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615-826-9700

VISIT US ONLINE!

NEW HOME AVAILABLE!

WATERMILL

165 WATERMILL LANE, LEBANON

Florida’s stretch of beaches from Dune Allen
to Inlet Beach along Highway 30A is a popular
vacation destination or second-home spot for
many Tennesseans who enjoy the area’s family-
friendly atmosphere, white-sand beaches and
emerald green water.

The area has been featured in the “Wall Street
Journal” twice in the last six weeks, not for its
natural beauty — but for its record-breaking
home sales.

In 2020 a home in Seagrove Beach referred to
as Mont Blanc was purchased by Franklin resi-
dents Chuck and Jo Ellen McDowell for $14 mil-
lion. It was, at that time, the most expensive sin-
gle-family residential sale on 30A. 

The couple purchased another home on 30A
and has listed Mont Blanc for sale. This time for
$26.5 million. That’s an increase in value in two
years of $12.5 million, or nearly double its origi-
nal sales price. 

Just down the street, another beachfront
property in a four-home development known as
Sanctuary at Seagrove is pending for $25 mil-
lion. A 4,700-square-foot, gulf-front home sold
in nearby Rosemary Beach in early June for $21
million. That comes close to a whopping $4,600
per square foot.

Five years ago the most costly gulf-front resi-
dential real estate was closer to $9 million. Ac-
cording to market research, in the first quarter of
2022, the average sales price along 30A was

$1.85 million, up from $1 million during the first
quarter of 2021. Home values on the east end of
30A have risen 93% in the last three years, ac-
cording to National Association of Realtors data.

Jonathan Spears, founder of Spears Group at
Compass 30A said before the pandemic, affluent
folks chose to vacation at international destina-
tions, or domestically in places like Malibu or
Maui.

“What became amazing about this market is a
third of the U.S. could drive to it safely during the

pandemic,” Spears said. “It really showcased
what we have here. I think pricing was realized in
terms of overall value because of that exposure.”

Now the 30A area, home to some of the clos-
est beaches to Nashville, is evolving into a third-
and fourth-home market for that affluent buyer. 

The area Spears refers to as the “Hamptons of
the South” is now transcending the new urban-
ism developments it has become known for and 

This rendering shows what the home under construction in “The Sanctuary” in Seagrove Beach will look like when it’s completed. The home is currently listed for sale
for $25 million. PHOTOS BY DAVE WARREN REAL ESTATE PHOTOGRAPHY

What’s happening to 30A? Market maturing
from beach houses to legacy homes

See 30A, Page 3E

$26.5 million will get you
9,000 square feet of
Florida beachfront heaven 
Melonee Hurt
Nashville Tennessean

USA TODAY NETWORK – TENNESSEE

This is the master bedroom in Mont Blanc, a gulf-front home in Seagrove Beach, Florida, that is
listed for sale at $26.5 million.
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You’re in good hands with our Middle Tennessee Management Team!

CRYE-LEIKE is pleased to announce the
launch of our WEALTH BUILDING PROGRAM.

A first of its kind in the real estate industry,
it allows our agents to live the retirement life
they’ve always dreamed of!

CONTACT A MANAGER TODAY FOR DETAILS.
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Spring Hill

is beginning to compete with world-
class destinations like Malibu, Lake Ta-
hoe or Aspen. 

How it all started

The first settlers of this area between
Panama City and Destin, Florida, which
pre-date the construction of Scenic
Highway 30A in the 1970s, came to the
wild west. There was very little access
and even fewer comforts such as stores,
restaurants or neighbors.

The original appeal was, and still is,
the beach.

In his book “The Rise and Decline of
the Redneck Riviera,” author Harvey H.
Jackson III recounts that a pioneer of de-
veloping beach communities in this area
was C.H. McGee Jr., who in the early
1950s, bought 170 acres of gulf-front
property, built “three spec homes and a
little store” and called it Seagrove Beach. 

Jackson writes that long before the
30A beach village known as Seaside
would “tap into the utopian dreams of af-
fluent Americans in the 1990s,” what
McGee created was designed to appeal to
those who wanted something other than
a “week at a beach motel in a resort full of
tacky amusements and the sort who en-
joyed them.”

This philosophy is the lifeline of to-
day’s 30A with each beach community
from Seaside to Alys Beach to Rosemary
Beach offering something different from
the other because of the variety and con-
nectivity accentuated by arguably some
of the world’s most beautiful salt water. 

There’s world-class Caribbean- and
Greek-inspired architecture used in tra-
ditional neighborhood-style master
planning all along 30A that is connected
by a bike path that runs the entire 28.5-
miles.

What this area doesn’t have is as im-
portant as what it does. There’s no neon.
No billboards, no Ferris wheels and no
nightlife. 

People have come here for decades to
enjoy family time at the beach. 

“The way this market distinguishes it-
self from a Miami or a Palm Beach or a
Boca Raton or even a Naples is this is a
family destination and it caters to that
multi-level family,” Spears said. “It’s the

family that has young kids. It’s not young
tech gurus who want to go out to the club
every night. We don’t have that.”

Scenic highway-turned-
destination

In the late ‘50s the only way to access
Seagrove and Grayton beaches were
dead-end roads coming off of nearby
Highway 98. In the ‘70s, construction be-
gan on Scenic Highway 30A, which
many residents at the time opposed. In
the ‘80s, land owner Robert Davis would
conceptualize and build Seaside, which
built upon what Grayton and Seagrove
started, but on steroids. The love of this
new urbanism on the beach kick-started
the explosion of development that would
become known collectively as 30A.

The growth along 30A was controver-
sial then and it still is today. Longtime
residents and visitors notice added traf-
fic and bigger houses that can sleep 20
people, creating crowds on the beaches.
Some gulf-front property owners’ prop-

erty lines go all the way to the “wet sand”
confusing visitors who see “private
beach” signs dotting the coastline. 

The area has something special, how-
ever, that continues to draw visitors and
new homeowners who come for the
beaches and stay for the charm.

Dwayne and Cherie Montgomery re-
cently purchased a home in Sanctuary at
Seagrove and relocated there perma-
nently from Nashville. 

“30A is special,” Dwayne Montgome-
ry said. “It is like a step back in time
where life was simple. The colors of the
ocean and beaches speak for themselves
and rival any beaches in the world. The
architecture is phenomenal and along
30A, the vibes are different and specific
to that part of 30A.”

He added that although the growth on
30A cannot be ignored, it is still such a
“magnificent gem.” 

Nashvillians Kelly and Tom Roule
own on 30A because they took a slight
detour on a recent trip to Destin.

“We flew into the Panama City Beach

airport and headed to Destin, but decid-
ed we would take the 30A drive,” Kelly
Roule said. “We turned onto 30A and hit
Rosemary Beach and we were like ‘oh!’
Then we hit Alys, and said ‘wow!’ Then
Seaside, ‘yeah, this is awesome.’ We got
to Destin and said ‘Nope. We want to go
back over there.’ ”

Buy high sell higher

Knowing the origins of this stretch of
coastline were always geared toward the
affluent who were looking for something
different, the 2022 $20-million-plus sale
prices could be seen as the next evolu-
tion of the affluence.

Chuck McDowell, current owner of
Mont Blanc, said after watching the
stock market during 2020, he noticed a
trend of people moving. 

“If you are going to move anywhere in
the world when here you can walk to
Seaside, I don’t know where else I’d rath-

30A
Continued from Page 1E

This rendering shows what one of the gulf-front homes in Sanctuary at Seagrove will look like when completed. The home
is amid a multi-year buildout and is listed on the market for $25 million. DAVE WARREN REAL ESTATE PHOTOGRAPHY

See 30A, Page 4E
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FLOORING SALE
CARPET HARDWOOD LAMINATE

VINYL TILE

CALL TODAY

Mention Promo Code 
“Tennessean” To Save An 

Additional $100

Sale Applies To All Carpet, 
Hardware, Laminate, 

Tile and Vinyl. Offer Good

60% OFFGET
All Carpet, Hardwood, 

Laminate, Vinyl 
And Tile

615-622-6980

Through 6/30/2022

Call for a FREE INSPECTION

* Subject to credit approval. Interest is billed during the promotional 
period but all interest is waived if the purchase amount is paid in full 
within 12 months. Cannot be combined with any other offers, offer 

expires 05/31/2022.

0%
for 12 MONTHS*

INTEREST

NO PAYMENTS &

+ Easy Financing

+ Nationally-backed
Transferable Warranties

TAKE ADVANTAGE OF
Our Limited-Time

 FINANCING OFFER!

CONCRETE LIFTING

FOUNDATION REPAIR

BASEMENT WATERPROOFING

PROVIDING TRUSTED 
SERVICE SINCE 2000

(615) 894-9405

* Subject to credit approval. Interest is billed during the 
promotional period but all interest is waived if the purchase 

amount is paid in full within 12 months. Cannot be combined with 
any other offers, offer expires 06/30/2022.

AUCTIONEER: DALE NICHOLS Lic. #5473
615-405-3253

ATTENTION REALTORS: 1% BROKER REFERRAL  
Realtors must register 48 hrs. in advance and 

attend auction. See website for details.

Thursday, July 7th
6:30 PM

Offering 3 connected building lots in the 
heart of downtown. Zoned Office General / 
Residential, these properties lie within the 

N. Highland Planning Area and are a part of 
the City Core Overlay District. High visibilty 
& traffic area. Utilities available at the street, 

the only thing this property needs is the vision 
and redevelopment plans of a new owner.

Buy 1, 2, or all 3!
Limited areas like this left in 

downtown! Don’t miss this one!

www.parksauction.com  |  TOLL FREE 1.877.465.4600

615-896-4600
ALL ANNOUNCEMENTS MADE DAY OF SALE TAKE PRECEDENCE OVER PREVIOUS ADVERTISING. ALL INFORMATION DEEMED RELIABLE BUT NOT GUARANTEED.

HIGHLAND AVE / EVERGREEN STREET, MURFREESBORO

Opportunity Awaits
721 & 725 N. Highland Avenue and 452 Evergreen Street

DIRECTIONS: From Main Street, turn onto N Highland, proceed to the intersection of N Highland & Evergreen, property will be on 
the left. Look for signs.
TERMS:�����KV^U�KH`�VM�ZHSL��IHSHUJL�K\L�VU�VY�ILMVYL�(\N\Z[��������������)\`LY»Z�7YLTP\T�HKKLK�[V�IPK�[V�KL[LYTPUL�ÄUHS�
sale price. TAXES: Prorated  POSSESSION: With Deed    OWNER / AGENT

AUCTION

TERMS:�����KV^U�KH`�VM�ZHSL��IHSHUJL�K\L�PU����KH`Z������)\`LY»Z�7YLTP\T�HKKLK�[V�IPK�[V�KL[LYTPUL�ÄUHS�ZHSL�WYPJL��
TAXES: Prorated  POSSESSION: With Deed
:7,*0(3�56;,!�/VTLZ�I\PS[�WYPVY�[V�� ���HYL�Z\IQLJ[�[V�OH]L�SLHK�IHZL�WHPU[��0U�HJJVYKHUJL�^P[O�MLKLYHS�SH �̂�
HSS�WV[LU[PHS�I\`LYZ�^PSS�IL�HSSV^LK����KH`Z�WYPVY�[V�ZHSL�[V�OH]L�[OL�OVTL�PUZWLJ[LK�H[�[OLPY�L_WLUZL�

AUCTIONEERS: KEITH STRAIN 615-456-7575 
& VANDY VANMETER 615-542-5165

REFERRED BY: BUD GEORGE

Saturday, July 9th
10:00 AM

www.parksauction.com  |  TOLL FREE 1.877.465.4600

615-896-4600
ALL ANNOUNCEMENTS MADE DAY OF SALE TAKE PRECEDENCE OVER PREVIOUS ADVERTISING. ALL INFORMATION DEEMED RELIABLE BUT NOT GUARANTEED.

1893 BRADYVILLE ROAD, READYVILLE

Not Offered to 
the Public for 

35 Years!
“Living Estate of Janet Bess 
& the late William D. Bess”

AUCTION

Nice Colonial Style Home, offers 1796+/- sq ft of modern finished living area with an additional 
1,853+/- sq ft of unfinished area (upstairs).  16.07+/- Acres, 458 ft of Road Frontage, Barn, and a 

countryside view of paradise. This farm has easy access to Murfreesboro, Woodbury and Coffee County! 
3 bedrooms, 2 full tiled baths, wood floors, spacious rooms, fireplace, screened-in rear porch with views 

of the rolling hills, workshop/garage, circular driveway and a covered rocking chair front porch.

Join us for your chance to own this property with abundant opportunities!

Lic #6126

Lic #5626

er be. This house on the beach in Sea-
grove for $14 million seemed ignorantly
cheap,” he said. “I think we bought a $20
million house for $14 million.”

McDowell is the founder and CEO of
Franklin-based Wesley Financial and
Wesley Mortgage and is well-versed on
the mortgage industry. 

“People have laughed at me for saying
this, but I’ve changed the old saying from
‘buy low, sell high’ to ‘buy high and sell
higher,’ ” he said. “Whether it’s 30A or
Franklin, whatever you pay today, you
are going to make money tomorrow.
There just aren’t enough homes and
there aren’t enough places like Franklin
or Seaside where you feel warm, wel-
come and safe.”

Although for many, like the Roules,
while they could make a nice profit sell-
ing their home in Seagrove, it would be
near impossible to re-buy at the same
price point. 

“If we sold our house today, we could

double our money, but we would have to
leave 30A,” she said.

Elite market in its infancy

Realtor Lyndon Jackson is a native of
Santa Rosa Beach on the north side of
30A and has seen the growth over the
last few decades firsthand. He’s the co-
listing agent with Spears on Mont Blanc
and said although the $20 million-plus
homes are setting a new trend in this
area, he doesn’t think those sales are go-
ing to have a massive impact on the rest
of 30A real estate.

“I think these legacy homes are top-
quality construction in the best locations
possible, serving the elite,” Jackson said.
“I don’t think these sales will affect the
properties that are worth a million. It’s a
completely different world.”

Jackson and Spears agree 30A is a
young market when it comes to clientele
looking for their third or fourth home and
have millions to spend on it.

“We are in our infancy stages,” Jack-
son said. “We aren’t as mature as those
other markets like the Palm Beaches of
the world.”

But Spears added he thinks these
$20-million-and-up sales are just the tip
of the iceberg. “I think eventually we are
going to see $30, $40 and $50 million
houses here.”

Why 30A, when people with signifi-
cant wealth could build or buy almost
anywhere?

McDowell may have said it best. 

“When I was young, my grandfather
would always say, ‘Son, they aren’t mak-
ing any more land.’ And they certainly
aren’t making any more lots on the best
beach area in America.”

Melonee Hurt covers growth and de-
velopment at The Tennessean, part of the
USA Today Network-Tennessee. Reach
Melonee at mhurt@tennessean.com.

30A
Continued from Page 3E

The white sand beaches and clear gulf water are two of the main reasons
vacationers and homeowners alike flock to the stretch of beaches along the
northern Gulf of Mexico known as 30A. COURTESY OF THE SPEARS GROUP


