Corcoran Ul Kit



Introduction:

Thanks for the using of Corcoran Design System Kit!

The kit was specially curated to enhance your workflow and streamline the

process of building your website, saving you valuable time and effort.

If you have any remarks, feature ideas, or component requests do not

hesitate to let us know. Send us a message: mariel.perez@corcoran.com

Please note that our Product Design Team is currently in the process of

refreshing our design system. As a result, some components may not yet be

incorporated into the Ul kit. Rest assured, we are actively working to

update and expand the kit to better serve your requirements.

Best,

Frodid Doy oo
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1. FOUNDATIONS

Whatis a Grid?

1.1 Grids

Grids define the rules that create a consistent layout across screen sizes not matter who the

contributor is. Our grids are made up of columns, gutters, and margins.

Each of wich has a

corresponding color. We use fluid grids, meaning out content can resize across breakpoints

(some components do some don't)

Our Breakpoints

We use 4 breakpoints: 320px, 768px, 260px and 1224px

Grid Anatomy

Bootstrap grid system uses series of containers, rows and columns to define the |
content appropriately based on the device.

Containers

Containers are a fundamental building block of Bootstrap that contain,

content within a given device or viewport.

Containers are basically responsive padded “boxes” that keep your con

ayout and to align the

pad, and align your

tent and define how

it will transform on different screen sizes. They can have fixed-width or be fluid.

Here is an example of a container that pads and aligns the content in the centre of the page

preventing it from expanding on bigger screens die its set container max-width:

Grid Structure
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| with a Bachelor of Business Administration in Marketing and Management, then ' 1
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Rows and columns are added inside the containers. There are 12 columns available per row. This allows

us to create different combinations of elements that span any number of columns.

Viewport

Max container width
Max content width
r ~
Columns
\_ | | | )

Container padding Gutter

Responsive Design

This grid system makes the elements present in the grid responsive which means
change its structure depending upon the device it is being displayed on.

Container padding

that the layout will

Sherilyn Abate

LICENSED RE SALESPERSON

LICENSED AS SHERILYN ABATE

Jennifer Rhodes Team

I LICENSED RE SALESPERSON
I LICENSED AS SHERILYN ABATE

1 Jennifer Rhodes Team

| ABOUT SHERILYN

I staten Island and currently residing in Brooklyn. She graduated from Berkeley College

Sherilyn offers all the insight and expertise of a native New Yorker, born and raised in

| with a Bachelor of Business Administration in Marketing and Management, then
worked for one of the top producers in real estate as a marketing and sales

coordinator.

Mobile: (347) 739-7431
sabate@corcoran.com

Download vCard

I As a full-service, licensed agent, Sherilyn capitalizes on her previous experience and is

| consis...

OFFICE: BROOKLYN HEIGHTS SEE MORE

1 Pierrepont Plaza
Brooklyn, NY 11201
LANGUAGES
English

ABOUT SHERILYN
Sherilyn offers all the insight and expertise of a
native New Yorker, born and raised in Staten
Island and currently residing in Brooklyn. She
graduated from Berkeley College with a

Browse Sherilyn Abate’s listings.

Bachelor of Business Administration in Marketing

and Management, then worked for one of the
top producers in real estate as a marketing and

sales coordinator. SOLD RENTED

As a full-service, licensed agent, Sherilyn

capitalizes on her previous experience and is

~— VIEW
()
Y LisTiNGs @ CONTACT

ADDRESS NEIGHBORHOOD PRICE BEDS

1. Mobile: container takes up the whole available space
2. Desktop: contained content stays boxed in the centre

For Desktop range container has a set max-width property and it won't
expand further on bigger screens.
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Mobile: (347) 739-7431

sabate@corcoran.com

Download vCard

OFFICE: BROOKLYN HEIGHTS

1 Pierrepont Plaza
Brooklyn, NY 11201
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1. FOUNDATIONS 1.2 Grids

Grids for all Breakpoints

DESKTOP (=21224) | FIGMA FRAME FOR DESIGNS: 1440PX

Boxed

e Max container width: 1264px
e Container Padding: 20px

e Max content width: 1224px
Gutters: 24px.

Fluid* (special case)

For the content that takes up the whole page width (like SERP) developers don’t use grid

columns, but designers can use this fluid grid style in their files to ensure the correct

spacing of design elements.

e Quter grid margin: 24px
e Gutters: 24px/s.

LAPTOP (960-1223) | FIGMA FRAME FOR DESIGNS: 960PX

e Max container width: 100%
e Margin size: 40px
e Gutters: 24px

TABLET (768-959) | FIGMA FRAME FOR DESIGNS: 768PX

e Max container width: 100%
e Container padding: 40px
e Gutters: 24px

MOBILE (320-767) | FIGMA FRAME FOR DESIGNS: 320PX

e Max container width - 100%
e Container padding:16px
e Gutters: 16px




1. FOUNDATIONS

What is Spacing?

Grids and spacing are team players in creating harmonious interfaces.

For our system we try to align to an 8px grid, with the rare 4 px appreance.

1.3 Spacing

Our Spacers

When designing it is helpful to use these spacing blocks to maintain distance in increments of 8.

5 8 8 8 8o

Usage

When placing text in a layout, using the right spacers will ensure a smooth vertical rhythm & readability.

NEIGHBORHOOD/CI@Y

1234 Listing Title Lorem Ipsum
Dolor Sit Amet @

PROPERTY TYPE
1BD |1 BA| 1,234 &Fr

Virtual Tour Opené-louse | Jan 10

COrcoran COURTESY OF CORCORAN

AU@IN HILL REALTY

AUSTIN HILL REALTY

$1,500,000 v,

NEW | JAN 10 @ FEATURED

NEIGHBORHOOD/CITY

1234 Listing Title Lorem Ipsum
Dolor Sit Amet

PROPERTY TYPE
1BD |1 BA | 1,234 SQFT

Virtual Tour Open House | Jan 10

COrcoran COURTESY OF CORCORAN

AUSTIN HILL REALTY
AUSTIN HILL REALTY

$1,500,000 v,



1. FOUNDATIONS

Typography System

Corcoran design library provides a purposeful set of typographic styles that we use for our digital
products: Corcoran.com, Presentations, Web Traffic Tool and QuickStats.

The text style system consists of 3 groups of styles:

. specs:

Headllnes font: Chronicle Display
weight: 325

Biggest textual elements size: varies

case: Lowercase - Title Case
line-height: varies 1.2x the font-size
letter-spacing: 0.3px

Uppercase specs:
BUttOHS font: Avenir
weight: varies
Labels of the buttons elements size: varies
line-height: 24px
letter-spacing: 1.6 px

Lowercase specs:
font: Avenir

weight: varies

size: varies
line-height: 24px
letter-spacing: 0.6px

Uppercase specs:
COntent font: Avenir
weight: varies
Covers all other textual elements size: varies

line-height: 1.4x the font-size

letter-spacing: 0.12x the font-size

Lowercase specs:
font: Avenir

weight: varies

size: varies
line-height: varies
letter-spacing: varies

1.4 Typography

Resources

Typetace

We use two type faces for all our products:

Chronicle Display decorative font used for headlines

Avenir font for regular text

DOWNLOAD FONTS >

Email templates fonts

Our fonts are not supported by the email service provider. In these cases we use:

Georgia replacement font for headlines

Helvetica replacement font for regular text

DOWNLOAD FONTS >

Category

The text styles used in this design system are grouped by category based on usage:

The categories are:

e Headlines

e Content

e Buttons/Text Links

Case

Text case refers to the format or style in which text is written. Text case is important for readability,
consistency, and formatting in various contexts, such as writing, programming, and design.

Common text cases include:

1. Uppercase: All letters are capitalized.

2. Lowercase: All letters are in their smaller form.

3. Title Case: The first letter of each word is capitalized.

4. Sentence Case: Only the first letter of the sentence is capitalized.

Size

Font size refers to the measurement of text displayed on a screen. It is measured in pixels (px),
representing the smallest unit of a digital display.

REM (root em) is a relative unit of measurement in CSS (Cascading Style Sheets) used to define sizes for
elements on a web page. REM units are based on the font size of the root element. This provides a way
to create more consistent and manageable scaling across a website by setting sizes relative to a single
base font size.

Trem = 16px

Weight

Font weight refers to the thickness or boldness of characters in a typeface. It determines how light or
heavy the strokes appear in a particular font family. Font weight is specified using numerical values or
keywords in CSS (Cascading Style Sheets).

In our library, we only use three font weights:

1. Normal/Default: Often equivalent to the regular or standard weight of a font.
Chronicle Display = 325, Avenir = 400

2. Heavy: A heavier or thicker version of the font compared to the normal weight.
Chronicle Display = N/A, Avenir = 800

3. Black: The heaviest weight available in a font family, often used for emphasis or headings.
Chronicle Display = N/A, Avenir = 900

In CSS, font weights can be specified using keywords like "normal," "bold," "lighter," "bolder," or
numerical values ranging from 100 (lightest) to 900 (boldest), depending on the available weights in the
chosen font.

Text Decoration

Text-decoration refers to the visual styling applied to text to enhance its appearance. It includes various
decorative elements that can be added to text, typically in web design or word processing, to convey
specific meanings or create emphasis.

Common text-decoration styles include:

1. Underline: Adding a line below the text.

2. Overline: Placing a line above the text.

3. Line-through: Drawing a line through the middle of the text.

These styles can be applied individually or in combination to convey different meanings or to highlight
specific content. In CSS (Cascading Style Sheets), text-decoration is a property that allows you to control
these visual enhancements on web pages.


https://realogy.sharepoint.com/:u:/s/ProductPlayground/EU1AGY5D7C9PhZ4Pa9aDmsQB23I50n0_ah-cWL9AeGvVAA?e=DcSZ92
https://realogy.sharepoint.com/:f:/s/ProductPlayground/Eo32JYdj7tNDrtN0H1YOgmsBqixH-BpuzJ2XuNmzX7f6EA?e=3MvF8r

1. FOUNDATIONS 1.5 Typography

Accessibility Standards

Font Size

All text styles in the library provide good level of legibility.

Type Color

Type color should be carefully considered to provide legibility and accessibility. We have established
colors that should be used for textual elements:

COLOR TOKEN TYPEFACE

black e High emphasis
#000000 * Back to search buttons
Medi hasi

neutral-700 : Neo’llur?.emp asts
4646464 avigation menu

e Large texts
white Only over black background or disabled
#FFFFFF states

Line-Height

Line height, also known as leading, is the distance between each line
when you have two or more rows of text. In web Uls, the line height
and bounding box height are the same. Text is vertically centered
within the bounding box.

Setting a line height of 150% in a design application multiplies our Tob
font size by 1.5. The exact value we should use for our line height

Ascent

depends on a variety of factors (font, the size it's set at, the length of

the line, and the overall reading context). But, generally speaking, T fo[nt
between 115% and 150% is where the optimum value sits. height size
| | -

1 Baseline

For larger type legibility using styles like title, headline and display, Dessent

we recommend a line height ration of 1.2 times the type size.
Bottom
For smaller body copy using styles like body and label, we
recommend a line height ratio around 1.4 or 1.5 times the type size.
If your height is too tight, you'll undermine the flow of the text. Too
loose and the lines wont feel cohesive

WCAG TEXT SPACING LEVEL AA
Line height (line spacing) to at least 1.5 times the font size

Letter-Spacing

Uncomfortably

Letterspading

narrow

Letter spacing (also known as tracking) is the size of the gaps

Letter spacing Comfortable
between each letter of each word. j P g B (safe zone)

Uncomfortably
wide

Letter spacing

To enhance readability, consider applying letter-spacing to
uppercase text and text elements that are smaller than 16px.

Good for single
line headings

LETTER SPACING

WCAG TEXT SPACING LEVEL AA
Letter spacing (tracking) to at least 0.12 times the font size



1. FOUNDATIONS

Designing for different devices

Designers will need to resize headlines for mobile devices. In most cases, text styles will going one or

two sizes down in the font-size scale for mobile designs.

Headlines

Headline text styles 24px & over: resize one size smaller
Headline text styles under 24px: do not need to be resized

DESKTOP

Headline/2.5rem (40)

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.

Headline/2.0rem (32)

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

dolore magna aliqua.

Headline/1.5rem (24)

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.

Buttons

Contained buttons become one size smaller.

¢

¢

%

DESKTOP MOBILE

BUTTON

MOBILE

Headline/
2.0rem (32)

Lorem ipsum dolor sit
amet, consectetur

adipiscing elit, sed do

Headline/
1.5rem (24)

Lorem ipsum dolor sit
amet, consectetur

adipiscing elit, sed do

Headline/
1.25rem (20)

Lorem ipsum dolor sit
amet, consectetur

adipiscing elit, sed do

BUTTON

TEXT STYLE TEXT STYLE
case: Uppercase case: Uppercase
size: 0.875rem(14) & size: 0.75rem(12)
weight: 900 weight: 900

BUTTON STYLE

height: 48px

BUTTON STYLE

height: 40px

width: hug content width: hug content

horizontal padding: 16px

horizontal padding: 12px

vertical padding: 12px vertical padding: 8px

Content

Text styles 20px and over: 2 sizes smaller
Text styles under 20px: do not need to be resized

Numbers

DESKTOP

TOTAL

1,700

N

TEXT STYLE

<D

case: Lowercase
size: 2.5rem(40)
weight: 400

Total active

8 000 ?

¢
TEXT STYLE

case: Lowercase
size: 1.5rem(24)
weight: 400

Titles

Text styles 20px and over: One size smaller
Text styles under 20px: do not need to be resized

DESKTOP

Content/Lowercase/1.25rem
(20)/800

Lorem ipsum dolor sit amet, consectetur

¢

adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.

Modal Headers

Modal headers become one size smaller

DESKTOP

BUTTON/0.875REM(14)/800 X

%

MOBILE

”

1,700

N

TEXT STYLE

case: Lowercase
size: 1.5rem(24)
weight: 400

Total active

8,000

TEXT STYLE

case: Lowercase
size: 1.125rem(18)
weight: 400

MOBILE

Content/Lowercase/
1.125rem(18)/800

Lorem ipsum dolor sit amet,

consectetur adipiscing elit, sed do

eiusmod tempor incididunt ut

labore et dolore magna aliqua.

MOBILE

BUTTON/0.75REM(12)/800 X

1.6 Typography



1. FOUNDATIONS

Headline Text Styles

Line-height is about 1.2x font-size

Letter-spacing is 0.3px at all sizes

Headlines 24px+ are resized on mobile devices

TEXT STYLE

Headline/1.0rem

Headline/1.125rem

Headline/1.25rem

Headline/1.5rem

Headline/2.0rem

Headline/2.5rem

TYPEFACE

Chronicle

Display

Chronicle

Display

Chronicle

Display

Chronicle

Display

Chronicle

Display

Chronicle

Display

WEIGHT

Roman

Roman

Roman

Roman

Roman

Roman

FONT-SIZE

16px
(1.0rem)

18px
(1.125rem)

20px
(1.25rem)

24px
(1.5rem)

32px

(2rem)

40px
(2.5rem)

LINE-HEIGHT

20px
(1.25rem)

22px
(1.375rem)

24px
(1.5rem)

28px
(1.75rem)

38px
(2.375rem)

48px

(3rem)

LETTER-SPACING

0.3px
(0.1875rem)

0.3px
(0.1875rem)

0.3px
(0.1875rem)

0.3px
(0.1875rem)

0.3px
(0.1875rem)

0.3px
(0.1875rem)

CASE

Title

Title

Title

Title

Title

Title

1.7 Typography

USAGE

H5 - Horizontal agent card

names

New text style introduced
- used for horizontal

listing card addresses

H4 - Vertical listing card
address, vertical agent
card name, search results

text

Desktop: 24px > 20px
H3 - Small headings

Desktop: 32px > 24px
H2 - Smaller scale page

headings

Desktop: 40px > 32px
H1 - Page headings



1. FOUNDATIONS

Text Links, Labels & Buttons - Uppercase Text Styles

Line-height is 24px
Lowercase letter-spacing is 0.6px

Uppercase letter-spacing is 1.6px

Contained buttons with 14px text styles are resized to 12px on mobile devices

0.625rem (10px)

TEXT STYLE

BUTTONS/UPPERCASE/0.625REM/800

BUTTONS/UPPERCASE/0.625REM/800 UNDERLINE

0.75rem (12px)

TEXT STYLE

BUTTONS/UPPERCASE/0.75REM/800

BUTTONS/UPPERCASE/0.75REM/800 UNDERLINE

BUTTONS/UPPERCASE/0.75REM/900

0.875rem (14px)

TEXT STYLE

BUTTONS/UPPERCASE/0.875REM/400

BUTTONS/UPPERCASE/O0.875REM/400 UNDERLINE

BUTTONS/UPPERCASE/0.875REM/800

BUTTONS/UPPERCASE/0.875REM/800 UNDERLINE

BUTTONS/UPPERCASE/0.875REM/900

BUTTONS/UPPERCASE/0.875REM/900 UNDERLINE

TYPEFACE

Avenir

Avenir

TYPEFACE

Avenir

Avenir

Avenir

TYPEFACE

Avenir

Avenir

Avenir

Avenir

Avenir

Avenir

WEIGHT

Heavy

Heavy

WEIGHT

Heavy

Heavy

Black

WEIGHT

Roman

Roman

Heavy

Heavy

Black

Black

FONT-SIZE

10px
(.625rem)

10px
(.625rem)

FONT-SIZE

12px
(.75rem)

12px
(.75rem)

12px
(.75rem)

FONT-SIZE

14px
(.875rem)

14px
(.875rem)

14px
(.875rem)

14px
(.875rem)

14px
(.875rem)

14px
(.875rem)

LINE-HEIGHT

24px
(1.5rem)

24px
(1.5rem)

LINE-HEIGHT

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

LINE-HEIGHT

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

Text Links, Labels & Buttons - Lowercase Text Styles

0.875rem (14px)

TEXT STYLE

Buttons/Lowercase/0.875rem/400

Buttons/Lowercase/0.875rem/400 underline

Buttons/Lowercase/0.875/800

Buttons/Lowercase/0.875/800 underline

TYPEFACE

Avenir

Avenir

Avenir

Avenir

WEIGHT

Roman

Roman

Heavy

Heavy

FONT-SIZE

14px
(.875rem)

14px
(.875rem)

14px
(.875rem)

14px
(.875rem)

LINE-HEIGHT

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

LETTER-SPACING

1.6px
(0.1rem)

1.6px
(0.1rem)

LETTER-SPACING

1.6px
(0.1rem)

1.6px
(0.1rem)

1.6px
(0.1rem)

LETTER-SPACING

1.6px
(0.1rem)

1.6px
(0.1rem)

1.6px
(0.1rem)

1.6px
(0.1rem)

1.6px
(0.1rem)

1.6px
(0.1rem)

LETTER-SPACING

0.6px
(0.038rem)

0.6px
(0.038rem)

0.6px
(0.038rem)

0.6px
(0.038rem)

CASE

Uppercase

Uppercase

CASE

Uppercase

Uppercase

Uppercase

CASE

Uppercase

Uppercase

Uppercase

Uppercase

Uppercase

Uppercase

CASE

Lowercase

Lowercase

Lowercase

Lowercase

1.8 Typography

USAGE

“Presented by” search

results attribution link

Hover state of “Presented
by"” search results
attribution link

USAGE

Mobile: Text buttons -
Save Search, Reset, Clear
All, View all Listings, Tabs

Mobile: Underlined variant
for hover state of text

buttons

Mobile: Contained buttons

USAGE

Soon to be deprecated

Soon to be deprecated

Desktop: Text buttons -
Save Search, Reset, Clear

All, View all Listings

Desktop: Underlined
variant for hover state of

text buttons

Desktop: Contained

buttons

Contained buttons hover/
focused state
Soon to be deprecated

USAGE

Lowercase text links: WTT
- See metrics, new nav bar
links

Soon to be deprecated

Underlined variant of
lowercase text links

Soon to be deprecated

Lowercase text links:
Agent Card - Contact me,

new active nav bar links

Underlined variant of

lowercase text links



1. FOUNDATIONS

Content - Uppercase Text Styles

All uppercase content:
Line-height is about 1.4x the font-size

Letter-spacing is .12x the font-size

In specific cases, 14px text styles resizes on mobile devices

0.625rem (10px)

TEXT STYLE

CONTENT/UPPERCASE/0.625REM/400

CONTENT/UPPERCASE/0.625REM/800

CONTENT/UPPERCASE/0.625REM/800 UNDERLINE

0.75rem (12px)

TEXT STYLE

CONTENT/UPPERCASE/0.75REM/400

CONTENT/UPPERCASE/0.75REM/800

CONTENT/UPPERCASE/0.75REM/900

0.875rem (14px)

TEXT STYLE

CONTENT/UPPERCASE/0.875REM/800

CONTENT/UPPERCASE/0.875REM/900

TYPEFACE

Avenir

Avenir

Avenir

TYPEFACE

Avenir

Avenir

Avenir

TYPEFACE

Avenir

Avenir

Content - Lowercase Text Styles

Text styles over 16px:
Line-height is about 1.4x the font-size
Letter-spacing is 0.6px

16px:
Line-height is 24px

Text styles under 16px:
Line-height is about 1.5x the font size
Letter-spacing is 0.6px for 14px & 12px font-size
Letter-spacing is 1.2px for 10px font-size

0.625rem (10px)

TEXT STYLE

Content/Lowercase/0.625rem/400

0.75rem (12px)

TEXT STYLE

Content/Lowercase/0.75rem/400

Content/Lowercase/0.75rem/800

Content/Lowercase/0.75rem/900

0.875rem (14px)

TEXT STYLE

Content/Lowercase/0.875rem/400

Content/Lowercase/0.875rem/800

Content/Lowercase/0.875rem/800 underline

Content/Lowercase/0.875rem/900

1.0 rem (16px)

TEXT STYLE

Content/Lowercase/1.0rem/400

Content/Lowercase/1.0rem/400 underline

Content/Lowercase/1.0rem/800

Content/Lowercase/1.0rem/800 underline

Content/Lowercase/1.0rem/900

Content/Lowercase/1.0rem/900 underline

1.125rem (18px)

TEXT STYLE

Content/Lowercase/1.125rem/400

Content/Lowercase/1.125rem/800

1.25rem (20px)

TEXT STYLE

Content/Lowercase/1.25rem/400

Content/Lowercase/1.25rem/800

1.5rem (24px)

TEXT STYLE

Content/Lowercase/1.5rem/400

Content/Lowercase/1.5rem/800

2.5rem (40px)

TEXT STYLE

Content/Lowercase/2.5re...

TYPEFACE

Avenir

TYPEFACE

Avenir

Avenir

Avenir

TYPEFACE

Avenir

Avenir

Avenir

Avenir

TYPEFACE

Avenir

Avenir

Avenir

Avenir

Avenir

Avenir

TYPEFACE

Avenir

Avenir

TYPEFACE

Avenir

Avenir

TYPEFACE

Avenir

Avenir

TYPEFACE

Avenir

Content/Lowercase/2.5r... »=

WEIGHT

Roman

Heavy

Heavy

WEIGHT

Roman

Heavy

Black

WEIGHT

Heavy

Black

WEIGHT

Roman

WEIGHT

Roman

Heavy

Black

WEIGHT

Roman

Heavy

Heavy

Black

WEIGHT

Roman

Roman

Heavy

Heavy

Black

Black

WEIGHT

Roman

Heavy

WEIGHT

Roman

Heavy

WEIGHT

Roman

Heavy

WEIGHT

Roman

Heavy

FONT-SIZE

10px
(.625rem)

10px
(.625rem)

10px
(.625rem)

FONT-SIZE

12px
(.75rem)

12px
(.75rem)

12px
(.75rem)

FONT-SIZE

14px
(.875rem)

14px
(.875rem)

FONT-SIZE

10px
(.625rem)

FONT-SIZE

12px
(.75rem)

12px
(.75rem)

12px
(.75rem)

FONT-SIZE

14px
(.875rem)

14px
(.875rem)

14px
(.875rem)

14px
(.875rem)

FONT-SIZE

16px

(1Trem)

16px

(1Trem)

16px

(1Trem)

16px

(1Trem)

16px

(1Trem)

16px

(1Trem)

FONT-SIZE

18px
(1.125rem)

18px
(1.125rem)

FONT-SIZE

20px
(1.25rem)

20px
(1.25rem)

FONT-SIZE

24px
(1.5rem)

24px
(1.5rem)

FONT-SIZE

40px
(2.5rem)

40px
(2.5rem)

LINE-HEIGHT

14px
(0.875rem)

14px
(0.875rem)

14px
(0.875rem)

LINE-HEIGHT

16px
(1.0rem)

16px
(1.0rem)

16px
(1.0rem)

LINE-HEIGHT

20px
(1.25rem)

20px
(1.25rem)

LINE-HEIGHT

14px
(0.875rem)

LINE-HEIGHT

16px
(1.0rem)

16px
(1.0rem)

16px
(1.0rem)

LINE-HEIGHT

20px
(1.25rem)

20px
(1.25rem)

20px
(1.25rem)

20px
(1.25rem)

LINE-HEIGHT

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

24px
(1.5rem)

LINE-HEIGHT

26px
(1.625rem)

26px
(1.625rem)

LINE-HEIGHT

28px
(1.75rem)

28px
(1.75rem)

LINE-HEIGHT

34px
(2.125rem)

34px
(2.125rem)

LINE-HEIGHT

56px
(3.5rem)

56px
(3.5rem)

LETTER-SPACING

1.2px
(0.075rem)

1.2px
(0.075rem)

1.2px
(0.075rem)

LETTER-SPACING

1.4px
(0.0875rem)

1.4px
(0.0875rem)

1.4px
(0.0875rem)

LETTER-SPACING

1.6px
(0.01rem)

1.6px
(0.01rem)

LETTER-SPACING

1.2px
(0.075rem)

LETTER-SPACING

0.6px
(0.038rem)

0.6px
(0.038rem)

0.6px
(0.038rem)

LETTER-SPACING

0.6px
(0.038rem)

0.6px
(0.038rem)

0.6px
(0.038rem)

0.6px
(0.038rem)

LETTER-SPACING

0.6px
(0.038rem)

0.6px
(0.038rem)

0.6px
(0.038rem)

0.6px
(0.038rem)

0.6px
(0.038rem)

0.6px
(0.038rem)

LETTER-SPACING

0.6px
(0.038rem)

0.6px
(0.038rem)

LETTER-SPACING

0.6px
(0.038rem)

0.6px
(0.038rem)

LETTER-SPACING

0.6px
(0.038rem)

0.6px
(0.038rem)

LETTER-SPACING

0.6px
(0.038rem)

0.6px
(0.038rem)

CASE

Uppercase

Uppercase

Uppercase

CASE

Uppercase

Uppercase

Uppercase

CASE

.Uppercase

.Uppercase

CASE

Sentence

CASE

Sentence

Sentence

Sentence

CASE

Sentence

Sentence

Sentence

Sentence

CASE

Sentence

Sentence

Sentence

Sentence

Sentence

Sentence

CASE

Sentence

Sentence

CASE

Sentence

Sentence

CASE

Sentence

Sentence

CASE

Sentence

Sentence

1.9 Typography

USAGE

listing card attribution text

Uppercase label (S), flags,
web ID

listing card attribution text

hover state

USAGE

listing card content,
Uppercase label (M
Medium)

Subheading S, Uppercase
label (M)

Section headings
(followed by line)

USAGE

Subheading M, LDP -
property type, detail
section address, modal
headers, donut chart
header

Section label (followed by
line)

USAGE

Courtesy/attribution text
on listing cards, Body XXS

USAGE

small captions, error
messages, helper texts,
tooltips. Lowercase label
S, Body XS

small captions, error
messages, helper texts,

tooltips

small captions, error

messages, helper texts,
tooltips, Body XS black
Soon to be deprecated

USAGE

Numbers XS - graph axis
numbers, Body S, Search
pills, breadcrumbs, LDP-
amenities & financial info
Mobile: 14>18

menu items in active state
Lowercase label (M
heavy),text field labels

in-line text link hover state

variant for highlights of
Lowercase S style, Body S
black

Soon to be deprecated

USAGE

base lowercase font size
that is used in most cases
throughout all products,
Body M

base text variant

Title S, in-line text default

state

text link underline

base text variant

base text variant

USAGE

Desktop: Numbers 18>14
Numbers S, Body L

Desktop: Numbers 18>14
Mobile user profile page
titles (Title M), Listing card

price

USAGE

Desktop: Titles 20>18
Numbers M, Body XL

Desktop: Titles 20>18
Title L - Desktop: user
profile page titles

USAGE

Desktop: Numbers 24>18
Numbers L

Sticky Nav Price

USAGE

Desktop: Numbers 40>24
center of donut charts,
Numbers XL

Desktop: Numbers 40>24
center of donut charts,
Numbers XL



1. FOUNDATIONS

Color System

The color system must be considered as living organism, subject to modifications and extensions of
color schemes as the design system grows and new needs arise.

This is why the color system must have the following properties:

e Flexibility: it must be adaptable to small or large changes that arise based on the design system and
product needs.

e Scalability: it must be applicable to different environments within the company's products and must
be able to grow and evolve over time quickly and easily for work teams, both designers and
developers.

e Consistency: it must ensure consistency and visual harmony throughout the design.

Having in mind these foundational properties that a Design System applied to colors must have, we
based our naming structure on how the giants of the industry name colors, such as Spectrum (Adobe),
Atlassian, Bootstrap, Material Design and Carbon (IBM).

We use the relationships between colors and their properties to create a scalable foundation for color in
the design system.

1.10 Colors

Glossary

We use a number of terms to talk about color in the context of the design system. These words may
have slightly different usages or definitions compared to some precedents in the product design and
development communities, but they’ve been chosen intentionally and purposefully. The following terms
are the foundations to understanding the many aspects of the color system.

- Tone
A less saturated version of a color.
TINTS Alternatively used as a synonym for tints or
COLOR shades.

TONES Tint

A lighter value of a color.

SHADES
Shade
- A darker value of a color.
COLOR & W e -

— G © IR $  STAURATION

G LIGHTNESS

Hue: Some color models define hue as a single parameter of the color value, measured in degrees. This
parameter has to be with the color family.

Saturation: The amount of chromatic intensity, or “colorfulness” of a color. Fully desaturated colors
appear as grays.

Lightness: A percent-based representation of a color’s proximity to white. Varying lightnesses of a color
create tints and shades.

ICZOLOR TOKEI}I

Iaccent-SOOl

#C0535C
cta-background-color

| | COLOR INDEX
accent-500

#C0535C
cta-background-color

accent-500

#C0535C
cta-background-color

ALIAS TOKEN

Color token (or color name)

A design token that's specific to a color
usage on our Ul. This provides a way of
referencing a variable color value. Color
tokens are named by the color usage
(primary, accent, error) and a number
representing an index in the list of tints and
shades. For example, primary-400 represents
the fifth color in the list of tints and shades of
primary color.

Color index

A numerical representation (form 050 to 900
usually) of a color token’s position in a list of
available tints and shades (e.g., the 500 in
primary-500 represents the sixth color). This
will allow us to recognize what type of color
we are using. For example, if we take
Primary-100, we already going to know that
color is lighter than the primary color. It also
allow us to expand our colors in case we need
to add more color styles to our system.

Alias token (applied to colors)

Alias tokens relate to a specific context or
abstraction. Aliases help communicate the
intended purpose of a token, and are effective
when a value with a single intent will appear in
multiple places. For example, we use
accent-500 for the state of default CTA
buttons, so we can add an alias to the color
description like “cta-background-color”,
because this color will be used several times
through our design.



1. FOUNDATIONS

Accessibillity Standards

A brief introduction about how to apply the colors having in mind the contrast ratio to preserve the AA
Compliance and be sure the most users can distinguish elements in our Ul. You can read the complete
documentation on the WCAG website.

1.11 Colors

Minimum Contrast Ratio Requirements

According to the W3C, the contrast ratio between text and its background should be at least 4.5:1
(conformance level AA.)

The ratios become more forgiving with larger and heavier fonts since they're easier to read at lower
contrast. If your type is at least 18 pt or 14 pt bold, the minimum contrast ratio drops to 3:1.

The previously mentioned general requirements doesn’t apply for the following elements:

e Incidental: Text or images of text that are part of an inactive user interface component (i.e disabled
buttons), that are pure decoration, that are not visible to anyone, or that are part of a picture that
contains significant other visual content, have no contrast requirement.

® Logotypes: Text that is part of a logo or brand name has no contrast requirement.

Contrast Ratio

To define color contrast, WCAG relies on a formulation called a contrast ratio, a two-number figure that
ranges from 1:1 to 21:1. The first number refers to the relative luminance — a measure of brightness —
of the lighter color. The second reflects the relative luminance of the darker shade.

Relative luminance, meanwhile, is a numerical description of a color’s brightness. WCAG provides a
mathematical formula for translating RGB values into relative luminance.

The important thing to remember is that higher contrast ratios makes it easier to distinguish the text
from the background, while lower contrast ratios do the opposite. A contrast ratio of 1:1 would
represent a pure white foreground on a pure white background, while 21:1 replaces the foreground
color with black. Clearly, low contrast is a problem for text.

Best Practices

Design elements should never depend on color as the only visual means of conveying information,
indicating an action, prompting a response or differentiation on a site. A good idea is to add another
states indicators, such as icons, animations, stripes, dots or any graphic element to complement the
color. You can check our best practices here


https://www.w3.org/TR/WCAG20/
https://corcorangroup.atlassian.net/wiki/spaces/UXUI/pages/834929046/Accessibility

1. FOUNDATIONS 1.12 Colors

Brand Colors

This main group contains the most used colors on the website and colors the users will see more
frequently. These colors are related to the brand identity.

Primary

It is the dominant color within the interface. We use it to highlight links, secondary buttons (like text
buttons), hover states, and other actions repeated by the users.

18.98:1 W 17.98:1 W
502:1 M primary-500 8% [hover] 1 q primary-500 12% [pressed] ; 14.1

primary-500 [default]

#45739B #45739B #45739B

19.3:1H
primary-050 1.08:1 primary-600 primary-700 [CTA hover] 499.1m
#FOF6FD #396186 #2243 6F
Usage examples
Label *
O |Text field VIEW ALL LISTINGS
Helper text

Accent

Is the color we use to highlight the primary buttons within the interface.
The primary button is the only component in this design system that uses the accent color to highlight
the CTA or FAB.

accent-600 accent-700 [hover]

accent-500 [default] 4531 W

#CO0535C #AA424F #8A2943

Usage examples

CONTACT AGENT

Neutrals

Corcoran uses several tints and shades of grays, inluding white and black. These grays are neutrals, fully
desaturated, which means that they can work alongside any color. These colors are used for
backgrounds, texts, and so on.

21:1 1 20.11:1 M 19.26:1 W
White neutral-100 0 Gt neutral-200 e
#FFFFFF #FAFAFA #F5F5F5
16.67:1 1 14.3:1 M 9.79:1 M
neutral-300 T neutral-400 0 AT neutral-500 PR
#ESESES #DSD5D5 #B1B1B1

neutral-200
#222222

Usage examples

neutral-700
#646464

Black
#000000

@ 1t

[[] Checkbox

neutral-800

#464646

@ Radio




1. FOUNDATIONS 1.13 Colors

Semantic Colors

Semantic colors are used to give feedback to users, in order to comunicate a specific system status, such
as alerts, errors and validation processes. For example: green has a positive connotation. We use green
to convey success, confirmation messages, etc.

These colors are very useful to use on elements like popups, text fields and other feedback components.
They give guidance to users to take action in response.

Error

Based on the global communication conventions we use red for danger, error or destructive actions or

status.
16:1 1
error-100 1.31:1 error-500 error-600
#FED9CB #EEO0014 #CC0023

error-700

#AB002D

Usage examples

Label *

> Text field

/\ Helper text

Warning

Based on the global communication conventions, we use yellow to convene alert, caution and warning.

18.95:1 M 12.88:1 W
warning-100 1101 warning-500 1.63:1

#FFF3CD #FFC107

warning-800

#664DO03

Usage examples

Q@) Title

Message

Success

Based on the global communication conventions, we use green to convene success, safe and correct

messages.
19.52:1 1 16.18: 1T H
success-050 1.07:1 success-100 1.29 1 success-500
#F2F8F5 #D1E7DD #198754

success-600 success-700

#146C43 #0F5132

Usage examples

@ Message text X
Link




1. FOUNDATIONS 1.14 Colors

Custom Colors

These are additional colors used for specific cases, such as data graphics, or additional information that
use specific colors to be transmitted.

Data

This categorical palette is the best when you want to distinguish discrete categories of data that do not
have an inherent correlation, for example, pie charts or percentage charts.

The colors of this palette should be applied in order of relevance and in sequence strictly as described

below.

- 12.83:1 M
Priority 5: yellow-500 1.63:1
#FFCO2E
Usage examples
Organic 59%
. PRINCIPAL & INTEREST Paid 16%
. PROPERTY TAXES Direct 15%

Social 8%

. MAINTENANCE / COMMON CHARGES

. OTHER EXPENSES Other 3%

0 200 400 600 800 1000

Subway

We use these colors to represent the subway lines into the map.

G

A-C-E B-D-F-M

#0039A6 #E13100 #328809

13.78:1 A

N-Q-R

J-Z

#996633

S

#585858

7/

#B933AD

Usage examples

L

#727272

1-2-3

#CDO0OO11

#FCCCOA

4-5-6

#006B2C




1. FOUNDATIONS

Elevation Styles

Elevation styles are used to create separation between surfaces and give users a visual cue that an

object or experience is “elevated” in priority or hierarchy.

Elevation can be depicted using shadows or other visual cues, such as surface fills or opacities.

Note: shadows are not the only way to depict elevation of an element and should be used sparingly. For

example, a modal window appearing with a dark background does not need shadow.

Understanding elevation hierarchy

1.15 Elevations

For all elements that are elevated above surface level of the z-axis
page we can use one of the 4 established elevation levels:
1. Low
2. Mid
3. High
4. Floating
The higher an object is along the Z-axis, the more depth it m
will appear to have, helping users visually prioritize that
element above others. Lowering the Z-axis value makes the _m
object appear flatter. m
The higher the object is relatively to the main base
surface of the page the higher elevation level should be. . .
x-axis y-axis

Elevation Styles

ELEVATION LEVEL SHADOW STYLE USE CASES NOTES

box-shadow:

Floating Opx 12px 25px 5px
rgba(0, 0, 0, 0.15)
box-shadow:

High Opx 16px 16px Opx

rgba (0, 0, 0, 0.10);

box-shadow:
Mid Opx 4px 6px Opx
rgba (0, 0, 0, 0.15);

box-shadow:

Low-intense*
(0, 0, 0, 0.50);

box-shadow:
Low

The higher the object is along the z-axis from the
base surface the higher elevation level should be.

Opx 1px 2px Opx rgba

Opx 1px 2px Opx rgba
(0, 0, 0, 0.20);

toasts, non-modal dialogs (like a
cookies pop-up), banners

tooltips and pop-up tips

dropdown lists (including search
autocomplete), menus, cards in
hover state

map elements only (markers and
buttons) since they require more
contrast against the background

inputs in hover state

elements that appear on top of
everything else on the page

*should not be published: it is not

supposed to be used for anything

other than the map elements

When to use elevation shadow styles

1. To show interactivity.

For example clickable cards gain elevation
when hovered (elevation style for cards on
hover: mid)

2. To reflect spatial relationships of
overlapping surfaces.

Jane Doe
Licensed Real Estate Agent

CONTACT ME

Jane Doe

Licensed Real Estate Agent

CONTACT ME

i ) A . . — oo
When a surface overlaps another surface (for T\ Price high to low = 50 Ty Price high to low = m[w
example a dropdown menu is displayed on SORT BY
. S0 BT TYPE 5Q FT TYPE
top of the content) ’.che surface in the front Brloa gt low Price high %0 low
needs higher elevation for them to be seen as
separate from one another. Neighborhoods A-Z Neighborhoods A-Z
Avoid ambiguous overlap by ensuring surface mily Detached nily Detached
edges are clearly defined. Property type A-Z Property type A-Z
Beds high to low Beds high to low
x Address A-Z
3,844 Acress e nily Detached 3,844 nily Detached

3. Focus user attention

For example, a non-modal dialog (does not
block the background) temporarily appearing
in front of all surfaces needs to have high
enough elevation.

For example, the cookies pop up has the
highest elevation level: floating.

SQ FT high to low SQ FT high to low

Shadow helps to distinguish the menu from the
background and visually prioritize it (elevation style
for dropdowns: mid)

The lack of elevation of the sorting menu makes it
difficult to distinguish it from the background.

" C—

ey, f“ ‘;ﬁ‘:&'
CITY & &
$35.1M
itle Lorem ——
b e 35,1 M 3510 :
it Amet — — —_—— _Snlpmun R.
$35.1M ggenhewn Museum
: £35.1m 7 F35.1M @ @ >

FORT ; T MANHAMTTAN :

AN
te Open House ;"'1-"0:' e

[ —t N A .

S This site uses cookies and related
DURTESY OF CORCORAMN . 3 i .
it R i o technologies as described in our privacy

—_ policy, for purposes that may include site
operation, analytics, enhanced user
@ fisﬁ experience or advertising.
— 535.1M -
"= ~gethesd

Manage preferences



https://www.figma.com/file/SY1EeXRfEtaX0Xttp6Mqm8?type=design&node-id=10760-60926&mode=design
https://www.figma.com/file/SY1EeXRfEtaX0Xttp6Mqm8?type=design&node-id=10760-60926&mode=design
https://www.figma.com/file/SY1EeXRfEtaX0Xttp6Mqm8?type=design&node-id=10760-60912&mode=design

2. lconography



2. ICONOGRAPHY 2.1 Internal Icons

Internal Icons

Currently, Corcoran has social pages on Instagram, Facebook, Tiktok, Twitter,
Pinterest, Linkedin and Youtube. We have capabilities of sharing on Instagram,
Telegram, Whatsapp, Messenger and Facebook. Social media icons link to our
company and agent social pages.

Size
Icons live inside 24, 32, 40 or 48px square bounding box that acts as the touch point
All icons must be used at the sizes shown below, unless indicated otherwise.

24px 24px 32px 40px PX
v '—'
24px { H 24px { 32px { 40px ¢ 48px

extra small small medium large extra large

Color

We use social media logos in two main forms - black or white. A white logo would look better on a dark
background, while a black logo would look better on a light background. If the social media brand uses
an alternative gray color, we also use nuetral-700 as a third option.

BLACK WHITE NUETRAL-700 PRIMARY-700
#000000 #FFFFFF #646464 #396186

SUCCESS - 700 WARNING - 800 ERROR - 700
#0F5132 #FFFFFF #AB002D

Outline Icon

K

®@ d 0O &
& Q B Il &
O 0O ® 9 B

©D)

i
®
@

3t

R %
O O ©
e O
o ® b
v © ®
Il
J

B O &
G

=

(e

B b M
e
2

Filled Icon

I v - < >

vV 8 8 0 ¢ © 2

|



2. ICONOGRAPHY 2.2 Social Media Icons

Social Media Icons

Currently, Corcoran has social pages on Instagram, Facebook, Tiktok, Twitter,
Pinterest, Linkedin and Youtube. We have capabilities of sharing on Instagram,
Telegram, Whatsapp, Messenger and Facebook. Social media icons link to our
company and agent social pages.

Size
lcons live inside 24, 32, 40 or 48px square bounding box that acts as the touch point
All icons must be used at the sizes shown below, unless indicated otherwise.

—

oo IS e o 1 e o § oo

extra small small medium large extra large

48px
40 -
pX

Color

We use social media logos in two main forms - black or white. A white logo would look better on a dark
background, while a black logo would look better on a light background. If the social media brand uses
an alternative gray color, we also use nuetral-600 as a third option.

BLACK WHITE
#000000 #FFFFFF

Adhere to Company Brand Guidelines

SOCIAL MEDIA PLATFORMS

Facebook - https://www.facebook.com/brand/resources/facebookapp/logo

Messenger - https://www.facebook.com/brand/resources/messenger/messenger-brand

Instagram - https://www.facebook.com/brand/resources/instagram/instagram-brand/

Pinterest - https://business.pinterest.com/en/brand-guidelines/

Twitter - https://about.twitter.com/en/who-we-are/brand-toolkit

TikTok - https://tiktokbrandbook.com/d/HhXfjVK1Poj9/design#/basics/logo

Youtube - https://www.youtube.com/howyoutubeworks/resources/brand-resources/#logos-icons-and-colors
Telegram - https://telegram.org/tour/screenshots

Whatsapp - https://www.facebook.com/brand/resources/whatsapp/whatsapp-brand

Linkedin - https://brand.linkedin.com/content/brand/global/en_us/index/visual-identity/logo

Social Media Logos

Facebook Messenger Pinterest Instagram TikTok

f/ ~ ® o J

X (formerly Twitter) Youtube Linkedin Whatsapp Telegram

X o in © ©


https://www.facebook.com/brand/resources/facebookapp/logo
https://www.facebook.com/brand/resources/messenger/messenger-brand
https://www.facebook.com/brand/resources/instagram/instagram-brand/
https://business.pinterest.com/en/brand-guidelines/
https://about.twitter.com/en/who-we-are/brand-toolkit
https://tiktokbrandbook.com/d/HhXfjVK1Poj9/design#/basics/logo
https://www.youtube.com/howyoutubeworks/resources/brand-resources/#logos-icons-and-colors
https://telegram.org/tour/screenshots
https://www.facebook.com/brand/resources/whatsapp/whatsapp-brand
https://brand.linkedin.com/content/brand/global/en_us/index/visual-identity/logo

3. Action



3.ACTION

Buttons

ments that allow users to perform actions or
and intuitive way for users to interact with the
interface, such as submitting a form, saving changes, or initiating a specific process.

Buttons are standard interactive el

submit forms. Buttons provide a cle

Corcoran has 5 main types of buttons with all their correspondent sizes and states

(default, hover, pressed, focused, loading and dis

PRIMARY BUTTON

T
( SECONDARY BUTTON

TERTIARY BUTTON

Anatomy

(1) smare CoNTACT AGENT

1. Leading icon
2. Text Label
3. Trailing icon

avoid displaying leading and trailing icons within the same button.

( SECONDARY INVERTED

pill baby button |

TAKE ME THERE >

318U

Sizes & Specs

primary/secondary/tertiary buttons

S: 32px ¢Oreutrond Deurrone Oy @eutTone O
e S iy x
M:d0px  (emuttonre) G >eeutronte) suTTONa (>0 resuTTONR S
B g il b 4 -
e e - ° ~ 7 e ™ @
L: 48px  (@BUTTONGD) P OeBUTTONED) (@eutToNeO@ HEDBUTTONW!
= T s 4 e s Z s
pill baby button
s: 32px fCbuttone) fobuttomcyg
States
Default Hover Pressed Loading Focused Disabled
Note: button text does
not change in loading
state
Secondary
Default Hover Pressed Loading Focused Disabled
Ve S @ o T
( sutton ( sutron ) ( sutron )
A - 4 \ 4
Note: button text does
not change in load
Secondary Inverted
Default Hover Pressed Loading Focused Disabled
{ Button 2
n text do
not change in loading
state
Tertiary
Default Hover Pressed Loading Focused Disabled
LABEL LABEL LABEL BUTTON LaB
Pill (baby)
Default Hover Pressed Loading Focused Disabled
| label | [ label | | label | button
Only used in forms

Note: button text does

not change in loadi
state




3. ACTION

Text Link

Links take the user to a new location, such as a new web page or new section of the
current page. Links should never be used to change the state of an item. This means
that clicking on a link should not add, change, save or delete any data on the screen.

LINK Lowercase Link:

Uppercase Link:

Inverted Uppercase Link: Inverted Lowercase Link:

Anatomy

Calculate your mortagage Fair Housing Compliance Notice E

1. Text label
2. Trailing icon

avoid displaying leading and trailing icons within the same button.

3.2 Text Links

Link

Size & Specs

States

Uppercase

Default Hover Pressed Focused
LINK LINK LINK LINK

Lowercase

Default Hover Pressed Focused
Link Link Link Link

Inverted Uppercase

Default Hover Pressed Focused

LINK

LINK LINK

Inverted Lowercase

Default Hover Pressed Focused

Link

Disabled

Disabled

Disabled

Disabled

Usage: Text Link vs Tertiary Button

Text Link Tertiary Button

e Takes users to a new screen. e Keeps user on their current screen.

e Access to help documentation. * Inline info on specific elements.

e Help is more detailed and robust. e Help is a short text snippet.

TEXT LINK

TEXT BUTTON



3. ACTION 3.2 lcon Buttons

Icon Buttons

lcon buttons are compact and visually engaging buttons that display an icon to
represent a specific action or functionality. These buttons are ideal for situations
where you want to provide a clear visual cue to the user while conserving space. Icon
Buttons can be used to trigger actions, navigate between different sections, or
perform specific operations within an interface.

Icon buttons help people take minor actions with one tap.

® |con buttons must use a system icon with a clear meaning
e 2 types: standard and contained

Standard black: O Contained @

Inverted standard black: O

Inverted Contained: @

Anatomy

Standard icon button Contained icon button

Don’t have a container. Outline container border is 1px.

o 0 O

1. Icon. (24px size)
2. Container

Sizes & Specs

S: 32px M: 40px L: 48px

A 12
@ 0 8 12 12
g 12

States

Standard

Default Hover Pressed Focused Disabled

& & & &

Contained

Default Hover Pressed Focused Disabled
Inverted Standard

Default Hover Pressed Focused Disabled

0]

Inverted Contained

Default Hover Pressed Focused Disabled

.

Standard Icon Button - Use Cases

Standard icon buttons can be used across all Corcoran products to trigger small

actions in the interface. They are used in cards to open action menus or favoriting
listings. They are also used in some horizontal agent cards to contact agents by
phone. This button is also use in modal headers to close them. These examples are
some, but not all, the use cases for this button

Jane Doe

NEW | JAN 10 @ FEATURED

Role

License number

LOCATION

CONTACT ME % E]

NEIGHBORHOOD/CITY

1234 Listing Title Lorem Ipsum
Dolor Sit Amet

PROPERTY TYPE
1BD | 1BA| 1,234 SQFT

Virtual Tour Open House | Jan 10

COICOldn COURTESY OF CORCORAN

AUSTIN HILL REALTY
AUSTIN HILL REALTY

$1,500,000 QQ

CONFIRM ACTION X

Are you sure you want to complete this action?

< CANCEL > ACTION

Contained Icon Button - Use Cases

Contained icon buttons are an alternative to replace secondary buttons when there’s
not enough space for labels or it's needed to save space on the screen. They can
also be used next to primary buttons to trigger secondary actions.

¢ 226 East 2nd Street, 5F @ @
East Village, Manhattan, NY 10009




3. ACTION

Info Button

Info buttons usually trigger tooltips. These buttons are useful to inform and assist
users with contextual help or information about the checkboxes or radio buttons
present on a screen. This help/info button can also be used on cards or other design
patterns that require additional information, not as relevant, but useful, that can’t be

displayed elsewhere.
Why are these buttons different from icon buttons?

Because of the need of making a smaller icon preserving the 32px tapeable area, as
these buttons may accompany other buttons or interactive elements with more

hierarchy and relevance in the interface.

Anatomy

1. lcon.

3.4 Info Buttons

Size & Specs

States

Default Hover Pressed Focused

Disabled

Usage: Info Icon vs Question Mark

Info icon Question Mark
e Keeps user on their current screen. e Takes users to a new screen.
* Inline info on specific elements. e Access to help documentation.
e Help is a short text snippet. e Help is more detailed and robust.



4. Data Entry



4. DATA ENTRY 4.1 Checkboxes

Checkboxes

Checkboxes allow users to select multiple items from a list of individual items, or to
mark one individual item as selected. D Checkbox

Use checkboxes to:
e Select one or more options from a list
® Present a list containing sub-selections
® Turn an item on or off

Anatomy

° o

[[] Checkbox* @®©

o o

1. Checkbox - Required
2. Label - Required

3. Asterisk - Optional
4. Info - Optional

Specs

States

Blank

Default Hover Pressed Focused Disabled
[] Checkbox* [[] Checkbox* [[] Checkbox* []J|Checkbox*

Indeterminate

Default Hover Pressed Focused Disabled
B Checkbox* B Checkbox* B Checkbox* B | Checkbox *

Selected

Default Hover Pressed Focused Disabled

Checkbox * Checkbox * Checkbox* Checkbox *




4. DATA ENTRY

Radio Buttons

Radio buttons allow users to select only one option from a list of individual options

Use radio buttons to:
e Select a single option from a set
e Expose all available options

Anatomy

° o

O Radio* @

1. Radio Button - Required
2. Text - Required

3. Asterisk - Optional

4. Info Icon - Optional

4.2 Radio Buttons

Specs

.................................

States

Blank

Default Hover Pressed Focused

O Radio* @ O Radio* @ O Radio* @

Selected

Radio* @

Default Hover Pressed Focused

@ Radio* () @ Radio* () @ Radio* ()

O

Radio* ()

Disabled

Disabled



4. DATA ENTRY

Toggles

Toggles are the preferred way to adjust settings on and off.
Toggles should be used instead of radio buttons if each item in a set can be

independently controlled.

Anatomy

1. Label
2. Toggle

4.3 Toggles

Specs

States

Active

Default

Text @D

Inactive

Default

Text O

Hover Focused

Hover Focused

Disabled

Disabled



4. DATA ENTRY 4.2 Chips

Chips

Input chips represent a complex piece of information in compact form, such as an

entity (person, place, or thing) or text.

Anatomy

1. Label
2. Close

Specs

8px

32px {:New York, NY: X

States

Default Hover Pressed Focused




4. DATA ENTRY

Selector

Selector components are used for collecting user provided information from a list of

options. After triggering a select, a dropdown menu with a list of options should

appear. Selects can vary in size and style depending on the design requirements and

context of use.

Label

Placeholder

Helper text

Anatomy

ef

1. Label: Identifies the purpose or content of the dropdown field.

Label

Placeholder

LIST TITLE

Iltem name

ltem name

ltem name

ltem name

ltem name

Placeholder4°

Helper text

4.5 Selectors

2. Required Field Indicator: The asterisk in a dropdown field serves as a visual indicator of a mandatory input, prompting users to

make a selection and ensuring that all necessary information is provided.

3. Helper Text: helps ensure that users can make selections confidently and accurately, ultimately improving the usability and

satisfaction of the application or website. Helper text can provide guidance for the user or display field validations, such as

errors or success messages.

4. Selected Value or Placeholder: Displays the current selection or a placeholder text when no option is selected.

5. Chevron icon (up & down): Indicates the ability to open or close the dropdown menu.

Sizes & Specs

XL: 56px L: 48px M: 40px
Label * Label * Label*
@Placeholder o\ @ l@Placeholder fVHE @Placeholder Il
M R ? """""""" 9 et Seiaiieinin et ’ Helper text
Helper text Helper text
States
Incomplete Completed
Enabled
Enabled
Label
Label
Placeholder v
Placeholder
Helper text
Hover
Hover
Label
Label
Placeholder v
Placeholder
Helper text
Focused Focused
Label Label
Placeholder v Placeholder
Active Active
Label Label
Placeholder A Placeholder
LIST TITLE LIST TITLE
[tem name Iltem name
ltem name ltem name
ltem name ltem name
[tem name ltem name
ltem name ltem name
Disabled
Error Error
Label Label
Placeholder v Placeholder
Error Active/Focused Error Active/Focused
Label Label
Placeholder A Placeholder
LIST TITLE LIST TITLE
[tem name Iltem name
ltem name ltem name
ltem name ltem name
[tem name ltem name
ltem name ltem name
Autofilled
Label

Placeholder




4. DATA ENTRY 4.6 Text Inputs

Text Inputs

Text fields are commonly used in forms, search bars, login screens, and other areas
where users need to input textual information. They can vary in size and style
depending on the design requirements and context of use. Text fields should be
designed to be intuitive, accessible, and visually distinct to guide users effectively in
entering the required information.

Text Field: Multi-input Text Field:
Label Label
> Text field Label X BEXSRiElle
Helper text Helper text

Anatomy

Text Field: Multi-input Text Field:

07 Label * Label
I I

Q Text field Text field

07 Helper text Helper text

1. Label: Identifies the purpose or content of the dropdown field.

2. Required Field Indicator: The asterisk in a dropdown field serves as a visual indicator of a mandatory input,
prompting users to make a selection and ensuring that all necessary information is provided.

3. Leading lcon: Indicates that the field is interactive and can be expanded.

4. Helper Text: helps ensure that users can make selections confidently and accurately, ultimately improving the
usability and satisfaction of the application or website.

5. Selected Value or Placeholder: Displays the current selection or a placeholder text when no option is selected.

6. Chip: provide a visually compact way to present information and enable users to interact with the interface by

selecting or removing items as needed.

Specs

Label * Label *
 emmemmmmmamaaaan - N . -]
@ QelText field 6 Text field
S I _:a:_ ________________ L4 E
Helper text Helper text
States
TEXT FIELDS
Default Hover
Label Label
Q Text field Q Text field
Helper text Helper text
Active-focused Typing
Label Label

[ Q_ |Text field

[ Q_ Text field

Helper text Helper text
Disabled Error
Label
Q Text field
/\ Helper text
Error active/focused Autofilled
Label Label
[ Q_ [Text field Q. Text field
/\ Helper text Helper text
MULTI-INPUT TEXT FIELDS
Default Hover
Label Label
Text field Text field
Helper text Helper text
Active-focused Typing
Label Label
[|Text field [ Label X |Text field
Helper text Helper text
Disabled Error
Label
Text field

Error active/focused

Label

[|Text field

/\ Helper text

/\ Helper text



4. DATA ENTRY

Date Range Picker

Date range picker consists of the following parts:

Date Field

Date range calendar

Allow users to manually type in the date in a text input field. This
method is straightforward but requires proper validation to ensure
correct formatting (e.g., "MM/DD/YYYY" or "YYYY-MM-DD").

4.7 Date Range Picker

A date range calendar encompasses a specific period that includes both

a start date and an end date, along with all the dates in between.

Date Field

1. Double date field component works best for mouse devices and large screens. It renders

the views inside a calendar popover and allows editing values directly inside the field.

Start date *

End date*

E mm/dd/yyyy

N
—’ E mm/dd/yyyy

2. Date field component works best for touch devices and small screens. It renders without
the calendar popover and allows editing values directly inside the field.

Start - End date*

B mm/ddfyy - mm/dd/yy

Date Range Calendar

1. Two-month view: each month works separately. Each body has left/right chevrons and can

be scrolled without affecting the other month.

4 December 2023
S M T W T
1
4 5 [} 7 8
11 12 13 14 15
18 19 20 21 22
25 26 27 28 29

O Last 7 days

desktop/laptop/tablet

-

16

23

30

24

31

O Last 14 days

24

31

January 2024 -

-

12

19

26

O Last 30 days

W T F
1
6 7 8
13 14 15
20 21 22
27 28 29

16

23

30

O Listing history

2. One-month view: calendar has a one-month calendar body.

mobile

December 2023 ~ < >

S M T W T F S

11 12 13 14 15 16 17
8 19 20 21 22 23 24

25 26 27 28 29 30 3

O Last 7 days O Last 14 days
(O Last 30 days
(O Listing history

Start date - End date

SELECT DATES



4. DATA ENTRY 4.8 Date Field

Date Field

Start date * End date* Start - End date*

L B mm/dd/yyyy JVL B mm/ddlyyyy J

{ Bl mm/dd/yy - mm/dd/yy ]

1. Double date field component works best for mouse devices and large screens. It renders 2. Date field component works best for touch devices and small screens. It renders without

the views inside a calendar popover and allows editing values directly inside the field. the calendar popover and allows editing values directly inside the field.

Anatomy

desktop/laptop tablet/mobile

@ stort core End date* @ stort - End dater

e—E B mmidd/yyyy W—[ B mmidd/yyyy o{ B mm/ddfyy - mm/ddiyy
e o e

\ J

1. Label
Desktop/laptop:
Double date field's labels should be called Start date/End date.

Tablet/maobile:
For date-field we use unified Start - End date |abel.

2. "Calendar view" icon button

Calendar opens only by click/tap on the icon button

3. Text field

We should be able to control the month, date, and year, and navigate using the
keyboard arrows.

We employ smart autocorrect for mm/dd and correct invalid values if the user
manually types dd/mm using the keyboard. After correcting the user, we change the
focus from mm to dd. For yy, we don't use autocorrect, and if the yyyy is invalid, we
change the text field's state to error.

MUI example:

L field
[ 04/17/2022 - 04/21/2022

Size & Specs

desktop/laptop tablet/mobile

Start date* End date* Start - End date*

£ (3 T
‘g@ m/dd/yyyy o - ‘g@ m/ddlyyyy = [am/daryy - mm/ddlyy ]
& & N I

States

Enabled Hover Active-focused
Label Label Label
( B mm/ddlyyyy ] ( B mm/ddlyyyy J [ B |mm/ddryyyy J
;nlpev text Helper text Helper text
Typing Completed Disabled
Label Label Label

[ ] mm/dd/yyyy]

] mm/dd/yyyy

B J
Helpar text Helper text
Error Active/focused Error
Label Label
[ =] mm/dd/yyyy| ] [ Bl mm/dd/yyyy
A\ Helper text £\ Helper text



4.DATA ENTRY.

Date Range Calendar

< Docombor 2023 ~
S M T W T F s

123
a5 6 7 8 9 10
o213 o1e 15 16 17
w19 2 21 2 23 2
25 26 27 28 29 30 3

O Last7days O Last 14 days

1. Two-month view: each month warks separately. Each body has lef/right chevrons and can

be scrolled without affecting the other month,

Anatomy

O Last 30 days

January 2024 ~

MOTow
a s s
"oz
B 19 20
25 26 27

desktop/laptop/tablet

< Decombor 2023 ~
S M T W T F s

1203
4 s & 7 8 9 10
Moz 13 o1a s 16 17
B 19 2 2 2 23 2
25 2 27 2 2 30 M

O Last7days O Last 14 days

1. Year and month selection

3

O Last 30 days

january 2024~

MoTow
4 s s
"oz o3
B 19 20
5 2 27

B

Year and month selection can be opened by click on mini-chevron icon button.

2. Month pagination
maved next to each other on mobile calendar
3. Date cell

4. Presets

Presets allows
on/off depends on a tool and its necessity

5. Start/end date label

Replaces toxt fel
cells,

6. Button
Confirms and applies selected dates to text fild.

7. “Close" icon button

Closssicaléndsr without ssving;

>
Fos
12
8 9
[EN
2 2
29 30

O Listing history

>
Fos
12
8 9
5o
2 2
2 20

O Listing history

user automatically select preferred date range. They can be tuned

(mobile only). Duplicates selected start/and dates on calendar

X

December 2023~ < >
S M T W T F s
12 3

4 s 6 7 8 9 10
o213 e 15 16 7
8 19 20 2 2 2 2
5 2 27 2 2 2 3

O Last7days O Last 14 days

O Last 30 days

o

O Listing history

Start date
SELECT DAT

alendar has a one-month calendar body.

date

mobile
X
December 2023~ <

s M T W T F s
12 3

4 s 6 7 8 9 10

@ 1z 13 e s e W
8 19 20 2 2 23 2

5 2% 2 2 2 2 3

©- O tst7doys O Last14.days
O Last 30 days

Qyina sty

Start date - End date.

SELECT DATES

4.9 Date Range Calondar

Size & Specs

desktop/laptop/tablet

December 2023 - |

banuary 2024 ~ |

<]

MoTow Fos
2 3

s s 6 7 9 10

g{g nla]n]u]s]e]n
IR

5 2% 2 om0 W

o213
B o1 20 21
%5 2 27 =

o
@Ho et 7 dar] [O Lot 14 0p] |O Lost 30 dar] [O mgm@‘
o

S M T W T F s

12 3

o
4 s & 7 8 9 10
11213 a]s |67
819 20 2 2 23 24
o
25 26 27 28 29 30 3
a

O Last 7 day:

q (O tast 14 day]

Start date - £nd date.

States

Calendar Icon Button

Default Hover
(=]
Date cell
Day Ghost
™
Teail

Year/Month Cell

Default Hover

2020

Default selected

Default

Hover trail

Hover selected

Pressed
B8
Hover
10
Start date
Pressed

Pressed selected

Focused

Focused

a

Pressed

()

End date

Hover start date

Focused

Disabled

Disabled

Hover end date

Disabled

Focused selected




4. DATA ENTRY

Dropdown Menus

A dropdown menu displays a list of actions or options to a user.

Types of dropdown menus

There are two types of dropdown menus we use in our tools

Used to display basic lists of options, after interacting with components

like:
Dropdown menu * Selectors

+ Dropdown buttons

* Contextual menu buttons

Dropdown search  Search dropdowns are specific to use in search bars (autocomplete)

Multiselect This type of lists includes checkboxes to make multiple selection more

dropdown menu  obvious

Al dropdown menus share the same child components to be b

4.10 Dropdown Menus

1. Dropdown Menu

Used to display basic
« Dropdowns (select)
« Dropdown buttons
* Contextual menu buttons

2. Dropdown Search

Specific use cases for search bars (autocomplete)

s of options, after interacting with components like:

LIST TITLE

Item name
Item name
Item name
Item name
Item name
Item name
Item name
Item name
Item name

Item name

SEARCH BY LOCATION
€ Search by my current location
usT Time

Item name

Additional info

Item name

Additional info

Item name
Additional info
LisT TiTLE

Item name

Additional info

Item name
Additional info
LisT TITLE

Item name

Additional info
Item name
Additional info
LisT TITLE
Item name

Additional info

Item name

Additional info

3. Multiselect dropdown Menu

This type of lists includes checkboxes to make multiple selection more obvious

LisTTiTLe
[ Item name ~
[ item name ~
[ Item name v
[ Item name v
[ Item name ~
[ ttem name ~
[ Item name v
O Item name v
[ Item name ~

[ ttem name ~



4. DATA ENTRY 4.11 Dropdown Menu List Item

Dropdown Menu List [tem

This component allows designers to build dropdowns that contain icons or a second
line of text. Hide or show the elements accarding the Ul needs using the component
properties panel.

Anatomy

PROPERTY TYPE LOCATIONS
) Share
All —o New Vernon, NJ
i Delete Ciy
Commercial
Vernalis, CA
Commercial-Other °_m,
Farm/Ranch Vernon Township, NJ
City
Healthcare
Vernon, NJ
Lots And Lands city
Mixed use
Professional
1. Item name - Required
The name of the item
2. lcon - Optional
Leading icon gives more context of the actions available.
3. Second line - Optional
Adds additional information about the item
Specs
S =
item name |tem name
[e] i o o o o

Additional info

List title

Describes the type of list item that is under it. This element helps to divide different
types and groups of results that the autocomplete can give to users.

IST TITLE

Item name
Additional info

Item name
Additional info

States

Inactive:
Default Hover Pressed Focused
LIST TITLE LIST TITLE LIST TITLE LIST TITLE
Item name Item name Item name Item name
Additional info Additional info Additional info Additional info
Item name Item name Item name Item name
Additional info Additional info {w Additional info @ Additional infe
Item name Item name Item name Item name
Additional info Additional info Additional info Additional info
Active:
Default Hover Pressed Focused
LIST TITLE LIST TITLE LIST TITLE LIST TITLE
Item name Item name Item name Item name
Additional info Additional info Additional info Additional info
Item name Item name @ Item name {E} Item name
Additional info Additional info Additional info Additional info
Item name Item name Item name Item name

Additional info Additianal info Additianal info Additional info



4, DATA ENTRY

Dropdown Menu Container

A dropdown menu displays a list of actions or options to a user.
For specific dropdown menus to use on search fields, go to Search bars page.

4.12 Dropdawn Menu Container

Anatomy

Dropdown menus can be shown while interacting with the following components
+ Selectors
« Dropdown buttons

* Contextual menu buttons (for example action button on recommendation cards)

o_ usT TITLE ]

Item name

©— iemreme [ -
Item name
Item name
Iltem name Qp o
Item name
Item name
Item name
Item name

Item name

1. Dropdown list container

Dropdown list container is always white and it's adapted to the amount of items
specified in design. In most of the cases, the number of results without scrolling are
Up to 10 max, but this number can vary depending on the application.

2. List title - Optional
List title describes the type of list item that is under it. This element helps to divide

different types of results that the autocomplete can give to users.

3. Dropdown menu list item - Required

An action a user can perform displayed in a list. Check its states here

4. Scroll bar - Optional

Styles

Dropdown menus can be styled with elevations or not, depending the usage and
design requirements. Use elevated dropdowns to separate the menu from the
underlaying content.

Elevation: true Elevation: false
usT TITLE LisT TITLE
Item name Item name
Item name Item name
Item name Item name
Item name Item name
Item name Item name
Item name Item name
Item name Item name
Item name Item name
Item name Item name
Item name Item name
Use case examples
Select Dropdown button Recommendation cards

Listing status Tl Recommended

For Sale ~ SORT BY
LISTING STATUS R ded
For Sale Newest

For Lease Price low to high
Sold Price high to low
Leased Most square feet

Open Houses

Coming Soon

NEIGHBORHOOD/CITY

1234 Listing Title Lorem Ipsum
Dolor Sit Amet

PROPERTY TYPE
18D | 1BA| 1,234 SQFT

Virtual Tour  Open Housa | Jan 10

COICordn COURTESY OF CORCORAN
AUSTIN HILL REALTY

AUSTIN WL REALTY
$1,500,000 vl
" Share

> Hide from feed



Dropdown Scarch

Anatomy

Elevatons rue Elvatons ase

e —— p——

“Typingbehavior

LY s———

“Types

1. Search by current ocation

© semeh by e oaion

2 Loadingresults

. Search results

4. Noresults

- B

Py ——

Use case examples

PR

) | Lk

S——

Find a Corcoran real estate agent near you.




Multi-Select Dropdown Menu List Ttem

This camponent allows designers to build multisslect dropdowns that contain 3 levels. Hids or show
the slemants sccording 1o your Ul needs using the component properties panel

Anatomy

=t s
O item name ~

[ tem name

0 ttem name v
O tem namo v
O ttem name v
[ tem name v

1. Checkbox + Item name - Required

Use chackbox component.

2. Chevron icon button

The chevron icon indicates that tha it tem contains more than one leval,
We use

standard icon button component which has t's own states.

Specs

Lovel 1 Lovel 2. Lovel 3

o [] Item name N

00 ttem name waw @i [ ftem name -

List title

This element provides information about the type of st item below it. It helps
organize and differantiste various results that the autocomplste can provide to ussrs.

- LS o

O ttem name ~
O tem name ~

0 tem name

O ttem name ~
O ttem name v
States
Inactive:
Default Hover
O ttem name v O tem name v
O Item name v O tem name @ v
O ttem name v O ttem name v
Pressed Focused
O ttem name v O ttem name v
&
O ttem name v O tem name v
Active:
Default Hover
O item name v O item name v
B item name v M item name @ v
O item name v O item name v
Pressed Focused
O item name v O item name

e s

O tem nome v [ tem name v

Multi- Select Dropdown Menu
List Item behavior
This component allows designers o bulld mulislect dropdows that contan 3

levels. Hide or show the elements accarding the Ul needs using the component.
propertis panel

List item behavior

[ tem name ~ O ttem name i
T = ] e sama i
[ tem name [ tem name
[ tem name v [ tem name v
O ttem name v 0 ttem name v
O ttem name v O tem name v
[ tem name v [ tem name v
1. Select list item
W can seloct a s tom by dlicking/tapping on the chackbox ares, which fils the
widh ofthe component. When hovering over the checbos, the checkbo
highlighted.
2. Expand/collapse list item
o expand/cailapse the st item we nsed o clictap on chevron icon button or
press right (sxpand) / lef (callapse) on the keyboard.
When hovering over the chevron, the chackbox i not highlighted.
©Q = emnome ~ @ tem name ~ O
B tem name ~ [ tem name ~
B item name B ttem name
O ttem name  ttem namo
O tem name M [ tem name M
[ tem name v [ tem name v
[ tem name v O ttem name ~

1. Partial selection

1f the user selects one of the multple items on the third level, the first and sscond

levels of the ls item will have intermediate

2. Total selection
By selecting al thelst tems on the second o third levels, the firs level ls item will
have 3 complote value
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5. DATA DISPLAY 5.1 Cards

Cards

A card is a design pattern that groups related information in a flexible-size container
visually resembling a playing card. Cards should be easy to scan for relevant
information. Elements, like text and images, should be placed on them in a way that

clearly indicates hierarchy.

Types

On Coreoran.com we use vertically and horizontally-oriented eards.

Used for displaying lists of homes {SERP and
Vertical cards recommendations), buildings, agents, neighborhood
and offices.

Used for displaying map cards, trending listings, and

Horizontal cards agent/employees info an different pages

Size

All cards have a defined set of sizes that align with device usage.

States

Interactive cards have three states: default, hover/pressed and focus.



Vertical Cards

Listing Cards

Listing Cards

Basic Listing Cards. Commercial Listing Card

Li e Lorem [psum 12234 Listing Title Larem [psum

Vit Tour Open e | 4110 corcoran

VL A p—

51,500,000 M
51,500,000 M

Building Cards

Building Cards

New Development Building Card Exclusive Rental Building Card

g Title Lorem [psum
net

-
From 51,500,000 Sl b
Recommendation Cards
User Profile Cards
Recommendations Card
1234 Listing Title Lorem Ipsum
Dolor Sit Amet
corcoran
$1,500,000 <
Agent Cards
Agent Cards
Agent Search Card Toam Mamber Agent Card
Jane Doe Jane Do
Ot 120 1567890
Leadership Cards €ONTACT ME
Loadership Page Card Afflste Leadership Card Rolocation Diractor Card

Jane Doe Jane Doe Jane Doe
s Offce: 123 4567890
Locan 123) 456 7890
Clfcs: 123 e56.78%0
Mobie: 1231 456.7890
contact e
Office Cards
Office Card

Office Name.

Offce: 1231 4567850

Neighborhood Cards

Neighborhood Card

Neighborhood name



ing Cards

1. Basic Listing Card

oo 3

2 Commer

s °

atomy

ea

Size & Specs

States

Dealingwith different card height

) Wrons: et n s row b difren heght

s o SN m
sz °
hold st 0 one lght o the onget crd i th o)

Comct:crd e
Kiouion s favd 10 the boiom o th ord by

s o smom O s °

]
ns
emmRLS
/| oo




Building Cards

New Deselopment By

[S——

°
{ Sgrm—
o °
[ °
& Specs

) Wiong:card n 8 row have difert height

ConiioConedo St 23 Lo o Libesqun o

(@ ot e hokd st one hight o h ongen cr i e rom)
Akivaion s frvd o the

Setiom of th cord body.
it CondadSalesd 3L Libesqae o

Attribution Options




Recommendation Cards

TebieuLaptop Deskion

N —
Tolor S A

srs0n0s0 °
snsoncnn ©:

1234 L Tl Lorem pm.
e S At

oo o: @

S | hP

®
1500000 .
I L2 51500000 °
.
KO Tk 8150009 ®

B L e

outest HoverPresed Foaned

T D it At e Dol St At e Dot St At

stsononn ° stsom000 ° snsononn

with different card height

© Wrong: cards in o row have diffarent haight

c Condado c fe—

Clle Nl g Serra O 43040 s 1L 6001
v - L @ -

o susoaoon °
snstnone °

© rinution s fd to the bottom o the cad body.

1500000 ° srsonss0 ° 500000 °




Ah
444
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aa
aa

B
"w§ |
' e,

=1

44



5. DATA DISPLAY

Office Cards

Vertical Neighborhood cards take users to their correspondent neighborhood guide.

Mobile/Tablet Desktop/Laptop

REGION
Office Name

Office: (123) 4567890

Office: (123) 4567890

Anatomy

Vertical Neighborhood cards take users to their correspondent neighborhood guide.

Desktop/Laptop

REGION

® Office N;
ice Name
(-,

Office: (123) 4567890

1. Image
Office photo has an aspect atio of 3:2. Check thase dacs for further details an
2. Card body

The content is shown ful, it doesn't truncate

21 Region - Required. One line

22 Office name - Reauired. One line

23 Office address - Required. Two lines

2.2 Office phane number - Required. One fine

57 Offce Cards

Specs

Office card can vary their height size depending on the ¢

Mobile/Tablet Desktop/Laptop

ReGion = >
Office Name REGION
22 1 ociost L Office Name
Aanold, Calforni 95223 T @
Offce: (123) 4567890 Joson
o

Office: (123) 4567890
L]

States

Offics card can vary their height size depending on the content.

Hover/Pressed Focused

Office: (123) 4567890 Office: (123) 4567890 Office: (123) 456.7890

Dealing with different card height

contain different amount of content and that

result in varying card

fferen;

When there is a row with 2 or mare istings with d mount of content,
the shorter cards should adjust their height (by expending the card body container), to

it

iz of the tallsst card in that row.

€) Wrong: cards in a row have different height

REGION REGION REGION
Office Name Office N Offic
1122 by 4 PO, Box 2961 1122 ty § PO, Box 2961 Offico; (123) 4567890

Al Calforia 95223 e 123 4567890
Office: (123) 4567890

Correct: cards should adjust to one height (of the longest card in the row)
Attribution is fixed to the bottom of the card body.

REGION REGION REGION
Office Name Office Name Office Name

1122 Huy 4 PO, Box 2961

Offico: (123) 4567890 Offico: (123) 456.7890 Offico: (123) 4567890




5.DATA DISPLAY 5.8 Neighbarhood Cards

Neighborhood Cards

Vertical Neighborhood cards take users to their correspondent neighborhood guide.

Mobile/Tablet Desktop/Laptop
=%

STATE/PROVINGE/BOROUGH !
Neighborhood name sTaTe/PROVINGE/BOROUGH
Neighborhood name

Anatomy

Vertical Neighborhood cards take u: jent neighborhood guide.

@ starerrrovince/sorouc o

@ Neighborhood name

1. Image

Photo of the neighborhood. It has an aspect ratio of 3:2. Check these docs for

fur e

2. Card body
2.1 State, Province or Borough - Required. It's shown full (does not truncate)

2.2 Neighborhood name - Required. 1t’s shown full (does not truncate)

Specs

Neighborhood card can vary their height size depending on the content.

Mobile/Tablet Desktop/Laptop

©
STATE/PROVINCE/BOROUGH e °
o, . STATE/PROVINCE/BOROUGH
cighborhood name g
[}

Neighborhood name
[}

States

Office card can vary their height size depending on the content

Default Hover/Pressed Focused

STATE/PROVINCE/BOROUGH STATE/PROVINCE/BOROUGH STATE/PROVINCE/BOROUGH
Neighborhood name Neighborhood name Neighborhood name

Dealing with different card height

Each card can contain different amount of content and that can result in varying card
height. When there is a row with 2 or more lstings with different amount of content,
the shorter cards should adjust their height (by expanding the card body container), to
fit the size of the tallest card in that row.

€D Wrong: cards in a row have different height

STATE/PROVINCE/BOROUGH STATE/PROVINCE/BOROUGH

Neighborhood name Neighborhood name

@ Correct: cards should adjust to one height (of the longest card in the row)

STATE/PROVINCE/BOROUGH STATE/PROVINCE/BOROUGH

Neighborhood name Neighborhood name



5.DATA DISPLAY

Horizontal Cards Overview

When designing cards we aim at creating consistency across all types of cards.

5.9 Horizontal Cards

Listing Cards & Map Cards

Basic

UPPER EAST SIDE
301 East 75th Str
5C, 10021

180 |1 8A 1750 SQFT

COURTESY OF CORCORAN

%’:ﬁi $599,000 M

Exclusive listing + trending

cHICAGO
420 E Waterside, 2812,
60601

280|284 11,586 saFT

OURTESY OF CORCORAN
8 URoan reaL esTaTe

| $824,900 M

Commercial, non-exclusive without
listing information

f FrecrorT
229 Woodcleft Avenue,
11520

Courtasy of Compass

$599,000 M

Non-exclusive without watermark

cHicAGO
2800 N Lake Shore
Drive, 3707-09, 60657

180 |1 8A 1,234 SQFT

Courtesy of iame

$1,500,000 M

VOW listings

Y oenver
Wendover Road, 11375
BD | 18A | 1,234 SQFT

stered to view

Non-exclusive MLS attribution with
watermark

1SSAQUAH
216 SE Grand Ridge

Drive, 98029

5805 BA 19,590 SQFT

¥

b

figk

$6,999,000 <

Agent Cards

LDP Agent Card

Jane Doe

Office: (123) 456-7890
Mobile: (123) 456-7890

CONTACT ME

Mobile: Leadership Page Card

Jane Doe

Role

Agent Cards

Mobile: Agent Search Card

Jane Doe
Role

License numb

Leadership Cards

Mobile: Affiliate Leadership Card

Jane Doe

CONTACT ME [\

Mobile: LDP Agent Card

Jane Doe

Role

CONTACT ME & 0

Mobile: Relocation Director Card

Jane Doe
Role

conTAcT ME & 0

Trending Cards & Banner

Trending Cards

SLEEPY HOLLOW

1234 Listing Title Lorem Ipsum Dolor
$769,000

& TRENDING

corcoran

Trending Banner

nding Homes

Living: Tren

Preview Cards

Listing Previews Cards

Listing Preview Card

LocaTion

W
| Name/Title
[ $1,500,000

Building Preview Card

Location
Name, Title

10 available units

Agent/Leadership Previews Cards

Leadership Preview Card

Name/Title
Role

Agent Preview Card Team Preview Card

Name/Title Location
Role Name/Title
License numbe Rolé




Listing Cards

ithi the search vt .

Commercial, non-sxclusiva without
Tistng information

Basc

0 Bas 3th St B oee-o
C 10021 220 Woodlet Avcne,

A snimextimsorr 0

ss99,000 02 599,000 o

Non-exclusiva ML attribution with
rmark

su24.900 © soom o
seomom o

Anatomy

M tag: Varit it 1 o caing e g octon o ki, .

it doces

it gt o o high o 1900

Listing Card
Desicop/Laptop/Tablet Mabile

°
e & °

1. Image - Static (mini cards do not display carousels)

2. Card body

21 Loration - Requied
22 Listing e - Rcuired. — 2 ines mex.For longer texs, it runcaes
Ly s thi oot sk ] o stseet

apactant rorrt, oz instamastocssstal | (is s ]

3. Card footer

41 Prce - Roauired

4. Map Tag Arrow/Tal - on dasktop, aptop & tablet only

Size & Specs

Mobiecard hav a fd beight of 1803,

Desktop/Laptop/Tablet Mobile.

-

o ===

States

e st o, The whol éad i likabl.

Default Hover / Pressed Focused

1284 Very L
Addess Name, 12,7,

L VLo
ddress Xame. 1

s © susonoo o
Options
Tmage options - Attribution
i crimagescan b dlayad slon o it 3 tsrmark. T watr ikl gon
atiions that recuie the ogo o et on tre I ing ooe
S — .
Like icon button
Defalt  Hover  Fosussa
= Trective © o [=]
st w - [
Multiple listings in the same address
Wha thr i e thn g lceld i the s adkas i cid il b
reupd vartealy it hadar 1o it the locuion nd h s
Mabie
wnoan g
Q e atecton, s, Zo... 44
T
.y =g
a1 N 10075
smson o saa9m000 seiseon o
[ o]
Desktop/Laptop/Tablet
i — [ I
RLS. 50 RS
w011 an o0 sart o r w01 an w0 sart
s
295,000 © 1,295,000 | =
5 [ N o
samow o samow o
1. Header

2.Singlo Listing Card



Agent Card

Asent Cards

LOP, Offic, Pross Agant Card LOP, Office, Pross Agent Card LO, Office, Press Agent Card

Jane Doe a Jane Doe Jene Dos
y : acr e S 0

rch Cord

Mabie: Agent

Leadership Cards

s Moo cua
b s 0 e % 0
Anatomy

Spees

Mobie Tablet [——
@
. ° °
Jane e Jane e
‘oo e yorioe
s s 1=,
States
Oatuut HoverPrased Focuned
a Jane e g Sane Doc Jone e
CTA Button States
Ousvop/Laptops Defauk Tablet: Dofaut Mobie: Dofaul

4 a &

Desktop/Laptop: Hover

ﬁ

Desktop/iaptop: Prassed Table: Pressed Mobile: Presed

4

Dealing with different card heights

© Wrong: Cards n 8 row have iferent hights

Neilen Reshy Sheriyn Abste

o 10 the height of the row.
becomes top-aligned.

Image Aspect Ratio and Scaling

Sheriln Ate




5. DATA DISPLAY 5.12 Trending Cards.

Trending Card

Vertical Neighborhood cards take users to their correspondent neighborhood guide.

All devices

- & TRENDING

\ 4

SLEEPY HOLLOW
1234 Listing Title Lorem Ipsum Dolor
$769,000

Anatomy

Vertical Neighborhood cards take users to their correspondent neighborhood guide.

& TRENDING

SLEEPY'HOLLOW
1234 Listing Title Lorem Ipsum...
23 $769,000

1. Image
Photo of the neighborhood. It has an aspect ratio of 3:2. Check these docs for
further details on aspect rat

1.1 Flag:

2. Card body
2.1 State, Province or Borough - Required. It's shown full (does not truncate)
2.2 Listing Address - Required. It's shown full (does not truncate)

2.3 Price - Required. It's shown full (does not truncate)

Size & Specs

Neighborhood card can vary their height size depending on the content

All devices

(-]

& TRENDING

steery HoLlow
Title Lorem Ips.
$769,000

States

Office card can vary their height size depending on the content.

Default

v & TRENDING

L 4

SLEEPY HOLLOW
34 Listing Title Lorem Ipsum Dolor
$769,000

Hover/Pressed

& TRENDING

-

SLEEPY HOLLOW
1234 Listing Title Lorem Ipsum Dolor
$769,000

Focused

& TRENDING

SLEEPY HOLLOW
1234 Listing Title Lorem Ipsum Dolor
$769,000




5. DATA DISPLAY

Trending Banner

Vertical Neighborhood cards take users to their correspondent neig

Mobile/Tablet Desktop/Laptop

corcoran
corcoran
Trending Homes
Trending Homes
Unlock the Latest Living: Trending Hom
Tomorro,

VIEW MORE >

( view more

13

Trending Bann

Anatomy
Vertical Neighborhood cards take users to their correspondent neighborhood g
corcoran
e . ending Homes
Unlock the Latest Living: Trending
Your Key to Tomorrow!
VIEW MORE >
1. Image
Background photo has an aspect ratio of 5:4. Check these docs for further details on

2. Card body
2.1 Corcoran Logo - Required.
2.2 Title - Required

2.3 Subtext - Required.

2.4 CTA button - Required. The button will lead th
g listings o

showing only trending listings (Trend

Size & Specs

othood card can var

Mobile/Tablet Desktop/Laptop

corcoran

2

corcoran

Trending Homes “
LatestLivIng: Traiing Trending Homes
ey 18 Tomor 148l

the Latest Living: Trending
o) s, Your Key to Tomorrow!
view wore > viewwose >)

States

Office card can vary their height size depending on the content

Default

corcoran

Trending Homes

Living: Trendin
|

VIEW MORE >

Hover/Pressed

corcoran

Trending Homes

Living: Trending Hom

Focused

corecoran
rding Homes

st Living: Trendin

VIEW MORE > )




5. DATA DISPLAY

Preview Cards

These preview cards don't have any states attached to them and they are only used

on the share modal, in order to give users context of what they're sharing

5. 14 Preview Cards

Anatomy

+ Use a variant with arrows pointing the listing location over the map on desktop

laptop and tablet devices

* Use a variant without arrows, displayed at the bottom of the map, on mobile
devices. The mini cards displayed on maps on mobile devices have a fixed height

of 180px.

These cards are also used in Commercial page

1. Share Listing
1.1 Listing location
1.2 Listing name

1.2 Listing price

2. Share Agent
2.1 Agent name
2.2 Licensed as

2.3 License number

3. Share Team
3.1 Team location
3.2 Team name

2.3 Licensed as

4. Share Managment
4.1 Manager name

4.2 Role

5. Share Building
5.1 Building location
5.2 Building name

5.3 Units available

LocaTION
018 Avenue H, 3C
$1,500,000

James K Peyton

Licensed associate re broker
ca 01884837

WINDERMERE
Florida’s Finest Team
sales assaciate

Terence L Thomas —Q
senior director, it and I

engienieering

LocaTION
618 Avenue

10 available units

Size & Specs

Mobile cards have a fixed height of 180px.

Center
sligned

James K Peyton
\ Licensed sssociate re broker @ |
\ ca 01830837
—
£ WINDERMERE
| @Florida’s Finest Team [ E
_ sales associate

LocaTion
2 018 Avenue
10 available units

LECATION
018 Avenue
51,500,000

“ Terence L Thomas

engienieering

| Min

. senior director, it and [} m

States

Preview Cards are not interactive so they do not have states.



5. DATA DISPLAY 5.15 Tips

Tips

Tips display brief informative text in a pop-up when users click/tap or focus on an
element. Use tips to add additional context to a button or other Ul element,
describe elements or actions, explain features.

Types of tips

There are two main types of tips we use in our tools:

Info ti Used for providing contextual help to the user and Can be closed by clicking outside of the pop-up or
2 contains non-critical information. by clicking the ‘close’ button.

Used for providing feedback to the taken action. Fer

Closes automatically after 5 seconds.
example, show "Copied to clipboard” message. Y

Tooltip

Coming Seon (@) - Coming - refers to X @ Copied to clipboard
presale listings that have

not yet technically

reached the market via a
standard multiple listings \hﬂ
service.

Info tip Tooltip



516 10 ts

Info Tips

e gl Erdafomaikio v s oo mapclicmp o o oo afren
Use tips to add additionsl context to 3 button or other Ul . dscriba alements
actions, explain features

© BATHS v LSTINGSTATUS A OPENNOUSE v  KEYWORD v MORE v
&4 Listing status
We found 80 hor @ Available

B Active ©

P—
e e ot
bt

B Coming Soon () 27"

B In Contract/Pen
B Contingent ©
O sold

dway 49 Street, 12345 Broadway 49 Street,

Things to consider when designing a tip

© Tipsshould oy provids non-<rtcl information
important nformation that usersneed 1 1o now o complte th task should nover
e ickdan i he

« Tips should be to find but
on the scrsen.

+ Make sure that the text is bief and clear, avoid multipl lines i possible.

Behavior

Info tp should be displayed
cicks outside of it or clicks

et the user clicks the target snd should be closed if the user
close’ button

Anatomy

it (optional)
Doscription toxt

oclo

Jo

1. Targat
2. Arrow (tail) of the info tip should point towards the target
3. "Close icon buttan should hide the infa tip pop-us

Sze & Specs

Width of the tip can be customized to better ft the context

| e—
e bl Brooklyn, NY rer

ntals
focen o sl Range from $1,200 - $175,000

Williamsburg, NY rental
Range from $1,200 - $175,000

States

The only clickable slemant on the tp i the ‘closs” con bution (ss¢ the con button
page in the library)

Default

Brooklyn, NY

X
o o e, avip

Brooklyn, NY rentals
Range from $1,200 - $175,000

Hover

%

Prossod Focmed
Broakiyn, N x Broakiyn, Y rental
G V5000 o Renge fom $1,200 - $175,000
Tip placement
Ataolip s positioned i elation o s target.
Tips naming: irection of th targetlllignment of th arrov]
Foraxample, bottom-lftplcemant of the ip means that th target infofcon will
be 1 the battom s of the i and the artow of 1 should bs aligned (o the ef.
Avtow piacement property valuss are the fallowing
Bottomiett Sottom-canter Bottomright

Lorem fpsum dolorsit X

g, i

ks i
Soning ik s

3

Lorem ipsum dolor it
“ipising ait sed do

X

= S e
@ © (o}
- ” —
e pr— P
A et BErE
o T == T
o S .
ot x| o [twerpnsto x| | s x
adipiscng i, et adipiscing el s © | Laipiscing ait, se ®
v ] s,
— . _—
@ o] @
o O

wicng o et do
siuamod 1

adipiscing elt, sed do

scpng o o
sivsmod tempor.

Arrow (tail) offset

Lorem fpsum dolor st

siusmod tempor.

X

siusmod temgor

Lorem ipsum dolor st X |

-
o

elakable ares of
e e o button

R, ¢ e
P et | e
) ]

|-19] oe

e pm—

e e x|

adipiscing elt sed do
eiusmod tempor.

adipiscing elt sed do

siusmod tempor. i




5. DATA DISPLAY 5.17 Tool Tips

Tool Tips

Displays short feedback text in a pop-up when users click/tap an element and stays on
the page for a set amount of time (5 seconds).

For example, display "Copied to clipboard” message when the user elicks "Copy”
button.

Context: we used to use toasts for these cases, but toasts are not ideal when it comes
to accessibility. Also the toast message appearing too far away from the clicked
element was hard to notice and we need the users to see the immediate feedback in
the context of the taken action.

T A g T T ST T T e
This represents a 300% month over month increase of your
Social channel traffic.

Powered by 2 Corcoran Copilot

@ Al-generated content may contain errors. Verify for accuracy.

Behavior

Tooltip should appear after the user clicks the target and should disappear after 5 seconds

Anatomy

pboard

1. Arrow (tail)of the info tip should point towards the target

2. Leading icon {optional)

Specs

Width of the tooltip adjusts to hug the content. The text must be brief and only take
one line.

Placement

The tip should be able to switch sides when constrained by space.
A tip placed at the top would flip to be placed at the bottom (and vice versa), and a
tooltip placed at the left would flip to be placed at the right (and vice versa).

Display the tooltip with 4px offset from target.

€ o



6. Navigations



6. NAVIGATIONS 6.1 Breadcrumbs

Breadcrumbs

Breadcrumbs provide users with a hierarchical trail of links that indicate their current
location within the site's structure. Breadcrumbs help users understand their
navigation path, allowing them to backtrack to previous pages or sections easily. This
aids in navigation efficiency and enhances the overall user experience.

RULES:
® Breadcrumbs trails will always appear at the top
e The HOME and MAIN SECTION links will appear in all caps to indicate they are
location based breadcrumbs and parent pages of the current page.
e The items annotated in lowercase text condition the search and help the user find
similar listings in the same categories.

Anatomy

Desktop & Laptop

HOME » BUY > New York > Queens > Longlsland City > 11101 > Arris Lofts

©00 0 0 0 o

If the whole breadcrumb trail does not fit on the screen, the breadcrumb trail will be condensed to show links to the home and
main section pages and the last hyperlink of the trail (7. Building Name)

Tablet & Mobile

{ BUY

Home: (appears in all caps) The first hyperlink will lead to the site homepage
. Main Section: (appears in all caps)

City: (appears in reg case)

. Borough/Town: (appears in reg case)

. Neighborhood: (appears in reg case)

I A

Zip Code: (appears in reg case)
7. Building Name: (appears in reg case)
*Some hyperlinks may not apply to all listings

Specs

..........................................

States

Default Hover Pressed Focused

HOME > BUY > HOME > BUY > HOME > BUY > HOME > |BUY| >




6. NAVIGATIONS

Navigation Controls

6.2 Navigation Controls

< BACK

The back and next buttons on a website should be used when guiding users through
a multi-step process or a sequence of pages, such as during form submissions, listing
carousels, or step-by-step tutorials. These buttons allow users to navigate forward
and backward within the sequence, helping them move through the process in a NEXT S
linear fashion and providing flexibility in their interactions. By including back and
next buttons, websites can enhance user experience by offering clear navigation cues
and enabling users to easily review and adjust their progress.
Anatomy
Desktop & Laptop

{ BACK NEXT >
Tablet & Mobile

{ BACK NEXT >
1. Arrow
2. Text: 14px on desktop/laptop, 12px on tablet/mobile
Specs

EX) < BAck
States
Default Hover Pressed Focused Disabled

{ BACK { BACK { BACK { BACK { BACK




6. NAVIGATIONS

Pagination

Pagination is the organization of content into discrete pages to improve navigation
and user experience. It involves dividing a large set of items, such as search results

or product listings, into smaller, more manageable subsets that users can navigate

through sequentially. Pagination includes controls, such as numbered links or arrow

buttons, allowing users to move between pages to access additional content.

Anatomy

Pagination consists of the following parts: pagination pages, back/next buttons (or

chevron icons for tablet/mobile) and number of items. Designers can create new
pagination following the same composition to achieve consistent look.

Desktop & Laptop

{ BACK 1 ... 96 97 98 99 100 NEXT >
Tablet

[ I 11 I

< 1 ... 100 >

Mobile

< 1 ... 100 > 1-48 of 240 items

1. Back/Next Buttons

Desktop/laptop:
Back-nav and Next-nav components that are used in desktop/laptop pagination
should be tablet/mobile size.

Tablet/mobile:
For tablet/mobile devises we hide the text in back/next-navs and use chevron-left

and chevron-right icon buttons.

We use chevrons inside of the back/next-navs and not separated chevrons icon to
ensure the proper relationship between the pagination component and its child-
components.

2. Pagination pages

Contains all the variations of pages that could be displayed + navigation buttons.

3. Number of items

This element displays both the number of items shown per page and the total
number of items overall.
Not displayed on mobile devices.

Note: total number of items should always be exact. For example:

1-48 of 4800+ items - incorrect
1-48 of 4823 items - correct

6.3 Pagination

1-48 of 240 items

1-48 of 240 items

Specs

Desktop & Laptop

States

Default

{ BACK 1 2 3 4 5 NEXT >
Hover

{ BACK 1 2 3 4 5 NEXT >
Focused

{ BACK 11 2 |3| 4 5 NEXT >

1-48 of 240 items

1-48 of 240 items

1-48 of 240 items


https://www.figma.com/file/SY1EeXRfEtaX0Xttp6Mqm8?type=design&node-id=8718-21704&mode=design
https://www.figma.com/file/SY1EeXRfEtaX0Xttp6Mqm8?type=design&node-id=9338-6544&mode=design
https://www.figma.com/file/SY1EeXRfEtaX0Xttp6Mqm8?type=design&node-id=6926-53171&mode=design
https://www.figma.com/file/SY1EeXRfEtaX0Xttp6Mqm8?type=design&node-id=6926-53168&mode=design
https://www.figma.com/file/SY1EeXRfEtaX0Xttp6Mqm8?type=design&node-id=9338-6734&mode=design

6. NAVIGATIONS

Tabs

Tabs are graphical elements or labels displayed at the top or side of a window,

allowing users to switch between different sections or views of the interface. Each

tab represents a distinct category or set of information, and clicking on a tab

changes the content displayed in the main area of the interface. Tabs are widely used

to enhance user experience, providing an intuitive and organized way to access

various features or content within the application.

e Use tabs to group content into helpful categories

e Tabs can horizontally scroll, so a Ul can have as many tabs as needed

e Place tabs next to each other as peers

Anatomy

X

> TAB

1. Active indicator

2. Leading icon - Optional
3. Label

4. Badge - Optional

6.4 Tabs

Specs

Desktop & Laptop

)
¢ |e|<>|eITAB|e| 9 1o
2]

max 200px

Tablet & Mobile

T
¢ m(}lerrABuai 9 1ol
ol

States

By default, tabs inherit enabled states with one active state.

The inactive and active states of a tab can inherit a hover, focus, pressed and

disabled states.

Inactive
Default Hover
TAB TAB
Active
Default Hover

TAB TAB

Pressed

Pressed

TAB

TAB

Focused

Disabled

TAB

Focused

Disabled

TAB




6. NAVIGATIONS 6.5 Mavigations

Navigations

Mavigation components intuitively guide users toward their goals within a product.
Effective navigation enhances user efficiency, satisfaction, and engagement by
providing quick aceess, minimizing learning curves, and supporting scalability.

There are two types of navigation you will find outlined in this page:

Global navigation bars appear at the top of the
Global navigations window or screen, helping users to navigate
through a hierarchy of content.

The purpose of a menu list is to provide users
with a compact and organized way to access
different sections or features within an app or
website. Menu lists consists of menu items and
can at time consist of a menu list title to sort
larger menu list info.

There are three types of menu lists:

1. Nav menus: (Desktop & Laptop Only)

Menus lists that open from global nav
Menu List buttons. They provide links to various
sections or features within the site.

2. Sidebars: (Desktop & Laptop Only) Vertical
Ul element that appears on the left-hand
side of the webpage. It serves as a
navigation aid, displaying links to various
sections, features, or content within a
product or a specific section of a website.

3. Menus: (Tablet & Mobile Only) Format used
to display main and user menus on smaller
devices.

Within the global settings panel, users can
. configure various global settings related to
Global settings panel ’

language, currency and measurement

preferences.



Global Navigation

+ Wt and Tabiet: S6px

Morgin iferances: irgis dife baset on deice spaciicatons

« optop/deskion = 210n

Camponant Height:

« Companeats within he nadbar st uforly 56t 15 403 i hight,

Mobile

corcoran ®

Tablet

corcoran

Desktop & Laptop

corcoran

Buy Rert Sell NewDeselopments Commerdsl Agents Offices AboueUs Explore @ @)

Anatomy

Mobile

corcoran

e o o

Desktop & Laptop

corcoran

2. Nav button/Hamburger menu

nestec neges wihin the page cstegory.
« Tabletabie. The hamburger men apers
pages.

2.1 Global Setings Panl see more detilson the glahal

main man (hamburger man)

3. User Menu

When ccke, th use ican will promat he uir Lo ign i o egite 1o th sie. 1

s i slady i n, hey il

telated information: ecommendaions, open houss planier, averies, proferances

—
en clcked, it opens 5 side pans o the gt side o the page.
it O malsle and tblet divice,th glabs stings con b found

Buy Rert Sell NewDeselopmonts  Commersal Agents Offices AboueUs Explore @) @

° X

Size & Specs

Mobile

{=] i

signed out

{=] cniian |o}m

signedin

Tablet

o= cororan
signed out *

o= andran

S
Desktop & Laptop.
acorcoran
signed out

@l 0rcoran

signedin

Icon Buttons.
Allcon the s 40140, with nner

o0 mare detsls on e uttons

By Rent Sl NewDewlopments  Commercl Agerts Offces AboutUs Exglore @) @u+

Sgnedinuser: | @] sgerisne [@] cumomer s
Signed outusers [ | Gueet v

Nav Button
o s e
doss not re413 whan swiching s o
et syl s o esintan  €ondistent 24 s content

Product Logo

L T e e

[oTCOTan]  pororan 2r]

States

Mobile

cororan ®
Deault

= corcoran ®
Prassod

E corcorain

Focused

Tablet
= corcoran

Defauit

corcoran

Pressed

B cororan

S
corcoran
DEZ/W)@
Hﬂ:;;zrw*ﬂ;n
Pr!:;:l"('f)/'{ﬂ

Focused

Deskiop GLaptop  Mobila & Tablet  Daskiop & Lepiop  Mabile & Tablet
Cneight Zpaheign “sson eight Sz eight

Buy Rert Sell New Developments Commerssl Agerts Offices AboutUs Explore @ @)

Buy Rert Sl New Developmente Commarcal Agunts Offcss AbousUs Explors @ @)

By Rent New Developments Cormercisl Agorts Offices Abeus s Ewlors @ @

Ofices AbousUs Explore




™ o e Agens oftens
Aboutn i [——
. it G a
. s o
i e
Anatomy
About s [
[ 3 °
o Qe °
ecome on Atiate o h -
N o
e o
Size & Spees
L
[
e
- -1 = m [© @ @ @
Coer e B @ W60 e E
Mo i T —
P == -
'NOTE: The whela man om i cickable W v -@m E— .
Y G - —
L o Py o
States
pr— et e P [v—
v e

© roe © P senes
& [

Nav Menu Placement

corcoran

Edgecas: 5
P ——— corcoran

ey i 5 e




Sidebars
(Desktop & Laptop Only)

A sideloa s  fixed side panel that appears on the lftside of the screen. I llows

Menu list container (Sidebar)
Deskiop/Laptap Orly

e though the content of & ey st e

impage navigation.

fuct or a section, ypically providing

Manu itam
Unique featuros:
ontainer widh: flexiblo - varies w

Men item

h grid
+ Container height:flexible - varies with browser height

« Menu It item sctve states cansis of bold text, grey backgraund snd a Zpx
vertcal stroke [P
= Active menu st item consists of 3 1px vertcal stroke on the right-hand side
Men item

Men item

Desktop & Laptop Sidebar

£ Recommendations
W Preferences

Q Favories

[ soved Searches

{0 Open House Planner

Anatomy

Inactive User Sidebar
Desktop/Laptop

@ Fecommendatons
M preferences
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7. FEEDBACK 7.1 Disclaimers

Disclaimers

Disclaimer are used as alert messages, to communicate important information or
feedback to the user. It is designed to grab the user’s attention and convey a specific
message in a clear and concise manner.

Disclaimers can’t be closed.

Warning/Info

Use warning alerts when you need to inform users about a potentially unfavorable situation that requires eventual action from
them. If the issue requires immediate attention, use a critical alert. Leading icon in warning disclaimers can vary depending on the
message to convey. This icon usually is an error icon or an info icon.

For example:

A You won't receive email notifications for this search

We don't send email notifications for sold and rented statuses.

@ Al-generated content may contain errors. Verify for accuracy.

Critical

Use critical alerts when something is blocking users from continuing or an issue needs to be resolved immediately. This type of
disclaimer always use an error leading icon.

For example:

A You have reached the limit of saved searches.

You won't be able to save amy more searches unless you delete some of them.

A Missing fields. You need to fill in all the required fields in order to submit the form.

Anatomy

(1 B ORLE

Message

1. Leading icon - Optional: It is highly recommended to convey meaning without relying on color only.
2. Title - Optional: Provides a high level description of the message. Keep it brief, concise and simple.
3. Message - Required: Provides more context for the message, usually when the message is long.

Specs

@

A You have reached the limit of saved searches.
(12 ] el

You won't be able to save amy more searches unless you delete some of them.

@



7. FEEDBACK 7.2 Modal Dialogs

Modal Dialogs

Modal dialogs inform users about a task and can contain critical information, require
decisions. Dialogs disable all app functionality when they appear, and remain on
screen until confirmed, dismissed, or a required action has been taken.

Types of modals

There are three main categories of modals that we use in our tools:

. . Used to prompt the user to confirm or cancel an action before
Confirmation

proceeding. Typically users can choose between affirmative action (such as

Modal Dlalog ‘Save changes’) and negative action (such as ‘Don’t save’).
Alert dialogs display critical messages or notifications to the user. No
Alert Modal , 1alogs @ pray , 9 .
) immediate actions are required from the user (hence the action buttons
Dialog are optional). We have neutral info alerts, success and error alerts.

. This is category for all custom modals that vary in contents and usuall
Content Rich gory y y

Modal Dialog

contain larger amount of content, like forms or longer texts (share
modal, contact form, testimonials etc).

Confirmation Modal Dialog Alert Modal Dialog Content Rich Modal Dialog

CONTACT US X

Our Agents Have Answers.

* Indicates a required field

Name?*

[Enter your name

SAVE CHANGES X CANNOT SAVE SEARCH X Phone number*

[E Us v | +1 j

Are you sure you want to update &
your preferences? Email *
* 13 4 2
This search | Up};)er West Slfle... [Enter your email address j

< CANCEL ) already exists in your profile.

Message (optional)

Textarea

900 characters remaining

How should we contact you?*

O Phone O Text O Email




7. FEEDBACK 7.3 Confirmation Modal Dialog

Confirmation Modal Dialog

Confirmation dialogs are used to prompt the user to confirm or cancel an action
before proceeding. Typically users can choose between affirmative action (such as
‘Save changes’) and negative action (such as ‘Don’t save’).

Anatomy

a CONFIRM ACTION X

TAN

a Are you sure you want to complete this action?

Optional secondary text.

&

swap

e < CANCEL ) ACTION

® 60 6

1. Modal header

The modal header component is used in all modals.

2. Modal body

The modal body component contains permanent and optional elements:

2.1 lcon (optional)
Can be displayed to indicate success/error/warning status for the user.

2.2 Heading (permanent, always displayed)
This is the main message to the user.

2.3 Secondary text (optional)
Additional explanatory text that can be displayed if needed.

2.4 Custom elements (optional)
Sometimes additional visual elements need to be displayed in modals, like mini
preview cards etc.

3. Modal footer with action buttons

Typically users can choose between 2 options: affirmative action (such as ‘Save
changes’) and negative action (such as ‘Don’t save’).

Dialog Size

Confirmation modals have fixed width on all devices:

Mobile (320-767) 320px
Tablet (767-959) 688px

Laptop/desktop (960+) 768px

SAVE PREFERENCES SAVE PREFERENCES

Do you want to save your preferences? These changes will Do you want to save your preferences? These changes

impact homes we recommend to you. will impact homes we recommend to you.
SAVE PREFERENCES X

Do you want to save your ( S ) SAVE CONTINUE EDITING

preferences? These changes will
impact homes we recommend to
you.

< CONTINUE EDITING

Mobile Tablet Laptop/Desktop
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7. FEEDBACK

Alert Modal Dialog

Alert dialogs display critical messages or notifications to the user. No immediate
actions are required from the user (hence the action buttons are optional).

Alert Types

ERROR X

TAN

Your message wasn’t sent.

ENABLE LOCATION SERVICES X

To search for an agent by
location, go to browser
preferences or device settings to
enable location services for this

Info (neutral) Error

display neutral information for the user, introduce

Info Alert
new features
E inform the user that something went wrong/the
rror ,
action was not completed
inform the user that their action was completed
Success

successfully

Anatomy

Alert modals share the same anatomy as the confirmation modal except for the
different footer.

a SUCCESS

7.4 Alert Modal Dialog

HOME SHARED

9,

You shared this home

We've sent your message to

example.email@corcoran.com

LOCATION

Name/Title
$1,500,000

Success

e Optional secondary text.

Action successfully completed.

&

swap

e GOT IT

1. Modal header

The modal header component is used in all modals.

2. Modal body

The modal body component contains permanent and optional elements:

2.1 lcon (optional)
Can be displayed to indicate success/error/warning status for the user.

2.2 Heading (permanent, always displayed)
This is the main message to the user.

2.3 Secondary text (optional)
Additional explanatory text that can be displayed if needed.

2.4 Custom elements (optional)
Sometimes additional visual elements need to be displayed in modals, like mini
preview cards etc.

3. Modal footer (optional)

Since alerts don’t require any immediate actions from the user, the action buttons or
links are optional.

Dialog Size

Alerts have fixed width on all devices (the same as for the confirmation modal):

® 60 6

Mobile (320-767) 320px
Tablet (767-959) 688px
Laptop/desktop (960+) 768px

CAN NOT SAVE SEARCH X

O

This search “Upper West Side...”
already exists in your profile.

VIEW MY SAVED SEARCHES %

Mobile

CAN NOT SAVE SEARCH

O

This search “Upper West Side...” already exists in your
profile.

VIEW MY SAVED SEARCHES %

Tablet

CAN NOT SAVE SEARCH

0

This search “Upper West Side...” already exists in your
profile.

VIEW MY SAVED SEARCHES —

Laptop/Desktop
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Rich Modal Dia

7. FEEDBACK 7.

Content-Rich Modal Dialog

hly vary in eontent and

tegory of different task-specific modals that hig

This is a big ez
usually contain larger amount of content, like forms or onger texts (share modal,

contact form, testimonials etc).

Anatomy

o MODAL TITLE X

Heading

1. Modal header

The modal header compenent is used in all modals.

2. Modal body

will e different contents and we can not

Since all modals of this typ
universal component for it, we encourage designers to use this template

designing new task-specific modals

Dialog Size

This type of modals has different sizing from the confirmation modals and alert, since

ot needs to contain more elements

Mobile (320-767) 100%
Tablet (767-959) 768px (fixed width)

Laptop/desktop (960+) T68px

comTAcr us " conTact us

Chur Aggenls Hane Answurs

O e Ansers,

comtacT ®

Tur Agents Hir

Mobile Tablet Laptop/Desktop



7. FEEDBACK

Toast Messages

Toasts display brief, temporary notifications that communicate an immediate and
direct response to a user action. They're meant to be noticed without disrupting a
user's experience or requiring an action to be taken.

Corcoran has 3 types of toasts which convey different meaning depending on the
type of notification:

Success

A positive variant used to inform successful actions or completion of a task.
For example:

@ Search saved

@ Copied to clipboard X
Go to Saved Searches

Error

A negative variant used to inform errors, failures or when something was deleted.
For example:

& Generated description was X A Failed to load likes
deleted Retry

Neutral

7.6 Toast Messages

A neutral variant. Use when the message is neutral in tone or when its semantics do not fit in any of the other variants.

For example:

NOTE: At the moment of the creation of this variant, Corcoran tools don’t have use cases for this type of toast message. These

examples are only for illustrative purposes.

All files archived

ltem archived

Undo

Anatomy

ﬁf@ Message text X

Link

o

1. Leading icon - Optional: Informs users of the kind of notification at a glance.

2. Message text - Required: Provides additional detail and actionable steps for the user to take. Keep it brief,

concise and simple.
3. Close button - Required: Closes the toast.

4. Link - Optional: Allows users to address the notification or navigates them to a page with further details.

Specs

@
A Message text X
L2 ] lof lof 2 ]
Link
2]

Behavior

Dismissal

All notifications persists by default until the user dismissed them by clicking the
close button or pressing the ESC key.

Avoid auto-dismissing.

If the toast message doesn’t need a link, they can have the option to timeout and
auto-dismiss after a minimum of five seconds on the screen. If a toast that contains a
link is set to auto-dismiss, make sure that the action is still available elsewhere in the
app. With the toast remaining open, the user has enough time to read the message
and interact with the link without the toast closing too soon.

Only one link is allowed per toast.

Placement

Toast messages should be placed in the left-bottom corner of the screen in desktop,
laptop and tablet devices. In mobile devices, toast messages should appear bottom-
centered.

DESKTOP LAPTOP TABLET

MOBILE




