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MEET RESIDENT NINA TRUGLIO

“SICILIANS ARE OPINIONATED. IF IT’S 
NOT EXCELLENT, THEY WILL TELL YOU.”

LOVE
To Sicily 
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Jason's Leap of Faith - pg. 28



Stroll Upper Brookville       32       December 2024

STUNNING AQUATIC

516.385.7089
www.jaspools.com
454-456 East Jericho Turnpike

N A S S A U  L I C E N S E  #  1 5 8 3 0 1   |   S U F F O L K  L I C E N S E  #  H I - 6 4 1 1 7

ENVIRONMENTSENVIRONMENTS
Innovative Designs  | Impeccable Craftsmanship

• Fiberglass Pools 
• Custom Landscaping
• Custom Pools 
• Gunite Pools 
• Outdoor Living
• Steel Vinyl Liner 
• Water Features

jas_pools
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This section is here to give our readers easier access when searching for a trusted 
neighborhood partner to use. Get to know the businesses that make this magazine 

possible. Please support them in return and thank them if you get the chance!

ATTORNEY: FAMILY, 
CRIMINAL, CIVIL LAW

Alber Sklavos, P.C.
(631) 333-1600
alberlegal.com

AUTO, HOME & LIFE 
INSURANCE

Wrig Agency, Inc.
(516) 222-4949

COMPLETE GLASS SERVICE
Pristine Glass and Mirror Inc.

(516) 317-0541

CONCIERGE MEDICAL
Winning The Cancer Journey

(516) 559-1525
winningthecancerjourney.com

CUSTOM JEWELERS
Ambalu Jewelers
(516) 626-3595

www.ambalujewelers.com

Elegant Jewelers
(516) 744-6055

www.elegantjewelers.com

CUSTOM POOLS
JAS Aquatics

(516) 385-7089
jasaquatics.com

DECKS, PATIOS, 
AND PORCHES

Greg Home Improvement
(516) 564-0030

greghomeimprovement.com

FAMILY DENTISTRY
PDM Family Dental

(516) 388-5002
dentistjerichony.com

GARAGE DOORS
DJ DOORS INC

(631) 946-2600
www.djdoorsinc.com/

GENERATOR INSTALL 
& SERVICE

Gina Electric
(516) 753-5232

www.ginaelectric.com

GUTTERS
LeafFilter

National Sponsor
(833) 380-2581

LeafFilter.com/Strollsolved

HEATING & AIR
HVAC Plus Inc.

(516) 829-8300
1800hvacplus.com

KITCHEN & BATH DESIGNS
F & F Kitchen & Bath 

Design Center
(631) 553-4864

www.fandfdesigncenters.com

KITCHEN DESIGN
EL Design Studio Inc.

(516) 595-7099
www.eldesignstudio.net/

LASER & SKIN CARE
Hope Aesthetics
(516) 676-4203

LAWN, LANDSCAPE 
& DESIGN

Joseph Matthew Landscape
(516) 690-3763

josephmatthewlandscape.com

LUXURY & DESIGNER 
HOME GOODS

ACD Home
(610) 804-2110

www.acd-home.com

LUXURY INTERIORS & 
ARCHITECTURAL DESIGN

Robert Passal Interior & 
Architectural Design

(212) 242-5508
www.robertpassal.com/

LUXURY REAL ESTATE
Compass

Lisa M. Fasano
(516) 717-9748

www.fasanoteam.com

MENTAL HEALTH SERVICES
Spotless Mind Mental 

Health Counseling PLLC
Jenna Vogler

(631) 365-4454
nytherapy.org

NEIGHBORHOOD REALTORS
Compass

Gwen Levy
(917) 837-4056

www.compass.com/
agents/gwen-levy

Compass
Kristen Vlahopoulos

(516) 672-1577
www.compass.com/agents/

kristen-vlahopoulos

Patricia Daughn
(516) 873-7100
pdaughn.kw.com

OUTDOOR KITCHENS
Renew BBQ

(631) 265-9274
www.renewbbqcleaning.com

PAINTING & WALLCOVERING
DJH Painting and 

Powerwashing
(516) 244-2342
djhpainting.com

PET BOUTIQUE / GROOMING
Grooms by Sarah

(516) 287-4711
groomsbysarahllc.com

POWER WASHING
Gold Coast Powerwashing

(516) 680-6787
www.goldcoast 

powerwashing.com

PRIVATE SCHOOLS
The Green Vale School

(516) 628-5146
www.greenvaleschool.org

PROPERTY MAINTENANCE
MSG Lawn Care
(631) 485-7885

msglawncare.com

PROPERTY TAX GRIEVANCE
Tax Correction Agency

(516) 933-3555

ROOFING
Wetherall Roofing and 

Contracting Inc
(718) 894-7011

www.wetherallroofing 
andcontracting.com/

SMART HOME SOLUTIONS
ICC Automation
(631) 563-2000

VIDEO PRODUCTION
Latino Lender Media

(516) 996-6543
latinolendermedia.com

WINDOW TREATMENTS
Homestead Window 

Treatments
(631) 423-5782

www.homesteadwindow 
treatments.com/

Creating Iconic Interiors
��������������������

We’re proud to showcase businesses that share our commitment to fostering local connections. When perusing our pages, keep an eye out for the “Local Sponsor” 
icon to identify articles highlighting these valuable partners. Please note that businesses profiled may have provided free products and / or services for the review.

Delivering Neighborhood Connections  
© 2024 The N2 Company, Inc.

strollmag.com DISCLAIMER: This publication known as Stroll Upper Brookville, is owned by The N2 Company, and is not affiliated with or sponsored 
by any club, developer, or homeowners association. Articles and advertisements in this publication and opinions expressed therein 
do not necessarily reflect the views of N2 but remain solely those of the author(s) or advertiser(s). The paid advertisements 
contained within this magazine are not endorsed or recommended by N2. 
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PSEG preferred supplier • Versed in PSEG rebates, tax credits, and discounts
High-e�ciency heat conversion • Significant energy bill cost reductions

Financing available • Expertly skilled technicians

Our customers enjoy some of the most e�cient energy savings on Long Island.

516-829-8300
1800hvacplus.com

Fred@1800hvacplus.com

We service all brands Oyster Bay, NY

We're more than just shiny equipment

We know how to save you money.

Discover the di�erence our HVAC and water heating 
solutions can make. Have questions, or ready to start 

your project? Contact us today!

IMPROVE INDOOR
AIR QUALITY

AND SAVE ENERGY!
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Your Trust,
Laser, Facial & Hair Spa
Specializing in Skincare,
Dermaplane, Hair Laser Removal

BOOK NOW
516-676-4203

Roslyn, NY

@hope.aesthetics

Meet the team behind the publication.

STROLL UPPER BROOKVILLE

MEET THE TEAM

Ava Russen 
Social Media Manager 
ava.russen@n2co.com

Ariana Lombardi  
Event Coordinator  

IG Influencer: @LIActivityPlanner

Katie Ello
Content Coordinator

katieello98@gmail.com

Brynn Mannino 
Publisher & Owner 

brynn.mannino@n2co.com

Tara Terhune 
Client Care Specialist 

Tara.Terhune@n2co.com

JKD Photography is a luxury portrait studio in Long Island with over 15 years of 
expertise in capturing the timeless moments of Maternity, Newborns, Children, 
and Families. JKP is also known for transforming images into exquisite custom 
artwork, including heirloom albums, elegant folio boxes, and archival prints, 
ensuring cherished memories for generations to come. 

Explore more at JKDPhotography.com or reach out to Jennifer via email at 
jkdphoto11@yahoo.com or phone at 631.387.2038.

ADVERTISING 
OPPORTUNITIES

Do you own a local business? 
If you have a business you’d 

like to advertise in Stroll Upper 
Brookville or any of our other Stroll 

neighborhoods, including Old 
Westbury, Muttontown, Locust 

Valley, Lattingtown, Matinecock, 
Oyster Bay Cove, Cold Spring Harbor, 

Lloyd Harbor and/or Nissequogue, 
please email brynn.mannino@n2co.

com for more information.

WELCOME,  
NEW SPONSORS!

Our Stroll Upper Brookville sponsors 
make this magazine possible. Please 

join me in warmly welcoming our 
newest additions to the neighborhood! 
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Have a story to tell? We’d love to help you do so. Email Strollupperbrookville@n2co.com to request an issue.

Don’t let the holidays pass in a frenzied sprint. This is your sign to turn up the 
classics, watch some Hallmark, drag it out.
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PUBLISHER’S NOTE

www.goldcoastpowerwashing.com | Locust Valley, 11560
 Call for complimentary demo  (516) 680 6787

������������� ������������������ ������

� � � � � � � � � � � � � � 
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Safely restore your roofing 
to look like  again

Specially formulated cleaning solutions | Gentle 
and effective soft washing technique | Thoroughly 

removes green moss, algae, and other harmful 
organisms | Extends the life of your roof | Safer than 

traditional pressure washing

YOU’RE INVITED  
TO A COZY JANUARY 

GATHERING! 

Join us on January 30 for a special 
combined event with Stroll Locust 

Valley at Birch Hill Market in Locust 
Valley to toast 2025. Come grab a 
drink, sample the menu, enter the 
prize raffle and meet a few friends.

EVENT DETAILS: 
Date: January 30

Time: 6:30pm - 8pm 
Location: Birch Hill Market 

153 Birch Hill Rd 
Whether you’re new to the area or 

a longtime local, we look forward to 
seeing you there and kicking off the 

new year together!

Warmly,
The Stroll Team

Maybe it’s the shift from city 
lights to Long Island’s quieter 

glow, or perhaps it’s raising two little 
ones that’s deepened my appreciation 
for this season. Whatever the reason, 
this time of year has taken on a new 
meaning, no longer wrapped up in 
the frenzy of holiday shopping and 
unnecessary gifting between friends 
and family who already have it all. 
Last year, when the holiday music 
came on, I found myself turning it up, 
and soaking in the decorations along 
West Neck, enjoying the warmth 
they brought to my drives home. It’s 
simpler, warmer—less about stuff, 
more about moments. If you’re finding 
your holiday is more hustle than 
harmony, it might be worth paring 
down the obligations and turning up 
the slowness the season intends.

In this issue, we leaned into that 
spirit. We chat with Nina Truglio, 

an architect, business owner, and 
caretaker who finds her true spark in 
the kitchen. You’ll also meet Molly, a 
pup with a sixth sense for who might 
need a little extra love, and longtime 
resident Jason Jampol, a pediatric 
chiropractor who took a bold step to 
address a gap in children’s nutrition. 
Plus, we’re spotlighting our sponsor 
Elegant Jewelers—where owner 
Mike Shalamov opens up about his 
family’s inspiring journey to success 
right here on Long Island. And, as 
always, we’ll keep you in the loop on 
local real estate trends, courtesy of 
The Lisa Fasano Team.

As we wrap up another year, let’s 
make it one to remember—for all the 
right reasons. And if you’re looking to 
celebrate your own special moments, 
big or small, in the new year, consider 
sharing them with Stroll, as we’d love 
to help you capture them in print.

Photo credit: JKD Photography |  jkdphotography.com
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Capture your moments and memories in Stroll! Photography shoot included. Email brynn.mannino@n2co.com to reserve an issue.

NINA TRUGLIO’S CULINARY JOURNEY

COVER STORY

N ina Truglio’s path to culinary 
creativity began as a young girl living 
in Sicily, where she fell in love with 
the art of Italian cooking. Watching 
locals create fresh cheeses and hand-
cut pasta sparked a lifelong passion 

for food, one that grew even stronger after she married and 
began experimenting in her own kitchen. Now, as a self-
described “amateur diagnostician,” Nina’s love for Italian 
cuisine intersects with her interest in nutrition, leading 
her to craft healthier versions of beloved classics. Whether 
she’s helping friends solve food-related health puzzles or 
reworking a Sicilian recipe with a nutritious twist, Nina 
brings care, precision, and a love for all things Italian to 
every dish she creates.

EARLY INFLUENCES AND BACKGROUND 
When did you first realize you had a passion for cooking? 
Was there a particular person or moment that sparked it? 
I noticed my passion for cooking through my interests—I 
was always drawn to recipes and health and wellness 
topics in magazines and books. If I turned on the TV, I’d 
inevitably end up on a food channel. But for years, cooking 
was something I only read about; I didn’t have time to dive 
in. Once I got married, though, I started creating my own 
recipes, substituting sugar with maple syrup or honey. My 
dishes were usually well received by my husband, friends, 
and family.

Can you describe what initially brought you to Sicily, and 
what was life like there as a student? Are both of your 
parents Sicilian? Any fun family tree facts to share? 
After I finished elementary school, my parents decided to 
move back to Sicily, where they were both born and raised. 
They had only been in the U.S. for 12 years and wanted their 
children to experience the culture and language. We stayed in 
Sicily for three years, and it was incredible. I became fluent in 
the language and immersed in the rich cultural traditions.

Initially, coming from the U.S., Sicily felt old-fashioned. 
But the longer we stayed, the more I appreciated its charm, 
the wholesomeness, and the deep passion Sicilians have 
for food. The fruit trees, vineyards, and vegetable fields 
were amazing—every piece of produce had such rich 
flavor. I saw processes like olive oil pressing, wine and 
cheese making, and even flour milling. I was especially 
fascinated by how local women would make marzipan 
fruits that looked astonishingly real, using natural 
food coloring from beets, spinach, and grape skins.

What were some of your favorite food experiences in Sicily? 
Are there specific sights, smells, or recipes that stand out? 
The crops looked, smelled, and tasted amazing, and the 
bakeries had this incredible aroma. We’d buy bread that was 

so hot you needed a cloth sack to carry it home. Homemade, 
warm bread was so much better than the sliced or Italian 
bread back in the U.S.

On weekends, we would go to my grandmother’s 
hometown, Ciminna, and stay in the countryside, where we 
had a brick oven. My mom would tell us stories about how 
they used that oven to cook—such a wonderful connection 
to our heritage.

THE TRANSITION TO COOKING 
AS A SERIOUS HOBBY 
What inspired you to start experimenting with healthier 
versions of traditional Italian dishes? 
I began to realize how much our health could be 
influenced by our food choices. Simple things, like 
a headache, were sometimes due to dehydration. 
Antioxidants became important for my overall health, 
and I wanted to rely on nutrient-rich foods rather than 
supplements. I also learned that a strong immune system 
is key to good health, so I focused on eating foods that 
support our immunity.

Do you remember the first dish you recreated with a health-
conscious twist? How did it turn out? 
Yes, I made pancakes using oatmeal flour, maple syrup (instead 
of sugar), eggs, milk, and baking powder. Another recipe was 
chocolate chip cookies made with coconut cream, eggs, maple 
syrup, and almond flour. I don’t really measure; I add flour 
gradually until the dough feels right. Once it looks and feels like 
cookie dough, I shape it and bake it.

BALANCING HEALTH AND TRADITION 
How do you decide which dishes to make healthier? Is it 
based on the recipe’s ingredients or your curiosity to try 
something new? 
It’s a bit of both. If I read about a healthy ingredient, I’ll 
create a dish so we can enjoy that ingredient.

Are there certain ingredients or techniques you rely on to 
make dishes both nutritious and flavorful? 
I tend to bake or use quick cooking methods rather than 
frying or prolonged stovetop cooking. Even my soups 
don’t take hours to prepare—chicken soup is the longest 
at just an hour!

How do you keep the balance between honoring traditional 
Italian flavors and focusing on health? 
I still make the dishes I grew up with, using a few 
key ingredients to keep them flavorful. Sicilians are 
opinionated—if it’s not excellent, they’ll let you know! My 
mom was very creative; she would alter recipes as she saw 
fit and never received a complaint. She taught me not to be 
afraid to change up recipes.

BY UPPER BROOKVILLE RESIDENT NINA TRUGLIO

CRAFTING 

ITALIAN 
CLASSICS 
WITH A HEALTHY 

TWIST

Nina and her husband Frank have run their architecture and planning practice, NF Architectural 
Designs, for over 30 years. She also owns Ridgeline Ski, a full-service ski and snowboard shop in 
Manhasset, founded by her son Frank 17 years ago. However, Nina tells Stroll that her true passion 
lies in cooking. Inspired by her time in Sicily and her love for nutrition, she brings both comfort and 
wellness to the table.
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Grooms By Sarah, LLC

NDGAA and IPGA Member who is AKC certi�ed
National Certi�cated Dog and Cat Grooming 

Academy Trainer and Groomer

Servicing the North Shore of Long Island, NY

Do what you Love and 
never work a 

day in your life.

Pet Groomer and Photographer

516-287-4711 | GroomsBySarahLLC.com

      Grooms_By_Sarah |        GroomsBySarah

        Sarah Converse, Certified Pet Groomer
Have a pet you’d like to spotlight? Email 
Strollupperbrookville@n2co.com to reserve a future issue!

Molly is our 6-year-old Wire Haired Pointing Griffon. We 
adopted her in June 2018 from North Shore Animal League 

when she was just 2 months old. She is very patient, gentle and 
has great etiquette. We’ve seen her help children overcome 

their fear of dogs and even convert a few “non-dog people” into 
devoted dog lovers.

“It’s so special to see how kids 
who are scared of pups are able 
to get comfortable with her.”

Meet Molly
The Kid 

Whisperer

PRECIOUS PETS

djhpainting.com
(516) 244-2342
DJHunnicutt23@gmail.com
 @djhpaintingandpowerwashing
Glen Cove, NY

Professional. Reliable. Honest.
No job too big or too small

See more 
of our 

YOU CAN'T PUT A
PRICE ON PEACE
OF MIND

Quality work done right with
courtesy and respect.

GINA ELECTRIC
Servicing homeowners
and businesses on Long
Island since 1975.

RESIDENTIAL &
COMMERCIAL
ELECTRICAL WORK
Including Installations
of Vehicle Charging
Stations

Call us for FREE
Estimates!
sal@ginaelectric.com
516-753-5232

PET PHOTO CONTEST 
Enter for a Chance to Win a Free Pet Photography 
Session by My Best Pal Pet in Huntington

Show off your pet for a chance to win a priceless photo 
shoot! Whether it’s a playful pup, a curious kitten, or any 
other beloved animal, we want to see your furry friends. 
Email your snap to Strollupperbrookville@n2co.com with 
your pet’s name, breed, age, and even a fun word or two 
about them!

BY RESIDENTS THE SABHARWAL FAMILY
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Real Estate Advisors at 

Lisa M. Fasano
Global Real Estate Advisor

Licensed Associate Real Estate Broker
M: 516-717-9748

lisa.fasano@compass.com

Live Distinctively

Making Your Real Estate
Dreams a Reality

BUYING  |   SELLING
LEASING  |   INVESTING

Call us today to schedule
a consultation and discuss 
your real estate goals.

I N  A  M A R K E T P L A C E  that increasingly favors innovation, it’s vital to adopt strategies that real estate developers and 
professional homebuilders have used for years to protect homeowners from negative insights such as days on market, 
price drops, and home value estimates. Here are five key takeaways to consider as we enter the new year.

1. Leverage Private Exclusivity in Marketing 
The Compass Private Exclusive option empowers 
homeowners to market their properties discreetly, similar 
to tactics used by real estate developers and professional 
homebuilders. Listings are shared among a select group 
of agents and serious buyers, maintaining privacy while 
building anticipation. All inquiries are directed to the listing 
agent, ensuring personalized insights for buyers.
Key takeaway: Privacy and controlled exposure create 
exclusivity, generating interest without public fatigue.

2. Control the Timing of Your Listing 
Carefully managing when your property enters the MLS 
helps eliminate the risk of prolonged days on market or 
price reductions, both of which can deter potential buyers. 
Timing your listing to align with market demand ensures 
your home is presented at its best. This holiday season, it’s 
important to protect your home from days on market while 
still marketing the property.
Key takeaway: A well-timed listing minimizes public 
scrutiny, protecting your home’s perceived value.

The Fasano Five with Lisa Fasano

DECEMBER 2024
Top trends shaping Upper Brookville’s real estate: 

marketing strategies for homeowners.

REAL ESTATE NEWS YOU CAN USE

3. Engage in Strategic Pricing 
Like real estate developers, homeowners can test 
pricing strategies privately before going public. This 
allows you to gauge interest and make adjustments, 
positioning your property more competitively.
Key takeaway: Testing pricing strategies privately 
allows for informed adjustments that can optimize 
the sale process.

4. Harness Pre-Marketing Strategies 
Pre-marketing tactics such as staging and 
professional photography can generate buzz 
before your home officially hits the market. This 
builds anticipation and makes your property more 
appealing to discerning buyers.
Key takeaway: Effective pre-marketing 
generates excitement and can lead to 
quicker sales at desirable prices.

5. Utilize Data-Driven Insights 
Analyzing online engagement metrics provides 
valuable insights into buyer interest and behavior, 
helping homeowners make informed decisions about 
marketing adjustments and property enhancements.
Key takeaway: Data-driven insights not only protect 
your investment but also aligns your marketing 
strategies with buyer preferences.

Adopting these advanced marketing strategies can 
significantly impact how you protect and maximize 
your home’s value. In Upper Brookville, where 
privacy and exclusivity are paramount, these 
approaches offer a competitive edge. Let’s embrace 
these innovations as we step into 2025, ensuring that 
your home reflects not just its intrinsic value but also 
the lifestyle it embodies.
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Designer Home Goods
Greenvale Location

ACD Home 
is the sister
company 
to the highly
acclaimed
interior design
firm, Adam
Cassino Design.

11 Glen Cove Road
(516) 744-6038

NEW!

HOME
LUXURY FURNISHINGS

SHOWER DOORS • MIRRORS
WINDOWS • WINE CELLARS

PARTITIONS • STOREFRONTS

“CLEAN  &  PR ISTINE”“CLEAN  &  PR ISTINE”

516-317-0541
Pristineglassinc@gmail.com

     @pristineglassandmirror
Licensed & Insured

NY

Servicing all of NY state.
(631)365-4454
Hello@nytherapy.org

Jenna Vogler MA, LMHC
Clinical Director

SPOTLESS MIND
MENTAL HEALTH COUNSELING

Counselors specializing in anxiety and 
phobias, depression, trauma, eating 
disorders, obsessive compulsive 
disorder, ADHD, Autism, life transitions, 
grief and loss, relationships, parenting, 
addiction and more.

Clear your mind.  Heal your heart.  Reclaim your identity.

& AD DESIGNIN MAGAZINE

But don’t just take our 
word for it. Take theirs.

n2co.com
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Are you a North Shore history buff? Let your passion shine by sharing it through Stroll Upper Brookville. Email Strollupperbrookville@n2co.com to inquire!

The Carshalton Gates on 
Chicken Valley Road

Discover the hidden story behind Planting Fields’ original entrance

GINA J. WOUTERS, PRESIDENT AND CEO OF THE PLANTING FIELDS FOUNDATION

INSIDE PLANTING FIELDS

D I D  Y O U  K N O W ?  The monumental 
Carshalton Gates on Chicken Valley 
Road, which stand in full glory during 
the holiday season, once marked the 
original entrance to Planting Fields 
during the Coe family’s residence 
on the estate. When the property 
became public, the main entrance 
shifted to Planting Fields Road, where 
it remains today. The view through 
the gates reflects the Coe family’s 
vision and the talents of the architects 
and designers they commissioned, 
creating a harmonious masterpiece 
that connects the built and natural 
worlds. These gates frame a sweeping 
landscape designed by the Olmsted 
Brothers Firm, evoking the grandeur 
of the Gilded Age.

Purchased by William Robertson 
Coe in 1921 from a dealer in London, the 
gates originally graced Carshalton Park. 
Coe acquired them shortly after World 
War I, reportedly spotting them in a 
barnyard near Oxford. Although he paid 
£3,000, he was later offered £10,000 by 
another buyer, but he declined, securing 
the gates for the estate. The iron gates, 
which date to the early 18th century, 
are flanked by sculptures of Diana and 
Actaeon, attributed to John Nost, a 
Flemish sculptor active in England. 
The myth of Diana and Actaeon, 
derived from Ovid’s Metamorphoses, 
is often depicted in art, symbolizing 
the transformative power of nature.

This season, as the trees 
shed their leaves, take a moment 

to drive more slowly along 
Chicken Valley Road and admire 
the scenic view of the gates.

Today, the Carshalton Gates 
continue to captivate Planting 
Fields visitors, often marking the 
endpoint of a scenic walk nearly a 
mile from the main visitor parking 
area. Next time you visit, look 
closely at the intricate trophies 
below the statues—ornaments 
celebrating the sport of hunting.

President and CEO Gina J. 
Wouters joined Planting Fields 
Foundation in January 2019. 
Originally from the Netherlands, Gina, 
her partner David, and their children, 
Liam and Norah, are pleased to call 
the North Shore home.

Coe Hall Holiday Tours
Monday, Dec 9 – Sunday, Dec 22
Times Vary
Guided Tours: $20/person | Self-
Guided Tours: $15/person

Today, the Carshalton 
Gates continue to 
captivate Planting 
Fields visitors, often 
marking the endpoint 
of a scenic walk nearly 
a mile from the main 
visitor parking area. 
Next time you visit, 
look closely at the 
intricate trophies 
below the statues

Story originally published in the January 2020 issue of Brookville Living, 
the former private community magazine.

David Almeida.  https://www.davidalmeidaphotography.com/
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JOHN’S COLONIAL 
CHOWDER

A hearty, comforting chowder for cozy winter days

BY RESIDENT CONTRIBUTOR JOHN GURWICZ

RESIDENT RECIPE

Experience our
award-winning
dental approach

dentistjerichony.com  |          @pdmfamilydental  |  516 388 5002  |  info@pdmfamilydental.com

AVAILABLE AFTER HOURS
INCLUDING LATE AND

WEEKEND APPOINTMENTS

YOUR DENTAL
HEALTH IS

OUR PRIORITY.

Accessible, streamlined dental services

SO SHOULD BE YOUR CARE

Comprehensive dentistry for children and adults

From routine exams to restorative treatments like
fillings, crowns, implants, veneers and whitening,

leave with a healthy, CONFIDENT SMILE.

Nitrous oxide available.

In-house payment plans provided.

2024 American Legacy Book 
Awards in Health-Cancer

2024 International Impact 
Book Awards Winner in 

Death and Dying
(Grief and Bereavement)

2023 Distinguished Favorite 
by NYC Big Book Award

2022 CIPA EVVY Gold 
Award Winner in 

Motivational/Inspirational, 
Bronze Memoir

You are unique,

Owner, Greg Estevez
Office: (516) 564-0030 | Cell: (516) 444-5847

greghomeimprovement.com
165 Mayfair Avenue West Hempstead, New York 11552

MODERN DESIGN AND BUILDING SERVICES
29 years serving Suffolk, Nassau
and New York City

Nutrition Facts (Per Serving, 
excluding optional items)

- **Calories:** 145
- **Fat:** 5.4g (33.6% of 

calories from fat)
- **Protein:** 13g

- **Carbohydrates:** 10g
- **Dietary Fiber:** 2g

- **Cholesterol:** 34mg
- **Sodium:** 102mg

**Exchanges:**
- 1/2 Grain (Starch)

- 1 1/2 Lean Meat
- 1/2 Vegetable

- 0 Fat

Serve this chowder hot with a slice of 
crusty bread, and let its warmth bring 

comfort on the coldest days. Enjoy!

T H I S  C O L O N I A L  C H O W D E R  is a beloved family recipe, perfect for fall and 
winter holidays—or whenever you need a warm, satisfying meal to beat 
the chill. Passed down through generations, this creamy chowder combines 
tender chicken, savory bacon, and hearty vegetables for a dish that’s sure to 
become a favorite in your home, especially when the snow starts to fall.

Ingredients (Serves 8)
• 2 tablespoons corn oil margarine
• 3 ounces Canadian bacon, diced
• 1 pound chicken breast, diced
• 3/4 cup celery, diced
• 3/4 cup onion, diced
• 1/4 cup carrot, diced
• 1 1/2 cups baby red potatoes, diced
• 1 teaspoon dried basil
• 1 teaspoon dried oregano
• 1 teaspoon dried thyme
• 1/2 teaspoon dried sage
• 1/2 teaspoon dried parsley
• 2 bay leaves
• 1/4 cup unbleached all•purpose flour
• 4 cups chicken stock
• 1 1/2 cups corn kernels
• 1 1/2 cups creamed corn
• 1 cup low•fat milk
• 1/2 teaspoon salt
• 1/8 teaspoon white pepper

Instructions
1. In a large skillet, melt the 
margarine over medium heat. Add 

the bacon and cook for about 3 
minutes, or until slightly browned.
2. Add the chicken and cook 
until it is no longer pink.
3. Add the celery, onion, and 
carrot, and continue to cook for 
an additional 3 minutes, until 
the onions have softened.
4. Stir in the potatoes and 
herbs, mixing well.
5. Sprinkle in the flour and cook for 
another 3 minutes, stirring constantly.
6. Gradually stir in the chicken 
stock and both types of corn. Bring 
the mixture to a boil, then reduce 
the heat and let it simmer until 
the vegetables are tender, about 
15 minutes, stirring frequently.
7. Add the milk and continue 
to simmer until the chowder 
thickens slightly, about 30 
minutes, stirring occasionally.
8. Season with salt and white 
pepper to taste. Remove the 
bay leaves before serving.

Recipe submitted by Upper Brookville resident John Gurwicz, former 
restaurant chef/owner of Whaler’s Inn (1975-1979) in Cold Spring Harbor. 
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Want your business featured in any of the nine North 
Shore Stroll neighborhoods? Email brynn.mannino@
n2co.com to inquire.

Sparkling Sustainably
Stroll Upper Brookville sponsors, Elegant Jewelers, blend ethical luxury with timeless style

SPONSOR SPOTLIGHT

(917) 612-6548
pdaughn@kw.com | pdaughn.kw.com
Licensed Real Estate Agent #10401378891

        lighthouse.team.ny
    Patricia Daughn

400 Garden City Plaza, Suite 438  |  Garden City, NY  |  516.873.7100
Each Office is Independently Owned and Operated

Don’t Search
Endlessly Online.
From mortgage lenders to roofers, rely
on our trusted team of  providers.

Patricia Daughn
& LIGHTHOUSE TEAM

Real Estate Concierge

Guiding You Home
ONE-STOP SOLUTION: BUYING, SELLING

AND HOMEOWNERSHIP SERVICES

Don’t Search
Endlessly Online.
From mortgage lenders to roofers, rely
on our trusted team of  providers.

Don’t Search
Endlessly Online.
From mortgage lenders to roofers, rely
on our trusted team of  providers.

Turn your home
into a masterpiece

ALBERTSON SHOWROOM
170 IU Willets Road Albertson NY 11507  |  516-742-0180

HUNTINGTON SHOWROOM
11 Walt Whitman Road Huntington Station NY 11746  |  631-423-5782

www.HomesteadWindowTreatments.com

B L I N D S   |   S H A D E S   |   S H U T T E R S   |   D R A P E R I E S
M O T O R I Z AT I O N   |   WA L L PA P E R   |   U P H O L S T E RY

S A L E S ,  S E R V I C E  A N D  I N S T A L L A T I O N

Green Grass. No Weeds.
Guaranteed.
Say goodbye to...

WEEDS
GRUB
DAMAGE CRABGRASS

DISEASE/
FUNGUS

Call today for your free estimate!
631-485-7885  •  msglawncare.com

Our Lawn Fertilization &
Weed Control Program includes:
 - 6 Applications - Grub Control Included
 - Crabgrass Pre-emergent - Fertilizer & Weed Control
 - Free Service Calls

We also offer: Flea & Tick Control, Plant Health Care, Aeration & Seeding

Request a quote!

Hi, I’m Mike Shalamov, and I’m proud 
to be the founder of Elegant Jewelers 
in Woodbury, NY. My family and I 
emigrated from the former Soviet 
Union, and starting over in a new 
country wasn’t easy. But through 
hard work, perseverance, and a clear 
vision, I’ve been fortunate to build 
something truly special.

From the very beginning, I wanted 
Elegant Jewelers to be more than just 
a place to buy jewelry. I wanted it to 
be a place where people could feel at 
ease, where they could connect with 
us, and where they could find pieces 
that meant something to them. We 
offer a beautiful selection of both 
natural and lab-grown diamonds, 
custom engagement rings, and luxury 
watches, but what truly matters to me 
is that each client has an experience 
that feels personal and memorable.

What makes Elegant Jewelers 
stand out is the way we work with 
our clients. We’re here to help every 
step of the way, from creating custom 

designs to guiding you through 
diamond and metal selections. My 
goal is to make sure you feel confident 
and excited about the choices you’re 
making. It’s not just about making a 
sale—it’s about making sure that your 
experience is as exceptional as the 
jewelry we offer.

As the industry evolves, we’ve 
adapted, too. With more people 
asking for lab-grown diamonds, we’ve 
embraced this shift while maintaining 

the same quality and care you’ve 
come to expect. I’m excited for the 
future of Elegant Jewelers and the 
opportunity to continue offering a 
place where our clients can feel truly 
understood and valued.

If you’re looking for something 
special—whether it’s a timeless 
piece, a custom creation, or a luxury 
watch—I’d love for you to visit us. My 
team and I are here to make your visit 
a memorable one, and we look forward 
to welcoming you to our store.

From the very beginning, I 
wanted Elegant Jewelers to 
be more than just a place to 
buy jewelry. I wanted it to be 
a place where people could 

feel at ease, where they could 
connect with us, and where 
they could find pieces that 
meant something to them. 
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STAY CONNECTED TO STROLL UPPER BROOKVILLE! 

Follow Us On Social Media 
Join the Stroll Upper Brookville 

community on Instagram  
@strollupperbrookville to catch all 
the behind-the-scenes action of 

your favorite community magazine.

RSVP To Our Next Private Event 
Want to attend our next 

exclusive gathering? Email 
us to get on the list.

Internships Available!
Are you passionate about writing 

or photography? Want to build 
your portfolio or boost your 

resume? We’re looking for junior 
creatives to contribute to Stroll 

Upper Brookville and earn valuable 
college recommendation letters. 

Parental approval required.

Resident Business Guide 
Are you a resident business 

owner? We’d love to feature your 
business in our Stroll Resident 

Business Guide. Let us help you 
connect with the community!

Enter To Win A $100 Gift Card 
Know an amazing local business? 

Nominate them to become an 
official Stroll Upper Brookville 

sponsor! If they join us within a year, 
you’ll receive a $100 Visa gift card. 

Ready? Questions? Please email 
strollupperbrookville@n2co.com.

Stroll Upper 
Brookville Bulletin

Internships available, get on our event list and more!

NEWS & UPDATES

BE IN THE MAGAZINE IN 2025
You deserve it!

Let Stroll capture your 
precious memories next 

year! These are just a few 
ideas to spark inspiration—

but no celebration is 
too big or small:

• New babies and 
adoptions

• Fabulous vacations 
& adventures

• Anniversaries
• Retirement

• Career achievement 
or promotion

• Pet adoptions
• Home renovations 

or updates
• New garden or 

outdoor space (we 
want to see your new 

pickleball court!)
• Launching a 

creative project

• Recognized 
community service or  

volunteering 
achievement
• Overcoming 

personal challenges 
or health issues

• Family tradition 

Kid-Specific Highlights
• Coming-of-age 

milestones and 
birthdays (communion, 

graduation, etc.)
• Special achievements 

in academics, sports, 
or hobbies

As a resident feature, enjoy 
the chance to work with 
our talented Stroll Upper 
Brookville photographer, 

JKD Photography 
(jkdphotography.com).

PHOTO CREDIT: JKD Photography  
(jkdphotography.com; IG: @jkdphotography)
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Do you have a 2nd Act to share? (Or a 3rd or 4th?) You never know who you could inspire. Send your story to Strollupperbrookville@n2co.com

2ND ACTS

FROM ADJUSTMENTS 
TO INGREDIENTS 

A Pediatric Chiropractor’s 
Mission to Do Better

“I was driving on the highway, hoping 
for inspiration, and a truck with ‘Wubba’ 

written in the corner passed by.”

A PRIVATE COMMUNITY NEWSLETTER  
EXCLUSIVELY FOR THE RESIDENTS OF  
OLD BROOKVILLE & UPPER BROOKVILLE

Brookville
Living

April 2018

Dr. Jason Jampol
Photo by Ann Balderston-Glynn

Founder of Big Bang Beverages

Brookville Living  •  April 2018 April 2018  •  Brookville Living30 31

cover story
By Jean Daniels and Ann Balderston-Glynn 

Dr. Jason Jampol
Making a Big Bang  
One Baby Step at a Time
“A hundred years from now, it won’t matter 
what my bank account was, the sort of 
house I lived in or the kind of car I drove...
but the world may be different because I was 
important in the life of a child.”
-Forest E. Witcraft 

An inspirational quote on the website 
and at the core of Big Bang Beverag-
es, the brainchild of Upper Brookville 
resident, doctor and father of five, Jason 
Jampol. Jason, a Pediatric Chiropractor, 
fondly referred to as Dr. J, is Founder 
and President of Big Bang Beverages. 
And the Witcraft quote is the credo 
driving Jason’s healthier hydrating beverage choices for children.  

Jason is the mastermind behind the company’s popular flagship 
drink Wubba Water. Wubba Water is an organic replacement 
for Pedialyte. Though Pedialyte has been a household name and 
monopoly in the pediatric beverage category for over 50 years, 
thanks to Jason, Wubba Water has become the David to Pedia-
lyte’s Goliath. So what makes Wubba Water stand out? For one, 

was my answer.” After coming up with the 
name, it was time to get Wubba Water to 
market. That turned out to be a “Whole” 
other story. 

“I discovered that Whole Foods Market 
has a local supplier program where local 
purveyors can present new and innova-
tive products. I presented to a buyer and 
landed an audience” Wubba Water, as an 
organic replacement for Pedialyte was an 
instant thumbs up. Its clean ingredients, 
organic flavors and small bottles hit all the 
checkboxes with the buyers. As the brand 
grew, more locations picked up the prod-
uct, alongside local drug stores and marts. 
Today, Wubba Water is offered across the 
Tri-State region with plans for national 
exposure and expansion into other organic 
drinks for kids. “Kids love the water. They 
drink it when they’re sick to stay hydrat-
ed, and also as a replacement for sports 
drinks at practices or games. But, it’s real-
ly good for everyone. Rachel drinks two a 
day and says she feels great.” Jason’s goal 
is to become a household name and global 
brand that speaks to the hearts of moms 
and doctors in order to reach his target — 
the kids— and he’ll do just about anything. 
“I had a crazy idea one day to hold up an 
advertising sign standing in the front win-
dow at the Today Show. Around 8:00 a.m. 
their studio turns and the cameras face 
outside to the crowd. A sign could get a 
million views in thirty seconds. So I did it. 
Within five minutes of walking away, my 
phone went crazy with Facebook hits and 
text messages.”

Jason believes in giving back and that’s 
why Big Bang Beverages goes beyond prof-
it to the philanthropic, working with Long 
Island Cares and Island Harvest, donating 
throughout the year and in special crisis 
situations. “I’m excited about the future, 
I feel blessed and honored every day that 
I have been given this mission to help 
improve the health of our children,” says 
Jason. “Seeing Wubba Water on the shelf 
is great, but to see a mom put it in her 
shopping cart — that is truly humbling.”

Check out Wubba Water at  
www.wubbawater.com

only organic ingredients go into Jason’s drinks. Besides being organic-certified, it is 
also colored with fruit and vegetable extracts, and given kid-friendly, fun names like 
Orange Ouchy and Blue Ha Choo!. It is also vegan, Kosher, gluten-free, allergy-friend-
ly and Feingold Stage 2 Approved. After that, it’s really what’s not in the product: no 
GMO’s, no artificial flavors, colors or sweeteners. According to Jason, “Everyday kids 
are bombarded with advertisers and their hero athletes promoting chemical-laden 
neon-colored drinks full of artificial dyes, sugar and preservatives.” Jason is so pas-
sionate about his product that he decided to sell his well-established 18-year practice 
to grow the new business.  

Moms today are savvy about what they put into their children’s bodies. Studies have 
shown that many child behavioral issues can be managed through smart nutritional 
choices. Jason and his better half Rachel, a lauded Pediatric Craniofacial Plastic Sur-
geon, know this from their own personal experiences as parents and practitioners. “As 
a doctor, I’ve always strived to optimize the health of my young patients holistically, 
encouraging good diet, activity, exercise, and sleep. I practice what I preach, just ask 
my kids.” And that brings us back to how it all started - not with a big bang, but with his 
kids, two boys and three girls ages two to sixteen.” Being a dad of five, I’ve seen my fair 
share of football, baseball, wrestling, soccer games and ballet performances.” It was at 
one of these games that he had an epiphany. “Three years ago, at my son’ football prac-
tice, I noticed on the sidelines the young siblings of players drinking those same sugary 
drinks. Young children shouldn’t be drinking sports drinks made for college athletes. I 
knew this had to change. After finding there were no healthy alternatives, I decided to 
make it myself, to improve the health of children in my community and all over the US.”

Though the name Wubba is not baby talk “wub” for “love” water you could easily call it 
“love water” with all the heart and soul Jason pours into it. So how did the name come 
about?  “I was driving on the parkway thinking about a name. Suddenly a box truck 
passed ahead of me. On the back in small letters was the word ‘Wubba’ and I knew that 

Seeing Wubba Water in stores like Whole 
Foods and Walmart was incredible, but 
knowing I’ve helped improve children’s 
health—that’s the best part.

In 2012, pediatric chiropractor Jason Jampol saw a need 
for a healthier alternative to traditional electrolyte 
drinks for kids. Working with families to improve 

children’s diets, he often struggled to find options 
without artificial ingredients and 
sugars. This gap led him to develop 
his own drink, “Wubba Water,” 
focusing on organic, high-quality 
ingredients. He learned the 
beverage industry from scratch, 
navigating complex R&D 
processes and certifications to 
bring a clean product to market.

After extensive 
development, Wubba Water hit 
retail in 2015, reaching shelves 
in Whole Foods, Walmart, and 
other major outlets. Jason 
recalls the journey as both 
rewarding and challenging, 
balancing the satisfaction of 
creating a meaningful product 
with the harsh realities  
of the industry. Learn about Jason’s bold leap into 
the beverage industry and the surprising twist 
in the Wubba story after 10 happy years

Q&A with Jason Jampol, Creator of Wubba Water 
Q: What sparked the idea for an organic children’s drink? 
Jason Jampol: It started in 2012 when I was working 
with kids as a pediatric chiropractor. I noticed a huge 
gap in natural, electrolyte drinks for sick children—
especially alternatives to products like Pedialyte. 
I wanted something clean and genuinely healthy, 
without the additives, so I set out to create my own.

Q: Was it difficult to bring Wubba Water to market? 
Jason: Yes! I knew nothing about the industry, so I 
literally Googled, “How do you start a drink company?” 
The process was tough: three years of research, back-
and-forth with flavor houses, and experimenting with 
ingredients. It took a lot of little victories—and just as 
many setbacks—before I was happy with the final product.

Q: How did you come up with the name “Wubba Water”? 
Jason: Funny story—I was driving on the highway, hoping 
for inspiration, and a truck with “Wubba” written in the 

corner passed by. And then the words “Wubba 
Water” just came out of my mouth. 

It felt like a sign! “Wubba Water” 
was unique, memorable, and 
perfect for a children’s drink.

Q: What challenges did you 
face making an organic, 
kid-friendly drink? 
Jason: Clean-label 
products come with extra 
hurdles. You’re required 
to get certified for things 
like organic and gluten-
free, which is costly. 
Meanwhile, unhealthy, 
artificial drinks aren’t held 
to the same standards. 

It was frustrating, but I 
stuck with it because quality 

and transparency are so important to me.

Q: How did you promote Wubba 
Water on a limited budget? 
Jason: I got creative! On Sunday mornings, I’d 
head to NBC Studios with my two sons and hold 
up signs about Wubba Water in the background 
of the broadcast. People would see me on TV and 
reach out. It was grassroots, but it worked!

Q: What’s been the most rewarding part of this journey? 
Jason: Seeing Wubba Water in stores like Whole Foods 
and Walmart was incredible, but knowing I’ve helped 
improve children’s health—that’s the best part. The 
product is a result of my belief in clean nutrition for 
kids, and that purpose made every challenge worth it.

Q: Where is Wubba Water today?
Jason: In 2022, I actually sold the formulas to a group 
working on a similar concept. I’m still helping them 
prepare for launch—it’s not in retail yet, but I think it’ll be 
a great product.
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Beefy Tax Reductions
Our record of winning 
property tax reductions for 
tens of thousands of clients in 
Nassau County is 
unsurpassed.

Premium Results without 
Premium Fees
In a very competitive market, 
TCA has differentiated itself 
by earning a Premium level 
performance reputation 
without requiring a 
premium level fee. 
Others 50% / TCA 40%

Don’t overpay your 
property tax…
Don’t overpay your 
property tax 
representative!

No Savings, No Fee
Our fee, which is a fraction
of your first year’s savings, is 
contingent on success.
You only pay if we save
you money.

33 yrs. of Quality
and Integrity
TCA is pleased to have earned 
client loyalty. Most clients file 
annually, as they appreciate 
our optimal results and fair 
fee structure. Our team of 
experts are knowledgeable 
and courteous.TCA proudly 
maintains an A+ rating with 
the Better Business Bureau.S
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Two minutes could save
you thousands in taxes.

Why pay more in property
taxes than you owe?

Special 33% introductory fee for
new clients! Using promo code STROLL

Apply at www.taxcorrectionagency.com,
scan the QR Code or call 516-933-3555

 (718) 894-7011  |  WetherallRoofing@aol.com
Wetherall Roofing & Contracting, Inc. wetherallroofing

Servicing NYC, Long Island and the Tri-State Area

Residential & Commercial Roofing Specialist | Certified GAF Master Elite Installer

Copper AccentsCedar Shake
Lloyd Harbor

Metal
Upper Brookville (La Selva Mansion)

Slate
Douglaston Manor

Luxury Roofing including Cedar Shake, Metal, Shingle, Slate and Tile | Gutters and Leaders
Custom Copper Work | Sheet Metal Fabrication | Pole Barn Installation
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FINANCIAL FITNESS

GIVE SMARTER, 
NOT HARDER

With these strategies, investors can 
make the most of charitable giving and 
lighten their tax load before year-end.

BY SHAUNA OSBORNE, NATIONAL EDITOR

SMALL HANDS, BIG HEARTS
Introducing kids to the spirit of giving 
doesn’t have to be complicated.
 
• Donate toys or clothes: Have kids go through toys 
or clothes they no longer use and choose items to 
donate to local shelters or charities, teaching them 
how their generosity can directly impact others.
• Sponsor an animal: If your child loves animals, 
consider sponsoring an endangered animal or adopting 
a shelter pet as part of a donation program.
• Volunteer together: Look for family-friendly volunteer 
opportunities at local soup kitchens, animal shelters 
or community cleanup events. Getting hands-on helps 
children understand the value of giving their time.
• Host a holiday bake sale: Help them organize a small 
bake sale in your neighborhood or at a community event, 
with all proceeds going to a charity of their choice.

A S  W E  A P P R O A C H  the end of the year, now is an ideal 
time to review changes in charitable giving laws to 
ensure you’re maximizing both your impact and tax 
benefits. Over the past few years, several vital updates 
have provided new opportunities for tax-savvy donors.

One of the most notable changes involves enhanced 
tax deductions. For 2024, cash donations to public 
charities can now be deducted up to 60% of your 
adjusted gross income (AGI), while donations of 
noncash assets, such as appreciated stocks held for 
more than one year, can be deducted up to 30% of your 
AGI. If your contributions exceed these limits, you can 
carry forward the excess deductions for up to five years.

Donating appreciated assets is a powerful 
strategy for those looking to increase the value of their 
giving. By gifting noncash assets instead of selling 
them, you can potentially avoid paying capital gains 
taxes, unlocking up to 20% more funds for charity. 
Additionally, you may deduct their fair market value, 
further enhancing your tax savings.

Another critical update affects qualified charitable 
distributions (QCDs) from IRAs. If you’re over 70 1/2, 
you can direct up to $105,000 tax-free from your IRA 
to charity in 2024, lowering your taxable income while 
supporting a cause close to your heart. This strategy 
can be especially valuable for those 73 and older looking 
to satisfy required minimum distributions (RMDs) 
without increasing their tax burden.

For estate planners, charitable remainder trusts 
remain an effective way to support philanthropic goals 
while securing an income stream for heirs. These trusts 
offer a win-win scenario by ensuring deserving causes 
benefit while providing donors with tax relief and estate 
planning flexibility.

This December, make sure your philanthropic 
contributions not only make a difference but also align 
closely with your financial goals.

W E  A R E  F U L LY  L I C E N S E D  A N D  I N S U R E D ,  N I C O L O C K
H A R D S C A P E  P R O S ,  A N D  M E M B E R S  O F  L C A L I

CONNECTING PEOPLE
WITH THEIR PROPERTIES

O U T D O O R  L I V I N G  E X P E R T S

josephmatthewlandscape.com

LANDSCAPE AND HARDSCAPE DESIGN AND INSTALLATION

516.318.1900 | LONG ISLAND, NY

Higher Limits, Simple Process, Experienced Agents.Higher Limits, Simple Process, Experienced Agents.

L U X U R Y
HOME & AUTO INSURANCE 

Call for a consultation  |  (516)-314-4901

Wrig Agency Inc.
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AAddrddresesss NeigNeighborhoodhborhood LisList Pt Pricricee SSale Pale Pricricee Sold DSold Daattee DOMDOM BedsBeds BBaathsths PParkingarking AAcrcreeaaggee
999 Wolver Hollow Road Upper Brookville $2,650,000 $2,700,000 10/30/24 15 6 4.5 2
4 Filasky Ct Upper Brookville Village $3,200,000 $3,200,000 09/12/24 71 6 6 2.27
861 Remsens Ln Upper Brookville Village $2,275,000 $2,275,000 08/29/24 28 4 4 2.01
987 Wolver Hollow Rd Upper Brookville Village $1,795,000 $1,795,000 08/22/24 10 6 6 2.00
343 Chicken Valley Rd Upper Brookville Village $2,900,000 $2,900,000 08/14/24 54 4 3 5.50
939 Ripley Ln Upper Brookville Village $5,100,000 $5,100,000 08/07/24 2 6 6 8.33
43 Chestnut Hill Dr Upper Brookville Village $9,850,000 $9,850,000 07/31/24 20 7 13 5.28
353 Juniper Dr Upper Brookville Village $6,000,000 $6,000,000 07/23/24 279 6 9 1.99
1275 Wolver Hollow Rd Upper Brookville Village $10,000,000 $10,000,000 07/19/24 111 7 10 5.14
1281 Wolver Hollow Rd Upper Brookville Village $2,350,000 $2,350,000 01/26/24 243 4 5 3.16
347 Juniper Dr Upper Brookville Village $1,300,000 $1,300,000 04/17/24 5 4 4 2.01
8 Remsens Ln Upper Brookville Village $800,000 $800,000 03/11/24 273 3 1 2.16
1167 Pine Valley Rd Upper Brookville Village $2,850,000 $2,850,000 03/06/24 196 6 5 3.48
1185 Pine Valley Rd Upper Brookville Village $1,285,000 $1,285,000 02/27/24 171 5 5 2.05
70 Wolver Hollow Rd Upper Brookville Village $2,400,000 $2,400,000 01/11/24 91 8 5 2.00
80 Mill River Rd Upper Brookville Village $3,500,000 $3,500,000 12/22/23 169 5 5 2.68
1005 Wolver Hollow Rd Upper Brookville Village $1,575,000 $1,575,000 11/20/23 123 4 4 3.87
111 Mill River Rd Upper Brookville Village $892,500 $892,500 11/29/23 31 3 4 2.13
2 Locust Ln Upper Brookville Village $3,000,000 $3,000,000 11/08/23 32 5 6 2.00
1347 Chicken Valley Rd Upper Brookville Village $2,950,000 $2,950,000 11/02/23 73 4 5 2.00

The information contained herein has been obtained by The Lisa Fasano Team, Global Real Estate Advisor at Compass | lisa.fasano@compass.com // 516-717-9748.

n2gives.com      n2co.com

3 MILLION$

3 MILLION$
DONATED THIS YEAR TO HELP END MODERN-DAY SLAVERY.

Thanks to the businesses who advertise within these 
pages, our local magazine publishers, and loyal read-

ers like you, we're able to support trafficking survivors 
and break the chains of slavery – once and for all.
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9151 Currency St.
Irving, TX 75063

Components deep cleaned in our steam bath:
Grill Racks | Heat Plates | Flavorizer Bars

Inspection of the following parts:
Burners | Igniters

The BBQ cleaning service includes complete degreasing of the following areas:
Hood | Rotisserie Racks | Burners | Drip Pans | Thermometer | Control Knobs | Pull-Out Tray | Wire Catch Pan | Igniters631-265-WASH

renewbbqcleaning.com

Serving: Long Island, Westchester County, and Connecticut

A family owned business

Perfect Grills • Authorized Techs • Eco Cleaners

Check out our blog 
for tips and ideas!

A Publication for the Residents  
of Upper Brookville


