can depend on is her-

self.” MARILYN STASIO

Book, music, lyrics: Kirsten Childs Cast: 
Marinda Anderson, Yurel Echezarreta, Brandon 
Gill, Olli Haaskivi, Ashley D. Kelley, Kevin 
Massey, Jo’Nathan Michael, Kenita R. Miller, 
Paolo Montalban, Gabrielle Reyes, Britton 
Smith, NaTasha Yvette Williams

pool of blood spreading beneath him. It’s 
a complete accident, but he’s dead.

Most who see “Rough Night” will have 
no idea that it lifts its premise, and much 
of its flavor, from the 1998 movie “Very 
Bad Things,” Peter Berg’s first film as a 
director. It was about a group of guys 
who accidentally kill a prostitute during 
a bachelor party in Vegas, and what they 
do to hide the disaster. “Rough Night” is 
a lighter entertainment. It’s “Very Bad 
Things” with the sexes reversed but also 
with a harmless dollop of the “Hangover” 
films, a replay of the best-friend-of-the-
bride jealousy drama of “Bridesmaids,” 
plus a touch of “Weekend at Bernie’s” all 
mashed together in the comedy com-
pactor. Yet the best thing about “Rough 
Night” is the feisty, claws-out spontaneity 
of its competitive banter between “sisters” 
who love and hate each other.

Aniello and Downs are two of the 
forces behind the web-gone-Comedy Cen-
tral series “Broad City” (co-created by 
Glazer), but this movie is a lot broader. 
It’s farcical, situational and over-the-top, 
yet it gives the actresses room to maneu-
ver. Johansson makes Jess cautious but 
fast — a grown-up trying to let loose 
even as she keeps her inner desperado in 
check. Glazer, likewise, creates a lived-in 
character: a social justice warrior who is 
spoiled and annoying enough to cue us 
to the fact that her stridency is compen-
sating for something.

It’s Bell, though, who’s the film’s comic 
spark plug. Her Alice, as scripted, may 
seem like a walking “loser,” but the actress 
has the kind of hostile crack timing that 
Kathryn Hahn did in “Bad Moms.” When 

Party Secret
Ilana Glazer,  
Jillian Bell,  
Scarlett Johansson 
and Zoe Kravitz  
have something  
to hide from   
Demi Moore and  
Ty Burrell in  
“Rough Night.”
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All Eyez  
on Me

FILM REVIEW
BY OWEN GLEIBERMAN

Director: Benny Boom 
Starring: Demetrius Shipp Jr., Danai Gurira

S leekly shaven-headed, with a 
pirate bandanna, a gangsta’s 
dripped-in-death tattoos, and 
the liquid stare of an Arabian 
prince, Tupac Shakur was the 

matinee idol of hip-hop superstars: not 
the fiercest rapper, not the most virtuosic 
or visionary, but a figure of “hard” feroc-
ity who elevated street nihilism by fus-
ing it with a certain lovesexy bravura. For 
a while, he was as much a movie star as 
a rap star, and on some level Tupac’s life 
always seemed like a movie playing out 
in front of you — not just the hair trig-
gers of violence but his whole contra-
dictory dance of activism and thuggery, 
commitment and celebrity.

“All Eyez on Me,” a messy, hugely 
flawed but fascinating biographical 
drama, channels those contradictions, 
even if it doesn’t always know what to do 
with them. Comprehensive but sketchy, 
atmospheric but often under-dramatized, 
it is not, in the end, a very good movie 
(there are a few scenes, like Tupac’s ini-
tial meeting with Ted Field of Interscope 
Records, that are embarrassingly bad). 
Yet it’s highly worth seeing because it 
captures something about the space in 
which Tupac lived: a place that wanted 
to be all about pride and power but was 
really about flying over the abyss.

The film is 2 hours and 20 minutes 
long, and considering that Tupac was 
only 25 when he was gunned down in a 
drive-by shooting in Las Vegas on Sept. 7, 
1996, that should be enough time to tell 
his story with intimacy and flow. Yet “All 
Eyez on Me,” directed by music-video vet-
eran Benny Boom, is an old-school biopic, 
with that sprawling, one-thing-after-an-
other quality that can make you feel like 
you’re seeing the cinematic version of a 
Wikipedia entry.

That said, Demetrius Shipp Jr., who 
plays Tupac, carries you through. He 
looks astonishingly like the rap star, but 

he also fills out Tupac emotionally, show-
ing us the smiley high school student 
who prided himself on his success in the 
theater, as well as the surly adolescent 
who was raised by his mother, the for-
mer Black Panther Afeni Shakur, to take 
a never-ending stance of defiance. Afeni 
is played by Danai Gurira, who makes 
Afeni a ruthlessly intelligent analyst of 
the white power structure consumed by 
a rage that has no outlet (at one point, 
she turns to crack).

It’s no wonder that Tupac grows up to 
be a militant without a cause. He can see 
the injustice around him, yet the way he 
chooses to define his manhood becomes 
a self-conscious performance. He turns 
into a badass outlaw hip-hop demigod 
who’s playing the role of a badass outlaw 
hip-hop demigod.

There’s a facile framing device, with 
Tupac explaining his life during a prison 
interview in 1995. The film presents the 
incident that resulted in rape charges 
brought against Tupac and members 
of his entourage (he was convicted of 
first-degree sexual abuse) in a way that 
exonerates him; the truth may have 
been murkier. Once he’s in jail, how-
ever, his life and career look like they’re 
in ruins. To save himself, he signs a deal 
with the devil: Marion “Suge” Knight, the 
fearsome 350-pound giant-cigar-chomp-
ing entrepreneur of Death Row Records.

Dominic L. Santana, who plays 
Knight, captures the underworld mogul’s 
self-righteous menace, and the second 
half of the movie, in which Tupac finds 
his greatest success, records his greatest 
song (the momentous “California Love”), 
and experiences his greatest existential 
confusion while at Death Row, is the omi-
nous heart of “All Eyez on Me.” In essence, 
Tupac is still in prison, trapped not just 
in a record contract but in a stance of 
outlaw brutishness that’s become, in his 
own mind, “political”: the only stance the 
white man will allow him.

But his mother said it best: This is 
really the system’s way of handing him 
the tools to destroy himself. Who killed 
Tupac? “All Eyez on Me” doesn’t say, but 
in all likelihood he was killed in a tit-
for-tat piece of gang violence that had 
nothing to do with the rap wars. What 
the movie captures is that his absorp-
tion — through showbiz, then through 
Knight’s empire — into the role of gang-
sta sociopath was the insidious illusion 
that sealed his fate. It was a role he rel-
ished playing, and he did it brilliantly; 
he convinced the toughest audience 
there was — himself. But the only thing 
about the role that was entirely real was 
his death. 

CREDITS: A 
Columbia Pic-
tures release of 
a Matt Tolmach 
Prods., Paulilu 
Prods. produc-
tion. Produc-
ers: Matthew 
Tolmach, Lucia 
Aniello, Paul W. 
Downs, Dave 
Becky. Execu-
tive producer: 
Matthew Hirsch. 
Director: Aniello. 
Screenplay: Ani-
ello, Downs, Dax 
Shepard. Cam-
era (color, wide-
screen): Sean 
Porter. Editor: 
Craig Alpert. 
Reviewed at AMC 
Lincoln Square, 
New York, June 
12, 2017. MPAA 
Rating: R. Run-
ning time: 101 
MIN. CAST: Scar-
lett Johans-
son, Jillian Bell, 
Ilana Glazer, Kate 
McKinnon, Zoe 
Kravitz, Paul W. 
Downs, Ryan 
Cooper, Ty Bur-
rell, Demi Moore

CREDITS: A Sum-
mit Entertainment/
Lionsgate release 
of a Morgan Creek 
Prods., Program Pic-
tures, Codeblack 
Films production. 
Producers: David T. 
Robinson, L.T. Hut-
ton, James G. Rob-
inson. Executive 
producer: Wayne 

Morris. Direc-
tor: Benny Boom. 
Screenplay: Jeremy 
Haft, Eddie Gon-
zalez, Steven Bag-
atourian. Camera 
(color, widescreen): 
Peter Menzies Jr. 
Editor: Joel Cox. 
Reviewed at Magno, 
New York, June 14, 
2017. MPAA Rating: 

R. Running time: 
140 MIN.
CAST: Demetrius 
Shipp Jr., Danai 
Gurira, Kat Graham, 
Dominic L. San-
tana, Jamal Woolard, 
Jarrett Ellis, Bran-
don Suave, Har-
old House Moore, 
Lauren Cohan, Hill 
Harper

Channeling Tupac
Dominic L. Santana 
and Demetrius Shipp 
Jr. star in the biopic.

she gets a line like “I can’t just go to jail! 
I couldn’t even make it through the first 
episode of ‘Orange Is the New Black,’” she 
delivers it with dramatic sincerity, digging 
into the character’s anxiety. And Alice’s 
one-way duel with Pippa says much about 
the possessiveness of friendship. 

What do these five characters do with 
a corpse on their hands? They figure 
out ways to get rid of it. They debate the 
issue of whether they’re guilty of invol-
untary manslaughter (as long as the body 
just lies there, no; as soon as they make 
the mistake of moving it, maybe yes). And 
when they learn that the wealthy swing-
ers next door, played with a bit too much 
on-the-nose hambone smarminess by 
Demi Moore and Ty Burrell, have surveil-
lance cameras that may have recorded 
their cover-up scheme, they send Blair 
over to the house to sleep with them.

There are plenty of gags in “Rough 
Night” that don’t work, like the overly 
obvious role-reversal stunt of having 
Jess’ fiance stage a bachelor party that’s 
an absurdly effete evening of wine tast-
ing. Yet Peter’s all-night drive to Miami to 
rescue Jess gets funnier as it goes along, 
and what’s amusing about the movie is 
the cocky texture of its feminine bonding 
— the jokes about home bikini waxing 
or scarfing pizza over a dead body, deliv-
ered with a new style of merciless aggres-
sion. It’s hardly the first, or most original, 
comedy of female outrage to come along, 
but we’ve had 40 years of men behav-
ing badly on-screen, stretching back to 
“National Lampoon’s Animal House,” and 
watching these ladies get their turn gen-
erates a slobby low-down kick. 
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Debbie and Ruth are two glittering glam-
azons in a beautifully choreographed 
dance of jealousy. That moment is the 
seed of his production’s ultimate success: 
Debbie, the blond all-American mom, is 
his “face,” the hero the crowd roots for; 
gratingly earnest Ruth, all wheedling and 
hard work, is his “heel,” the crowd’s favor-
ite person to hate. 

It would be so easy, in a show with 
such capacity for glam, to emphasize 
sparkle over substance. “GLOW” doesn’t 
make that mistake. Brie, Gilpin, and 
Maron — in his strongest performance 
outside his own stand-up persona — 
make for textured, complex leads, with 
a tough resilience to their relationships 
that is neither superficial nor sexy. For 
those who don’t know Gilpin’s talents, 
“GLOW” is a chance to witness her obvi-
ous star quality; for those familiar with 
Brie for playing primarily “cute” charac-
ters, her turn as Ruth uncovers a needy, 
sour and resentful quality that she still 
manages to make winning.  

“GLOW” is feminine but not precious, 
period but not nostalgic. It’s an hon-
est show that is satisfyingly, surpris-
ingly intimate. And — refreshingly — it 
eschews building up its women as sex-
ualized totems, in order to observe how 
those women might pursue that pro-
cess themselves. It’s a smart move, and 
this is a smart show. It’s precisely weighty 
enough, without the bloat and spotty 
pacing that characterizes other streaming 
shows. There’s an interesting disorienta-
tion to the editing and pacing that keeps 
the audience on its toes, and the neon 
lights and bright Lycra make for easy, fun 
viewing coupled with quality storytelling. 
Much like this era in women’s wrestling, 
it is glorious and weird and different and 
goes by way too quickly. At least with Net-
flix’s “GLOW,” we can hope for more. 

Mat Finish
Alison Brie 
and Betty 
Gilpin 
play rival 
wrestlers, 
with Bashir 
Salahuddin 
refereeing 
the match, 
in “GLOW.”

GLOW
TV REVIEW
BY SONIA SARAIYA

Comedy: 10 episodes (all reviewed);  
Netflix, Fri., June 23 
Starring: Alison Brie, Betty Gilpin, Marc Maron

“G LOW,” a new Netflix  
half hour, is a finely 
wrought period 
piece of an espe-
cially ahistoric- 

seeming time and place: 1985, on the 
fringes of Hollywood, in a moment both 
entirely recognizable and light-years 
away. Everything that thrived in the ’80s 
seems to have been as artificial as possi-
ble: spandex, synthesizers, shoulder pads, 
extra strong hairspray. It was a decade of 
neon and fluorescence; it was an era that 
literally glowed. No wonder it was the 
golden age of professional wrestling.

“GLOW” takes this arena of artifice 
and turns it into a story of feminine com-
ing-of-age with a bright, engaging energy 
that balances tones with masterful skill. 
The show admires the glitz of the ’80s — 
or at least, the way pop culture purports 
to remember the decade — but frames 
it, with appealing intimacy, in the softer 
’70s that preceded it and the hyper-
aware ’90s to follow. It’s a story about cre-
ating camp appeal out of a washed-out, 
banal and even somewhat dingy reality 
— unemployment, failed dreams of star-
dom, a fleabag motel at the edges of Hol-
lywood and the acrid taste of middle 
age. It makes the creation of something 
totally synthetic into a story of individ-

CREDITS: Exec-
utive produc-
ers: Jenji Kohan, 
Tara Herrmann, 
Liz Flahive, Carly 
Mensch 30 MIN.
CAST: Alison 
Brie, Betty Gil-
pin, Sydelle Noel, 
Jackie Tohn, Brit-
ney Young, Kia 
Stevens, Marc 
Maron, Bashir 
Salahuddin

ual empowerment and collective fascina-
tion. Best of all, it does all that without 
either self-aggrandizing or lionizing its 
characters. 

“GLOW” — Gorgeous Ladies of Wres-
tling — was a real-life TV program that 
ran from 1986 to 1990 out of Las Vegas, 
as chronicled in the 2012 documentary 
“GLOW: The Story of the Gorgeous Ladies 
of Wrestling.” Netflix’s “GLOW,” from exec-
utive producer Jenji Kohan and cre-
ators Liz Flahive and Carly Mensch, tells 
a (very) fictionalized version of the wres-
tling show, starting with lead Ruth Wilder 
(Alison Brie, in a typically stunning turn), 
a wannabe serious actor who is petulant 
about her lack of consequence. A series 
of desperate turns leads her to a casting 
call headed by bitter layabout Sam Syl-
via (Marc Maron), a former B-movie writ-
er-director who has somehow ended up 
scraping together a prospective wom-
en’s wrestling show for cash. Ruth keeps 
failing to impress Sam — until her best 
friend, Debbie Eagan (Betty Gilpin), a for-
mer soap star who left the industry to 
have a baby, finds out that Ruth slept 
with her husband. Debbie storms into 
the makeshift gym, hands off her baby 
to a bystander, jumps into the ring and 
slaps Ruth across the face. Sam sees stars: 
“GLOW” cuts to his imagination, where 

Ring of Truth 
Netflix’s version of 
“GLOW” is based  
on the women’s 
wrestling TV show of 
the same name that 
aired in syndication 
from 1986 to 1990. 
The show was also 
the subject of the 
2012 documentary 
film GLOW: The 
Story of the 
Gorgeous Ladies  
of Wrestling.
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CORRECTION: The Smokefree Movies advertisement in Variety’s June 13 issue 

reported that the fi lm industry fi rst heard evidence that exposure to on-screen 

smoking harms young audiences, and that an R-rating would protect them, at 

a Los Angeles briefi ng in “late 2013.” In fact, the briefi ng was in late 2003. UCSF 

Smokefree Movies regrets the typo. The amended ad can be downloaded at 

smokefreemovies.ucsf.edu/sfm-ads/ad-120.

CREDITS: Exec-
utive producers: 
Rebecca Eaton, 
Camilla Campbell, 
Robert Wulff-Co-
chrane. 90 MIN.
CAST: Stefanie 
Martini, Sam Reid, 
Blake Harrison, 
Jessica Gunning, 
Alun Armstrong

Prime 
Suspect: 
Tennison

TV REVIEW
BY MAUREEN RYAN

Drama: 6 episodes (2 viewed);  
PBS, Sun., June 25, 10 p.m.  
Starring: Stefanie Martini, Sam Reid

I f the idea of a “Prime Suspect” 
prequel filled you with dread, 
well, you were right to be nervous.

The generally leaden “Prime 
Suspect: Tennison” isn’t all that 

great by the standards of recent U.K. 
crime dramas such as “Broadchurch” and 
“Happy Valley.” It suffers even more when 

tentativeness to the role. Obviously, Ten-
nison would be much different in 1973, 
at the start of her career, which is when 
this incarnation of the show is set. But 
this version of the character is so lack-
ing in complexity that she might as well 
have parachuted in from one of the lack-
luster eras in the “Law & Order” shared 
universe.

Given the chance to fill out the details 
of Tennison’s early days, this program 
goes the obvious route almost every 
time. Her family members, when they 
appear, are generally depicted as one-di-
mensional, class-conscious nags who 
just want Jane to get married and settle 
down. Most of Jane’s colleagues are simi-
larly uninteresting, and a flirtation with 
her boss never really gains much traction.

Simply put, “Tennison” never estab-
lishes a reason for its own existence. It 
was quite easy for the viewer to infer 
everything he or she needed to know 
about the character from the most engag-
ing seasons of the Mirren vehicle. It was 
obvious that the routine sexism of the 
London police force had left its mark on 
the cagey, driven detective, and merely 
showing instances of that kind of bias in 
operation in the early ’70s does nothing 
to advance the viewers’ understanding of 
the character’s depths. And when “Ten-
nison” moves away from its title charac-
ter to focus on a turgid heist plot among 
London gangsters, it becomes even less 
interesting.

Though the prequel is rooted in a 
series that helped define a certain kind 
of textured, ambiguous U.K. crime drama, 
almost everyone in “Tennison” behaves in 
a predictable way, and the main murder 
investigation is notably short on excit-
ing twists and turns. The soundtrack — 
heavy on Pink Floyd and Roxy Music — is 
the best thing about the drama.

The original “Prime Suspect” is on Hulu, 
and watching — or rewatching — Mirren 
construct the building blocks of that TV 
legend would be a better use of one’s time 
than trying to stick with this muddled, 
hesitant and unnecessary backstory. 

compared with the heyday of the origi-
nal “Prime Suspect,” which began a gen-
erally excellent 15-year run in the early 
’90s.

The original incarnation of “Prime 
Suspect,” which starred Helen Mirren 
as London cop Jane Tennison, often 
demonstrated a welcome flexibility. 
Each season of the show was as long 
or short as it needed to be in order to 
tell a crisp, suspenseful story heavy on 
the kind of character development that 
the best Brit crime shows are known 
for. “Tennison” is nowhere near as nim-
ble. Installments run past the 80-min-
ute mark in order to tell a meandering, 
unexceptional story that could have 
used far more ruthless pruning and 
honing.

A bigger problem is the casting of 
Stefanie Martini in the lead role. The 
writing does her no favors — it’s obvi-
ous and superficial throughout — but 
Martini brings nothing but a wide-
eyed innocence and a bland, earnest 

Early ‘Prime’
Stefanie Martini 
portays Jane 
Tennison in her 
formative years 
in the drama 
prequel.
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CREDITS: A Pub-
lic Theater pre-
sentation of the 
Free Shakespeare 
in the Park pro-
duction of a play 
in one act by 
William Shake-
speare. Direc-
tor: Oskar Eustis. 
Sets: David Rock-
well. Costumes: 
Paul Tazewell. 
Opened June 12, 
2017. Reviewed 
June 9. Run-
ning time: TWO 
HOURS.
CAST: Eliza-
beth Marvel; 
Gregg Henry; 
Corey Stoll, Tina 
Benko, Tea-
gle F. Bougere, 
Yusef Bulos, Eisa 
Davis, Robert Gil-
bert, Edward 
James Hyland, 
Nikki M. James, 
Christopher Liv-
ingston, Chris 
Myers, Mar-
jan Neshat, John 
Douglas Thomp-
son, Natalie Wool-
ams-Torres, Isa-
bel Arraiza, Erick 
Betancourt, 
Mayaa Boateng, 
Motell Foster, 
Dash King, Tyler 
La Marr, Gideon 
McCarty, Nick 
Selting, Alexan-
der Shaw, Michael 
Thatcher, Justin 
Walker White 125

JU
N

E 
20

, 2
01

7 
   

   
   

VA
RI

ET
Y.

C
O

M

As a covered entity under Title II of the Americans with Disabilities Act, the City of Los Angeles does not discriminate on the basis of disability

and, upon request, will provide reasonable accommodation to ensure equal access to its programs, services, and activities. 

July 1, 2017

WE ARE RAISING THE WAGE IN L.A.   
  

Find out about the annual increase. 

wagesla.lacity.org
WagesLA@lacity.org
1-844-WAGESLA
1-844-924-3752

Lorem ip

Julius 
Caesar

THEATER REVIEW
BY MARILYN STASIO

Theater: Delacorte; 1,800 seats; free  
Director: Oskar Eustis 
Starring: Gregg Henry, Elizabeth Marvel,  
Corey Stoll, Tina Benko

B rutus is a commanding  
figure in the Public The-
ater’s Free Shakespeare 
in the Park production of 
“Julius Caesar.” The wily 

Mark Antony also looms large. But the 
most fearsome character in the show 
isn’t standing onstage — not even in  
the person of a Donald Trump-like Cae-
sar — but instead storming the bleachers 
and shouting in the aisles. It’s the mind-
less Roman mob, or, as director Oskar 
Eustis’ politically slanted production  
slyly insinuates, it’s the ecstatic mobs at  
a Trump rally. Although the show 
whipped up controversy when funders 
pulled out over right-wing objections,  
the furor isn’t warranted: Anyone who 
reads the plays knows Shakespeare’s 
main message is that no matter how 
much you want to get rid of your current 
political leader, don’t kill him.

In most Shakespeare productions in 
the park, mob scenes have to be taken 
on faith, with the same handful of actors 
scurrying about trying to look like 
legions. But this surging Roman mob has 
real numbers, and its fickle allegiances 
to one demagogic political figure after 
another make it genuinely frightening.

The satiric Trump references begin 
with the first appearance of Julius Caesar, 
depicted in Gregg Henry’s amusing  
performance as a preening Goldilocks 
who wears embarrassingly long ties, 

makes triumphal hand gestures and 
knows how to work the crowd. Our own 
crowd of complicit theatergoers roared 
with delight when he lowered himself 
into a golden bathtub. Here the hero was  
joined by his wife, Calpurnia, deliciously 
played by Tina Benko in the slender, 
beautifully draped figure of a profes-
sional model speaking in the unmistak-
able accents of a native-born Slovenian.

The Trump analogy doesn’t hold up 
once Caesar is assassinated on his way  
to the senate and is lauded in dueling 
eulogies, powerfully delivered here  
by Corey Stoll’s deeply sympathetic  
Brutus and Elizabeth Marvel’s cunning  
Marc Antony. In death, his open, bleeding 
wounds on full public view, the tyrant 
has become a god. (But the insolent 
impersonation was fun while it lasted.)

The ever-present threat of dictatorship 
is visualized by set designer David Rock-
well in the brutalist architecture of giant, 
grinding wheels of government. Kenneth 
Posner’s aggressive lighting and Jessica 

Trump Card
Gregg Henry 
portrays Caesar 
in the Public 
Theater’s 
controversial 
Shakespeare in the 
Park production.

Paz’s discordant sound effects provide no 
comfort from the din of the mob. And lest 
we miss the message, the spotless white 
togas normally worn by the intellectual 
elite, like Cicero the orator (Edward James 
Hyland), are all but eclipsed by the black 
trenchcoats of the conspirators and the 
intimidating black military uniforms 
worn by the ever-present army.

The instigators of violence are excep-
tionally well cast and forcefully played 
by John Douglas Thompson (Cassius), 
Eisa Davis (Decius) and Teagle F. Boug-
ere (Casca). But of them all, only Brutus 
seems honestly patriotic in his fears of 
Caesar’s demagoguery.

The most dangerous villain in the 
piece, though, is the rampaging Roman 
mob, its allegiances flapping like a weath-
ervane, its hatreds quickly stoked, its 
rages easily redirected to perceived ene-
mies. Although no one among the rabble 
actually chants “Lock her up!” or “Trump 
that bitch!” or “Kick him out!” the echo of 
mobs past hangs in the air. 
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By TIM GRAY

June 30 would be the 100th birthday of Lena Horne, who had it all: looks, charm and a singing 
voice that was noted for its “expressiveness and dramatic intensity,” as Variety once wrote. Holly-
wood needed her, but she didn’t need Hollywood. The racial barriers were too strong. When MGM 
signed her in 1942, she was already a known singer; the studio starred her in two all-black musi-
cals, “Cabin in the Sky” and “Stormy Weather” (which became one of her signature songs). After 
that, MGM gave her solos in musicals like “Ziegfeld Follies” and “Till the Clouds Roll By.” Her songs 
were extraneous to the plot; that way, her sequences could be cut for movie theaters that refused 
to screen films with blacks in prominent roles. Horne continued to have a successful career in 
nightclubs and on records, Broadway and TV well into the 1990s, and she fought for civil rights 
and equality until her death in 2010 at age 92.

June 30, 1917

Lena Horne 
Arrived Too 
Soon for 
Hollywood

F I N A L  C U T
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