
 

 

 

pagani ventures into the ultra-luxury real estate scene with pagani residences, the renowned italian car brand’s 

debut residential project in miami 

Over the past few years, many of the world’s leading supercar marques have announced their foray into 
the luxury living space, from Porsche to Aston Martin, and now it’s Italian hyper-brand Pagani’s turn to 
make its mark in the haute home real estate scene. Its debut project, Pagani Residences, is set to rise on 
the shores of Miami’s Biscayne Bay in North Bay Village, scheduled for a 2027 completion. 

The 28-story boutique tower will feature just 70 residences (the small collection keeps in line with the 
hypercar marque’s air of exclusivity, as there are only about 400 Pagani owners in the world), each 
boasting dazzling 360-degree views of the city and surf. Each main residential floor will house four corner 
residences with seamless indoor-outdoor integration, featuring 11-foot ceilings, en-suite elevators, 
Italian-designed kitchens, and custom-crafted interiors with top-end finishes and natural materials. The 
flagship dual-story penthouses add 13-foot ceilings, expansive terraces with private pools, in-home spas, 
and outdoor kitchens. 

Residents will also enjoy an impressive suite of amenities, including a rooftop pool with a sky lounge, a 
top-tier gym with a dedicated yoga studio, a state-of the-art media viewing room, a library, rejuvenating 
spa facilities, and even a pet spa. 



 

 

 



 

 



 



 

 



 

 
CONSTRUCTION & DESIGN 

Pagani Residences Miami: The 
Epitome of Luxury and Innovation 
The prestigious Italian automobile brand ventures into the world of luxury 

residences in Miami 

 

 

https://www.itsjustbusinessmagazine.com/category/construction-design/


 

  

The worlds of automotive luxury and high-end residential design converge in an 

unprecedented project: Pagani Residences Miami. This exclusive development is 

redefining the concept of luxury living in the vibrant city of Miami. Located in a prime 

enclave, these residences offer a living experience that combines Italian elegance 

with urban sophistication. 

  

 
  

Pagani Residences feature a unique architectural design inspired by the fluid lines 

and attention to detail that characterize Pagani’s supercars. Each residence is 

equipped with the highest-quality finishes, cutting-edge technology, and panoramic 

views that capture the essence of the city and ocean. The interiors, carefully crafted, 

reflect Horacio Pagani’s philosophy, where art and engineering meet in perfect 

harmony. 

This development not only offers stunning living spaces but also a variety of 

exclusive amenities. These include a luxury spa, an infinity pool with views of the 

Miami skyline, a state-of-the-art gym, and a private residents’ club. Additionally, 

each residence comes with a parking space specifically designed to showcase luxury 



 

vehicles, allowing owners to display their prized machines in a safe and stylish 

environment. 

  

 
  

Pagani Residences Miami represents the pinnacle of luxury and innovation, offering 

residents a unique and unparalleled living experience. This project is a testament to 

Pagani’s commitment to bringing its unmatched craftsmanship and design to the 

world of residential architecture, further elevating the standards of luxury living in 

Miami. 

For more information, visit Pagani Residences Miami. 
 

https://www.paganiresidences.com/


 

 

 

With the high season in Miami on the horizon, residents and visitors alike are seeking spaces 
that let them immerse in the city’s year-round sunshine and lush greenery. Recent studies from 
the National Library of Medicine have revealed that prolonged indoor time can hinder problem-
solving skills, while exposure to greenery significantly boosts creativity, motivation, and physical 
activity. Responding to this insight, Miami’s newest luxury residential and commercial 
developments are redefining how we live and work, balancing indoor and outdoor environments 
to nurture wellness and connection with nature. 

Below, we explore some of Miami’s cutting-edge properties that blend luxury with natural 
surroundings, from serene residences in Coconut Grove to biophilic office spaces in the heart of 
the city. 

Pagani Residences 

 

Image Credit: We are Visuals 

Nestled in North Bay Village, Pagani Residences is a haven for those seeking luxury with a 
waterfront view. This development offers panoramic views of Biscayne Bay and features a 240-
foot waterfront boardwalk, private boat slips, and lush private terraces. Each residence is 
equipped with private ensuite elevators, inviting residents to enjoy a personal retreat that 
incorporates the calming presence of nature right at their doorstep. North Bay Village has seen a 
quiet rise in popularity, and Pagani Residences is an exemplar of this area’s elevated living 
standards. 

 

https://health.ucdavis.edu/blog/cultivating-health/3-ways-getting-outside-into-nature-helps-improve-your-health/2023/05
https://www.paganiresidences.com/


 

 

 

The Campfire Circle, led by Kristen DeGroot, performed exhaustive research to identify the 
top 4 agencies that brands need to know about and keep their eye on. These agencies have 
the capabilities and expertise to transform businesses and increase profitability. 

As an agency that grows and optimizes agencies, The Campfire Circle keeps a pulse on 
agencies and highlights ones that are doing stand-out-work for their clients. 

After careful consideration, research, speaking to agency owners, and examining client 
stories, The Campfire Circle is releasing a list of the top four agencies to watch in 2025. 

Strategy Media 

Founded by entrepreneur Sheri Pasqual in 2010, Strategy Media is a progressive media 
agency based in New York City, and one of the leading female-owned niche agencies in the 
country specializing in developing cutting-edge marketing strategies for luxury and ultra-
luxury real estate brands. Under her leadership, the agency has successfully marketed over 
200 real estate properties both nationally and globally. A major focus of their expertise is 
marketing premium branded residences for top-tier hotels nationwide, including The Four 
Seasons, Ritz-Carlton, St. Regis, Rosewood and Waldorf Astoria, as well as prestigious 
automotive and restaurant brands, such as Pagani Residences and Cipriani Residences in 
Miami. 

Being at the forefront of the evolving media landscape, Strategy Media leverages new 
technologies, platforms and digital strategies for their branded residential projects to reach 
and engage these real estate audiences in innovative ways while always ensuring full 
compliance with privacy and housing laws. Among the technologies utilized include Virtual 
Reality for creating immersive experiences, such as using VR headsets at sales galleries to 
oRer virtual tours of luxury properties. This technology is particularly valuable for 
preconstruction projects, as it allows potential clients to virtually explore the interiors of 

https://www.strategy-media.com/


 

the residences and experience the lavish building amenities, even before construction has 
begun. Other tactics include IP targeting, which delivers digital ads directly to specific 
household postal addresses, eRectively reaching prospects across their devices—a 
concept known as "Digital Direct Mail." Additionally, they also leverage advanced platforms 
with data-mapping techniques to target specific companies and professions across 
various industries, engaging these audiences across their devices in various locations. 

Song Candy Media 

Song Candy Media (SCM) is a forward-thinking Community Marketing Agency that’s 
gaining attention in the beauty, retail, and food & beverage sectors. They specialize in 
helping brands craft social media content that resonates with audiences by adopting a 
creator-first approach. Their comprehensive services span social, influencer, and paid 
media, all designed to enhance cultural relevance and drive brand growth. 

Earlier this year, SCM partnered with fast-food chain Jack in the Box to promote the launch 
of their “healthy-ish” Jack Wrap in Classic and Spicy flavors. The campaign aimed to 
demonstrate that a healthier choice can be just as satisfying as traditional options. SCM 
developed a vibrant TikTok campaign, featuring a remix of 90s West Coast hip-hop 
performed by Jack himself, with a modern twist by rising TikTok artist KTLYN. By 
collaborating with niche creators specializing in humor, dance, and food, the campaign 
achieved over 22.85 million impressions, 22.6 million views, and generated $573,000 in 
Earned Media Value, underscoring the eRectiveness of genuine partnerships and 
compelling content. 

Storyteller-Labs 

Every brand has a story to tell, and at Storyteller-Labs, we believe that every story begins 
with people. Our human-centric approach involves collaborating with clients to deeply 
understand their values, goals, and target audiences. We employ a meticulous process 
that combines qualitative research, empathy-driven insights, and creative brainstorming to 
craft narratives that speak directly to the human experience. Whether through interactive 
digital experiences, visually stunning films, or compelling written content, Storyteller-Labs 
creates stories that not only elevate brands but also enrich the lives of the people they 
touch. 

With a team of innovative thinkers, writers, directors and photographers, Storyteller-Labs 
has been working for clients such as The North Face, Red Bull and Mitsubishi since 2010. 
The agency has been awarded internationally for its documentary and advertising work and 
is recognised as the benchmark in strategic storytelling in the outdoor sports and tourism 
industries. 

https://www.songcandy.com/
https://www.storyteller-labs.com/


 

cj Advertising 

cj Advertising, a full-service agency exclusively serving personal injury law firms since 
1994, has flourished under Micki Love’s leadership since 2018—and the growth shows no 
signs of slowing. The company’s Integrated Digital team now manages a vast and 
expanding portfolio of websites, specializing in SEO, Marketing Automation, and Paid 
Digital campaigns for niche cases like Birth Injury. This growth, along with a surge in 
strategic partnerships and the addition of Operations Consulting services, continues to 
drive better results for law firms nationwide. Additionally, cj Advertising’s Creative Services 
and Media teams consistently deliver impactful campaigns, helping transform local firms 
into market leaders. Learn more about cj and Micki Love at cjadvertising.com. Or grab 
tickets to meet Micki and her team at the Xcelerate Your Average Fee Conference in 
Nashville on September 26-27. (You can use code XLR2024 for 10% oR tickets.) 

Contact Info: 
Name: Kristen DeGroot 
Email: Send Email 
Organization: The Campfire Circle 
Website: https://www.thecampfirecircle.com/ 

Release ID: 89140095 

If there are any errors, inconsistencies, or queries arising from the content contained within 
this press release that require attention or if you need assistance with a press release 
takedown, we kindly request that you inform us immediately by contacting 
error@releasecontact.com (it is important to note that this email is the authorized channel 
for such matters, sending multiple emails to multiple addresses does not necessarily help 
expedite your request). Our reliable team will be available to promptly respond within 8 
hours, taking proactive measures to rectify any identified issues or providing guidance on 
the removal process. Ensuring accurate and dependable information is our top priority. 

 

https://www.lawfirmxcelerator.com/average-fee-2024/
https://send.releasecontact.com/89140095
https://www.thecampfirecircle.com/


 

 

 

 

Developer for Pagani Residences Miami has unveiled a first look at the luxurious kitchens. 
The new interior renderings highlights the sophisticated design curated by A++, in 
collaboration with Pagani Arte, the recently established Made in Italy interior design 
division. These renderings oDer a glimpse of the bespoke details potential buyers can 
select, with over 16 design elements available. Options include four countertop choices, 
two flooring styles, and two cabinetry selections, all meticulously crafted to combine art 
with functionality, resulting in truly elevated living spaces. 
 

Pagani, renowned for exclusivity, stealth-wealth aesthetics, and handcrafted quality, 
delivers the same level of customization to its residences that it applies to its hypercars. 
Just as no two Pagani cars are alike, each residence in Pagani Residences can be 

https://www.miamicondoinvestments.com/pagani-residences-miami


 

personalized to reflect the unique tastes of its owner, ensuring an unparalleled living 
experience. 

As Miami’s first-ever Hypercar-branded building, Pagani Residences will feature 70 
waterfront homes with starting prices at $2.9 million. Located in North Bay Village at 7940 
West Drive, this 28-story architectural masterpiece by Revuelta Architecture promises 
breathtaking views, privacy, and exclusivity. With Fortune Development Sales leading the 
marketing and sales eDorts, the project is set for completion in 2027. 

Each residence, designed with expansive 2,000 to over 3,300 square feet floor plans, oDers 
spacious living with a focus on outdoor enjoyment. The homes feature expansive 
terraces ranging from 800 to 1,040 square feet, while the penthouse units boast 6,900 
square feet of living space and up to 4,400 square feet of outdoor area, including private 
pools. Every unit oDers high ceilings, with 11-foot heights in standard residences and 13-
foot ceilings in penthouses. 

Luxury doesn't stop with the interiors. The Pagani Residences oDer a suite of high-end 
amenities that take full advantage of the peninsula location with stunning waterfront views. 
Residents can enjoy access to a 240-foot waterfront boardwalk and private boat slips. The 
ground floor provides 24/7 concierge services, valet parking, a porte-cochere, pet spa, and 
dedicated storage for bicycles, paddleboards, and kayaks. For those seeking extra 
convenience, private garages and preferred parking are also available for purchase. 

For relaxation and recreation, the property boasts an eighth-floor private residents’ lounge, 
complete with a library and media room, perfect for quiet reflection or social gatherings. 
Meanwhile, the 27th floor is home to a state-of-the-art wellness center, featuring a fully 
equipped fitness center, Pilates and yoga studios, and a spa with sauna and steam rooms, 
all oDering stunning views of Biscayne Bay. 

Atop the Pagani Residences on level 28 lies the ultimate in luxury living—a rooftop 
pool and sky lounge with 360-degree views of the Atlantic Ocean and Biscayne Bay. This 
serene oasis features poolside cabanas, hot and cold plunges, and fully appointed 
summer kitchens with chef’s grills for alfresco dining. 

In keeping with the Pagani tradition of world-class craftsmanship and attention to detail, 
every aspect of this residential experience has been carefully designed to oDer residents a 
blend of comfort, luxury, and unmatched exclusivity. 



 

 

 

 



 

In his quest to create “the most beautiful car in the world,” Horacio Pagani has expanded 
his view and included a stunning residential tower in North Bay Village, Miami Beach. The 
luxurious bespoke interiors of the brand’s new have been revealed, and it is clear that they 
have been as carefully and thoughtfully designed as the hypercar by the same name. 

“Pagani Residences represent an exciting blend of Pagani’s bespoke design approach with 
the finest materials, and the vibrant allure of Miami’s beauty and dynamic energy. This 
innovative fusion embodies the distinctive essence that defines Pagani,” said Horacio 
Pagani, founder and CEO of Pagani Automobili. “Our aspiration is for residence owners to 
evoke the same exhilaration and excitement that our auto enthusiasts and owners 
experience every time they get behind the wheel of their Pagani Hypercar.” 



 
Rendering of Pagani Residences Entrance 

The design of this project is a dedication to Leonardo da Vinci’s Principles of Art and 
Science with an amenity-rich structure that has been designed by Miami super-architect 
Revuelta Architecture. Inside, the interiors are curated by Pagani Arte, a division of Pagani 
Automobili based in Italy and well-known for its dedication to quality and texture. 

“Pagani Residences in Miami are set to redefine the art of handcrafted living, presenting a 
curated experience that effortlessly extends the essence of Pagani — an embodiment of 
obsession with detail, refined taste, and a level of craftmanship that is truly rare in today’s 
world,” remarked Mikael Hamaoui, the CEO of Riviera Horizons, in a release. 

The residences will be constructed on the waterfront parcel at 7940 West Drive in North 
Bay Village, rising 28 stories over the Biscayne Bay. With just 70 residences, the tower is 
following suit with the new trend of ultra-privacy and quiet luxury. 



 
Rendering of Pagani Residences Lobby 

When completed, the 70 residences will include two- to four- bedroom layouts that are 
four per floor. Each home will be located on a corner and have between 2,000-3,3000 
interior square feet. Wraparound terraces will range from 800-1,040 square feet with glass 
enclosures. Residents will enjoy 11-foot ceilings throughout with floor to ceiling glass. 

On the Penthouse level, the ceilings reach higher (to 13 feet) and layouts expand to 6,900 
interior square feet with 4,900 square feet of terrace space. Residents will notice the 
addition of private pools on the terrace. 



 
Rendering of Pagani Residences Living Room Interior 

 
Rendering of Pagani Residences Bedroom 

Despite the low number of residences, there are an abundance of amenities for owners to 
enjoy. Upon arriving, guests will be greeted by 24 hour valet, concierge and doorman. A 
private marina is at your disposal along the waterfront along with a 240-foot boardwalk 
with private boat slips and entertainment spaces. 



On the 28th level, guests enjoy 360-degree views of the Atlantic Ocean and Biscayne Bay 
on the rooftop pool lounge with poolside cabanas as well as hot and cold plunges. A 
summer kitchen and grill is also available to offer alfresco dining near the pool. 

Throughout the project itself, owners are offered an array of services that include wellness 
amenities, a library and lounge, media room, pet spa, along with water sports. 

With the location in North Bay Village, the residences are also convenient to the Pagani 
dealership that is located at 14800 Biscayne Boulevard in nearby North Miami. 

 
Rendering of Pagani Residences Private Dock 

 
Rendering of Pagani Residences Pool 

Pagani Residences are currently priced from $2.4 million and delivery is anticipated in 
2027. 

 



   
 

   
 

 

 

 



   
 

   
 

 



   
 

   
 

 

 



   
 

   
 

 

 



 

 

 

Riviera Horizons has revealed a first look at the kitchens and bathrooms at Pagani 

Residences Miami with a new set of interior renderings showcasing the luxurious 

interiors by A++, curated by Pagani Arte, the newly established Made in Italy interior 

design division. Potential buyers can choose from over 16 design elements, including 4 

countertop options, 2 flooring styles, and 2 cabinetry choices. Every detail is 

thoughtfully designed to harmonize art and functionality, ensuring a truly exceptional 

living space. Pagani is a brand known for exclusivity, “stealth-wealth” characteristics 

and handcrafted quality. Just as no two Pagani cars are identical, each featuring 

unique aesthetic details and customizations, Pagani Residences offers unparalleled 

customization options for your kitchen or bathroom.  

Miami’s first-ever Hypercar branded building, Pagani Residences will offer 70 

handcrafted, waterfront residences with prices starting at $2.4 million on Miami’s 

North Bay Village. Pagani Automobili is a luxury brand renowned for its exquisite 

quality, unique engineering, and tailor-made handcrafted Hypercars, which stand 



 

among the most desired in the world. Completion is slated in 2027 with Fortune 

Development Sales leading sales and marketing for the project.  

Located at 7940 West Drive, North Bay Village, the 28-story, amenity-rich property 

designed by Revuelta Architecture will offer 70, all corner residences. The spacious, 

two-to-four-bedroom homes range from 2,000 to over 3,300 square feet with 

expansive outdoor terrace spaces ranging from over 800 to 1,040 square feet, with 

only four residences per floor, making privacy paramount. Penthouses span from 

6,900 square feet with up to 4,400 square feet of outdoor living. Each home will be 

entirely customized and fully finished with 11-foot ceilings in all residences with 

waterfront-facing outdoor spaces and 13-foot ceilings in the penthouses with private 

pools.  

Pagani Residences will include an exquisite collection of amenities including a 240-

foot waterfront boardwalk and private boat slips. Owners will enjoy 24/7 concierge 

service to anticipate every need. On the ground floor residents’ amenities include valet 

parking and porte-cochere, a pet spa, bicycle, paddleboard and kayak storage, 24/7 

security, private garages available for purchase and preferred parking. To take 

maximum benefit of the stunning peninsula location surrounded by waterfront views, 

a private residents lounge is ensconced on level eight along with a library, and media 

room.  

A collection of wellness amenities awaits residents on level 27 with a state-of-the-art 

fitness center, advanced cardio training, dedicated Pilates and yoga studios, spa with 

stunning views of Biscayne Bay, sauna and steam rooms, and private treatment rooms 

as well as a restorative wellness lounge.  

A rooftop pool and sky lounge on level 28 offer stunning 360-degree views of the 

Atlantic Ocean and Biscayne Bay, poolside cabanas and hot and cold plunges. Fully 

appointed summer kitchens with chef’s grills complete the package for alfresco, 

poolside dining.  
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Supermodel Karlie Kloss and real estate heir Joshua Kushner have added an iconic 
home in Malibu to their cross-country portfolio of homes with the $29.5 million 
purchase of self-taught architect Harry Gesner’s distinctive Wave House in Malibu. 
Once owned by Rod Stewart, the beachfront home is most recognized by its 
copper-clad roofline that mimics the cresting waves of a surf break. The couple 
also maintain a sprawling condo in the Kushner-developed Puck Building in New 
York City as well as a waterfront mansion on Miami’s prestigious North Bay Road 
they picked up a few years ago for $23.5 million. And in Georgia, country singer Zac 
Brown has hoisted his lakefront retreat on the outskirts of Atlanta on the market for 
$3.25 million. The Grammy-winning “Chicken Fried” singer is set to turn a tidy 
profit on the Lake Lanier spread he picked up about four years ago for $1.8 million. 

 

 

https://view.email.robbreport.com/?qs=685cc1a3cdd17a706ba4ae4b5134f7162a660fffb9ad5ab876bcf62d1e9993c15092315016af0bb4dc8e39817fba3f6cb5724bc25ad8e71245e4f1d9600b76ff299e61ce04f79e347efcfeeef6470d66
https://click.email.robbreport.com/?qs=3775c2d40c04cfd549b9dbc8dbecf77fedecad266df670aae43ab9ddc9f7b87072cdc95d1bf00999816ede7cc8d993667426f51aff9a4577104b60a30635408c


 

 

Joshua Kushner and Karlie Kloss Scoop Up Harry Gesner's Wave House in Malibu 

The couple paid $29.5 million for the distinctive oceanfront home, which was once owned by 
Rod Stewart. 

READ MORE 

 

 

  
 

 

 

Country Singer Zac Brown Seeks $3.2 
Million for His Georgia Lake House 

Owned by the Grammy-winning musician 
since 2020, the waterfront retreat on the 

outskirts of Atlanta features an infinity pool 
and a private dock with a rooftop party deck. 

READ MORE 
 

https://click.email.robbreport.com/?qs=3775c2d40c04cfd5043e5a8958364189319db3bc4299b8614dd79e3959755ace9ba1d4f5a70dd8ac68ed8ec11560ee60e7094e430f03060e06c8fc1b20526a16
https://click.email.robbreport.com/?qs=3775c2d40c04cfd5043e5a8958364189319db3bc4299b8614dd79e3959755ace9ba1d4f5a70dd8ac68ed8ec11560ee60e7094e430f03060e06c8fc1b20526a16
https://click.email.robbreport.com/?qs=3775c2d40c04cfd5cde7020c30dfd2835df848ea3cecd0a0e667b47924611d9c3bb63d9f658f5a9b9fc821e82e2ad3fdbbebc04f8ed14686bc8b9392d8fd78ca
https://click.email.robbreport.com/?qs=3775c2d40c04cfd5cde7020c30dfd2835df848ea3cecd0a0e667b47924611d9c3bb63d9f658f5a9b9fc821e82e2ad3fdbbebc04f8ed14686bc8b9392d8fd78ca
https://click.email.robbreport.com/?qs=3775c2d40c04cfd5cde7020c30dfd2835df848ea3cecd0a0e667b47924611d9c3bb63d9f658f5a9b9fc821e82e2ad3fdbbebc04f8ed14686bc8b9392d8fd78ca


 

  
 

  
 

 

 

For the Price of a Tiny N.YC. Apartment, 
You Could Snag a Sprawling Villa in 

Calabria, Italy 

A 500-square-foot condo in New York City 
runs about the same cost as a 7,000- to 

8,000-square-foot villa in both Italian and 
Spanish regions  

READ MORE 
 

  
 

  
 

 

 

Luxury Automakers Are Racing to Build 
Design-Forward Branded Residences. 

Here's Why. 

Premium marques such as Bugatti and 
Pagani are bringing the aerodynamic curves 
and bespoke craftsmanship of automotive 

design to residential projects around the 
globe. 

READ MORE 
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This $26 Million Contemporary Mansion in 
L.A. Is Perched High Above Stone Canyon 

Reservoir 

The Bel Air residence features disappearing 
walls of glass, open mountaintop views and 

a guest house. 

READ MORE 
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A Bay Area Home Crafted by Cult-Favorite 
Architect Roger Lee Lists for $1.8 Million 

Celebrated for their clean lines and 
seamless integration with nature, homes by 

the late Chinese-American designer are 
rarely available and often have a waiting list 

of buyers. 

READ MORE 
 

  
 

  
 

 

 

This $50 Million Riverfront Mansion in 
Florida Comes With a Pool and a 

Pickleball Court 

The 10,000-square-foot Fort Lauderdale 
mansion oZers six bedrooms along with 

multiple covered patios. 

READ MORE 
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In Northern California, a One-Room 
Schoolhouse Converted Into a 3-Bedroom 

Home Is Listed for $6.5 Million 

The one-acre Sonoma spread dates to 1910 
and features 12-foot ceilings, original 

hardwood floors, and a wine room. 

READ MORE 
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When considering luxury brands like Louis Vuitton and Aston Martin, property development 
is likely not what first comes to mind. But many of these companies are now looking to real 
estate as a new frontier for their portfolios. These brands are investing in a mix of 
commercial and residential real estate in an attempt to both promote their products and 
create a new form of marketing for high-end brands. 

While some companies are focusing on creating their own condos, apartments and 
residential buildings, others are in the process of buying out large swaths of city 
neighborhoods for retail spaces. And data shows that these types of developments are set 
to skyrocket in the coming decade. 

Why are these brands investing in residential real estate? 



 

There is a "growing list of luxury brands hoping to use real estate to turn their cultural 
cachet into cold, hard cash," said Business Insider. Italian automaker Pagani — which 
produces cars with multimillion-dollar pricetags — recently "unveiled plans for Pagani 
Residences, a 70-unit condo development in Miami's North Bay Village." These condos, 
similar to their cars, will sell at around the $3 million range. 

Pagani is the "latest high-end car brand to lend its name to a shiny condo project along the 
Miami coast, joining the likes of Mercedes-Benz, Porsche, Aston Martin and Bentley," said 
Business Insider. Non-auto brands venturing into the condominium market include Italian 
eatery Carbone, Dolce & Gabbana and Elle magazine, according to the outlet.  

PLAY SOUND 

While other cities are seeing these types of developments, Miami seems to be a hotspot for 
this trend, where "no one will even build a luxury building in the city without a name brand 
attached to it," said Curbed. The "traditional residential model of just building a really nice 
building is not enough anymore," Peter Bazeli, a real estate development advisor, said to 
the outlet. A new development "has to have a brand, has to conjure up the idea of what the 
lifestyle can be." 

Globally, there are "about 700 branded residences, with nearly the same number in 
development, all scheduled to launch by 2030," said Forbes. Buyers are "attracted to such 
projects by the prestige associated with elite brands." For those who are "fashion lovers, 
car lovers and for those who want high levels of service, the famous brand has an 
implication of longevity and even permanence — it delivers status and a certain way of life," 
architect Bernardo Fort-Brescia said to Forbes. 

Why are these brands investing in commercial real estate? 

Beyond setting up places for people to live, luxury brands are "racing to buy properties on 
the world's most famous shopping streets" because they "fear that, if they don't buy their 
flagship store from the landlord, one of their rivals will do so and send them packing," 
said The Wall Street Journal. Land is going quickly on New York City's Fifth Avenue, and 
"Europe's luxury brands have spent more than $9 billion buying boutiques on the world's 
top shopping streets since the start of 2023." Both Prada and luxury conglomerate LVMH 
are "hunting for luxury properties in New York, according to real-estate sources." 

LVMH in particular, which owns brands like Louis Vuitton, Dior and Hennessy, has "become 
a major developer, buying up coveted buildings on Fifth Avenue in New York and the 
Champs-Élysées in Paris," said The Nation. The "sheer extent of LVMH's holdings and the 
rhetoric it uses in describing them makes clear that its end game is to defend and obscure 
private property's hold on shaping cities." 

https://theweek.com/business/hermes-lawsuit-luxury-bags-controversy
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Building in these high-rent spaces caters to a new generation of consumers who can 
"signal on their social media feeds, on their TikTok accounts that they are in the know and 
in with these luxury brands," Rebekah Kondrat of Rekon Retail said to The Real Deal. And 
the push is likely to increase; these companies are "taking real estate oc the market, likely 
forever," Jason Richter of Capricorn Retail Advisors said to the outlet. This could "in many 
respects increase demand." 

 

 

https://therealdeal.com/magazine/june-2024/luxe-brands-find-a-home/


 

 

 

 

Riviera Horizons has unveiled the interiors of Pagani Residences Miami, revealing stunning 
kitchen and bathroom designs. The luxurious spaces are curated by A++, the design firm 
behind Pagani Arte, a newly launched Made in Italy interior design division. Homebuyers 
can select from over 16 customizable design options, including multiple countertop, 
flooring, and cabinetry styles, ensuring a unique and functional living experience. Pagani, 
renowned for its handcrafted exclusivity and “stealth-wealth” design, extends the same 
bespoke approach from their Hypercars to the interiors of these residences, providing an 
unparalleled level of personalization. 



 

 

Miami’s First Hypercar-Branded Development 

Pagani Residences, the first building in Miami associated with the prestigious Hypercar 
brand, is set to deliver 70 handcrafted waterfront homes, with starting prices at $2.4 
million. Located in North Bay Village, the project, which will be completed in 2027, is 
managed by Fortune Development Sales. Pagani Automobili, known for its one-of-a-kind 
Hypercars, brings its brand’s bespoke craftsmanship to this real estate venture. 

Exclusive Residences and Design Features 

Designed by Revuelta Architecture, the 28-story tower will house just 70 corner residences, 
o[ering between 2,000 to over 3,300 square feet of living space. The homes include 
expansive terraces of up to 1,040 square feet, providing private outdoor spaces. With only 
four units per floor, privacy is a priority. Penthouses, which boast up to 6,900 square feet of 
indoor living space and 4,400 square feet of outdoor areas, feature 13-foot ceilings and 
private pools, while all other residences have 11-foot ceilings and waterfront views. 

World-Class Amenities and Services 

Residents of Pagani Residences will have access to a suite of premium amenities. The 
ground floor includes valet parking, a pet spa, private garages, and paddleboard and kayak 
storage. A private residents’ lounge on the eighth floor features a library and media room, 
all set against panoramic waterfront views. For fitness and relaxation, level 27 o[ers a fully 
equipped gym, yoga and Pilates studios, and a spa with stunning views of Biscayne Bay, 
complete with treatment rooms, saunas, and steam rooms. 



 

Sky-High Living 

Topping o[ the building’s amenities is the rooftop pool and sky lounge on the 28th floor, 
o[ering 360-degree views of the Atlantic Ocean and Biscayne Bay. Residents can enjoy 
poolside cabanas, hot and cold plunges, and fully outfitted summer kitchens with chef’s 
grills, perfect for alfresco dining. This rooftop retreat brings a luxurious outdoor experience 
to residents, combining relaxation with breathtaking views. 

 



 

 

 



 

 

 

 



 

 



 



 



 



 



 

 

 

Pagani 

The concept of luxury branded residences was birthed in 1919 on New York’s Upper East 
Side, when the fashionable Hotel New Netherland collaborated with the venerable Sherry’s 
restaurant on what would become Fifth Avenue’s Sherry-Netherland apartment hotel. It 
took decades, however, before the idea took on any momentum. 

In the 1990s, competing Four Seasons- and Ritz-Carlton-branded residences kick-started 
the hotel-anchored trend in cities like Boston, Los Angeles and Miami. With their 
unexpected successes invigorating once-forgotten FiDi districts in these metropolises, 
other top-tier hotel brands quickly got in the mix, including Aman, Mandarin Oriental, Nobu 
and RaUles.   

https://robbreport.com/tag/branded-residences/
https://robbreport.com/tag/miami/


 

In the past decade, the market segued from simmer to boiling point with fashion houses 
such as Armani, Roberto Cavalli, Karl Lagerfeld, and Fendi, as well as jewelry brands 
Bulgari, Baccarat and Jacob the Jeweler announcing glittery branded projects in booming 
international hot spots like Miami and Dubai, fomenting a 150-percent surge in luxury-
branded residencies during that time span.  

 

The logo emblazoned entrance to Mercedes-Benz Places in Miami’s bustling Brickell 
neighborhood.The Boundary 

A new and unexpected sector has in recent years zoomed into the luxury branded 
residences sector: automotive manufacturers. Porsche, Bentley, Bugatti, Aston Martin, 
Mercedes-Benz, and even niche builders Pininfarina and Pagani have now announced 
plans to build their own high-design, high-power residences.  

The reason is simple: luxury branded residences add an expected value of 20 percent to 40 
percent over comparative nonbranded residences. And considering the added cost to 
developers, which according to Executive Vice President of Gibson Sotheby’s International 
Realty Michael Carucci averages about 8 to 10 percent per property, the financial 
advantages are clear. 

https://robbreport.com/tag/dubai/
https://robbreport.com/tag/bentley/
https://robbreport.com/tag/pagani/


 

 

The entrance to the Bugatti Residences by Binghatti in Dubai.Bugatti 

“Think of it as like a Good Housekeeping Seal: people feel familiar with these brands, and 
there’s an established level of trust,” Carucci explains, highlighting why each party benefits. 
“Brands do it for the additional revenue, and of course the exposure, while the developers 
do it for product diUerential. When developers come to the market, especially in places like 
Miami and Dubai, where you have a massive saturation of new developments, they want to 
stand out.”  

“We want to oUer a wider experience. Bugatti is the pinnacle of automotive, but we think 
we can oUer that experience in other categories as well,” Bugatti CEO Mate Rimac tells 
Robb Report. “So, for example, in housing, especially in Dubai, where people are striving for 
the top, we found an interesting opportunity to build a Bugatti building and bring the French 
luxury flair to Dubai. That was the idea: if we give our designers the creative freedom to 
apply what we do with a Bugatti hypercar into a building, how would it look like? This is the 
result.” 



 

 

An overhead view of the sinuous Bugatti Residences by Binghatti in Dubai.Bugatti 

Together with the developer Binghatti, they set out to bring the elegance of the Côte d’Azur 
to the Emirates, designing a shimmering skyscraper with breathtaking fluidity. The Bugatti 
Residence’s twin footprints curve into a single metallic form reaching to the desert sky like 
a static chrome lava lamp bubble. Floor-to-ceiling windows provide oceans of sunlight and 
wondrous views to each of the 171 Riviera Mansions residences and 11 Sky Mansion 
penthouses, every one unique with a bespoke layout. 

Whether it be Aston Martin, Porsche, Bentley, or Bugatti, the development process follows 
a similar path: a real estate developer owns a piece of undeveloped land, and they discern 
which luxury brand would work best with their property, regardless of category. Of course, 
organic relationships go a long way; Rimac notes their partner’s founder, Muhammad 
Binghatti, was a longtime fan of their brand before conversations even began.  



 

 

Even the motor court at Pagani Residences Miami has a stunning view of Biscayne 
Bay.Pagani 

For the bespoke Italian hypercar builder Pagani, founder Horacio Pagani’s son Chris lived in 
Miami and was friendly with local developer Riviera Horizons’ CEO and founder Mikael 
Hamaoui. Riviera Horizons had purchased a small parcel in the uber-exclusive three-island 
North Bay Village area and recognized the plot’s smaller size and uber-exclusive peninsula 
location would require a partnership with a brand as exclusive and enigmatic as the 
development itself. When Hamaoui discovered Pagani was looking to develop a branded 
residence project, the opportunity seemed kismet.  

“Pagani had that sense, ‘Hey, North Bay Village is going through a major renaissance right 
now,’” Hamaoui recalls of early conversations. “They understood how this area is actually 
going to be one of the most societal places to live over the next five to 10 years, and this is 
where they want to be.’”  



 

 

Pagani Residences Miami will have just 70 residences, everyone one a corner unit with 
huge terraces.Pagani 

The relatively small footprint of the building limits the number of units but also bequeaths 
the 29-story building with intimate touches more massive buildings could never match. 
With only four units per floor (two- to four-bedroom units range from 2,000 to over 3,300 
square feet), each one of the 70 units boasts expansive waterfront views of Biscayne Bay 
with 11-foot ceilings that soar to 13 feet in the penthouses. Every residence is a corner unit 
with huge terraces on two sides, ranging from over 800 to 1,040 square feet. 

“We couldn’t design that product in another location, not in Surfside, Edgewater, Brickell or 
anywhere else,” Hamaoui explains of the unique makeup of North Bay Village. “Pagani 
produces about 50 cars a year. They’re not interested in building one of these mega 
buildings—it had to be something aligned with their core values, which is something very 
bespoke, very curated, very special, and very unique.’” 



 

 

Pinanfarina has numerous projects in development, including in Brazil (left) and Mexico 
(right).Pinanfarina 

“If the Pagani Residence had 200 units, that would fail miserably because that’s just not 
Pagani,” argues Carucci, underscoring how the success of these projects relies on 
authentic collaboration and the ability to match a five-star hotel’s elevated level service 
and broad suite of pampering amenities. With only 70 units to handle, Boston’s top-rated 
Sotheby’s agent postulates Riviera Horizons and Pagani will oUer the same level of precise 
tailoring and expert craftsmanship that the Italian automaker delivers with its hand-built 
automobiles.  

“People are not going to buy a home for a crystal chandelier. They’re going to buy a home 
for the location, for the floor plan they like, and because it’s a luxury brand they feel will 
bring real product diUerential,” argues Carucci. “Someone’s not going to buy a Dolce & 
Gabbana house because they wear Dolce & Gabbana suits. But if you own a Pagani and 
you want to have a place in Miami, you’re probably going to want to buy the Pagani 
[Residence].” 



 

 

Like several other automotive-branded towers, The Bentley Residences in Miami feature 
car elevators.Dezer Development 

Another strong advantage automotive marques inherently command is a baked in 
aesthetic, a recognizable visual design DNA that in some cases boasts decades of 
heritage. These signature design cues provide an easy yet powerful way for designers to 
integrate a brand’s language into the exterior and interior that a fashion label, hotel chain or 
jeweler simply cannot. This is especially potent in communal spaces such as lobbies, 
spas, rooftop pools, and parks.  

With all the automotive brands Robb Report spoke with, the development of the buildings 
was not merely surfacing from the automotive side; rather, dedicated design teams worked 
hand-in-hand with the developer’s architecture firms to build the structures from a white 
sheet design.  



 

 

At The Bentley Residences, there are up to four parking spaces per unit in glass-walled 
garages.Dezer Development 

“With [architecture firm] Sieger Suarez, we sat down together and sketched out the 
architecture, challenged each other on the art of the possible and pushed the industry to 
create a building as unique as the brand,” reveals Chris Cooke, Head of Design 
Collaborations at Bentley Motors concerning their Bentley Residences Miami. 

“There are references to our cars throughout the residence, from the Bentley signature 
diamond motif carefully echoed in the diamond-shaped glass facade panels to the 
diamond-shaped tiles of the lobby.” He adds finer touches that perhaps only dedicated 
aficionados might notice, such as lobby pillars with wood veins ingrained in copper dust, a 
visual nod to Bentley’s stunning EXP 100 GT concept car. 



 

 

Porsche Design recently announced its first foray into branded residences with a muscular 
tower in Bangkok.@Porsche Design 

Another singular advantage automotive-branded residencies oUer is the ability to 
implement four-wheeled creations directly into the visual makeup of the building, be that 
with specialized parking museums, showcasing vehicles in lobby locations, or, better yet, 
allowing owners to display their seven-figure vehicle as a work of art inside their own 
apartment. 

Residential towers from Bentley and Porsche worked with Dezer Development to oUer a 
patented ‘Dezervator’—a transparent elevator that lifts supercars into private spaces that 
serve as an apartment’s center stage, not just integrating their cars into their living space 
but literally transforming them from utilitarian machines into objets d’art. The Bugatti 
Residence oUers a similar feature.  

“Bentley cars and Bentley residences are both born out of a passion for design, 
craftsmanship and personalization,” says Cooke about the venerable British marque 
entering the luxury real estate sector. Clearly the financial advantages are lucrative, but the 
opportunity to expand a beloved brand’s badge from a simple hood ornament into a literal 
home is perhaps harder to resist. “The aim in both cases is to deliver luxurious, wow-factor 
moments to our customers,” the Head of Design Collaborations states. “It allows us to 
craft distinctive residential oUerings that not only resonate with but also expand our brand 
identity beyond traditional automotive boundaries.” 



 

 

 

The Italian carmaker Pagani produces fewer than 100 vehicles a year, and each comes 
with a seven-figure price tag. The brand is known among gearheads for its attention to 
detail and air of exclusivity, qualities that Pagani hopes will translate to its next project: 
luxury condominiums. 

This spring, the company unveiled plans for Pagani Residences, a 70-unit condo 
development in Miami's North Bay Village. The automaker says the building will offer 
waterfront views and living spaces "meticulously curated" by its interior-design arm. 
Pagani condos, much like Pagani cars, start at about $3 million. But for people 
desperate to claim a piece of Pagani, the price tag may be no problem at all. 

"I sold a unit to a guy that loves Pagani cars, and it just didn't matter to him what the 
location was," Carlo Dipasquale, a luxury-real-estate agent in South Florida, told me. 
"They could've built the building inland, anywhere in Miami, for all he cared." 

Pagani is the latest high-end car brand to lend its name to a shiny condo project along 
the Miami coast, joining the likes of Mercedes-Benz, Porsche, Aston Martin, and 
Bentley. Beyond automakers, there's a growing list of luxury brands hoping to use real 
estate to turn their cultural cachet into cold, hard cash. The owner of the trendy Italian 
eatery Carbone is partnering with developers on a high-rise; Dolce & Gabbana also has 
one in the works. Even Elle magazine announced this spring that it would get in on the 
action with a condo project near Miami Beach, hoping to sell buyers on a lifestyle pulled 
straight from its glossy pages. 

When I heard of these plans a few months ago, I was tempted to dismiss them as the 
kinds of vanity projects that matter only to people with too much money and an 
insatiable hunger for status. Some of the announcements also struck me as a bit of a 
stretch. Magazines have a hard enough time peddling subscriptions these days — what 
makes them so sure they can sell condos? But as I talked with more people, it became 
clear that so-called branded residences are a global phenomenon that's here to stay, 
with developers laying the groundwork for branded towers in hot spots like Dubai, 
London, and New York. The hottest — and weirdest — trend in condominiums could 
actually tell us a lot about the future of real estate, not to mention our brand-addled 
brains. 

 
The concept of branded real-estate projects isn't new. New York's five-star Sherry-
Netherland Hotel began welcoming long-term residents almost a century ago, and since 
then roughly 700 branded residences have graced skylines around the world. But the 
recent boom in these projects makes it clear that we've entered a new era: More than 
650 branded projects are set to open over the next five years, a doubling that Riyan 



 

Itani, the founder of the specialty consulting firm Global Branded Residences, told me is 
"pretty much unprecedented in any sector." Condo developers these days are laser-
focused on the bottom line, and they believe linking up with a well-known label will help 
them sell units faster and at higher prices. Brands like Elle or Pagani stand to collect 
some nice licensing fees, too. But that's not what they're really after. 

"It's about outreach to a customer base beyond your core business," Itani said. Whether 
you sell handbags or golf clubs, "you're able to reach out in a different way and get brand 
loyalty." 

 
A rendering of the planned Pagani Residences in Miami, starting at $3 million per 
unit.We Are Visuals 
 
Most of these projects are tied to big, swanky hospitality names like Four Seasons or 
Ritz-Carlton, which set aside parts of their buildings as for-sale units. These 
arrangements feel like natural unions — if you're a big-money traveler with a fierce 
loyalty to the Four Seasons, for example, you might be inclined to purchase a home that 
promises the same level of comfort, service, and brand recognition. But a smaller slice of 
branded residences, about 20%, are partnerships between forward-thinking real-estate 
developers and companies that appear to have nothing to do with housing. These are the 
most attention-grabbing, and sometimes head-scratching, marriages: Lamborghini 
villas in Dubai and Spain; Nobu Residences in Toronto, named for the Japanese 
Peruvian restaurant favored by celebrities like Drake; a Miami tower branded by the fine 
crystal maker Baccarat that touts the tagline "Where life forever sparkles." 

It's not as if these luxury-goods companies suddenly morphed into real-estate experts. 
They typically license their names to seasoned development firms that front the money 
for these projects, shepherd them to the finish line, and ultimately bear the risk and 
reward of the actual condo sales. While the brands leave the number crunching and 



 

floor planning to the developers, they weigh in on design flourishes — Giorgio Armani 
himself apparently lends a personal touch to the interiors of Residences by Armani Casa 
in South Florida — and the condos' marketing campaigns. The contributions may appear 
comparatively small, but adding a well-known company to the marquee can deliver real 
results for the building's owner. Itani estimates that developers working on a branded 
residence spend an extra 10% to 15% of what they would spend on a standard condo 
project, since they have to pay for all the additional amenities and the right to splash the 
brand's logo across the building. But in crowded cities like New York or Miami, a 
recognizable logo can help a new building stand out. It also translates to cash: Itani told 
me units in branded towers go for a global average of 30% more than comparable non-
branded units. 

"It's kind of a no-brainer for a developer," Itani told me. "From a financial standpoint, 
it's a very profitable enterprise." 

No-brainers for developers aren't always a win for consumers (take, for instance, the 
recent race toward the bottom in homebuilding). But when it comes to branded 
residences, there are real selling points for buyers. Brand loyalists may be eager to 
welcome their favorite company into yet another corner of their lives. They're invited to 
consider what it might feel like to live inside a Lambo rather than merely speed down 
the coastal highway in one. There's a novelty aspect to these purchases, too. Plenty of 
people own luxury condos, but far fewer get to flex a prestigious name like Bentley or 
Porsche when directing visitors to their new pad. 

Developers load up these buildings with amenities to help discerning buyers feel like 
they're getting bang for their buck. Convenience waits around every corner: infinity 
pools and thermal spas, private boat slips, rooftop helipads. The Bentley Residences 
allows owners to park their cars in their units via a vehicle elevator. Villa Miami, the 58-
story Miami condo project from Major Food Group, which owns a slew of exclusive 
restaurants such as the impossible-to-get-a-table-at Carbone, promises residents private 
dining experiences and VIP status at all its outposts. Hotels, meanwhile, offer to list 
branded condos on Airbnb and manage them when their owners aren't there, helping 
buyers make a return on investment even in their absence. 

The biggest attraction of these glitzy homes, however, may be peace of mind. Plenty of 
condos are vying for rich buyers' eyes and wallets, and they're not all created equal. But 
when a prestigious name like Aston Martin or Dolce & Gabbana stakes its reputation on 
a project, buyers get some added assurance that the units will meet — or exceed — their 
lofty standards. 

"These are all very well-known, established brands that people feel comfortable buying 
into," Laura Steinbruckner, a luxury agent in the Miami area, told me. 

Developers aren't likely to stray too far from this lucrative pitch. Luxury brands will 
probably always offer the biggest upside for builders, and even the "non-luxury" projects 
in the pipeline are still tied to respected brands like Hilton and are only slightly cheaper 
than the big-name buildings. But developers interested in branded residences have a 
plethora of other candidates, some of which could stretch the boundaries of the sector 
even further. The Elle project may seem out of left field, but Itani told me he's talking 

https://www.businessinsider.com/why-are-new-homes-ugly-construction-builders-design-materials-architecture-2024-7?utm_medium=referral&utm_source=yahoo.com


 

with another publication interested in making similar inroads. After all, magazines like 
Elle portray enviable lifestyles tied to fashion, celebrity, health, and beauty. All those 
things could translate to experiences within buildings, Itani told me. 

That's not to say all branded residences offer the same gilded path to profits. Car 
companies and fashion labels, unlike hotels, aren't known for their property-
management chops, and there's a risk that buyers eventually tire of the marketing 
schtick. In a few years, you may well see some condo owners complaining that they got a 
Fiat level of service when they were promised a Ferrari. Rob Sykes, an associate 
principal at the global design firm WATG who advises companies on hotels and branded 
residences, told me developers shouldn't count on slapping a big name on a building and 
instantly reaping rewards. But he does expect to see the sector expand as non-hotel 
brands enter the market — just last year he was in conversations with a client who was 
interested in bringing a luxury jewelry brand (he wouldn't name names) into the fray. 

Itani was still amazed that two sectors in particular — tech and food — hadn't made 
more of a splash in the world of branded residences. There are a few big restaurant 
names, including Nobu, Major Food Group, and Cipriani, the famed Italian eatery. But 
Itani envisions a world in which many other newcomers turn corner-table regulars into 
corner-unit owners. He also sees an opening for ubiquitous tech companies like Apple or 
Google to sell loyal fans yet another product, one tricked out with all the latest tech and 
infused with their design ethos. 

"If there are two things that a modern human being cares most about, it's what they're 
putting in their mouth and what phone they've got in their pocket," Itani told me. "So I 
would expect to see those two elements represented." 

 



 

 

 

 





 



 

 

 



 

 



 

 



 



 



 



 



 

 

 

 

 



 

 

 



 



 

 

 

 

 



 

 

 



 

 

 

 



 

 

 

 



 

 

 

 

 

 



 



 

 

 



 

 



 



 

 



 



 



 

 



 

 



 

 

 



 

 



 

 

 



 

 

 

 

 

 



 

 

 

 

 



 



 

 

 

 



 



 

 

 



 

 

 



 

 

 



 

 

 

 

 



 



 

 

 

 

 



 

 



 

 



 



 



 



 



 

 



 



 



 

 



 

 

 



 

 

 



 



 



 

 



 



 

 



 



 

 



 



 

 



 

 



 

 

 



 



 



 

 

 





 

 





 



 



 

 



 



 



 

 

 

 





 



 

 



 

 



 

 



 



 



 

 

 



 

 





 

 



 



 

 



 



 



 

 



 



 

 



 





 

 

 



 



 

 



 





 



 

 



 



 

 



 



 



 



 

 



 



 



 



 



 

 



 



 

 



 

 

 

 

 



 

 

Under the Hood: Exploring the Luxury Services and Their Costs at Pagani Residences 

 

At Pagani Residences, luxury extends far beyond the walls of your private residence. This 
development, located in North Bay Village, Miami, oBers an unparalleled array of exclusive 
amenities designed to fulfill every dream and desire. 

From world-class wellness facilities to concierge services that anticipate your needs, 
Pagani Residences redefines luxury living. Here’s a closer look at the unique amenities that 
make this project one of the most coveted addresses in Miami. 

Unrivaled Rooftop Experience 

Atop the 29-story tower, you’ll find a breathtaking rooftop wellness and entertainment 
space. The expansive infinity-edge pool oBers panoramic views of Biscayne Bay and the 
Miami skyline, perfect for those looking to relax or entertain. Cabanas dot the poolside, 
oBering hot and cold plunges for a truly serene experience. For those who love to entertain, 
the rooftop is equipped with a fully appointed summer kitchen and a chef’s grilling station, 
creating the perfect setting for al fresco dining. With this backdrop, every sunset becomes 
a private aBair. 

Concierge Services that Anticipate Your Needs 

https://news.dupontregistry.com/wp-content/uploads/2024/10/Gym-by-A_1-1-scaled.jpg


 

At Pagani Residences, luxury is redefined through an array of curated services that cater to 
every facet of your lifestyle. The dedicated 24/7 concierge team ensures that residents 
enjoy a seamless experience, handling everything from personal shopping to travel 
arrangements. In addition to daily conveniences, the concierge is available to coordinate 
an extensive range of services upon request, making sure that every detail of your day-to-
day life is handled with care and precision. Some of the services include: 

Concierge Services Available Upon Request: 

§ Airline and private air reservations 

§ Airport and ground transportation arrangements 

§ Automobile rental reservations 

§ Car service reservations 

§ Restaurant reservations 

§ Spa and salon reservations 

§ Notary public services 

§ Pet grooming and boarding information 

§ Theater and entertainment information 

§ Personal training 

§ Wake-up calls 

§ Activity arrangements 

§ Golf tee-time reservations 

§ In-residence dining and catering 

§ Tour information and reservations 

§ Shopping information 

§ Ordering floral arrangements 

§ Shipping services 

§ Mail and package delivery 

§ Newspaper delivery 



 

§ Translation service 

For an even more personalized experience, Pagani Residences also oBers a selection of A 
La Carte Services designed to meet the most specific desires of residents. Here is a 
sample of the bespoke services available: 

A La Carte Services: 

§ Owner absentee program 

§ Plant care maintenance 

§ Private chef services 

§ Dog walking 

§ Nanny/childcare arrangements 

§ Secretarial services 

§ Private day/evening boating excursions 

§ Seamstress and alterations 

§ Airport/ground transportation arrangements 

§ Grocery and personal shopping services 

§ Car washing and detailing 



 

 

A Fitness and Wellness Retreat Above It All 

Wellness takes center stage at Pagani Residences. The 27th-floor fitness and wellness 
center features state-of-the-art cardio equipment, dedicated Pilates and yoga studios, and 
a wellness lounge with stunning views of Biscayne Bay. The spa includes private treatment 
rooms, steam and sauna rooms, and an expansive wellness lounge. This isn’t just a place 
to work out—it’s a sanctuary where residents can recharge their body and mind in a serene 
environment. 



 

 

Private Marina and Exclusive Pagani Owner Perks 

Car collectors and boating enthusiasts alike will feel at home here. Pagani Residences 
features a private marina with a 240-foot boardwalk fronting Biscayne Bay, making it the 
perfect spot for residents who enjoy the water. Owners of Pagani automobiles can take 
advantage of a private lounge designed specifically for Pagani owners. This exclusive 
feature highlights the seamless fusion of Pagani’s automotive heritage with the luxury of 
Miami living. 

 

Projected Association Fees 

With amenities of this caliber, the projected association fee is set at approximately $1.57 
per square foot. This fee includes access to all of Pagani Residences’ unparalleled 
services and amenities, ensuring that residents enjoy a lifestyle of comfort and 
convenience. 



 

 

 

 

Pagani, a name synonymous with hypercar engineering, enters the luxury real estate 
market with Pagani Residences in North Bay Village, Miami. This development o@ers 70 
exclusive residences where the precision of Italian craftsmanship meets the lifestyle of 
waterfront luxury. Let’s take a closer look at recently revealed features and details that set 
Pagani Residences apart. 

Each of the 70 units at Pagani Residences is positioned on the corner of the building, 
o@ering residents expansive waterfront views from sunrise to sunset. With spacious 
terraces ranging from 800 to over 1,000 square feet, the boundary between indoor and 
outdoor living becomes seamless, creating a truly immersive lifestyle. The two-bedroom 
residences, now starting at $2.9 million, present an exceptional value for those seeking 
luxury, privacy, and cutting-edge design. 



 

 

Unobstructed Water Views: A Panoramic Masterpiece 

One of the standout features of Pagani Residences is the breathtaking, unobstructed water 
views of Biscayne Bay. The corner positioning of each residence ensures that nothing 
stands between you and the natural beauty surrounding North Bay Village. Depending on 
the orientation of your unit, residents will enjoy views of either the Miami Beach skyline to 



 

the east or the Miami Downtown skyline to the west, o@ering a unique perspective of both 
cityscapes. Whether relaxing on your terrace or entertaining guests, these panoramic vistas 
provide the perfect backdrop for luxury living. 

 

This is just the beginning. Stay tuned for more updates on Pagani Residences, including a 
detailed look at the bespoke finishes available to customize your home, as well as the 
world-class concierge services that will cater to every need. 



 

At duPont REGISTRY Realty, we specialize in helping you navigate unique luxury 
developments like Pagani Residences. Our dedicated team is ready to o@er personalized 
insights and guidance to ensure you find the perfect match for your lifestyle. Contact us 
today to schedule a private tour and experience firsthand how Pagani Residences redefines 
luxury living. 

 

https://realestate.dupontregistry.com/?pagani-article-corner-units

