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“Elegance is good taste, plus a dash of 
daring.” That observation from Carmel 
Snow, former editor in chief of the U.S. 
edition of Harper’s Bazaar, stands the 
test of time. It is also the underlying 
theme of this issue.

 Our cover model, the late C.Z. Guest, is a case in point. She 
personified elegance, exuded glamour, endured challenges and 
was not above bending the odd social stricture or two with elan.  
A socialite in her early years, she turned to writing columns and 
books on gardening with a genteel style that appealed to all. 
 Our feature, “Glam Slam,” highlights other elegant midcentury 
women who also set the pace for those that followed them: Diana 
Ross, Jacqueline Kennedy Onassis, Audrey Hepburn, Jane Fonda 
and Elizabeth Taylor — they all combined style with substance. 

Happy talk
 The pell-mell order of things today — from geopolitical tantrums 
to war drums and inflationary fears to health scares — keeps 
many of us from sitting down and taking a breath to appreciate 
the labors of our hard work. We have to ask ourselves: What are 
we striving for? Why? How do we value our life, given its very 
perishable nature? 
 One eminent personality we interviewed had a few more 
pertinent questions that goad action.
 “What did I do today to make tomorrow possible? Did I move 
the dial forward one notch? Did I take one baby step towards what 
it is I say I want to do?” posits Chris Gardner, entrepreneur and 
author of The Pursuit of Happyness.
 In that spirit, we ask you to pause and take a moment with this 
issue. There is so much to inspire. 
 Our features on traditional gardens worldwide, Japanese house 
design, New Orleans shotgun makeovers, home-influencing bars 
and the return of the dining room attest to a renewed appreciation 

of the residence and its surrounding landscape. Add to that 
panoply tips on building a splendid library — you get the picture: 
the good life lived elegantly and with panache.
 We also thought it time to shine the spotlight on the return 
of the LP record, the growing popularity of lab-grown diamonds 
even as the natural variety holds its own, commissioning portraits 
of dogs while they are young and the burgeoning childrenswear 
category as parents and kids twin. Throw in for good measure 
insights on great bed linen, the enduring charm of the silver spoon 
and polo, the sport of kings. 

Go the distance
 Nothing beats travel to open the mind. As countries welcome 
visitors back, we thought a trip along France’s Côte d'Azur, 
California’s Pacific Coast Highway, Greek isles and Italy’s Lake 
Como certainly stimulates the senses. Venture to inclusive 
destinations such as Mykonos in Greece, Iceland and Asheville, 
North Carolina. 
 Experience multicultural Lebanon’s exquisite cuisine, Las Vegas’ 
new Delilah supper club or shop Avenue des Champs-Élysées in 
Paris, London’s Bond Street, Singapore’s Orchard Road and the 
Mall of the Emirates in Dubai. Try staying at The Carlyle in New York 
and shopping the storied halls of Saks Fifth Avenue across from 
Rockefeller Plaza.
 Want to cross frontiers? How about a memory-defining safari 
in Africa, wandering the desert and steppes of Mongolia with 
nomads and horses or — if you are a bit patient — booking a spot 
on a trip to the final frontier, space? 
 THIS ISSUE OFFERS the roadmap for a lifestyle of elegance  
and possibility. 
 “It’s not just about the experience of luxury,” Geoffrey Kent, CEO 
of travel firm Abercrombie & Kent, points out. “It’s about the luxury 
of experience.” 

Mickey ALAM KHAN

VOLUME 12 • ISSUE 1  |  WELCOME

EDITOR’S NOTE

@MickeyAlamKhan
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Mickey  
Alam Khan 
PRESIDENT 
I’d love to lay my 
hands on  
San Simeonita,  
a Palladian-style 
villa in Palm Springs 
that was once 
owned by a Hearst 
heir. Great bones 
and a view to feed 
the soul. Of course, 
I’d totally redo  
the interiors!

Eric Simon 
DIGITAL TECHNOLOGY 
MANAGER 
My dream home 
would be near my 
friends and family in 
the Midwest of the 
U.S. — ideally a 40-
acre regenerative, 
small-scale farm in 
Indiana, Michigan 
or Wisconsin. 
The goal is to 
turn a field of 
brown dirt into 
thriving, biodiverse 
ecosystems.

Felicia G. 
Garcia 
MARKETING 
COORDINATOR 
My dream home 
would be set in the 
Hollywood Hills/
West Hollywood 
area of sunny 
California. I must 
be surrounded by 
plenty of palm trees, 
great weather, 
the beach and 
restaurants. The 
views from up top 
are just stunning,  
in my opinion!

Jennifer 
Woodring 
VP, CUSTOMER 
EXPERIENCE & BRAND 
COLLABORATIONS 
A home in Santa 
Barbara would  
be a beautiful 
dream! Surrounded 
by palm trees, 
multiple outdoor 
living spaces  
for entertaining and 
overlooking  
the ocean.

Linda Triphahn 
EVENTS MANAGER 
My dream 
home would be 
somewhere in 
the mountains 
of Colorado: 
Breckenridge, 
Boulder or Vail. 
Windows from 
floor to ceiling 
overlooking the 
mountains, with  
a completely  
open floor plan.

Linsey 
Stonchus 
SPECIALIST, 
MARKETING 
COMMUNICATIONS 
I am most intrigued 
by Seattle within 
the U.S. — I love its 
proximity to waves 
and rugged terrain. 
I am also obsessed 
with some Mexico 
cities, like San 
Miguel de Allende, 
for the history.

Lisa Klein 
Powers 
STAFF WRITER 
There’s a spot on 
Lake Shore Drive 
in Chicago, which 
is mostly lined with 
high-rises, with four 
old mansions.  
I’ve always wanted 
to live in one of 
them — especially 
a Greystone in the 
middle that I used 
to think looked like 
a castle. I’d love to 
see what the insides 
look like.

Sara Nelson 
McKitrick 
DIRECTOR, 
PROFESSIONAL 
DEVELOPMENT & 
TRAINING 
I am entranced by 
the Carolina low 
country. Where else 
can I wander down 
my pier to explore 
tidal pools in the 
morning, linger over 
lunch in Charleston 
and, if the mood 
strikes, breathe 
mountain air by 
dinner time? Run, 
jump, play or chill, 
just don’t fence  
me in!

Emily Flom 
SR. SPECIALIST, 
MARKETING & 
ADVERTISING 
I’d love a ski-in 
ski-out home in 
either Beaver Creek 
or Vail, perfect for 
enjoying a relaxing 
après or hosting a 
fun weekend with 
friends and family!

Patrick Schulze 
DATA SUPPORT 
SPECIALIST 
My dream has 
always been to own 
a log cabin on a 
secluded lake in the 
Northwoods.

Holly Llewellyn 
BRAND 
COLLABORATIONS & 
SPONSORSHIPS LEAD 
I find the rustic 
luxuries of 
mountain resort life 
appealing. A private 
on-mountain estate 
nestled at the top of 
The Colony in Park 
City, UT with a hot 
tub overlooking the 
slopes is my fantasy.

Thank You
My heartfelt thanks 
to the hardworking 
team who helped put 
together this issue 
of Luxury Portfolio 
magazine:  
Jen Woodring,  
Lisa Klein,  
Linsey Stonchus, 
Sarah Ramirez,  
Katie Tamola,  
Nora Howe,  
Emily Flom,  
Holly Llewellyn 
and  
Felicia G. Garcia,  
as well as  
Lynda Van Duerm, 
Abby Goodson and 
Lisa Westrick. 

— Mickey Alam Khan
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Christopher Pollack is the 
founder and managing partner 
of private development/master 
build/project management  
firm Pollack+Partners (P+P). 
Since founding the firm in 2001, 
Mr. Pollack has completed  
more than 100 projects, ranging 
from $5 million to more than 
$100 million, throughout the 
United States, Caribbean 
and Europe. The results of 
Pollack+Partners’ work and 
extensive collaborations have 
appeared in Architectural 
Digest, Elle Décor and  
The Wall Street Journal,  
among other publications. 

Nikki 
BISIKER
OWNER AND  
LEAD CREATIVE DIRECTOR
NIKKI BISIKER INTERIOR DESIGN

 
Nikki Bisiker has 30 years of 
experience in design.  
Her Dubai-based company 
specializes in interior 
architecture and design, 
landscaping and the creation 
of striking, custom-designed 
furniture. An interdisciplinary 
boutique studio, it creates 
seamless, world-class  
interior statements for  
private residences, food and 
beverage establishments 
and commercial spaces of 
prestigious clientele globally. 
Ms. Bisiker’s kaleidoscope  
of innovative design is born 
from an understanding of 
art, style, balance, proportion, 
historical references and 
modern-day concepts.

Stephanie 
CHUNG
CHIEF GROWTH 
OFFICER
 WHEELS UP

With more than 30 years 
of experience catalyzing 
transformative growth in the 
aviation sector, Stephanie 
Chung has widely been 
recognized as a trailblazer 
as the first African-American 
president of a major private 
aviation company when she 
took the helm as president 
of JetSuite. Her personal 
achievements have been 
recognized in D CEO Magazine’s 
Top 500 and inclusion in the 
Ebony Power 100. In 2020,  
Ms. Chung joined Wheels Up as 
the company’s first chief growth 
officer, focusing on generating 
revenue through new client 
acquisition, and by building 
preference and loyalty among 
diverse customer segments 
including BIPOC, LGBTQ+  
and women.

Dina 
FENILI NIEKAMP
DIRECTOR OF BRAND  
AND MARKETING
MIRAVAL RESORTS & SPA

Dina Fenili Niekamp is the 
director of brand and marketing 
at Miraval Resorts & Spa, which 
includes properties in Arizona, 
Texas and Massachusetts. 
These inclusive destinations  
are designed for creating  
a life in balance through 
mindfulness. Most notably,  
in 2021 Ms. Niekamp organized 
a partnership with the National 
Alliance on Mental Illness 
(NAMI), the nation’s leading 
voice in mental health, to launch 
a series of staff resources, guest 
events and a sensory journey 
video series, all to promote  
the intersection of mindfulness  
and mental well-being in  
today’s environment. 
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CUSTOM FIT

The process 
of building a 
home from 
scratch requires 
organization
By CHRISTOPHER POLLACK

Creating a custom home from scratch 
can be a daunting experience and 
requires a lot of guidance along the 

way. A trustworthy project manager and 
developer is key to making sure the process 
of building your dream home does not turn 
into a nightmare.
 My firm has been providing just such 
a service for more than 20 years. We work 
with clients in three distinct ways: as private 
developers, project managers and master 
builders. The model I have developed 
has allowed us to facilitate increasingly 
specialized upscale projects. 
 We are often brought in from the very 
start as project managers to serve as the 
client’s representative and a third-party 
objective overseer. Or we come in as private 
developers, acting as both the project 
manager and master builder to supervise 
and execute the project.

TEAM SPIRIT
 The first step in developing a residential 
property is to assemble the right team, 
which is created according to the client’s 
vision, objectives and parameters. 
 The architect, interior designer, builder, 
landscape architect and any specialty 
contractors are typically selected after 
a vetting process and based on past 
experiences, previous relationships 
or reputations. 
 Assembling the proper design-build 
team is nuanced because each member 
needs to contribute individually and as 
part of the larger team. It is a collaborative 
process. Great results can only be achieved 
if each piece of the puzzle properly 
fits, which is supported by streamlined 
communication and planning. 

A North Salem, New York project 
for an art-collecting client 

Photo by Pieter Estersohn



Luxury Portfolio Magazine  ||  15

The focus of each custom real estate project is to  
create a home that reflects those that inhabit it

 The pre-vetting process allows for 
the right team to come into place and 
communication ensures that they stay  
in place. 
 Once the team is selected, we review 
and negotiate contracts for the best 
possible financial arrangement. Permit and 
local ordinance laws are navigated and any 
potential issues are troubleshot in advance.
 While projects are under development, 
our process includes pre-constructing a 
sample portion of the project to anticipate 
any challenges that might arise and 
communicate the design intent visually  
by displaying material selections. 
 The client, architect and designer  
can see, touch and interact with the 
model to ensure that plans are properly 
understood, approved and realized. 
Guessing games do not have a place in 
multi-million-dollar projects. 

TECH THAT
 The needs and tastes of clients vary, and 
so do their requests and completed homes. 
 The various project professionals 
consider how each decision will support the 
client’s unique lifestyles. 
 Bigger decisions, such as assessing if 
an open versus closed floor plan is best, 
are carefully considered, as are the more 
minute, but no less important, details such 
as selecting the best security and safety 
system appropriate for a client’s extensive 
art collection. 
 We also need to consider which 
materials will allow the property to 
efficiently function once it is actually built. 
 For example, we recently worked on 
a New England beachside property that 
features cement siding, metal windows and 
a zinc roof to create a low-maintenance 

exterior. Large windows allow for the 
coastal views to remain unobstructed, while 
the structure’s sturdiness ensures that it is 
protected against snow and storms.
 Technology is also being incorporated into 
the infrastructure of luxury custom homes. 
 Trends include water filtration systems 
controlled via Bluetooth, outdoor heating 
in the ground and ceiling to avoid clunky 
and inefficient outdoor heating lamps, 
LED lighting for pools and spa areas that 
change colors, and phantom screens that 
can be rolled up or down using an app, 
making outdoor living accessible, no matter 
what the season. 
 We have also received more than a few 
unusual requests that were realized through 
technology, such as creating a miniature 
golf course that is chilled in the winter and 
converted into an ice-skating rink.
 The focus of each custom real estate 
project is to create a home that reflects 
those that inhabit it. 
 Over the past three years, we have all 
spent more time at home than ever before, 
which makes it even more important that 
people love where they live and find comfort 
in their sanctuaries, whether they feature a 
convertible ice-skating rink/golf course or not. 
 PROJECT PARTNERS must truly respect 
and understand the needs of their clients, 
maybe even better than the clients 
themselves, to properly bring the vision to life. 
 As a leader on my projects, I want my 
clients to enjoy and find excitement in the 
process so all systems are orchestrated 
smoothly, quickly and efficiently. We have 
been honored to work on homes from 
Anguilla to the Catskills, London to the 
Hamptons, and my favorite projects are 
those where everyone is happy with the 
process and the finished project. 

Christopher Pollack is founder and 
partner of Pollack+Partners

A modern beach house on Long Island Sound 
with a low-maintenance exterior
Photo by Durston Saylor

A Stanford White award-winner in residential 
architecture in Greenwich, Connecticut
Photo by Durston Saylor
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A modern Mykonos villa with classic 
island vibes   By LISA KLEIN

PARTY 
HEARTY
The idyllic Cyclades island siblings of Greece are scattered 

throughout the Aegean Sea, famed for their ancient history, 
gorgeous views and gleaming whitewashed architecture.  
Among them, Mykonos stands out as the all-night party girl. 
 The island is home to sites such as the Gyzi and Chora castles 
and the tiny offshore island of Delos and its sanctuary and theater 
ruins, also said to be the birthplace of the Greek god, Apollo. 
Numerous beaches below the rocky hills, with sand as white as the 
buildings and crystal-clear turquoise waters, call out to sunbathers.
 Mykonos is also known as the most cosmopolitan of the islands. 
The center of the capital, Mykonos Town, Chora to the locals,  
is closed to traffic much of the day, allowing pedestrians to stroll  
the narrow, winding lanes filled with cafes and boutiques,  
overseen by the city’s famous row of windmills up on a hill. By night, 
Mykonos earns its name as the “Ibiza of Greece,” with all-night 
parties at beach bars and dance clubs. 

All Images courtesy of JK Property & Yachting
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The villa was built 
using traditional island 

design features

1
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The open floor 
plan inside the villa is 
fully furnished with 
luxury pieces

3

The turquoise 
swimming pool looks 
out over the similarly 
hued Aegean Sea 

4

A private open-air 
cinema makes for a 
relaxing night on the 
party island of Mykonos

5

An airy and spacious 
kitchen is part of the 
villa’s main floor

6

 Just north of the bustling capital, this 
private villa overlooks the Aegean from 
its hilltop post. Its traditional Cycladic 
design blends with luxurious modern 
features to make the perfect place to 
recover from all the nighttime fun. Its 
245 square meters (2,637 square feet) 
are spread across three levels, with five 
bedrooms and six bathrooms. At the top, 
a primary suite has its own veranda with 
spectacular views, while the middle level 
houses the open living and dining areas. 
On the lower level, the remaining bedrooms, 
all with en suite bathrooms, look out to 
the pool area outside. 
 The interiors are minimalist and 
peaceful, echoing the surrounding bleached 
buildings and tawny cliffs with walls of pure 
white and rustic stone. Smooth curves define 

archways, a fireplace, and built-in shelves 
and furniture. The villa is further furnished 
with items imported from Italy and Bali, 
as well as restored Greek pieces. 
 Outside, the options for relaxing 
and entertaining are endless. If the clubs 
were not enough, a bar sits ready for 
private parties, while a built-in barbeque 
is poised for feeding the masses. The 
swimming pool stretches right up to 
the cliff’s edge, with a separate spa for 
soaking the day, or night, away. And for 
the odd night at home, an outdoor movie 
area with its own screen provides more 
laid-back entertainment. 
 Beyond all of the amenities of this 
seaside villa lies what it really is all about: 
views of the sparkling waters and golden 
Greek sunsets. 

Location
MYKONOS, GREECE

Price
€2,150,000

luxuryportfolio.com
WEB ID: ZJQA

4 5 6

3
The amenities on the 
property include a 
pool, spa, outdoor bar, 
barbeque and cinema 

2
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REAL ESTATE  |  EXCEPTIONAL LISTINGS

Luxury Portfolio 
International® 
showcases some 
of the most 
extraordinary 
properties from 
around the world. 
We invite you to 
take a look at 
some of the most 
exceptionally listed 
homes managed by 
our global network 
of independent 
brokerages. All 
listings viewable on  
LuxuryPortfolio.com.

EXCEPTIONAL  
LISTINGS By FELICIA G. GARCIA

6

8

2

5

4

7

93

10

Saint Barthélemy  |  Price Upon Request WEB ID: TYJSMontecito, CA, USA  |  $72,500,000 WEB ID: SZUI

1 2

1
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Dublin, Ireland  |  €14,000,000 WEB ID: CVNRSan Francisco, CA, USA  |  $17,000,000 WEB ID: IDEO

5 6

Miami, FL, USA  |  $6,250,000 WEB ID: UNKNChicago, IL, USA  |  $11,888,000 WEB ID: YZWA

7 8

Dubai, United Arab Emirates  |  AED 22,000,000 WEB ID: LUOA Athens, Greece  |  €3,400,000 WEB ID: EOTG

9 10

Bellevue, WA, USA  |  $17,980,000 WEB ID: KDDCEdwards, CO, USA  |  $29,750,000 WEB ID: VRXB

3 4
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JUSTIN TIMBERLAKE AND JESSICA BIEL’S 
LOS ANGELES SANCTUARY
 Offering a significant amount of peace, tranquility and miraculous views, this breathtaking 
Spanish villa has been home to singer and actor Justin Timberlake and his wife, actress 
Jessica Biel. The home is located just off the famous Mulholland Drive on a quiet cul-de-sac, 
still providing complete privacy. 

 The 13,530-square-foot home on 10 acres includes seven bedrooms, primary suite, 
gourmet kitchen, gym, theater room, guesthouse, fully lit tennis court, 85-foot infinity-edge 
pool, plunge pool, meadow and vegetable garden. 

Location Price luxuryportfolio.com
LOS ANGELES, CA, USA $35,000,000 WEB ID: OAOR

JUSTIN TIMBERLAKE AND JESSICA BIEL’S 
LOS ANGELES SANCTUARY
 Offering a significant amount of peace, tranquility and miraculous views, this breathtaking 
Spanish villa has been home to singer and actor Justin Timberlake and his wife, actress 

DISTINGUISHED 

DIGS

Recently 
up-for-
grabs 
real 
estate 
owned by 
famous 
faces

By 
FELICIA G. GARCIA

1

2

REAL ESTATE  |  NOTABLE OWNERS

Photo by Tinseltown, shutterstock.com
Image courtesy of 

Hilton & Hyland

Image courtesy of Hilton & Hyland
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ROBBY NAISH’S HAWAIIAN ESCAPE
 Home to windsurfing champion Robby Naish, this property is perfect for a water sports 
champion or enthusiast. With 73 acres, starting from Uaoa Bay to Pilale Bay, this oceanfront 
home has a half-mile of breathtaking coastline. 

 Providing maximum security and privacy, the 6,000-square-foot home is gated with a 
palm tree-lined driveway. Mr. Naish’s Hawaiian escape includes five bedrooms, four-and-
a-half bathrooms, gym, 10-foot-deep swimming pool with a waterfall and spa, home office 
and a 2,000-square-foot storage shop for items such as jet skis and ATVs. 

1

The grand foyer 
presents a welcoming 
entrance combining 
rustic and modern 
elements. The home 
was renovated by 
designer Estee Stanley

2

The yard, infinity-edge 
pool and plunge pool 
are completely private 
and surrounded by a 
manicured forest

3

View of the home, 
landscaped lawn  
and ocean

4

Indoor/outdoor living 
at this Hawaiian home 
allows the fresh air  
and ocean breeze to 
flow freely into the 
living area

3

4

Location
HAIKU, HI, USA

Price
$15,000,000

luxuryportfolio.com
WEB ID: EQUS

Photo by Gareth Cattermole,  
gettyimages.com

Image courtesy of Hawaii Life Real Estate Brokers

Image courtesy of Hawaii Life Real Estate Brokers
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5

The historic vibe was 
well maintained in 
areas such as the 
library, which includes 
a wood-burning 
fireplace and wet bar

6

The recently sold 
townhouse includes a 
terrace with a luscious 
garden consisting of 
plants and vines

7

Large windows allow 
natural sunlight into 
the modern apartment, 
while also providing 
stunning city views

8

The building is located 
directly across Central 
Park, off Fifth Avenue 
and 61st Street

GWYNETH PALTROW’S HISTORIC HOME
 Originally built by architect Walter Reid Jr. between 1890 and 1891 in the Renaissance revival style, the townhouse 
is a wonderful example of history and historic architecture. Sitting off Fifth Avenue just a short distance between key 
landmarks in New York, it is no wonder that the townhouse has previously been home to actress Gwyneth Paltrow. 

 The 7,205-square-foot home includes four floors plus a basement, seven bedrooms, seven-and-a-half bathrooms, 
six wood-burning fireplaces, a 934-square-foot terrace and a garden that includes an orange tree. 

6

Location 
NEW YORK, NY, USA 

Price 
$14,500,000

luxuryportfolio.com
WEB ID: WYIN

5Photo by DFree,  
shutterstock.com Image courtesy of Brown Harris Stevens

Image courtesy of Brown Harris Stevens
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YVES SAINT LAURENT’S  
DESIGNER RESIDENCE
 This astonishing Manhattan apartment has exquisite fashion 
taste, as this property was formerly home to luxury fashion designer 
Yves Saint Laurent and Pierre Berge, followed by Giancarlo Giammetti, 
cofounder of Valentino and, more recently, was home to designer 
Tomas Maier. 

 The home offers dramatic views of Central Park and the entire 
city, 11-foot ceilings that bring in direct sunlight, two bedrooms and 
bathrooms, a library/home office and custom-designed lighting. 
Residents can receive additional hotel amenities such as daily maid 
services, management team, valet parking and a chauffeur-driven 
Jaguar XJL.

Location 
NEW YORK, NY, USA

Price 
$7,995,000

luxuryportfolio.com
WEB ID: DUTK

8

7

Yves Saint Laurent 
Photo by Michel Dufour, 
gettyimages.com

Image courtesy of Brown Harris Stevens

Image courtesy of Brown Harris Stevens
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LEONARDO DICAPRIO’S  
ECO-FRIENDLY PARADISE
 Formerly owned by actor and environmental activist  
Leonardo DiCaprio, this boutique apartment in Greenwich Village 
can be found within the Green Delos Building, also known as  

“the healthiest building in New York City,” and was designed by 
Loffredo Brooks Architects.

 The 3,673-square-foot apartment includes three bedrooms,  
two-and-a-half bathrooms, massive windows and 11-foot ceilings. 
The home comes with an exceptional list of eco-friendly elements 
such as an anti-microbial coating on countertops and doors,  
vitamin C-infused showers that help eliminate residual chlorine, 
posture-supportive flooring made of Siberian oak and circadian 
rhythm lighting. 

10

Location Price luxuryportfolio.com
NEW YORK, NY, USA $7,500,000 WEB ID: TRBA

9

Exterior view of the 
1897 terra-cotta 
building known  
as the Green  
Delos Building

10

The kitchen is 
equipped with African 
Anigre cabinetry, 
stain nickel hardware 
and white quartz 
countertops

9Photo Featureflash,  
shutterstock.com

Image courtesy of Brown Harris Stevens

Image courtesy of Brown Harris Stevens
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The property lives like a resort with 4 different 
structures consisting of the main house,  
two guesthouses and a beach house.  
The main house contains the master bedroom, 
guest rooms and main living spaces along 
with a game room, office and outdoor bar and 
cabana by the pool. There’s a drive-through 
garage with room for 12+ cars as well as 
a separate garage dedicated to boat and 
fishing storage. There is a great beach house 
with its own expansive private beach. On the 
Intracoastal side, there is a lift and deep-water 
dock with capabilities for a 100' boat.

Hobe Sound, FL, USA
$90,000,000

BROWN HARRIS STEVENS RESIDENTIAL SALES —  
PALM BEACH

L. Pulitzer/W. McGurk — +1 561 373 0666
lpulitzer@bhsusa.com

WEB ID: WNXM
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Miami, FL, USA
$50,000,000

CERVERA REAL ESTATE
Alicia Cervera — +1 305 588 9001
aecervera@cervera.com
WEB ID: KOHN
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Aston Martin Residences 3-level Penthouse — A Unique Crown Jewel —  
is the perfect expression of style & the epitome of the Aston Martin art 
of living. 7 BRs, 10 BTHs, 4 powder rooms, staff, family, gym, spa & den; 
19,868 sq. ft.+ a 7,323 sq. ft. terrace; private lap pool & private elevator. 
Included is a rare (only 24 exist) Aston Martin Vulcan car — est. value 
$3.2 million. The building is topped off with an expected completion in 
early 2023. Sky amenities located across 42,275 sq. ft. on 4 floors, for all 
residents to enjoy: state of the art fitness center, spa, pool deck, salons, 
lounges, art gallery, virtual golf, boxing, & butler service.
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Highland Beach, FL, USA
$42,000,000

PREMIER ESTATE PROPERTIES, INC.
D’Angelo/Liguori — +1 866 281 2158
carmen@premierestateproperties.com
WEB ID: TSPN

This idyllic estate is ensconced in a 
magnificently manicured landscape on 
an oceanfront lot. With its AC auto salon, 
collector’s museum, and a fountain motor plaza 
for 20+ vehicles; a VIP and 5 additional guest 
en suites; a formal and oceanside junior dining 
room served by an expansive chef’s island 
kitchen, two catering kitchens, a butler’s pantry, 
a Sub-Zero kitchen wine vault; an oceanfront 
professional granite-topped sit-down bar; 
alfresco oceanfront/poolside/fireside dining 
loggia; and a glorious oceanfront pool, this 
estate offers pure pleasure to share.
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Bel-Air, CA, USA
Price Upon Request

HILTON & HYLAND
L. May/J. Mills/K. Rappaport — +1 310 492 0735

linda@lindamay.com
WEB ID: YLHN

Il Sogno, “the dream.” One of the last “true” Bel-Air estates. This magnificent Tuscan villa hides behind gates in the heart of 
lower Bel-Air in its own private enclave. A lushly landscaped, circular motor court surrounded by towering trees leads into 
this 5 bedroom + maid’s, 7 bathroom + 2 powder, 10,607 sq. ft. grand Villa designed by Mark Daniels. Interiors by renowned 
Kalef Alaton. Spectacular indoor-outdoor living spaces with grand scale open to expansive terraces showcasing idyllic park-
like grounds and sensational city and ocean views.
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A magnificent lateral apartment with its  
own entrance, overlooking Cadogan Square. 
This outstanding west facing apartment has 
been presented to a very high specification 
for the current owner by the world renowned 
interior designer and architect Viktor Udzenija. 
The result is a luxurious combination of grand 
period features and stunning contemporary 
design. The accommodation is generously 
proportioned throughout and would make 
a stunning family apartment with the more 
formal entertaining and principal living space 
on the ground floor.

London, UK
£22,000,000

STRUTT & PARKER
Lulu Egerton — +44 0 7966 401 432
lulu.egerton@struttandparker.com
WEB ID: XNBA
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Westlake Village, CA, USA 
$23,000,000

PINNACLE ESTATE PROPERTIES
Carl Torres — +1 818 635 2275
carlptorres@gmail.com
WEB ID: LDPI

Bankya, Sofia, Bulgaria
PRICE UPON REQUEST

UNIQUE ESTATES 
Deni Yordanova — +359 882 600 600
callcenter@ues.bg
WEB ID: YFFW

Sensational waterfront location on a gorgeous gated corner double lot 
with the utmost privacy. BCB built custom home has many additional 
extra rooms that enhance today’s busy lifestyles. Extensive upgrades to 
the interior. Freshly painted & meticulously maintained throughout this 
special one-of-a-kind custom estate home.

Naples, FL, USA
$12,975,000

JOHN R. WOOD PROPERTIES
E. Bua/T. Bua-Bell — +1 239 595 0097
buabellgroup@johnrwood.com
WEB ID: OXFO
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Toronto, ON, Canada
C$26,900,000

HARVEY KALLES REAL ESTATE
K. Rosenberg/G. DelZotto — +1 416 787 8832
karosenberg@trebnet.com
WEB ID: WNQA

Timeless Masterpiece — Among one of the most significant homes in 
Toronto. Well proportioned rooms are distinguished by magnificent 
details. Repurposed elm floors, marble floors, exquisite paneling. 
Exacting curatorial attention is given to absolutely every detail. Seamless 
integration of the interior elements, light, acoustics & textures make this 
a sublime creation. 17,825 finished sq. ft., 150' x 135' lot, 11-car showroom 
with cantilevered hydraulic sub-terrain lift, 750-bottle wine cellar, 
elevator, pool, hot tub, pizza over, bbq area. 
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REAL ESTATE  |  CONSERVATION

Restoring and preserving 
historic homes in multi-
cultured New Orleans is key    

By LISA KLEIN

Luxury Portfolio Magazine  ||  35

A classic creole town-
house in New Orleans 
Photo by Liz Jurey, courtesy of 
Preservation Resource Center
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New Orleans is a city unlike any other, from the creole melting 
pot of global cultures and cuisine to the jazz tunes and 
weeks-long Mardi Gras celebrations, the Big Easy is as unique 

as it comes. The architecture is just as distinctive and reflects this 
centuries-long multicultural heritage. 
 Indeed, the city is one of few places in the United States where 
there are historical structures everywhere you look. New Orleans is 
home to 14 local historic districts, 24 Louisiana state cultural districts 
and 26 National Register Historic Districts. Local homeowners, 
conservation organizations and architects all work together to 
preserve these symbols of their long history.
 “We cherish our local architecture here a great deal,” says Robert 
Cangelosi Jr., president of Koch and Wilson Architects, a local firm 
that specializes in historic restorations. “You’re instilled here in  
New Orleans from an early age about the culture and the heritage.”
 New Orleans was founded in 1718 on swampy land at the  
mouth of the Mississippi River. Throughout that time, it was a 
Spanish colony and in French possession twice before the  
Americans took over. 
 There were slaves from Africa and a mass migration of  
free people of color from what is now Haiti in the early 1800s.  
These peoples from across the globe added their own architecture 
to the city’s mix, cooking up a style all their own. 

CULTURAL QUILT
 “The French Quarter was the original city, so that really has 
some of the most premier historic colonial architectural styles,” 
says Danielle Del Sol, executive director of the Preservation 
Resource Center of New Orleans, an organization that helps local 
homeowners conserve their historic homes. 
 “We [also] had an incredible community of free people of color 
who were builders and artisans, as well as slaves who brought 
building and creative knowledge to these trades as well,” she says. 

“So that’s what we call the creole style.”
 Only a few buildings date all the way back to the 1700s,  
courtesy of a couple of devastating fires. But most of the old homes 
in New Orleans were built in the 1800s, with a boom right after the 
Civil War. 
 Creole townhouses are maybe New Orleans’ most recognizable 
landmark, lining much of the French Quarter with their iron-wrought 
balconies high above the street. A particular version, the entresol 
home, has a heavy Spanish influence with 12- to 15-foot ceilings 
on the commercial ground floor and residential third floor, with the 
middle meant for storage. 
 Colorful creole cottages are another staple of the surrounding 
downtown area. These homes have two doors, two windows and 
are right up against the street with an open courtyard in the back. 

Detailed woodwork and paneling is a historic 
element worth saving, or replicating
Photo courtesy of Koch and Wilson Architects
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 In other areas such as Uptown and the Garden District, grand old 
mansions built after the Civil War sit on bigger plots on stately, green 
boulevards. These more closely follow national trends of the time in 
Greek and Gothic revivals, as well as Victorian and Italianate styles. 
 The most beloved home style in New Orleans, though, with 
Caribbean roots, is the shotgun house.
 “A shotgun house will literally be one room in front of the other 
all the way back,” Ms. Del Sol says. “The term shotgun comes from 
the theory that you could fire a shotgun, and the pellets would go 
straight through the house all the way from the front room to the 
back door without hitting a wall because all the doorways line up.”
 Although originally built for the working class, shotguns, and all 
of the historic homes in New Orleans, had premium features that 
at the time were meant to deal with the humid, hot climate: high 
ceilings, big windows, huge doors and ample outdoor space.
 “Shotgun houses are everywhere in New Orleans, very much a 
beloved architectural type, but that has had to kind of come around,” 
Ms. Del Sol says. “There was a time when shotguns were just seen as 
throwaway housing, and so a lot of them were being demolished.”

FINE FABRICS
 While appreciation for historic homes has flourished, many 
are still changed beyond repair with insensitive alterations and 
appallingly modern gut-jobs. 
 “This looks like every home improvement show on television right 
now, this could be Anywhere U.S.A.,” Mr. Cangelosi recalls of one 
such home in the French Quarter. “I have no clue that I’m sitting in  
an 1830s house in the heart of the Vieux Carré.
 “You need to make sure you know what you’re doing and not 
destroy the soul of the building, the essence of the building, and that 
the original owner of the building could walk in and recognize, 

‘This is my house,’” he says. “If you have nothing in a house, that may 
be fine, but to rip it all out, I think, is sacrilege.”
 Preservation-worthy, high-quality features include large wood 
pocket doors to close off front parlors, wood-framed windows  
that last forever, multiple fireplaces with decorative mantlepieces, 
heart pine flooring and decorative plaster.
 “Earlier houses really have a grand tradition of ornate plaster 
work,” Ms. Del Sol says. “You’re likely going to find plaster medallions, 
cornice work on the ceiling — and that was part of a grand tradition 
of craftspeople that would work throughout the city. Today we only 
have a very small handful of traditional plaster families that still  
do that.”
 New Orleans’ homes even have pieces of history built right into 
their walls. 
 A material that was used often, called barge board, was wood 
that came from the northern reaches of the Mississippi, used to 
make the barges that carried cargo down the river. Once they made 
it to New Orleans, they were deconstructed and used for buildings. 
 “A lot of these historic homes, if it hasn’t been removed by these 
renovators gone mad, will have barge board in them that moved 
commerce down the river,” Ms. Del Sol says. “That’s a really cool 
treasure to find.”
 Still other elements are adept at dealing with the Louisiana 
climate. Plaster walls hold up against humidity far better than 
drywall, and porches that replace swamp cypress wood with pine 
rot away in a matter of years, thanks to moisture and termites. 
 While many historic gems will be too far gone and need 
replacing or replicating, “we try to preserve as much of the original 
fabric as possible,” Mr. Cangelosi says. “Sometimes we have what 
we call a piece of the true cross. You don’t lose it.” 

“We would much rather a  
historic home be altered to 
accommodate modern life  
in a way that’s comfortable 
than be destroyed entirely” 

—  DANIELLE DEL SOL 
PRESERVATION RESOURCE CENTER OF NEW ORLEANS

Decorative elements, especially plasterwork, 
abound in historic New Orleans homes 
Photos courtesy of Koch and Wilson Architects
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PATCHING THE PAST
 That is not to say that some things in 
older homes do not need to be changed to 
accommodate modern living. 
 Shotgun houses were built without 
hallways, so to get to the bathroom in 
the back, you would have to walk through 
everyone’s bedroom. 
 Some homes did not have kitchens 
inside, instead putting them in a separate, 
tiny outbuilding. 
 Moreover, people simply need more 
room nowadays. 
 “As much as we do to protect historic 
architecture, we’re also very much realists 
and we understand that,” Ms. Del Sol says 
of the PRCNO. “We would much rather a 
historic home be altered to accommodate 
modern life in a way that’s comfortable than 
be destroyed entirely.”
 Koch and Wilson Architects, which was 
instrumental in starting the preservation 

movement in New Orleans in the early 
20th century, is expert at pulling off these 
types of renovations without destroying the 
character of the home. 
 The back of an 1890s home had been 
changed so much over the years that the 
architecture firm turned it into a large great 
room for the family, who had owned the house 
for generations. When updating a home that 
was once a bakery, the firm removed the 
original ovens to make room for living space. 
 “I wouldn’t go into the parlor, with its 
original plaster ceiling and fine millwork, 
and rip that out and put a kitchen there,”  
Mr. Cangelosi says. “[But] you have to 
update them in order to preserve them. You 
can’t make every old building a museum.”
 BUT THANKS TO sensitive modernization 
and groups that are working to save all 
they can, New Orleans’ homes still act as a 
historical and cultural record. 

 Mr. Cangelosi himself grew up in a 
shotgun house listening to stories from his 
parents and grandparents, who lived in the 
French Quarter watching its history unfold. 
 Without doubt, New Orleans’ deep 
roots and Cajun culture influence its built 
environment and the people that call it home.
 “It’s really apparent when you come 
to a city like New Orleans how much our 
architecture plays into who we are as a 
people,” Ms. Del Sol says. “Architecture is a 
physical manifestation of our culture and 
our history. 
 “It is truly part of the wealth of our city,” she 
says. “We have incredible culture, incredible 
cuisine, incredible music — but the backdrop of 
all of that is the historic architecture.” 

Historic New Orleans homes often have courtyards 
and multiple fireplaces
Photo by Liz Jurey, courtesy of Preservation Resource Center
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PLANTING
Traditional gardens from around 
the world can inspire precious 
outdoor space  By LISA KLEIN

Gardens offer a wonderful opportunity 
to commune with nature, and every 
culture has a different interpretation 

of what that should look like. The geometric  

formal gardens of France reflect a desire to 
bend nature to man’s will, while 18th-century 
English landscape architect Lancelot 
“Capability” Brown preferred naturalistic 
undulations of green. On the other hand, 
gardens in Japan and Iran are more mystical 
in thought, attuned to harmonize humans 
with nature in idealized settings. Here are 
some philosophies from these gardening 
styles worth emulating.
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 The French formal garden began at 
Versailles, when King Louis XIV’s architect 
designed one to embody his power over 
nature, and perhaps the country. Now, they 
are just immaculately kept outdoor wonders. 
Always with a sense of perfect order, every 
plant is flawlessly manicured and there is 
symmetry everywhere one looks. Sections of 
boxwoods and other shrubs are carved into 
geometric shapes with gravel paths winding 
through. These intricate plant patterns are 
meant to be viewed from the balcony of a 
grand château as well as from within the 
garden itself. 
 Lavender and other simple flowers may 
fill in the shapes or be placed in perfectly 
spaced planter boxes. Also in planters, 
topiary shrubs are carved into balls, 
triangles and swirls. Even the trees are  
kept under control, lining walkways and 
having their tops trimmed to the same 
height. Decorative stone benches and 
evenly placed statues, often mythological 
figures, stand guard over the garden,  
while water features such as stone pools 
and fountains add mirrors for a royal gaze. 

 The Japanese garden draws from 
Buddhist, Taoist and Shinto philosophies, and 
everything in it is meant to symbolize nature. 
There are three important elements —  
rocks, water and plants — carefully placed 
to create a miniature natural landscape, 
often a reproduction of a real scene.  
The garden usually centers around a pond, 
representing a real or mythical lake. Islands 
or large stones placed in the center can 
have religious symbolism or may be a real 
place. A curved bridge leading to the island 
is a hallmark. 
 On land, small manmade hills or rocks 
stand in for mountains, sometimes complete 
with a mini waterfall. Sculpted Japanese 
maple, black pine, red pine, cherry trees 
and evergreen shrubs surround the pond 
and stone or gravel paths, layered for 
their subtle difference in color and texture. 
Grasses fill in the borders, while moss covers 
almost every ground surface. Winding paths 
circle the pond and create little vignettes 
at every turn, with stone lanterns placed 
in areas of particular importance, inviting 
peaceful contemplation of nature and life. 

F
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Alison Cornford-Matheson/shutterstock.com 

Ioong/shutterstock.com
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 The English country garden is charmingly 
ramshackle in appearance. Although it 
seems a bit haphazard, it is carefully 
planned to look natural with a very loose 
structure. Deep borders overflowing with 
flowers surround a lawn or lawn paths,  
with plants spilling over the edges. 
Walkways are never straight, allowing  
one to dreamily meander through the 
garden. Stepping stones lead through thick 
stands of plants to a wooden or iron bench 
beneath the leaves. Small trees and shrubs 
are placed here and there, and a patch is 
often set aside to grow herbs  
and vegetables. 
 There is always a colorful mix of a  
wide variety of flowers that are planted  
and layered in thick clumps that seem  
as though they simply wanted to grow  
there. Roses are an absolute necessity,  
and hollyhocks, poppies and native grasses 
all lend to the diversity of plants that attract 
birds, bees and butterflies. Trailing plants 
such as clematis, honeysuckle and ivy are 
another must. Trellises, arches and stone 
walls are overgrown with vines, setting a 
romantic scene. 

 The Persian garden of Iran is filled  
with both symbolism and impressive 
innovation. Dating back to the sixth century 
B.C., it embodies paradise on Earth. In fact, 
the English word for paradise is derived 
from the Persian word, “firdaus,” or “walled 
garden.” Usually rectangular in shape, the 
garden is surrounded by stone walls and is 
divided with straight stone paths or water 
channels into quadrants. A central courtyard 
or pavilion may contain a stone fountain or 
pond from which other canals branch into 
the four sections. 
 Each section represents something, 
although the meanings have changed 
throughout the years, from the four seasons 
to the Zoroastrian earth, heavens, water 
and plants to the Islamic interpretation of 
the elements of the world. Everything in 
the garden helps to beat the desert heat. 
The geometric water canals serve the dual 
purpose of irrigation for the plants and 
cooling the air. Tall cypress and palm trees 
are planted close together in rows along 
the walkways for shade, while peach and 
apricot trees offer a juicy, earthly treat. 
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HOME RUN
DEMAND FOR SPACIOUS 
RESIDENCES IN BEAUTIFUL 
LOCALES WILL NOT LET UP
By MICKEY ALAM KHAN

Expect to see demand continuing to outstrip supply in the luxury 
end of the real estate market worldwide, extending a trend from 
mid-2019 as the COVID-19 pandemic kicked off one of the most 

spectacular bull runs in the prime residential business worldwide. 
 What this means is that real estate brokers and agents will have 
to keep at it to win listings in a highly competitive environment. 
 More creative approaches, better marketing outreach, smarter 
use of technology and an emphasis on the sphere of influence will 
help in listings acquisition as potential home-sellers weigh options 
between different agents, brokerages and networks. 

REAL ESTATE  |  TRENDLINE

Bradenton, Florida 
Image courtesy of Michael 
Saunders & Company 

Caney City, Texas
Image courtesy of  
Ebby Halliday
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SAND TO SLOPES
 Markets with beaches, mountains, lakes, ski slopes and oceans  
will continue to perform well. But some may become a victim of their 
own success, with resort and second-home locations turning into  
co-primary or main residences.
 Flexible working conditions have led to many affluent consumers 
making warmer, low-tax, second-home states such as Florida and 
Texas their primary residence, thus locking up real estate for a far 
longer period of time. 
 Beyond North America, affluent consumers — equally seeking 
safety from the pandemic and not tied too deeply to offices —  
will continue to seek second or co-primary homes in less densely 
populated towns close to major urban centers.
 Warmer-climate countries such as Spain, Italy and Greece will 
retain their allure, as will Middle Eastern financial hubs such as 
Dubai, which is fast liberalizing, with citizenship available and a 
newly adopted Western work week and weekends off. 
 That said, expect inventory of high-end homes to be tight across 
key markets. 
 New developments cannot keep pace with the demand,  
and, in any case, take up to three years to turn from dirt to  
move-in residences.
 Another key driver for continued demand for homes new and  
old is demographic.
 Millennials — consumers born between 1981 and 1996, per the 
Pew Research Center — are now hitting their key buying stride.  
 On the other hand, the oldest baby boomer turned 75 in  
2021, with this group now right-sizing to smaller residences and 
warmer climes. 

As identified by Luxury Portfolio International research for the 2022 State of Luxury Real Estate Report
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LIQUID DIET
 What may help with the listings crunch is the rise in interest rates, 
which in turn, will raise the cost of borrowing and refinancing.  
The U.S. Federal Reserve will raise interest rates several times in  
2022 to curb inflation, which reached 7 percent in early 2022. 
 With repeated interest rate increases, property owners may think 
it opportune to list residences that they held on to during the height 
of the pandemic. 
  Another measure to curb growing inflation is the U.S. Fed’s 
decision to pull back on buying bonds from the market, amounting 
to $120 billion a month throughout 2021. That injection of liquidity 
in the market may have worked to keep the U.S. economy humming 
along during the pandemic, but now it has led to fears that inflation 
could derail any progress made.
 Long story short, homeowners and investors may think the peak 
is past and start listing their properties on the market. So that may 
bring back some balance in the demand-supply situation.
  As a corollary, expect the time on market to also increase  
for luxury properties in key locations as housing inventory grows,  
if the Fed tapers and higher interest rates take effect as intended. 
Expect asking prices to hold, however. 
 Vicissitudes in international trade will continue to have a domino 
effect on luxury real estate. 
 We will continue to see a disruption in the global supply chain. 
Labor shortages at ports, higher costs of shipping containers, lack of 
ship-movement data from China and generally ballooning prices of 
materials such as lumber, stone, accessories and fittings will plague 
the real estate industry at all price points.
  Add to those supply chain issues the potential for  
geopolitical surprises. 

PRIMARY MOTIVATORS FOR SEEKING A NEW RESIDENCE
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SPACE AND PLACE
 Any move from China to invade Taiwan or Russia to send troops 
into Ukraine may destabilize the financial markets and shut down 
shipping lanes and air travel if Europe and the United States 
retaliate with military initiatives and economic sanctions. 
 The COVID-19 pandemic will continue to cause concern  
and further lockdowns if the caseload rises dramatically globally.  
This will obviously, again, impact cross-border travel and transactions, 
as well as the ability of several sectors such as hospitality, travel and 
retail, to return to some semblance of normalcy.
 In 2022, we expect the home to continue to be at the center of 
the consumer’s life. Flexible working conditions are here to stay for 
the next three years or so. 

The longer we work from home and 
maintain high productivity rates, the 
harder it becomes for corporations and 
employers to justify 40 hours in a sterile 
office setting and long commutes other 
than for culture and collaboration.

 So, two to three days per week on a staggered, hot-desking 
schedule may eventually become our common future.
 BOTTOM LINE, barring wars, terrorism and a deadlier turn in  
the COVID-19 pandemic, the real estate industry, especially the 
luxury end of it, will chug along in 2022 as long as agents are agile 
in winning listings in a market low on old and new housing stock. 
 Affluent consumers will still insist on lifestyle, quality space,  
modern amenities and that old staple of luxury homes —  
location, location, location. 

Elounda, Crete, Greece 
Image courtesy of JK Property & Yachting

Dubai, United Arab Emirates  
Image courtesy of Bonne Apart Real Estate Brokers
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Make your second home 
dreams a reality 
Make your second home 
dreams a reality 
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THE GREAT  
REARRANGEMENT 
CONTINUES
Well-heeled consumers are rethinking lifestyles, 
occupations, employers and geographies
By ROBIN LASURE 

What overall trends have you seen for the affluent market and the 
luxury buyer? 
 One of the things I have homed in on is the fact that global wealth increased by  
nearly $60 trillion over the last two years. So, in the middle of the biggest disturbance to  
the global economy that any of us have seen in our lifetime, the value of wealth, or the  
sum total of stocks, bonds, real estate and assets, increased by $28.7 trillion in 2020 and 
nearly $30 trillion in 2021. 
 While half of this growth is in Europe and the U.S., the other half is spread throughout  
the globe. That translates to incredible buying power in many markets worldwide. 

Do you expect this trend to continue in 2022, and what will happen  
to that money? 
 If you believe purchases and spending are grounded in how wealthy people are, yes. 
They got wealthier in 2020 and even more so in 2021. That is a remarkable statistic that  
we shouldn’t lose sight of in terms of where the world is headed. 
 People want to spend money on luxury assets like real estate, and the growth of those 
assets, at that rate and pace, is unprecedented.

Should we be concerned about a housing bubble? 
 No. First, bubbles require that people are buying not because they need or want to buy, 
but because the collective consciousness believes that prices can only go up. I don’t think 
that’s where we are. 
 People may think they are overpaying, but they don’t care. They need a bigger house 
with more space, so they are okay with that. 
 Secondly, a bubble requires a lot of leverage. When people are leveraging too much, 
insolvency problems develop. People are not leveraged like they were in 2005, 2006 or 2007, 
which created a boom that turned into a bust. Those numbers are not here this time around. 
People have already made their money. 

As wealth accumulation escalates at 
a dramatic pace, consumers will find 
that money cannot buy everything — 

especially a swanky house — simply at the 
snap of their fingers.
 That realization in year three of the 
COVID-19 coronavirus pandemic comes 
amidst rising inflation in the United States, 
geopolitical turmoil along Russia and China’s 
borders, continued pressure on available 
prime housing inventory and fears of a 
bubble. But Marci Rossell, chief economist 
of Leading Real Estate Companies of the 
World, is not much perturbed.
 “Bubbles require that people are buying 
not because they need or want to buy, but 
because the collective consciousness believes 
that prices can only go up,” Ms. Rossell says.  
“I don’t think that’s where we are. 
 “People may think they are overpaying, 
but they don’t care,” she says. “They need  
a bigger house with more space, so they are 
okay with that.”
 In this interview, Ms. Rossell discusses 
trends in the affluent market, high-net-worth 
consumer behavior, wealth growth, impact 
of rising interest rates and fears of  
a housing market bubble. Please read on.

Marci Rossell is chief economist of  the 
Leading Real Estate Companies of the World®
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Percent in the Market to Purchase Residential Real Estate by  
End of the Year (2022) Among the Global Affluent

g  2021 SURVEY       g 2022 SURVEY

ASIA PACIFIC NORTH AMERICA EUROPE MIDDLE EAST

30 21 19
New  

in  
202237 25 39 46

As identified by Luxury Portfolio International research for the 2022 State of Luxury Real Estate Report

“Luxury buyers don’t feel in control of their destiny in a way that they 
are accustomed and, to a certain degree, this will continue in 2022” 

— MARCI ROSSELL  |  CHIEF ECONOMIST, LEADING REAL ESTATE COMPANIES OF THE WORLD

What is the affluent consumer 
mindset as we head into year 
three of the pandemic?
 One of the shockers for the luxury buyer 
has been that, for the first time in their 
recent memory, maybe in their entire lives, 
they have the money and still cannot buy 
something. This is particularly true of the 
American consumer. 
 The U.S. mindset is, if I have the 
checkbook, it does not matter what it costs. 
If I want that Sub-Zero refrigerator, I can 
get it. If I want that house in Palm Springs, 
I can get it. Because of supply chain issues 
and the demand for housing, that is not 
necessarily the case. 
 Luxury buyers don’t feel in control of their 
destiny in a way that they are accustomed 
and, to a certain degree, this will continue  
in 2022.

What do you expect for the 
housing market?
 Prices may not go up like they did last 
year, but I don’t expect a big decline. 

 We will continue to have inventory 
issues, partly because new homebuilding is 
not keeping up with demand. 
 Large builders have been consolidating for 
years, and smaller ones are retiring very quickly 
as that population ages. These challenges are 
compounded by supply chain issues impacting 
the availability of building materials.

What about the potential for 
rising interest rates? 
 Keep in mind that just because the 
Federal Reserve may raise rates on the short 
end, it does not necessarily translate to a 
comparable increase in the long-term. 
 I do not think the interest rate picture will 
change dramatically over the next 12 months.

What about the luxury vacation 
home market?  
 One of the surprising developments of 
2020 was the escalation of retirements for 
baby boomers. 
 Normally, just like you can predict  
births and deaths, you can predict 

retirements consistently. 
 In the U.S., there were 1.3 million 
retirements more than what we would 
typically expect. People didn’t want to figure 
out a new way of working. They had the 
money, and the value of their house was 
up. They thought, “Why don’t I retire early?” 
This trend continued in 2021 and is likely to 
continue in 2022. 
 The escalation of second-home 
purchases should continue as the rate of 
retirement increases.

Any closing insights? 
 One of the unexpected consequences  
of the pandemic is the great rearrangement 
of people in terms of occupations, 
employers or geographies. 
 For example, before the pandemic,  
the millennial generation was slowly moving 
out of high-density areas as they formed 
families and needed space. The pandemic 
heightened that dramatically, and we are 
suddenly seeing the impact on outer-ring 
suburbs, where prices are escalating. 

Photo by eak8dda, stock.adobe.com
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Sarasota, FL, USA
$22,000,000

MICHAEL SAUNDERS & COMPANY
Kim Ogilvie — +1 941 376 1717
KimOglilvie@michaelsaunders.com
WEB ID: NGQF
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A landmark waterfront estate bestowing idyllic proximity to downtown, this ±7.5 acre property is 
extraordinary in beauty, location, lifestyle, and possibility. This is the largest parcel available on 
Florida’s Southern Gulf Coast from Anna Maria Island to Naples. The estate is comprised of  
6 parcels that can be divided and accommodate several newly constructed residences to create 
a family compound or one esteemed estate to rival the community known for illustrious homes. 
Behind a secure gated entry, the property presents endless breathtaking bay views w/a strip of 
beachfront, an expanse of seawall, and historical charm.
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Unlike anything else on the market, this luxe 
ocean-view estate brought to life in 2017 
takes cues from Moroccan extravagance and 
minimalist design. Tucked away on a private 
lane, this compound is the perfect escape 
from the outside world. The 6 bedroom home 
ushers you into a world of soothing sight lines 
and seamless indoor/outdoor living. Pivoting 
iron and glass doors link the interior with 
the gardens and vast ocean views. Luxury 
amenities include stunning 75' pool & spa, 
media room, detached spa w/sauna, gym, 
studio, car lifts, orchard & cactus garden.

Santa Barbara, CA, USA
$18,995,000

VILLAGE PROPERTIES
Riskin Partners Estate Group — +1 805 565 8600
team@riskinpartners.com
WEB ID: KMNL
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Dallas, TX, USA
$18,900,000

EBBY HALLIDAY REALTORS
Karen Keegan — +1 214 808 3400

karenkeegan@ebby.com
WEB ID: ADBK

This 1.3-acre gated estate in Old Preston Hollow was reimagined and transformed in 2020. The property includes a  
18,769 sq. ft. main house with 7 bedrooms all vying to be the primary, a 2,026 sq. ft. climate-controlled auto showroom,  
4 kitchens, media room, tasting room with chilled storage for approximately 1,000 bottles, elevator, exercise, spa and  
beauty rooms, and a terraced backyard with infinity pool, sunken fire pit and outdoor kitchen. Click here for property video



52

Palm Beach, FL, USA
$18,900,000

PREMIER ESTATE PROPERTIES, INC.
Jim McCann — +1 866 485 1960
jim@premierestateproperties.com
WEB ID: SABP

Offering a refined cultural experience with 
discretion and convenience, Palazzo Villas,  
one of the island’s most luxurious and 
finest built boutique properties, embodies 
an authentic European Continental spirit, 
a contemporary ambience, and the most 
sophisticated iteration of Palm Beach. 
Magnificent curated finishes include Italian-
imported veneers, bespoke wall coverings,  
and opulent stonework.
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Brooklyn Heights, NY, USA
$15,500,000

BROWN HARRIS STEVENS — NYC
Brian Lehner — +1 917 860 2543

blehner@bhsusa.com
WEB ID: JHNR

One Montague Terrace was built as the residence of prominent ship 
building and trading entrepreneur, Benjamin Flint. Built circa 1863,  
this prominent townhouse makes a statement at the corner of Montague 
Terrace facing the entrance to the Promenade with its world class views 
of the New York harbor and skyline. Its restored brownstone facade 
highlights the Romanesque Revival style boasting over 800 sq. ft. of living 
space while the significant 104' lot provides a gracious position for the  
27' x 55' building.
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Old Chatham, NY, USA
$15,000,000

BROWN HARRIS STEVENS — NYC
N. Felcetto/ R. Horowitz — +1 917 626 6755 
neh@bhsusa.com
WEB ID: XBES

Welcome to White 
Bridge Farm, an 
exquisite 160-acre 
18th century sanctuary 
in the rolling hills of 
historic Old Chatham. 
Restored & designed 
with unparalleled 
imagination & 
perfection from 
the original iron 
main gate to 
magical stonewalls, 
pathways & gardens 
landscaped to 
intrigue all your 
senses; From the 
warm, inviting 1700’s 
main house to the 
guest suites, the 
pool house to the 
magnificent barns, 
every element was 
afforded careful 
consideration, 
highlighting authentic 
original details 
found throughout 
the property. White 
Bridge Farm will take 
your breath away.
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Rye, NY, USA
$14,875,000

HOULIHAN LAWRENCE
Barbara B. Haynes — +1 914 589 0714

bhaynes@houlihanlawrence.com
WEB ID: AFCG

This truly magnificent shingle-style Colonial 
is one of Rye’s most breathtaking waterfront 
properties. Designed by Shope, Reno and 
Wharton with a wonderful blend of enduring 
tradition and outstanding architecture, it is 
prominently positioned on notable Milton Point 
to capture the ever-changing vistas of Long 
Island Sound. With generously proportioned 
living and entertaining spaces and built with 
custom millwork and touches on every level, 
nearly every room features tall windows taking 
in the water vistas. Minutes to Metro North 
station and 30 minutes to NYC. 
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Breckenridge, CO, USA
$14,750,000

SLIFER SMITH & FRAMPTON REAL ESTATE
Jeff Moore — +1 970 390 2269
jeffmoore@slifersummit.com
WEB ID: UCVI

A timeless slope-side residence on Peak 8. Enjoy easy access to first chair 
and finish the day with a private trail straight to your door. The gracious 
floor plan accommodates large groups with 7 en suite bedrooms 
including both boys/girls bunk rooms, a gourmet kitchen with sitting 
room, a large great room and dining room, a one-of-a-kind bar and 
incredible home theater. Experience mountain living at its finest.
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Corona del Mar, CA, USA
$14,500,000

SEVEN GABLES REAL ESTATE
Archie & Kelly Lappin — +1 714 337 3698

archiel@sevengables.com
WEB ID: WJSA

Tranquility and contemporary design overlooking iconic Arch Rock 
and Little Corona del Mar Beach. The main house is a bright and 
captivating 3 bed, 3.5 bath home crafted to maximize the expansive 
views. The secluded casita is located above the garage and features  
a private patio, full bathroom, kitchen and a private entrance separate 
from the main house, lending flexibility with the additional space.  
The picturesque backyard showcases storybook views from the 
expansive patio, swimming pool and spa. A unique opportunity with 
views of the California coastline!
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Reno, NV, USA
$12,000,000

DICKSON REALTY
Rebecca Dickson — +1 775 742 2120
rdickson@dicksonrealty.com
WEB ID: UANP

The Farm, in Reno, Nevada, sits on 17 bucolic acres of graceful trees, 
with a shimmering pond and spectacular views of the Sierra Nevada 
mountain ranges, revealing nature all around you. This iconic property 
balances the desire for timeless architectural design with a sense of 
privacy and nature’s bounty. The property is securely gated and fenced 
with a 9,000+ square foot Main residence, a one level Guest residence, 
several outbuildings, and barns. Water rights are included.
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Paiko Lagoon Retreat! Surrounded by 700 feet 
of waterfrontage — the Kanewai Pond on the 
left which was built in the 1700s and is one of 
the few remaining royal ponds often visited by 
Hawaiian chiefs—the stream that opens out to 
Paiko Lagoon, a wide body of water that is a 
sanctuary for migratory birds. This hidden gem 
is only 20 minutes from Waikiki. The 8,000 sq. 
ft., single level home sits on over an acre of 
meticulously landscaped gardens. Designed by 
famous Russian architect, Vladimir Ossipoff.

Honolulu, HI, USA
$10,500,000

LOCATIONS
Dolores Bediones — +1 808 383 9787

dolores.bediones@locationshawaii.com
WEB ID: XSYG
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Health and well-being  
have risen to the forefront 
of interior décor 
By NIKKI BISIKER

The nature of interior design for our 
residences, however big or small, has 
always been for inner joy and peace 

and to delight the eye, as well as to provide 
a sanctuary for all of our needs. 
 Such a yearning even goes back to 
cave dwellings — sharing victuals, stories 
and laughter with loved ones, providing a 
safe haven for our children and a sense of 
security and comfort for relaxation. In the 
last two years, this has become even more 
fiercely apparent.
 Health and well-being have risen to the 
forefront. Protection from the outside world 
and independence from outside influences 
have become the key notes within our walls. 
Whilst restrictions will be increasingly lifted 
worldwide and the freedom of life restored, 
the key elements for a new way of living and 
goals will be forever changed.
 As a designer who does not stamp my 
authority onto other people’s ideals, but 
instead embraces different lifestyles, cultures 
and aspirations, I have always steered clear 
of fads that come and go in design. 
 However, the deafening sound of certain 
needs across the board in our homes and 
workplaces has never been more apparent. 
Listening to our clients plays a significant role 
in the starting point of any design space. The 
key trends for this forthcoming year are the 
reflections of these real-life conversations.

6 EMERGING TRENDS IN 
HOME DESIGN



“ Whilst restrictions 
will be increasingly 
lifted worldwide 
and the freedom  
of life restored, the 
key elements for a 
new way of living 
and goals will be 
forever changed”

MULTIPURPOSE HOMES 
 The trend for multipurpose use of homes continues as clients 
spend more time cocooning, and also feel the necessity to rely on 
personal space to fulfill all of their needs wherever possible.  
 Activity and entertainment spaces are key. 
 Gyms, art studios, interactive golf rooms, dance studios, cigar 
lounges, game rooms, makeup rooms, hammams, lap pools, music 
rooms, meditation rooms, libraries, school, workspaces and quiet 
rooms: all areas have been requested this year. 
 The conversion of unused rooms and basements, or creating 
additional structures within a garden or rooftop, can provide this. 
We have been seeing glass-room additions as the leading structure 
for increasing space capacity: light-filled, nature-reflecting, full-of-
purpose spaces.

NEW TAKE ON MINIMALISM 
 Ultra-minimalism is out. Whilst clients with a love for minimalism 
still exist, the requirements are that the home should still provide a 
sense of warmth, peace and elements of nature.  
 Think Scandinavian touches within a Japanese design 
framework. It is a warmed-up version of the crisp whites and grey 
tones of recent years. 
 Cozy, warm, natural, textured spaces are light and airy, bringing 
nature in. Green subtly provides us with a framework to breathe and 
feel at ease, and botanicals are the key green highlights. 

COLORS
 Warm earth tones will be prevalent this year: terracotta, antique 
cream, buttery yellows and moss greens. They are soft and light, 
enveloping cozy spaces. We will see historical colors too, reminiscent 
of the countryside or warm sunshine-filled Mediterranean holidays.
 The elegant cool greys will still be used by a generation that 
loves the chic feel, which can now be combined with strong hues 
such as yellow, fuchsia and purple to warm up the rooms and 
provide a zany sense of fun and happiness. 

TEXTURE
 Raw materials such as clay pots, stone, terrazzo and wood 
floors, walls or sculptural pieces bring history to the forefront,  
as do natural fabrics such as raw silk, soft wool, crisp linen and  
soft linen voile.
 Soft-colored washed walls using antiqued methods such as 
limestone plaster, wallpaper and rustic rugs add texture next to 
smooth concrete or wood floors. 
 Sustainable and enveloping materials will very much be in the 
forefront, from mohair, cashmere, sheepskin and leather to new 
technologies in vegan materials. 

REPURPOSING AND SUSTAINABILITY 
 Activate the space with an element of vintage — maybe a single 
decorative antique chair amidst simplicity, the age telling a story 
and adding a human element to a minimalist space with the warmth 
of color and pattern.
 As being sustainable is still very much the current ethos, so is 
repurposing and refreshing antiques or reusing and reinventing 
generational-furniture hand-me-downs.
 I am currently using a client’s fabulous Tiffany chandelier from 
the 1970s, purchased on King’s Road in London, and restructuring 
and customizing it by adding additional contrasting glass sculptural 
pieces and making dual installations. 

BIOPHILIA AND NATURE 
 Keeping our connection with nature helps us to ground our 
emotions and gives life, color and definition to a space, whilst  
also providing oxygen.
 Sought-after nature can be introduced as large trees spanning 
tall spaces, indoor gardens in key areas and, in smaller areas, 
significant seasonal branches — from cherry blossoms and pussy 
willow to huge swathes of jasmine or roses to scented pine. 
 Set against a minimalistic backdrop, nature thrives and thus  
we do, too. 

Nikki Bisiker is Dubai, U.A.E.-based 
owner and lead creative director of 
Nikki Bisiker Interior Design

Photos: Design by Nikki Bisiker Interior Design, courtesy of Nikki Bisiker Luxury Portfolio Magazine  ||  63
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The dining room 
features a  
gold-leaf ceiling

1

All Images courtesy of Strutt & Parker

“The designers 
of today are so 
inspirational about 
how they mix and 
match 150 years ago 
with today” 
— LULU EGERTON  |  STRUTT & PARKER

DESIGN  |  PROPERTY FEATURE
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uilt in the Victorian era, Cadogan 
Square’s red-brick-lined houses and 

apartments are among the most prestigious 
addresses in London.
 Within one of its flats, world-renowned 
architect Viktor Udzenija expertly blended 
original design features with the modern day.
 “It’s a mix of period architecture with 
state-of-the-art contemporary,” says Lulu 
Egerton, a senior director and partner at 
Strutt & Parker in London. 
 Exquisite materials are found throughout, 
including molded ceilings, gold-leaf ceiling 
in the dining room, marble imported from 
Italy, exceptionally crafted stained-glass 
windows and a living wall in the courtyard.
 “The designers of today are so 
inspirational about how they mix and match 
150 years ago with today,” Ms. Egerton says.

DRAMA  
OF PAST  

MEETS  
MODERN 
IMAGINATION

A RELIC OF  
19TH-CENTURY 
HIGH SOCIETY 
FEATURES DESIGN 
WORTHY OF  
AN EXHIBIT

By LINSEY STONCHUS

B
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SEEING THE LIGHT
 It is the current owner’s collaboration 
with Mr. Udzenija that instilled new life  
into the already-extraordinary property.  
The architect and interior designer has 
received several accolades over the years, 
including Architectural Digest’s “Top 50 
Interior Designers of the Middle East.”
 The apartment is a demonstration of 
Mr. Udzenija’s genius, growing ever more 
intriguing as one observes the intricacy of 
each space. Take, for example, the whimsical 
lighting throughout.
 “If you look in the [primary] bedroom and 
the kitchen, you will see that the chandeliers 
are proper works of art,” Ms. Egerton says. 
“They’re both modern-day sculptures.”
 The chandeliers in the bedroom and 
kitchen are from Bocci, a Vancouver, British 
Columbia-based manufacturer specializing 
in sculptural lighting design. 
 Meanwhile, Mr. Udzenija himself 
designed the contemporary fixture in the 
drawing room, contrasting beautifully with 
the ceiling’s original molding.
 Subverting expectation, the stained-
glass windows are not original. Rather, they 
are the creation of another respected artist, 
Job Smeets, who specializes in glass and 
bronze work. 
 Mr. Smeets’ projects can be found 
worldwide, including the Metropolitan 
Museum of Art in New York and the bronze 
sculptures of Miami Beach.
 As stunning as the works turned out,  
the windows in the kitchen and playroom 
were commissioned to hide an eyesore.
 “They both face the well in the building 
and he didn’t want to see it, so he chose an 
architectural feature — a modern stained-
glass window — and it looks incredible,”  
Ms. Egerton says.
 A final design element of note is the 
liberal use of marble throughout the home, 
creating a bold statement in the elaborate 
entrance hall. Add to that colored marble 
within the various bathrooms.
 “He loved dramatic marble and dramatic 
flooring,” Ms. Egerton says.

2

3

All Images courtesy of Strutt & Parker

Location 
LONDON, UNITED KINGDOM

Price 
£22,000,000

Luxuryportfolio.com 
WEB ID: XNBA
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Marble imported  
from Italy is used 
liberally throughout  
the townhome’s  
4,404 square feet

The chandeliers in  
the bedroom and 
kitchen are from Bocci, 
known for its sculptural 
light fixtures

Molded ceilings 
are accented by a 
starburst of small 
lights, designed by 
interior designer  
Viktor Udzenija

ADDED SEASONING
 The artistry of the property is no 
coincidence. When the current owner 
purchased it, he renovated it for himself to 
enjoy, first and foremost.
 “When you do things for yourself, you 
really go the extra mile,” Ms. Egerton says. 
“He loves that apartment. He poured his 
heart and soul into it. You could tell that by 
the attention to detail.”
 Cadogan Square was the obvious choice.
 “He wanted a really lovely apartment, 
which was in a piece of history of London,” 
Ms. Egerton says. “A lot of ultra-high-net-
worth individuals like Milner Street because 
it creates an element of privacy. They 
don’t share their apartment with any other 
apartment. You can be totally discreet.”
 

 The flat’s location within the heart of 
Knightsbridge also means close proximity 
to local amenities along Sloane Street and 
King’s Road.
 Another factor in the seller’s purchase of 
the home was his thirst for biophilia and the 
United Kingdom’s evolving seasons, as he had 
grown up in the much-warmer Saudi Arabia.
 “He had to look at green,” Ms. Egerton 
says. “He wanted to look at a garden 
square so that he could see the seasons 
change. I think that’s quite interesting for  
a man from the desert.” 
 Beyond the impeccable location and 
history, Cadogan Square’s other draw is its 
exclusive access to the garden that the brick 
buildings surround.
 

 “[The property is] plum in the middle 
of the square,” Ms. Egerton says. “It looks 
directly opposite of some of the best visuals 
of the garden, with the tennis courts to  
the right.” 
 WHICH BEGS THE QUESTION: After so 
much effort, why would the seller ever leave?
 Put simply, in the years since he has 
owned the home, he got married and 
started a family. Despite its ample 4,404 
square feet, the young family requires a 
larger space to grow.
 “People move on because of the natural 
cycle of life,” Ms. Egerton says. 

2 3 4

4



DESIGN  |  SCULPTURE ART

SCULPTED TO
PERFECTION

1

68



Luxury Portfolio Magazine  ||  69

Prominent curator  
Katherine Hinds 
in Miami reflects 
on four decades 
in the art industry 
and the impact  
of sculpture
By LINSEY STONCHUS

A n art form with ancient roots, one 
of the most compelling aspects of 
sculpture is its three-dimensional 

existence in the world. A small fraction of its 
history, the 20th century greatly evolved the 
art form into what is seen today.
 Katherine Hinds, curator of multi-
millionaire Martin Z. Margulies’ renowned 
art collection since 1982, is well versed in the 
world of art, especially sculpture, which is 
well represented at The Margulies Collection 
in Miami.
 “My favorite quote about art is by 
Ad Reinhardt,” Ms. Hinds says. “‘Art is art. 
Everything else is everything else.’ I use this 
as a professional mantra because when you 
have the art, you have everything you need. 
So focus on the art.”

 It helps the art cause to work in a  
buzzy, coastal city such as Miami, with  
its Wynwood Art District and Art Basel 
Miami show as key attractions to art  
lovers worldwide.
 “No two days are ever alike,” Ms. Hinds 
says. “When you are constantly looking 
at art in the marketplace or collaborating 
with museum curators on loan projects 
or installing art for our exhibitions at the 
Warehouse [gallery], you are always in 
the flow, always in ‘the new.’ You always 
have the inside scoop. And then you are 
completely immersed in the art. It’s like 
getting a big, beautiful bouquet of fresh 
flowers every day.”

1

Carol Bove  
Tragic Deviousness, 2020 stainless steel and 
urethane paint 37 1/4 x 63 3/4 x 39 1/2 inches. 
Collection Martin Z. Margulies 

2

Olafur Eliasson  
Inverted Berlin Sphere, 2005, stainless steel,  
mirror, wire, cable, bulb, dimmer 63 inches in 
diameter. Collection Martin Z. Margulies

3

Anselm Kiefer 
Sprache der Vögel, 1989, lead, steel, wood, oil, 
plaster, resin and acrylic, 114 3/16 x 194 1/8 x  
66 15/16 inches. Collection Martin Z. Margulies

2 3
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COLLECT CALL
 Ms. Hinds attributes much of her 
 successful curating career to her 
perseverance and simply being more  
alert to opportunities.
 “You have to have a good eye,”  
she says. 
 The Miami native spent her young 
adulthood in Europe, where she decided 
to pursue her career in the art industry 
after touring great museums and private 
collections there. 
 “I spent some of my college years 
abroad studying in Salzburg, Austria,”  
Ms. Hinds says. “I toured all the great 
museums. I also had access to private 
collections. Professions in the art field are 
very well respected in Europe, and it was 
there I decided to pursue a career in the 
visual arts.”
 Known for being a real estate  
developer, Mr. Margulies’ foray into art 
started very differently.

 “He was dating someone who 
encouraged him to look at art rather than 
spend so much time watching sports,”  
Ms. Hinds says.
 An auction in the 1970s elevated his 
prominence as a collector in the eyes of  
the public.
 “He went to the auction of the Scull 
collection at Sotheby’s Parke Bernet in 
1973,” Ms. Hinds says. “Robert Scull, a New 
York taxicab businessman and his wife, 
Ethel, had a great collection of Pop Art and 
Abstract Expressionism. The prices were 
stunning at the time, such as $60,000 for a 
Jasper Johns. Today, that type of painting 
would have a market value of $40 million.
 “Marty had bought a few works here 
and there before then, but after that auction 
he became a collector,” she says. “We have 
the catalog for that sale in our library. Today 
the art world looks back at the Scull sale as 
having changed the art market.”

 About a decade later, the two crossed 
paths and took Mr. Margulies’ collection to 
new heights.
 “I heard him speak about his collection,” 
Ms. Hinds says. “I was working at a local 
art gallery and was trying to get to New 
York. His sensibility was very European 
and very New York, and his point of view 
on how important it was to focus on 
seminal moments when collecting an artist 
resonated with me.”
 Ultimately, it was sculpture that 
cemented the pair’s relationship.
 “I connected with him again when I was 
running a sculpture cooperative, ConStruct, 
out of Chicago, which included Mark di 
Suvero, John Henry, Chuck Ginnever, Linda 
Howard and other sculptors,” Ms. Hinds says. 
 “We worked together on a couple of 
large-scale installations for his collection, 
and it just clicked,” she says. “So, our work 
relationship began with sculpture.”

4

Susan Philipsz 
Sleep Close and Fast, 
2020, seven channel 
sound installation, 
stainless steel oil 
drums, speakers, 
amplifiers, media 
player, dimensions 
variable. Collection 
Martin Z. Margulies

5

Magdalena 
Abakanowicz 
Hurma, 1994–95, 
burlap and resin, group 
of 250 figures (children 
and adults). Collection 
Martin Z. Margulies

4

5
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“ Today, art  
involves not just 
the retina, but  
all our senses” 

—  KATHERINE HINDS 
ART CURATOR, THE MARGULIES COLLECTION, MIAMI

MAKING SENSE
 Having worked closely with Mr. Margulies on curating a sculpture 
collection for decades, Ms. Hinds’ love for this particular art form 
can be summarized in two words: “space and scale.”
 Ms. Hinds has witnessed the industry in many phases. During the 
midcentury, works became significantly larger, but this also made 
them more difficult to collect. 
 “Sculpture went through major innovation in the 1950s,  
1960s and the 1970s, especially large-scale outdoor works,”  
Ms. Hinds says. 
 “When we started collecting in the late 1970s, there was a lot  
of under-market sculpture out there such as John Chamberlain, 
Michael Heizer, Richard Serra, Sol LeWitt, Anthony Caro, Richard 
Long,” she says. “These sculptors were well respected with museum 
curators and critics and art historians, but the collectors didn’t  
really get it. They couldn’t handle the weight, the scale, the demands 
of installation.
 “Sculpture was off the pedestal and the works were aggressive 
and difficult. Collectors like Martin Margulies and Raymond and 
Patsy Nasher of The Nasher Sculpture Center and Dallas Museum of 
Art were able to build really great collections during the 1970s and 
1980s focused on large sculpture.” 
 During the 1980s, a particularly moving piece greatly influenced 
the industry and forever changed the expectation of sculpture in 
modern day.
 In 1981, a young architecture and sculpture student from Yale, 
Maya Lin, was commissioned to do the Vietnam Memorial in 
Washington, D.C. 
 “The memorial sculpture was influential because the viewer 
walked down a pathway into the earth and passed through the 
experience of the memorial with the senses of the body,” Ms. Hinds 
says. “The installation art that we see today evolved from there.”
 Ms. Hinds notes that the incorporation of other, non-visual 
senses continues to resonate.
 “Today, art involves not just the retina, but all our senses,” Ms. 
Hinds says. “This year, at our exhibition space in Miami, we have 
on the exhibit the sound artist Susan Philipsz, the 2010 Turner Prize 
recipient. She uses sound combined with sculptural and architectural 
components in her work. We consider her to be one of the most 
innovative artists working today.”

MET NEEDS
 Ms. Philipsz is just one of many sculptors featured at The 
Margulies Collection. Many of those showcased are influencing  
the industry at large.
 “I consider working on large-scale installations with artists 
such as Anselm Kiefer, Ernesto Neto, Olafur Eliasson, Magdalena 
Abakanowicz, Do Ho Suh, Song Dong, Isaac Julien and Anthony 
McCall to be highlights,” Ms. Hinds says. “These are brilliant artists 
from all over the world who came to Miami to install their work.
 “You get to know how they think about their work in a very 
intimate way,” she says. “Also, how they think about other artists 
that they see at the collection. These are poignant experiences for 
these artists. Their works are like their children. It’s very personal and 
very rewarding, also very challenging work to collaborate with the 
greatest artists of our times.”
 One such rewarding experience was her relationship with  
Polish artist Magdalena Abakanowicz, whose dramatic work  
Hurma remains featured at The Margulies Collection. Ms. Hinds  
is still in contact with her, and is excited to see how her career  
has progressed.
 “We were one of the first collections in the United States that 
acquired a major work by her,” Ms. Hinds says. “Next year the Tate 
Modern is doing an exhibition of her work. It’s wonderful to see the 
evolution of the art world. When we first worked with Abakanowicz, 
the Tate Modern didn’t exist.”
 Other sculptors of note showcased in The Margulies Collection 
are Mark Dion and Olafur Eliasson, both known for their support of 
environmental causes.
 “Mark Dion is an American artist who makes wonderful 
sculptures that incorporate the natural world,” Ms. Hinds says. 
 “We have several works by the artist and have shown him many 
times over the years,” she says. “Young people really respond to the 
way the work provokes questions and challenges the prevailing 
environmental politics. 
 “We have a major work by Mark Dion, Cabinet of Marine Debris, 
2014, which incorporates plastic debris that he collected on a scientific 
excursion to the Great Pacific Garbage patch — a floating island of 
trash in the North Pacific roughly three times the size of France.  
 “The Icelandic-Danish artist Olafur Eliasson creates thought 
provoking projects that focus our attention on our environment. His 
Weather Project in 2003 at the Tate Modern is arguably the most 
iconic installation built for the Turbine Hall, attracting over 2 million 
visitors, labeling it as one of the most visited contemporary art 
pieces in history. We have a 20-year relationship with the artist and 
purchased and installed the first major work of his in the United States.”
 Finally, artist Carol Bove was identified as one of Ms. Hinds’  
top inspirations.
 “We think Carol Bove is doing extraordinary work,” she says. 
 “The four colossal outdoor sculptures she installed in the niches 
of the façade of the Met in New York City were remarkable. She 
astutely changed the way we look at the façade of a huge, 119-year-
old traditional building. To reimagine history through sculpture is no 
small feat.”
 SCULPTURE, like most art, is highly personal and comes in  
many forms. 
 As such, Ms. Hinds predicts the industry will continue to surprise 
her in the coming decade.
 “You never know what’s going to happen, and that’s the best 
part,” she says. 
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Make yourself at home 

Luxury Portfolio International® has the most diverse listings 
of luxury real estate worldwide. Let our exclusive network of 
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next home for you.
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ARTFUL BARS SERVE 
UP INSPIRATION FOR 

THE HOME
By LINSEY STONCHUS
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KINK bar in Berlin
Photo by Robert Rieger
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During the past two  
years, entertaining  
at home has taken  
on new meaning. 

 While nightlife will always offer unique 
appeal, a personal bar provides benefits 
of its own, acting as a refuge during spikes 
in the pandemic and achieving an intimacy 
that can only be found in the comfort of 
one’s home.
 “The past few years have transformed 
our daily routines into spending much more 
time in our homes,” says Jay Jeffers, interior 
designer and founder of Jay Jeffers Inc. in 
San Francisco. “With increased entertaining 
at home, it’s the perfect time to add a home 
bar or give yours an upgrade.” 
 Best practice, according to Mr. Jeffers,  
is to look to bars up and running.
 “Take inspiration from your favorite bar 
in real life,” he says. “Think of where you 
want the bar to transport you, and then put 
your own spin on it.” 
 Here are bars from Berlin to Sydney that 
are worth replicating.

Design studio YSG suggests designating a theme when creating a 
home bar. Eileen’s Bar (left) and Atomic Beer Project (right) both in 
Sydney, Australia 
Design by YSG Studio, photo by Anson Smart

1 2

1

2
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SEEING THE LIGHT
 Guests at KINK Bar and Restaurant in Berlin are immediately 
captivated by its one-of-a-kind Spaceknot light installation, hovering 
just over the center bar. 
 The piece came to be through sheer gut instinct as its founders 
and co-owners, Oliver Mansaray and Daniel Scheppan, determined 
what to do with the soaring 26-foot-high ceilings. The pair never 
wanted the bar to feel intimidating or pretentious. Rather they 
sought to create a space that felt welcoming, whether it was serving 
30 guests or 300.
 “When it came to the point of designing, we felt misunderstood,” 
Mr. Mansaray says. “Quite often, when [designers] made 
suggestions, it felt a bit like it could be anywhere. We always felt 
like this could be a hotel lobby in Munich or New York, but it wasn’t 
something I haven’t seen or heard of. 
 “Then, at one point, we realized, ‘OK, maybe we just should do  
it ourselves, right?’” he says.
 The duo’s attention to detail can be found within every corner 
of the room. The co-owners make a point to routinely sit in various 
areas of the bar to insert themselves in their patron’s shoes.
 “Sometimes we sit on a different seat or couch where we 
normally don’t sit and then imagine, ‘Could this be my favorite spot, 
or could it be someone’s favorite spot?’” Mr. Mansaray says. “If we 
don’t find any good reason that it could be someone’s favorite spot, 
then we agree that we have to work on it.”

 After being unimpressed by standard lighting, they connected 
with Mr. Mansaray’s friend, Kerim Seiler, who realized their most 
iconic spectacle, the Spaceknot light installation, in just three  
short months.
 “The glass was mouth blown in Milan, and then they had to 
transport it from Milan to Berlin,” Mr. Mansaray says. “It’s kind 
of part of our sky. For anyone who enters the bar, the first thing 
they do is take out the mobile and take a picture. It’s the most 
Instagrammable piece we have in our location.”
 While replicating the Spaceknot is no small feat, homeowners 
may not want to shy away from bold, show-stopping art as they 
design their home bars. 
 “What I like about art is, for some, they just walk by it and they 
might not recognize it,” Mr. Mansaray says. “It might just make them 
feel more comfortable. For others, they might recognize the artist,  
or they really see the craftsmanship. Almost every guest can 
experience it their own way.”
 Ultimately, the key to any design is trusting one’s intuition.
 “Quite often, it somehow has to feel right,” Mr. Mansaray says. 
“Worst case, I’d rather have something improvised than something 
we feel is halfway.”

Kerim Seiler’s “Spaceknot” is the main attraction 
at KINK in Berlin. The fixture was handblown and 
transported from Italy within three months 
Photo by Robert Rieger

San Francisco designer Jay Jeffers recommends 
seeking inspiration from favorite bars when 
designing one for the home
Design by Jay Jeffers Inc., photo by Matthew Millman

3

4

3 4
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DESIGN VIBES
 Straying from improvisation, assigning a theme is another 
worthwhile strategy in renovating a home bar.
 In residential and commercial projects alike, Sydney,  
Australia-based YSG Studio excels in delivering both highly  
relevant and compelling concepts.
 Take, for example, Eileen’s Bar, located in a downtown gin distillery. 
Its interior design theme strikes a balance between monochromatic 
simplicity and the vividness of its rich “juniper berry blue” shades 
found on walls, bar, staircase and furnishings, only broken up with 
splashes of copper. Its inspiration stemmed from its menu.
 “What emerged was a robust, yet tactile sanctuary referencing 
native Australian elements in the form of crafted timbers and Four 
Pillars’ star ingredient, the juniper berry,” says Yasmine Ghoniem, 
director of YSG Studio. 
 Another Sydney bar, Atomic Brewery, located in the gritty 
neighborhood of Redfern, steered clear of simplicity. Instead,  
the establishment combines both midcentury and futuristic vibes.
 “The design and mood had to draw on Redfern’s unpolished 
creativity and tough community history, while seeking inspiration 
from the retro-tech coolness of the movie, Tron,” Ms. Ghoniem says. 
 Transforming a derelict midcentury corner brick warehouse, 
retained grunge elements were spliced with acidic colors, slick 
plastics and gleaming metals, granting the multi-level space with a 
heady dose of CBGB’s anarchy spritzed with futuristic Pan-Asian flair.

 What was retained of the midcentury design was its exposed 
brickwork, layered paint and random graffiti. All the while,  
its color scheme feels like a glimpse into the future, as does the bar’s 
time capsule.
 “Marking the occasion of launching [Atomic Beer’s] first combined 
microbrewery and taproom on the East Coast, a tattered safe —
found on site — was filled with memorabilia from the neighborhood,” 
Ms. Ghoniem says. 
 “Buried in the bathroom corridor, a digital timer directly above 
counts down to 2050 when its contents will be revealed to a new 
generation of patrons,” she says.
 Looking to a residential project that YSG worked on, the 1906 
Apartment located near the waterfront in Sydney, was extraordinary 
in how it defied design expectations. 
 “Coastal market conventions were completely flipped  
by not treating the walls with white paint, customarily drawing 
the gaze towards the harbor, and by refraining from designing the 
layout of the apartment to solely face the water,” Ms. Ghoniem says.
 The interior experience is as equally rich and layered as the 
outside view. Dark hues including indigo walls are paired with 
decadent materials, including a rust and ochre-toned splashback 
and feature backdrop to the kitchen, plus plum-hued blinds over  
the windows.

Eileen’s Bar features 
vivid blues inspired  
by the juniper berry,  
a signature ingredient 
on the menu 
Design by YSG Studio,  
photo by Anson Smart

5

Keep lighting dim and 
decorative, similar 
to the seating at the 
Atomic Beer Project 
Design by YSG Studio,  
photo by Anson Smart

6

Pick out classic 
materials, such as 
marble and concrete, 
to create statement 
countertops 
Design by YSG Studio,  
photo by Felix Forest

8

7

Bottles and ingredients 
can be set atop a tray 
to accent a bar-top, 
as in this Sydney 
apartment 
Design, YSG Studio,  
photo by Felix Forest

5

6
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“Home bars weather 
less wear and tear,  

so you can consider 
using beautiful  

stone for the surfaces 
without worrying too 

much about liquids 
marking them” 

— YASMINE GHONIEM  |  YSG STUDIO

8

CART BEFORE HOUSE
 The aforementioned experts in  
San Francisco, Sydney and Berlin can all 
agree on one thing: the bar itself should 
take centerstage.
 “Consider the bar the magnet of a space 
and don’t relegate it off to one end against 
a wall,” Ms. Ghoniem says. “People are after 
two key things with home bars: novelty and 
space-saving practicality. 
 “I recently designed a bar trolley so it 
can be wheeled into place,” she says.  

“It either sidles up to the kitchen island 
where, let’s face it, most guests congregate, 
or slinks over to the lounge area. 
 “Make sure your casters can be  
locked into place to keep the trolley stable 
when guests tend to become less so as  
the night progresses.”
 Once a barkeeper himself, Mr. Mansaray 
points out that workflow should be 
considered when planning the layout of  
a home bar.
 To test the functionality of his own bar, 
he or his staff would practice preparing 
a cocktail to see where they would reach 
to grab ingredients and tools. This helped 
them to identify in which areas they would 
strain to meet items. This way, they could 
reconfigure sore spots. 
 “Definitely add a small fridge under the 
counter, too, so you needn’t dash to the 
kitchen for ice, wine or chilled spirits,”  
Ms. Ghoniem says. “And don’t forget a 
hidden power socket for blender action.” 

 Looking to the aesthetic function of  
the design, one positive of the home bar  
is less traffic.
 “Home bars weather less wear and tear, 
so you can consider using beautiful stone 
for the surfaces without worrying too much 
about liquids marking them, though make 
sure they accommodate a chopping board 
that can be hidden when not in use,”  
Ms. Ghoniem says. 
 Mr. Jeffers recommends picking out a 
classic material, such as marble or concrete, 
and creating an elegant statement with  
the countertops. 
 “You can also upgrade the backsplash  
in a unique pattern that matches your 
personal style,” he says. “A home bar is 
meant to be lively and fun, so I recommend 
going bold here.”
 Lighting, too, plays its part.
 “The lighting in the bar can set the  
tone for the entire design and vibe,”  
Mr. Jeffers says. “I love to add personality  
by incorporating LED lights, cabinet  
lighting or some unique hanging lights  
over the countertop.”
 Another suggestion from Ms. Ghoniem  
is equally sensible. 
 “Integrate downlighting under a shelf 
above the drinks prep surface to spotlight 
the art of cocktail-making and consider 
using stunning tiles or stone as the 
backsplash, so it’s a stunning focal point 
when the cupboard’s open,” she says.

 Finally, no bar is complete without the 
spirits and garnishings themselves.
 “Get yourself a large, beautiful tray and 
put your prettiest bottles out on display,”  
Mr. Jeffers says. “Add a silver or brass 
cocktail shaker and perhaps a small bowl of 
fruit for drinks, like lemon, lime and oranges. 
 “Finally, add some fun glasses,” 
he says. “A coupe glass can be used for 
both Champagne and cocktails. Once you’re 
ready to serve, add a silver or glass ice 
bucket which can hold Champagne or ice  
for drinks. If you have any decanters, pour 
some of the liquor in there and you’re ready 
to say cheers.”
 WITH THE RIGHT TOUCHES, staying in 
has never felt like such the event. 
 Bearing in mind advice from expert 
designers, such updates of the domestic 
watering hole can certainly create an 
unparalleled space. 
 Of course, KINK, Eileen’s Bar and Atomic 
Brewery are worthy of any travel bucket list.
 Whether at home or on the town, 
everything from the theme to the position of 
the bar and the art comes down to striking 
the tone that the homeowner seeks to create. 
 “It is way more about atmosphere,”  
Mr. Mansaray says. “What emotions do we 
want to trigger?” 
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This stunning, newly built residence combines a classic ski chalet setting 
with luxurious modern architecture. Set among a forested, private 
enclave of homes, this prestigious neighbourhood provides unparalleled 
mountain views only a short walk from the bustling Whistler Village.  
Two storey windows and vaulted ceilings allow for plenty of natural light, 
while the floor to ceiling sliding doors allow you to seamlessly connect 
the indoors to the expansive outdoor living spaces.

Whistler, BC, Canada
C$12,995,000

THE WHISTLER REAL ESTATE CO. LTD.
John Ryan — Personal Real Estate Corporation —  
+1 800 667 2993
john.ryan@wrec.com
WEB ID: HGMG
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Marco Island, FL, USA
$10,088,000  |  PENDING

WILLIAM RAVEIS REAL ESTATE, MORTGAGE & INSURANCE
Karena DeWitt — +1 239 771 0888

karena.dewitt@raveis.com
WEB ID: HRIG

Magnificent Beach home in prestigious 
Hideaway Beach. Panoramic Gulf views with 
exquisite ambiance showcases the home’s 
elegance and many desirable features.  
Marble/tile floors, extensive millwork,  
stunning chef’s kitchen, abundance of 
windows. Magnificent great room concept 
combines dining room and family room, making 
indoor-outdoor living seamless with sliders to 
Lanai entertaining area, saltwater infinity-edge 
pool/spa. Amazing beach and Gulf views from 
multiple rooms and decks. Beach access is only 
steps away. Selling turnkey!
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Matinecock, NY, USA
$9,750,000

LAFFEY REAL ESTATE
P. Laffey/M. Conroy/R. Ciardullo — +1 516 359 1489
mconroy@laffeyre.com
WEB ID: GJAA

The Sidney Alexander Mitchell estate was designed by noted architect 
James O’Connor and completed in 1926. A meticulously maintained 
13,000+ sq. ft. 8-bedroom, 11-bathroom manor home is set on 13 acres 
designed by renowned Central Park landscape architects Olmsted 
Brothers, reflecting the historical significance of the Gold Coast Gatsby 
era. Oversized windows illuminate exquisite wood flooring, finely crafted 
millwork, high ceilings, expansive living spaces and multiple fireplaces. 
Truly a welcome respite from the outside world yet convenient to all.  
29 miles from NYC.
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Longboat Key, FL, USA
$8,995,000

MICHAEL SAUNDERS & COMPANY
Georgia Kopelousos — +1 941 213 3300
srresidenceslbk@michaelsaunders.com

WEB ID: TPFK

Set on pristine white powdered beachfront, The Residences at  
The St. Regis Longboat Key combine elegant architecture with a unique 
provenance, offering expansive, limited-edition condominium residences 
with five-star resort amenities and leisure comforts. Living each moment 
exactly as you wish, this is a place to linger — an idyllic canvas for 
relaxation and play.
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Sandhurst, Gauteng, South Africa
R150,000,000

Chas Everitt International Property Group
Rory O’Hagan — +27 83 328 8888
rory@everitt.co.za
WEB ID: MSHR

Click here for property video
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Boasting expansive views and set on 7,000 square meters, this super-home was inspired by  
The Manor (Aaron Spelling chateau) in LA. Enter a spectacular double-volume entrance hall with a 
glass floor and a domed ceiling lined with gold-leaf, 4 sumptuous en suite bedrooms, 5 bathrooms 
plus a guest wing with 2 suites. A 16-seater formal dining room, lounge with double-sided 
fireplace, indoor pool and hot tub. Many special features including a luxurious ‘Spa Experience’ 
complete with salon, gym, massage and steam rooms, sauna. 20-seater cinema with a bar,  
private library with a spiral staircase leading to the wine cellar, billiards room and 10 car garage.
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Saint-Barthelemy, Saint Barthélemy  
€7,500,000

SIBARTH REAL ESTATE
Zarek Honneysett — +590690484867
estates@sibarthrealestate.com
WEB ID: YHML

Armonk, NY, USA
$6,895,000

HOULIHAN LAWRENCE
Lesli Lynne Hammerschmidt — +1 415 272 8788
lhammerschmidt@houlihanlawrence.com
WEB ID: MTBS

Chicago, IL, USA
$6,800,000

@PROPERTIES
Emily Sachs Wong — +1 312 286 0800
esw@atproperties.com
WEB ID: KBZK

New Buffalo, MI, USA
$6,975,000

@PROPERTIES
Kate Boyle — +1 708 508 0709
kateboyle@atproperties.com
WEB ID: PBMH
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Crested Butte, CO, USA
$7,750,000

BLUEBIRD REAL ESTATE
Diane Aronovic — +1 970 209 0405

diane@bbre1.com
WEB ID: ZMJG

This custom mountain modern home is being 
built in the Aperture subdivision in the town of 
Crested Butte, Colorado. It boasts 5 bedrooms 
and 5 1/2 baths totaling 4,865 square feet. 
This unique property combines the accessibility 
of in-town living with the larger lot and home 
size commonly found outside of town proper. 
Located at the end of a cul-de-sac, this home 
offers privacy as well as breathtaking views 
of the surrounding peaks. Construction is 
scheduled to complete by the end of 2022. 
Some of the images are renderings, and details 
are subject to change.
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Fort Worth, TX, USA
$6,900,000

WILLIAMS TREW
M. Williams/B. Barry — +1 817 570 9401
martha@williamstrew.com
WEB ID: UYUG

Incredible opportunity to purchase this Traditional French-style Custom 
Home situated on 1.82 acres in Southwest Fort Worth. Rare views of TCU 
stadium & downtown with complete privacy! So many custom extras 
including pool & pool house constructed with limestone & imported slate 
roof, movie theater with 12 seats, Lutron & Crestron electronics systems, 
5,000 sq. ft. of floored attic space (could be made into living space). 
Owners suite on 1st floor with his & hers baths, elevator services all 3 
floors, full-size exercise room with sauna, 5-car garage & so much more.
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Bird Key, FL, USA
$6,850,000  |  SOLD

MICHAEL SAUNDERS & COMPANY
Steve Walter — +1 941 809 0907

steve@waltergrouprealestate.com
WEB ID: KSKR

Located on Bird Key; the most sought-after location on the Sarasota Islands, mid-way between 
downtown Sarasota, St. Armand’s Circle, and the Lido Key beaches, this custom-designed Italian 
Renaissance inspired home is set on 100' of premier Sarasota Bay frontage. Sensational deep 
boating waters overlooking a sprawling horizon that captures city views from this mesmerizing 
residence. Enter the residence through hand-carved double wood doors to the great room  
with 24-foot ceilings and breathtaking view of Sarasota Bay through massive five-over-five 
aquarium glass.



DESIGN  |  HOME LIBRARIES

SHELF LIFE
Home libraries can speak volumes

By LISA KLEIN

NoMad Hotel library in New York. Design by Jacques Garcia, curated by Juniper Books. Courtesy of Juniper Books88
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Aroom without books is like a body without a soul, the 
philosophical Roman statesman Marcus Tullius Cicero is 
thought to have said — long before Johannes Gutenberg’s 
printing press produced its first book in the 1400s. 

 So, what does your room look like? A wall filled with leather-
bound classics that evokes the smell of cigar smoke? Impeccably 
aligned shelves with monotone volumes that whisper minimalism? 
A jumble of dog-eared paperbacks waiting to be picked up again? 
Or a colorful mural splashed across a compilation of favorite art 
tomes? No matter what vision speaks to your soul, home library guru 
and Juniper Books founder Thatcher Wine has got you covered. 
 “Books should serve a dual purpose,” Mr. Wine says. “Because 
I can only read one book at a time, the other thousand books that 
I have, they have to be doing something while they’re waiting for 
me to come back and read them. So, they should look good. 
They should make my house look good. They should make me look 
smart. And they should tell the story of who I am.”
 Mr. Wine’s celebrity-approved company curates libraries to suit 
any taste, from choosing the right books to complete a collection to 
crafting jackets in the perfect Pantone shade for a special design 
project. These custom hand-assembled covers can even be lined up 
to create an image that stretches across multiple books, a shelf or an 
entire wall. There is also a dizzying array of ready-made book sets to 
choose from, each with graphics that pop out from any bookshelf. 
 “I’ve evolved it a lot over the years, and that’s really been driven 
by other book lovers and design lovers,” Mr. Wine says. “I kind of 
increasingly found the intersection of books and design that was 
very unique and nobody else was doing.”

 After his online customer service company ran out of money, 
Mr. Wine made the switch to the old-school printed word, with some 
help from the exponentially expanding Internet world he had just 
left. He began selling books online in 2001 as a hobby, feeding 
his love for collecting first and rare editions, never intending it to 
become a business. 
 “When I started selling printed books, my friends in the tech 
world that I’d come out of were like, why are you bothering? 
Didn’t you get the memo that they’re gonna be gone?” he laughs. 
 But after someone asked him to curate a library with 3,000 new 
books for their beach house four years later, something clicked.   
 “They loved it, their designer loved it, and I still work with both 
of them,” he says.
 At the same time as Amazon and its Kindle were busy trying to 
render physical bookstores and books obsolete, Mr. Wine doubled 
down on print, imagining a new way to justify a library continuing 
to take up space at home. 
 Working with designer Phillippe Starck to wrap books in blank 
jackets for various projects and later taking requests for other sets 
to match décor, he realized that they could be a canvas for so much 
more. Juniper Books’ signature printed sets were born.
 With an image that conveys the mood, theme, plot or other 
element inside the collection, ranging from Ernest Hemingway’s 
greatest hits to “Start Here,” filled with writings on anti-racism, the 
sets appeal to both literary and design lovers alike — pieces of art 
across the spines that line the shelves. 
 It did not take long for that art to expand to entire bookshelves, 
with hundreds of books forming one giant mural.

Book mural of Claude-Marie Dubufe’s The Surprise (1867) created by Juniper Books. 
Courtesy of Juniper Books
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TOME DECOR
 Homeowners can hire Juniper Books to design their library 
from the ground up, either rounding out their personal collections 
or creating one from scratch. Mr. Wine can put together “dozens, 
hundreds or even thousands of books,” basing his choices on the 
client’s favorite novels, authors, subjects or interests.
 From there, working with designers or the clients directly, the 
aesthetics of the library emerge through conversations, the rest of 
the home’s style, mood boards, color palettes and Pinterest. Classic 
or modern? Artistic or minimalist? These may not be questions 
people normally ask of their bookshelves, but should.
 “People spend so much time and resources on every element of 
[their home] — the carpets, the tile, the paint — and then historically 
when they got to the books they’re like, ‘oh, we just have to go to the 
store and buy books,’” Mr. Wine says. “We’ve really liberated them 
and said no, if you can dream it up, we can create it. And we can 
dream it up with you, too.

 “So, if you want all the books to be cream and gold because that 
fits in with this very elegant interior, let’s do it,” he says. “We can 
make that happen. And we can still get you really good books that 
you want to read.”
 The libraries that Mr. Wine has created are as varied as his 
clients. In a Texas project, clean, rainbow-hued jackets cover the 
books in the massive library to offset the otherwise neutral color 
scheme. In childhood friend Gwyneth Paltrow’s home, he filled 
the shelves with subjects near and dear to her such as art, travel, 
fashion and design, all with a bright and spacious vibe.
 Mr. Wine’s own home office, one of many book collections 
throughout the house, is free of designer jackets, save for the many 
Juniper Books sets, and showcases favorite authors such as Kurt 
Vonnegut and J.D. Salinger. 
 “The great thing about having a book collection is that there 
are truly infinite combinations of books,” Mr. Wine says. “And it’s 
so personal. I would never say you have to have any book in your 
collection. Except for my book, of course.”

“Books should make my house look good. They should make me 
look smart. And they should tell the story of who I am” 

— THATCHER WINE, JUNIPER BOOKS

Home library in Los Angeles. Design by Windsor Smith, curated by Juniper Books. Courtesy of Juniper Books
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SHOW SOME SPINE
 The aforementioned book, For the Love of Books: Designing and 
Curating a Home Library (Gibbs Smith), co-authored with Elizabeth 
Lane, is a do-it-yourself guide to the Juniper Books approach to 
library curation. It starts with filling in your collection with thrillers, 
local history, ancient poetry, Southern gothics, philosophy, female 
authors, evolutionary biology studies, golf — whatever it is that you 
like. Then empty the shelves and get ready to fill them back up.
 “Plan on it taking some time, pour a glass of wine, invite a  
friend over, put some music on,” Mr. Wine advises. “And then  
start to put things back one at a time and try to find the themes.  
Are these books related because they’re all about Paris? Or maybe 
you bought them all in Paris, or they’re French authors. Whatever the 
theme is, it tends to kind of emerge if you’re starting from scratch 
and you give yourself some space to do different groupings.”
 Experiment with placing groupings vertically, horizontally, 
alphabetically, by color, by size — and then add a few objects in 
between. With your Paris collection you may place a memento from 
a trip there, an Eiffel Tower sculpture or a framed photo taken there. 
 “That can really help tell the story of who you are across the 
bookshelves,” Mr. Wine says. “And that, at the end of the day, I think, 
is what we’re all trying to do, whether we know it or not. Just to tell 
the story of who we are in our homes — to the people that come  
into our homes, if we’re on a Zoom call, or even as just a reminder  
to ourselves.”
 IN THE DIGITAL days of carefully crafted social media posts,  
a person’s library and the books that she has amassed and carried 
with her through life may be a more accurate window into her soul, 
a collection of paper, but also what she has learned, what she cares 
about and even who she aspires to be. 
 This reminder is one reason Mr. Wine thinks his tech friends 
were wrong about printed books going the way of the dodo. And 
besides, publishing experts such as himself have upped their game 
by adding that sought-after design element.
 “The response of the book world to the potential for extinction 
has been to make books better,” Mr. Wine says. “It’s basically what 
Juniper Books does. We want to make books that people want to 
have in their house and keep forever. It’s not a disposable object. 
 “Some purists say books are just books, books are just for 
reading, but I just don’t think that’s true,” he says. “They should fulfill 
a function around your house, and I think they do. They have for 500 
years, and hopefully they will for 500 more.” 

Top left: Home library in 
Chicago. Custom jackets 
designed and printed by Juniper 
Books. Courtesy of Juniper 
Books

Far left: Home library in Jackson 
Hole, Wyoming. Curated by 
Juniper Books. Courtesy of 
Juniper Books

Left: Thatcher Wine, author 
of For the Love of Books: 
Designing and Curating a  
Home Library (Gibbs Smith),  
co-authored with Elizabeth 
Lane, and The Twelve 
Monotasks: Do One Thing at 
a Time to Do Everything Better 
(Little, Brown, Spark), at Juniper  
Books’ headquarters in  
Boulder, Colorado
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DESIGN  |  SWISS TIMEPIECES

The manufacture 
of a Breguet watch 
movement 
Image courtesy of Breguet,  
© Montres Breguet SA

Setting a ruby in 
a Breguet watch. 
Rubies, sapphires and 
diamonds are used as 
bearings in timepieces 
Image courtesy of Breguet,  
© Montres Breguet SA

Beveling a Breguet 
watch component 
Image courtesy of Breguet,  
© Montres Breguet SA
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WATCH 

OUT
By LISA KLEIN

1
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CENTURIES OF 
HISTORY AND 
CRAFTSMANSHIP 
IN SWITZERLAND 
CREATE THE 
WORLD’S BEST 
WATCHES

B
reguet, Patek Philippe, Piaget, 
Vacheron Constantin, Rolex, 
Audemars Piguet, Breitling, 
Cartier and Hublot — all are 
recognizable as some of  

the top makers of luxury timepieces in 
the world. But that is not all they have  
in common.
 Aside from being examples of the 
best in watchmaking, these and scores 
of other top brands also happen to 
be, by no coincidence, Swiss. The small 
Alpine country seems to have perfected 
quite a few things: banking, skiing, 
chocolate and the keeping of time.
 “For more than four centuries, 
tradition, expertise, advanced 
technology and innovation have 
allowed the Swiss watch and clock 
industry to maintain its leadership on 
the world market,” says Jean-Daniel 
Pasche, president of the Federation  
of the Swiss Watch Industry.
 “There is a feeling that every item 
is chosen with great care,” she says. 

“Rather than being cold or sterile, there 
is a warmth to the design due to its 
emphasis on natural materials, large 
windows to let in light and bringing the 
outdoors in with greenery.”

2

3

1
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IT’S COMPLICATED
 The Swiss name has a lot to protect. The brands that operate 
under its marque are responsible for most major innovations in 
timekeeping over the last few centuries, including the first wristwatch, 
the world’s thinnest wristwatch and the waterproof wristwatch. 
 “The brand has innovated since its foundation,” says Emmanuel 
Breguet, vice president and head of patrimony of Montres Breguet, 
and a direct descendant of A.L. Breguet, who founded the company 
in 1775. “We can say without pretension that Abraham-Louis Breguet 
was probably one of the main founders of modern watchmaking.”
 Beyond the complicated matter of a ticking clock, modern 
watchmaking has blossomed into a world of “complications,”  
or watch functions other than telling time: bells and whistles such  
as day and date, perpetual calendar, chronograph, moon phases 
and world times. 
 One of the most groundbreaking complications dates to 1801: 
A.L. Breguet’s Tourbillon. Before then, watches were notoriously 
inaccurate thanks to the effects of gravity on the movements, but 
by housing certain components inside a rotating carriage, the 
Tourbillon was able to cancel them out. 
 “Abraham-Louis Breguet was not only a watchmaker,”  
Mr. Breguet says. “He was also a genius who was ahead of his time. 
Indeed, in addition to creating innovative watch complications,  
he thought about the usefulness of each of them. 
 “For example, the guilloché [repetitively engraved dial] was not 
an aesthetic desire, but a way to capture the light on the dial and 
thus give a better readability of the dial,” he says.
 “I would [also] speak of the tact watch [1799], which allowed 
one to know the time by simply touching the dial without the need 
to consult one’s watch in an impolite way. The anti-shock provision 
known as pare-chute [1790] allows a better resistance of the watch. 
 “Finally, I must also mention the self-winding watch called 
perpétuelle, which allowed the watch to wind itself without keys by 
the means of an oscillating weight.”
 WHILE THE FUNCTIONS of many complications have been 
replaced with more high-tech, 20th-century versions, the traditional 
techniques are still used in high-end Swiss watches. They are seen 
by collectors and enthusiasts as a mark of true craftsmanship.
 In workshops throughout Switzerland, intricate details from 
mechanics to finishes are carried out by master craftspeople trained 
in the arts of haute horlogerie: expert guillochage artisans at 
Breguet, hand-finishing the movement components and cases at 
Patek Philippe, a crew of skilled gem and diamond setters at Piaget. 
With the help of their watchmakers, Swiss brands continue to perfect 
their crafts and push the boundaries of timekeeping ever forward. 
 “Breguet has been recognized since its creation in 1775 for its 
avant-garde and innovative spirit, and the brand will continue to 
pursue this objective in 2022 and in the years to come,” Mr. Breguet 
says of his Swiss company. “[Its] great strength lies in the fact that, 
for two centuries, the brand has been in tune with the contemporary 
world by accompanying man in his progress.”

JEWEL IN THE CROWN
 Switzerland’s domination of timekeeping is credited to 16th-
century Christian reformer Jean Calvin, who banned the wearing of 
ornamental objects after being named head of the church of Geneva 
in 1541. The goldsmiths and jewelers had to find something new to 
do and turned to watchmaking.
 The industry bloomed. By 1790, more than 60,000 watches 
were being exported from Geneva, with competition fostering both 
innovation and an attention to quality that is unmatched to this 
day. “Swissness” has cemented its place as a synonym for “haute 
horlogerie,” or high watchmaking. 

“ Know-how, impeccable quality, 
aesthetic prowess, technical 
innovation: the indication ‘Swiss made’ 
reflects all this and much more”  
 
—  JEAN-DANIEL PASCHE,  

FEDERATION OF THE SWISS WATCH INDUSTRY

 “Two words which, combined with renowned brands,  
guarantee the best choice for the consumer in search of a  
high-value timepiece,” he says. “But two words that also  
need resolutely protecting.” 
 To do so, the country has a federal law in place that outlines 
strict criteria that a watch must meet to be considered Swiss-made: 
technical development carried out in Switzerland, the movement 
must be made and cased in Switzerland, and a final inspection of 
the watch must be conducted in Switzerland. Also, 60 percent of the 
manufacturing costs must be incurred in-country.

Guilloché carvers at work at Breguet’s Swiss 
manufacturing facility
Image courtesy of Breguet, © Montres Breguet SA

4

4



Luxury Portfolio Magazine  ||  95

Founded: 1874

Key inventions: Mechanical hand-
wound 9P caliber (1957), allowing an 
ultra-thin watch, and the micro rotor 
12P caliber (1960), making possible 
the thinnest automatic movement in 
the world 

Signatures: Ultra-thin watches, gold 
work, diamonds and gemstones

Fun fact: With a focus on combining 
watches with jewelry design, Piaget 
has long cultivated partnerships with 
artists, starting with a collaboration with 
Salvador Dalí in 1967. Its watches were 
worn by Jacqueline Kennedy Onassis, 
Elizabeth Taylor and Sophia Loren. 

Piaget ladies Polo Date Watch in rose gold. 
$52,500
Image courtesy of Piaget

Founded: 1839

Key inventions: Keyless winding system 
(1844), hand-setting system (1844), 
double chronograph (1902), first all-
electric clock (1956)

Signatures: Chain bracelets, wood 
marquetry and intricate enameling, 
engraving, minute repeaters

Fun fact: The only major independent 
watchmaker left in Geneva, Patek 
Philippe holds more than 100 industry 
patents. Every piece is certified with the 
Patek Philippe Seal, which regulates the 
quality of every piece beyond industry 
standards.

Patek Philippe 2021 Advanced Research 
Fortissimo in platinum, white gold and 
alligator leather. Limited edition of 15 
Image courtesy of Patek Philippe

Founded: 1775

Key inventions: Perpétuelle oscillating 
weight system (1780), pare-chute 
anti-shock system (1790), Tourbillon 
anti-gravity system (1801), magnetic 
pivot (2010)

Signatures: Guilloché, engraving, 
anglage (beveled finishes), grand 
feu enamel

Fun fact: Breguet served as horologer 
to the French Royal Navy starting in 
1815, and its timepieces were used by 
many famous figures including Marie 
Antoinette, Napoleon Bonaparte, 
Sultan Selim III of the Ottoman Empire, 
Russian Tsar Alexander the First and 
Sir Winston Churchill.

Breguet Marine Tourbillon Équation 
Marchante 5887 in gold and leather.
$215,000
Image courtesy of Breguet

BREGUET PATEK PHILIPPE PIAGET



DESIGN  |  JAPANDI

A T  A  M I N I M U M
By NORA HOWE

96  stock.adobe.com



ELEMENTS OF DESIGN
 Japanese-style interior home design shows an extensive 
appreciation for the natural environment, which can be seen in the 
use of earth-toned and neutral color palettes, and natural materials 
such as wood and plants.
 “It must be said that Japanese home design should be 
separated into two categories — traditional and contemporary,”  
says interior designer Jackie Terrell. “Traditional Japanese houses 
are probably very rare today, but have been very influential to 
Western architects in history.
 “Natural wood floors and timbers with outside hallways and 
papered sliding doors between rooms and to the outside gardens 
[define Japanese traditional design],” she says.
 Muted or light colors across furniture, fixtures and decor are 
common, as are bright open spaces. Large windows and glass doors 
are also popular ways to incorporate elements of the outdoors,  
such as natural light or gardens.
 With a growing emphasis on wellness due to the state of  
the world, houseplants have become increasingly popular and  
can connect spaces with the natural environment — no matter  
one’s location.
 Further, in Japanese-style homes, designers aim to create a 
natural flow between pieces and throughout spaces, so an open 
floor plan free of clutter is common. Clean and tidy spaces are 
paramount to this minimalist style.
 While these are all integral to the Japanese style, the thrust 
of minimalism is functionality — striking a balance between 
contemporary style with purposeful design. Sliding doors, screens or 
dividers allow residents to temporarily divide their spaces without 
sacrificing an open concept.
 “Traditional elements such as tatami mats, minimal furniture and 
floor cushions called zabuton and bedding called futon would be 
stored in closets with sliding doors,” Ms. Terrell says. “Papered and 
painted screens would be used to create separation.”
 Functionality goes hand in hand with tidiness, so Japanese-style 
furniture typically features built-in storage or flexible design that not 
only saves space, but provides designated places for various items.
 As it is traditional in Japanese culture to sit on floor cushions, 
low-rise design is especially common among tables and seating.
 “Contemporary Japanese interiors are innovative and provide 
a mix of Western influences, while maintaining the minimalism and 
openness from tradition,” Ms. Terrell says.

Why Japanese 
home design 
may be just 
the cure for 
this weary era

From open floor plans and functional 
furniture to natural palettes and foliage, 
Japanese home design is leading the 

way in warm, minimalist interiors.
 Minimalism takes form in different ways, 
but the primary focus is on creating calm, 
clean spaces. As consumers seek new ways 
to upgrade their homes, many are turning 
to the simple, fresh and uplifting codes of 
Japanese interior design.
 “Japanese home design is clean, open, 
serene and sophisticated,” says Mary Beth 
Christopher, founder of MBC Interior Design, 
Manhattan Beach, California. “It’s curated 
and purposeful.
 “There is a feeling that every item is 
chosen with great care,” she says. “Rather 
than being cold or sterile, there is a warmth 
to the design due to its emphasis on natural 
materials, large windows to let in light and 
bringing the outdoors in with greenery.”
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“ Contemporary 
Japanese interiors 
are innovative 
and provide a 
mix of Western 
influences, while 
maintaining the 
minimalism and 
openness from 
tradition” 
— INTERIOR DESIGNER JACKIE TERRELL

MINIM ALISM IN T WO FOR MS
 Comparing Japanese-style home design 
with its Nordic counterpart, there are a 
number of similarities centered primarily on 
the theme of function. However, distinctions 
can be made between the two based on 
subtle style elements.
 Indeed, there are two clear differences 
between Scandinavian and Japanese 
minimalism: color and material.
 While both ostensibly favor neutral 
tones, the Scandinavian style leans further 
into colder, more industrial palettes such 
as whites, grays and blacks. The Japanese 
style uses warmer, monochromatic palettes 
based on beige, cream or blush tones.
 In terms of materials, Scandinavian 
styles typically feature metal, steel and 
wood with pristine finishes, while the 
Japanese style includes more modest wood, 
linen and paper materials.
 Some Japanese-style interior designers 
also tend to embrace material imperfections 
more than their counterparts, seeing them 
as design attributes, not detriments.

 If choosing one style over another is 
too difficult, home designers can always 
turn to the new hybrid style, Japandi, 
which combines contemporary elements of 
Scandinavian design with the sophisticated 
Japanese aesthetic.
 “We will continue to embrace the  
idea of comfort, but we’re looking more to 
the past than we have in recent years,”  
MBC Interior Design’s Ms. Christopher says. 
“Light wood will always have its place, 
especially in Scandinavian design, but 
people are gravitating more and more to 
pieces that have richness and history, and 
that means darker wood tones on furniture.
 “Similarly, traditional elements like a 
bullion trim on a sofa, a velvet chair or an 
antique gilded mirror feel comforting and 
familiar, but also fresh when mixed in the 
right way with other furnishings,” she says. 

Images above: Design by Jackie Terrell. Photos by Jean Randazzo.
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DESIGN  |  DINING ROOMS

TABLE 
STAKES

THE DINING ROOM 
IS MAKING A 
COMEBACK — 
BUT IT IS NOT A 
RELIC OF THE PAST
By LINSEY STONCHUS

Carve out a “pocket 
of intimacy” within an 
open-concept space 
to make way for the 
dining room 
Design by Kim Gordon Designs



In the late 2010s, the dining room was
becoming an endangered species, 
attributed, in large part, to widespread 
downsizing and open-concept living. 
These spaces often had an untouchable 

quality about them as they were used 
sparingly in most households.
 Millennial and Gen X buyers, at the time,
were particularly unenthused. 
 “Four-plus years ago, a lot of younger 
buyers were saying they didn’t need the 
dining room at all — they didn’t care,” 
says Rachel Brochstein, a Realtor at Harry 
Norman REALTORS® in Atlanta, Georgia. 
 Now this trend has largely been reversed. 

YOUR TURN, HONEY
 Ms. Brochstein instead reports that in the 
past two years, there has been a renewed 
interest in defined dining room space.
 This trend, however, cannot be solely 
attributed to COVID-19, as she notes trickles 
of it could be observed in the year leading 
up to the pandemic. 
 “It was definitely creeping back up 
anyway,” Ms. Brochstein says. “It got 
exacerbated.”
 Ms. Brochstein attributes this to life’s 
new stages. Past the age of 28, luxury 
buyers often rethink the needs of their home 
as they settle down and become the new 
gathering spot for family celebrations.
 “The parents aren’t the ones hosting as 
much anymore,” Ms. Brochstein says. “Gen X 

and older millennials, down to the mid-level 
millennials, are now the groups that are 
hosting everybody. They’re having both sets 
of the families come in there, they’re doing 
all the birthday parties, they’re doing the 
holidays, so those spaces are becoming more 
necessary just to fit the multi-generations.”
 As the older generations pass the torch, 
a new era of the dining room is emerging, 
bringing with it fresh purpose and style.  

NO BARS ON USE
 The most significant shift in perception 
of the dining room is its formality. Like the 
kitchen, the rules are not quite as strict as 
they once were. 
 Today’s buyers recall a time where the 
dining room was too precious.
 “We think of dining rooms as dining 
rooms,” Ms. Brochstein says. “That term 
usually represents that formal room that you 
don’t go into and you don’t touch.” 
 Homeowners have since shied away 
from spaces with limited uses, adopting 
lessons from the downsizing years and the 
evolving needs of remote work.
 “Gone are the days of the overly fussy 
dining room,” says Amy Vroom, creative 
director and owner of The Residency Bureau 
in Seattle, Washington. 
 “Homeowners are looking for rooms that 
do more, so every part of their home can be 
lived in and used on a regular basis — not just 
formal spaces used once a year,” she says.

 First and foremost, younger buyers see the 
dining room as a gathering space. One group 
often prioritizing the dining room in their 
buying decisions are young, single women.
 “It is not necessarily, ‘I’m having 30 people 
over. I need to have a formal dinner party,’” 
Ms. Brochstein says of the demographic. 
“Rather, it’s, ‘I’m hosting book club or game 
night, the smaller kind of gatherings.’”
 Given the past two years with the 
pandemic, the dining room is doing some 
heavy lifting in the household, Ms. Vroom says. 
 “From family dinners by night, office 
space by day and game table on weekends, 
the dining room has become a truly hybrid 
area of the home,” she says. 
 “We are carving out reading nooks, 
conversations zones and built-in bars 
to maximize beyond how the space has 
traditionally been used.”
 Ultimately, however, the dining room’s 
function varies greatly depending on needs. 
 Ms. Brochstein notes that the exception 
to the hybrid rule is single-family, detached 
homebuyers. 
 “I think people are now trying to push 
back and say, ‘If we’re going to buy a place, 
I don’t want to use my dining room anymore 
as my home office,’” she says. “There is a 
push to have those separate spaces again.”
 Condos, meanwhile, almost always  
treat the dining space as a flex space,  
while townhomes function somewhere in  
the middle, depending on family size.
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Millennials and Gen X are largely 
influencing the dining rooms of today 
Photo courtesy of Harry Norman, REALTORS®
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“From family dinners by night, office space by day and  
game table on weekends, the dining room has become 
a truly hybrid area of the home”  — AMY VROOM  |  THE RESIDENCY BUREAU

DIVIDE AND CONFER
 With the dining room’s refreshed purpose 
in mind, its function can only exist through 
thoughtful design.
 Key factors are its position within the 
home itself, amenities, well-appointed 
furnishings and a skillful balance of 
separation and connection with the rest of 
the floor plan.
 “I have found it interesting pre-2020 
versus post-2020,” Ms. Brochstein says. 
 “I think everybody was all about the 
open-concept craze,” she says. “I have been 
intrigued at how many buyers have now 
been a little bit more interested in having 
some separation of space, but they also like 
having the sightline.”
 Doorways, pocket doors or L-shaped 
floor plans all help to break up the open 
concept without closing things off too much.
 “It’s because we’ve all learned that 
sound carries,” says Kim Gordon, an artist 
and founder of Kim Gordon Designs in Santa 
Monica, California. “Sometimes you just want 
a break.”

 Ms. Gordon designates these 
simultaneously open but separated spaces 
as “pockets of intimacy.”
 Those not wanting a complete 
separation may instead opt for glass  
walls and doors, as Ms. Gordon has done 
within her own projects. 3M window film  
can blur the glass for added privacy or 
the glass can remain see-through for more 
seamless incorporation.
 Pockets of intimacy or not, open-concept 
design does require areas to “hide the mess,” 
Ms. Brochstein says.
 There should be a hidden butler’s pantry 
or hidden side pantry, Ms. Gordon says. 
Sometimes it is the second kitchen. 
 “It’s really hard for me not to put a 
refrigerator in there if you’ve got a little  
bit of space,” Ms. Gordon says. “It’s super 
handy and lovely.”
 If the space is not quite large enough 
to accommodate pantries and a second 
refrigerator, designers can look to creative 
storage options.

 “In [Seattle] itself, many of the houses 
were built around the turn of the century  
and notoriously lacking in storage,”  
Ms. Vroom says. 
 “In these homes, we routinely work to 
create additional room to tuck everything 
away — from bench seating with drawers to 
built-in cabinetry to hide away essentials,” 
she says.
 Finally, lighting completes the  
blank canvas.
 Recalling the dining rooms of the past, 
“the old ones may have been really closed 
off, dark,” Ms. Gordon says. “It was always 
weird lighting, a little cave-like.” 
 Large windows and the aforementioned 
glass dividers help to bring light into the 
dining room. Where natural light does not 
reach, light fixtures can be installed for 
better brightness and as additions to the 
overall décor.

Pay attention to the 
architectural details and 
let it influence the design 
Design by The Residency Bureau, 
photo by Michele Equitz
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LIGHTEN UP
 Light fixtures are just one option of many 
to accent a room. Furniture and wallpaper, 
among others, each play a role. 
 Plants, for example, facilitate a lively, yet 
tranquil atmosphere.
 “Our clients are all about bringing plants 
in,” Ms. Gordon says. “Plants are huge. It’s 
transformational and creating that little bit 
of movement, so nothing’s static. You feel 
like you’re on vacation.”
 All in all, each element should work 
to complement and enhance the overall 
structure of the room.
 “I immediately pay attention to the 
architectural details of the room and how 
that can inspire the design,” Ms. Vroom says. 
 “As a color and pattern enthusiast, I tend 
to attract clients who are willing to take 
risks and have a little fun,” she says. “This is 
a space meant for entertaining, so adding 
wallpaper, showstopping chandeliers 

and pops of color can bring a lot of joy to 
gatherings and celebrations as well as more 
everyday meals.”
 An extension of the comeback of the 
dining room, dining-related furniture 
categories have been extraordinarily 
high performing, according to 1stDibs, a 
marketplace for vintage furniture, art, jewelry 
and fashion. 
 As of December 2021, 1stDibs reports  
the following increases in gross merchandise 
value (GMV), year-over-year: centerpieces 
115-plus percent, tableware 75-plus percent, 
sideboards 60-plus percent, sterling silver 
50-plus percent, chandeliers and pendants 
40-plus percent, dining room chairs  
40-plus percent and dining room tables  
30-plus percent.
 “With so much effort being put into 
home cooking, people have craved a sense 
of celebration during mealtime, and that 

has meant setting a beautiful table,” says 
Anthony Barzilay Freund, editorial director  
of 1stDibs. 
 “Whether inherited or newly purchased, 
fine china, stemware, linens and accessories 
help to elevate and enliven a stay-at-home 
meal, even when no guests are joining you 
at the table,” he says.
 AT THE HEART of new design preferences 
within the dining room is the desire to 
create a lifestyle and home that better 
serves the homeowner’s interests and 
fosters connection, even during the most 
challenging periods.  
 “After so many months spent in relative 
isolation, creating spaces that celebrate 
togetherness are in high demand right now,” 
Ms. Vroom says. 
 “More than ever, homeowners are 
gravitating toward dining spaces that are 
comfortable and welcoming,” she says. 

Glass walls and doors 
separate the dining room from 
the rest of the home without 
making it feel too distant  
Design by Kim Gordon Designs,  
photo by Brandon Arant
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Armonk, NY, USA
$6,700,000

HOULIHAN LAWRENCE
Jaimme B. Pudalov — +1 914 844 7259
jpudalov@houlihanlawrence.com
WEB ID: PUMR

Siesta Key, FL, USA
$6,450,000

MICHAEL SAUNDERS & COMPANY
Kim Ogilvie — +1 941 376 1717
kimogilvie@michaelsaunders.com
WEB ID: FAGH

Pensacola, FL, USA
$6,500,000

LEVIN RINKE REALTY
Rachael Whibbs — +1 850 380 3665 

rachaelw@levinrinkerealty.com
WEB ID: DXMK

Exquisite living at its finest in this stunning east hill home with  
230 feet of waterfront on Bayou Texar. Uniquely positioned on the Bayou 
to afford Panoramic Vistas from every vantage point. A superior level of 
craftsmanship, details and upgrades is evident throughout this home. 
This home incorporates all the latest technology to maintain efficiency 
and comfort. Ten minutes to award winning beaches & downtown area!

Click here for 
property video
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Cold Spring, NY, USA
$6,250,000

HOULIHAN LAWRENCE
Melissa Carlton — +1 914 474 0111
mcarlton@houlihanlawrence.com
WEB ID: PAXF

Horse Shoe, NC, USA
$6,250,000

BEVERLY-HANKS, REALTORS
Chris Battista — +1 828 243 2555
cbattista@beverly-hanks.com
WEB ID: VRBH

Alpine, NJ, USA
$5,988,000

HOWARD HANNA — RAND REALTY
Barri Plawker — +1 201 615 6759
barri.plawker@randrealty.com
WEB ID: XGHW
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Ascona, TI, Switzerland
FR 5,660,000

WETAG Consulting
Iradj Alexander-David — +41 91 601 04 40

alexander@wetag.ch
WEB ID: WEQX

The privilege of living where others go on 
holiday! New luxury penthouse for your  
center of life in the picturesque town of  
Ascona on the shores of Lake Maggiore. 
Ascona, with its Mediterranean flair, is 
considered one of the most popular towns  
on the shores of Lake Maggiore; you can feel 
this special atmosphere everywhere, whether  
in the pedestrian area of the historic alleys 
of the old town, on the colorful piazza or the 
famous lake promenade. The finest restaurants, 
bars, boutiques, and shops, as well as a wide 
range of cultural activities.
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Berlin, Germany
€5,400,000

VON POLL IMMOBILIEN
+49 30 22 44 50 840
zehlendorf@von-poll.com
WEB ID: LGGI

This remarkable house was built in 1912 in 
a prime location on a plot of approx. 2,405 
square meters. The total living space is about 
439 square meters the additional usable space 
is about 105 square meters. The property 
has 13 rooms, 4 bathrooms, a terrace as well 
as a balcony and tops it off with a variety of 
exclusive equipment. By clever reconstruction in 
the course of the last years, four different units 
have been created in this house, which can be 
flexibly combined. The park-like property is in 
the rear area, with a 11 m x 6 m stainless steel 
pool with pool house. 
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Chicago, IL, USA
$5,989,888

@PROPERTIES
Carrie McCormick — +1 312 961 4612
carrie@atproperties.com
WEB ID: AALO

West Bay Road, Cayman Islands
$5,499,000
IRG — INTERNATIONAL REALTY GROUP LTD.
James O’Brien — +1 345 327 0058
james@irg.ky
WEB ID: JCLS

Asheville, NC, USA
$5,950,000

BEVERLY-HANKS, REALTORS
Ann Skoglund — +1 828 273 0277
annskog@beverly-hanks.com
WEB ID: VUXI

Arden, NC, USA
$5,250,000

BEVERLY-HANKS, REALTORS
Lee Swing — +1 828 808 9417
leeswing@beverly-hanks.com
WEB ID: NBON
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One of Indian Hill’s finest estates, this landmark home was built originally 
for the Kroger family. Meticulously maintained with 23 rolling green acres 
(5 acres zone). Main house has stately rooms with wood floors, fireplaces 
& beamed ceilings. Elegant kitchen with top-grade appliances & finely 
crafted cabinets. Luxurious owner’s suite. Magnificent outdoor spaces 
with panoramic views. Pool house with full kitchen & 36x38 party room. 
12-stall horse barn, riding arena, pasture & direct access to riding trails. 
Gorgeous & private with a long, tree-lined driveway.

Cincinnati, OH, USA
$5,900,000

SIBCY CLINE REALTORS
Julie K Back — +1 513 607 3850
jback@sibcycline.com
WEB ID: ABDS
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Tucked away in the North Georgia mountains, 
Blue Mountain Oyster Homestead is an 
unparalleled contemporary retreat with endless 
mountain views. Complete with walls of glass in 
the open-concept living area, full smart home 
integration, a luxurious Chef’s kitchen with 
quartzite counters, and handmade Moroccan 
tile steam showers, this residence offers a 
new level of modern sophistication. Other 
amenities include an impeccable infinity edge 
pool, fully outfitted guesthouse, and expansive 
entertaining deck with Nano window wall that 
opens to the indoor kitchen.

Morganton, GA, USA
$5,790,000

HARRY NORMAN, REALTORS
Logan Fitts — +1 706 851 4486
logan.fitts@harrynorman.com

WEB ID: ZFNA
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Atlanta, GA, USA
$5,500,000

HARRY NORMAN, REALTORS
Sara Harper — +1 404 435 0034
sara.harper@harrynorman.com
WEB ID: ZADS

Located in the heart of Buckhead Village, this one-of-a-kind luxury 
property is the pinnacle of penthouse living. Designed by award-winning 
architectural design firm Lord Aeck Sargeant, this lavish double-
penthouse boasts 11’ floor-to-ceiling windows throughout, a top-of-the-
line kitchen featuring Cambria quartz counters and fully integrated  
Sub-Zero & Gaggenau appliances, and a spa-inspired bathroom oasis. 
Other unique features include a home theatre, modern office with library, 
and a NanaWall glass door that provides entry to 1 of 3 expansive 
outdoor terraces.
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CONNECTING 
FLIGHT
By STEPHANIE CHUNG

EXPERIENCE HIGHS
 The luxury industry is shifting and 
becoming less about material products, 
focusing more on meaningful experiences, 
especially within travel and creating these 
experiences with the ones we love. 
 The affluent will expect more of these 
meaningful experiences to spend time with 
friends and loved ones in ways that are not 
available elsewhere. 
 Creating human connection is key. 
Wheels Up helps its members spend time 
with their loved ones by getting them to and 
from their destination safely and efficiently, 
offering a plethora of member benefits 
through partnerships with brands such as 
Abercrombie & Kent, Porsche, Wine Access 
and more. In addition, we provide members 
with exclusive access to the Super Bowl, 
Art Basel, the Masters and other popular 
moments throughout the year.
 Time is the ultimate luxury, really, 
because the one thing we cannot get back 
are the hours, minutes and seconds.   

 We provide the total package, from 
transportation to the tarmac to a quick 
departure. Private aviation allows customers 
to be fully in control of their time. 
 When one flies private it allows that 
experience to become a part of the story. 
There are so many reasons to fly private.  
It is a big responsibility on our shoulders to 
help shape that experience into a positive 
and seamless one, even if it is just about 
getting you from point A to point B. 
 BEING PREPARED is time well spent  
in my book. My suitcase is always packed.  
I travel a lot for business and leisure,  
and I want to focus on where I am going, 
whether it is a new restaurant I am trying  
or how I am going to land the next big  
deal, rather than wondering where my 
toiletries are.
 Always anticipating that next adventure —  
and being ready when it comes — will create 
the peace of mind necessary to be present 
and enjoy all that the world has to offer. 

A member of Wheels Up’s private fleet 
Photo courtesy of Wheels Up

Time is, by far, the most precious commodity. Money and high-end goods are not what 
will be seen as our most treasured items. Rather, it is the experiences that time creates. 
 Travel opens a whole world and deeply changes one’s perspective. As a military 

brat, I grew up moving every two years and am extremely grateful for it. 
 Traveling helps you see beyond your daily life and will expand your mind, create empathy 
and make unforgettable memories.

Stephanie Chung is Dallas,  
Texas-based chief growth officer 
of Wheels Up
Photo by Jin Kim
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FLYING PRIVATE IS 
AN EXPERIENCE
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LANDSCAPING TIPS 
FOR PRIVATE GARDENS
 Standout gardens can offer 
inspiration for an outdoor refuge.
 Homeowners should keep a few 
things in mind when landscaping a 
garden, according to Iftikhar Ahmed, 
founder of Portland, Oregon-based 
Treeline Designz. 
 “Mix up flowers, perennials and 
evergreens to give your garden color 
and texture throughout the year,” 
Mr. Ahmed says. “The addition of a 
water feature reflects the colors for 
even more visual impact.”
 Environmentally friendly spaces 
are also an important trend and 
will become even more prominent in 
the coming years as conscientious 
consumers prioritize sustainability.
 “Now more than ever, gardens 
should work in tandem with the 
local weather, conserve water, be 
climate-change adaptive and attract 
pollinators,” Mr. Ahmed says.
 The expert also recommends 
embracing “soft” landscaping and 
artisanal touches for a unique look 
and accessibility.
 “Skip the hardscaping and create 
dynamic areas and outdoor rooms 
through organic materials alone, 
[as well as] integrated sculptural and 
three-dimensional art elements that 
become one with nature or are built 
from nature,” Mr. Ahmed says.

Gardens of the Palace of Versailles
Photo by PhotoFires, shutterstock.com

Garden Variety 
Visit historic gardens to inspire 
green spaces at home  By SARAH RAMIREZ

Lush gardens across the world can 
teach visitors firsthand about the local 
environment and culture, with native 
flora on full display. 

 Landscape gardens can also serve 
as inspiration for homeowners looking to 
elevate or refresh their own green space.
 These gardens are worth a visit and 
serve as an inspiration to create your own 
oasis at home.

GARDENS OF VERSAILLES
Versailles, France
 Not every garden is fit for a king, but 
the Gardens of Versailles were worthy for 
generations of French royalty.
 Designed by French landscape architect 
André Le Nôtre in the 17th century, the 
meticulously manicured gardens cover about 
800 hectares. The first phase of building 
took decades, with Louis XIV even enlisting 
military regiments to work on the project.
 The Gardens of Versailles are completely 
replanted about once a century — most 
recently in 1999 — as is natural for gardens 
of this longevity. An estimated 210,000 
flowers are also planted annually, including 
each spring, for the elegant displays 
at Versailles. 

SHALIMAR GARDENS
Lahore, Pakistan
 One of the country’s most popular tourist 
attractions, the Shalimar Gardens in Lahore 
reflect the artistic height of the Mughal Empire.
 Construction began in 1641, with a 
design inspired by the tradition of Persian 
paradise gardens. Three terraces are split 
into smaller spaces to offer visitors views of 
the grounds, while hundreds of fountains 
throughout the gardens offer relief from the 
hot climate.
 Historically, the general public had 
access to a large portion of the gardens, 
although other areas and terraces were 
reserved for the emperor. The aristocratic 
Arain Mian family served as custodians at 
Shalimar Gardens for 350 years.

GENERALIFE GARDENS
Granada, Spain
 Located in Granada near the Alhambra 
palace and fortress, the Generalife is one of 
the oldest surviving Moorish gardens.
 The Generalife, often defined as 

“Garden of the Architect,” was once a summer 
palace. The hillside estate dates to the 13th

century, while the gardens have undergone 
numerous changes since the 
16th century, including a significant 
restoration in the 1950s and ’60s.
 Terraces and courtyards blending 
traditional Islamic, Spanish and modern 
elements are found throughout the 
Generalife complex. Flowers and greenery 
can be seen from nearly every angle of the 
palace, and visitors can tour the Generalife 
in the day or evening.

KENROKU-EN
Kanazawa, Japan
 Known as the “Six Attributes Garden,” 
Kenroku-en in Kanazawa is considered part 
of the Three Great Gardens in Japan, along 
with Mito’s Kairaku-en and Okayama’s 
Kōraku-en, both exqually exquisite.
 Dating to Japan’s Edo period, 
Kenroku-en underwent a restoration in 
the late 18th century. While the garden has 
nearly 200 different plant species and 
more than 8,700 trees, it also has ponds, 
several footbridges and a teahouse.

BARTRAM’S GARDEN
Philadelphia, United States
 Considered the birthplace of gardening 
in America, Bartram’s Garden is the 
youngest garden on this list.
 Located on the banks of the Schuylkill 
River, this modest site includes a historic 
garden filled with native plants and a 
wildflower meadow with a view of the 
Philadelphia skyline.
 The garden’s original tenders, John 
Bartram and his son, William, are credited 
with identifying and cultivating more than 
200 native plants during the colonial era.
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WHERE 
THERE’S 
A VILLA,
THERE’S 
A WAY

Photo by Cornelia Pithart, stock.adobe.com
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Sweeping vistas 
abound from an 
eclectic 20th-century 
lakeside manor in 
Lake Como, Italy
By LINSEY STONCHUS

O n the cusp of the Alps are the glistening waters of Lake Como. The region has 
long been prosperous thanks to its silk production, which feeds into nearby fashion 
capital Milan. 

 Lake Como is also a travel destination for the world’s elite such as George Clooney, 
Madonna, Cindy Crawford, Brad Pitt, Michael Douglas and Catherine Zeta-Jones, Jon Bon 
Jovi and Chiara Ferragni.
 “The area has been attracting important visitors since the Roman era, during 
the Romantic period, and is nowadays home to movie stars, musicians, footballers, 
entrepreneurs and other celebrities,” says Marco Badalla, founder of Marco Badalla — 
Property at Lake Como.
 Even royalty could not resist its charm. An impressively maintained residence in the town 
of Menaggio captures rugged mountain views and the shimmering lake.
 Famous architect Giacomo Mantegazza designed the property at the beginning of the 
20th century for Prussian Prince Karl Sigismund.
 Ample outdoor space, well-maintained buildings on-property and a captivating location 
bolster the status of the distinguished residence.

Image courtesy of Marco Badalla — Property At Lake Como

Stunning views 
of Lake Como from 
the villa

1
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In good company
 Located on the lower western shore  
of the lake, Menaggio is popular for 
its swath of local amenities: Old Town, 
featuring medieval architecture and bridges 
over waterfalls; the Town Center, including 
boutiques and restaurants; and a lake 
promenade, with its sights of water, flowers 
and colorful homes.
 Lake Como features a well-developed 
infrastructure that makes it a lively summer 
destination with vibrant cultural, culinary 
and leisure activities. Plus, it enjoys a 
pleasant microclimate.
 Nearby towns include Cernobbio, 
Moltrasio and Laglio.
 The areas offer stunning beauty  
with dramatic mountain scenery, picturesque 
villages, historic mansions and Belle  
Epoque villas.

 Lake Como is within close proximity 
of Milan and Switzerland, meaning many 
attractions within a few hours of the 
lakeside property.
 Altogether, these brilliant amenities 
attract British, U.S., German, Swiss, Russian 
and Scandinavian buyers. Lately, buyers 
from the United Arab Emirates, India and 
China have shown increased interest.
 As a result, prices and demand have 
risen on a continuous basis since 2000,  
even during challenging periods for the 
world economy.
 The overall global downturn has 
affected Lake Como less than other places 
in Italy, so prices have been stable, and the 
COVID-19 pandemic has only increased the 
demand for prime properties in the area.
 Also, the weak euro against the U.S. 
dollar, British pound and Swiss franc makes 
it even more interesting for foreign buyers 
and investors.

Historic architecture, 
natural beauty and 
ultra-luxe businesses 
converge in Lake Como

The main building  
on the historic 
compound features  
a watchtower, ancient 
tiles along the roof and 
arched windows

6

The villa was designed 
by famous architect 
Giacomo Mantegazza 
in the early 20th century 
for Prussian Prince Karl 
Sigismund

5

Views of Lake Como, 
Villa La Gaeta,  
the Grigne mountain 
chain and small towns 
are found throughout 
the property

3

Outdoors are meant  
to be enjoyed from  
the one-hectare  
(2.5-acre) mature  
park on-property, a 
rare find due to Lake 
Como’s topography 

4

22

3
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Location 
MENAGGIO, ITALY

Price 
UPON REQUEST

luxuryportfolio.com  
WEB ID: YGMN

Towering qualities
 Location alone would be a major draw for the lakeside villa. 
However, the estate’s design matches the majesty necessary for 
such a setting.
 The building features dramatic stone columns, ancient tiles 
accenting the roof and arched windows that capture extensive 
vistas of Lake Como, Villa La Gaeta, the Grigne mountain chain, 
Varenna and Bellagio. 
 These sights are also visible from the most intriguing element of 
its architecture, the tower. This is no longer just a watchtower, but an 
integrated part of the villa from which a magnificent view of the lake 
and the mountains can be admired.
 Compared to the severity typical of the 19th-century architecture, 
the design of this property shows a freer style with less symmetry. The 
architecture is eclectic and adorned with Art Nouveau ornaments.
 Within the 11,000-square-foot interior, visitors will find frescoed 
walls and ceilings, vaulted ceilings and wrought iron banisters.  
Its rooms include two reception areas, winter garden, wine cellar 
and nine bedrooms.
 Outside the structure, numerable outdoor areas make the most 
of the pleasant climate, such as its one-hectare (2.5-acre) mature 
park on the grounds.
 Due to the topography of the area with the steep mountains,  
a park of this size is extremely rare on Lake Como.
 For a day on the water, options are abundant.
 The boathouse is well protected by a marina. An adjacent large 
dry dock can be used for storage of boats and equipment. This area 
of the property is completed by an elevated sunbathing area and a 
private beach.
 If the existing activities are not sufficient, one may follow the 
path of an underground passage, leading from the home to a 
lakeside plot of 21,500 square feet. In this space, the potential 
homeowner can build a helipad, swimming pool or tennis court, 
depending on preference. 

 IN A REGION long known for quality, the manor in Menaggio fits 
the bill for its eye-catching façade, ample space and ready access 
to the best of Lake Como. Its splendors have been enjoyed for a 
century, with many more to come.
 From beach days and nearby ski destinations to Michelin-star 
restaurants and posh city centers, one can truly enjoy it all.
 “The timelessly elegant Lake Como is a little piece of heaven 
on earth and appeals to an international clientele seeking luxury 
properties, lifestyle and safe investment,” Mr. Badalla says. 

All Images courtesy of Marco Badalla — Property At Lake Como
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IN THIS DAY AND AGE, THE IDEA OF 
TRAVELING TO SPACE AS A SIMPLE 
FEE-PAYING PASSENGER IS NO LONGER 
OUT OF THE REALM OF POSSIBILITIES. 

 Tech moguls such as Amazon’s Jeff Bezos and Tesla and SpaceX 
CEO Elon Musk as well as Virgin CEO Sir Richard Branson have 
gravitated towards space tourism, creating a need where little 
existed a decade ago. As billionaires and others continue forming 
and promoting space travel organizations, it is becoming clear 
that leaving planet Earth will also be an opportunity for affluent 
consumers who are willing to pay for it.
 “It is not only likely, but certain that space travel will become 
more cost-effective and, as a consequence, more frequent in the 
next few years,” says Hugh Fletcher, global marketing director and 
thought-leadership lead at Wunderman Thompson Commerce, 
an ecommerce consultancy.
 “Space tourism is really just the first understandable step into 
using space in the future,” he says. “The reality is that the greater 
investment in space is much more commercially focused, and much 
less about consumers than it is presented.”

SPACED 
OUTSKY’S THE LIMIT FOR THE 

BUSINESS OF SPACE TOURISM
By KATIE TAMOLA

TRAVEL  |  SPACE
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Rendered image of Space Perspective’s Spaceship Neptune. Courtesy of Space Perspective

The interest in space tourism became 
paramount in 2021, from billionaires 
and beyond.
 There are several major space 
companies that are planning or arranging 
space tours, including Sir Richard’s Virgin 
Galactic, Mr. Bezos’ Blue Origin, SpaceX, 
Boeing, Axiom Space and Space Perspective.
 Axiom and Boeing are reportedly 
working on orbital missions, which are 
trips that require staying in orbit and not 
immediately returning to Earth. These kinds 
of trips can take several days or more.
 In July 2021, Mr. Bezos blasted into 
space on the New Shepherd. Through 
his company, Blue Origin, a trip for one 
passenger cost approximately $300,000 for 
a 12-minute suborbital flight.
 Sir Richard launched his spaceflight 
company, Virgin Galactic, on July 11, 2021. 
The following month, he reopened ticket 
sales for its space flights starting at 
$450,000 a seat.

 It has become increasingly clear to many 
consumers that they must have cash to 
travel to space — and lots of it.
 “For the foreseeable future, and until 
costs come down, then yes, space tourism 
will be only for the affluent,” Mr. Fletcher 
says. “And clearly there is some irritation 
about this.
 “We asked consumers in the United 
Kingdom and the United States what 
they thought the motivations were,” 
he says. “Just 15 percent believed that 
these forays into space were for the 
betterment of the human race, while a 
considerably larger 36 percent believed that 
they were pioneering into space for their 
own benefit.”
 Mr. Musk also kept the space firm he 
founded, SpaceX, in the news, announcing 
a collaboration with space tourism company 
Axiom Space. There are plans to send 
additional crews into space in the next 
few years.

 Private spaceflight specialist Axiom 
Space, based in Houston, announced it was 
planning the first private astronaut mission 
to the International Space Station in 2022.
 The crew includes Michael López-
Algería, the Ax-1 commander, former NASA 
astronaut and vice president of Axiom 
Space; Larry Connor, Ax-1 pilot, entrepreneur 
and nonprofit activist investor; Mark 
Pathy, Ax-1 mission specialist, investor 
and philanthropist; and Eytan Stibbe, 
Ax-1 mission specialist, impact investor 
and philanthropist.
 In 2021, Axiom announced a deal with 
SpaceX, adding three more crewed flights 
to the Space Station.
 NASA is reportedly paying SpaceX about 
$55 million per astronaut to fly to the space 
station, reflecting the exorbitant costs of 
space travel.

FLIGHTS OF THE FANCY
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MILES HIGH CLUB
 With new opportunities for consumers to schedule trips to space 
comes a hefty demand. Experts understand why.
 “At the current time, of every human that has ever existed,  
only just over 600 have ever been into space,” Mr. Fletcher says.  
“To have been into space, even if it is low-orbit, is a rare and 
precious experience.
 “One thing we know for sure from the pandemic is that we have 
been robbed of experiences — holidays canceled, families separated, 
et cetera, while at the same time much of our discretionary spending 
has gone down,” he said. “People are therefore craving experiences, 
and what better experience is there than heading into space?”
 In June 2021, Space Perspective, a luxury spaceflight experience 
company, announced that reservations were open for six-hour, 
history-making flights to space beginning in 2024.
 Spaceflights for 2024 are sold out, but trips for 2025 and beyond 
are currently on sale.
 “Space Perspective heralds a new era in travel by reimagining 
the thrill of space exploration with the world’s most elegant  
voyage to space,” says Jane Poynter, founder and co-CEO of  
Space Perspective.
 “The zero-emissions Spaceship Neptune offers a gentle, six-hour 
journey to 100,000 feet while viewing planet Earth in the comfort 
of an eight-person capsule that is as accessible as boarding an 
airplane,” she says. “Space Perspective was founded with the 
mission to invite more people to view space than has historically 
been possible, a perspective-changing experience only very few 
have enjoyed.”
 With tickets at $125,000 each, travelers will be able to board 
Spaceship Neptune and take in 360-degree views of Earth while 
socializing, eating and drinking. The capsule holds plush seating,  
a bar and bathroom, and is able to fit up to eight travelers at a time.
 For most people, an opportunity like this is unparalleled.
 “Another appeal must surely be to gain a proper perspective 
on the Earth,” Mr. Fletcher says. “Most astronauts who return from 
space talk about how their new vantage point of Earth made them 
realize just how precarious our planet’s position is.
 “With so much focus on our climate and the finite nature of 
earth’s resources, then seeing what the future of the human race 
might feel like is an irresistible proposition,” he says.
 EXPERTS ARE ANTICIPATING that one day space tourism 
will not just be an enticing excuse for a trip, but also a world of 
opportunities for brands and organizations to make money.
 A 2021 “Space Commerce” report from Wunderman Thompson 

“ AT THE CURRENT TIME, OF EVERY HUMAN 
THAT HAS EVER EXISTED, ONLY JUST OVER  
600 HAVE EVER BEEN INTO SPACE”

—  HUGH FLETCHER  |  Wunderman Thompson Commerce

surveying 4,210 consumers across the United States and United 
Kingdom found that 56 percent of consumers believe that space 
commerce is possible.
 Sixty-three percent of consumers said they would pay a premium 
for products from space that could increase the potential for a 
healthier or longer life, while 55 percent said they would pay a 
premium for “exceptional” products made in space.
 “While the first step may be billionaires and celebrities on joy 
rides to space, in the future, it will be about exploration, mining 
asteroids and planets for their natural resources, creating specialist 
products in space that can be used on Earth, warehousing and 
distribution from space,” Mr. Fletcher says. 

Rendered image of Space Perspective’s Spaceship Neptune. 
Courtesy of Space Perspective
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n e i m a n m a r c u s . c o m

LOOKING FORWARD
THE FUTURE OF FASHION HAS ARRIVED
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WILD 
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The endangered black rhino, reticulated giraffe and 
Grevy’s zebra are often spotted on safaris in Kenya 
Photo courtesy of Sanctuary Retreats



ABOUT  
LIFE AN AFRICAN SAFARI OFFERS 

THE EXPERIENCE OF A LIFETIME  
By LINSEY STONCHUS 
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A
ffluent travelers are growingly 
respectful of the world around 
them, seeking activities and trips 
immersive of natural environments, 

rather than at the expense of them. Couple 
this with concerns of social distancing, and 
safaris are making a comeback thanks to 
their seclusion and unspoiled natural sites. 
 A safari is the classic bucket list-worthy 
form of travel. Despite its outdoorsy nature, 
a safari is very much the epitome of luxury. 
 “Safaris were the original form of 
experiential travel,” says Geoffrey Kent, 
founder/CEO of Abercrombie & Kent. 

“Abercrombie & Kent grew by bringing that 
same spirit of adventure to destinations 
around the world. It’s not just about the 
experience of luxury. It’s about the luxury 
of experience. Our local guides are experts 
who take our guests beyond the guidebooks 
and behind the scenes to guarantee local 
access like no one else.”
 Further describing the meaning of luxury, 
Mr. Kent highlights three hallmarks of his 
company’s trips: authenticity, flexibility and 
a sense of well-being. 
 “Authenticity means the experience 
is true to its place and its traditions, 
incorporating elements of the past and 
reflecting the local culture,” Mr. Kent 
says. “Flexibility refers to service that 
anticipates your needs and satisfies them 
in an unobtrusive manner. Peace of mind 
is the sense of well-being that comes from 
knowing you are traveling with a first-class 
organization staffed by professionals for 
whom the word ‘impossible’ does not exist.” 
 Unpredictability being a constant 
worldwide as COVID-19 remains a potential 
issue, the remoteness of safaris will appeal 
to the wealthy for years to come. 
 “This is Africa’s moment,” Mr. Kent says. 

“Going on safari offers wide open spaces 
and privacy at small boutique camps and 
lodges, many of which can be reserved on 
an exclusive basis. And most of your time is 
spent outdoors.” 
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Victoria Falls in Zambia is among the largest 
waterfalls in the world 
Photo courtesy of Sanctuary Retreats

In Tanzania, the Ngorongoro Crater was 
formed by the collapse of an extinct volcano 
and is now home to more than 30,000 animals 
Photo courtesy of Sanctuary Retreats

Lodgings on safari are luxurious, private and 
immersed in nature
Photo courtesy of Sanctuary Retreats
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MR. KENT’S TOP PICKS FOR 
YOUR NEXT AFRICAN SAFARI

EAST AFRICA: THE FAN FAVORITE
 A safari, for many travelers, conjures up mental images of the 
Great Migration, the period in May and June when much of East 
Africa’s wildlife, including “millions of wildebeests, Burchell’s zebras, 
antelopes and other herd animals follow the rains from the Serengeti 
in Tanzania to the Maasai Mara in Kenya,” Mr. Kent says. 
 Accordingly, these safaris are often the first choice among 
travelers and popular with families in celebration of milestones,  
such as birthdays or anniversaries.
 “This region is also home to the Maasai and Samburu people, 
many of whom proudly maintain a traditional lifestyle,” Mr. Kent 
says. “Our Kenya and Tanzania Family Safaris combine the dramatic 
landscapes of the Great Rift Valley with a chance to view wildlife up 
close and also meet the local Maasai people. Guides help young 
travelers keep a safari journal, cast animal tracks and teach them 
how to use a bow and arrow.
 “Tanzania has many national parks, including the vast Serengeti 
National Park, the breathtaking Ngorongoro Crater, formed by the 
collapse of an extinct volcano, where more than 30,000 animals 
thrive in enclosed grassland, and Tarangire National Park with its 
giant tuskers and ancient baobab trees,” he says.
 Adventure seekers, meanwhile, may prefer the mountainous 
terrain of Uganda.
 “Intrepid travelers may experience a different side of East 
Africa with a safari in Uganda, where chimpanzees and mountain 
gorillas live free in the dense forests,” Mr. Kent says. “Track a family 
of gorillas with your expert guide, blazing a path through the thick 
forest and climbing rugged hills.”

“IT’S NOT JUST 
ABOUT THE 
EXPERIENCE OF 
LUXURY.  
IT’S ABOUT THE 
LUXURY OF 
EXPERIENCE”  
—  GEOFFREY KENT  

ABERCROMBIE & KENT
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Safaris have long been the pick of A-listers, such 
as Oprah and royal families from around the 
world, including the Cambridges and Sussexes
Photo courtesy of Abercrombie & Kent
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BOTSWANA: THRILLING AND SECLUDED 
 Moving from east to south, Botswana is a top pick among 
A-listers, including the Duke and Duchess of Sussex and media 
mogul Oprah Winfrey. Botswana is the ideal intersection of seclusion, 
ultra-luxury and thrilling wildlife. 
 “Botswana is remote and wild,” Mr. Kent says. “Most safari camps 
are located on private concessions, so you rarely see another vehicle. 
This is the predator capital of Africa — lions, leopards, cheetah, 
hyenas, jackals, even the endangered African wild dog.” 
 Keeping the region remote is Botswana’s careful coordination 
between the state and private sector. 
 “As a model, Botswana’s approach to tourism is based on a 
low-volume, high-yield strategy, which makes it one of the top luxury 
safari destinations,” Mr. Kent says. “The Botswana Tourism  
Board is setting limits on bed and vehicle density, which makes the 
Okavango Delta a unique destination.

 “Botswana’s luxury camps and lodges are consistently named 
the world’s finest, and a safari here takes you deep into the heart of 
the Okavango Delta — a hidden oasis in an otherwise water-starved 
land,” he says. “Chobe National Park has the highest concentration 
of elephants in Africa.”
 On the Okavango Delta, one favorite destination is Sanctuary 
Baines’ Camp for its limited lodgings and once-in-a-lifetime views. 
 “Set amongst the shady trees and sparkling waters of the remote 
Okavango Delta, Sanctuary Baines’ Camp in Botswana is an intimate 
retreat with just five signature suites set on elevated platforms built 
into the tree line and generously spaced along the meandering Boro 
River to ensure privacy,” Mr. Kent says. “A couple might return from a 
night game drive during the summer months and find a ‘star bath’ — 
a freestanding traditional Botswana-style zinc bathtub set out on 
their private deck, surrounded by lanterns and canvas screens to 
ensure privacy. Beds are fully mobile, so they can also sleep out 
under the stars.”

Botswana is the predator capital of Africa, with 
sights of lions, leopards, cheetahs and hyenas 
Photo courtesy of Abercrombie & Kent
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SOUTH AFRICA: FOR THE HONEYMOONER
 Although the luxury of Botswana appeals to honeymooners, 
such as Prince Harry and Meghan Markle, South Africa is the most 
popular pick among newlyweds. Being the most developed of the 
safari destinations, travelers can find the poshest accommodations, 
winelands and an exceptional food scene.
 A top-choice way to explore all things South Africa is a safari via 
charter flight. 
 “On Wings Over Southern Africa, guests visit four countries in two 
weeks, with plenty of time to explore,” Mr. Kent says. “From Victoria 
Falls in Zambia to some of the finest game viewing in Botswana’s 
Okavango Delta’s Moremi Game Reserve, the predator capital of 
Africa. In Namibia, they visit spectacular Sossusvlei, where the terra 
cotta-colored sand dunes rise 1,000 feet or more, as well as the 
NamibRand Nature Reserve, to observe unique desert-adapted 
plants and wildlife.
  “End in Cape Town with a choice of Design Your Day activities, 
including a winelands adventure, hiking Table Mountain or checking 
out Cape Town’s thriving art scene,” he says.

7
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FOR THE JETSETTER
 Those not satisfied in touring one 
continent may opt to explore several.  
  “Travelling on our Wildlife Safari: Around 
the World by Private Jet makes it possible to 
visit seven remarkable wildlife destinations 
in just 24 days,” Mr. Kent says. 
 “Guests will encounter iconic and often 
critically endangered animals in their natural 
habitats and meet leading conservation 
experts,” he says. “They’ll observe little-
known species like the Japanese macaque, 
also known as the snow monkey, and the 
tiny Philippine tarsier, and swim with massive 
whale sharks and go behind the scenes 
to observe young orangutans as they’re 
conditioned to return to the jungle.
 “This extraordinary journey ends with 
a safari in East Africa, where my parents 
and I started Abercrombie & Kent, with 
breathtaking panoramas in every direction 
and a vast range of wildlife, including the 
Big Five.” 
 COMBINING CULTURE, adventure, 
exclusivity, upscale lodgings and the chance 
to retreat, safaris hit all the notes one could 
ever hope for in a vacation. Among safari 
agencies, few have achieved the legacy 
established by Abercrombie & Kent. Despite 
the many things that go on in a safari,  
Mr. Kent maintains one simple value as he 
reflects on the firm’s roots. 
 “It all started quite modestly,” Mr. Kent 
says. “There were no ambitions to take over  
the world. We just wanted to keep the 
refrigerated truck running so the ice 
wouldn’t melt and the meat wouldn’t  
spoil. I knew that the secret to making 
someone feel at home in the middle of 
nowhere was a hot dinner and a cold  
drink. Simple as that.” 

The poshest of safari accommodations  
are found in South Africa and Botswana, 
perfect for a romantic getaway
Photo courtesy of Sanctuary Retreats

Activities are endless in Cape Town. Explore 
its winelands, hike Table Mountain or check 
out the thriving art scene 
Photo by Justin Weiler

Safari organization Abercrombie & Kent 
started in East Africa in 1962 and now 
features adventures on all seven continents 
Photo courtesy of Abercrombie & Kent
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Mandeville, LA, USA
$5,300,000

LATTER AND BLUM
Alice McNeely — +1 504 812 2236
amcneely@latterblum.com
WEB ID: BYYS

Step into another world of luxury and privacy, 
yet in the heart of Mandeville, Louisiana! 
Magnificent ±10 acre Estate on the navigable 
Tchefuncte River offers every amenity one 
could desire in an Estate of the highest caliber. 
Renovated with discerning taste and quality, 
this chic home features a gated entry, grand 
marble foyer, spacious light-filled living areas, 
incredible chef’s kitchen, luxe primary suite, 
designer lighting, a media room, game room, 
heated saltwater pool with spa, yacht dockage 
and much more.
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Blairsville, GA, USA
$4,895,000

HARRY NORMAN, REALTORS
Tina McDaniel — +1 706 713 6004

mcdanieltina@gmail.com
WEB ID: OVQU

North Georgia Mountain’s amazing Lakefront/Equestrian estate,  
Bella Lago Cove, is located just 2 hours north of Atlanta on 65 private 
acres fronting Lake Nottely. The gated and fenced estate features 
an exquisite timber frame barn and riding arena for the equestrian 
enthusiast. European elegance abounds throughout the 14,000 sq. ft. 
residence with 6 bedroom suites and an enormous great room for 
entertaining. Enjoy outdoor living from the verandas, lakefront dock,  
saltwater hot tub, riding trails, ponds and orchards throughout this 
unique Mountain property.



Seattle, WA, USA
$4,695,000

WINDERMERE REAL ESTATE
S. Ader/M. Leith — +1 206 251 2337
shawna@windermere.com
WEB ID: OBXX

Graceful living from stem to stern. Luxury 2010 waterfront-build on the 
shores of the Puget Sound. Unique and eminently useable floor plan 
boasts waterfront luxe-living on each level. Private elevators, two 2-car 
attached garages, epicurean kitchens, and high-end finishes throughout 
each sophisticated home. Enjoy a lock-it and leave-it lifestyle or year-
round occupancy with incomparable marine views. Just a short distance 
from Shilshole Marina, Golden Gardens, Hiram Chittenden Locks, and all 
that is Ballard.
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New Canaan, CT, USA
$4,995,000

HOULIHAN LAWRENCE
Sheila Clemente — +1 203 321 5447
sclemente@houlihanlawrence.com
WEB ID: NWSA

London, UK
£3,395,000

STRUTT & PARKER
Barclay Macfarlane — +44 0 7971 187 270
barclay.macfarlane@struttandparker.com
WEB ID: LGXX

Arden, NC, USA
$4,650,000

BEVERLY-HANKS, REALTORS
Josh Smith — +1 828 606 0974
joshsmith@beverly-hanks.com
WEB ID: KTWI

Nivelles, Brussels, Belgium
€4,000,000 

IMMOBILIERE LE LION
Jean de Kerchove — +32 26727111
info@immo-lelion.be
WEB ID: LQCG
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18.44 Acre Family Farm site, includes a 
separate 5.7 Acre Boulder County Approved 
Building site, all on the edge of Boulder!  
This property is a rare gem with a house and  
2 outbuildings that need to be de-constructed 
to make way for your Country Dream Home 
on the wooded 12.7 acre site after selling the 
5.7 acre site. Flatiron and Back Range views 
in addition to the foothills views! Ag/Pasture 
zoning cover the plentiful hay pastures,  
Ditch water rights sold separately. Two wells  
and a spring included.

Boulder, CO, USA
$4,500,000

WK REAL ESTATE
Dennis Culver — +1 303 618 3366
dculver@wkre.com
WEB ID: OLRK
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Far Hills, NJ, USA
$3,995,000

TURPIN REAL ESTATE, INC.
Robert Sameth Jr. — +1 973 543 7400

rsameth@turpinrealtors.com
WEB ID: VMJA

Large, light-filled custom home approached 
by a tree-lined circular drive on 10± resort-
caliber acres with a saline pool, outdoor 
kitchen, bluestone terracing, bocce court and 
firepit area. Impressive details and recent 
improvements lend a fresh, inviting aesthetic 
to this classic residence featuring five en suite 
bedrooms upstairs plus an additional suite. 
Extensive woodwork, high ceilings, wood 
and marble floors, window seats, built-ins, 
designer light fixtures and numerous sets 
of French doors opening to outdoor living.  
Approximately 60 minutes from NYC.
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FRENCH 
TOAST
AFTER A 

FACELIFT, 

TIMEWORN 

GRAND 

HOMES IN 

THE FRENCH 

COUNTRYSIDE 

MAKE FOR 

AN IDYLLIC 

ESCAPE

By LISA KLEIN

From the “valley of kings” to hilltop pastoral views, rural estates in 
France welcome visitors into a life of leisure. 

 These huge old homes in one of the many picturesque regions 
scattered throughout the middle of the country, although a bit of 
work at first, more than deliver a holiday reward.
 “Each property is so different and rustic, and comes with all 
sorts of problems obviously, but there’s so much charm,” says interior 
designer Kate Hume, who owns a home in the southwestern region 
of Quercy. “I mean, they’re really charming houses, and that’s a joy, 
you know, to work on something without destroying the beauty of 
the property, trying to keep it intact.”
 Ms. Hume’s maison de maître, or master’s house, dating to 
1760, sits amidst rolling hills, surrounded by walled orchards and 
vegetable and cutting gardens that extend into meadows and a tiny 
town of white-walled villas beyond. A large river flows by, carving 
steep cliffs through the vineyards in the area. 
 “It’s a slightly quiet, off the beaten path part of France, and 
people that live here like to keep it that way, in a sense,” she says. 

“It’s under the radar, but it is still very beautiful.”
 Fellow interior designer Timothy Corrigan owns a château in 
the Loire Valley, a forested UNESCO World Heritage site outside of 
Paris that was once where French royalty built their country palaces 
before the days of Versailles. These are huge, lavish residences — 
anywhere from 5,000 to 60,000 square feet — built mostly in the  
17th through 19th centuries that often include ornate formal gardens. 
 “I am just crazy about châteaux and everything about the whole 
process,” Mr. Corrigan, a self-proclaimed “châteaux-aholic,” says.

TRAVEL  |  ESTATES IN FRANCE
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MIND YOUR MANORS
 “I think, like all people with addictions,  
I started small,” Mr. Corrigan jokes.  
 The Francophile first bought a 17th-
century manor house while living in Paris, 
the renovation of which both got him 
hooked and led to his career as a designer. 
He is now on his fourth château and has 
renovated others for clients.
 Ms. Hume, too, owned a villa before 
climbing over a wall to check out one of  
the larger houses in the town, empty at the 
time, deciding immediately that she and  
her husband would buy it and fix it up.  
They became well known as renovators  
and now work extensively on similar 
properties in the area. 
 Of the two homes historically owned 
by dignitaries, Ms. Hume thinks hers was 
probably occupied by the one who ran all 
of the vineyards. It eventually had another 
famous resident — a general in the French 
army who was the first officer killed in  
World War I. 
 “He’s notorious for that, losing his 
life on day one, but he lived in this house 
apparently,” she says.

French country 
palaces, such as 
Timothy Corrigan’s,  
are massive in size
Photo courtesy of  
Timothy Corrigan 

A turret of Timothy 
Corrigan’s château  
in the Loire Valley  
Photo courtesy of  
Timothy Corrigan 

Restoring the railings 
and stonework on 
the interior of Timothy 
Corrigan’s home 
Photo courtesy of  
Timothy Corrigan 
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 The family that previously owned  
Mr. Corrigan’s current château, built in the 
17th and 18th centuries, was affected by the 
Second World War, showing him photos of 
their parents at the home as children with 
American soldiers who had just liberated 
the region. 

“You’re not only dealing with the 
architectural aspect, but you’re 
learning about the hundreds of 
years of people who have lived 
in this house, and the events that 
have happened in this place” 

— Timothy Corrigan, interior designer

 That history is certainly something to 
marvel at, but also an issue that can put  
a damper on immediate country vacations. 
Centuries-old manors of every kind 
predictably come with some major issues 
to be solved, perhaps another part of the 
appeal for the design-oriented mind. 
 “The process of renovating an old 
building, which was designed for a different 
way of use and a different time and a 
different period, and figuring out how to 
appropriately update them and make them 
viable for the 21st century, is a challenge that, 

to me, is something that I really love,”  
Mr. Corrigan says.
 For example, most pre-20th century 
French manses had the kitchen in a 
separate outbuilding or in a very tiny 
corner tucked away. This was partly for 
fear of fire and, besides, if you were in the 
upper classes, you did not cook for yourself 
anyhow, so did not care where the kitchen 
was. Add a serious lack of bathrooms, 
outdated plumbing and electricity, if any, 
and a near guarantee for an extremely 
expensive retiling of the roof, and you have 
quite a project. 
 The designers also warn that French 
landmark laws can hinder the process,  
and if you are a foreigner, you will not 
receive any of the tax benefits. 
 “The restrictions can be incredible,  
down to the kind of trees you can put  
in the gardens, the colors of paint you  
can paint the rooms, whether you strip 
the wood and paint it,” Mr. Corrigan says, 
advising that looking for a property that  
is not a listed landmark gives much 
more freedom.
 All told, fixing up a country home could 
double the initial purchase price. However, 
that purchase price is, comparatively, 
extremely low. Mr. Corrigan says a château 
can be had for 1–2 million euros, compared 
to 15–20 million euros across the pond in 
England, thanks to French inheritance and 
tax laws.

Thick stone walls and 
rustic beams remain in 
Kate Hume’s modernized 
guest home
Photo by Frans van der Heijden

A refreshing 
countryside dip at Kate 
Hume’s home
Photo by Frans van der Heijden

The garden 
surrounding  
Kate Hume’s  
guesthouse 
Photo by Frans van der Heijden

France’s Quercy region, 
where Kate Hume’s 
home is situated 
Photo by Frans van der Heijden
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ROOST BOOST
 That is not to say that it is not all worth 
it in the end. The quality and craftsmanship 
of historic construction, from the sometimes 
four-foot-thick stone walls to the interesting 
details, cannot be found in a modern mansion.
 “It had the quality that you’d expect in 
a royal château,” Mr. Corrigan says of his 
most recent purchase. “All the hand-carved 
paneling, the beautiful parquet floors, the 
gardens were designed by the same man 
who designed the Tuileries Gardens in 
Paris. So, it has just a wonderful history and 
wonderful qualities that I liked.”
 While Ms. Hume’s property is unlisted 
and has been modernized quite a bit, those 

“signs of prosperity” in grand old homes are 
always worth saving. 
 “You’ve got the window structure, 
big fireplaces — some of them are really 
magnificent — and wonderful staircases,” 
she says. 
 In the southwest, where larger homes 
usually have a series of outbuildings,  
one iconic structure is the pigionierr —  
a tower where the birds roosted and 
supplied all-natural fertilizer for the farms 
and vineyards. Another quirky feature is  
a gigantic bread oven.
 “Every Sunday the village would come 
and put [their bread] in and go to church, 
and when they came out the bread was 

ready,” Ms. Hume says. “In our village, 
there’s two or three big ovens. We’ve got 
one in our house.”
 Ms. Hume and her husband have also 
turned one of the other buildings on their 
property into a guesthouse that they rent 
out in the summers through Boutique Homes, 
a more exclusive version of Airbnb, inviting 
people from all over the world to enjoy the 
laid-back lifestyle for a time.
 “I think it’s just an idea of living in a 
different kind of community,” she says of the 
vibe there. 

“It’s a different way of life,  
very mellow and stress free  
for the most part”

— Kate Hume, interior designer

 There is a lot of eating and drinking  
the local delicacies — wine, oysters, cheese 
and foie gras from the market — to be had 
in the countryside. 
 “People entertain all the time,” Ms. Hume 
says. “It’s all about inviting friends over,  

and we have lots and lots of friends here,  
so every weekend it’s kind of a rotation.  
In the summer, the social life is quite  
frantic — there’s a lot of parties. Each village 
has a fête, some villages even have a 
weekly fête, so there’s never a shortage of 
things to do in the evening.”
 North in the valley of kings, Mr. Corrigan 
also focuses on friendships.
 “I’ll do a lot of big weekend parties with 
friends that come from all over,” he says. 

“There’s something kind of magical about 
having 20 people all in the same house for 
three days and having dinners and walks 
and games.”
 Mr. Corrigan has seen that old château 
magic bless weddings and engagement 
parties, family reconciliations and casual 
weekend get-togethers alike.
 “YOU GO ON A TRIP and some 
memorable experience is really what  
you capture and you remember,” he says,  
an oft-repeated occurrence in the  
French countryside. 
 “It’s really weird, but I feel like I’ve been 
able to create experiences for people that 
make their lives richer and fuller. It sounds 
corny, but there’s something lovely about 
that. It’s something I never in a million years 
dreamed would be an outcome.” 
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FOOD FOR THOUGHT
 Start with the beautiful scenery: snow-capped mountains 
covered with ancient cedar trees, terraced hills brimming with 
agriculture, the turquoise Mediterranean and the cosmopolitan city 
of Beirut are all within easy reach.
 Add to that the cultural mezze of Lebanon, home to some of 
the oldest human settlements in the world, dating to before 5,000 
B.C., and at times occupied by the Phoenicians, Persians, Romans, 
Ottoman Empire and the French for a time after World War I.
 This mix of people and religions has created a rich and unique 
lifestyle and cuisine over the millennia. Life often centers around 
food, and from shared meals with friends to six-hour Sunday lunches 
with family, its place in the culture is evident immediately after 
stepping off the plane. 
 “Lebanese people are so generous and so welcoming that you 
do not even have to ask,” Mr. Rahayel says of finding a good meal. 
“When you come to Lebanon, the hotel concierge or the taxi driver, 
anyone at the airport, you could even be walking on the streets and 
someone will tell you, ‘Come in, come in, let’s have lunch, let’s eat!’”
 And eat, visitors shall. 
 The food in Lebanon, much of which is naturally vegan, centers 
around fresh vegetables: makdous (eggplant), zucchini, cucumbers, 
tomatoes, onions, beetroot, turnips, carrots, chili peppers,  
beans such as lupini, chickpea and fava, whole grains and some 
aromatically spiced meats thrown in for good measure. 
 Goat and lamb are national favorites, grilled or baked with  
the country’s famed seven-spice blend, Baharat, a mix of black 
pepper, white pepper, cumin, coriander, cinnamon, cloves and 
allspice, or nutmeg. 
 Olive oil, lemon juice, mint, parsley, za’atar (a mix of dried 
thyme, sesame seeds, sumac and often other herbs), tomato sauce, 
pomegranate molasses, tahini, and preserves and pickles of all kinds 
flavor each meal. Labneh, a mix between yogurt and cheese,  
and the fluffy, white akkawi cheese add some tang.

STREET CRED
 There may be no better place to sample these flavors of the 
Mideast than on the streets, where mouthwatering beef and chicken 
shawarma (rotisserie), kafta (ground meat on skewers) and falafel 
call out to passersby. Many items are wrapped in saj — a very thin 
type of lavash or pita bread cooked on domes. 
 Maybe the most distinct of all is manakish, pizza-like flatbreads 
loaded with olive oil, za’atar, cheese and sometimes meat, eaten 
for breakfast or anytime the mood strikes. Knefeh is another all-
encompassing dish eaten for breakfast, dessert or snack — a cake 
of melty akkawi cheese and semolina dough soaked in sugary syrup 
after coming out of the oven.

Tiny Lebanon packs  
a huge flavor punch 
By LISA KLEIN 

L ebanon, sandwiched between the Mediterranean and the 
Middle East, is a tiny country that seems to fit it all in — 
shimmering sea and mountain peaks, a history that dates 

to the dawn of human civilization in the Fertile Crescent and  
an unhurried pace of life, not to mention food alone worth  
the travel. 
 From sizzling street food to vast mezze spreads, the eats in 
Lebanon are the perfect backdrop to a trip through this friendly 
nation of 6.8 million people.
 “Lebanon is an amazing country for many reasons,” says 
Beirut-based food blogger and YouTuber Anthony Rahayel. 

“Every one of us would see one tiny thing that would make it one 
of the most beautiful countries on Earth. Tourism in Lebanon is 
definitely the fortresses, it’s definitely the Roman temples, it’s 
thousands of years of history — and yet, food is another level of 
amazing stuff.”
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 “We invented street food without even 
knowing it,” Mr. Rahayel laughs. “When 
you eat manakish, it’s street food. When 
you eat a knish, it’s street food. When you 
eat falafel, it’s street food. When you eat 
shawarma, it’s street food. But the name — 
the sexy words ‘street food,’ was not famous 
back then. So, when you say ‘street food,’ 
it is Middle Eastern or Lebanese in a way, 
5,000 years back.”
 Not that hungry Lebanese do not sit 
down to eat sometimes. A traditional 
restaurant meal is mezze, a spread of 
sometimes 100 plates, all meant for sharing. 
There is the well-known hummus, eggplant-
based baba ganouj and moutabal, salads 
such as fattoush and tabbouleh, beans, rice 
and kibbeh — the national dish of baked 

ground meat mixed with bulgur wheat, 
onions and spices.
 “You have many plates, which we eat 
with bread, and it’s a sharing table,” Mr. 
Rahayel says. “On it you have all kinds of 
vegetables, all kinds of meat, all kinds of 
salads — loaded. The choices are endless.”
 Farther afield, another ever-important 
tradition carries on in the small villages 
scattered throughout Lebanon — mouneh, 
the ritual in which everything from olives, 
chili peppers, eggplant, cucumber, carrots, 
onions, apricots, figs and even meat is dried, 
pickled, preserved or oil-packed to last 
through the harsh winter, and still enjoyed 
even in Beirut.
 “I’M VERY PROUD of my heritage and 
roots,” Mr. Rahayel says, and the reason 

he started his award-winning blog 
NoGarlicNoOnions — ingredients to which 
the former dentist is allergic — in 2012 
and later YouTube channel, with which he 
takes viewers everywhere from Beirut’s best 
bakeries to making mouneh with a family in 
the mountains. 
 The blogger’s hope is to spread 
positivity, while acknowledging Lebanon’s 
impressive culture and heritage.
 “It’s more than a blog,” Mr. Rahayel says. 
“It’s more of a mission, where food is  
the language that will help me reach 
everyone. Food is a tool to unite people. 
Food is the international language of 
happiness. Food is the international 
language of connections.” 
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“We invented street food without even 
knowing it”

—  ANTHONY RAHAYEL  |  Food blogger and YouTuber

1

A classic Lebanese 
restaurant meal, mezze 
includes a huge spread 
of dishes 

2

Lebanon’s signature 
breakfast and snack, 
manakish with za’atar 

3

Anthony Rahayel, an 
award-winning food 
blogger and YouTuber 
from Lebanon

2
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TRAVEL  |  SHOPPING

SHOP 
TALK

Even as ecommerce grows,  
nothing beats the charm of strolling past 
stores along some of the world’s most 

prestigious shopping boulevards

Fifth Avenue
 While Manhattan’s SoHo neighborhood 
is now home to a number of luxury brands, 
Fifth Avenue has historically offered the 
classic high-shopping experience.
 A major element of the allure of Fifth 
Avenue is its history. With iconic flagship 
department stores such as Saks Fifth 
Avenue and Bergdorf Goodman, this 
shopping district brings visitors back  
to old New York.
 “New York alone has at least four 
leading shopping districts: Fifth Avenue, 
Madison Avenue, SoHo and the Lower East 
Side’s Orchard Street, each with their own 
personality and portfolio of brands,”  
Ms. Driscoll says. 
 “New York’s SoHo is home to many street 
brands that are changing or influencing 
luxury trends, while a trip to Dover Street 
Market is the chance to see the unique 
cultural and fashion point of view of Comme 
des Garçon’s founder, Rei Kawakubo.
 “Of course, New York has the global 
luxury brands of Chanel, Dior, Louis Vuitton 
and is home to Ralph Lauren, with its two 
flagship mansions flanking Madison Avenue 
at 72nd Street.” 
 New York Fashion Week has also 
attracted luxury fashion connoisseurs to 
the city since 1943 and, for the first time, 
Fifth Avenue hosted the globally renowned 
fashion event in 2020.
 In addition to its flagship Tiffany & 
Co. and department stores, Fifth Avenue 
is home to luxury boutiques from Louis 
Vuitton, Gucci, Van Cleef & Arpels, Prada, 
Giorgio Armani, Cartier, Chanel, Salvatore 
Ferragamo, Bulgari and Versace.

The world’s most iconic fashion districts still offer 
ultra-luxury experiences that are worth the trip 
for shoppers.

 To many consumers, nothing can top the ritual 
of strolling along wide avenues or under bright 
city lights while stepping in and out of boutiques 
surrounded by stylish people. From New York and 
London to Paris and Hong Kong, shopping districts 
still attract international visitors for memorable 
luxury experiences.
 “For luxury brands, being on the world’s most 
prestigious streets is a marketing and customer 
acquisition strategy as well as a retail strategy,” 
says Marie Driscoll, managing director of luxury 
and fashion at New York-based Coresight Research. 

“Personalization and localization are key and luxury 
brands are adapting via onsite monogramming, 
regional exclusives and local collaborations that 
anchor relevancy in local culture.
 “You don’t have to go to Paris to buy Dior or 
New York to buy Ralph Lauren,” she says. “In a world 
of access, luxury brands need to create a sense of 
familial belonging, that you are visiting a friend.”
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Vie Monte Napoleone
 Shoppers may find themselves in what 
was, at one point, considered the fashion 
capital of the world — Milan.
 “When you think ‘luxury leather goods,’ 
Italy is top of mind,” says Michelle Kluz, 
partner of the consumer practice at 
consulting firm Kearney in Chicago. “As a 
headquarters for so many leading luxury 
brands, Milan makes the Vie Monte 
Napoleone a great destination.”
 From apparel houses such as Gucci, 
Prada and Valentino to renowned leather 
goods makers Fendi, Bottega Veneta and 
Salvatore Ferragamo, Vie Monte Napoleone 
emphasizes Italy’s dedication to craft  
and design.
 “Located in the center of the city, 
shoppers are at Milan’s famed Duomo 
Square, which is pulsating with activity and 
high-quality restaurants — a high-energy 
shopping experience,” Ms. Kluz says.
 Via Monte Napoleone, Via Alessandro 
Manzoni, Corso Venezia and Via della Spiga 
all intersect to form what has been dubbed 
the “Quadrilatero della Moda,” which 
literally translates to fashion square. Here, 
shoppers are completely engulfed in the 
world of luxury goods.
 “What also makes this district special 
is that the high-end shops are so nicely 
integrated with less-exclusive, yet uber-
stylish, boutiques,” Ms. Kluz says.
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Champs-Elysees
 When people think of Paris, they 
think chic, and for those wanting the 
comprehensive high-fashion experience in 
the City of Lights, they should look no further 
than Avenue Montaigne, Champs-Élysées 
and Rue Cambon.
 This iconic fashion junction hosts the 
flagships of some of the industry’s most 
influential maisons such as Louis Vuitton, 
Christian Dior and Chanel.
 “Avenue Montaigne is the height of 
elegance and where one should shop 
Dior as well as Chanel, Valentino, Versace 
and more, yet about a mile away on the 
Champs-Élysées, north of the Louis Vuitton 
flagship approaching l’Arc de Triomphe,  
Dior is constructing an immense flagship,” 
Ms. Driscoll says.
 “The specialty shops in the Galerie 
Vivienne, built in 1823 as a covered passage 
in the 2nd Arrondissement, is an enchanting 
look at how Parisians shopped 200 years 
ago,” she says. “It is where I discovered the 
most amazing florist and Wolff et Descourtis, 
specialists in artisan silk, silk and cashmere 
and velvet shawls since 1875, and both offer 
online shopping.”
 A stroll through Place Vendôme 
may bring visitors to Coco Chanel’s 
neighborhood at Rue Cambon, where the 
original Chanel boutique and couture atelier 
sat below her apartment.
 In addition to offering some of the 
world’s most well-known fashion brands, 
Paris is also home to some of the largest 
flea markets.
 Located in the northern part of the city, 
Les Puces Paris features more than 3,000 
boutiques, shops and other pop-ups selling 
anything from 19th-century furniture and 
porcelain to vintage clothing and jewelry.



146

Central
 When it comes to an immersive luxury 
experience, Hong Kong has it covered.
 “Hong Kong has it all,” Ms. Kluz says.  

“As a major international financial center  
and a shopping destination for many 
mainland Chinese consumers, many brands 
have flagships here.”
 Situated at the heart of the city’s  
busy financial district, the Central shopping 
district provides more than a place to  
buy clothes — it has become a luxury 
lifestyle experience.
 “In addition to every major brand 
you can think of, there are also many 
interesting local designers interspersed and 
more exciting dining options than almost 
anywhere else — from fabulous literal holes-
in-the-wall that focus on a narrow menu to 
Michelin-starred dining,” Ms. Kluz says.  

“It’s tough to beat the density of Hong 
Kong’s Central shopping district, but Tsim 
Sha Tsui probably has more diversity overall.”
 The Central district, or Landmark district, 
is made up of four main retail buildings that 
are interlinked by covered walkways: Atrium, 
Alexandra, Chater and Prince’s.
 An array of luxury shops and restaurants 
is spread across these locations, including 
storied fashion houses such as Louis 
Vuitton and Chanel as well as smaller, more 
independent labels.
 Since Hong Kong is known as an 
international hub, the Central lifestyle 
district is truly a one-stop shop, as it 
features retail, dining, hospitality and other 
lifestyle services.

Bond Street and Mayfair
 Finishing out the “Big Four” fashion 
cities is London. The Oxford Street district 
welcomes fashion lovers from around the 
world with stores such as Primark and  
H&M, but it is Bond Street that attracts  
the wealthy.

“ Bond Street is luxury 
personified with super-posh 
boutiques and, often rare in 
luxury districts, a near-equal 
focus on men’s luxury” 

— MICHELLE KLUZ, KEARNEY

 “This more balanced focus earns  
London a spot among the world’s best 
shopping districts,” Ms. Kluz says.
 From Chanel, Prada and Dior to British 
natives Burberry, Alexander McQueen and 
Stella McCartney, Bond Street is lined with 
recognizable names for shoppers from 
around the world.
 “However, visitors from non-E.U. 
countries that make up an important part 
of the London shopping scene may be less 
attracted now that tax-free shopping,  
the VAT-refund scheme, ended in 2021,”  
Ms. Kluz says.
 In between Bond Street and Hyde 
Park sits Mayfair, a neighborhood often 
mentioned in high-fashion and luxury 
discourse. Here, visitors may find the home 
in which Rolls-Royce cofounder Charles 
Stewart Rolls was born.
 Like Fifth Avenue, Bond Street is a historic 
retail landmark and can be found in a 
number of cultural and literary references, 
such as Jane Austen’s Sense and Sensibility 
and Virginia Woolf’s Mrs Dalloway.
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Orchard Road
 Located in Singapore’s Central City area 
and spanning nearly 1.5 miles, Orchard Road 
is the city state’s extensive tree-lined high 
street accompanied by malls and hotels.

The boulevard features more than 
8.6 million square feet of shops and 
restaurants, with inclusive offerings to 
appeal to all customers.
 From fashion brands such as Prada to 
fast-food restaurants, the district is one of 
Singapore’s busiest spots and it attracts a 
wide range of clientele.

ION Orchard, a multi-use space with 
residences, art galleries and a shopping 
mall, elevated Orchard Road’s cool factor 
significantly when it opened in 2009.
 One of Orchard Road’s better-known 
shopping malls, Orchard Central, stands 
out from its counterparts due to its distinct 
architectural design and exterior digital art 
installation by a local artist. Exhibitions by 
international artists are publicly on display 
inside the shopping center as well.
 “Singapore’s Orchard Road, which, 
with ION Orchard, has an experiential 
multi-use space,” Kearney’s Ms. Kluz says, 

“and Japan’s Ginza district, where multiple 
upscale department stores with excellent 
food halls sit alongside brand flagships and 
Japan’s uber-conscious fashion scene,  
is on full display.”

Mall of the Emirates
 Dubai’s Mall of the Emirates is notorious 
for elevating luxury to new heights.
 “While you’re inside a mall for most 
luxury shopping in Dubai, the sheer 
excitement of these contained ‘bubbles’ 
stands out,” Ms. Kluz says. “Besides almost 
every luxury brand in the world, you can visit 
aquariums, go skiing and dine like a royal, 
all while dropping serious coin.”
 Named one of Dubai’s top five  
shopping malls by Forbes in 2017, Mall 
of the Emirates features more than 1,200 
retail stores, 160 food and beverage outlets, 
entertainment centers, a five-star hotel and 
an indoor ski slope.
 Opened in 2005, Ski Dubai offers 
snowboarding and ski lessons, as well as 
a children’s playground, café and penguin 
encounters. It is home to the world’s largest 
indoor snow park. 
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GRAB YOUR 
TROPÉZIENNES AND 
A GLASS OF ROSÉ 
FOR OUR GUIDE TO 
THE FRENCH RIVIERA — 
MAIS OUI!
By KIMBERLEY LOVATO

The French Riviera — or 
Côte d’Azur, as the French 

call it — is synonymous with 
elegance and extravagance, 
pastel-colored fi shing villages 
and endless stretches of sea 
views that have inspired artists, 
aristocrats and mere mortals to 
fi nd their happily-ever-a� er on 
its shimmering coastline.

Bookended by Saint-Tropez’s legendary 
beach clubs in the west and Monaco’s 
palace-clad cliffs in the east, the 85-mile 
strand reveals itself to be every bit as grand, 
gorgeous and over the top as its reputation 
suggests. Keep your favorite sunglasses 
within reach as you take it all in.
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Yachts float on 
the Mediterranean 

outside of Nice 
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VIRTUOSO TRAVEL ADVISOR TIP

“HEAD TO CAFÉ SÉNÉQUIER’S  
TERRACE ON THE PORT [QUAI JEAN 
JAURÈS] TO PEOPLE-WATCH BEFORE 
THE CROWDS ARRIVE.” 

SAINT-TROPEZ
Summer swells with Christian Louboutin- and Louis 
Vuitton-clad visitors who zip through town on Vespas 
and pull gargantuan yachts into port to swig rosé all 
day. Yet despite the seasonal crowds, the village oozes 
authenticity — from the wooden fishing boats that haul  
in the morning catch to heated games of boules 
(known as pétanque in these parts), played under  
plane trees on the place des Lices.

BEACH DAY 
 Hedonism is always en vogue on Pampelonne Beach, the famous 
curve of sand stacked with revelers at clubs such as Saint-Tropez’s 
first, Club 55, and Les Palmiers. Mellow out at Cabane Bambou, 
where the Polynesian decor and tropical drinks are more soothing 
than sinful. 

THINK PINK
 Rosé is the French Riviera’s undisputed drink of choice, and 
several award-winning Côtes de Provence vineyards have tasting 
rooms just a cork’s throw away. Local favorites include Château 
Minuty, Château Barbeyrolles and Château des Marres.

ON THE MENU
 Chef Laurent Mouret and his wife, Bérénice, welcome diners to  
La Verdoyante, where regulars gather for Provençal cuisine served 
on a sunny terrace with vineyard views all the way to the Gulf of 
Saint-Tropez. 

SOUVENIR HUNTING
 The region’s flavors and scents are on display at the Tuesday- 
and Saturday-morning Provençal Market, where beachgoers can 
pack picnic baskets or pick up souvenirs. Treat your feet to a pair of 
Tropéziennes, the famous leather sandals handmade at K. Jacques 
and Rondini for decades.

LOCAL KNOWLEDGE
 Driving over for the day? Avoid the city’s notorious traffic and 
jump aboard a Bateaux Verts ferry in Sainte-Maxime. Its scenic 
12-minute jaunt drops you right in Saint-Tropez’s port.

STAY 
 Built by a French general for his Indian princess wife in the  
mid-1800s, Pan Deï Palais now serves as an in-town oasis with a 
candlelit pool bar in a hidden courtyard.
 Since 1967, Hotel Byblos has lured jetsetters who get pampered 
by day at its Sisley Spa and pool, then party all night at the 
legendary Caves du Roy nightclub — the Riviera hot spot. 
 Escape the frenzy amid Château de la Messardière’s castle 
grounds and statue-filled gardens, then board its 24/7 shuttle to 
access its sun loungers on Pampelonne Beach or restaurants and 
clubs around town. 
 La Réserve Ramatuelle’s three- to six-bedroom villas, perched  
on a seaside promontory just outside town, are perfect for families, 
with private pools, butler service and plenty of outdoor space.

Photo by Dasha Petrenko, stock.adobe.com
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VIRTUOSO TRAVEL 
ADVISOR TIP

“TAKE A 
MORNING 
WALK 
ALONG LA 
CROISETTE, 
THEN HAVE 
LUNCH AT 
ONE OF 
THE PRIVATE 
BEACH 
CLUBS 
AND PLAY 
STARLET  
FOR  
A DAY.” 

CANNES
The French Riviera’s quintessential resort town —  
host of the world’s most famous film festival each  
May, when Hollywood’s elite flit from haute couture 
boutiques to the red carpet — proves as glitzy as you 
would expect. La Croisette, its lively, palm-studded 
waterfront promenade, is postcard-worthy for sandy 
beaches — a rarity on the Riviera — but visitors can 
discover quieter corners on Old Town’s streets and 
nearby islands. 

HIGHER CALLING
 Narrow cobbled lanes crisscross Cannes’ elevated old quarter,  
Le Suquet, as they climb to the ancient castle and church that  
serve as the backdrop for July’s outdoor music fest, Nuits musicales 
du Suquet. Ditch the stilettos on a guided walking tour offered by  
the tourist office every Monday morning.

ISLAND TIME
 A 20-minute boat ride from the Vieux Port lands you on idyllic 
 Île Saint-Honorat, where an 11th-century abbey is inhabited by 
monks who make wine. Taste it on the first Friday of the month  
at La Tonnelle, the island’s only restaurant.

ON THE MENU
 For lovers of surprise, Le Jardin Secret in Le Suquet is a find, with 
beer and wine, plus finger foods such as charcuterie and cheese 
platters — and a baked Camembert with honey that is not to be 
missed — served on a back-garden terrace hidden from the street. 

THE NOSE KNOWS
 Fashion and perfume houses such as Chanel and Dior source 
their flowers in the hills of Grasse, the world capital of perfume,  
12 miles north of Cannes. Stop by Galimard, where a two-hour 
Studio des Fragrances workshop is led by a perfumer, aka a “nose,” 
who invites you to sniff any, or all, of 127 essences before creating  
a custom scent to take home.

STAY 
 La Croisette’s Grand Hyatt Cannes Hôtel Martinez is home to 
the two-Michelin-star La Palme d’Or, where the Cannes Film Festival 
president and jury dine each year.
 Also on La Croisette, the historic bell-epoque InterContinental 
Carlton Cannes boasts sweeping views of the Bay of Cannes.
 A few steps from the film festival venue, Palais des Festivals, 
Hôtel Barrière Le Majestic is all glamour, with a Fouquet’s brasserie 
and the Rotonde Louise Pommery Champagne bar set up in the 
garden each summer. 
 Formerly the Villa Saint Louis — where F. Scott Fitzgerald penned 
Tender Is the Night — Hôtel Belles Rives tempts travelers with a 
gorgeous terrace and beach club, and the Piano Bar Fitzgerald’s 
signature cocktails named after illustrious guests.

The old city in Cannes, 
overlooking the harbor 
Photo by Mari79, stock.adobe.com Luxury Portfolio Magazine  ||  151
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NICE
Lit with year-round sunshine and 
citrus-colored facades, France’s 
fifth-largest city has been favored 
by travelers and artists for centuries. 
With its Promenade du Paillon park 
and pebbly Bay of Angels beaches, 
it offers more breathing room than 
other cities. An Italian vibe lingers in 
Old Nice’s narrow lanes and trompe 
l’oeil-decorated squares, where 
pizza-eating and Bellini-sipping 
crowds prove la dolce vita is alive 
and well.

ART WALK
 Having played muse to many famous 
artists, it is no surprise that Nice is now 
lauded for its museums. Do not miss the 
Musée Matisse, with its vast collection 
of paintings, sculptures and sketches — 
much of it donated by Matisse himself, 
who lived in Nice for 37 years. The works 
in the Musée d’art moderne et d’art 
contemporain are as impressive as the 
building, a distinctive city landmark of 

imposing white towers, rooftop terraces 
and curving glass-and-steel corridors.

PHOTO OP
 Survey the coastline with Trans Côte 
d’Azur, an hour-long excursion that skims 
the Promenade des Anglais, then ventures 
into the gorgeous Bay of Villefranche for 
great shots of Saint-Jean-Cap-Ferrat and 
the peninsula’s villas. 

ON THE MENU
 Nibble Niçoise favorites such as socca, 
a chickpea-flour crepe, and pissaladière, 
a caramelized onion, olive and anchovy 
flatbread, at Old Nice’s Cours Saleya 
market. Sophisticated Restaurant Jan 
earned its fans with sublime South African-
meets-French cuisine and stellar service.

TRENDY TIPPLES
 The revitalized rue Bonaparte bustles 
with eclectic wine bars such as Nabulio, 
which features a vaulted brick ceiling and 
live music. A former garage in the trendy Port 
district is now the light and airy Rosalina, 
where plump chairs and sofas invite relaxed 
sipping of global wines by the glass and 
daily cocktail specials.

SOUVENIR HUNTING
 Nicolas Alziari and his family have 
produced olive oil in Nice since 1868. 
Pick up a bottle or three at their Old Town 
Boutique Nicolas Alziari. Atelier Kleinberg 
stands out in Saint-Paul de Vence, an artists’ 
village roughly 30 minutes away, for the 
detailed portraits that Jeremy Kleinberg 
creates in less than an hour. 

STAY 
 A prime waterfront location and 100-
plus years of history make Le Negresco a 
coveted French Riviera hotel, complete with 
a museum-worthy art collection and the 
two-Michelin-star Le Chantecler restaurant.
 In addition to having a casino and 
one of the city’s most spectacular pool 
decks, the Hyatt Regency Nice Palais de la 
Méditerranée is an easy walk from Old Nice, 
Castle Hill and the boutiques of avenue de 
Verdun and rue Paradis.
 Set in the center of a hillside village 
12 miles from Nice and with galleries just 
outside its front door, Hôtel Le Saint-Paul 
shows guests why the town has been a 
favorite of artists since the days of Matisse 
and Chagall. 

VIRTUOSO TRAVEL ADVISOR TIP

“DO NOT LEAVE NICE 
WITHOUT HAVING ICE 
CREAM AT FENOCCHIO 
ON PLACE ROSSETTI IN 
OLD TOWN.” The picturesque Ville-

franche-sur-Mer in Nice 
Photo by Alessandrogiam, 

stock.adobe.com

Strolling the candy-colored streets 
of Villefranche-sur-mer in Nice 
Photo by Tomsickova, shutterstock.com



VIRTUOSO TRAVEL 
ADVISOR TIP

“SAVE AN 
AFTERNOON 
FOR THE 
SWIMMING 
POOL AT 
GRAND-
HÔTEL DU 
CAP-FERRAT.” 

BEACH DAY
 On a tucked-away bay in Èze-Bord-de-Mer, Anjuna Beach Club brings a bit of Bali to the 
beach scene with teak furnishings, leafy tropical plants and live music on Sundays.

TOP OF THE WORLD
 No one will argue that there is a better Riviera view than the one from Èze, or that it 
is not worth the heart-pounding climb up spiraling pedestrian-only streets to reach the 
Jardin Exotique d’Èze. Crowning the village 1,400 feet above sea level, its gardens and 
neoclassical church are a highlight of any Côte d’Azur vacation. 

ON THE MENU
 You can practically dip your toes in the water from a table at Cap d’Ail’s La Pinède,
where the bouillabaisse and lobster are as pleasing as its terrace at the edge of the sea. 

GARDEN PARTY
 Saint-Jean-Cap-Ferrat juts into the Mediterranean like an elegant arm freckled with 
the Riviera’s most exclusive villas. Stop by the palatial pink Villa Ephrussi de Rothschild,
a national treasure of ornately furnished rooms and nine themed gardens. 

COCTEAU HOUR
 The Riviera found a fan in writer, artist, poet and filmmaker Jean Cocteau, who left 
his distinct style around the region in places such as the Chapelle de Saint-Pierre des 
Pecheurs, filled with the artist’s handiwork and named for the patron saint of fishermen on 
the Villefranche-sur-Mer waterfront. Cocteau also frescoed the walls and ceilings of Villa 
Santo Sospir, aka the “tattooed house,” on Saint-Jean-Cap-Ferrat, which you can visit by 
appointment with its caretaker. 

STAY 
 Prince Wilhelm of Sweden’s former residence is now Château Eza, a stunning hideaway 
fit for royalty, where a chauffeured car for sightseeing is as easy to arrange as a candlelit 
dinner for two. 

Château de la Chèvre d’Or comprises a cluster of ancient homes at the top of Èze village 
surrounded by an outdoor pool, gardens and a dining terrace seemingly made for popping 
the question.
 The posh Royal-Riviera Hotel has the ease of a comfortable family villa, with a private 
beach where kids’ playfulness is welcome.
 A gated estate surrounded on three sides by the Med, discreet Cap Estel has a saltwater 
infinity pool and a gourmet restaurant that draws heavily on seafood and the kitchen garden.
 The Four Seasons’ Grand-Hôtel du Cap-Ferrat is as storied as its location, with a 
French Mediterranean restaurant, traditional afternoon tea served in the Rotunda and a bar 
specializing in Champagne and single-malt whiskies.

COEUR RIVIERA
Few places in the world can get by 
on their good looks alone, but this 
seductive coastal curve stretching 
from Nice to Monaco is one of 
them. Its serpentine roads snake 
around cliffs sheltering picturesque 
coastal hamlets and tranquil blue 
bays. Fortified medieval villages 
recall the region’s tumultuous past, 
while stately villas surrounded by 
manicured gardens and high hedges 
suggest that the lap of luxury might 
actually have a ZIP code.
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The French Riviera 
coastline in Saint-
Jean-Cap-Ferrat 
Photo by Stockbym, 
stock.adobe.com

The public garden 
of Villa Ephrussi de 
Rothschild
Photo by Cristian Mircea 
Balate, shutterstock.com 
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MONACO 
The world’s second-smallest country knows how to 
live large: Lamborghinis and Ferraris roar through the 
1.24-square-mile principality just as Formula 1 cars  
do at the Grand Prix each spring, and not even a 
tuxedo-clad James Bond can resist the opulent Casino 
de Monte-Carlo — it has appeared in two Bond films. 
But Monaco’s most beguiling story is that of American 
actress Grace Kelly, who married Prince Rainier III in  
1956, sprinkling fairy-tale pixie dust over the city-state 
that still twinkles today. 

ROYAL TREATMENT
 Spend a majestic morning exploring the Prince’s Palace. Built in 
1215, the private residence of the ruling royal family opens its state 
apartments to the public between April and October. 

FEELING ROSY
 Inaugurated in 1984 in memory of the country’s beloved royal, 
the Fontvieille district’s peaceful Princess Grace Rose Garden  
was recently refreshed with a small pond, contemporary sculptures 
and information on the 300-plus varieties found among its 8,000-
odd rosebushes.

ON THE MENU
 Drop by ultra-casual Les Perles de Monte Carlo for generous 
platters of lobster, oysters, sea urchins and other seafood on 
outdoor picnic tables with a great view of Monaco’s cathedral  
and Oceanographic Museum on the cliffs above.

DEAL ME IN
 It is impossible to imagine visiting Monaco without taking a spin 
through the Casino de Monte-Carlo (place du Casino), one of the 
oldest in existence. Make sure to wear a jacket after 8 p.m. for duels 
with Lady Luck in the landmark’s seven gaming rooms.

The famed  
Casino de Monte-Carlo 
in Monaco  
Photo by Drozdin Vladimir, 
shutterstock.com



NEED TO KNOW

4 KEYS TO RELAXING 
ON EUROPE’S MOST 
POPULAR COAST 

TOUCH DOWN 
Nice is the main hub for commercial 
flights to the Côte d’Azur. Cannes 
and Saint-Tropez have smaller 
airports for private jets.

PLAN AHEAD 
If you have your heart set on 
a specific dining or overnight 
experience, book well in advance. 
Restaurants and hotels fill up 
months — sometimes a year — 
ahead during peak season. 

REST UP 
Though the idea of unpacking once 
is ideal, driving back and forth 
along French Riviera roads during 
summer is not. Using multiple hotels 
maximizes your time in each town, 
but if you prefer a single pied-à-
terre approach, do it in Nice, where 
transportation via air, boat, train, 
bus, helicopter or chauffeured car is 
easy to secure. 

DO NOT MISS OUT 
Summertime means restaurants, 
hotels and beach clubs are in 
full swing. Small boutiques and 
pharmacies often close for lunch 
between noon and 2 p.m. After 
October and before April, however, 
it is best to check ahead for 
opening days and hours. 

SOUVENIR HUNTING
 Test your credit card’s mettle at the boutiques around Hôtel de  
Paris and Hôtel Hermitage. Or offer it some relief at Le Dressing 
Monaco, a designer consignment shop selling gently used  
clothing, accessories and handbags from Chanel, Hermès and  
Dior, to name a few.

STAY 
 A real showstopper with a stained-glass dome, the Hôtel 
Hermitage Monte-Carlo grants guests access to its 75,000-square-
foot Thermes Marins Monte-Carlo spa and unhindered views of the 
yacht harbor and royal palace.
 Savor Alain Ducasse’s three-Michelin-star Le Louis XV restaurant 
and a 600,000-bottle wine cellar at the recently renovated Hôtel de 
Paris Monte-Carlo. 
 Just outside of Monaco, the region’s newest buzzworthy 
hotel, The Maybourne Riviera, is an ultra-contemporary 69-room 
architectural wonder perched dramatically on the rocky coastline  
of Roquebrune-Cap-Martin.

VIRTUOSO TRAVEL ADVISOR TIP

“DO NOT MISS LUNCH AT LE VISTAMAR AT 
THE HERMITAGE HOTEL WITH A TERRACE 
OVERLOOKING THE PORT. AND SAVE ROOM 
FOR THE SOUFFLÉ, FOR SURE.”
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The stunning  
architecture of the Hotel 

Hermitage in Monaco
Photo by Zdenek Matyas 

Photography, shutterstock.com

The Prince’s Palace of 
Monaco sits high on a cliff 
overlooking the sea
Photo by S-F, shutterstock.com
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TRAVEL  |  ROAD TRIP

COASTING  
ALONG
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HOP IN THE BENTLEY AND 
EXPLORE AN AMERICAN ICON: 
THE PACIFIC COAST HIGHWAY
By LISA KLEIN

No vacation itinerary is quite as all-American as the road trip. 
Authors such as Jack Kerouac have waxed poetic about their 
memorable driving adventures and countless comedy films 

poke fun at chaotic families squeezed into vans, always running into 
trouble. While luxury travel is not one of the images that a road trip 
generally conjures up, meandering through a star-studded West 
Coast route in a fabulous ride is just that.
 A true road-tripping classic, California’s stretch of the Pacific 
Coast Highway — also known as California State Route 1, Highway 
1 and the PCH — hugs the ocean for nearly the entire length of the 
state’s famed coastline. Running just over 656 miles, it is the longest 
state route in California and the second longest in the United States 
after Montana Highway 200.
 Weaving from Dana Point in the south to the tiny inland town 
of Leggett in the north, the PCH passes from the sunny beaches 
of Orange County through the glittering lights of Los Angeles, to 
the upscale cliffs of Malibu and Santa Barbara, charming Danish 
architecture in Solvang and Spanish-style adobe in San Luis Obispo, 
crashing waves of Big Sur, foggy hills of San Francisco, and finally 
on to the towering redwoods of Northern California.
 To maximize the PCH experience, the right car is a must, 
and nothing says California coast more than a convertible. 
The Continental GT line from British automaker Bentley Motors 
was specifically designed with road trips in mind — GT even 
stands for “grand tourer” — and is available in both hard top and 
convertible models. For long bouts of driving, the Nappa leather 
seats can be cooled, heated or turned into massage chairs, while 
tech such as active lane assistance, blind spot warning, infrared 
night vision and GPS keeps drivers safe through all of the twists 
and turns of the PCH. And, of course, built-in Wi-Fi, Bluetooth,
Apple CarPlay, Android Auto and an optional Naim Audio system —
the most powerful speaker system available in a production car — 
ensure that curated PCH playlist will be put to good use. 
 For fueling up in between the sights, the perfect pit stop is in 
Los Angeles for some quintessential Southern California snacks: 
gourmet donuts from cult favorites such as Moon Donuts, Primo’s 
Donuts or Birdies, filet mignon beef jerky from Three Jerks Jerky, 
and locally grown almonds, figs and strawberries. And not to be 
forgotten, a necessary detour on Rodeo Drive in Beverly Hills to pick 
up some chic sunglasses and a Hermès scarf for flawless convertible 
hair — road trip or not, this is still California. 

The Bentley Continental GT Convertible 
All auto photos courtesy of Bentley Motors

The Bixby Bridge in Big Sur
Photo by Nick Fox/shutterstock.com

Homes along the PCH in Malibu 
Photo by trekandshoot/shutterstock.com

California Highway 1 sign 
Photo by Iris van den Broek/
shutterstock.com
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San Simeon
Watch up to 17,000 elephant seals lounge at their beach 
rookery. The adjacent town is also home to the stately 
Hearst Castle.

El Matador Beach
Catch some rays on one of Malibu’s legendary strips of 
sand beneath its soaring cliffs, along with sushi from 
Nobu, of course. 

Pebble Beach Golf Links
Tee up at the #1-rated public golf course in the 
country, host to six U.S. Opens, on the shore of the 
Monterey Peninsula.

Hot Springs Canyon
Hike to multiple pools of warm mineral water just outside 
of Santa Barbara, with plenty to sip afterwards at the 
surrounding wineries.  

Photo by Mariusz Blach/stock.adobe.com

Photo by david/stock.adobe.com

Photo by Isogood_patrick/stock.adobe.com

1Muir Woods National Monument
Stroll among the giants in this old-growth forest of 
coastal redwoods, some of which are 800 years old 
and 250 feet tall.

Photo by pikappa51/stock.adobe.com

Photo by David M. Schrader/shutterstock.com
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PCH ROAD-TRIPPERS  
ARE SPOILED FOR 
CHOICE WHEN IT 

COMES TO SIGHTS 
AND STOPS. 

HERE ARE JUST A  
FEW HIGHLIGHTS

SAN DIEGO

LOS ANGELES

SAN FRANCISCO

SACRAMENTO

SAN JOSE

1

2

3

4
5

PACIFIC  
OCEAN
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TRAVEL  |  MONGOLIA

STEPPE UP
Wander with the nomads and  

spirited horses of Mongolia
By LISA KLEIN
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NO HORSING AROUND
 Depending on the region, Mongolia’s 
roaming tribes herd goats, sheep, cattle, 
yak, reindeer, camels and horses. Herding is 
so prevalent across the country that there 
are more than 70 million livestock, 4 million 
of which are horses, compared to a human 
population of only 3.28 million.
 “Any herding family you visit, if you’re there 
during their migration, that is an amazing 
period of time to see and to experience their 
lifestyle,” Mr. Otgonbaatar says.
 Central to that lifestyle is the free-
spirited Mongolian horse. Semi-wild at times, 
the tough, pony-size animals have been 
important since Genghis Khan’s day, and 
although well taken care of, can survive on 
their own in any terrain. Plus, they are fast.
 “The whole country is so motorized,  
but at the same time Mongolia is still using 
horsepower,” Mr. Otgonbaatar says of the 
herders’ favored mode of transportation. 
“We call them high-wind horses. The wind 
horse is like a spirit. ‘High-wind horse’ 
means it has a high spirit.” 
 Travelers can try their hand at riding  
one of these special horses, although  
“there are two things you have to know,”  
Mr. Otgonbaatar warns. “One is the 
Mongolian saddle, the wooden saddle,  
it’s uncomfortable. 
 “The second thing is to know your 
horses,” he says. “If the horse is a high-wind 
horse, high spirit, it won’t want to listen to 
you. This is kind of a manly thing. We say 
that’s a good horse.”
 For the inexperienced foreigner, a calmer 
“sheep horse” will be carefully selected 
and can be taken on a multi-week journey 
following in the footsteps of the nomads.

Mongolia, the landlocked country stretching across Central 
Asia, remains a mystery to much of the world. Most only 
think of Genghis Khan (1162–1227), the fearsome warrior 

and ruler who united all of the nomadic Mongolian tribes into a 
comparatively tiny army that was able to conquer the largest land 
empire in history.
 But 21st-century Mongolia, now only touching Russia and China, 
yet still home to 20 different ethnic groups, holds just as much power 
within its varied, untouched landscapes and traditional herding 
tribes who eschew the draw of city lights for wandering underneath 
the stars. 
 “People don’t know much about it,” says Tulga Otgonbaatar, 
head of operations for tour company Nomadic Trails, who grew up 
in the Gobi Desert. “The nomadic culture and the modern cities cross 
the lines in Mongolia. It’s so interesting nowadays. And also the 
scenery is so different, from the Gobi Desert to big open spaces and 
the steppe to high mountains.”
 Although about two-thirds of the population is now urbanized in 
cities such as Ulaanbaatar, the nation’s capital, nomadic culture is 
still alive and well, from the grassy central steppe to the extremes of 
the icy northern mountains and the arid desert to the south.

The sand dunes of the Gobi Desert in Mongolia

Mongolian horses are semi-wild 

All photos by Tulga Otgonbaatar © Tulga Photography
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NORTHERN MONGOLIA
 In the farthest northern reaches of Mongolia, bordering Siberia 
in the mountainous area surrounding Khovsgal Lake, travelers 
can spend time living with the Dukha people, also known as the 
Tsaatans. This tribe of about 300 is one of the last groups of their 
kind in the world. They herd reindeer and treat them like family, even 
riding them like horses. 
 Mr. Otgonbaatar visits them up to 15 times a year, even in the 
harsh winters, and visitors stay in tents alongside Dukha families. 
In the spring through fall, guests help milk the reindeer three to four 
times a day and can accompany in herding the treasured livestock. 
 The wintertime is a little bit different, but it is still interesting to 
walk with them amidst the beautiful scenery. 
 “There’s so much modern technology, and the digital world — 
well, it’s not their thing,” Mr. Otgonbaatar says. “They just live on 
their own and they’re happy being in the mountains and wandering 
around with their reindeer. They seem so happy living out there.”

SOUTHERN MONGOLIA
 Southern Mongolia is overtaken by the Gobi Desert, which covers 
30 percent of the country. 
 The desert itself is diverse, with towering sand dunes — 
sometimes with a dusting of snow, along with oases, cliffs, canyons 
and even green spaces. It is home to vipers, wild Bactrian camels, 
bears, ibex and the majestic snow leopard, whose numbers have 
been increasing lately, thanks to conservation efforts. 
 The expansive desert was also once home to dinosaurs. Their 
skeletons and eggs are found in multitudes in the area, which is one 
of the largest known fossil reservoirs in the world. Visitors can even 
find them uncovered by wind or flash floods. 
 While nomads do live in the desert, herding goats, sheep and 
camels, the main attraction is the scenery. 
 “The more you go west, the ground has so much red, different 
colors — red, green, orange — it’s all beautiful colors there,”  
Mr. Otgonbaatar says. 
 “There are canyons there, and for hundreds of kilometers you just 
drive and drive and see no one,” he says. “You see wild game like 
antelopes running next to you. It’s emptiness. It’s just so beautiful.”

“ There are  
five-star hotels,  
but in Mongolia  
we have the five-
million-star ger”  
—  TULGA OTGONBAATAR,  

NOMADIC TRAILS

1 2

STAR TURN 
 For an even more authentic Mongolian 
experience, a night or two in a ger is a  
must. The traditional circular dwelling, 
similar to a yurt, can be set up in a few hours 
and is completely open inside, although 
invisibly divided into male (left) and female 
(right) sides. 
 These days, many nomads have modern 
amenities such as trucks and solar panels 
to power refrigerators and television sets, 
but continue to use the hardy ger, if a bit 
cramped and exposed on the inside. 
 For travelers, a window at the top of the 
ger may be the best feature. 

 “When you lay down and you see 
through the roof, you see so many stars,”  
Mr. Otgonbaatar says. “So, we say, there  
are five-star hotels, but in Mongolia we  
have the five-million-star ger.
 “People are keeping up living in this 
way and passing it from generation to 
generation,” he says. “It’s not a dying  
culture. And things keep getting brighter 
and brighter.”
 No matter where one travels throughout 
Mongolia, there are sights and people to 
put stars in the visitor’s eyes.
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CENTRAL MONGOLIA 
 Central Mongolia is where the capital, Ulaanbaatar, sits watch 
over the grassy steppe and hills stretching as far as the eye can see. 
 Much of the country’s historical and cultural sites are found 
in the most populated region, including relics of Genghis Khan 
and calming Buddhist temples where lamas perform centuries-old 
ceremonies and chants. 
 The must-see festival in Mongolia, Naadam, happens in July,  
and the largest version takes place in Ulaanbaatar. 
 The premise for the festival dates back thousands of years, 
when ancient rulers wanted to have a big, strong army, but did not 
have the manpower. Instead, they had regional competitions in an 
attempt to train men in combat skills such as wrestling, archery and 
horse racing.
 “The games are the ‘Three Manly Games,’” Mr. Otgonbaatar says. 
“It’s all about the combat, but nowadays it’s more about the symbol.”
 Locals dress up in colorful costumes, and the spectacular 
opening ceremony involves horse parades, music and dancers. 
 The wrestling and archery games occur before spectators head 
out into the fields for the long-distance horse races. 
 “The whole country is just sizzling,” Mr. Otgonbaatar says. “It is a 
lot of fun.” 

WESTERN MONGOLIA
 In western Mongolia, the snow-capped Altai Mountains reach for 
the skies above sparkling rivers and lakes. 
 Here, the Kazakh people still practice the ancient tradition of 
hunting with the help of golden eagles. Even Genghis Khan was said 
to be a fan.
 The golden eagle hunters capture and train female eagles when 
they are young, forming close bonds with them before releasing 
them back into the wild years later. They help to catch mostly fur 
animals throughout the winter — hare, foxes, wild cats and even the 
occasional wolf. 
 The Golden Eagle Festival, taking place each October in Bayan-
Ulgii, is a modern way for visitors to witness the skill of these hunters. 
 “Imagine hundreds of eagle masters gathered together showing 
off their best costumes, because mainly they wear fur costumes and 
fur hats, and there are eagles all over the place,” Mr. Otgonbaatar says.
 “One of the eagle masters will go higher up on the mountain, 
and release five eagles,” he says. “Another eagle master will wait on 
horseback down at the bottom of the mountain. The man and the 
horse go galloping across, and the eagle has to land on his arm.”

3

The Dukha reindeer 
herders live in the  
far north

The ger, a traditional 
dwelling for  
Mongolian nomads

The golden eagle 
hunters of the western 
Altai Mountains
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All photos by Tulga Otgonbaatar © Tulga Photography
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DISCOVER INCLUSIVE 
GLOBAL LOCATIONS 
FEATURING NIGHTLIFE, 
WELLNESS AND ART
By LINSEY STONCHUS
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In the past decade, global 
acceptance of the LGBTQ+ 
community has grown by leaps 

and bounds.
 That being said, further 
progress remains necessary and, 
as such, queer travelers are still 
required to carefully consider  
the destinations they select to 
ensure both safety and pleasure 
in their travels.
 Here, experts within the 
LGBTQ+ travel industry identify 
current hotspots among queer 
travelers, picked for their 
acceptance of the community  
and legal protections.

 Modern fun meets old-style beauty  
in Mykonos.
 “It’s impossibly chic and it’s packed with 
luxury hotels — the international gay jet 
set flock to Mykonos in peak season,” says 
Darren Burn, founder/CEO of queer travel 
brands Out of Office and Travel Gay. 
 “It’s a very upmarket destination,  
with white tavernas and cobbled streets 
throughout Mykonos Town,” he says.  

“It’s also one of the most aesthetically 
pleasing places in Europe. You can’t take  
a bad photograph in Mykonos.”
 A local business that epitomizes such 
luxury accommodations is Katikies, which 
touts bespoke villas, spas, restaurants, hotels 
and experiences such as wine, island and 
yacht tours. Outside of Mykonos, Katikies 
also has another location in the more relaxed 
and couple-centric island, Santorini.
 

 “Santorini is similar to Mykonos,  
but it doesn’t have the buzzing nightlife,”  
Mr. Burns says. “It’s geared towards romance.” 
 For those who may be indecisive, the 
two islands are easily accessible to one 
another via daily ferries. 
 But in saluting Mykonos, it would be 
remiss to neglect mention of its world-class 
beach clubs.
 One such standout is Scorpios, part of 
the Soho Roc House and featuring all of the 
best elements of a beach club, including 
a pristine beach complete with wooden 
cabanas, space for lively music and a 
restaurant led by locally acclaimed chef 
Alexis Zopas. 
 During their stay at Scorpios, guests  
may also partake in music rituals or shop 
at the on-property bazaar complete with 
artisanal goods.

Make a splash in 
MYKONOS, GREECE

“ Always do your homework  
into the laws and culture of the 
country you are visiting” 

—  JOHN TANZELLA, International LGBTQ+ Travel Association
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Katikies offers five-star accommodations, 
restaurants and more across Greek islands 
Mykonos and Santorini. 1. Katikies Kirini 
Santorini 2. Mikrasia Restaurant 3. Katikies 
Garden Santorini Photos courtesy of Katikies
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ICELAND soothes the soul
 It is no coincidence that the “Land of 
Fire and Ice” is a wellness capital. Its natural 
spas and tranquil seclusion offer visitors 
ample opportunity to retreat. 
 Furthermore, the country has long 
been accepting of LGBTQ+ relationships, 
decriminalizing homosexuality as early as 
1940. Iceland is also rated as number one in 
terms of acceptance of homosexuality in a 
World Values Survey from 2020. 
 “It’s a really welcoming destination 
and you’ll find a stunning landscape with 
many natural wonders to experience,” Mr. 
Burn says. “A lot of our travelers are also 
going to Iceland to experience the natural 
geothermal waters in places like the  
Blue Lagoon.”
 The lagoon is located in a volcanic 
landscape that heats the water to 
38 degrees Celsius, or 100.4 degrees 
Fahrenheit. Its waters contain silica, algae 
and minerals, which act to rejuvenate, heal 
and nourish the skin and body. 
 The area surrounding the lagoon is also 
the site of a number of restaurants, spas 
and hotels.
 An alternative getaway centers around 
another rarity of the world: the Northern 
Lights. One such place to observe this sight 
is from Deplar Farm, a 13-bedroom, luxury 
rental villa on the Troll Peninsula, with 
amenities that include two helipads, yoga 
room, on-site spa facility, media room and 
an indoor/outdoor geothermal pool with a 
swim-up bar. 
 The ultra-posh stay will cost from 
$164,805 to $246,343 for a weeklong visit.

Iceland is well-known 
for its geothermal 
waters. Enjoy them 
from the Blue Lagoon 
or the indoor/outdoor 
pool at Deplar Farm 
(pictured)
Photo by Eleven Experience 

Located in Troll 
Peninsula, upscale 
rental Deplar Farm 
captures views of the 
Northern Lights
Photo by Eleven Experience
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TRAVEL ADVICE AND RESOURCES
 The previously recommended destinations were 
sourced from IGLTA, Out of Office and LGBTQ+ travel 
publication Travel Gay, each serving as resources for the 
safety and enjoyment of LGBTQ+ travelers.
 “[IGLTA] began in 1983 when a small group of travel 
advisors and LGBTQ+ guesthouse owners united in South 
Florida to develop a way to connect their clients with safe 
places for holidays,” IGLTA’s Mr. Tanzella says. “IGLTA is 
dedicated to advancing LGBTQ+ travel globally, to make 
the world safer for LGBTQ+ people to explore,” 
 IGLTA showcases a network of welcoming business 
members across 80 countries, offering resources to 
educate travel businesses on better inclusivity and 
travelers on safety measures and tips for their journeys.
 When traveling, Mr. Tanzella recommends LGBTQ+ 
travelers think ahead.
 “Always do your homework into the laws and 
culture of the country you are visiting,” he says. “Never 
underestimate the value of a good travel advisor or 
tour operator who has experience working with LGBTQ+ 
clients and can help you find the most welcoming 
accommodations and experiences, particularly for 
destinations that are not known for their acceptance 
of queer people.”
 Out of Office is one such LGBTQ+ travel service, 
offering luxury travel packages, trip advisors and 
educational resources. 
 Accommodations are crucial to the overall experience, 
according to Out of Office’s Mr. Burn.
 “Choosing the right hotel is key to making your trip 
a success,” Mr. Burn says. “We only work with the most 
gay-friendly hotels and resorts. Even in supposedly 
gay-friendly countries you may notice a raised eyebrow 
as a same-sex couple when it comes to your sleeping 
arrangements. This can be very frustrating. 
 “Hotels that make the effort to welcome same-sex 
couples do make all the difference,” he says.

Relevant links:
IGLTA.org  |  OutOfOffice.com  |  TravelGay.com

 Within the Blue Ridge Mountains of North Carolina, 
Asheville offers up a bit of everything, from a thriving art scene 
to boutique shops.
 The demographics also point to a greater sense of inclusivity. 
When compared to other U.S. cities, Asheville’s population includes 
83 percent more LGBTQ+ citizens, on average, according to the 
U.S. Census.
 “Asheville might sound surprising, but it’s an up-and-coming, 
LGBTQ+-welcoming U.S. destination that is placing new emphasis 
on its winter wellness offerings,” says John Tanzella, president/CEO 
of the International LGBTQ+ Travel Association (IGLTA).
 For wellness, Sauna House or The Spa at Omni Grove Park Inn 
are worthy of a visit. 
 Alternatively, the Blue Ridge Mountains’ numerous national parks 
and mountain summits are there to explore.
 Downtown, the River Arts District cannot be missed. Many of its 
residents contribute to the dynamic arts community in the form of 
galleries, shops, and musical and theatric performances. Moreover, 
the two-mile-long South Slope Mural Trail is another sight to behold.

Fin d a muse in  
ASHEVILLE, NORTH 
CAROLINA, USA

Asheville offers up plenty of 
entertainment and shopping options 

Photo by Kevin Ruck, shutterstock.com

Asheville has a thriving live music and arts scene 
Photo by Nolichuckyjake, shutterstock.com
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Built with the intent to enjoy the estate’s beautiful landscape and 
vistas inside and out, this six bedroom, six full and three half bath, 
contemporary home affords stunning panoramic views through soaring 
banks of windows. Situated in a secluded setting with acreage that  
will guarantee it.

Pittsburgh, PA, USA
$3,900,000

HOWARD HANNA REAL ESTATE SERVICES
Lu Ryan — +1 412 708 2300
lryan@howardhanna.com
WEB ID: PUAX
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Northfield, IL, USA
$4,295,000

@PROPERTIES
Annika Valdiserri — +1 312 504 5020
annika@atproperties.com
WEB ID: XMVA

Scarsdale, NY, USA
$3,900,000

HOWARD HANNA — RAND REALTY
Dorothy Namdar — +1 914 629 6475
dorothy.namdar@randrealty.com
WEB ID: VTSW

Sudbury, MA, USA
$3,698,000

ADVISORS LIVING 
Diana Lannon — +1 978 580 1472
dlannon@advisorsliving.com
Web ID: CVFI

A beautiful blend of modern sophistication & traditional design, ideal for 
today’s lifestyle: live, work, study and entertain with an open floor plan, 
multiple offices, learning center, indoor/outdoor living spaces, media & 
playrooms plus fitness room. Magnificent chef’s kitchen, impressive great 
room, veranda with fireplace, built in BBQ and wet bar. Private setting 
overlooking expansive conservation land.
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The quality of style, construction and finishes, 
come together in a magical location with views 
that never end. The 3 stall heated barn,  
chicken coop and alpaca shelter were all  
built with quality craftmanship and materials.  
Fully automatic Greenhouse on the way to  
a yoga deck overlooking the pond gives you  
an idea of what you will find out side the  
6,560 sq. ft. custom luxury home. Soaring 
ceilings, granite, hickory floors and chef’s 
kitchen make this home the sanctuary it is,  
on 35 private acres!

Longmont, CO, USA
$3,875,000

WK REAL ESTATE
Dennis Culver — +1 303 618 3366
dculver@wkre.com
WEB ID: WBGP
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This home features luxury amenities for today’s 
most discerning buyers, including Savant 
Home Automation, elevator and whole home 
generator. Primary and guest suite down, 
second primary up, wine room, bar, media, 
study and wonderful outdoor spaces with 
pool, spa and dining pavilion. Carefully chosen 
finishes include Venetian plaster, wide plank 
hickory and limestone flooring and four large 
scale fireplaces. Well-equipped kitchen with 
large island, Sub-Zero refrigerator, Wolf range 
+ additional wall ovens. Located in one of 
Houston’s most desirable neighborhoods.

Houston, TX, USA
$3,850,000

GREENWOOD KING PROPERTIES
Sharon Ballas — +1 713 822 3895

sharonballas@greenwoodking.com
WEB ID: YBLI
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Charlotte, NC, USA
$3,750,000  |  SOLD

COTTINGHAM CHALK
Callie Kelly — +1 704 578 6365
ckelly@cottinghamchalk.com
WEB ID: AJZL

This extraordinary new home designed by 
Emily Bourgeois and built by Bourgeois McGinn 
Builders is located in the heart of Eastover 
and walking distance to many shops and 
restaurants. With just under 7,000 sq. ft.,  
this home offers an open and highly functional 
floor plan. Custom details are at every turn — 
steel and glass front door with inset lantern, 
steel and glass windows in the kitchen, 
beautiful millwork throughout, just to name  
a few. 
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Spicewood, TX, USA
$3,690,000

REALTY AUSTIN
Wafiq Alalawi — +1 512 626 6488

wafiq@realtyaustin.com
WEB ID: NQNK

Take advantage of this rare opportunity to own in the gated Lakehurst 
Estate with this magnificent home. Situated on 3.2 acres, this two-level 
home features 6 bedrooms and 6 and 2 half bathrooms with luxurious 
contemporary finishes throughout. Admire stunning views of Lake Travis, 
entertain guests, and enjoy unparalleled amenities with a gourmet 
kitchen, media room, home library/study, office, home gym, game rooms, 
a resort-style pool, and more. Invest in your future paradise in the highly 
acclaimed LTISD near golf courses, Hwy 71, and the Hill Country Galleria.
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Far Hills Boro, NJ, USA
$3,500,000

TURPIN REAL ESTATE, INC.
Gerry-Jo Cranmer — +1 908 234 9100
gerryjo@turpinrealtors.com
WEB ID: QXYK

South Sound, Grand Cayman, Cayman Islands
$3,395,000

IRG — INTERNATIONAL REALTY GROUP LTD.
James O’Brien — +1 345 327 0058
james@irg.ky
WEB ID: HAVF

Zirconia, NC, USA
$3,750,000

BEVERLY-HANKS, REALTORS
Brian Woodward — +1 828 551 0258
bwoodward@beverly-hanks.com
WEB ID: RWNC
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Asheville, NC, USA
$3,495,000

BEVERLY-HANKS, REALTORS
Clary McCall — +1 828 768 0413

cmccall@beverly-hanks.com
WEB ID: XTCA

Timeless home with the highest level of  
finish throughout including custom lighting, 
furniture-finish shiplap walls, custom porch 
shutters with hand-built louvers, custom 
ladder rails on the custom cabinetry, quartzite 
counters, and 12" baseboards with a custom 
bevel top. Geothermal heating and cooling 
bring value and efficiency for years to come. 
The sunroom will be a favored room, warmed 
by a stone fireplace and adjacent to the large 
screened porch that opens to the great room. 
There are miles of trails, parks, and creeks in 
this gated community.
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“Three Bridges” 
Landfall’s most 
spectacular 
waterfront property 
consists of 2 1/2 
lots overlooking 
the Intracoastal 
Waterway with views 
of Wrightsville Beach, 
Figure 8 Island and 
the Atlantic Ocean! 
This ingenious design 
consists of three 
structures connected 
to each other by way 
of three bridges. The 
main house features 
5,000 sq. ft. of casual 
elegance, while the 
3BR/3BA Nantucket 
inspired lighthouse 
will pamper guests 
and provide great 
privacy. This is a 
generational property 
that everyone will 
treasure; a perfect 
compound for 
entertaining and 
family getaways!

Wilmington, NC, USA
$3,495,000

INTRACOASTAL REALTY CORPORATION
Vance Young — +1 910 232 8850
vanceyoung@intracoastalrealty.com
WEB ID: WRGI



Luxury Portfolio Magazine  ||  177

St. Petersburg, FL, USA
$3,250,000

MICHAEL SAUNDERS & COMPANY
Tina Borges-Druth — +1 727 209 7848

400central@michaelsaunders.com
WEB ID: MAPR

The height of luxury begins at 400 Central. Anticipated to be one of the 
tallest residential buildings on the west coast of Florida, The Residences 
at 400 Central will soar 515 feet above downtown St. Petersburg’s 
vibrant Central Avenue, capturing breathtaking views from Tampa Bay  
to the Gulf of Mexico. This is more than a place to live, it’s a lifestyle.  
A vibrant blend of galleries, cafes, and museums will be at your doorstep, 
including the addition of 400 Central’s own 48,000 square feet of 
ground level shops and restaurants.
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WELL DONE
By DINA FENILI NIEKAMP

LIFESTYLE  |  COLUMN

T
he idea of wellness is currently piquing the interest of many luxury business sectors. 
From beauty and fashion to travel and fitness, it is one of the world’s fastest-growing 
market segments coming out of the pandemic.

 Over the last few years, we have seen society’s pace slow down and become more 
centered on the home. Having spent more time in their abodes, consumers now value 
dedicated wellness spaces more than ever. 
 While commuting into offices dissipated, we all became more digitally and virtually 
connected. With that came a genuine need to disconnect and step back after-hours. 
 The need to bond with ourselves and our loved ones also introduced the desire for both 
physical wellness spaces and mindfulness. As the symbolic line between work and home  
has blurred, our focus on creating spaces that positively impact behavior, mood, and belief 
has sharpened.

Digital mindfulness is key as work and 
home lives collide in a 24/7 world

1

Miraval Berkshires 
Serenity Pool located 
in the heart of the 
property

A Tibetan Singing Bowl 
and cairn featured in 
every Miraval Resort & 
Spa guest room

The Life in Balance 
Culinary Kitchen at 
Miraval Austin where 
the majority of culinary 
activities are held

1

2

3
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Mind the gap
 Unlike the traditional definition of 
health, wellness is not about only physical 
well-being, but rather the holistic state of 
well-being: the intersection of mind, body 
and spirit, and how each corresponds with 
the other.
 Mindfulness, or focusing our awareness 
on the present moment without judgment, is 
a tool we can use to elevate our well-being. 
 One way to be mindful when our work 
and home lives collide is through purposeful 
digital mindfulness. 
 Wellness retreats such as Miraval 
Resorts guide guests to do so with Miraval 
Mode, a digital device-free policy that lets 
consumers participate in the full resort and 
spa experience, free of distraction. 
 We can recreate this process at home 
by giving ourselves permission to unplug 
at scheduled times and live in the present 
moment. We can prioritize how and when 
we use our devices in our homes and 
around our loved ones. 
 Try keeping an analog clock in each 
room in your home to avoid looking at your 
phone for the time. Make mealtime a no-
device zone so you can engage in the whole 
dining experience and savor both cuisine 
and company. 
 Additionally, discover how your kitchen 
can be hearth and haven when no blue 
lights or devices distract or detract from its 
warm glow. 

Focusing our 
awareness on the 
present moment 
without judgment is 
a tool we can use 
to elevate our well-
being

Dina Fenili 
Niekamp is 
Chicago- 
based director 
of brand and 
marketing 
at Miraval 
Resorts & Spa, 
which includes 
properties 
in Arizona, 
Texas and 
Massachusetts

By design
 Integrating intentional spaces for calm 
and reflection can also improve mindfulness 
and well-being. 
 Your kitchen, for example, serves as the 
heart of the home — a place where bonds 
form. It should offer a space that allows 
food preparation to be a joyful, relaxing 
and easily accessible ritual. 
 For example, we use principles of feng 
shui, light and sound design, bio-geometry 
and integration of natural materials in 
the architecture of each Miraval Resorts 
design. We reflect the native region of each 
property and set a tone for wellness based 
on our natural surroundings. 
 Our New York-based spa interior 
designer, Clodagh, was among the earliest 
adopters of feng shui in her design practice. 
Each of her unique Miraval Life in Balance 
Spas exudes healing aromas of jasmine, 
light fixtures that mimic desert sunlight, and 
crystals integrated into the walls to radiate 
energy for guests.
 Creating sacred spaces at home invites 
a dedicated wellness escape. The simple 
addition of a coffee-table book to your living 
room presents a peaceful mental escape. 
 Likewise, dedicating an exclusive area 
of your home for fitness, yoga, meditation 
and crystals may encourage daily private 
contemplation. You can even practice 
digital mindfulness at home by putting your 
smartphone to bed in a separate mobile 
phone case or sleeping bag. 
 MAKE IT YOUR mission this year to 
bring wellness home with you, both to your 
physical dwelling and your state of mind. 
 Create your own symbolic line between 
work and home with intentional spaces for 
calm, reflection and family connection. 

2

3
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LIFESTYLE  |  PROPERTY FEATURE

A tropical lounge 
oasis around  
the freeform 
swimming pool

1
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RANCHO  
DRESSING 

A tranquil  
California estate in 
Rancho Santa Fe is a 
nature-lover’s dream
By LISA KLEIN

1

Rancho Santa Fe, a tiny unincorporated enclave in the southern 
California hills just north of San Diego, is often named one of 
the most expensive areas in the United States. Although home 

to only 3,000 people, the affluent town is brimming with massive 
houses on large parcels of land tucked inside gated communities, 
formerly and currently home to many celebrities. 
 The town has a penchant for all things equestrian, with the 
famed San Diego Polo Club and Del Mar Racetrack within a stone’s 
throw and many estates able to accommodate horses themselves. 
There is also the exclusive Rancho Santa Fe Country Club with a golf 
course designed by Max Behr in 1929, where American entertainment 
icon Bing Crosby held his “Crosby Clambake” pro-amble tournament 
from 1937 to 1942.

All Images courtesy of Willis Allen Real Estate/Hilton & Hyland
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The main house 
overlooks the gazebo 
and lake 

The inner rotunda 
leading out to a 
balcony view

Floor-to-ceiling 
windows and special 
details in the stunning 
living room 

A view of the gardens 
and flower-covered 
bridge

2 3

4 5

5

3 4

2

 Behind the gates of the Fairbanks Ranch community, built on 
land once owned by silent film stars Douglas Fairbanks and his wife, 
Mary Pickford, sits Villa Nafissa. A Spanish-style home on nearly  
39 acres of land, this estate is like living in your own little resort. 
 The main house has seven bedrooms and seven full bathrooms 
within its footprint of approximately 16,000 square feet. A gleaming 
rotunda entrance leads to soaring ceilings throughout the living 
areas, crafted with the finest materials, gorgeous wood paneling 
and curved beams. An enormous balcony overlooks the spectacularly 
landscaped grounds.
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Location 
RANCHO SANTA FE, CALIFORNIA, USA

Price 
$35,000,000

luxuryportfolio.com  
WEB ID: HMTK

 Just outside the home lies a pool worthy of any luxury hotel, complete with a hidden spa 
that has its own waterfall. A tennis court, basketball court, jogging path and yoga garden 
are ready for outdoor exercise, while the clubhouse is poised for premier indoor/outdoor 
living, featuring a double-sided fireplace, outdoor barbeque and serene dining area. Two 
guesthouses also surround the pool area.
 Even after all that, the best feature of Villa Nafissa is arguably the gardens. Inspired by 
Monet’s Garden in Giverny, France, romantic walking paths take you past a lake, waterfalls, 
more than 3,000 species of flora, fruit plants and mature trees, and over a wooden bridge 
dripping with vines and flowers. A separate produce garden is teeming with fruits and 
vegetables. While no horses currently live on the property, it is zoned for up to 50.
 Pull through the front gate leading to a circular courtyard, where 200-year-old  
European pavers surround a stunning Ficus tree at the entrance to this paradise estate. 

All Images courtesy of Willis Allen Real Estate/Hilton & Hyland
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TONY 
    PONY

Francisco Elizalde of team Tonkawa and Adolfo 
Cambiaso of team Scone in the 2021 USPA Gold Cup final 
© Global Polo Entertainment
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By KATIE TAMOLA

NOT FOR NOTHING IS POLO 
CALLED THE SPORT OF KINGS 
AND THE KING OF SPORTS



In the sport of polo, anyone can be  
a king. 
 Lauded as one of the oldest sports 

in history, polo has roots in high society. 
Thousands of years later, the sport still logs 
millions of players across the world, touting 
sponsorships, global fanfare and expansion.
 “I always say polo is the best-kept secret,” 
says Shannon Stilson, assistant vice president 
of marketing at USPA Global Licensing 
Inc., a subsidiary of the United States Polo 
Association in West Palm Beach, Florida.  

“It offers the ability to dress to impress, enjoy 
a special occasion or simply enjoy the high 
adrenaline and fast-paced game that has 
stunning views of equine and players.”

SADDLE UP
 Polo requires two teams mounted on 
horseback, equipped with wooden mallets 
aiming to hit a small ball through the 
opposing team’s goal. Each team has four 
mounted riders.
 A polo match is roughly 90 minutes 
in duration, split into seven-minute time 
periods called chukkers (chukka in the United 
Kingdom), which is the Indian word for circle, 
or rounds. Each high-goal match has six 
chukkers. Breaks between chukkers are three 
minutes long, with a 15-minute halftime.
 According to the Denver Polo Club,  
the sport of polo is about 2,000 years old, 
with more than 50 million people across  
60 countries currently playing the sport.  
The sport was originally used in training 
cavalry and most likely played by nomadic 
warriors, with the first recorded match 
logged between the Turks and Persians in 
600 B.C.
 A British captain created the first written 
rules for the game in the mid-19th century. 
The oldest active club in history, the Calcutta 
Polo Club, was founded in India in 1863. 
Around the 1870s, fanfare for the sport 
spread to the United States and the United 
States Polo Association was founded in 1890.
 Polo was played as an Olympic sport 
from 1900 to 1939, and in the 1930s several 
American icons, including Walt Disney,  
gave the sport a go.
 Although the spotlight dimmed on the 
sport due to World War II, polo regained 
global traction in the 1960s and began to 
see sponsorship attention in the decades 
that followed.

Fernando Pieres chasing Francisco 
Elizalde in the 2019 CV Whitney Cup 
© Global Polo Entertainment
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Adolfo Cambiaso Senior and Junior at Guards Polo Club  
during the Cartier Queen’s Cup in 2021 © Images of Polo
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CLUB OF KINGS
 Richemont-owned French jeweler 
Cartier has served as a sponsor for the 
sport for almost four decades, making it 
the longest polo sponsor in history. Cartier 
first sponsored International Polo Day in 
1984. According to the Be Fashion Global 
Network, Cartier sponsored the International 
Polo Day at Guards Polo Club for 27 years 
before moving to sponsor the Queen’s Cup, 
two of the most celebrated global polo 
events of the year.
 Reflecting its nickname as the sport of 
kings, all the men in the House of Windsor 
family have publicly played polo, including 
the late Prince Philip and his son, Prince 
Charles, the current heir to the British throne. 
He began competing as a teen and enjoyed 
the sport for decades until fully retiring from 
play in 2015. Both sons of Prince Charles, the 
Dukes of Cambridge and Sussex, play polo 
as well.
 The Queen, Diana, Princess of Wales, 
and Duchesses of Cambridge and Sussex 
have all made appearances at polo 
matches over the years in chic fashion looks, 
supporting their respective spouses.
 Royal patronage helped gain polo  
wider acceptance as a spectator sport.  
For example, India’s maharajas and nawabs 
showboated their skills with their string of 
ponies, fit players and the festivities and 
rituals accompanying the matches. Guests 
lapped up the pomp and circumstance.
 Polo is now highly popular in 77 countries, 
including Argentina, Australia, Brazil, 
Canada, Chile, Dominican Republic, France, 
Germany, Iran, India, New Zealand, Mexico, 
Pakistan, Jamaica, Spain, South Africa, 
Switzerland, U.K. and the United States.
 Despite polo’s impressive royal roots, 
several polo organizations, including Guards 
Polo Club, have worked to make the sport 
more accessible to all.
 “I don’t believe that polo is an elite sport 

in 2022,” says Diana Butler, communications 
director at Guards Polo Club in London. 
“Today’s game is accessible to play across  
a range of price points. There are some 
clubs in the United Kingdom where you can 
just turn up and pay to play without having 
to own a horse at all.
 “That said, the sport’s top clubs like 
Guards Polo Club offer value for money  
for its playing membership,” she says. 
“Guards Polo Club played more than 600 
games this season — more than any other 
club in the U.K. Our players know at the 
beginning of every season that they will 
have games, whatever the weather, on 
top-quality, grass polo grounds from April 
through to September.”
 As royalty, class and entertainment have 
all been associated with polo, additional 
luxury brands have vied to sponsor the 
sport. Brands including Jaeger-LeCoultre, 
Hublot, Audemars Piguet, Mercedes-Benz 
and Audi have sponsored polo outings 
around the world, including in Miami and 
New York’s tony Hamptons enclave.
 THERE ARE CURRENTLY more than  
250 active polo clubs in the United States 
Polo Association, and the sport is  
actively expanding.
 To foster the next generation of  
players and promote polo, the group 
is currently managing several projects, 
including tournaments, a digital hub, 
live television coverage and a collegiate 
assistance program.
 “Our focus is developing new fans  
that are interested in a lifestyle that is  
also a sport,” USPA’s Ms. Stilson says.  
“We have a production department that 
makes custom stories and made-for-TV 
shows that showcase the best the sport  
has to offer, a way to intrigue the potential 
fan to watch more, attend a game and 
maybe play.” 

“I don’t believe that 
polo is an elite sport. 
Today’s game is 
accessible to play 
across a range of 
price points” 

—  DIANA BUTLER, GUARDS POLO 
CLUB, LONDON

18-goal ladies polo at the Cle de Peau Beaute Guards 
Ladies Charity Polo Tournament © Images of Polo

Duke of Edinburgh arriving for The Cartier International 
Polo at Windsor Great Park, Berkshire  
Photo by Simon Burchell. shutterstock.com

Snow Polo World Cup St. Moritz 2017  
Photo by Colombo Nicola, Shutterstock.com
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On � e 
RECORD
In �  indus� y dominated 
by digital, � e f�  base for 
old-s� ool vinyl is growing
By LISA KLEIN

A12-inch vinyl record takes up a ton of space, can be easily 
damaged, and to listen to music on the go you need a 
suitcase-size portable player. No wonder new ways to 

listen to our favorite tunes have popped up over the years, with 
possibly the most convenient way yet ruling the industry now — 
streaming subscriptions. 
 But while technology has long since moved on, music lovers 
have increasingly been spinning back to the most outdated format, 
with vinyl sales surpassing that of CDs in 2020 for the first time 
since 1986. It seems the 331⁄3 rpm LP — each side of the long-playing 
record running roughly 22 minutes — just refuses to ride into 
the sunset.
 “Streaming is incredibly convenient, and we think it’s certainly an 
incredible value in terms of how much access you get,” says Joshua 
Friedlander, senior vice president of research and economics for the 
Recording Industry Association of America, which compiles music 
industry data and is responsible for the famous gold and platinum 
record designations. “And then you have vinyl, which I think is 
something that people are able to connect with — this physical item 
in an increasingly digital world.”

LIFESTYLE  |  MUSIC

Millennials and Gen Z are taking a new interest in LPs 
Photo by joreks, shutterstock.com
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The oldest known recorded song is 
Au Clair de la Lune on French inventor 
Édouard-Léon Scott de Martinville’s 
phonautograph in 1860.

The bestselling album of all time 
worldwide is Michael Jackson’s Thriller 
(1982).

The most expensive vinyl record ever 
sold is the first copy (0000001) of The 
Beatles’ self-titled 1968 album, aka The 
White Album, at $790,000 in 2015 from 
the collection of Ringo Starr.

Brazilian businessman Zero Freitas 
holds the title for the largest record 
collection in the world with more than 
6 million.

The rarest vinyl record is Do I Love You 
(Indeed I Do) (1965) by soul singer Frank 
Wilson. After a tiff, Motown Records 
head Berry Gordy destroyed all but five 
copies, and only two are thought to  
still exist — one in the possession of  
Mr. Gordy himself.

Vinyl 
RECORDS

“ There’s a warmth and an affection that people seem 
to feel with vinyl” —  JOSHUA FRIEDLANDER  |  RECORDING INDUSTRY ASSOCIATION OF AMERICA

The vinyl version of Taylor Swift’s Red album selling on Target.com

Dovetail 4x2 record storage cabinet in walnut  
by Symbol Audio. $5,745. Image courtesy of  
Symbol Audio
 

 Streaming now makes up 84 percent  
of industry revenue, according to RIAA  
data and, once available, the switch 
happened quickly. Only 10 years ago,  
vinyl, CDs and cassettes made up half  
of music revenues. Streaming subscriptions 
really took off around 2015, soon taking  
over the industry. Consumers can now  
listen to music anywhere they want,  
from the gym to the train to a plane, and 
can choose from millions of songs at the 
click of a button. 
 “We think it’s fantastic that you can get 
everything that was ever recorded in these 
amazing libraries for, like, 10 or 15 bucks a 
month,” Mr. Friedlander says. “Or if you want 
the hundred-year-old format, we’ll give you 
that, too.”
 Although physical formats only make 
up 10 percent of revenue, vinyl numbers 
have been steadily increasing since 2005, 
growing a whopping 94 percent from mid-
2020 to mid-2021. That number is skewed 
by pandemic closures in 2020, but even at 
the end of that year revenues were up 28.7 
percent over 2019.
 According to RIAA surveys, 40 percent of 
these vinyl purchasers are under 35. 
 

 “So, we joke, this is not just for boomers,”  
Mr. Friedlander laughs, adding that what 
sells also has a wide scope. “You look at the 
top lists, and it’s Taylor Swift and Billie Eilish, 
and the Beatles and Queen and Fleetwood 
Mac. It’s this incredible range of old and 
new artists, which I think represents the 
different people who are buying.”
 While most consumers who buy vinyl still 
also subscribe to Spotify, even current artists 
such as Adele and Taylor Swift find that 
the physical is a way to reach out to their 
biggest fans, releasing albums on vinyl at 
the same time as on streaming platforms. 
 FROM THE ARTWORK, track lists and 
printed lyrics to the collectability factor, the 
large, physical format speaks to those who 
want a richer listening experience. 
 Outside of the data, “there’s a warmth 
and an affection that people seem to feel 
with vinyl,” Mr. Friedlander says. “You’re not 
going to vinyl to hear the songs — you can 
already hear the songs.
 “You’re making kind of a more conscious 
decision to spend time and connect with an 
artist in a deeper way,” he says. “It’s almost a 
way of putting down the digital and slowing 
down and just focusing on the music.” 



Experience New York at its best with 
The Carlyle hotel and Saks Fifth Avenue 

LIFESTYLE  |  HOSPITALITY

PORTRAIT OF 
ELEGANCE

By MICKEY ALAM KHAN

Photography by  
Gary Lupton

Styled by  
Lauren Bensky
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Givenchy grey  
halter neck dress



On him: Boglioli tan sweater, Boglioli check  
jacket, APC jeans, Crockett & Jones loafers 

On her: Victoria Beckham ivory dress,  
Gianvito Rossi suede heels
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In a city of aristocratic hotels, 
The Carlyle is king. The art 
deco masterpiece sandwiched 

between 76th and 77th Streets on 
Madison Avenue is New York’s 
home away from home for 
royalty, celebrities, old money 
and first-generation wealth — 
all seeking the hushed elegance 
that only this Rosewood Hotels-
owned property provides.
 Built in 1930 and situated a 
block away from Central Park, 
the hotel has welcomed Diana, 
Princess of Wales, President 
Kennedy and his son, John Jr., 
as well as Presidents Truman, 
Johnson, Nixon, Carter and 
Reagan, Michael Jackson, Steve 
Jobs, the Duke and Duchess of 
Cambridge, Bill Murray, Sir Mick 
Jagger, Lenny Kravitz, Willie 
Nelson, Marilyn Monroe and the 
monarchs of Denmark, Spain 
and Sweden, not to mention the 
Prince of Wales and Duchess 
of Cornwall. Sorry for the name 
drop, but you get the idea.

Suite nothings
 For me, my twice-yearly visits 
to the Carlyle suites are courtesy 
of Savile Row tailors Anderson 
& Sheppard, who camp out 
there for two weeks each during 
spring and fall to see their 

clients. Now I cannot name 
names, but take it from me that 
the Who’s Who of New York 
cognoscenti rings the doorbell 
to try their double- or single-
breasted suits, sports coats 
or DJs in the warm embrace 
of the Carlyle suite with views 
overlooking Central Park or the 
Manhattan skyline.
 Pre-COVID-19, elevator 
operators in smartly attired 
coats and gloves manned the 
banks, discretely taking the 
guest or visitor to the pertinent 
floor. It was a tight fit with more 
than three people, but a ride 
to remember. Now, of course, 
we have to do the plebian 
thing: wave the key card at 
the elevator panel and press 
the button. Maybe after the 
pandemic things will return to 
the way they were. 
 Stepping out of the elevator 
into the common seating area in 
the lobby is another experience. 
The Carlyle’s custom mustard 
yellow chairs in velvet are just 
the thing to plop yourself onto as 
you wait for the rest of the family 
to join on an outing to the top 
luxury stores on Madison Avenue 
and Saks Fifth Avenue two miles 
down. Or it is the best place to 
rest after a hard day’s labor.

The Row top and skirt
Gianvito Rossi suede heels
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The famed Saks Fifth Avenue store on 
Fifth Avenue in midtown Manhattan
Image courtesy of Saks Fifth Avenue
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On him: Paul Stuart tuxedo shirt, Corneliani tuxedo 
jacket and trouser, Zara socks, To Boot New York 
dress shoes, Paul Stuart bowtie

On her: Jason Wu dress, Gianvito Rossi suede heels
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“It is the people who serve customers at both establishments that 
distinguish The Carlyle and Saks Fifth Avenue from their competitors”

 Of course, you cannot talk about the 
Carlyle and ignore the gastronomic and 
entertainment options that enthrall hotel 
guests and neighborhood regulars. The 
Bemelsman Bar, with its delightful murals 
and soft lighting, is the place to be. Earl 
Rose on the piano, drinks and nibbles on  
the table, and relaxing company to savor  
the experience: what is not to love about  
the whole thing? It is glamour personified. 
 My personal favorite is breakfast at 
Dowling’s. The eggs benedict is divine, and 
the service discrete. The seating is very, very 
comfortable. And you are in no rush to leave, 
so it makes for a highly recommended place 
to conduct earnest conversations without 

the hubbub of a typical New York eatery. 
Very often, you will find Hollywood types 
discussing projects or meeting friends. Oh, 
Bill Murray is a regular, but he is left alone. 
 Café Carlyle is arguably one of the most 
elegant supper clubs in Manhattan, being 
in business since 1955. That long run has 
included performances from greats such as 
Bobby Short, Elaine Stritch, Eartha Kitt, Debbie 
Harry, Woody Allen, Jeff Goldblum and Alan 
Cumming. For those still with us, they sing 
and tickle the ivories, chat and enthrall a 
room that seats roughly 100 people, almost 
all elegantly attired. It is all so soigné. 
 Once the perch of the Concorde Set, 
the Carlyle has adapted to the times, 

undergoing its latest renovation during the 
COVID-19 lockdowns. Taiwan-born designer 
Toni Chi has given the hotel a thorough 
makeover. While he has upgraded the décor, 
the rooms are as comfortable as ever — 
silent, plush carpeted, marvelous windows to 
Manhattan life, inviting beds with the softest 
sheets, relaxing sofas and bathrooms with 
finely veined Italian marble. 
 Did I mention the signature Honeysuckle 
soap made specially for the Carlyle by 
Gilchrist & Soames? I recently found out  
that hotel guests order 2,500 soaps a year.  
I did not know that I account for roughly  
1 percent of that. It is one of my favorite gifts 
to hand out. 

Halston sequin gown



The Carlyle 
35 East 76th Street 
New York, NY 10021

TELEPHONE 

212.744.1600

WEB SITE 

rosewoodhotels.com 
/en/the-carlyle-new-york

Saks Fifth Avenue
611 Fifth Avenue 
New York, NY 10022

TELEPHONE 

212.753.4000

WEB SITE 

saksfifthavenue.com/ 
locations/s/newyork

TALENT 
Jason McAlister/Claudia Mason 

CREW
Gary Lupton/Photographer
Randy Smith/Photographer assistant
Corey Dan/Photographer assistant
Zachary Smith/Digital tech
Lauren Bensky/Stylist
Alexandra Kim/Assistant stylist
Elisa Flowers/H/MU
Andrea Saavedra/Assistant/H/MU

Food for thought
 This year, as we contemplated a photo 
shoot, we thought to pair two grande 
dames of New York: the Carlyle with Saks 
Fifth Avenue across from Rockefeller Center 
in midtown Manhattan. 
 What is common between the two is 
exquisite service to complement the quality 
of offerings. No shopping visit to New York  
is complete without a trip to Saks. The 
perfume section is simply one of the best 
anywhere for its sheer variety and the  
shoe floor has its own ZIP code. 
 Above all, it is the people who serve 
customers at both establishments that 
distinguish the Carlyle and Saks Fifth 
Avenue from their competitors. 
 During the height of the pandemic,  
Saks offered distanced pickup and shopping 
options to customers. Indeed, it delivered 
meal kits to its customers all the way to the 
Hamptons. The restaurant, L’Avenue, 

is another ode to grace, style and comfort —  
just the prerequisites to rest the shopping 
bags and weary hands that hold them. 
 What is Christmas in New York without 
the Saks windows and the dazzling son et 
lumière to complement the huge Christmas 
tree across the street at Rockefeller Plaza? 
And the windows year-round: what a story 
they weave. Once in the store, expect 
the experience to escalate with wafting 
fragrances, brushing hands across supple 
leather handbags and dresses that inspire 
occasions to wear. 
 OVERALL, WHAT THE Carlyle and  
Saks Fifth Avenue offer customers is  
an unforgettable experience to build 
memories of New York that hopefully last  
a lifetime. They inspire us to be our best 
selves — and live it up a bit, while the 
going’s good. Combining tradition with 
modernity, both institutions imbue the 
ultimate sense of place. 

The Row cream 
sweater dress

198

The Presidential Suite at The Carlyle
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Franklin, TN, USA
$3,300,000

PARKS REALTY
Lisa Culp Taylor — +1 615 300 8285

lisa@lisaculptaylor.com
WEB ID: PYVM

Enjoy rolling hillside views while entertaining in the outdoor kitchen 
overlooking the beach entry saltwater pool and hot tub. No detail was 
overlooked in the building of this home. Exposed wooden beams, a stone 
fireplace and amazing views from every room in the house.
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Fairfield, CT, USA
$2,975,000

WILLIAM RAVEIS REAL ESTATE, MORTGAGE & INSURANCE
Donna Beretta — +1 203 451 1540
donna.beretta@raveis.com
WEB ID: BUQP

West Bay Road, Cayman Islands
$3,200,000

IRG — INTERNATIONAL REALTY GROUP LTD.
James O’Brien — +1 345 327 0058
james@irg.ky
WEB ID: SYCA

North Palm Beach, FL, USA
$3,500,000

WILLIAM RAVEIS REAL ESTATE, MORTGAGE & INSURANCE
M. Noga/P. Wittmann — +1 561 801 3885
michelle.noga@raveis.com
WEB ID: AMTK
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Holderness, NH, USA
$3,200,000

BADGER PEABODY & SMITH REALTY, INC. 
Badger Peabody & Smith Realty — +1 603 968 7615

info@badgerpeabodysmith.com
WEB ID: QQVO

Squam Lake seasonal home situated on 4.4 
acres with easterly views of Mount Chocorua 
& Red Hill. Post & Beam open concept, the 
main floor features living room, dining, and 
kitchen with cozy wood stove. This property has 
been in the same loving family for over 100+ 
years and has 262 ft. of its own waterfront 
with a sandy beach. Large screened-in porch 
is where you will spend many hours watching 
the sunrise, playing games, and making many 
wonderful memories. Two car garage has 
plenty of room to store your boat, car, or kayaks 
and canoes. 
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Expanded and solidly renovated, Oak House, c. 1836, offers a rare 
investment in history, charm and comfort. This Colonial Revival features 
marvelous staircases, soaring ceilings, fantastic model train room,  
13 fireplaces, dining room seating 28, spectacular chandeliers, hand-
waxed pine paneling, caterer’s kitchen, elevator, gym, 2 laundries,  
5 enclosed garages, formal boxwood gardens, pool with 2 bedroom pool 
house. Madison is noted for its grand history showcasing wealth and 
hospitality. Optional horse stables available on adjacent land. 

Madison, GA, USA 
$2,995,000 

HARRY NORMAN, REALTORS 
Carol Cahill — +1 404 918 8438
carol.cahill@harrynorman.com 
WEB ID: OJUP 
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St. George, UT, USA
$2,750,000

WINDERMERE REAL ESTATE — UTAH
Nicolle Solden — +1 435 640 6585

nicolle@winutah.com
WEB ID: BUGR

New Contemporary Vistas at Entrada property 
with expansive views plus full equity Entrada 
membership! This new contemporary retreat, 
designed by Rob Mccquay and built by 
Shakespeare Development, is located in a quiet 
cul-de-sac bordering miles of open space with 
expansive red rock vistas. The home offers an 
open concept design and expansive main level 
living and provides the feeling of luxury indoor/ 
outdoor living at its finest, while you peer 
through the floor to ceiling glass windows next 
to a state of the art ranch style kitchen.
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Wilmette, IL, USA
$2,835,000

@PROPERTIES
Mary Baubonis — +1 847 477 4209
mbaubonis@atproperties.com
WEB ID: MNOS

Estoril, Cascais, , Portugal
€2,500,000

INS PORTUGAL — FINE PROPERTIES
Daniel Próspero — +1 351913734306
ins@ins.pt
WEB ID: CTER

Asheville, NC, USA
$2,500,000

BEVERLY-HANKS, REALTORS
Elizabeth Etheridge — +1 828 712 4356
ebetheridge@beverly-hanks.com
WEB ID: EBIA

North Smithfield, RI, USA
$2,900,000

RESIDENTIAL PROPERTIES LTD.
Denise D’Amico — +1 401 497 9413
ddamico@residentialproperties.com
WEB ID: MLHN
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Stony Point, NY, USA
$2,400,000

HOWARD HANNA — RAND REALTY
Rosemary Sidoti — +1 845 304 3658
rosemary.sidoti@randrealty.com
WEB ID: GPIG

East Side of Providence, RI, USA
$2,249,000

RESIDENTIAL PROPERTIES LTD.
Greene/Sweeney — +1 401 339 5621
greenesweeney@residentialproperties.com
WEB ID: FDIL

Le Pradet, France
€1,980,000

SANHEN PROPERTIES
Sophie Duffort — +33677003008
agence@sanhen.fr
WEB ID: IYZF

Asheville, NC, USA
$2,200,000

BEVERLY-HANKS, REALTORS
Glenn Haden — +1 828 329 3290
glenn@beverly-hanks.com
WEB ID: TTSG
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Located in the heart of the Great Smoky Mountains, this beautifully 
renovated home is walking distance to downtown Highlands. This home 
offers three potential primary bedrooms with en suite baths, one on each 
floor (permit pending) or two primaries with oversized loft space with 
kitchenette. Guests will feel pampered while enjoying dinner and drinks 
by the fire in the main dining/living area or around the outdoor fire pit. 
During the peak season, enjoy quiet conversation on either one of the 
covered outdoor decks that showcase the amazing long-range views. 

Highlands, NC, USA
$2,395,000

ALLEN TATE
Darlene Conley — +1 404 427 2448
darlene.conley@allentate.com
WEB ID: SFUN
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Miramar Beach, FL, USA
$2,395,000

CRYE-LEIKE REAL ESTATE SERVICES
John Paulsen — +1 850 496 3637

jpaulsen@crye-leike.com
WEB ID: XZCX

Magnificent penthouse masterpiece!  
Absolutely stunning three bedroom, three 
bath, gulf-front penthouse with breathtaking 
panoramic views of the gulf. Perfect for the 
most sophisticated buyer! All 3,550 square feet 
of this gorgeous unit has been professionally 
decorated and comes completely furnished 
with the highest quality furniture and 
accessories. Travertine marble and granite 
floors throughout. The kitchen is spacious 
with granite countertops and built-in coolers. 
Designer window treatments and elegant 
lighting grace the interior. Luxury at its best!
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Cary, NC, USA
$2,249,000.00

ALLEN TATE
Christopher Koch — +1 919 714 2121
christopher.koch@allentate.com
WEB ID: ZAMA

Magnificent customized Craftsman-styled gem of a home in desired Copperleaf. 6 bed/6 baths/2 half baths/bonus room/ 
5 fireplaces, large granite countertop kitchen, butler’s pantry, pre-plumbed for 2-stop elevator, tray & coffered ceilings, 
built-in surround sound, Kolbe windows, seeded glass transoms, solid hickory interior doors. Two attached, separate 3-car 
garages. Covered porch, craftsman wood cedar beams, Solara gas lamps, and as you enter into this gorgeous home be 
prepared to find 3 levels of WOW!



Luxury Portfolio Magazine  ||  209

Portland, OR, USA
$2,235,000

THE HASSON COMPANY
Marcia Kies — +1 503 789 1525

kiesm@hasson.com
WEB ID: PZDL

This gracious Mission Style retreat is 
thoughtfully sited on 2.6 acres and has 
been artfully renovated from top to bottom, 
providing elegance, modern amenities, and 
sweeping mountain views. Rich hardwood 
floors, elaborate wood details, and custom 
ironwork enhance the architectural appeal. 
Floor-to-ceiling arched windows, volume 
ceilings with exposed beams, bespoke 
cabinetry, imported Italian tile, wine cellar, 
seamless indoor/outdoor spaces, a pond, 
sports court, and new siding add to the inviting 
character of this Mediterranean-inspired 
Pacific Northwest estate. 



Lab-grown diamonds 

SPARKLE

LIFESTYLE  |  SYNTHETIC DIAMONDS

SYNTHETIC DIAMONDS ARE SET TO GIVE THEIR 
MINED COUSINS A RUN FOR THEIR MONEY
By NORA HOWE 

stock.adobe.com210



“ Lab-grown diamonds 
are chemically the same 
as mined diamonds, and 
one of the only ways to 
tell the diff erence is for 
a gemologist to look 
under a microscope for 
a laser inscription on the 
girdle of the diamond 
and determine its origin”

— DIANA VERDE NIETO  |  POSITIVE LUXURY

Social and environmental responsibility has recently infiltrated industrial discourse 
and, in the world of fine jewelry, may permanently alter how people create, 
buy and sell diamonds.

 Through their versatility and conscious nature, lab-grown diamonds present 
an innovative opportunity for the luxury industry and shoppers. While some legacy 
jewelers remain steadfast in sourcing natural diamonds, the rise of lab-grown diamond 
awareness marks a notable shift in how affluent consumers may soon view these 
precious gems.
 “Consumers are embracing sustainability in all products and brands, and diamond 
jewelry is no exception,” says Marty Hurwitz, CEO of The MVEye, a market research and 
consulting group for the gem, jewelry and watch industry in Austin, Texas. “They are 
questioning diamond sourcing and the labor practices of the diamond industry, and 
are consistently embracing lab-grown diamonds as an alternative to mined diamonds.”

Mine the gap
 Lab-grown diamonds share the 
chemical, physical and optical elements 
of naturally mined diamonds, but are 
produced in factories where high-pressure, 
high-temperature (HPHT) and chemical 
vapor deposition (CVD) methods are used 
to artificially replicate natural conditions in 
which these structures form.
 While there is still some skepticism 
regarding a lack of traceability in the lab-
grown sector as well as its contribution to 
carbon emissions, consumers seem to be 
adopting these diamonds as alternatives 
to mining in the name of conservation and 
sustainability.
 “Given the choice of a lab-grown 
diamond versus a mined diamond, our 
research shows that 70 percent of 
consumers are gravitating to the larger, 
lab-grown diamond of similar quality,” 
Mr. Hurwitz says.
 “In particular, affluent consumers 
shopping for a larger diamond are finding 
much more availability in quality lab-grown 
diamonds as opposed to mined diamonds,” 
he says.
 Aside from availability and sustainability, 
though, what is in it for the consumer? Why 
choose lab-grown over mined diamonds? 
The main factor: size.
 “The key difference is size for their dollar 
spend,” Mr. Hurwitz says. “The quality is 
exactly the same, and even the wealthiest 
among us has a budget when shopping for 
discretionary products, so when they are 
presented with the choice of a mined 

diamond or a lab-grown diamond within 
their budget, they gravitate to the larger 
lab-grown diamond seven out of 10 times.
 “Simply, if a consumer wants a larger 
diamond, they are going to see a lot more 
options within their price range in lab-grown 
than they are in mined diamonds,” he says.
 Despite a spike in awareness and 
appreciation, many consumers still see 
lab-grown diamonds as their own category, 
separate from their natural counterparts, a 
sentiment that reaches beyond consumers.
 In France, lab-grown diamonds must 
be labeled as synthetic and classified 
separately from natural diamonds.
 “Many brands are currently lobbying 
the French government to change this law,” 
says Diana Verde Nieto, cofounder and 
CEO of Positive Luxury, an organization in 
London that helps companies become more 
sustainable. “Lab-grown diamonds are 
chemically the same as mined diamonds, and 
one of the only ways to tell the difference is 
for a gemologist to look under a microscope 
for a laser inscription on the girdle of the 
diamond and determine its origin.
 “Just like with vegan leather or oat milk, 
people, especially Gen Z and millennials, are 
looking for alternatives to natural diamonds, 
ones that are kinder to the planet, and I 
hope that regulation will accompany this 
soon,” she says.

Au naturel for now
 Some luxury brands such as Balmain 
have started dipping their toes in the lab-
grown swimming pool, while others 

turn towards making natural mining more 
sustainable — perhaps a tactic to avoid the 
manufactured alternative.
 LVMH’s Tiffany & Co. became the first 
in its industry to disclose where each of its 
diamonds is crafted and set. The New York-
based jeweler shares the full craftsmanship 
journey and provenance of its newly sourced, 
individually registered diamonds that are 
0.18 carats or larger.
 Further, the little blue box brand received 
a “strong” ranking from Human Rights 
Watch’s report on responsible sourcing 
in the jewelry industry, while fellow luxury 
jewelers Bulgari and Cartier were scored 
as “moderate.”
 “I applaud brands’ achievements in 
strengthening their transparency and 
sustainability efforts in mined diamonds,” 
Mr. Hurwitz says. “However, much of 
the mined diamond industry continues 
to struggle with the chain of custody 
transparency, sustainability standards, labor 
conditions and environmental challenges.”
 WHILE TIFFANY, BULGARI, CARTIER and 
other luxury labels are currently saying no 
to lab-grown alternatives, experts believe 
they will soon join brands such as Balmain, 
which collaborated with a lab-grown 
diamond maker for its spring/summer
2019 show.
 “You will see more luxury brands testing 
lab-grown diamonds as an alternative for 
their diamond jewelry collections in coming 
months, and I am certain their consumers 
will embrace the new product,” MVEye’s 
Mr. Hurwitz says.

are consistently embracing lab-grown diamonds as an alternative to mined diamonds.”

diamond or a lab-grown diamond within 
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What is the 
thinking behind 
Delilah in 
Las Vegas? 
 The h. wood 
group had already 
experienced great 
success with the 
Delilah concept in 
Los Angeles. Wynn 
had been looking 
to develop a supper 

club with a strong nightlife component for 
affluent 30-40-somethings who weren’t 
looking for the usual megaclub experience. 
 Delilah is the perfect night out. It’s 
exclusive, there’s first-class entertainment, 
a gorgeous space, retro-inspired fare and 
delicious cocktails. 

The city is known for its restaurants and 
sumptuous fare. But Delilah channels a 
completely different vibe, right? 
 Delilah definitely brings something that 
can’t be found anywhere else in the city. 
 It’s easy to try to compare us to a 
few other new concepts in town, but 
once you experience them for yourself 
you immediately notice the nuances that 
separate us from our competition. 

What do you bring to Delilah, based on 
your experience across different markets? 
 My background is mostly seafood and 
French cuisine, but Delilah opens the door 
for me to be much more playful. 
 I think of a supper club as a steakhouse 
without quite as many steaks offered. 
 The cultural influence of our menu is 
a melting pot of Americana with twists of 
Mexican, Peruvian, Korean, Thai, Japanese, 
etc. It’s a diverse menu that I think really 
encapsulates the company’s origin in Los 
Angeles, as well as our exotic and tropical 
room design by Todd-Avery Lenahan. 

Talk to us about the furniture, fixtures, 
china and décor that went into creating 
this air of elegance in the restaurant. 
 My favorite part of this story is that the 
room was influenced and inspired by a 
safari that Todd went on in Africa. 
 There are lots of animal prints and 
tropical plants featured in wallpaper, fabrics 
and even our larger-than-life golden palm 
trees that flank the dancing platform that is 
front and center of our room.
 But the overall sense is that you have 
just stepped back in time to a fabulous 
Vegas supper club of the Fifties.

And the entertainment — how does that 
support the overall theme?
 Our entertainment is like the best 
ambient backdrop to a fantastic evening 
you could possibly curate.
 That’s the whole idea really, it’s not 
meant to be a “show.” The guests are 
the show, and the entertainment is just 
amplification for the overall experience that 
Delilah provides. 

How have you designed the menu keeping 
in mind the clientele you wish to attract? 
 I very much try to write my menus with 
the guest in mind. 
 Our guests are the most important 
component of our brand that make Delilah 
such a great time. 
 Our food definitely has a diversity and 
playfulness to it that I find inspiration for 
directly from our clientele. 

How about 
a dazzling 
supper club as 
a steakhouse 
without quite 
as many steaks 
offered? Let the 
seduction begin
By MICKEY ALAM KHAN

LIFESTYLE  |  DINING

Las Vegas is known for its card 
tables, entertainment and 
sumptuous food to keep the other 
two going. Now a new supper club 

called Delilah at the Wynn Las Vegas 
hotel has set hearts afire, making it the 
hottest ticket in town with reservations 
booked solid months out.
 With an interior that borrows heavily 
from an African safari theme with Fifties 
vibes, Delilah targets high-rollers seeking 
swish entertainment and a steakhouse 
unlike anything that Vegas has ever seen. 
 We sat down with Delilah executive 
chef Joshua Smith to discuss this new 
restaurant and the motivations behind 
the cuisine, décor, entertainment and 
what it brings to the Entertainment 
Capital of the World.

LOCK IT IN AT 

Delilah Las  Vegas “Grasshopper” baked Alaska flambé
Photo by Bill Milne

Executive chef 
Joshua Smith 
Photo by Bill Milne

The main dining room at Delilah in Las Vegas
Photo by Robert Miller



CARROT SOUFFLÉ Makes 4 soufflés

4¾ cups Carrots, peeled and sliced
1 cup Walnuts, chopped
¾ cup Brown sugar
¾ cup Sugar
½ tsp Ground cinnamon
5  Whole eggs, large
1 cup Unsalted butter, melted
¼ cup Flour
½ tsp Pure vanilla extract

Pre-heat oven to 350 degrees Fahrenheit.

Beat the eggs and sugar on medium-high speed for about 5 minutes 
in the bowl of a stand mixer fitted with the paddle attachment until pale 
yellow and the mixture falls in ribbons from the beater.

Melt the butter in a heavy-bottom saucepan. Add the flour and stir 
vigorously to create a roux that should appear like a thick paste. Cook for 
1 or 2 minutes until any raw flour flavor is gone. 

Place the carrots in a medium saucepan and cover with water. Cook for 
about 10 minutes over medium-high heat until they are very tender. You 
may need to add more water, should it evaporate. 

Add the walnuts to the hot carrot cooking liquid for the last 5 minutes. 
Drain the carrots and walnuts, and reserve both the liquid and solid. 

Puree the carrots and walnuts in a food processor or blender until very 
smooth. Try not to add any of the reserved liquid. Only add a few drops, 
if necessary. 

Add the roux and the carrot-walnut mixture to the egg and butter 
mixture. Mix to combine.

Generously butter four 10oz soufflé ramekins using room-temperature 
unsalted butter. Coat the buttered ramekins with sugar, tilting each dish 
to distribute the sugar evenly. Lightly tap out the excess and set aside. 

Pipe the mix into the individual 10oz ramekins and flatten the tops with 
an offset spatula. 

Bake at 350 degrees Fahrenheit for 35 minutes. Do not open the oven 
door until finished.

Garnish with candied cornflakes and a pinch of crunchy sea salt such  
as Maldon. 

CANDIED CORNFLAKES FOR THE CARROT SOUFFLÉ 
2 cups Brown sugar
½ cup Water
2 tbsp Corn syrup
½ bag Corn flakes 

Pre-heat oven to 350 degrees Fahrenheit.

Combine the brown sugar, water and corn syrup in a medium-heavy-
bottom saucepan. Cook on medium heat until the sugar is dissolved.

Pour cornflakes into a large heat-proof bowl. Pour the hot syrup over 
the flakes and toss with two spoons and a light touch to make sure the 
flakes are evenly coated. 

Once the flakes are coated, spread them evenly on a sheet pan lined 
with parchment paper.

Bake for 5 minutes. Allow to cool. 

Recipe

DELILAH LAS VEGAS 
Wynn
3131 S. Las Vegas Blvd.
Las Vegas, NV 89109

Reservations: +1 702 770 3300
Opens 5:30 p.m.

wynnlasvegas.com/delilah

What are some of your signature dishes? 
 Macaroni and mimolette gratin with black truffle, King 
Crab and endive Caesar salad, Beef Wellington for two, Dover 
sole fish and chips, scallop and short rib surf and turf, and the 
“grasshopper” baked Alaska. 

What would you recommend a first-time visitor to Delilah to order?
 Our chicken tenders really are incredible, but there’s no wrong 
way to order at Delilah. 
 I love to talk about how our most popular appetizers are 
chicken tenders, osetra caviar and chilled shellfish. I think that,  
in itself, encapsulates the total vibe of Delilah. 
 Also, our classic Los Angeles-style burger is the best around, 
no contest. 

What does today’s customer of fine dining expect from the 
restaurant experience? 
 I think Delilah is so much more than a fine-dining restaurant. 
 Our guests expect an amazing time. It needs to be about the 
food, because it’s the Wynn and we’re on the Las Vegas Strip, 
but our guests expect so much more than great food at Delilah. 

What are your expectations for Delilah among the pantheon 
of great restaurants not just in Las Vegas, but also on the 
West Coast?
 Delilah is off to such an incredible start. I think we will 
continue to be the hardest reservation to get in the city. The vibe 
really does outshine the hype. 
 I’m really proud of the team in front and back at Delilah  
Las Vegas. 
 I’d love to see some attention from [honors such as] James 
Beard, World’s 50 best and OAD [Opinionated About Dining], 
among others. 
 I truly believe my food at Delilah is better than any other 
restaurant I’ve helmed, and is therefore deserving of equal or 
greater critical acclaim. 

Delilah’s delectable Beef Wellington preparation
 Photo by Bill Milne Photo by Wynn Las Vegas
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Entrepreneur and author Chris 
Gardner on making it big in finance 
and paying it forward   By LISA KLEIN

HAPPY  
TO 
HELP
C hris Gardner is on a mission to help create the next Chris 

Gardner. Not an exact replica of himself, of course, but 
someone who is able to overcome all odds to become the  

very best version of himself or herself.
 Mr. Gardner’s own life is an inspiring tale of just that. He became 
highly successful in the finance industry after battling a traumatic 
childhood and a brief brush with homelessness as a young father — 
a chapter detailed in his best-selling memoir, The Pursuit of Happyness, 
later turned into a film in 2006 starring Will Smith and his own son, 
Jaden. Now a grandfather, Mr. Gardner admits it may be time to 
retire, but is not quite satisfied after seemingly achieving all of his 
goals. He has just one more goal — to help kids like himself make it 
through to the other, brighter side. 
 “I’m working harder than I’ve ever worked in my life,” Mr. Gardner 
says of his youth-oriented foundation. “I’m loving it. I get to do work 
that reflects my values, helping young people who are struggling to 
find that space that says, ‘I want to master this,’ or ‘This is what  
I want to become world class at.’”

Image courtesy of Chris Gardner



MUM’S THE WORD
 Growing up in Milwaukee, Wisconsin, Mr. Gardner himself wanted 
to be the next Miles Davis.
 “I would say it out loud to people,” he says. “One day my mother 
heard me say it. And we had to sit down at the kitchen table and 
have what we called ‘the talk.’ And she explained to me, ‘Baby,  
you can’t be Miles Davis — there’s only one and he’s got that job. 
You’ve got to be you.’
 “The facts were, at 18 years of age Miles Davis was in New 
York City playing with Quincy Jones and Dizzy Gillespie. I was in 
Milwaukee playing with some boys named Pookie and Ray-Ray.  
We were good, but it wasn’t gonna happen.”
 Hearing Martin Luther King Jr.’s final speech before his death 
to sanitation workers on strike in Memphis, Tennessee, cemented 
a path for Mr. Gardner, who decided then and there: “I’m going to 
become world class at whatever I do with my life.”
 “I didn’t want to be good at it,” Mr. Gardner says. “I didn’t want 
to become pretty good at it. I wanted to become world class at 
something I loved. And the second that I walked into a big Wall 
Street trading room, I got the same feeling that I had when I was 
playing the trumpet. That same sense of, ‘whoa, wait a minute, this  
is it right here.’ 
 “When I found Wall Street, boom, that was it for me,” he says. 
“That was it, that was the place I was looking for.”

 It was not an easy road to success for Mr. Gardner, though, 
starting with a difficult childhood without a father, in which he made 
another decision — to always be there for his own future children.
 “Some of the decisions I had to make allowed me to get through 
the most difficult and challenging time of my life,” he says.
 After a stint in the U.S. Navy and landing in San Francisco, he 
worked as a medical researcher before deciding to pursue a career 
in finance, starting with an entry-level position competing for a  
full-time job at a prestigious firm. 
 Mr. Gardner’s promise to his son was tested at 28, when he found 
himself single, evicted and without money. The two spent nearly a 
year without a home in shelters, soup lines and sleeping in a subway 
station bathroom before Mr. Gardner landed the job. 
 “If there were a hard pivot checklist, a hard pivot being defined 
as something you would have never chosen, but you still gotta make 
it work, I get to check a lot of those boxes: abandoned child, foster 
care, mom in prison, never met his father, domestic violence survivor, 
sexual assault survivor, never went to college, veteran, single parent, 
homeless, entrepreneur — and Black,” he says. 
 Aside from his determination to be world class, what gave him 
the strength to make it through the tough times?
 “I cannot answer that question without thinking about my  
mom,” Mr. Gardner says. “Momma always used to say to me,  
‘Son, the cavalry is not coming. Ain’t no backup. You gotta do this.’”

1

Mr. Gardner as  
a young man 

2

Mr. Gardner with Will Smith on the set of the film, 
The Pursuit of Happyness, based on his life story

Image courtesy of Chris Gardner

Image courtesy of Chris Gardner

1

2
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EVENING THE FIELD
 On top of that, Mr. Gardner took things 
one step at a time. 
 “We take strides when the path is clear 
and there are no obstacles, no challenges,” 
he says. “But sometimes you gotta take 
those baby steps in the rain. You gotta take 
those baby steps when you don’t know.  
I had to take a whole lot of baby steps,  
but kept going forward.”
 Those steps eventually took him through 
the doors of high finance. He founded his 
own brokerage firm, Gardner Rich & Co.,  
in 1987, and has written two more books  
of life and business advice since The Pursuit 
of Happyness brought his story to the 
masses. He still counts his first mentor, 
Marshall Geller, as a good friend and 
business partner.
 Mr. Gardner’s latest venture is the Chris 
Gardner Foundation, with which he shares 
the decisions he made in his youth with 
children and young adults who may need  
a boost to get to where he did.  
 “Working through my foundation  
we’re making a huge, what I call,  
alternative investment in human capital,”  
Mr. Gardner says. “I’ve been speaking 
at high schools, elementary schools, 
orphanages, I’ve been talking with young 
people who are aging out of the foster  
care system, homeless children, and two 
weeks ago I spoke at a prison. 
 “My concern is going directly to young 
people and helping to change the trajectory 
of some of their lives,” Mr. Gardner says, 
adding that many adults only tell them  
what they cannot do. “That’s what’s in this 
for me. It can happen. It has happened.  
I did it. See, I’m a hard guy to talk to about 
what cannot be done.”
 

 Often focusing on kids as young as 
5th and 6th grade, before they have made 
decisions that could prove final, Mr. Gardner 
shares his own experience with them:  
“When I was where you might be, here’s 
what I felt, here’s what I was afraid of and 
here’s what I did.
 “And I share with young people, this is 
not just about your parents’, or your school’s 
or the government’s responsibility,” he says. 
“You’ve got a role to play here, too.”
 Mr. Gardner has homework for his young 
protegees, too: giving themselves his own 
version of “the talk.”
 “I want you to go home and brush your 
teeth,” he tells them. “And I want you to look 
at that person in the mirror and ask yourself 
two questions.
 “[First], ‘If I could walk through a door 
tomorrow morning and be doing anything in 
the world, what would it be? What would it 
look like? What would it feel like?’
 “[Next], ‘What did I do today to make 
tomorrow possible? Did I move the dial 
forward one notch? Did I take one baby step 
towards what it is I say I want to do?’
 “This is how you know you’re getting 
through to them. I get so many emails 
and text messages: ‘Mr. Gardner, my mom 
wants to know why I keep running out of 
toothpaste.’ ‘Cause they’re in there!”
 SO, WHAT ARE the odds of one of these 
kids becoming the next Chris Gardner?
 “I can’t answer that, because when you 
are on the journey to the dream, you don’t 
focus on the odds, you focus on the evens,” 
Mr. Gardner says. “As in, even though,  
even if, even when, even where, even you, 
even me. This has been done before.
 “All I need is one,” he says. “Because  
we don’t know who that one might turn  
out to be.” 

“What did I do today to 
make tomorrow possible? 
Did I move the dial forward 
one notch? Did I take one 
baby step towards what it 
is I say I want to do?”  

—  CHRIS GARDNER 
ENTREPRENEUR AND AUTHOR,  
THE PURSUIT OF HAPPYNESS

3

Mr. Gardner’s three books: The Pursuit of 
Happyness (2006), Start Where you Are (2010) 
and Permission to Dream (2021). All published 
by Amistad/HarperCollins Publishers

4

Mr. Gardner’s foundation focuses on inspiring 
young people to take a similar path to success

3

4
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DOG 
DAZE

GET A PORTRAIT OF YOUR PETS 
MADE WHEN THEY ARE YOUNG

By KATIE TAMOLA

Since animal lovers consider their pets to be 
part of their family, it is no wonder they look to 
commemorate them in artistic ways.

 The American Pet Products Association reported that 
U.S. consumers spent more than $103 billion on their 
pets in 2020. As people look to their pets for emotional 
support, there is a clear market for items made in your 
best furry friend’s image, with some consumers sparing  
no expense.
 “Most of the [bespoke portrait] requests are 
straightforward with just the pet’s face, but I love it 
when people request fun,” says Rebecca Holopter,  
a Los Angeles-based independent artist. “One family had 
me paint a wreath of baguettes and tennis balls because 
those were the dog’s favorite things.
 “I also love painting more than one pet in the portrait,” 
she says. “Figuring out the best composition for multiple 
animals, maybe painting some succulents or plants to 
connect them. I love when there is some creative license 
so that I can bring my own style to it.”

Pet portraits by artist Rebecca Holopter  
(@rh_petportraits)
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PAWS FOR THE CANVAS
 With people spending more time at 
home with their furry friends than ever, many 
consumers are showcasing their pets in 
creative ways.
 For those looking to land the ideal 
bespoke portrait, artists have specific points 
of advice.
 “Having a great photo is key,” Ms. 
Holopter says. “Take some photos of your 
pet and try to get as in focus as possible on 
their eyes. And I personally love the photos 
with more personality — funny faces, maybe 
an outfit. Those portraits usually come out 
the best.”
 There are hundreds of artists across 
the country who can produce bespoke 
pet portraits, and most are willing to meet 
whatever specific visions owners may have.
 Many artists such as Ms. Holopter are 
aiming to capture the small and large 
details of consumers’ pets so that they may 
best convey their personalities.
 “I have a couple options such as realistic 
coloring or a more colorful palette,” Ms. 
Holopter says. “It’s typically a simple process 
of choosing a size and then I recommend 
which photo would be best both for 
composition, with it being focused enough 
so that I can pick up the details.”

SO FETCHING
 After they are added to the family 
portrait wall, luxury brands and retailers 
foster offerings so that consumers’ pets can 
strut in style just like them.
 Italian fashion house Valentino 
currently sells a Rockstud Pet collar in 
various colorways including fuchsia, brown 
and rose for $270. Louis Vuitton sells a 
monogrammed Baxter dog collar for $345.
 Online retailer Farfetch has sold a 
Fendi FF-motif dog coat for $470, as 
well as additional pet offerings. Italian 
fashion label Prada boasts crystal-studded 
dog collars, pet leashes and additional 
accessories on its Web site.
 France’s Saint Laurent also showcases a 

pet carrier bag, dog collars, bandanas and 
leather leashes on its Web site. Goyard, the 
French brand that is generally considered 
the pioneer in luxury pet accessories, 
has an equally impressive assortment for 
its posh clientele.
 It has become quite clear that if pet 
owners want to see their pets in finer things, 
most luxury brands are willing to make 
it happen.
 Many consumers view their pets not 
only as companions, but as beloved 
members of their families. Brands, retailers 
and event organizers across the globe 
continue to recognize just how much people 
love their pets, making their paw-friendly 
offerings apparent.
 The National Retail Federation reported 
that Americans spent an estimated $1.7 
billion on Valentine’s Day gifts for their pets 
in 2020, a 17 percent increase from what 
owners were spending in 2010.
 In 2021, luxury resort The Marker 
Key West offered a “Woof You Be Mine” 
package, where dogs received bags of 
treats and puppy turndown service.
 Beverly Hills, California, is reminding 
residents and travelers that it is a premier 
destination for dog lovers with its wide 
range of pet-friendly locations.

THE BEVERLY HILLS Conference & 
Visitors Bureau featured several dogs in its 
“As You Wish” campaign with the help of 
five fabulous canines. The group of dogs 
were advertised alongside pet-friendly 
destinations, including the Peninsula Beverly 
Hills, Waldorf Astoria Beverly Hills, Louis 
Vuitton and The Palm.
 “Over the past two years, we have all 
realized more than ever how important 
our pets are to us,” says Julie Wagner, CEO 
of the Beverly Hills Conference & Visitors 
Bureau. “As travelers begin to plan trips 
again, it’s hard for them to imagine parting 
with their loyal companions.
 “Beverly Hills is a destination that visitors 
can count on to welcome both pets and 
their owners with unparalleled amenities 
and service,” she says. 

“ Over the past two years, we have all realized more than ever how 
important our pets are to us" —  Julie Wagner, Beverly Hills Conference & Visitors Bureau
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PARENTS ARE TURNING KIDS 
INTO CLONES VIA CLOTHES

By NORA HOWE

While the days of unicorn, kitten and 
firetruck embellishments are not of 

the past, childrenswear has upgraded and 
emerged as a legitimate fashion category.

 Bright colors and dynamic materials will never go out of style  
for young fashionistas, but, like with their adult counterparts,  
the pandemic introduced new codes for blending individuality and 
sensibility. Social media is also assuming a bigger role in kidswear 
trends as millennials become the next generation of parents.
 “Many of the trends that exist in adult clothing are being 
interpreted for children,” says Kimmie Smith, cofounder and creative 
director of Athleisure Mag, New York.
 “In looking at colorways that will dominate various brands’ 
assortments, you’ll find a number of cool beachy tones as well  
as neutrals, which are classic,” she says.

NOT  
kidding
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Mini-me
 Streetwear and athleisure have quickly 
accelerated within the ranks of luxury 
fashion. Childrenswear is mirroring this shift.
 “During the height of the pandemic, 
there was a need for comfort, and being 
able to dress in a way that could seamlessly 
get people in and out of their activities,”  
Ms. Smith says. “The trend of athleisure,  
with its technical and anti-wicking properties, 
temperature controls and quick dry, became 
common components of various looks, and 
will continue to do so.
 “Gender-fluid attire will also continue  
to be offered from baby to older kids, and 
one-pieces, relaxed separates, joggers and 
more will be easily found in-store and online,” 
she says.
 Brands such as Nike and Off-White 
started dropping childrenswear lines as 
the hype for streetwear grew, while Yeezy 
and Stone Island became some of the most 
searched kids’ streetwear brands.
 Sneaker culture has become a major 
part of this streetwear shift, and sneaker-
obsessed parents are starting to rub off  
on their kids.

 Further, millennial values of sustainability 
and self-expression will continue to drive 
responsibility and flair in childrenswear.
 “Sustainability is a huge element 
of apparel and will continue to be 
implemented in the use of textiles and 
embellishments,” Ms. Smith says. “Bold prints 
will continue to be available from stripes, 
polka dots, animal prints and more.”
 Due to the increase in outdoor activity 
caused by the pandemic, children’s 
outerwear has become a major selling point, 
and parents are looking toward functional 
and stylish apparel.
 “Regardless of geographical location, 
layering will continue to be an integral part 
of a style,” Ms. Smith says.
 “During the pandemic, many adults 
found that in addition to being outside to 
interact with others, they also wanted to 
embrace nature — where their kids could be 
outside in a vast expanse,” she says. “Having 
clothing with more pockets, deep pockets, 
hoods and more became important to 
ensure that they could be out for a longer 
period of time.”

Some 
“kidfluencers” 
reached more 
than 1 million 
followers before 
the age of 10, 
and use their 
platforms to 
provide style 
inspiration
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Rise of kidfluencers
 From “mini-me” dressing to “kidfluencer” 
culture on Instagram and TikTok, many of 
today’s childrenswear trends are products 
of social media.
 The art of dressing a child in the same 
outfit as their parent, or the “mini-me” 
trend, originally emerged in China, where 
the concentration of social media use is 
high. Since then, brands such as Gucci, 
Balenciaga and Chloé have launched 
kidswear pieces replicating adult collections.
 Parents and designers alike still aim to 
provide children with agency and freedom 
of expression through style, but the replica 
trend can foster a connection between 
parent and child.
 With the rise of social media came 
the influencer market, and, ultimately the 

“kidfluencer” — many of whom have stepped 
away from “mini-me” dressing to discover 
their own stylistic voices.
 According to online retailer Farfetch, 
some kidfluencers reached more than 
1 million followers before the age of 10, 
and use their platforms to provide style 
inspiration and ideas.
 Adjacent to this type of content is 

“sharenting.” A term first coined by The Wall 
Street Journal, it is a trend in which parents 
digitally share content of their children with 
all their bells and whistles.
 In 2018, model Kylie Jenner posted a 
photo pushing her daughter Stormi in a 
Fendi stroller. With her massive Instagram 
following, the stroller went viral.
 AS MORE PARENTS engage, communicate 
and buy through social media, it will continue 
to have a major impact on luxury 
childrenswear consumption.
 Bottom line, childrenswear is mirroring 
trends witnessed in fashion for adults. 
 “We have seen a rise in the need for 
comfort matched with relaxed footwear,”  
Ms. Smith says. 

Photo courtesy of Farfetch
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servings
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Nothing beats 
a silver spoon 

as a gi�  for 
newborns

By KATIE TAMOLA

THE SILVER SPOONTHE SILVER SPOON First 
servings

1

2

3

4

5

1. Continental Child’s spoon
2. Curved My Favorite Baby spoon
3. Beaded Child’s spoon
4. My Favorite Child’s spoon
5.  Curved Acorn Baby spoon

Courtesy of Georg Jensen
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        or hundreds of years, 
consumers have sought a 
gift of silver for newborns.

 From silver rattles to baby cups, 
the esteemed tradition began in the 18th

century with spoons symbolizing well wishes 
and prosperity, to more recently indicating 
wealth. While the high-end gift-giving world 
has since evolved, several luxury brands still 
produce silver objects that are bought to 
continue signifying big life events.
 “Spoons are often a gift to newborns 
across cultures, regardless of religion,” says 
Thomaï Serdari, director of the fashion 
and luxury MBA at the New York University 
Stern School of Business and author of 
Rethinking Luxury Fashion. “They are meant 
to represent love and the giver’s wishes for 
the newborn’s prosperity.
 “In modern times, silver spoons speak 
as much about the giver’s good intentions 
as about their status,” she says. “The more 
expensive the gift, the higher the status 
of the giver. In that sense, as with any 
other form of gift giving, silver spoons are 
status symbols that express the taste and 
affluence of the giver.”

Sterling roots 
 Collecting silver spoons has been a 
tradition for centuries.
 In the 15th century, people were expected 
to carry around their own spoons, if they 
could afford the cutlery. As years went by, 
silver became associated with wealth, even 
becoming part of a woman’s dowry.
 “Historically, spoons made of metal were 
for those who had the means to acquire 
them and they were often assigned to each 
individual,” Ms. Serdari says. “Better than 
that, a spoon made of silver was definitely 
an expression of wealth.”

 By the 18th century, consumers started 
gifting silver spoons for special occasions, 
including births and marriages. Silver 
spoons have also had religious roots, 
tracing back to the Bible, and are still used 
as christening gifts in the present day.
 “Other than the practicality of a 
useful object, a spoon has always been 
associated with sustenance,” Ms. Serdari 
says. “As such, it remains a positive symbol 
of healthful growth and of kindness, as it 
is often used to feed other people: either 
babies or the old and the sick.
 “There are plenty of references to 
spoons in biblical texts and they usually 
express the kindness through which people 
care for each other,” she says.
 Americans continued collecting spoons 
in the late 1800s due to the European 
influence. The practice also gained 
popularity in India. Wealthy travelers would 
bring home souvenir spoons from Europe, 
often marked with the names of cities and 
landmarks that they had visited.
 After the 19th century, silver spoons 
have remained a symbol of wealth. 
Marketplaces and antique outlets across 
the world currently hold silver spoons in 
their collections from specific brands to 
familial heirlooms.

Showing their me� le 
 From LVMH-owned jeweler Tiffany & Co. 
to Danish silversmith Georg Jensen, luxury 
brands have cultivated offerings of silver 
spoons as baby gifts.
 “All luxury brands in the household 
sector have unique profiles of silver spoons 
that are identifiable and communicate 
the brand’s DNA,” Ms. Serdari says. “Great 
examples are Tiffany, Christofle, Georg 
Jensen, Hermès, Gucci, Prada, etc.

 “The more luxury brands embrace a 
lifestyle strategy, the more of these utensils 
made of precious metals we will see in 
the market, even if only a small segment 
of American consumers is familiar with the 
symbolism of silver spoon gifting,” she says.
 Other brands known for having 
longstanding silver spoon offerings include 
British royal silversmith Asprey and New 
York retailer Scully & Scully. Consumers can 
also find vintage silver spoons from luxury 
brands on secondhand online marketplaces 
such as eBay and 1stDibs.
 For those who are looking to spruce 
up their silver spoons and conserve them 
as family heirlooms, there are myriad 
methods to maintaining the tools, from 
quick home remedies to professional buffing 
and restoration services. For those looking 
to sell their silver spoons, auction house 
Sotheby’s, dealer-favorite 1stDibs and 
other outlets currently accept Tiffany 
ilver consignment.
 THOSE WHO WORK at these brands 
recognize that the familial tradition of 
gifting silver spoons is alive and well.
 “I get a lot of grandmothers in the 
store purchasing the spoon, the bowl and 
the cup, and they engrave them with the 
baby’s name or initials or birthday,” says 
Jared J. Nelson, silver sales manager at 
Georg Jensen in Copenhagen. “‘My favorite 
Spoon,’ designed by Vivianna Torun in 
1989, is our most popular [in] baby and 
child spoons.
 “Every piece has a lip to it, so it basically 
feeds you itself and the silver pieces have 
an indent in the back so when you put 
food or liquid in the spoon, it takes the 
shape of a heart,” he says. “Most clients fall 
in love with this description and fall in love 
with the piece.” 

“As with any other 
form of gi�  giving, 
silver spoons are 
status symbols that 
express the taste and 
affl  uence of the giver”
— THOMAÏ SERDARI  |  NYU STERN
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LIFESTYLE  |  HANDBAGS

IN THE 
BAG

By KATIE TAMOLA

Select handbags from Hermès, Chanel and Louis Vuitton 
are in an asset class of their own

1
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Hermès white crocodile 
Birkin bag. Image 
courtesy of Sotheby’s

Chanel black crocodile 
bag. Image courtesy  
of Sotheby’s

“ Handbags 
are a 
relatively 
newer 
investment 
category 
compared to 
other asset 
classes like 
watches, 
classic cars, 
rare wines 
and spirits, 
and art”  
— Charles Gorra, Rebag 

                  elect items never go out of style, and, for many, 
luxury handbags are top of the list.

 The luxury handbag market is expected to 
dramatically increase in the coming years. From what 
some consider the “first” luxury handbag to secondhand 
handbag marketplaces and increasing demand, 
investment continues to boom.

 “Handbag investment has been steadily increasing 
over the last decade as brands started to heavily mark 
up prices on the primary market and as the resale 
market matures,” says Charles Gorra, founder/CEO of 
resale platform Rebag in New York. “Handbags are a 
relatively newer investment category compared to other 
asset classes like watches, classic cars, rare wines and 
spirits, and art.”

S
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BID BY BID
 In 1908, Belgian handbag Delvaux 
became the first house to file an official 
patent for a leather handbag. Since then, 
it has been viewed as the inventor of the 
modern luxury handbag.
 For more than 100 years, the luxury 
handbag sphere has grown into quite a 
sizable market. According to data from 
Research and Markets, the global luxury 
handbag market was worth $64.4 billion 
in 2021 and is forecast to balloon to 
$83.7 billion by 2025.
 Affluent consumers are investing in 
handbags not just for style, but because 
when well maintained they can increase in 
value over time and can then be sold for 
a profit.
 Handbag investment is especially 
enticing because it can often give 
consumers the best of both worlds. 
Shoppers can enjoy their bags and sell 
them later.

 “There are a lot of bags that you could 
actually continue carrying out in the world 
and still see the value of that product go 
up,” says Cynthia Houlton, global head of 
fashion and accessories at Sotheby’s, 
New York.
 “I think that is one thing that is 
interesting about investing in bags, where 
comparing and contrasting collecting 
sneakers, it’s not [similar to sneakers] where 
you can never carry the bag,” she says. “You 
have the opportunity to do both — buy the 
bag and think about it from a long-term 
investment perspective and also actually 
use the bag. As long as you care for it, it will 
increase in value.”
 Some of the most popular luxury 
handbags come from brands including 
Céline, Chanel, Christian Dior, Gucci, Hermès, 
Louis Vuitton and Prada.

 From secondhand marketplaces to 
auctions, luxury handbags are making a 
splash everywhere.
 The Hermès Birkin can retail from $9,000 
to more than $500,000. Auction house 
Sotheby’s has had several handbag sales 
where it has auctioned off Birkin handbags 
for mammoth sums.
 In December 2021, Sotheby’s held an 
auction titled “Handbags & Accessories/
The New York Collection,” where a metallic 
silver Chèvre Birkin 25 in palladium hardware 
from 2004 sold for $126,000. Another 
Hermès bag, a white matte Niloticus 
Crocodile Himalaya Birkin 30 in palladium 
hardware from 2020, sold for $151,200.
 A 2020 Chanel black and red quilted 
patent double-flap bag with silver hardware 
sold for $10,080. A 2021 brown, red and pink 
monogram Louis Vuitton handbag with gold 
hardware sold for $5,040.

FRENCH TWIST
 Several experts believe that for novices 
looking to begin their investments in luxury 
handbags, the three brands to keep a close 
eye on are French luxury labels Hermès, 
Chanel and Louis Vuitton.
 “They are the brands that consistently 
have strong resale value,” Sotheby’s Ms. 
Houlton says. “The core products have also 
gone up over time from in the retail market, 
and so they also continue to go up in the 
secondary market.”
 Rebag, an organization selling 
secondhand luxury handbags founded in 
2014, releases an annual luxury resale report 
called the Clair Report. The 2021 edition 
found that the same three brands — Hermès, 
Chanel and Louis Vuitton — retain the most 
brand value on the resale market, with their 
historic legacies and brand control playing a 
role in their success.
 Classic styles remain beloved and are 
often a smart choice when considering 
an investment.
 “If you think of collecting to invest in or 

increase in value, it’s the neutral, it’s the 
classic shades and it’s the most iconic of the 
brands,” Sotheby’s Ms. Houlton says.
 “Birkins and Kellys are the most iconic 
for Hermès, [for] Chanel it’s the double flap, 
for Louis Vuitton it’s the coated canvas 
monogram,” she says. “This was the case 
10 years ago when I was at The RealReal. 
Those bags were still the most desired then, 
and those are the most desired bags now, 
and those are the ones that retain the most 
value or increase in value the most.”
 In 2021, online retail marketplace eBay 
expanded its “Authenticity Guarantee” to 
luxury handbags. Later in the year, eBay also 
launched its first luxury handbag archive 
auction around the holiday season.
 On eBay, new and pre-owned handbags 
from 16 luxury brands that sell for more than 
$500 will be professionally authenticated. 
The program was initially launched in 
the fall of 2020 for luxury watches and 
sneakers. The brands under the guarantee 
are Louis Vuitton, Chanel, Gucci, Hermès, 

Saint Laurent, Celine, Dior, Prada, Fendi, 
Goyard, Burberry, Chloé, Valentino, Givenchy, 
Balenciaga and Bottega Veneta.
 SEVERAL OTHER resale retailers boast 
wide handbag collections as well, including 
The RealReal, Farfetch and myGemma.
 “Luxury handbags have proven to be 
more transactable and valuable than any 
other collectible category in recent years,” 
says Ashley Stanton, head of handbags 
at myGemma. “The online luxury resale 
community, which began its ascent in the 
early–mid 2000s, has steadily grown, if not 
taken over, and claimed its very own place in 
the luxury market.
 “With a plethora of luxury resale 
companies out there, it’s competitive and 
thriving,” she says. “When classic or in-
demand handbags sell out at the retail 
level, their status catapults and opens up a 
window in the market for buying and selling 
at or above the retail price just to obtain 
hard-to-get pieces.” 
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They are women so iconic that we  
only need hear their first names — 
Grace, Liz, Jackie, Audrey, Marilyn, 

Sophia, Brigitte, Cher — to envision their 
timeless looks. 
 Their monikers are also ever-present in 
the first “It bags,” still carried by the chicest 
women today: the Hermès Kelly, named for 
actress and princess-by-marriage Grace 
Kelly, and the Hermès Birkin, named after 
Jane Birkin. Gucci went so far as to rename 
its Fifties Constance bag as the Jackie after 
it became a favorite of former First Lady 
Jacqueline Kennedy.
 Even now, with every flick of winged 
liner, teased updo and swinging party dress 
we pay homage to their sage sartorial 
guidance. From frothy, nipped-waist  
New Look confections to boxy, mod minis, 
midcentury styles continue to influence beauty, 
fashion choices and designer runways.

 The decades certainly were glamorous. 
Truman Capote and his Swans flitted about 
New York. His favorite, Babe Paley, was 
known for her fabulous style and even more 
fabulous parties.
 Elizabeth Taylor, ever the glamour 
queen, began amassing the world’s most 
astounding collection of diamond and 
gemstone jewelry by the likes of Cartier, 
Bulgari and Van Cleef & Arpels. 
 And then there was Grace Kelly,  
who truly lived up to her name, in floor-
length gowns and tailored looks by Christian 
Dior, Madame Grès, Coco Chanel and 
Christóbal Balenciaga. In her downtime from 
being Princess of Monaco, Grace favored 
the clean, classic look adopted by many of 
her peers, her golden curls always pinned 
just so. 
 The gamine Audrey Hepburn was also 
adept at going both glam and polished 
casual. The actress practically invented the 
Little Black Dress — with the astute help of 
her biggest fan, Hubert de Givenchy — and 
the ballet flat, worn with pencil skirts and 
cigarette pants. 
 Socialite C.Z. Guest may be the epitome 
of the polished all-American style, seen 
about town wearing tailored shirtwaist 
dresses, sweaters with pencil skirts and 
capris. She even made the white T-shirt  
a symbol of class. 
 Jacqueline Kennedy, later adding Onassis 
to her surname, inspired leagues of women 
with her version of “the look” in linen, wool 
and silk Oleg Cassini skirt suits, Halston 
pillbox hats and leopard print accessories.
 

 And who could forget comedienne 
extraordinaire Lucille Ball’s take on ’50s 
shirtwaist silhouettes and the most  
classic item of all, blue jeans? 
 Jeans took on new meaning when worn 
by Marilyn Monroe. The actress and sex 
symbol made a statement with anything 
she wore, from denim and gingham to satin 
wiggle dresses made to turn heads. 
 Fellow actresses in Europe, Sophia Loren 
and Brigitte Bardot, sizzled off-screen in off-
the-shoulder numbers, wild hair piled high in 
full-siren mode. 
 Over in the United Kingdom and later in 
the United States, another “new look” came 
about that forever shaped fashion. Models 
such as Twiggy and Jean “The Shrimp” 
Shrimpton donned never-before-seen mini-
skirts and A-line shift dresses in plaids and 
wild patterns, heralding a new era of knees 
and personal freedom. 
 Actress Jane Fonda went for turtleneck 
sweaters paired with suede and tweed 
minis, and performers such as Diana Ross 
took the look further, adding fringe, sequins 
and spiky eyelashes to the mix. 
 Other singers such as Cher, with her long 
hair and eye-grazing fringe, cultivated a 
more bohemian vibe. Jane Birkin personified 
the look in loose hair and bangs, wearing 
bikinis and crochet minis while carrying a 
straw basket instead of a purse.

 Whether doe-eyed or cat-eyed, in brocade 
gowns or tailored slacks, these women set 
trends in the 1950s and ’60s that have never 
left us. How did these styles become so 
ageless? For that, we may need to look inward. 
 Grace married a prince, Jackie married  
a Kennedy and Liz married, well, everybody. 
It would be easy to write these women 
off as the wives of wealthy men, famous 
versions of the 1950s housewife trope. 
 But rather than languish in their 
affluence or status, many of these mythic 
midcentury figures chose to go their own 
way during the beginnings of Second Wave 
Feminism and the Civil Rights Movement, 
and they embody a collective shift in how 
the world views women.
 More than just a funny girl, Lucille Ball 
arguably became the first woman to own a 
Hollywood studio in 1962 after buying out 
her former husband and partner, Desi Arnaz. 
 Jackie Kennedy Onassis worked on a 
newspaper before becoming First Lady. 
Later in life, she began working as a book 
editor for Viking Press for $200 a week, 
eventually moving to Doubleday. 

 C.Z. Guest was a prolific gardener,  
with a column on the subject in the New 
York Post. She also authored two books,  
First Garden (1982) and C.Z. Guest’s 5 
Seasons of Gardening (1992). 
 For her part, Diana Ross, one of the most 
successful female recording artists of all 
time, has influenced more performers who 
came after her than can be counted.
 Jane Fonda got into political activism for 
the Civil Rights Movement and against the 
Vietnam War, and never stopped. 
 Audrey Hepburn was a lifelong advocate 
for children’s rights and ended up on 
missions to Africa for UNICEF. 
 Elizabeth Taylor went on to become a 
powerful HIV and AIDS activist in the 1980s, 
as did Cher, who continues to fight for 
LGBTQ+ and veteran’s rights. 
 WHILE THE LATE 1970s, as well as the 
’80s, ’90s and even 2000s all saw their own 
major fashion moments and misses, these 
women and their midcentury style and verve 
endure because they refused to settle for 
less during an era of profound change. 
 True icon status calls for a combination 
of style and substance. And it does not hurt 
to have an It bag named after you. 

A.F. Archive, Alamy stock photo
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French actress Brigitte 
Bardot in 1969

Jacqueline Kennedy 
in Hyannis Port, 
Massachusetts  
in 1959

British model Twiggy 
in 1966

American socialite C.Z. 
Guest poolside at Villa 
Artemis in Palm Beach, 
Florida in 1962. Her 
mother-in-law’s estate 
sold the house in 1959  

A.F. Archive, Alamy stock photo
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A masterstroke that blends the beauty of 
natural wood and generous, glassed private 
spaces into a sophisticated, bespoke, designer 
family home with versatile entertainment 
areas that lend it a congenial charm. Perfectly 
positioned high up in a quiet, leafy street 
bordering Table Mountain Nature Reserve,  
it faces north with uninterrupted views over the 
City of Cape Town and harbour. Offering  
a master suite and three en suite bedrooms,  
a formal lounge, open plan dining and kitchen 
with separate scullery, pantry, wine-cellar, 
study, library, playroom plus more.

Oranjezicht, Western Cape, 
South Africa
R35,000,000

CHAS EVERITT INTERNATIONAL PROPERTY GROUP
Adel Louw — +27 82 499 425
adel.louw@everitt.co.za
WEB ID: YYKR

Click here for property video
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Cincinnati, OH, USA
$2,175,000

COMEY & SHEPHERD REALTORS
Elizabeth Akeley — +1 513 535 2103

bgerbus@comey.com
WEB ID: NXAR

Breathtaking views from this private Estate situated on 3 lush acres 
with unobstructed views of the Majestic Ohio River. Designed by Gerald 
Foote, this home was built with great attention in preserving river views 
from every room. Whether your time is spent entertaining in the outdoor 
kitchen/bar area or taking in the tranquility of the private setting,  
you’ll want to call this home! Owner is a licensed Realtor in Ohio.



234

Bedminster Twp., NJ, USA
$1,999,000

TURPIN REAL ESTATE, INC.
Gerry-Jo Cranmer — +1 908 234 9100
gerryjo@turpinrealtors.com
WEB ID: LAUW

Wilmette, IL, USA
$1,720,000  |  SOLD

@PROPERTIES
Mary Baubonis — +1 847 477 4209
mbaubonis@atproperties.com
WEB ID: KBZK

Nassau, Bahamas
$1,800,000

BAHAMAS REALTY LIMITED
Andrea Brownrigg — +1 242 357 7606
abrownrigg@bahamasrealty.com
WEB ID: SSJL

Bryson City, NC, USA
$1,590,000

BEVERLY-HANKS, REALTORS
B.Noland/C. Proben — +1 828 214 7013
noland-proben@beverly-hanks.com
WEB ID: DWKR
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Steyn City, Midrand, South Africa
R30,000,000

JAWITZ PROPERTIES LTD.
Warwick Atkinson — +27 72 636 3671

steyncity@jawitz.co.za
WEB ID: MUCG

Enormous double volume living areas & covered patio & garden. Leading 
off the entrance way there is a lovey tranquil Zen Garden with feature 
wall fountain. A climate-controlled wine room is in easy reach of the 
dining area & the gourmet kitchen with integrated Miele appliances, 
microwave & coffee machine. Adjacent to the living room is the Bar area 
with sliding door access to the large undercover patio. The patio leads 
to the pool & deck area with a large conversation fire pit. 4 full en suite 
bedrooms. Garaging for 5 cars. Double staff accommodation.
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Noordhoek Western Cape, South Africa
R24,000,000

JAWITZ PROPERTIES LTD.
Marissa Massari — +27 21 785 5931
marissam@jawitz.co.za
WEB ID: UEFN

East Side of Providence, RI, USA
$1,495,000

RESIDENTIAL PROPERTIES LTD.
Jim DeRentis — +1 401 529 2188
jderentis@residentialproperties.com
WEB ID: ZRZI

Kinderhook, NY, USA
$1,495,000

BROWN HARRIS STEVENS — NYC
Nancy Felcetto — +1 917 626 6755
neh@bhsusa.com
WEB ID: QNQL

Northborough, MA, USA
$1,300,000

ANDREW ABU INC. REALTORS
Andrew Abu — +1 508 561 8004
andrew@andrewabu.com
WEB ID: BVOA
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Lubbock, TX, USA
$1,500,000

WESTMARK, REALTORS
Joy Daniel — +1 806 535 1206

jdaniel@westmarkrealtors.com
WEB ID: JAZH

This historical home is like none other in West Texas. Located on prestigious 
19th Street, meticulously upgraded while preserving the original integrity and 
charm. Stunning at every turn...sweeping staircase, chandeliers from the 
Ritz Carlton, eight fireplaces add warmth and ambiance. Zuber wallpaper 
depicting the history of America graces the formal dining area. Retreat to 
the basement…nothing says Texas like a private shooting range! Complete 
with guesthouse and conservatory. Previous guests include Helen Keller and 
Mickey Mantle. Absolutely breathtaking!
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Nyack Upper Grand View, NY, USA
$1,250,000

HOWARD HANNA — RAND REALTY
Nancy Blaker Weber — +1 914 263 3403
nancy.blakerweber@randrealty.com
WEB ID: SPJA

West Greenwich, RI, USA
$1,100,000

RESIDENTIAL PROPERTIES LTD.
Robin Leclerc — +1 401 556 8894
rleclerc@residentialproperties.com

WEB ID: FESM

Stonehurst Estate, Cape Town, South Africa
R17,900,000

CHAS EVERITT INTERNATIONAL PROPERTY GROUP
Sally Gracie — +27 83 459 9523
sally@everitt.co.za
WEB ID: SSOS

Newport, RI, USA
$1,095,000

RESIDENTIAL PROPERTIES LTD.
Sarah Kirwin Brady — +1 401 338 9881
skirwinbrady@residentialproperties.com
WEB ID: XBDR
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Move-in ready home in the highly desirable gated Crowne Pointe Community. Buyers will love the gorgeous finishes 
throughout. The main level features a formal dining room, great room, generous-sized chef’s kitchen, breakfast area, 
bedroom, and full bath. The upper level consists of the oversized master bedroom and a luxuriously appointed master bath. 
There are two additional bedrooms; one with an en suite, laundry room, and a loft. Premium lot with an open space area 
next door, beautiful pool, covered loggia, 3 car garage, ample parking, and owned solar. 

Rocklin, CA, USA
$1,300,000

LYON REAL ESTATE
Kimberly Jones — +1 916 532 1654

kjones@golyon.com
WEB ID: GFMK
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Baltimore, MD, USA
$1,000,000

HOWARD HANNA REAL ESTATE SERVICES
Gina Baum — +1 443 253 8322
ginabaum@howardhanna.com
WEB ID: VBIA

Lubbock, TX, USA
$1,195,000

WESTMARK, REALTORS
Susan Shakespeare — +1 806 778 4436
sshakespeare@westmarkrealtors.com
WEB ID: YYBH
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West Islip , NY, USA
$1,190,000

NETTER REAL ESTATE
Matthew Arnold — +1 631 661 5100

matthewarnold@netterrealestate.com
WEB ID: WCQP

This stunning & newly renovated open concept Ranch boasts three 
bedrooms, three full baths & numerous amenities that will leave you 
breathless. The industrial lighted foyer incorporates wood ceilings and 
a white washed herringbone tile floor, leading to a state of the art eat 
in kitchen showcasing top of the line finishes. The Master bedroom with 
vaulted ceilings, en suite bath with Carrara marble, Radiant heated 
flooring & fireplace make for the perfect retreat. Outside, enjoy the 
professionally landscaped yard, cedar trellis, water features and sunken 
fire pit. 
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WHO IS  
LUXURY PORTFOLIO  
INTERNATIONAL®?

ONLY 20% 
of applicants qualify 

for membership

OVER $296 BILLION DOLLARS in U.S. home sales 
are handled by the members of our network each year.

OUR APPROACH  
IS ROOTED IN  
THREE 
FUNDAMENTAL 
ELEMENTS
Together, these pillars 
deliver superior and 
measurable results for  
our clients.
 
We are more than a label. 
We are people in 70 
countries trained in the art 
and science of selling the 
world’s most unique and 
desirable properties.

1
Relationships

2
Expertise

3
Quality

* According to YouGov Affluent Perspective; Global respondents in the market for a primary personal 
residence over $1 million in the next three years.

REACHING HIGH-NET-WORTH BUYERS
Every year, millions of affluent consumers visit our Web site, 
luxuryportfolio.com, to browse in a setting dedicated solely 
to significant properties and a discerning lifestyle. These are 
high-net-worth buyers, not dreamers. 

YOUR PROPERTY WILL BE TRANSLATED INTO:

9
LANGUAGES 

60+ 
CURRENCIES

LUXURYPORTFOLIO.COM VISITORS:*

$10.3 M
LIQUID ASSETS 

69%
OWN A SECOND HOME 

A NETWORK OF FINE 
PROPERTY EXPERTS
WE DELIVER ACCESS, INSIGHTS AND 
SOPHISTICATED GUIDANCE to discerning  
clients around the world. As the luxury division of Leading 
Real Estate Companies of the World,® we have a direct 
relationship with the very best independent property 
brokerages and the most well connected and successful  
top agents in cities around the globe.
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OUR NETWORK IS CONNECTED TO LUXURY EXPERTS 
AND BUYERS IN 800+ MAJOR CITIES FROM BANGKOK  
TO BARCELONA — not just within one brand or company, but among the 
finest, most well-known leaders in each market. These relationships generate 
thousands of client introductions and billions in sales each year. 

550 
MEMBER COMPANIES

70
COUNTRIES

150,000 
ASSOCIATES WORLDWIDE 

WELL CONNECTED.™ 

GLOBAL REACH

  Luxury Portfolio & LeadingRE    |     LeadingRE

luxuryportfolio.com
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LEARN MORE about LPI member companies and brokers near you at luxuryportfolio.com/brokers

MEMBER 
DIRECTORY

unsplash.com
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Anguilla 
Sunshine Properties  |  See St. Maarten

Australia 
Belle Property Australia Pty Ltd.  |  Sydney 
belleproperty.com

Austria 
Von Poll Immobilien  |  See Germany

Bahamas 
Bahamas Realty Ltd.  |  Bahamas 
bahamasrealty.com
Page: 234

Keys Bahamas Realty  |  Bahamas 
keysbahamas.com

Barbados 
One Caribbean Estates  |  Holetown 
onecaribbeanestates.com

Belgium 
Immobiliere Le Lion  |  Brussels   
immo-lelion.be
Page: 135

Brazil 
RIOException  |  Rio de Janeiro  
rioexception.com

British Virgin Islands 
Smiths Gore Ltd.  |  Tortola 
smithsgore.com

Bulgaria
Unique Estates Ltd.  |  Sofia 
ues.bg
Page: 33

Canada

ALBERTA
CIR Realty  |  Calgary  |  cirrealty.ca 

Rimrock Real Estate  |  Edmonton
rimrockrealestate.ca

BRITISH COLUMBIA
Macdonald Realty Ltd.  |  Vancouver 
macrealty.com

The Whistler Real Estate Ltd.  |  Whistler  
whistlerrealestate.ca
Page: 78

ONTARIO
Bowes & Cocks Ltd., Brokerage 
Peterborough 
bowesandcocks.com

Harvey Kalles Real Estate Ltd.  |  Toronto 
harveykalles.com
Page: 34

Tracy Arnett Realty Ltd. Brokerage  |  Ottawa 
tracyarnett.com 

QUÉBEC
M IMMOBILIER  |  Montreal 
mrealestate.com

Cayman Islands
IRG International Realty Group Ltd.   
Grand Cayman 
irgcayman.com
Page: 107, 174, 200

China
Asia Pacific Properties Ltd.  |  Hong Kong 
asiapacificproperties.com

Costa Rica
KRAIN Costa Rica Real Estate 
Guanacaste 
kraincostarica.com

LX Costa Rica Consulting SRL  |  San Jose   
lxcostarica.com

France
Belles Demeures de France  |  Paris  
belles-demeures-de-france.com

Daniel FÉAU Conseil Immobilier  |  Paris   
danielfeau.com

Groupe Mercure  |  Toulouse   
groupe-mercure.com

Junot  |  Paris 
junot.fr

Sanhen Properties  |  Hyeres 
sanhen-properties.fr
Page: 205

VALLAT  |  Annecy 
vallat-immobilier.com

LUXURY PORTFOLIO INTERNATIONAL® 

MEMBER COMPANIES

unsplash.com

unsplash.com

shutterstock.com

 stock.adobe.com
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LUXURY PORTFOLIO INTERNATIONAL® 

MEMBER COMPANIES
Germany
Allgemeiner Grund & Boden Fundus 
Berlin 
agbf.com

Von Poll Immobilien  |  Frankfurt
Additional Areas Served: Austria, Spain 
von-poll.com
Page: 106

Greece
JK Property & Yachting  |  Athens 
jkproperty.gr

Indonesia
Seven Stones Indonesia  |  Bali 
sevenstonesindonesia.com

Ireland
Colliers Dublin  |  Dublin 
colliers.com/en-ie

Italy
Atlante Properties SRL  |  Venice  
atlanteproperties.com

Cofim Immobiliare VR  |  Verona   
cofimimmobiliare.it

Giorgio Viganò Real Estate  |  Milan   
giorgiovigano.com

Marco Badalla — Property At Lake Como  
Lake Como  |  propertyatlakecomo.com

Stresa Luxury Real Estate  |  Stresa   
stresa.biz

Studio 18  |  Florence  |  studio18.eu

Tamagnini Luxury Estate  |  Sarteano 
ituscanyre.com

Mauritius
Park Lane Properties  |  Tamarin 
parklane.mu

Mexico
CDR Bienes Raices San Miguel  
San Miguel de Allende  |  cdrsanmiguel.com

P.V. Realty, S.A. de C.V.  |  Puerto Vallarta   
pvre.com

REmexico Real Estate Group 
Cabo San Lucas 
caborealestate.com
 

New Zealand
Barfoot & Thompson Ltd.  |  Auckland 
barfoot.co.nz

Portugal
INS Portugal  |  Estoril  |  insluxuryestates.pt
Page: 204

Puerto Rico
Clubhouse Real Estate  |  San Juan 
clubhouserealestate.com

LUXE, Reality Realty Luxury Division
San Juan  |  realityrealtypr.com

Romania
Imobiliare Herastrau  |  Bucharest 
imobiliare-herastrau.ro

Saint Barthélemy
Sibarth Real Estate  |  Gustavia  
sibarthrealestate.com
Page: 84

Saint Maarten
Sunshine Properties  |  Cole Bay 
Additional Areas Served: Anguilla 
stmaartenrealestate.com 

Singapore
Arcadia Consulting  |  Singapore 
arcadia-consult.com

One Global Property Services PTE LTD 
Singapore  |  oneglobal-property.com

 stock.adobe.com

 stock.adobe.com  stock.adobe.com

 stock.adobe.com
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South Africa
Chas Everitt International Property Group 
Johannesburg  |  chaseveritt.co.za
Page: 82, 232, 238

Jawitz Properties Ltd.  |  Johannesburg 
jawitz.co.za
Page: 235, 236

Spain
Inmobiliaria Rimontgó  |  Costa Blanca 
rimontgo.com

Von Poll Immobilien  |  See Germany

Switzerland
Comptoir Immobilier Group  |  Geneva 
comptoir-immo.ch

Doris Bader Immobilien  |  Geneva 
domba.ch

FGP Swiss & Alps  |  Luzern 
fgp-swissandalps.com

Ginesta Immobilien  |  Küsnacht  
ginesta.ch

Nobilis Estate AG  |  Zug 
nobilis-estate.com

WETAG Consulting Immobiliare  |  Ticino  
wetag.ch
Page: 105

Thailand
Sense Property Group Co. Ltd.  |  Bangkok 
senseproperty.com

Turks and Caicos
Turks & Caicos Property  |  Grace Bay 
turksandcaicosproperty.com 

United Arab Emirates
BONNE APART REAL ESTATE BROKERS LLC
Dubai 
bonne-apart.ae

United Kingdom
Strutt & Parker LLP  |  London  
struttandparker.com
Page: 32, 135

U.S. Virgin Islands
Island Living Collective  |  St. Thomas  
islandliving.com

unsplash.com

LEARN MORE about LPI member companies and brokers near you at luxuryportfolio.com/brokers
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United States of America

ALABAMA
Bellator Real Estate & Development, LLC 
Spanish Fort  |  gobellator.com

CRYE-LEIKE Real Estate Services 
See Tennessee

Hamner Real Estate, LLC  |  Tuscaloosa 
hamnerrealestate.com

RealtySouth  |  Birmingham 
realtysouth.com 

ARIZONA
Arizona Best Real Estate  |  Scottsdale 
arizonabest.com

Long Realty Company 
Tucson-Nogales  |  longrealty.com 

ARKANSAS
CRYE-LEIKE Real Estate Services 
See Tennessee

CALIFORNIA
Bailey Properties, Inc.  |  Aptos 
baileyproperties.com

Bennion Deville Homes 
Rancho Mirage  |  bdhomes.com

Chase International  |  See Nevada

Dickson Realty  |  See Nevada

Dilbeck Real Estate 
La Cañada Flintridge  |  dilbeck.com

First Team Real Estate  |  Newport Beach 
firstteam.com

The Grubb Company  |  Oakland  
grubbco.com

Hilton & Hyland Real Estate 
Beverly Hills  |  hiltonhyland.com
Page: 31

Intero Real Estate Services — East Bay 
Fremont  |  interosfeastbay.com

John L. Scott Real Estate  |  See Washington

Lyon Real Estate  |  Sacramento 
golyon.com
Page: 239 

Pinnacle Estate Properties, Inc.
Northridge  |  pinnacleestate.com
Page: 33

Richardson Properties  |  San Luis Obispo 
richardsonproperties.com

Seven Gables Real Estate  |  Tustin  
sevengables.com
Page: 57

Strand Hill Properties  |  Manhattan Beach 
strandhill.com

Vanguard Properties  |  San Francisco 
vanguardproperties.com

Village Properties  |  Montecito 
villagesite.com
Page: 50

Willis Allen Real Estate  |  San Diego
willisallen.com

unsplash.com

LUXURY PORTFOLIO INTERNATIONAL® 

MEMBER COMPANIES
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COLORADO
Bluebird Real Estate  |  Crested Butte    
bbre1.com
Page: 85

Colorado Landmark, REALTORS®  |  Boulder 
coloradolandmark.com

The Group Inc. Real Estate  |  Fort Collins 
thegroupinc.com

Kentwood Real Estate  |  Denver   
kentwood.com

Platinum Group, REALTORS® 
Colorado Springs  |  platinumhomesales.com

PorchLight Real Estate Group  |  Denver 
porchlightgroup.com

Slifer Smith & Frampton Real Estate 
Eagle, Summit & Pitkin Counties  
vailrealestate.com
Page: 56

WK Real Estate  |  Boulder  |  wkre.com
Page: 136, 170

CONNECTICUT
Brown Harris Stevens 
See New York

Houlihan Lawrence Real Estate 
See New York
Page: 135

William Raveis Real Estate,  
Mortgage & Insurance  |  Shelton 
Additional Areas Served: FL, MA,  
ME, NY, RI, VT 
raveis.com
Page: 200

LEARN MORE about LPI member companies and brokers near you at luxuryportfolio.com/brokers
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DELAWARE
Long & Foster® Real Estate, Inc. 
See Virginia

Patterson-Schwartz & Associates, Inc. 
Wilmington 
Additional Areas Served: MD, PA 
pattersonschwartz.com

DISTRICT OF COLUMBIA
Long & Foster® Real Estate, Inc.  
See Virginia

McEnearney Associates, Inc.  |  See Virginia

FLORIDA
Balistreri Realty Inc.  |  Boca-Ft.Lauderdale 
balistreri.com

Bosshardt Realty Services, LLC  |  Gainesville 
bosshardtrealty.com

Brown Harris Stevens — Palm Beach 
Palm Beach  |  bhsusa.com/palm-beach
Page: 27
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FLORIDA (continued)

Cervera  |  Miami 
cervera.com 
Page: 28

CRYE-LEIKE Real Estate Services 
See Tennessee
Page: 207

Dale Sorensen Real Estate, Inc. 
Vero Beach 
sorensenrealestate.com

Fannie Hillman + Associates, Inc.  |  Orlando  
fanniehillman.com

Florida Executive Realty  |  Tampa 
floridaexecutiverealty.com

Illustrated Properties Real Estate, Inc. 
Palm Beach Gardens 
ipre.com

John R. Wood Properties 
Naples-Ft. Myers 
johnrwood.com 
Page: 33

The Keyes Company  |  Miami 
keyes.com

Levin Rinke Realty  |  Pensacola Beach   
levinrinkerealty.com
Page: 103

Lost Tree Realty, Inc.  |  Palm Beach Gardens 
losttreerealty.com

Michael Saunders & Company  |  Sarasota 
michaelsaunders.com
Page: 48, 81, 87, 103, 177

Premier Estate Properties, Inc.
Boca Raton   
premierestateproperties.com
Page: 30, 52

The Premier Property Group
Panama City Beach   
thepremierpropertygroup.com

Premier Realty Group  |  Stuart 
premierrealtygroup.com

Smith & Associates Real Estate 
Tampa-St. Petersburg 
smithandassociates.com

VIP Realty Group, Inc.  |  Sanibel-Captiva-
Naples-Fort Myers 
viprealty.com

Watson Realty Corp. 
Jacksonville-Orlando 
Additional Areas Served: GA 
watsonrealtycorp.com

William Raveis Real Estate, Mortgage & 
Insurance  |  See Connecticut
Page: 79, 200 

GEORGIA
Ansley Atlanta Real Estate  |  Atlanta 
ansleyatlanta.com

Blanchard & Calhoun Real Estate  |  Augusta 
Additional Areas Served: SC 
blanchardandcalhoun.com

CRYE-LEIKE Real Estate Services 
See Tennessee

Dorsey Alston REALTORS®  |  Atlanta   
dorseyalston.com

Harry Norman, REALTORS®  |  Atlanta  
harrynorman.com
Page: 109, 110, 133, 202

Luxury Lake Oconee Real Estate Group 
Greensboro  
luxurylakeoconee.com

Meybohm Realtors  |  Augusta 
Additional Areas Served: SC 
meybohm.com

The Norton Agency  |  Gainesville 
gonorton.com

Sea Island Properties  |  St. Simons Island 
seaislandproperties.com

Watson Realty Corp.  |  See Florida 
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HAWAII
Hawaii Life Real Estate Brokers  |  Princeville   
hawaiilife.com

Locations  |  Honolulu 
locationshawaii.com
Page: 59

Mauna Kea Realty a Hawaii Life Company 
Kamuela 
maunakearealty.com

IDAHO
Amherst Madison Real Estate Advisors
Boise 
amherstmadisonlegacy.com

John L. Scott Real Estate  |  See Washington

Windermere Real Estate — Mountain West 
See Washington 

ILLINOIS
@properties  |  Chicago
Additional Areas Served: IN, MI, WI 
atproperties.com
Page: 84, 107, 169, 204, 234

Baird & Warner  |  Chicago 
bairdwarner.com

F.C. Tucker Company, Inc.  |  See Indiana

john greene Realtor  |  Naperville 
johngreenerealtor.com

McColly Real Estate  |  See Indiana 

INDIANA
@properties  |  See Illinois

Comey & Shepherd REALTORS  |  See Ohio

Cressy & Everett Real Estate  |  South Bend 
Additional Areas Served: MI 
cressyeverett.com

F.C. Tucker Company, Inc.  |  Indianapolis 
Additional Areas Served: IL 
talktotucker.com

Howard Hanna Real Estate Services 
See Pennsylvania

McColly Real Estate  |  Schererville 
Additional Areas Served: IL 
mccolly.com

Sibcy Cline, Inc.  |  See Ohio 

IOWA
NP Dodge Real Estate  |  See Nebraska 

KANSAS
ReeceNichols Real Estate  |  Leawood 
Additional Areas Served: MO 
reecenichols.com 

KENTUCKY
Comey & Shepherd Realtors  |  See Ohio

CRYE-LEIKE Real Estate Services 
See Tennessee

Sibcy Cline, Inc.  |  See Ohio

LOUISIANA
Latter & Blum, Inc. Realtors  |  New Orleans 
Additional Areas Served: MS 
latter-blum.com 
Page: 132

MAINE
Aland Realty  |  See New Hampshire

Bean Group  |  See New Hampshire

Sprague & Curtis Real Estate  |  Augusta 
spragueandcurtis.com

Town & Shore Associates LLC  |  Portland 
townandshore.com

William Raveis Real Estate, Mortgage & 
Insurance  |  See Connecticut 

MARYLAND
Howard Hanna Real Estate Services  
See Pennsylvania
Page: 240

Long & Foster® Real Estate, Inc. 
See Virginia

McEnearney Associates, Inc.  |  See Virginia

Patterson-Schwartz & Associates, Inc. 
See Delaware 

MASSACHUSETTS
Advisors Living  |  Boston 
bradvisors.com
Page: 169

Andrew Abu Inc. REALTORS® 
Westborough 
andrewabu.com
Page: 236

Bean Group  |  See New Hampshire

Churchill Properties  |  Manchester 
churchillprop.com

Coco, Early & Associates  |  Methuen 
Additional Areas Served: NH 
cocoearly.com

Jack Conway & Co. Inc.  |  Norwell 
jackconway.com

shutterstock.com
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MASSACHUSETTS (continued)
Jones Group REALTORS®  |  Amherst 
jonesrealtors.com 

Lillian Montalto Signature Properties   
Andover-N. Andover 
andoverhomes.com

Residential Properties Ltd. 
See Rhode Island 

Sandpiper Realty, Inc.  |  Martha’s Vineyard 
sandpiperrealty.com 

Stone House Properties  |  West Stockbridge 
Additional Areas Served: NY 
stonehouseproperties.com

William Raveis Real Estate,  
Mortgage & Insurance  |  See Connecticut 

MICHIGAN
@properties Detrioit  |  Detroit
atproperties.com/detroit
Page: 84

Charles Reinhart Company  |  Ann Arbor 
reinhartrealtors.com

Cressy & Everett Real Estate  |  See Indiana

Howard Hanna Real Estate Services 
See Pennsylvania

Johnstone & Johnstone REALTORS® 
Southfield 
johnstoneandjohnstone.com

Max Broock REALTORS®  |  Southfield 
maxbroock.com

Real Estate One, Inc.  |  Southfield 
realestateone.com

MINNESOTA
Edina Realty Home Services Exceptional 
Properties Division  |  Minneapolis-St. Paul   
Additional Areas Served: WI 
edinarealty.com

Fazendin REALTORS®  |  Minneapolis-St. Paul 
fazhomes.com

MISSISSIPPI
CRYE-LEIKE Real Estate Services 
See Tennessee

Latter & Blum, Inc. Realtors  |  See Louisiana 

MISSOURI
CRYE-LEIKE Real Estate Services 
See Tennessee

Janet McAfee Inc.  |  St. Louis 
janetmcafee.com

ReeceNichols Real Estate  |  See Kansas 

MONTANA
Windermere Real Estate — Mountain West 
See Washington 

NEBRASKA
NP Dodge Real Estate  |  Omaha 
Additional Areas Served: IA 
npdodge.com 

NEVADA
Chase International  |  Lake Tahoe 
Additional Areas Served: CA 
chaseinternational.com

Dickson Realty  |  Reno 
Additional Areas Served: CA 
dicksonrealty.com
Page: 58

Wardley Real Estate  |  Las Vegas 
wardleyre.com

Windermere Real Estate — Nevada 
Las Vegas 
finevegashomes.com

NEW HAMPSHIRE
Aland Realty  |  Portsmouth 
Additional Area Served: ME 
alandrealty.com

Badger Peabody & Smith Realty 
North Conway 
badgerrealty.com
Page: 201
 
Bean Group  |  Portsmouth 
Additional Areas Served: ME, MA 
beangroup.com

Coco, Early & Associates 
See Massachusetts

Cowan & Zellers Real Estate  
Professionals, LLC  |  Concord 
cowanandzellers.com
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NEW JERSEY
Brown Harris Stevens  |  See New York

Diane Turton, REALTORS®  |  Jersey Shore
dianeturton.com

Howard Hanna  |  Rand Realty
See New York  
Page: 104

Lois Schneider REALTORS®  |  Summit 
loisschneiderrealtor.com

Long & Foster® Real Estate, Inc.  
See Virginia

Terrie O’Connor REALTORS®  |  Ramsey 
Additional Areas Served: NY 
tocr.com

Turpin Real Estate, Inc.  |  Far Hills
turpinrealtors.com
Page: 137, 174, 234

Weidel Real Estate  |  Princeton 
Additional Areas Served: PA 
weidel.com

Woodward Realty Group  |  Middletown 
woodwardrealtygroup.com 

NEW MEXICO
Santa Fe Properties, Inc.  |  Santa Fe 
santafeproperties.com 

NEW YORK
Brown Harris Stevens — Hamptons 
The Hamptons 
bhsusa.com/the-hamptons

Brown Harris Stevens — NYC  |  New York  
Additional Areas Served: CT, NJ  
bhsusa.com/new-york-city
Page: 53, 54, 236

Coach Real Estate Associates, Inc. 
Long Island  |  coachrealtors.com

Halter Associates Realty  |  Woodstock 
halterassociatesrealty.com

Houlihan Lawrence Real Estate 
Rye Brook  |  Additional Areas Served: CT 
houlihanlawrence.com
Page: 55, 84, 103, 104

Howard Hanna  |  Rand Realty
Nanuet, NY 
randrealty.com
Page: 169, 205, 238

Howard Hanna Real Estate Services 
See Pennsylvania

Laffey Real Estate  |  Greenvale  |  laffey.com
Page: 80

Netter Real Estate  |  West Islip 
netterrealestate.com
Page: 241 

Stone House Properties 
See Massachusetts

Terrie O’Connor REALTORS® 
See New Jersey

William Raveis Real Estate,  
Mortgage & Insurance 
See Connecticut

Wright Bros. Real Estate  |  Nyack 
wrightinnyack.com

NORTH CAROLINA
Allen Tate Company 
Charlotte-Greensboro-Raleigh 
Additional Areas Served: SC 
allentate.com
Page: 206, 208

Beverly-Hanks, Realtors  |  Asheville 
beverly-hanks.com
Page: 104, 107, 135, 174, 175, 204, 205, 234

Bluewater Real Estate  |  Emerald Isle 
bluewaternc.com

Cottingham Chalk  |  Charlotte
Additional Areas Served: SC 
cottinghamchalk.com
Page: 172

Dickens Mitchener Residential Real Estate 
Charlotte 
Additional Areas Served: SC 
dickensmitchener.com

Fonville Morisey Realty  |  Raleigh-Durham 
fmrealty.com

Howard Hanna Real Estate Services 
See Pennsylvania

Intracoastal Realty Corporation
Wilmington  
intracoastalrealty.com
Page: 176

Long & Foster® Real Estate, Inc. 
See Virginia 

Margaret Rudd & Associates, Inc. Realtors 
Southport 
margaretrudd.com

Allen Tate Company — Pat Allen Group 
Highlands  |  patallenrealtygroup.com 

Silver Creek Real Estate Group  |  Cashiers 
ncliving.com

unsplash.com
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OHIO
Comey & Shepherd REALTORS  |  Cincinnati
Additional Areas Served: IN, KY 
comey.com
Page: 233

Cutler Real Estate  |  Canton 
cutlerhomes.com

Howard Hanna Real Estate Services 
See Pennsylvania

Sibcy Cline, Inc.  |  Greater Cincinnati 
Additional Areas Served: IN, KY 
sibcycline.com 
Page: 108
 
OKLAHOMA
Chinowth and Cohen Realtors  |  Tulsa  
cctulsa.com

CRYE-LEIKE Real Estate Services 
See Tennessee 

OREGON
Hasson Company REALTORS®  |  Portland  
Additional Areas Served: WA 
hasson.com
Page: 209

John L. Scott Real Estate  |  See Washington

Windermere Real Estate  |  See Washington 

PENNSYLVANIA
Howard Hanna Real Estate Services 
Pittsburgh 
Additional Areas Served: IN, MI, MD,
NC, NJ, NY, OH, VA, WV 
howardhanna.com
Page: 168

Lewith & Freeman Real Estate, Inc.  
Kingston 
lewith-freeman.com

Long & Foster® Real Estate, Inc. 
See Virginia

Patterson-Schwartz & Associates, Inc. 
See Delaware

Weidel Real Estate  |  See New Jersey 

RHODE ISLAND
Residential Properties Ltd. 
Providence-Narragansett 
Additional Areas Served: MA 
residentialproperties.com
Page: 204, 205, 236, 238

William Raveis Real Estate, Mortgage & 
Insurance  |  See Connecticut 

SOUTH CAROLINA
Allen Tate Company  |  See North Carolina

Blanchard & Calhoun Real Estate 
See Georgia

Carolina One Real Estate  |  Charleston 
carolinaonerealestate.com

Carriage Properties  |  Charleston 
carriageprop.com

Charter One  |  Hilton Island 
charteronerealty.com

Cottingham Chalk  |  See North Carolina

Dickens Mitchener Residential Real Estate 
See North Carolina

Dunes Real Estate  |  Hilton Head Island 
dunesrealestate.com

Garden City Realty  |  Murrells Inlet 
gardencityrealty.com

Lowcountry Real Estate  |  Beaufort 
lowcountryrealestate.com

Meybohm Realtors  |  See Georgia

WEICHERT, REALTORS® — Coastal Properties 
Hilton Head 
weichertcp.com

Wilson Associates  |  Greenville 
wilsonassociates.net 

TENNESSEE
CRYE-LEIKE Real Estate Services  |  Memphis  
Additional Areas Served: AL, AR, FL, GA, KY, 
MO, MS, OK 
crye-leike.com

Fletcher Bright Realty  |  Chattanooga 
fletcherbrighthomes.com

Parks Realty  |  Nashville 
parksathome.com
Page: 199 

TEXAS
Allie Beth Allman & Associates  |  Dallas 
alliebeth.com 

Dave Perry-Miller Real Estate  |  Dallas 
daveperrymiller.com

Ebby Halliday, REALTORS®  |  Dallas 
ebby.com
Page: 51

Greenwood King Properties  |  Houston 
greenwoodking.com
Page: 171

Moreland Properties  |  Austin 
moreland.com 

Phyllis Browning Company  |  San Antonio   
phyllisbrowning.com

Realty Austin, LLC  |  Austin 
realtyaustin.com
Page: 173

WestMark, Realtors®  |  Lubbock 
westmarkrealtors.com
Page: 237, 240

Williams Trew Real Estate  |  Fort Worth 
williamstrew.com
Page: 86 
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UTAH
Windermere Real Estate — Utah
Salt Lake City
winutah.com 
Page: 203 

VERMONT
Pall Spera Company REALTORS,® LLC 
Stowe 
pallspera.com

Badger Peabody & Smith Realty 
See New Hampshire

William Raveis Real Estate,  
Mortgage & Insurance 
See Connecticut

VIRGINIA
Howard Hanna Real Estate Services 
See Pennsylvania

Joyner Fine Properties 
Richmond-Petersburg 
joynerfineproperties.com

Long & Foster® Real Estate, Inc.  |  Chantilly 
Additional Areas Served: DC, DE, MD, NC, NJ, 
PA, WV 
longandfoster.com

McEnearney Associates, Inc.  |  Alexandria 
Additional Areas Served: DC, MD 
mcenearney.com

Howard Hanna  |  Roy Wheeler Realty 
Company  |  Charlottesville
roywheeler.com

WASHINGTON
Hasson Company REALTORS® 
See Oregon

John L. Scott Real Estate  |  Seattle-Tacoma 
Additional Areas Served: CA, ID, OR 
johnlscott.com

Windermere Real Estate  |  Seattle 
Additional Areas Served: OR 
windermere.com
Page: 134 

Windermere Real Estate —  
Mountain West Spokane 
Additional Areas Served: ID, MT, OR 
experiencewindermere.com

WEST VIRGINIA
Howard Hanna Real Estate Services 
See Pennsylvania

Long & Foster® Real Estate, Inc. 
See Pennsylvania

WISCONSIN
@properties  |  See Illinois

Edina Realty Home Services Exceptional 
Properties Division  |  See Minnesota

First Weber, Inc.  |  Wisconsin 
firstweber.com

Shorewest REALTORS®  |  Milwaukee 
shorewest.com

shutterstock.com
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“I’m so good at sleeping, I can do it with my eyes closed.” That anonymous wit 
must have had good bedsheets. But seriously, sleep is underrated, and bed 
linens even more. 

 It is interesting how much attention is paid to clothes, watches, jewelry, 
cars, art, food and wine. But bedsheet sets and covers — leave that to the 
housekeeper, interior designer or a hurried trip to the linens store.
 What a shame.

SOFT LANDING

Thread count, softness and other myths.  
Here is the lowdown on bedsheets

By MICKEY ALAM KHAN

Airing the Linen

Tuffo sheet set with embroidery 
on white and Assisi blue
Photo courtesy of Verderoccia Firenze

BALANCE SHEET
 When I was younger, I made some decisions for the rest of my 
life: invest in tailored suits, comfortable shoes and quality bed linen. 
 What do they say about beds and shoes? If you are not in one, 
you are in the other.
 Education is key when picking a bed linens brand for yourself or 
your household. Your choice determines how much you value your 
night’s repose to repair for another day’s battle. 
 Start with the heritage and the brand’s commitment to quality 
and craftsmanship. Among those that stand out are names such as 
Pratesi, Frette, Matouk, Yves Delorme, E. Braun & Co., D. Porthault, 
Peter Reed and the newest entrant to this field, Verderoccia Firenze. 
 I can personally attest to Pratesi and Frette, having slept on those 
sheets, pillowcases and shams, and been tucked under the duvet 
covers for decades now. The fabrics soften over time. And the sleep is 
deeper. OK, not always — but there are other reasons for that.
 The point I am making, though, is that the sheets hold up, even 
after the rough and tumble of a young lad at home, plenty of guests 
and — admittedly — not enough respect in the dryer. No, I cannot 
find a clothesline to hang my linens in New York. 
 When considering sheets, most people focus on one metric: 
thread count. Anything upwards of a 300- to 500-thread count 
means that you are buying into the marketing.
 Thread count is the total number of threads or strands per 
square inch of fabric. Many folks assume that the higher the thread 
count, the softer and sturdier the fabric. But more important than 
that are the quality of fiber and weave. 
 “The trick is in maintaining a balance in softness and  
lightness,” says Gaia Leonori Pratesi, Florence, Italy-based founder 
of Verderoccia.
 Relying on her family’s four-generation Tuscan legacy, 
Verderoccia specializes in jacquard and percale fabrics with the 
appropriate thread count comprising the longest-staple Egyptian 
cotton woven in Italy by expert artisans.

ALL LINES UP
 If you ask me, I prefer percale to sateen, which has a smoother 
surface and thicker feel more suited to colder months. I like the crisp, 
matte tone of percale, and besides, it is cooler to the touch. 
 For me, percale is a year-round fabric — something that I learned 
with suits: choose an all-year wool weight so you are not sweating 
indoors where, more often than not, the temperature is controlled. 
For the colder months, don an overcoat when outdoors.
 Design is another consideration. Staples such as the hotel 
collection — two lines, three lines, and now even four — are good 
standbys, as are the Greek chain-link patterns and florals. 
 My mum — a child of the Sixties — is heavily into florals and 
colorful productions. Not surprisingly, my two sisters and I have 
linen closets heaving with the most vibrant patterns that can knock 
Marimekko, Pucci and Missoni off their perch. 
 Those sheets get their day in the sun in the spring and summer. 
 Mostly, I turn to crisp whites, some solid, others with the two  
or three lines in white, black or khaki. The sheets have to be tucked 
in tight, top and fitted bottom, and pillows and shams propped up. 
The duvet cover has to stretch and align just right. That is something 
I learned from my dad — make your bed first thing in the morning 
and the day is off to a good start. One chore down.
 The best bed linens are arguably woven in Italy, France and the 
United Kingdom. What they have in common is the highest-grade 
Egyptian cotton.
 Another myth to debunk is softness. No, softness does not 
equate quality. 
 “Nowadays, we have to be careful and can’t always trust the 
feel of bed linens,” Ms. Pratesi points out. “Chemicals such as fabric 
softeners are often added to the products and after a few washes the 
softening effect vanishes, revealing the scarcity of the original fabric. 
 “Then let us search for the treasured details, such as finishings, 
millimeter and perfection,” she says. “In other words, equilibrium 
inside and out.” 
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